
   

Visitor 

Exit 

Motivation 

Survey 

F
IR

S
T

 Q
U

A
R

T
E

R
 2

0
0

9
 

R
E

P
O

R
T

  

The Visitor Exit Motivation Survey (Vems) reports 

were written for the years 1994, 1995 and 

1997/1998.  The enhanced collaboration between 

the Bureau of Statistics and the Ministry of 

Tourism, Industry and Commerce promises to 

result in more frequent reports on the visitors’ 

perception of the Guyanese tourism product.  Further reports are planned 

for publication on a quarterly and yearly basis. 
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1. SURVEY HIGHLIGHTS 
The Visitor Exit Motivation Survey (Vems) reports were written for the years 1994, 1995 and 1997/1998.  
The enhanced collaboration between the Bureau of Statistics and the Ministry of Tourism, Industry and 
Commerce promises to result in more frequent reports on the visitors’ perception of the Guyanese 
tourism product.  Further reports are planned for publication on a quarterly and yearly basis. 

2. SURVEY OBJECTIVES 
The main objective of the survey is to provide timely information on Guyana’s tourism product.   

Such information would help the major participants in the tourism sector to better plan its 

development.   In addition, the Bureau of Statistics would use this survey to construct a time 

series data base on important tourism variables. 

3. METHODOLOGY 
The Bureau of Statistics has trained enumerators stationed at the Cheddi Jagan International Airport, 
Timehri, where the sample is derived from cooperating departing visitors.   Respondents are canvassed 
from most departing flights on a daily basis.     
 
Overseas residents were defined as visitors if they stayed in Guyana for more than one night and less 
than one year.  Citizens of Guyana living abroad were also regarded as visitors.  Since only one person 
per family or spending party was asked to complete a questionnaire on behalf of the party, the actual 
volume of respondents represented is higher than the number of completed questionnaires. 
 
For the period January to March 2009, 1,784 visitors participated in the survey.    This represented a 6% 
sample size for the first quarter of 2009 (Table 01). 

 

Table 1: Number of Participants in the VEMS (Jan to Mar 09) 

Month Respondents in the Survey Visitor Arrivals Sample Size (% of The Total Arrivals) 

Jan 09 630 8,150 8 

Feb 09 476 8,429 6 

Mar 09 678 11,892 6 

Total  1784 28,471 6 
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4. VISITOR PROFILE 

4.1 Purpose of Visit 
The important tourist markets for Guyana are the USA, the Caribbean and Canada respectively, in order 
of importance as measured by the annual number of visitors.    
 
For the period January to March 2009, most respondents who answered the purpose of visit question 
were visiting Guyana for a daytrip followed by vacation and visits to friends and relatives (Figure 1; also 
Tables 2 to 5).      
 

Figure 1: Purpose of Visit by Country of Residence (%) _Jan to Mar 09 
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4.2 Previous Visits to Guyana 
Most visitors during the period under review would have visited Guyana under five times (Figure 2; also 
Tables 6 to 9). 

 

Figure 2: Previous Visit to Guyana by Country of Residence (%) _Jan to Mar 09 

 
 

4.3 Travel Companions 
Of those visitors who travelled alone, most were on business.   Other important reasons for visiting 
Guyana, by persons who travelled alone, were to enjoy the climate followed by visits to friends and 
family (Figure 3; also Tables 10 to 13).  
 
Enjoying the climate and attending to personal events were the key motives for families who visited 
Guyana during the period under review. 
 
Persons travelling with their spouses/partners visited Guyana mainly for adventure and nature travel. 
 
Visitors in groups or with friends visited mainly for scientific and study reasons. 
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Figure 3: Travel Companions by Purpose of Visit (%) _Jan to Mar 09 

 
 
Most of the persons travelling alone came from the Guyana’s non-traditional markets and South 
America (Figure 4; also tables 14 to 17).     However those travelling as a family were mainly from the 
USA and Canada.    Visiting spouses and partners were mainly from Canada followed by the UK. 
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Figure 4: Travel Companion by Country of Residence (%) _Jan to Mar 09  

 
 

5. TRAVEL BEHAVIOUR PATTERNS 

5.1 Sources of Information 
Friends and relatives were the most important sources of information for visitors in helping them to 
select Guyana for their visit.   This was the most important source of information when compared with 
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travel agents, newspapers, their own research, the tourist board and the Guyana embassies (Figure 5; 
also tables 18 to 21).   

 

Figure 5: Importance of Sources of Information by Country of Residence _Jan to Mar 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
The group that found friends and relatives as the most important source of information were those 
persons travelling to Guyana to enjoy the climate (Figure 6; also tables 22 to 25).   
 
Persons who found travel agents the least useful source of information were persons who were on 
adventure tourism and those seeking to enjoy Guyana’s climate. 

 
Newspapers were the least useful to persons who were on nature travel, seeking to enjoy Guyana’s 
climate or on a scientific and study tour. 
 
Most visitors found the tourist board and Guyana’s embassies the least useful as a source of information 
in planning their visit. Only the persons on daytrips seem to find the Guyana embassies a useful source 
of information. 
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Figure 6: Importance of Sources of Information by Purpose of Visit _Jan to Mar 09 

For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 

5.2 Advanced Planning Time 
During the period under review, visitors from the USA took the least number of weeks in advance 
planning for their trip to Guyana (Figure 7; also tables 26 to 29).    
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Figure 7: Advanced Planning Time by Country of Residence (%) _Jan to Mar 09 

 
 
 
Visitors who were on personal events, along with those on daytrips, had high percentages of their 
respective groups taking less than one week to plan their trip to Guyana (Figure 8; tables 30 to 33).  
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Figure 8: Advanced Planning Time by Purpose of Visit (%) _Jan to Mar 09 

 
 

5.3 Travel Arrangements 
A package tour provides the traveller with accommodation and transportation to Guyana.   The package 
may also include the provision of local transportation byway of a vehicle, along with social activities such 
as picnicking and sightseeing trips around the country.   Packaged tours are a form of product bundling 
that is sold by tour operators. 
 
Visitors to Guyana travelled mainly on non-packages.   The UK tourists to Guyana had the highest 
portion of visitors travelling on packages (Figure 9; also tables 34 to 37).  
 
 

http://en.wikipedia.org/wiki/Lodging
http://en.wikipedia.org/wiki/Product_bundling
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Figure 9: Travel Arrangements by Country of Residence (%) _Jan to Mar 09 

 
 
Persons on nature travel to Guyana had the largest portion of visitors on packaged tours followed by 
adventure tourism (Figure 10; also tables 38 to 41). 
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Figure 10: Travel Arrangements by Purpose of Visit (%) _Jan to Mar 09 
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5.4 Type of Accommodation  
Friends and relatives provided a large portion of accommodation for visitors from various countries 
(Figure 11; also tables 42 to 45). 
 

Figure 11: Type of Accommodation by Country of Residence (%) _Jan to Mar 09 

 
 
A very large portion of visitors who stayed at friends and relatives travelled to Guyana just to visit, while 
others visited to participate in personal events such as weddings, funerals and so on.   Those vacationing 
also represented a large portion of visitors to Guyana who stayed with friends and relatives (Figure 12; 
also tables 46 to 49).  
 
Of those visitors staying at hotels, a high percentage was on business, scientific/study tour and 
adventure tourism. 
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Figure 12: Type of Accommodation by Purpose of Visit (%) _Jan to Mar 09 
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5.5 Length of Stay 
South American visitors, who stayed for 1 to 3 days, represented the highest country percentage of such 
visitors when compared to the other countries.      Of note, Caribbean visitors who stayed for 4 to 7 days 
had the highest country percentage relative to visitors from other countries (Figure 13; also tables 50 to 
53).    
 

Figure 13: Length of Stay by Country of Residence (%) _Jan to Mar 09 

 
 
For those who stayed for 8 to 14 days the highest category percentage was for visitors on 
scientific/study tour, followed by those on nature travel and adventure tourism.  This means that for 
those visitors whose purpose of visit was scientific/study tour, nature travel and adventure tourism, 
their percentage group representation was the highest (Figure 14; also tables 54 to 57). 
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Figure 14: Length of Stay by Purpose of Visit (%) _Jan to Mar 09 

 
 

5.6 Mode of Payment 
Most visitors to Guyana, during the period under review, used cash to make payments (Figure 15; also 
tables 58 to 61). 
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Figure 15: Mode of Payment (%) _Jan to Mar 09 

 
 

5.7 Activities during Stay 
In Guyana there are many activities associated with outdoor recreation.    Hunting and boat trips were 
two activities in which a high percentage of visitors participated (Figure 16 and tables 62 to 65).       
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Figure 16: Activities Undertaken by Visitors (%) _Jan to Mar 09 

 
 
 
Historical buildings and the Linden bauxite mines were two major attractions visited by many tourists 
(Figure 17 and tables 66 to 69) 
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Figure 17: Attractions Visited During Stay (Multiple Responses %) _Jan to Mar 09 
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6. OPINIONS AND REACTIONS 

6.1 Rating of Product Components 
The friendliness of the people was the product component that had the highest percentage of excellent 
approval (Figure 18. Figures 19 and 20 also highlight other aspects of the product components rating; 
also tables 70 to 81). 
 

Figure 18: Rating of Product Components (%) _Jan to Mar 09 
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Figure 19: Rating of Product Components by Country of Residence (Average Rating) _Jan 

to Mar 09. 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
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Figure 20: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to 

Mar 09. 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
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6.2 Rating Value for Money 
Most visitors felt that the cost of their visit to Guyana was expensive. However, the cost of 
accommodation, meals and drinks was seen as not expensive (Figure 21. Figures 22 to 24 highlight other 
aspects of rating value for money; also tables 82 to 97). 
 

Figure 21: Rating Value for Money (%) _Jan to Mar 09 
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Figure 22: Rating Value for Money by Country of Residence (%) _Jan to Mar 09. 

 
For Level of Importance: 1 = Very Expensive, 2 = Expensive and 3 = Not Expensive 
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Figure 23: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to 

Mar 09. 

 
For Level of Importance: 1 = Very Expensive, 2 = Expensive and 3 = Not Expensive 
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Figure 24: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to Mar 09. 

 
For Level of Importance: 1 = Very Expensive, 2 = Expensive and 3 = Not Expensive 
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6.3 Willingness to Recommend a Friend 
Most visitors felt that they would definitely recommend Guyana to a friend or relative (Figure 25 and 26; 
also tables 98 to 105). 
 

Figure 25: Willingness to Recommend by Country of Residence (%) _Jan to Mar 09 
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Figure 26: Willingness to Recommend by Purpose of Visit (%) _Jan to Mar 09 
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7. TABLES 
 

Table 2: Purpose of Visit by Country of Residence (%) _Jan 09 

 

 

Table 3: Purpose of Visit by Country of Residence (%) _Feb 09 

 

 

 

 

PURPOSE OF VISIT

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Vacation 23% 25% 17% 19% 17% 23%

Business 9% 6% 17% 22% 0% 23%

Visit Friend/Rel 15% 20% 26% 12% 50% 31%

Nature Travel 1% 0% 0% 2% 0% 0%

Scientific/Study Tour 0% 0% 2% 0% 0% 0%

Adventure Tourism 0% 0% 0% 1% 0% 0%

Personal Events 14% 13% 4% 6% 0% 8%

Climate 0% 0% 0% 0% 0% 0%

Day Trip 34% 36% 34% 36% 33% 15%

Other 3% 0% 0% 0% 0% 0%

Non-Response 1% 0% 0% 1% 0% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 338 96 47 108 6 13

PURPOSE OF VISIT

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Vacation 28% 31% 28% 20% 25% 22%

Business 4% 1% 2% 11% 33% 20%

Visit Friend/Rel 18% 17% 16% 23% 8% 17%

Nature Travel 0% 1% 0% 0% 0% 0%

Scientific/Study Tour 0% 0% 0% 0% 0% 0%

Adventure Tourism 0% 0% 0% 0% 0% 0%

Personal Events 8% 10% 7% 8% 0% 2%

Climate 0% 0% 0% 0% 0% 0%

Day Trip 38% 40% 42% 35% 33% 37%

Other 1% 0% 2% 1% 0% 2%

Non-Response 2% 1% 2% 2% 0% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 476 165 43 159 12 41
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Table 4: Purpose of Visit by Country of Residence (%) _Mar 09 

 

 

 

Table 5: Purpose of Visit by Country of Residence (%) _Jan to Mar 09 

 

 

 

 

 

 

PURPOSE OF VISIT

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Vacation 29% 31% 28% 16% 22% 10%

Business 7% 3% 13% 19% 33% 31%

Visit Friend/Rel 13% 14% 11% 12% 22% 8%

Nature Travel 0% 0% 1% 0% 0% 3%

Scientific/Study Tour 2% 1% 1% 0% 0% 0%

Adventure Tourism 0% 1% 1% 0% 0% 0%

Personal Events 8% 12% 4% 9% 0% 0%

Climate 0% 0% 0% 0% 0% 0%

Day Trip 37% 38% 34% 35% 22% 36%

Other 2% 1% 7% 5% 0% 13%

Non-Response 1% 1% 0% 3% 0% 0%

Total 100% 99% 100% 98% 100% 100%

Visitors 439 160 85 148 9 39

PURPOSE OF VISIT

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Vacation 27% 29% 25% 18% 22% 17%

Business 7% 3% 11% 17% 26% 25%

Visit Friend/Rel 15% 16% 16% 16% 22% 15%

Nature Travel 0% 0% 1% 0% 0% 1%

Scientific/Study Tour 1% 0% 1% 0% 0% 0%

Adventure Tourism 0% 0% 1% 0% 0% 0%

Personal Events 9% 11% 5% 8% 0% 2%

Climate 0% 0% 0% 0% 0% 0%

Day Trip 36% 38% 36% 35% 30% 33%

Other 2% 0% 4% 2% 0% 6%

Non-Response 2% 0% 1% 2% 0% 0%

Total 100% 100% 100% 99% 100% 100%

Visitors 1,253 421 175 415 27 93
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Table 6: Previous Visit to Guyana by Country of Residence (%) _Jan 09 

 
 
 
 

Table 7: Previous Visit to Guyana by Country of Residence (%) _Feb 09 

 
 
 
 

Table 8: Previous Visit to Guyana by Country of Residence (%) _Mar 09 

 
 
 
 

Table 9: Previous Visit to Guyana by Country of Residence (%) _Jan to Mar 09 

 
 
 
 

Frequency Of Visit

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Under 5 65% 54% 50% 65% 83% 56%

5 & Over 35% 46% 50% 35% 17% 44%

Total 100% 100% 100% 100% 100% 100%

Visitors 60 13 12 34 6 16

Frequency Of Visit

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Under 5 75% 75% 88% 68% 50% 83%

5 & Over 25% 25% 13% 32% 50% 17%

Total 100% 100% 100% 100% 100% 100%

Visitors 52 8 16 37 2 6

Frequency Of Visit

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Under 5 60% 71% 77% 49% 33% 65%

5 & Over 40% 29% 23% 51% 67% 35%

Total 100% 100% 100% 100% 100% 100%

Visitors 80 24 35 55 3 17

Frequency Of Visit

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Under 5 66% 67% 75% 59% 64% 64%

5 & Over 34% 33% 25% 41% 36% 36%

Total 100% 100% 100% 100% 100% 100%

Visitors 192 45 63 126 11 39
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Table 10: Travel Companions by Purpose of Visit (%) _Jan 09 

 
 
 
 
 

Table 11: Travel Companions by Purpose of Visit (%) _Feb 09 

 
 
 
 
 

Table 12: Travel Companions by Purpose of Visit (%) _Mar 09 

 
 
 
 
 

Travel Companion Vacation BusinessVisit Friend/RelNature TravelScientific/Study Tour Adventure Tourism Personal Events Climate Day Trip Other

Alone 44% 58% 45% 0% 100% 100% 34% 50% 40% 57%

Family 25% 11% 32% 0% 0% 0% 45% 50% 27% 14%

Spouse/partner only 14% 6% 10% 0% 0% 0% 13% 0% 10% 14%

Group/friends 4% 21% 3% 100% 0% 0% 0% 0% 5% 14%

Non-Response 12% 4% 10% 0% 0% 0% 8% 0% 18% 0%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 245 53 167 2 1 1 71 2 367 7

Travel Companion Vacation BusinessVisit Friend/RelNature TravelScientific/Study Tour Adventure Tourism Personal Events Climate Day Trip Other

Alone 51% 68% 52% 33% 50% 0% 32% 0% 42% 30%

Family 22% 10% 34% 33% 0% 0% 52% 0% 27% 20%

Spouse/partner only 10% 1% 5% 0% 50% 0% 6% 0% 5% 0%

Group/friends 9% 17% 6% 33% 0% 100% 3% 0% 9% 50%

Non-Response 8% 4% 3% 0% 0% 0% 7% 0% 18% 0%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 138 72 102 6 2 1 69 0 243 10

Travel Companion Vacation BusinessVisit Friend/RelNature TravelScientific/Study Tour Adventure Tourism Personal Events Climate Day Trip Other

Alone 32% 55% 50% 33% 0% 33% 39% 0% 37% 31%

Family 27% 8% 29% 0% 0% 0% 43% 0% 21% 3%

Spouse/partner only 17% 2% 8% 67% 0% 33% 7% 0% 12% 7%

Group/friends 14% 26% 6% 0% 100% 33% 3% 0% 17% 55%

Non-Response 9% ` 7% 0% 0% 0% 7% 0% 13% 3%

Total 100% 91% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 230 89 115 3 10 3 69 0 343 29
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Table 13: Travel Companions by Purpose of Visit (%) _Jan to Mar 09 

 
 

Table 14: Travel Companion by Country of Residence (%) _Jan 09 

 
 

Table 15: Travel Companion by Country of Residence (%) _Feb 09 

 
 

Table 16: Travel Companion by Country of Residence (%) _Mar 09 

 
 

Travel Companion Vacation BusinessVisit Friend/RelNature TravelScientific/Study Tour Adventure Tourism Personal Events Climate Day Trip Other

Alone 41% 60% 48% 27% 15% 40% 35% 50% 39% 35%

Family 25% 9% 32% 18% 0% 0% 47% 50% 25% 9%

Spouse/partner only 15% 3% 8% 18% 8% 20% 9% 0% 9% 7%

Group/friends 9% 21% 5% 36% 77% 40% 2% 0% 10% 48%

Non-Response 10% 6% 7% 0% 0% 0% 8% 0% 16% 2%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 613 214 384 11 13 5 209 2 953 46

Travelling Companion USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Alone 46% 30% 48% 44% 88% 58%

Family 30% 39% 24% 15% 0% 15%

Spouse/partner only 9% 19% 8% 16% 0% 8%

Group/friends 4% 2% 8% 6% 13% 19%

Non-Response 10% 9% 12% 20% 0% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 297 99 25 103 8 26

Travelling Companion USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Alone 43% 53% 55% 62% 50% 64%

Family 37% 26% 19% 12% 0% 0%

Spouse/partner only 5% 5% 10% 7% 25% 9%

Group/friends 8% 10% 16% 10% 25% 27%

Non-Response 6% 6% 0% 9% 0% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 224 62 31 69 4 11

Travelling Companion USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Alone 37% 30% 34% 51% 57% 60%

Family 29% 33% 9% 14% 29% 8%

Spouse/partner only 10% 17% 14% 7% 14% 12%

Group/friends 15% 5% 39% 22% 0% 16%

Non-Response 9% 14% 4% 6% 0% 4%

Total 100% 100% 100% 100% 100% 100%

Visitors 275 99 56 96 7 25
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Table 17: Travel Companion by Country of Residence (%) _Jan to Mar 09 

 
 
 
 

Table 18: Importance of Sources of Information by Country of Residence _Jan 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 
 

Table 19: Importance of Sources of Information by Country of Residence _Feb 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 

 

 

 

 

Travelling Companion USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Alone 42% 36% 43% 51% 68% 60%

Family 32% 34% 15% 13% 11% 10%

Spouse/partner only 8% 15% 12% 10% 11% 10%

Group/friends 9% 5% 26% 13% 11% 19%

Non-Response 9% 10% 4% 12% 0% 2%

Total 100% 100% 100% 100% 100% 100%

Visitors 796 260 112 268 19 62

Sources of Information USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Friends/Rel-atives 1.27 1.63 1.29 1.50 1.30 1.00

Travel Agents 2.48 2.30 2.63 2.41 2.50 1.80

Newspaper 2.61 2.67 2.70 2.67 2.33 2.40

Own Research 2.20 2.33 1.92 2.23 2.33 2.00

Tourist Board 2.75 2.61 2.86 2.83 2.33 2.20

Embassy 2.76 2.63 3.00 2.94 3.00 2.22

Other 2.36 2.36 2.33 2.00 1.00 1.86

Sources of Information USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Friends/Rel-atives 1.28 1.20 1.52 1.41 1.25 1.44

Travel Agents 2.44 2.50 2.47 2.17 2.50 2.50

Newspaper 2.64 2.56 2.86 2.56 2.00 2.33

Own Research 2.20 2.24 2.33 1.82 2.00 1.25

Tourist Board 2.63 2.59 2.71 2.56 2.00 2.33

Embassy 2.46 2.69 2.92 2.50 3.00 2.67

Other 2.00 2.33 2.83 2.20 0.00 1.80
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Table 20: Importance of Sources of Information by Country of Residence _Mar 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 
 

Table 21: Importance of Sources of Information by Country of Residence _Jan to Mar 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 
 

Table 22: Importance of Sources of Information by Purpose of Visit _Jan 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 
 

Sources of Information USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Friends/Rel-atives 1.35 1.23 1.80 1.48 1.80 2.00

Travel Agents 2.40 2.22 2.26 2.45 2.67 2.55

Newspaper 2.57 2.59 2.73 2.61 3.00 2.67

Own Research 2.21 2.09 1.97 2.19 2.33 1.50

Tourist Board 2.69 2.85 2.77 2.76 2.50 2.33

Embassy 2.61 2.88 2.80 2.89 3.00 2.44

Other 2.08 1.90 1.81 1.95 1.00 1.67

Sources of Information USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Friends/Rel-atives 1.30 1.18 1.67 1.39 1.53 1.58

Travel Agents 2.44 2.31 2.38 2.36 2.57 2.24

Newspaper 2.60 2.61 2.76 2.61 2.50 2.50

Own Research 2.20 2.22 2.05 2.09 2.25 1.70

Tourist Board 2.69 2.69 2.77 2.72 2.33 2.27

Embassy 2.62 2.74 2.87 2.78 3.00 2.38

Other 2.15 2.14 2.26 2.03 1.00 1.75

Sources of Information Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Friends/Relatives 1.20 1.17 2.00 0.00 0.00 1.15 1.00 1.00 1.27 2.50

Travel Agents 2.31 2.65 2.41 3.00 0.00 0.00 2.30 3.00 2.42 2.50

Newspaper 2.72 2.63 2.51 3.00 0.00 1.00 0.00 3.00 2.72 3.00

Own Research 2.37 2.13 2.16 1.00 1.00 1.00 0.00 2.00 2.17 2.00

Tourist Board 2.64 2.88 2.69 3.00 0.00 0.00 0.00 3.00 2.78 3.00

Embassy 2.74 2.81 2.71 3.00 0.00 0.00 0.00 3.00 2.80 2.33

Other 2.39 2.00 2.24 1.00 0.00 1.00 0.00 3.00 2.29 2.00
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Table 23: Importance of Sources of Information by Purpose of Visit _Feb 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 

Table 24: Importance of Sources of Information by Purpose of Visit _Mar 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 

Table 25: Importance of Sources of Information by Purpose of Visit _Jan to Mar 09 

 
For Level of Importance: 1 = very important, 2 = important and 3 = not important 
 
 

Sources of Information Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Friends/Relatives 1.24 2.02 1.12 1.00 1.00 1.00 1.10 0.00 1.29 1.63

Travel Agents 2.41 2.52 2.38 3.00 1.50 0.00 2.07 0.00 2.37 2.57

Newspaper 2.57 2.55 2.59 3.00 3.00 0.00 2.67 0.00 2.58 3.00

Own Research 2.16 2.05 2.22 1.00 2.00 0.00 2.38 0.00 2.20 2.00

Tourist Board 2.48 2.68 2.59 2.50 3.00 0.00 2.69 0.00 2.58 3.00

Embassy 2.51 2.50 2.58 3.00 3.00 0.00 2.42 0.00 2.41 3.00

Other 2.19 1.93 3.00 3.00 0.00 0.00 2.29 0.00 2.21 1.50

Sources of Information Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Friends/Relatives 1.36 2.02 1.19 2.00 2.44 2.00 1.00 0.00 1.41 2.05

Travel Agents 2.25 2.55 2.51 2.00 2.88 3.00 0.00 0.00 2.37 2.25

Newspaper 2.52 2.68 2.58 3.00 3.00 3.00 0.00 0.00 2.57 2.53

Own Research 2.18 1.84 2.36 1.00 1.44 1.50 0.00 0.00 2.11 1.89

Tourist Board 2.68 2.77 2.67 3.00 2.75 3.00 0.00 0.00 2.72 2.56

Embassy 2.69 2.56 2.71 3.00 3.00 3.00 0.00 0.00 2.79 2.76

Other 2.17 1.69 2.25 1.00 1.50 1.00 0.00 0.00 1.98 1.67

Sources of Information Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Friends/Relatives 1.27 2.00 1.16 1.50 2.30 1.67 1.08 1.00 1.33 2.00

Travel Agents 2.31 2.57 2.43 2.60 2.60 3.00 2.19 3.00 2.39 2.35

Newspaper 2.60 2.62 2.55 3.00 3.00 2.00 2.69 3.00 2.62 2.69

Own Research 2.23 2.01 2.23 1.00 1.45 1.33 2.30 2.00 2.15 1.93

Tourist Board 2.62 2.78 2.66 2.75 2.78 3.00 2.73 3.00 2.71 2.70

Embassy 2.66 2.61 2.68 3.00 3.00 3.00 2.71 3.00 1.69 2.78

Other 2.24 1.84 2.42 1.67 1.67 1.00 2.40 3.00 2.13 1.67
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Table 26: Advanced Planning Time by Country of Residence (%) _Jan 09 

 
 
 

Table 27: Advanced Planning Time by Country of Residence (%) _Feb 09 

 
 
 

Table 28: Advanced Planning Time by Country of Residence (%) _Mar 09 

 
 

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Less Than One Week 21% 18% 12% 18% 13% 12%

1 to 2 Wks 10% 6% 0% 5% 13% 0%

2 Wks to One Month 12% 11% 8% 10% 25% 19%

One To Three Mths 15% 13% 16% 16% 0% 38%

Three To Six Mths 12% 13% 8% 15% 13% 12%

Six Mths or More 19% 28% 40% 14% 38% 19%

Not Stated 11% 10% 16% 23% 0% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 297 99 25 103 8 26

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Less Than One Week 27% 24% 10% 33% 25% 18%

1 to 2 Wks 11% 15% 10% 12% 25% 0%

2 Wks to One Month 13% 16% 26% 14% 25% 27%

One To Three Mths 22% 19% 16% 19% 0% 27%

Three To Six Mths 10% 5% 16% 4% 25% 9%

Six Mths or More 8% 10% 16% 4% 0% 9%

Not Stated 8% 11% 6% 13% 0% 9%

Total 100% 100% 100% 100% 100% 100%

Visitors 224 62 31 69 4 11

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Less Than One Week 19% 18% 16% 35% 29% 16%

1 to 2 Wks 9% 8% 5% 7% 29% 8%

2 Wks to One Month 14% 18% 9% 20% 14% 12%

One To Three Mths 24% 16% 25% 18% 14% 28%

Three To Six Mths 11% 13% 20% 6% 0% 8%

Six Mths or More 12% 8% 18% 7% 14% 16%

Not Stated 11% 18% 7% 6% 0% 12%

Total 100% 100% 100% 100% 100% 100%

Visitors 275 99 56 96 7 25
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Table 29: Advanced Planning Time by Country of Residence (%) _Jan to Mar 09 

 
 
  
 

Table 30: Advanced Planning Time by Purpose of Visit (%) _Jan 09 

 
 
 
 

Table 31: Planning Time by Purpose of Visit (%) _Feb 09 

 
 
 
 

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Less Than One Week 22% 6% 2% 10% 1% 1%

1 to 2 Wks 10% 3% 1% 3% 1% 0%

2 Wks to One Month 13% 5% 2% 5% 1% 1%

One To Three Mths 20% 5% 3% 6% 0% 3%

Three To Six Mths 11% 4% 2% 3% 0% 1%

Six Mths or More 14% 5% 3% 3% 1% 1%

Not Stated 10% 4% 1% 5% 0% 1%

Total 100% 33% 14% 34% 2% 8%

Visitors 796 260 112 268 19 62

ADVANCE PLANNING PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Less Than One Week 9% 30% 10% 0% 0% 0% 63% 50% 17% 29%

1 to 2 Wks 7% 17% 4% 0% 0% 0% 10% 50% 7% 14%

2 Wks to One Month 11% 26% 11% 0% 100% 0% 6% 0% 10% 14%

One To Three Mths 18% 21% 17% 0% 0% 100% 1% 0% 16% 29%

Three To Six Mths 13% 2% 18% 50% 0% 0% 3% 0% 12% 14%

Six Mths or More 24% 0% 29% 50% 0% 0% 11% 0% 19% 0%

Not Stated 16% 4% 11% 0% 0% 0% 6% 0% 20% 0%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 245 53 167 2 1 1 71 2 367 7

ADVANCE PLANNING PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Less Than One Week 16% 25% 21% 33% 50% 0% 61% 0% 23% 10%

1 to 2 Wks 10% 18% 14% 0% 0% 0% 4% 0% 12% 10%

2 Wks to One Month 17% 21% 19% 17% 0% 0% 4% 0% 12% 0%

One To Three Mths 22% 22% 23% 0% 0% 100% 12% 0% 19% 20%

Three To Six Mths 11% 6% 12% 33% 0% 0% 3% 0% 7% 20%

Six Mths or More 10% 3% 9% 17% 50% 0% 3% 0% 5% 40%

Not Stated 14% 6% 4% 0% 0% 0% 13% 0% 21% 0%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 138 72 102 6 2 1 69 0 243 10
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Table 32: Planning Time by Purpose of Visit (%) _Mar 09 

 
 
 
 

Table 33: Planning Time by Purpose of Visit (%) _Jan to Mar 09 

 
 
 
 

Table 34: Travel Arrangements by Country of Residence (%) _Jan 09 

 
 
 
 
 
 

ADVANCE PLANNING PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Less Than One Week 15% 18% 13% 33% 0% 0% 70% 0% 21% 14%

1 to 2 Wks 9% 11% 8% 0% 0% 0% 7% 0% 7% 3%

2 Wks to One Month 14% 24% 20% 0% 0% 33% 6% 0% 13% 3%

One To Three Mths 24% 26% 27% 0% 40% 0% 6% 0% 20% 14%

Three To Six Mths 13% 3% 12% 0% 50% 67% 3% 0% 11% 17%

Six Mths or More 14% 4% 10% 67% 10% 0% 1% 0% 12% 38%

Not Stated 11% 13% 10% 0% 0% 0% 7% 0% 16% 10%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 230 89 115 3 10 3 69 0 343 29

ADVANCE PLANNING PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Vacation BusinessVisit Friend/RelNature TravelScientific/Study TourAdventure TourismPersonal Events Climate Day Trip Other

Less Than One Week 13% 8% 9% 0% 0% 0% 22% 0% 20% 1%

1 to 2 Wks 9% 5% 5% 0% 0% 0% 2% 0% 8% 0%

2 Wks to One Month 14% 8% 10% 0% 0% 0% 2% 0% 11% 0%

One To Three Mths 22% 8% 14% 0% 1% 0% 2% 0% 18% 1%

Three To Six Mths 13% 1% 9% 0% 1% 0% 1% 0% 10% 1%

Six Mths or More 17% 1% 11% 1% 0% 0% 2% 0% 13% 2%

Not Stated 14% 3% 6% 0% 0% 0% 3% 0% 19% 0%

Total 100% 35% 63% 2% 2% 1% 34% 0% 100% 8%

Visitors 613 214 384 11 13 5 209 2 953 46

Travel Arrangements COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Package 3% 6% 16% 9% 0% 12%

Non-Package 76% 78% 72% 62% 100% 85%

Not Stated 0 0 0 0 0 0

Total 100% 100% 100% 100% 100% 100%

Visitors 297 99 25 103 8 26
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Table 35: Travel Arrangements by Country of Residence (%) _Feb 09 

 
 
 

Table 36: Arrangements by Country of Residence (%) _Mar 09 

 
 
 

Table 37: Arrangements by Country of Residence (%) _Jan to Mar 09 

 
 
 

Table 38: Travel Arrangements by Purpose of Visit (%) _Jan 09 

 
 

Travel Arrangements COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Package 7% 3% 6% 1% 25% 0%

Non-Package 80% 79% 81% 78% 75% 91%

Not Stated 13% 18% 13% 20% 0% 9%

Total 100% 100% 100% 100% 100% 100%

Visitors 224 62 31 69 4 11

Travel Arrangements COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Package 5% 5% 34% 14% 0% 8%

Non-Package 80% 71% 57% 75% 86% 84%

Not Stated 16% 24% 9% 11% 14% 8%

Total 100% 100% 100% 100% 100% 100%

Visitors 275 99 56 96 7 25

Travel Arrangements COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Package 5% 5% 22% 9% 5% 8%

Non-Package 79% 75% 67% 71% 89% 85%

Not Stated 17% 20% 11% 21% 5% 6%

Total 100% 100% 100% 100% 100% 100%

Visitors 796 260 112 268 19 62

Travel Arrangements PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Package 5% 11% 5% 100% 0% 0% 4% 0% 6% 0%

Non-Package 73% 81% 77% 0% 100% 100% 77% 100% 66% 86%

Not Stated 0 0 0 0 0 0 0 0 0 0

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 245 53 167 2 1 1 71 2 367 7
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Table 39: Travel Arrangements by Purpose of Visit (%) _Feb 09 

 
 
 
 
 

Table 40: Travel Arrangements by Purpose of Visit (%) _Mar 09 

 
 
 
 
 

Table 41: Travel Arrangements by Purpose of Visit (%) _Jan to Mar 09 

 
 

 

 

 

 

Travel Arrangements PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Package 4% 6% 3% 33% 50% 0% 6% 0% 5% 20%

Non-Package 80% 82% 86% 50% 0% 100% 74% 0% 67% 80%

Not Stated 0 0 0 0 1 0 0 0 0 0

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 138 72 102 6 2 1 69 0 243 10

Travel Arrangements PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Package 9% 8% 8% 33% 0% 33% 4% 0% 10% 28%

Non-Package 74% 83% 76% 67% 100% 67% 74% 0% 66% 62%

Not Stated 0 0 0 0 0 0 0 0 0 0

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 230 89 115 3 10 3 69 0 343 29

Travel Arrangements PURPOSE OF VISIT

Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Package 6% 8% 5% 45% 8% 20% 5% 0% 7% 22%

Non-Package 75% 82% 79% 45% 85% 80% 75% 100% 67% 70%

Not Stated 0 0 0 0 0 0 0 0 0 0

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 613 214 384 11 13 5 209 2 953 46
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Table 42: Type of Accommodation by Country of Residence (%) _Jan 09 

 
 
 
 

Table 43: Type of Accommodation by Country of Residence (%) _Feb 09 

 
 
 
 

Table 44: Type of Accommodation by Country of Residence (%) _Mar 09 

 
 
 
 

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Hotel 10% 4% 24% 12% 63% 35%

Appartment/Villa 5% 1% 10% 3% 0% 9%

Guest House 3% 3% 0% 7% 0% 4%

Friend/Relative 74% 87% 57% 75% 38% 39%

Other 9% 4% 10% 3% 0% 13%

Total 100% 100% 100% 100% 100% 100%

Visitors 269 92 21 92 8 23

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Hotel 12% 10% 33% 39% 50% 18%

Appartment/Villa 3% 0% 0% 5% 0% 18%

Guest House 6% 2% 3% 3% 0% 9%

Friend/Relative 70% 84% 57% 48% 50% 55%

Other 8% 3% 7% 5% 0% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 209 58 30 64 4 11

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Hotel 16% 12% 62% 42% 14% 64%

Appartment/Villa 2% 2% 2% 3% 14% 4%

Guest House 4% 4% 0% 8% 29% 4%

Friend/Relative 71% 76% 35% 42% 43% 20%

Other 6% 6% 2% 5% 0% 8%

Total 100% 100% 100% 100% 100% 100%

Visitors 251 90 52 93 7 25
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Table 45: Type of Accommodation by Country of Residence (%) _Jan to Mar 09 

 
 
 
 

Table 46: Type of Accommodation by Purpose of Visit (%) _Jan 09 

 
 
 
 

Table 47: Type of Accommodation by Purpose of Visit (%) _Feb 09 

 
 
 
 
 
 

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Hotel 13% 3% 6% 10% 1% 4%

Appartment/Villa 4% 0% 0% 1% 0% 1%

Guest House 4% 1% 0% 2% 0% 0%

Friend/Relative 72% 27% 6% 19% 1% 3%

Other 8% 2% 1% 2% 0% 1%

Total 100% 33% 14% 34% 3% 8%

Visitors 729 240 103 249 19 59

TYPE OF ACCOMMODATION Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Hotel 10% 57% 1% 100% 100% 0% 4% 50% 40% 43%

Appartment/Villa 5% 4% 2% 0% 0% 0% 4% 0% 0% 0%

Guest House 5% 6% 1% 0% 0% 0% 3% 0% 0% 0%

Friend/Relative 72% 19% 92% 0% 0% 100% 81% 0% 20% 43%

Other 8% 13% 4% 0% 0% 0% 7% 50% 0% 14%

Total 100% 100% 100% 100% 100% 100% 100% 100% 60% 100%

Visitors 219 47 155 2 1 1 69 2 5 7

TYPE OF ACCOMMODATION Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Hotel 13% 59% 8% 0% 0% 100% 8% 0% 13% 0%

Appartment/Villa 4% 4% 2% 0% 0% 0% 2% 0% 13% 10%

Guest House 7% 1% 1% 33% 0% 0% 2% 0% 38% 40%

Friend/Relative 72% 28% 84% 50% 100% 0% 85% 0% 0% 10%

Other 4% 7% 5% 17% 0% 0% 5% 0% 38% 40%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 125 69 99 6 2 1 66 0 8 10
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Table 48: Type of Accommodation by Purpose of Visit (%) _Mar 09 

 
 
 
 

Table 49: Type of Accommodation by Purpose of Visit (%) _Jan to Mar 09 

 
 
 
 

Table 50: Length of Stay by Country of Residence (%) _Jan 09 

 
 
 
 
 
 

TYPE OF ACCOMMODATION Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Hotel 21% 66% 6% 67% 80% 67% 3% 0% 65% 56%

Appartment/Villa 3% 5% 2% 0% 0% 0% 0% 0% 0% 7%

Guest House 7% 5% 1% 0% 10% 0% 2% 0% 15% 11%

Friend/Relative 63% 21% 87% 33% 10% 33% 86% 0% 15% 15%

Other 6% ` 4% 0% 0% 0% 9% 0% 5% 11%

Total 100% 95% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 208 87 111 3 10 3 65 0 20 27

TYPE OF ACCOMMODATION Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Hotel 15% 62% 4% 36% 69% 60% 5% 50% 48% 41%

Appartment/Villa 4% 4% 2% 0% 0% 0% 2% 0% 3% 7%

Guest House 6% 4% 1% 18% 8% 0% 2% 0% 18% 16%

Friend/Relative 69% 23% 88% 36% 23% 40% 84% 0% 12% 18%

Other 6% 7% 4% 9% 0% 0% 7% 50% 18% 18%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 552 203 365 11 13 5 200 2 33 44

LENGTH OF STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

1-3 Days 9% 1% 0% 11% 50% 13%

4-7 Days 19% 14% 11% 21% 0% 26%

8-14 Days 32% 30% 39% 31% 0% 30%

15-21 Days 24% 31% 22% 22% 17% 9%

22 Days & Over 16% 24% 28% 15% 33% 22%

Total 100% 100% 100% 100% 100% 100%

Visitors 232 80 18 72 6 23
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Table 51: Length of Stay by Country of Residence (%) _Feb 09 

 
 
 
 

Table 52: Length of Stay by Country of Residence (%) _Mar 09 

 
 
 
 

Table 53: Length of Stay by Country of Residence (%) _Jan to Mar 09 

 
 
 
 
 
 

LENGTH OF STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

1-3 Days 7% 6% 10% 16% 0% 10%

4-7 Days 31% 26% 14% 46% 25% 30%

8-14 Days 37% 32% 28% 27% 25% 40%

15-21 Days 13% 23% 21% 4% 25% 20%

22 Days & Over 12% 13% 28% 7% 25% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 179 53 29 56 4 10

LENGTH OF STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

1-3 Days 5% 0% 12% 22% 0% 23%

4-7 Days 26% 15% 38% 50% 67% 36%

8-14 Days 43% 51% 26% 18% 17% 14%

15-21 Days 13% 15% 12% 3% 0% 5%

22 Days & Over 14% 18% 12% 7% 17% 23%

Total 100% 100% 100% 100% 100% 100%

Visitors 215 71 50 76 6 22

LENGTH OF STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

1-3 Days 7% 2% 9% 17% 19% 16%

4-7 Days 25% 18% 26% 39% 31% 31%

8-14 Days 37% 38% 29% 25% 13% 25%

15-21 Days 17% 24% 16% 10% 13% 9%

22 Days & Over 15% 19% 20% 10% 25% 18%

Total 100% 100% 100% 100% 100% 100%

Visitors 626 204 97 204 16 55
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Table 54: Length of Stay by Purpose of Visit (%) _Jan 09 

 
 
 
 

Table 55: Length of Stay by Purpose of Visit (%) _Feb 09 

 
 
 
 

Table 56: Length of Stay by Purpose of Visit (%) _Mar 09 

 
 
 
 
 
 
 

LENGTH OF STAY Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

1-3 Days 2% 33% 5% 0% 100% 0% 12% 50% 8% 0%

4-7 Days 14% 29% 12% 0% 0% 0% 33% 0% 21% 43%

8-14 Days 28% 29% 34% 100% 0% 0% 33% 0% 27% 43%

15-21 Days 34% 0% 26% 0% 0% 100% 12% 0% 20% 0%

22 Days & Over 21% 9% 23% 0% 0% 0% 10% 50% 23% 14%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 183 45 131 1 1 1 60 2 256 7

LENGTH OF STAY Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

1-3 Days 5% 25% 3% 0% 0% 0% 5% 0% 8% 0%

4-7 Days 25% 34% 34% 0% 0% 0% 40% 0% 26% 0%

8-14 Days 36% 22% 32% 80% 0% 0% 35% 0% 38% 75%

15-21 Days 13% 9% 18% 20% 0% 0% 18% 0% 14% 13%

22 Days & Over 21% 11% 13% 0% 0% 0% 2% 0% 14% 13%

Total 100% 100% 100% 100% 0% 0% 100% 0% 100% 100%

Visitors 111 65 88 5 0 0 55 0 174 8

LENGTH OF STAY Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

1-3 Days 3% 29% 4% 0% 0% 0% 7% 0% 7% 13%

4-7 Days 27% 44% 29% 33% 0% 0% 22% 0% 22% 52%

8-14 Days 43% 12% 34% 33% 78% 100% 46% 0% 35% 17%

15-21 Days 11% 3% 13% 33% 11% 0% 17% 0% 7% 9%

22 Days & Over 16% 12% 20% 0% 11% 0% 7% 0% 28% 9%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 180 73 94 3 9 2 54 0 307 23
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Table 57: Length of Stay by Purpose of Visit (%) _Jan to Mar 09 

 
 
 

Table 58: Mode of Payment (%) _Jan 09 

 
 
 

Table 59: Mode of Payment (%) _Feb 09 

 
 
 

Table 60: Mode of Payment (%) _Mar 09 

 
 
 
 
 
 
 

LENGTH OF STAY Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

1-3 Days 3% 28% 4% 0% 10% 0% 8% 50% 8% 8%

4-7 Days 22% 37% 23% 11% 0% 0% 32% 0% 23% 39%

8-14 Days 36% 20% 34% 67% 70% 67% 38% 0% 33% 34%

15-21 Days 20% 4% 20% 22% 10% 33% 15% 0% 14% 8%

22 Days & Over 19% 11% 19% 0% 10% 0% 7% 50% 23% 11%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 474 183 313 9 10 3 169 2 737 38

MODE OF PAYMENT Very  Often Often Seldom Never Total

Cash 87% 9% 3% 1% 100%

Credit Card 13% 7% 22% 58% 100%

Travellers Cheques 3% 3% 4% 90% 100%

Other (Credit) 9% 2% 0% 88% 100%

MODE OF PAYMENT Very  Often Often Seldom Never Total

Cash 83% 12% 4% 1% 100%

Credit Card 12% 14% 25% 50% 100%

Travellers Cheques 3% 1% 2% 94% 100%

Other (Credit) 7% 2% 0% 91% 100%

MODE OF PAYMENT Very  Often Often Seldom Never Total

Cash 81% 14% 4% 1% 100%

Credit Card 17% 15% 24% 45% 100%

Travellers Cheques 1% 1% 3% 94% 100%

Other (Credit) 1% 1% 4% 94% 100%
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Table 61: Mode of Payment (%) _Jan to Mar 09 

 
 
 

Table 62: Activities Undertaken by Country of Residence (%) _Jan 09 

 
 
 
 

Table 63: Activities Undertaken by Country of Residence (%) _Feb 09 

 
 
 
 
 
 

MODE OF PAYMENT Very  Often Often Seldom Never Total

Cash 84% 12% 4% 1% 100%

Credit Card 14% 12% 23% 51% 100%

Travellers Cheques 2% 2% 3% 93% 100%

Other (Credit) 6% 2% 1% 91% 100%

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER TOTAL

Jungle Tour 1% 0% 0% 0% 0% 0% 1%

Fishing 2% 0% 0% 1% 0% 0% 3%

Hunting 7% 2% 1% 2% 0% 1% 12%

Hiking 3% 2% 0% 1% 0% 0% 7%

Bird Watching 2% 0% 0% 0% 0% 0% 3%

Boat Trips 5% 1% 0% 1% 0% 1% 9%

Botanical Expedition 4% 2% 0% 1% 0% 0% 8%

Air Tours 1% 0% 0% 0% 0% 0% 2%

Other Activities 30% 9% 2% 11% 1% 2% 55%

Total 54% 18% 4% 17% 2% 5% 100%

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER TOTAL

Jungle Tour 2% 1% 0% 0% 0% 0% 4%

Fishing 4% 0% 0% 1% 1% 0% 6%

Hunting 5% 3% 1% 2% 1% 0% 13%

Hiking 6% 1% 0% 0% 0% 0% 7%

Bird Watching 1% 1% 0% 0% 0% 0% 3%

Boat Trips 6% 1% 0% 2% 0% 0% 10%

Botanical Expedition 5% 1% 0% 0% 0% 0% 7%

Air Tours 1% 0% 0% 0% 0% 0% 2%

Other Activities 27% 7% 4% 9% 0% 1% 48%

Total 57% 16% 7% 14% 2% 3% 100%
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Table 64: Activities Undertaken by Country of Residence (%) _Mar 09 

 
 
 

Table 65: Activities Undertaken by Country of Residence (%)_ Jan to Mar 09 

 
 
 

Table 66: Attractions Visited During Stay by Country of Residence (Multiple Response %) 

_Jan 09 

 
 
 

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER TOTAL

Jungle Tour 1% 1% 1% 0% 0% 0% 3%

Fishing 2% 1% 2% 0% 0% 0% 5%

Hunting 6% 2% 3% 2% 0% 1% 14%

Hiking 2% 0% 1% 1% 0% 0% 5%

Bird Watching 2% 1% 2% 0% 0% 1% 5%

Boat Trips 7% 2% 1% 3% 0% 1% 14%

Botanical Expedition 4% 2% 0% 0% 0% 0% 7%

Air Tours 1% 0% 0% 0% 0% 0% 1%

Other Activities 23% 8% 4% 9% 1% 2% 45%

Total 49% 15% 14% 16% 1% 5% 100%

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER TOTAL

Jungle Tour 1% 0% 0% 0% 0% 0% 2%

Fishing 3% 0% 1% 1% 0% 0% 5%

Hunting 6% 2% 2% 2% 0% 1% 13%

Hiking 4% 1% 0% 1% 0% 0% 6%

Bird Watching 2% 1% 1% 0% 0% 0% 4%

Boat Trips 6% 2% 1% 2% 0% 1% 11%

Botanical Expedition 4% 2% 0% 0% 0% 0% 7%

Air Tours 1% 0% 0% 0% 0% 0% 2%

Other Activities 26% 8% 3% 10% 1% 2% 50%

Total 53% 17% 9% 16% 2% 4% 100%

ATTRACTIONS VISITED COUNTRY OF RESIDENCE

DURING STAY USA CANADA UK  CARIBBEAN SOUTH AMERICA OTHER TOTAL

Kaeteur Falls 4% 2% 1% 2% 0% 1% 9%

National Museums 4% 0% 0% 0% 0% 1% 6%

Bauxite Mine 7% 4% 0% 1% 0% 0% 13%

Historical Buildings 9% 3% 0% 3% 0% 1% 18%

National Zoo 2% 2% 1% 1% 0% 0% 5%

Other 26% 8% 2% 10% 1% 2% 50%

Total 53% 19% 4% 17% 1% 5% 100%
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Table 67: Attractions Visited During Stay by Country of Residence (Multiple Response %) 

_Feb 09 

 
 
 

Table 68: Attractions Visited During Stay by Country of Residence (Multiple Response %) 

_Mar 09 

 
 
 

Table 69: Attractions Visited During Stay by Country of Residence (Multiple Response %) 

_Jan to Mar 09 

 
 
 
 
 
 

ATTRACTIONS VISITED COUNTRY OF RESIDENCE

DURING STAY USA CANADA UK  CARIBBEAN SOUTH AMERICA OTHER TOTAL

Kaeteur Falls 4% 1% 0% 1% 0% 1% 8%

National Museums 3% 1% 0% 1% 0% 0% 7%

Bauxite Mine 8% 2% 1% 2% 1% 1% 15%

Historical Buildings 10% 3% 2% 3% 0% 1% 18%

National Zoo 4% 1% 1% 1% 0% 0% 8%

Other 26% 6% 4% 8% 0% 1% 45%

Total 55% 15% 8% 15% 2% 4% 100%

ATTRACTIONS VISITED COUNTRY OF RESIDENCE

DURING STAY USA CANADA UK  CARIBBEAN SOUTH AMERICA OTHER TOTAL

Kaeteur Falls 4% 1% 2% 1% 0% 0% 9%

National Museums 4% 1% 1% 1% 0% 0% 6%

Bauxite Mine 7% 1% 3% 2% 0% 1% 13%

Historical Buildings 10% 2% 3% 2% 0% 1% 18%

National Zoo 3% 2% 2% 1% 0% 1% 10%

Other 20% 8% 3% 9% 1% 2% 43%

Total 49% 16% 14% 16% 1% 5% 100%

ATTRACTIONS VISITED COUNTRY OF RESIDENCE

DURING STAY USA CANADA UK  CARIBBEAN SOUTH AMERICA OTHER TOTAL

Kaeteur Falls 4% 1% 1% 1% 0% 1% 9%

National Museums 4% 1% 0% 1% 0% 0% 6%

Bauxite Mine 7% 3% 1% 2% 0% 0% 13%

Historical Buildings 10% 3% 2% 3% 0% 1% 18%

National Zoo 3% 2% 1% 1% 0% 1% 8%

Other 24% 8% 3% 9% 1% 2% 46%

Total 52% 17% 9% 16% 1% 5% 100%
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Table 70: Rating of Product Components (%) _Jan 09 

 
 
 
 

Table 71: Rating of Product Components (%) _Feb 09 

 
 
 
 
 
 
 
 

PRODUCT COMPONENTS EXCELLENT GOOD AVERAGE POOR TOTAL

Airline Connections 27% 47% 17% 9% 100%

Travel Agents 24% 52% 19% 5% 100%

Immigrations 32% 52% 12% 4% 100%

Customs 31% 53% 11% 4% 100%

Accommodation 41% 42% 15% 2% 100%

Restaurants 20% 49% 27% 4% 100%

Night Life 22% 45% 25% 8% 100%

Hotel Staff 22% 49% 24% 5% 100%

Security 18% 47% 24% 11% 100%

Friendliness of People 40% 43% 13% 3% 100%

Taxi/Hired Cars 24% 54% 18% 4% 100%

Tours/Excursions 22% 56% 19% 3% 100%

Other 27% 44% 20% 10% 100%

PRODUCT COMPONENTS EXCELLENT GOOD AVERAGE POOR TOTAL

Airline Connections 34% 43% 14% 9% 100%

Travel Agents 36% 45% 15% 4% 100%

Immigrations 37% 46% 11% 6% 100%

Customs 36% 48% 12% 4% 100%

Accommodation 38% 40% 16% 6% 100%

Restaurants 21% 46% 26% 7% 100%

Night Life 19% 41% 27% 12% 100%

Hotel Staff 26% 43% 25% 6% 100%

Security 19% 42% 26% 13% 100%

Friendliness of People 49% 37% 10% 4% 100%

Taxi/Hired Cars 34% 44% 18% 5% 100%

Tours/Excursions 32% 44% 17% 8% 100%

Other 29% 29% 21% 21% 100%
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Table 72: Rating of Product Components (%) _Mar 09 

 
 
 
 

Table 73: Rating of Product Components (%) _Jan to Mar 09  

 
 
 
 
 
 
 

PRODUCT COMPONENTS EXCELLENT GOOD AVERAGE POOR TOTAL

Airline Connections 26% 48% 15% 10% 100%

Travel Agents 26% 51% 17% 6% 100%

Immigrations 31% 47% 18% 4% 100%

Customs 33% 47% 16% 3% 100%

Accommodation 35% 45% 15% 4% 100%

Restaurants 24% 45% 25% 5% 100%

Night Life 20% 45% 27% 8% 100%

Hotel Staff 24% 51% 18% 6% 100%

Security 17% 46% 26% 11% 100%

Friendliness of People 48% 37% 12% 3% 100%

Taxi/Hired Cars 30% 51% 15% 4% 100%

Tours/Excursions 29% 45% 20% 7% 100%

Other 28% 36% 10% 26% 100%

PRODUCT COMPONENTS EXCELLENT GOOD AVERAGE POOR TOTAL

Airline Connections 29% 47% 15% 9% 100%

Travel Agents 28% 50% 17% 5% 100%

Immigrations 33% 48% 14% 4% 100%

Customs 33% 50% 13% 4% 100%

Accommodation 38% 43% 15% 4% 100%

Restaurants 22% 47% 26% 6% 100%

Night Life 21% 44% 26% 9% 100%

Hotel Staff 24% 48% 22% 6% 100%

Security 18% 45% 25% 11% 100%

Friendliness of People 45% 39% 12% 3% 100%

Taxi/Hired Cars 29% 50% 17% 4% 100%

Tours/Excursions 27% 48% 19% 6% 100%

Other 28% 36% 17% 19% 100%
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Table 74: Rating of Product Components by Country of Residence (Average Rating) _Jan 

09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 
 

Table 75: Rating of Product Components by Country of Residence (Average Rating) _Feb 

09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 
 
 

Product Components USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Airline Connections 2.00 2.09 1.89 2.22 1.67 2.56

Travel Agents 2.07 1.87 2.08 2.20 2.00 2.25

Immigrations 1.90 1.77 2.00 1.99 1.71 2.05

Customs 1.94 1.80 1.89 1.84 2.00 2.11

Accommodation 1.78 1.66 1.76 1.86 1.86 1.88

Restaurants 2.20 2.14 2.15 2.12 2.17 2.38

Night Life 2.31 1.93 2.11 2.14 2.20 2.31

Hotel Staff 2.17 2.07 2.00 2.13 2.00 2.00

Security 2.38 2.09 2.00 2.30 2.14 2.06

Friendliness of People 1.84 1.69 1.60 1.89 1.71 1.82

Taxi/Hired Cars 2.09 1.84 1.88 2.13 2.00 2.00

Tours/Excursions 2.14 1.75 2.00 2.26 2.00 1.78

Other 2.14 2.00 1.00 2.33 0.00 2.50

Product Components USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Airline Connections 1.92 2.06 2.43 1.83 1.67 2.09

Travel Agents 1.85 1.81 2.11 2.00 1.50 2.17

Immigrations 1.79 1.80 2.21 2.00 1.50 2.20

Customs 1.75 1.86 2.17 1.92 1.50 2.20

Accommodation 1.91 1.64 2.11 2.00 1.50 2.25

Restaurants 2.15 1.97 2.45 2.30 2.50 2.70

Night Life 2.28 2.25 2.73 2.38 2.00 3.00

Hotel Staff 2.07 2.19 2.20 1.93 2.00 2.57

Security 2.26 2.52 2.50 2.23 2.00 2.63

Friendliness of People 1.72 1.59 1.64 1.73 1.50 1.60

Taxi/Hired Cars 1.90 1.92 2.26 1.76 2.00 2.20

Tours/Excursions 1.99 1.88 2.57 1.43 1.50 2.60

Other 2.37 2.33 0.00 2.00 0.00 0.00
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Table 76: Rating of Product Components by Country of Residence (Average Rating) _Mar 

09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 
 
 
 

Table 77: Rating of Product Components by Country of Residence (Average Rating) _Jan 

to Mar 09 

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 

 
 

Product Components USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Airline Connections 1.91 2.22 2.57 2.08 2.75 2.81

Travel Agents 2.00 1.98 2.27 2.00 2.00 2.64

Immigrations 1.91 1.85 2.16 2.00 2.50 2.25

Customs 1.89 1.77 2.09 2.02 2.17 2.00

Accommodation 1.77 1.88 2.25 2.05 2.20 2.22

Restaurants 2.07 2.29 2.22 2.09 2.33 2.53

Night Life 2.22 2.09 2.54 2.19 3.00 2.90

Hotel Staff 2.13 2.16 1.88 2.02 2.25 2.27

Security 2.36 2.23 2.38 2.44 3.00 2.07

Friendliness of People 1.70 1.74 1.64 1.74 2.67 1.55

Taxi/Hired Cars 1.85 2.04 2.14 2.00 2.25 1.89

Tours/Excursions 2.07 2.06 1.68 2.39 2.50 2.44

Other 2.14 2.33 3.67 2.67 0.00 4.00

Product Components USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Airline Connections 1.94 2.13 2.38 2.06 2.00 2.56

Travel Agents 1.97 1.89 2.18 2.09 1.88 2.41

Immigrations 1.87 1.81 2.14 1.99 2.00 2.16

Customs 1.86 1.80 2.07 1.92 2.00 2.08

Accommodation 1.82 1.73 2.11 1.97 1.93 2.09

Restaurants 2.14 2.16 2.28 2.16 2.29 2.51

Night Life 2.27 2.07 2.50 2.23 2.38 2.64

Hotel Staff 2.13 2.13 1.96 2.02 2.10 2.24

Security 2.34 2.24 2.33 2.34 2.43 2.18

Friendliness of People 1.76 1.68 1.63 1.79 2.07 1.66

Taxi/Hired Cars 1.95 1.93 2.11 1.97 2.08 2.00

Tours/Excursions 2.06 1.87 1.94 2.18 2.00 2.22

Other 2.23 2.17 3.00 2.42 0.00 3.00
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Table 78: Rating of Product Components by Purpose of Visit (Average Rating) _Jan 09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 
 
 
 

Table 79: Rating of Product Components by Purpose of Visit (Average Rating) _Feb 09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 

 

 

 

 

 

 

 

 

 

Product Components Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Airline Connections 2.11 1.90 2.17 2.00 1.00 2.00 1.79 2.00 2.09 2.60

Travel Agents 2.04 1.90 2.15 2.00 0.00 0.00 1.92 0.00 2.05 2.33

Immigrations 1.98 1.93 1.83 2.50 2.00 2.00 1.72 1.00 1.85 2.00

Customs 1.93 1.91 1.90 2.50 2.00 2.00 1.78 2.00 1.87 2.00

Accommodation 1.72 1.95 1.73 2.50 2.00 3.00 1.69 1.00 1.74 2.60

Restaurants 2.04 2.35 2.24 2.50 2.00 3.00 2.26 2.50 2.20 2.75

Night Life 2.02 2.47 2.30 0.00 0.00 3.00 2.23 3.00 2.19 3.00

Hotel Staff 2.09 2.12 2.19 2.00 1.00 2.00 2.08 1.00 2.08 2.50

Security 2.20 2.32 2.35 2.50 1.00 2.00 2.29 1.00 2.28 2.60

Friendliness of People 1.75 1.85 1.90 1.00 1.00 2.00 1.75 1.50 1.76 1.80

Taxi/Hired Cars 2.04 1.92 2.11 2.00 2.00 2.00 1.82 2.00 2.01 2.00

Tours/Excursions 1.92 2.53 2.07 1.50 0.00 2.00 1.67 2.00 1.94 2.00

Other 1.94 2.50 1.89 0.00 0.00 0.00 3.25 0.00 2.00 1.00

Product Components Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Airline Connections 1.98 2.11 1.99 2.00 2.00 0.00 1.78 0.00 1.92 1.78

Travel Agents 1.78 2.18 1.96 1.67 2.00 0.00 1.75 0.00 1.87 1.50

Immigrations 1.85 1.94 1.89 1.80 4.00 2.00 1.72 0.00 1.83 1.89

Customs 1.77 1.96 1.92 1.80 3.00 2.00 1.74 0.00 1.83 1.50

Accommodation 1.81 2.12 1.97 2.00 3.00 4.00 1.70 0.00 1.87 1.78

Restaurants 2.13 2.31 2.33 2.25 2.00 3.00 2.05 0.00 2.19 1.89

Night Life 2.14 2.77 2.40 2.00 1.00 3.00 2.37 0.00 2.36 2.20

Hotel Staff 2.00 1.98 2.41 1.67 3.00 4.00 2.00 0.00 2.10 1.67

Security 2.21 2.38 2.46 2.00 4.00 4.00 2.34 0.00 2.28 1.67

Friendliness of People 1.73 1.57 1.68 1.20 2.00 1.00 1.84 0.00 1.70 1.44

Taxi/Hired Cars 1.93 1.73 2.08 1.80 2.00 1.00 1.91 0.00 1.88 1.63

Tours/Excursions 1.88 2.06 2.28 1.00 4.00 1.00 2.00 0.00 2.02 1.40

Other 2.25 2.29 0.00 0.00 0.00 0.00 2.10 0.00 2.21 2.50
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Table 80: Rating of Product Components by Purpose of Visit (Average Rating) _Mar 09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 

 
 
 

Table 81: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to 

Mar 09 

 
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor 
 
 
 
 
 
 
 
 
 

Product Components Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Airline Connections 2.08 2.26 2.07 2.50 2.44 2.00 2.02 0.00 2.13 2.17

Travel Agents 2.04 2.15 2.10 3.50 1.67 2.00 1.91 0.00 2.03 2.00

Immigrations 1.95 2.06 1.93 0.00 2.22 2.00 1.91 0.00 1.93 2.09

Customs 1.89 2.05 1.83 2.00 2.10 2.00 1.89 0.00 1.87 2.14

Accommodation 1.91 2.16 1.73 2.00 2.40 2.00 1.50 0.00 1.91 2.22

Restaurants 2.10 2.26 2.07 3.00 2.70 2.00 2.14 0.00 2.20 2.25

Night Life 2.14 2.47 2.43 0.00 3.00 2.00 2.33 0.00 2.28 2.09

Hotel Staff 2.10 2.00 2.25 3.00 2.00 2.00 2.00 0.00 2.09 2.11

Security 2.34 2.45 2.32 0.00 2.60 2.00 2.45 0.00 2.36 2.05

Friendliness of People 1.74 1.67 1.85 1.00 1.44 1.33 1.64 0.00 1.69 1.52

Taxi/Hired Cars 1.96 1.96 1.95 2.00 1.56 1.67 2.03 0.00 1.90 2.06

Tours/Excursions 1.95 2.46 2.36 4.00 1.00 1.50 2.00 0.00 2.12 2.17

Other 2.18 2.33 3.00 0.00 0.00 0.00 2.50 0.00 2.43 4.00

Product Components Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Airline Connections 2.07 2.12 2.09 2.11 2.27 2.00 1.85 2.00 2.06 2.14

Travel Agents 1.97 2.08 2.09 2.29 1.75 2.00 1.85 #DIV/0! 1.99 1.90

Immigrations 1.94 1.99 1.87 2.00 2.36 2.00 1.78 1.00 1.87 2.03

Customs 1.88 1.98 1.88 2.00 2.17 2.00 1.79 2.00 1.86 1.97

Accommodation 1.81 2.09 1.80 2.13 2.42 2.60 1.64 1.00 1.84 2.16

Restaurants 2.08 2.30 2.21 2.43 2.58 2.40 2.15 2.50 2.19 2.21

Night Life 2.09 2.57 2.36 2.00 2.50 2.67 2.31 3.00 2.26 2.33

Hotel Staff 2.07 2.02 2.27 2.00 2.00 2.40 2.02 1.00 2.09 2.12

Security 2.25 2.39 2.37 2.14 2.57 2.40 2.37 1.00 2.31 2.06

Friendliness of People 1.74 1.68 1.83 1.13 1.45 1.40 1.75 1.50 1.72 1.54

Taxi/Hired Cars 1.98 1.87 2.05 1.88 1.64 1.60 1.92 2.00 1.94 1.93

Tours/Excursions 1.92 2.34 2.20 1.67 2.00 1.50 1.94 2.00 2.03 1.83

Other 2.11 2.33 2.44 0.00 0.00 0.00 2.44 0.00 2.21 2.20
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Table 82: Rating Value for Money (%) _Jan 09 

 
 
 

Table 83: Rating Value for Money (%) _Feb 09 

 
 
 

Table 84: Rating Value for Money (%) _Mar 09 

 
 
 

Table 85: Rating Value for Money (%) _Jan to Mar 09 

 
 
 

Table 86: Rating Value for Money by Country of Residence (%) _Jan 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 

ITEM Very Expensive Expensive Not Expensive Total

Cost of visit 28% 37% 35% 100%

Cost of accommodation 9% 27% 64% 100%

Cost of meals 15% 31% 54% 100%

Cost of drinks 15% 31% 55% 100%

ITEM Very Expensive Expensive Not Expensive Total

Cost of visit 23% 43% 34% 100%

Cost of accommodation 13% 30% 57% 100%

Cost of meals 13% 28% 59% 100%

Cost of drinks 13% 27% 60% 100%

ITEM Very Expensive Expensive Not Expensive Total

Cost of visit 23% 39% 38% 100%

Cost of accommodation 10% 37% 53% 100%

Cost of meals 12% 29% 59% 100%

Cost of drinks 12% 28% 60% 100%

ITEM Very Expensive Expensive Not Expensive Total

Cost of visit 25% 39% 36% 100%

Cost of accommodation 11% 32% 58% 100%

Cost of meals 13% 30% 57% 100%

Cost of drinks 13% 29% 58% 100%

ITEM USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Cost of visit 1.97 2.19 2.28 2.21 2.43 2.21

Cost of accommodation 2.46 2.69 2.62 2.74 2.83 2.47

Cost of meals 2.32 2.45 2.59 2.60 2.38 2.56

Cost of drinks 2.31 2.49 2.71 2.59 2.43 2.44
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Table 87: Rating Value for Money by Country of Residence (%) _Feb 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 

Table 88: Rating Value for Money by Country of Residence (%) _Mar 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 

Table 89: Rating Value for Money by Country of Residence (%) _Jan to Mar 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 

Table 90: Rating Value for Money by Type of Accommodation (Average Rating) _Jan 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 
 

Table 91: Rating Value for Money by Type of Accommodation (Average Rating) _Feb 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 

ITEM USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Cost of visit 2.06 2.02 2.09 2.39 1.67 2.80

Cost of accommodation 2.39 2.37 2.82 2.46 3.00 2.50

Cost of meals 2.44 2.35 2.50 2.63 2.50 2.89

Cost of drinks 2.46 2.44 2.41 2.55 3.00 2.89

ITEM USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Cost of visit 2.12 1.97 2.38 2.39 2.67 2.19

Cost of accommodation 2.38 2.22 2.56 2.60 3.00 2.35

Cost of meals 2.35 2.45 2.74 2.64 2.75 2.55

Cost of drinks 2.36 2.52 2.76 2.68 2.75 2.45

ITEM USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Cost of visit 2.05 2.07 2.27 2.32 2.31 2.32

Cost of accommodation 2.41 2.44 2.64 2.60 2.91 2.43

Cost of meals 2.36 2.43 2.64 2.62 2.50 2.62

Cost of drinks 2.37 2.49 2.65 2.62 2.62 2.53

ITEM Hotel Apartment/Villa Guest House Friends/Relatives Other

Cost of visit 2.40 2.25 2.00 2.03 1.96

Cost of accommodation 2.55 2.40 2.14 2.64 2.40

Cost of meals 2.66 2.40 2.50 2.39 2.16

Cost of drinks 2.66 2.40 2.71 2.40 2.21

ITEM Hotel Apartment/Villa Guest House Friends/Relatives Other

Cost of visit 2.46 2.11 2.38 2.09 1.85

Cost of accommodation 2.40 2.57 2.36 2.47 2.71

Cost of meals 2.67 2.75 2.57 2.43 2.29

Cost of drinks 2.70 2.50 2.57 2.43 2.36
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Table 92: Rating Value for Money by Type of Accommodation (Average Rating) _Mar 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 
 

Table 93: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to 

Mar 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 

 
 

Table 94: Rating Value for Money by Purpose of Visit (Average Rating) _Jan 09 

1=Very Expensive                   2=Expensive               3=Not Expensive 
 
 

Table 95: Rating Value for Money by Purpose of Visit (Average Rating) _Feb 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 
 

ITEM Hotel Apartment/Villa Guest House Friends/Relatives Other

Cost of visit 2.39 2.00 2.47 2.07 2.29

Cost of accommodation 2.36 2.25 2.64 2.47 2.50

Cost of meals 2.55 2.25 2.74 2.44 2.68

Cost of drinks 2.54 2.38 2.79 2.47 2.69

ITEM Hotel Apartment/Villa Guest House Friends/Relatives Other

Cost of visit 2.41 2.14 2.33 2.06 2.03

Cost of accommodation 2.40 2.40 2.43 2.54 2.52

Cost of meals 2.60 2.46 2.63 2.42 2.36

Cost of drinks 2.61 2.42 2.70 2.43 2.39

ITEM Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Cost of visit 2.02 2.31 2.15 2.20 2.00 3.00 2.04 0.00 2.01 2.63

Cost of accommodation 2.47 2.30 2.48 2.33 2.00 3.00 2.37 0.00 2.33 2.88

Cost of meals 2.43 2.56 2.46 2.75 3.00 3.00 2.39 0.00 2.41 2.86

Cost of drinks 2.41 2.55 2.49 2.75 3.00 2.00 2.42 0.00 2.45 2.83

ITEM Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Cost of visit 2.03 2.49 2.08 2.50 3.00 3.00 1.82 3.00 2.02 2.80

Cost of accommodation 2.52 2.62 2.68 3.00 2.00 3.00 2.40 3.00 2.54 2.60

Cost of meals 2.33 2.68 2.47 3.00 2.00 3.00 2.23 3.00 2.36 2.80

Cost of drinks 2.36 2.64 2.50 0.00 2.00 3.00 2.18 3.00 2.39 2.80
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Table 96: Rating Value for Money by Purpose of Visit (Average Rating) _Mar 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 
 

Table 97: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to Mar 09 

 
1=Very Expensive                   2=Expensive               3=Not Expensive 
 
 

Table 98: Willingness to Recommend by Country of Residence (%) _Jan 09 

 
 
 

Table 99: Willingness to Recommend by Country of Residence (%) _Feb 09 

 
 
 

ITEM Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Cost of visit 2.02 2.33 2.22 2.50 2.67 2.00 2.10 0.00 2.15 2.45

Cost of accommodation 2.38 2.50 2.39 2.50 2.33 2.50 2.57 0.00 2.37 2.18

Cost of meals 2.46 2.58 2.38 3.00 2.10 3.00 2.49 0.00 2.44 2.68

Cost of drinks 2.45 2.56 2.43 2.50 2.44 3.00 2.60 0.00 2.46 2.74

ITEM Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Cost of visit 2.02 2.37 2.14 2.33 2.64 2.50 1.98 3.00 2.07 2.54

Cost of accommodation 2.45 2.46 2.54 2.50 2.27 2.75 2.44 3.00 2.42 2.43

Cost of meals 2.40 2.60 2.44 2.86 2.17 3.00 2.37 3.00 2.40 2.74

Cost of drinks 2.40 2.58 2.48 2.67 2.45 2.75 2.40 3.00 2.43 2.77

Willingness to Recommend USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Definitely 51% 61% 60% 57% 50% 35%

Probably 25% 22% 16% 18% 38% 35%

Definitely Not 4% 0% 0% 0% 0% 4%

Non-Response 20% 17% 24% 24% 13% 27%

Total 100% 100% 100% 100% 100% 100%

Visitors 297 99 25 103 8 26

Willingness to Recommend USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Definitely 58% 50% 29% 57% 50% 45%

Probably 21% 24% 45% 19% 25% 45%

Definitely Not 5% 3% 10% 1% 0% 9%

Non-Response 15% 23% 16% 23% 25% 0%

Total 100% 100% 100% 100% 100% 100%

Visitors 224 62 31 69 4 11
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Table 100: Willingness to Recommend by Country of Residence (%) _Mar 09 

 
 

Table 101: Willingness to Recommend by Country of Residence (%) _Jan to Mar 09 

 
 
 

Table 102: Willingness to Recommend by Purpose of Visit (%) _Jan 09 

 
 
 

Table 103: Willingness to Recommend by Purpose of Visit (%) _Feb 09 

 
 
 

Willingness to Recommend USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Definitely 50% 46% 45% 59% 43% 48%

Probably 24% 23% 34% 15% 29% 40%

Definitely Not 3% 2% 5% 1% 0% 4%

Non-Response 23% 28% 16% 25% 29% 8%

Total 100% 100% 100% 100% 100% 100%

Visitors 275 99 56 96 7 25

Willingness to Recommend USA CANADA UK CARIBBEAN SOUTH AMERICA OTHER

Definitely 53% 53% 44% 58% 47% 42%

Probably 23% 23% 33% 17% 32% 39%

Definitely Not 4% 2% 5% 1% 0% 5%

Non-Response 20% 23% 18% 24% 21% 15%

Total 100% 100% 100% 100% 100% 100%

Visitors 796 260 112 268 19 62

Willingness to Recommend Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Definitely 55% 36% 56% 0% 0% 0% 61% 100% 48% 14%

Probably 20% 43% 24% 100% 100% 100% 20% 0% 23% 6%

Definitely Not 2% 2% 3% 0% 0% 0% 1% 0% 3% 1%

Non-Response 23% 19% 17% 0% 0% 0% 18% 0% 27% 79%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 245 53 167 2 1 1 71 2 367 80

Willingness to Recommend Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Definitely 61% 39% 53% 83% 100% 100% 55% 0% 50% 60%

Probably 17% 33% 28% 0% 0% 0% 22% 0% 18% 40%

Definitely Not 4% 7% 5% 0% 0% 0% 4% 0% 4% 0%

Non-Response 19% 21% 14% 17% 0% 0% 19% 0% 28% 0%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 138 72 102 6 2 1 69 0 243 10
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Table 104: Willingness to Recommend by Purpose of Visit (%) _Mar 09 

 
 
 

Table 105: Willingness to Recommend by Purpose of Visit (%) _Jan to Mar 09 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Willingness to Recommend Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Definitely 50% 39% 59% 67% 20% 100% 58% 0% 45% 48%

Probably 22% 37% 23% 0% 50% 0% 16% 0% 24% 28%

Definitely Not 2% 1% 3% 0% 30% 0% 1% 0% 3% 3%

Non-Response 26% 22% 15% 33% 0% 0% 25% 0% 28% 21%

Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%

Visitors 230 89 115 3 10 3 69 0 343 29

Willingness to Recommend Vacation Business Visit Friend/ Nature Scientific/ Adventure Personal Climate Day Trip Other

Relatives Travel Study Tour Tourism Events

Definitely 54% 38% 56% 64% 31% 80% 58% 100% 47% 26%

Probably 20% 37% 25% 18% 46% 20% 19% 0% 22% 14%

Definitely Not 2% 3% 4% 0% 23% 0% 2% 0% 3% 2%

Non-Response 23% 21% 15% 18% 0% 0% 21% 0% 28% 58%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Visitors 613 214 384 11 13 5 209 2 953 119
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8. APPENDIX 

7.1  Visitor Exit Motivation Questionnaire 
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