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The Visitor Exit Motivation Survey (Vems) reports
were written for the years 1994, 1995 and
1997/1998. The enhanced collaboration between

the Bureau of Statistics and the Ministry of

Tourism, Industry and Commerce promises to
result in more frequent reports on the visitors’
perception of the Guyanese tourism product. Further reports are planned

for publication on a quarterly and yearly basis.
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1. SURVEY HIGHLIGHTS

The Visitor Exit Motivation Survey (Vems) reports were written for the years 1994, 1995 and 1997/1998.
The enhanced collaboration between the Bureau of Statistics and the Ministry of Tourism, Industry and
Commerce promises to result in more frequent reports on the visitors’ perception of the Guyanese
tourism product. These reports would comprise of tables to be published on a quarterly and yearly
basis.

2. SURVEY OBJECTIVES

The main objective of the survey is to provide timely information on Guyana’s tourism product.
Such information would help the major participants in the tourism sector to better plan its
development. In addition, the Bureau of Statistics would use this survey to construct a time
series data base on important tourism variables.

3. METHODOLOGY

The Bureau of Statistics has trained enumerators stationed at the Cheddi Jagan International Airport,
Timehri, where the sample is derived from cooperating departing visitors. Respondents are canvassed
from most departing flights on a daily basis.

Overseas residents were defined as visitors if they stayed in Guyana for more than one night and less
than one year. Citizens of Guyana living abroad were also regarded as visitors. Since only one person
per family or spending party was asked to complete a questionnaire on behalf of the party, the actual
volume of respondents represented is higher than the number of completed questionnaires.

For the period Oct to Dec 2009, 1,688 visitors participated in the survey. This represented a 5% sample
size for the fourth quarter of 2009 (Table 01).

4, TABLES

Table 1: Number of Participants in the VEMS (Jan to Sept 09)
Month Respondents in the Visitor Arrivals Sample Size (% of The Total

Survey Arrivals)

April 09 510 13,532 4
May 09 574 8,960 6
June 09 647 11,029 6
April to June 09 1,731 33,521 5
Jan to June 09 3,515 61,992 6
Jan 09 630 8,150 8
Feb 09 476 8,429 6
Mar 09 678 11,892 6
Jan to Mar 09 1,784 28,471 6
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Month Respondents in the Visitor Arrivals Sample Size (% of The Total
Survey Arrivals)
July 09 880 19,395 5
Aug 09 640 15,069 4
Sept 09 360 8,621 4
July to Sept 09 1,880 43,085 4
Oct 568 9,900 6
Nov 594 10,191 6
Dec 526 16,055 3
Oct to Dec 09 1,688 36,146 5
Table 2: Purpose of Visit by Country of Residence (%) _Jan 09
PURPOSE OF VISIT
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 28% 31% 28% 20% 25% 22%
Business 4% 1% 2% 11% 33% 20%
Visit Friend/Rel 18% 17% 16% 23% 8% 17%
Nature Travel 0% 1% 0% 0% 0% 0%
Scientific/Study Tour 0% 0% 0% 0% 0% 0%
Adventure Tourism 0% 0% 0% 0% 0% 0%
Personal Events 8% 10% 7% 8% 0% 2%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 38% 40% 42% 35% 33% 37%
Other 1% 0% 2% 1% 0% 2%
Non-Response 2% 1% 2% 2% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 476 165 43 159 12 41
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Table 3: Purpose of Visit by Country of Residence (%) Feb 09

PURPOSE OF VISIT

USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 23% 25% 17% 19% 17% 23%
Business 9% 6% 17% 22% 0% 23%
Visit Friend/Rel 15% 20% 26% 12% 50% 31%
Nature Travel 1% 0% 0% 2% 0% 0%
Scientific/Study Tour 0% 0% 2% 0% 0% 0%
Adventure Tourism 0% 0% 0% 1% 0% 0%
Personal Events 14% 13% 4% 6% 0% 8%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 34% 36% 34% 36% 33% 15%
Other 3% 0% 0% 0% 0% 0%
Non-Response 1% 0% 0% 1% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 338 96 47 108 6 13

Table 4: Purpose of Visit by Country of Residence (%) Mar 09

PURPOSE OF VISIT
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 29% 31% 28% 16% 22% 10%
Business 7% 3% 13% 19% 33% 31%
Visit Friend/Rel 13% 14% 11% 12% 22% 8%
Nature Travel 0% 0% 1% 0% 0% 3%
Scientific/Study Tour 2% 1% 1% 0% 0% 0%
Adventure Tourism 0% 1% 1% 0% 0% 0%
Personal Events 8% 12% 4% 9% 0% 0%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 37% 38% 34% 35% 22% 36%
Other 2% 1% 7% 5% 0% 13%
Non-Response 1% 1% 0% 3% 0% 0%
Total 100% 99% 100% 98% 100% 100%
Visitors 439 160, 85 148 9 39
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

74 High Street
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Table 5: Purpose of Visit by Country of Residence (%)
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Jan to Mar 09

PURPOSE OF VISIT
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER
Vacation 27% 29% 25% 18% 22% 17%
Business 7% 3% 11% 17% 26% 25%
Visit Friend/Rel 15% 16% 16% 16% 22% 15%
Nature Travel 0% 0% 1% 0% 0% 1%
Scientific/Study Tour 1% 0% 1% 0% 0% 0%
Adventure Tourism 0% 0% 1% 0% 0% 0%
Personal Events 9% 11% 5% 8% 0% 2%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 36% 38% 36% 35% 30% 33%
Other 2% 0% 4% 2% 0% 6%
Non-Response 2% 0% 1% 2% 0% 0%
Total 100% 100% 100% 99% 100% 100%
Visitors 1,253 421 175 415 27 93
Table 6: Purpose of Visit by Country of Residence (%) _April 09
PURPOSE OF VISIT
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Vacation 51% 47% 38% 37% 50% 43%
Business 9% 7% 12% 18% 0% 38%
Visit Friend/Rel 21% 15% 42% 25% 50% 19%
Nature Travel 0% 0% 0% 0% 0% 0%
Scientific/Study Tour 0% 1% 0% 0% 0% 0%
Adventure Tourism 0% 0% 0% 0% 0% 0%
Personal Events 10% 7% 4% 8% 0% 0%
Climate 0% 2% 0% 0% 0% 0%
Day Trip 7% 14% 0% 6% 0% 0%
Other 1% 5% 4% 5% 0% 0%
Non-Response 0% 2% 0% 1% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 270 92 26 79 2 21

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 7: Purpose of Visit by Country of Residence (%) May 09
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PURPOSE OF VISIT

USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 34% 33% 29% 17% 0% 19%
Business 10% 4% 13% 30% 36% 33%
Visit Friend/Rel 17% 22% 37% 14% 18% 10%
Nature Travel 0% 0% 0% 0% 0% 0%
Scientific/Study Tour 0% 0% 3% 0% 9% 0%
Adventure Tourism 0% 0% 0% 0% 0% 0%
Personal Events 8% 12% 3% 6% 0% 19%
Climate 0% 1% 0% 0% 0% 0%
Day Trip 29% 27% 16% 31% 18% 19%
Other 1% 1% 0% 1% 9% 0%
Non-Response 1% 0% 0% 0% 9% 0%
Total 100% 100% 100% 99% 100% 100%
Visitors 395 98 38 113 11 21

Table 8: Purpose of Visit by Country of Residence (%) June 09

PURPOSE OF VISIT

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Vacation 32% 21% 24% 22% 0% 18%
Business 8% 11% 15% 33% 33% 33%
Visit Friend/Rel 22% 23% 21% 16% 33% 6%
Nature Travel 0% 0% 0% 0% 0% 0%
Scientific/Study Tour 1% 0% 0% 1% 0% 3%
Adventure Tourism 0% 0% 0% 0% 0% 0%
Personal Events 15% 16% 9% 5% 0% 9%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 17% 27% 27% 18% 17% 27%
Other 2% 0% 3% 1% 0% 3%
Non-Response 3% 0% 0% 3% 17% 0%
Total 100% 98% 100% 99% 100% 100%
Visitors 389 97 33 132 6 33

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 9: Purpose of Visit by Country of Residence (%) April to June 09

PURPOSE OF VISIT

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER
Vacation 37% 33% 30% 24% 5% 25%
Business 9% 7% 13% 28% 32% 35%
Visit Friend/Rel 20% 20% 33% 18% 26% 11%
Nature Travel 0% 0% 0% 0% 0% 0%
Scientific/Study Tour 0% 0% 1% 0% 5% 1%
Adventure Tourism 0% 0% 0% 0% 0% 0%
Personal Events 11% 12% 5% 6% 0% 9%
Climate 0% 1% 0% 0% 0% 0%
Day Trip 19% 23% 15% 20% 16% 17%
Other 1% 2% 2% 2% 5% 1%
Non-Response 2% 1% 0% 2% 11% 0%
Total 100% 99% 100% 99% 100% 100%
Visitors 1,054 287 97 324 19 75

Table 10: Purpose of Visit by Country of Residence (%) July 09

Purpose of Visit

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Vacation 40% 34% 25% 21% 50% 30%
Business 12% 7% 19% 32% 0% 26%
Visit Friend/Rel 19% 21% 22% 23% 13% 22%
Nature Travel 0% 1% 0% 1% 0% 0%
Scientific/Study Tour 0% 0% 0% 1% 0% 4%
Adventure Tourism 0% 0% 3% 0% 0% 4%
Personal Events 13% 17% 16% 4% 0% 4%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 13% 18% 13% 16% 25% 9%
Other 1% 2% 3% 1% 0% 0%
Non-Response 1% 0% 0% 1% 13% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 563 95 32 154 8 23

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 11: Purpose of Visit by Country of Residence (%) Aug 09

Purpose of Visit

USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 48% 48% 13% 28% 50% 38%
Business 6% 8% 3% 19% 17% 31%
Visit Friend/Rel 24% 16% 45% 26% 0% 15%
Nature Travel 0% 0% 0% 1% 0% 0%
Scientific/Study Tour 1% 0% 0% 1% 0% 0%
Adventure Tourism 0% 0% 6% 0% 0% 0%
Personal Events 9% 14% 13% 8% 0% 8%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 8% 15% 16% 10% 17% 0%
Other 2% 0% 3% 3% 0% 8%
Non-Response 1% 0% 0% 3% 0% 0%
Total 100% 100% 100% 100% 83% 100%
Visitors 453 88 31 96 6 13

Table 12: Purpose of Visit by Country of Residence (%) Sept 09

Purpose of Visit

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Vacation 42% 14% 37% 27% 14% 17%
Business 9% 9% 4% 19% 14% 58%
Visit Friend/Rel 20% 28% 30% 20% 14% 8%
Nature Travel 0% 0% 0% 0% 0% 0%
Scientific/Study Tour 0% 0% 0% 0% 0% 0%
Adventure Tourism 0% 0% 0% 1% 0% 0%
Personal Events 10% 28% 4% 10% 0% 8%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 16% 19% 26% 21% 29% 8%
Other 2% 2% 0% 1% 0% 0%
Non-Response 0% 0% 0% 0% 29% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 261 43 27 70 7 12

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 13: Purpose of Visit by Country of Residence (%)
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July to Sept 09

Purpose of Visit

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER
Vacation 43% 35% 24% 25% 38% 29%
Business 9% 8% 9% 25% 10% 35%
Visit Friend/Rel 21% 20% 32% 23% 10% 17%
Nature Travel 0% 0% 0% 1% 0% 0%
Scientific/Study Tour 0% 0% 0% 1% 0% 2%
Adventure Tourism 0% 0% 3% 0% 0% 2%
Personal Events 11% 18% 11% 7% 0% 6%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 12% 17% 18% 16% 24% 6%
Other 1% 1% 2% 2% 0% 2%
Non-Response 1% 0% 0% 1% 14% 0%
Total 100% 100% 100% 100% 95% 100%
Visitors 1,277 226 90 320 21 48
Table 14: Purpose of Visit by Country of Residence (%) Oct 09
Purpose of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 33% 26% 27% 21% 0% 30%
Business 13% 9% 16% 32% 43% 39%
Visit Friend/Rel 18% 26% 29% 17% 14% 13%
Nature Travel 0% 0% 0% 0% 0% 4%
Scientific/Study Tour 0% 0% 0% 1% 0% 0%
Adventure Tourism 0% 1% 2% 0% 0% 0%
Personal Events 15% 13% 11% 4% 0% 4%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 14% 22% 16% 21% 29% 9%
Other 3% 2% 0% 2% 14% 0%
Non-Response 2% 2% 0% 1% 0% 0%
Total 100% 100% 100% 99% 100% 100%
Visitors 294 129 45 161 7 23

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 15: Purpose of Visit by Country of Residence (%) Nov 09

Purpose of Visit

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER
Vacation 30% 21% 20% 20% 20% 23%
Business 6% 3% 17% 18% 60% 23%
Visit Friend/Rel 17% 22% 11% 8% 0% 6%
Nature Travel 0% 0% 10% 0% 0% 6%
Scientific/Study Tour 0% 2% 0% 0% 0% 4%
Adventure Tourism 0% 1% 0% 0% 0% 0%
Personal Events 11% 13% 10% 10% 0% 0%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 31% 37% 33% 34% 20% 28%
Other 2% 2% 0% 8% 0% 6%
Non-Response 2% 0% 0% 1% 0% 0%
Total 99% 100% 100% 100% 100% 98%
Visitors 384 131 83 203 5 47

Table 16: Purpose of Visit by Country of Residence (%) Dec 09

Purpose of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 25% 25% 22% 15% 0% 10%
Business 6% 4% 9% 18% 58% 23%
Visit Friend/Rel 16% 19% 22% 15% 17% 3%
Nature Travel 0% 0% 0% 0% 0% 0%
Scientific/Study Tour 0% 0% 0% 2% 0% 3%
Adventure Tourism 0% 0% 4% 0% 0% 3%
Personal Events 12% 13% 7% 8% 0% 10%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 37% 37% 35% 38% 17% 35%
Other 1% 1% 2% 2% 8% 13%
Non-Response 0% 0% 0% 1% 0% 0%
Total 99% 98% 100% 100% 100% 100%
Visitors 455 126 46 137 12 31
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

74 High Street
Kingston, Georgetown Page 21



Table 17: Purpose of Visit by Country of Residence (%)
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Oct to Dec 09

Purpose of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Vacation 29% 24% 22% 19% 4% 21%
Business 8% 5% 14% 22% 54% 27%
Visit Friend/Rel 17% 23% 18% 13% 13% 7%
Nature Travel 0% 0% 5% 0% 0% 4%
Scientific/Study Tour 0% 1% 0% 1% 0% 3%
Adventure Tourism 0% 1% 2% 0% 0% 1%
Personal Events 13% 13% 9% 8% 0% 4%
Climate 0% 0% 0% 0% 0% 0%
Day Trip 29% 32% 29% 31% 21% 26%
Other 2% 1% 1% 5% 8% 7%
Non-Response 1% 1% 0% 1% 0% 0%
Total 99% 99% 100% 100% 100% 99%
Visitors 1,133 386 174 501 24 101
Table 18: Previous Visit to Guyana by Country of Residence (%) Jan 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER|
Under5 65% 54% 50% 65% 83% 56%
5 & Over 35% 46% 50% 35% 17% 44%
Total 100% 100% 100% 100% 100% 100%
Visitors 60 13 12 34 6 16
Table 19: Previous Visit to Guyana by Country of Residence (%) Feb 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN]| SOUTH AMERICA OTHER|
Under 5 75% 75% 88% 68% 50% 83%
5 & Over 25% 25% 13% 32% 50% 17%
Total 100% 100% 100% 100% 100% 100%
Visitors 52 8 16 37 2 6
Table 20: Previous Visit to Guyana by Country of Residence (%) Mar 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER|
Under5 60% 71% 77% 49% 33% 65%
5 & Over 40% 29% 23% 51% 67% 35%
Total 100% 100% 100% 100% 100% 100%
Visitors 80 24 35 55 3 17

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 21: Previous Visit to Guyana by Country of Residence (%) Jan to Mar 09

Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Under 5 66% 67% 75% 59% 64% 64%
5 & Over 34% 33% 25% 41% 36% 36%
Total 100% 100% 100% 100% 100% 100%
Visitors 192 45 63 126 11 39
Table 22: Previous Visit to Guyana by Country of Residence (%) _April 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 71% 69% 100% 76% 0% 58%
5 & Over 29% 31% 0% 24% 100% 42%
Total 100% 100% 100% 100% 100% 100%
Visitors 38 13 4 34 1 12
Table 23: Previous Visit to Guyana by Country of Residence (%) _May 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 75% 100% 70% 76% 67% 88%
5 & Over 25% 0% 30% 24% 33% 13%
Total 100% 100% 100% 100% 100% 100%
Visitors 36 3 10 42 6 8
Table 24: Previous Visit to Guyana by Country of Residence (%) _ June 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 74% 70% 63% 83% 67% 68%
5 & Over 26% 30% 38% 17% 33% 32%
Total 100% 100% 100% 100% 100% 100%
Visitors 68 20 8 60 3 19
Table 25: Previous Visit to Guyana by Country of Residence (%) April to June 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under5 73% 72% 73% 79% 60% 69%
5 & Over 27% 28% 27% 21% 40% 31%
Total 100% 100% 100% 100% 100% 100%
Visitors 142 36 22 136 10 39

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 26: Previous Visit to Gu
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ana by Country of Residence (%) July 09

Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 90% 91% 82% 74% 100% 73%
5 & Over 10% 9% 18% 26% 0% 27%
Total 100% 100% 100% 100% 100% 100%
Visitors 94 11 11 62 2 11
Table 27: Previous Visit to Guyana by Country of Residence (%) Aug 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 90% 80% 88% 63% 100% 80%
5 & Over 10% 20% 13% 37% 0% 20%
Total 100% 100% 100% 100% 100% 100%
Visitors 60 5 8 38 2 5
Table 28: Previous Visit to Guyana by Country of Residence (%) _ Sept 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under5 71% 71% 67% 62% 50% 71%
5 & Over 29% 29% 33% 38% 50% 29%
Total 100% 100% 100% 100% 100% 100%
Visitors 34 7 3 13 2 7
Table 29: Previous Visit to Guyana by Country of Residence (%) July to Sept 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 87% 83% 82% 69% 83% 74%
5 & Over 13% 17% 18% 31% 17% 26%
Total 100% 100% 100% 100% 100% 100%
Visitors 188 23 22 113 6 23
Table 30: Previous Visit to Guyana by Country of Residence (%) Oct 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Under 5 67% 53% 82% 81% 75% 92%
5 & Over 33% 47% 18% 19% 25% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 46 19 11 59 4 12

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 31: Previous Visit to Guyana by Country of Residence (%) Nov 09
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Frequency Of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Under 5 76% 71% 93% 75% 100% 77%
5 & Over 24% 29% 7% 25% 0% 23%
Total 100% 100% 100% 100% 100% 100%
Visitors 41 17 28 63 2 22
Table 32: Previous Visit to Guyana by Country of Residence (%) Dec 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Under 5 90% 91% 100% 95% 100% 92%
5 & Over 10% 9% 0% 5% 0% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 41 11 11 43 6 12
Table 33: Previous Visit to Guyana by Country of Residence (%) Oct to Dec 09
Frequency Of Visit
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER|
Under 5 77% 68% 92% 82% 92% 85%
5 & Over 23% 32% 8% 18% 8% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 128 47 50 165 12 46
Table 34: Travel Companions by Purpose of Visit (%) Jan 09
Travel Companion  [Vacation |Busineq Visit FrienqNature Trave|Scientific/Study Tour [Adventure TourismPersonal Events|Climate |Day Trip [Other
Alone 4% 58% 45% 0% 100% 100% 3% S0%|  40%| 57%
Family 25%|  11% 32% 0% 0% 0% 45%  50%|  27%| 14%
Spouse/partner only 14% 6% 10% 0% 0% 0% 13% 0%  10%| 14%
Group/friends % 2% 3% 100% 0% 0% 0% 0% 5%| 14%
Non-Response 2% 4% 10% 0% 0% 0% 8% 0%  18%| 0%
Total 100%| 100% 100% 100% 100% 100% 100%|  100%|  100%] 100%
Visitors 245 5 167 2 1 1 71 2 o7 7

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 35: Travel Companions b

y Purpose of Visit (%) Feb 09
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Travel Companion  [Vacation |Busineq Visit FriendNature Trave|Scientific/Study Tour [Adventure TourismPersonal Events|Climate |Day Trip [Other
Alone 51%| 68% 52% 3% 50% 0% 32% 0% 4% 30%
Family 2%|  10% 34% 33% 0% 0% 52% 0%  27%| 20%
Spouse/partner only 10% 1% 5% 0% 50% 0% 6% 0% 5%| 0%
Group/friends P 17% 6% 3% 0% 100% 3% 0% 9% 50%
Non-Response 8% 4% 3% 0% 0% 0% 7% 0%  18% 0%
Total 100%| 100% 100% 100% 100% 100% 100% 0%|  100%] 100%
Visitors 13§ 72 102 b 2 1 69 0 243 10
Table 36: Travel Companions by Purpose of Visit (%) Mar 09

Travel Companion  [Vacation |Busineq Visit FrienqNature Trave|Scientific/Study Tour [Adventure TourismPersonal Events|Climate |Day Trip [Other
Alone 32%|  55% 50% 3% 0% 3% 3% 0%  37% 31%
Family 0% 8% 29% 0% 0% 0% 43% 0%  21% 3%
Spouse/partner only 7% 2% 8% 67% 0% 3% 7% 0%  12% 7%
Group/friends 14%| 26% 6% 0% 100% 3% 3% 0%  17%| 55%
Non-Response 9%|° 7% 0% 0% 0% 7% 0%  13% 3%
Total 100%|  91% 100% 100% 100% 100% 100% 0%  100%] 100%
Visitors B & 115 3 10 3 69 0 38
Table 37: Travel Companions by Purpose of Visit (%) Jan to Mar 09

Travel Companion  |Vacation |BusinedVisit FriendNature Trave|Scientific/Study Tour [Adventure Tourism{Personal Events|Climate |Day Trip [Other
Alone 41%|  60% 48% 27% 15% 40% 35% 50% 39%| 35%
Family 5% 9% 32% 18% 0% 0% 47% 50% 5% 9%
Spouse/partner only 5% 3% 8% 18% 8% 20% 9% 0% 9% 7%
Group/friends 9%  21% 5% 36% 7% 40% 2% 0% 10%| 48%
Non-Response 10% 6% 7% 0% 0% 0% 8% 0% 16% 2%
Total 100%) 100% 100% 100% 100% 100% 100%)  100%|  100%| 100%
Visitors 613 214 384 11 13 5 209 2 953 46
Table 38: Travel Companions by Purpose of Visit (%) April 09

Travel Companion  |Vacation [Busineq Visit Friend Nature Trave|Scientific/Study Tour |Adventure Tourism{Personal Events|Climate [Day Trip |Other
Alone 8% 73% 44% 0% 0% 0% 60%  67%|  42%| 38%
Family 0% 7% 38% 0% 0% 0% 3% B%[  39% 0%
Spouse/partner only Ul 7% 7% 0% 0% 0% 3% 0% 8%| 15%
Group/friends % % 5% 0% 100% 0% 3% 0% 3%| 46%
Non-Response 1B3% % 6% 0% 0% 0% 3% 0% 0% 0%
Total 100%|  100% 100% 0% 100% 0% 100%|  100%|  92%| 100%
Visitors 200 56 107 0 1 0 40 3 ¥ 13

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 39: Travel Companions by Purpose of Visit (%) May 09

Travel Companion  [Vacation |BusineqVisit Frienq Nature Trave|Scientific/Study Tour [Adventure Tourism|Personal Events|Climate |Day Trip |Other
Alone 40%|  64% 44% 0% 0% 100% 33% 0%  43%| 67%
Family 35%| 4% 39% 0% 50% 0% 55%|  100%|  29%| 17%
Spouse/partner only 11%| 10% 7% 0% 0% 0% 5% 0% 8%| 0%
Group/friends 5% 18% 3% 0% 50% 0% 2% 0% 5%| 17%
Non-Response 9% 4% 6% 0% 0% 0% 5% 0% 15%| 0%
Total 100%| 100% 100% 0% 100% 100% 100%|  100%|  100%| 100%
Visitors 200 % 124 0 2 1 55 1 221 6

Table 40: Travel Companions by Purpose of Visit (%) June 09

Travel Companion  |Vacation |BusineqVisit FriendNature Trave|Scientific/Study Tour [Adventure TourismPersonal Events|Climate |Day Trip [Other
Alone A% 65% 39% 0% 25% 0% 36% 0% 38%| 44%
Family 1% 5% 39% 0% 0% 0% 45%  100%|  25%| 22%
Spouse/partner only 14 5% 13% 0% 0% 0% 8% 0%  10%| 22%
Group/friends % 2% 3% 0% 50% 0% 6% 0% 7% 11%
Non-Response 13%[ 6% 0% 25% 0% 5% 08  19%| 0%
Total 100%| 96%|  100% 0% 100% 0% 100%|  100%|  100%| 100%
Visitors 1921 104 Ity 0 4 0 88 1 571 9

Table 41: Travel Companions by Purpose of Visit (%) _ April to June 09

Travel Companion Vacation | Busineq Visit FriendNature Trave|Scientific/Study Tour |Adventure Tourism Personal Events|Climate |Day Trip
Alone 40%|  67% 42% 0% 14% 100% 40% 40% 41%
Family 30%, 5% 39%| 0% 14% 0% 45%) 60% 29%
Spouse/partner only 13% 7% 9% 0% 0% 0% 6% 0% 9%
Group/friends 5% 17% 3% 0% 57% 0% 4% 0% 6%
Non-Response 12% 4% 6% 0% 14% 0% 4% 0% 16%
Total 100%| 100%| 100%, 0% 100% 100% 100%| 100%| 100%
Visitors 623] 254 373 0 7 1 183 5 397

Table 42: Travel Companions by Purpose of Visit (%) July 09

Travel Companion  [Vacation |BusineqVisit FriendNature Trave|Scientific/Study Tour |Adventure TourismPersonal Events|Climate |Day Trip
Alone 34%|  46% 36% 0% 67% 50% 28% 0% 30%
Family 0%l 7% 42% 33% 0% 0% 49% 0% 34%
Spouse/partner only 11% 2% 8% 33% 0% 0% 8% 0% 8%
Group/friends 5% 39% 9% 33% 33% 50% 4% 0% 12%
Non-Response 10%] 5% 4% 0% 0% 0% 2%  100% 0%
Total 100%| 100% 100% 100% 100% 100% 100%|  100% 84%
Visitors 309] 138 181 3 3 2 101 1 134
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 43: Travel Companions by Purpose of Visit (%) Aug 09
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Travel Companion  [Vacation |BusineqVisit FriendNature Trave|Scientific/Study Tour |Adventure Tourism Personal Events|Climate |Day Trip
Alone 28%|  55% 32% 0% 40% 0% 33% 0% 30%
Family 50%| 10%, 42% 100% 0% 0% 54% 0% 42%
Spouse/partner only 7% 7% 13% 0% 0% 0% 4% 0% 10%
Group/friends 6% 22% % 0% 60% 100% 1%|  100% 10%
Non-Response 9% 5% 6% 0% 0% 0% % 0% %
Total 100%| 100% 100% 100% 100% 100% 100%] 100%| 100%
Visitors 300 58 165 2 5 3 67 1 67
Table 44: Travel Companions by Purpose of Visit (%) Sept 09

Travel Companion  |Vacation|BusineqVisit FrienqNature Trave|Scientific/Study Tour |Adventure TourismPersonal Events|Climate |Day Trip
Alone 3% 64% 47% 100% 0% 0% 34% 0% 52%
Family 2% 12% 36% 0% 0% 0% 42% 0% 23%
Spouse/partner only 2% 2% 9% 0% 0% 0% 8% 0% 10%
Group/friends 6% 20% 3% 0% 0% 100% 4% 0% 4%
Non-Response 7%| 4% 0% 0% 0% 12% 0% 11%
Total 100%|  98% 100% 100% 0% 100% 100% 0%|  100%
Visitors 148 50 &9 1 0 1 50 0 79
Table 45: Travel Companions by Purpose of Visit (%) July to Sept 09

Travel Companion Vacation |BusineqVisit FriendNature Trave|Scientific/Study Tour | Adventure Tourism{ Personal Events|Climate |Day Trip
Alone 3% 52% 37%, 0%] 50% 17% 31% 0% 36%
Family 43% 9% 41% 0% 0% 0% 49% 0% 33%
Spouse/partner only 10%, 3% 10%| 0% 0% 0% 7% 0% 9%
Group/friends 5% 31% 7% 0% 50% 83% 3% 50% 9%
Non-Response 9% 4% 5% 0% 0% 0% 11% 50% 13%
Total 100%| 100%| 100%; 0%] 100% 100% 100%| 100%| 100%
Visitors 757 246 435 6 8 6 218 2 280
Table 46: Travel Companions by Purpose of Visit (%) Oct 09

Travel Companion | Vacation| Business|Visit Friend/Rel| Nature Travel [Scientific/Study Tour |Adventure Tourism|Personal Events Climate | Day Trip| Other,
Alone 4%|  67% 56% 50% 50% 33% 43% 0%|  45%| 44%
Family 2% 10% 28% 0% 0% 0% 3% 100%|  26%| 13%
Spouse/partner only 9% 3% 7% 50% 0% 33% 13% 0% 8%| 0%
Group/friends 8% 17% 5% 0% 50% 0% 3% 0% 11%| 38%
Non-Response 14% 3% 4% 0% 0% 33% 9% 0% 0% 6%
Total 100%|  100% 100% 100% 100% 100% 100%| 100%|  91%| 100%
Visitors 185 123 134 2 2 3 71 1 119 16
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Table 47: Travel Companions by Purpose of Visit (%) Nov 09
Travel Companion  [Vacation [Business [Visit Friend/Rel|Nature Travel [Scientific/Study Tour |Adventure Tourism|Personal EventsClimate (Day Trip |Other
Alone 4%|  68% 3% % 40% 3% 40% ~ 50%|  45%| 36%
Family 25% 4% 34% % 0% 0% 36% 0%  20%| 14%
Spouse/partner only 9%  10% 14% 21% 20% 0% % 0% % 7%
Group/friends 1%  14% 5% 55% 40% 67% 3% 06  11%| 36%
Non-Response 12% 3% 10% 0% 0% 0% 1%  S0%  15%| 7%
Total 100%|  100% 100% 100% 100% 100% 100%| 100%|  100%| 100%
Visitors 215 2 125 1 5 3 87 2 29 28
Table 48: Travel Companions by Purpose of Visit (%) Dec 09
Travel Companion |Vacation |Business | Visit Friend/Rel|Nature Travel |Scientific/Study Tour | Adventure Tourism|Personal EventgClimate |Day Trip
Alone 47% 72% 47% 0% 40% 67% 46%|  100%|  46%
Family 25% 11% 34% 0% 0% 0% 39% 0% 25%
Spouse/partner only 11% 7% 7% 0% 40% 0% 4% 0% 9%
Group/friends 7% 8% 5% 100% 20% 33% 4% 0% 8%
Non-Response 10%|" 8% 0% 0% 0% 7% 0% 12%
Total 100% 97% 100% 100% 100% 100% 100%| 100%|  100%
Visitors 178 76 131 2 5 3 90 1] 310
Table 49: Travel Companions by Purpose of Visit (%) Oct to Dec 09
Travel Companion  |Vacation |Business |Visit Friend/Rel[Nature Travel |Scientific/Study Tour [Adventure Tourism|Personal Eventd Climate |Day Trip
Alone 44% 69% 47% 0% 42% 44% 3% 50%| - 46%
Family 26% 8% 32% 0% 0%, 0% 36% 25% 23%
Spouse/partner only 10% 6% 9% 0% 25% 11% 9% 0% 9%
Group/friends 9% 14% 5% 0% 33% 33% 4% 0% 10%
Non-Response 12% 3% 7% 0% 0% 11% P%|  25% 13%
Total 100%|  100% 100% 0% 100% 100% 100%|  100%|  100%
Visitors 578 291 390 15 12 9 254 4 725
Table 50: Travel Companion by Country of Residence (%) Jan 09
Travelling Companion USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Alone 46% 30% 48% 44% 88% 58%
Family 30% 39% 24% 15% 0% 15%
Spouse/partner only 9% 19% 8% 16% 0% 8%
Group/friends 4% 2% 8% 6% 13% 19%
Non-Response 10% 9% 12% 20% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 297 99 25 103 8 26
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Table 51: Travel Companion by Country of Residence (%) Feb 09
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Travelling Companion USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Alone 43% 53% 55% 62% 50% 64%
Family 37% 26% 19% 12% 0% 0%
Spouse/partner only 5% 5% 10% 7% 25% 9%
Group/friends 8% 10% 16% 10% 25% 27%
Non-Response 6% 6% 0% 9% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 224 62, 31 69| 4 11
Table 52: Travel Companion by Country of Residence (%) _Mar 09
Travelling Companion USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Alone 37% 30% 34% 51% 57% 60%
Family 29% 33% 9% 14% 29% 8%
Spouse/partner only 10% 17% 14% 7% 14% 12%
Group/friends 15% 5% 39% 22% 0% 16%
Non-Response 9% 14% 4% 6% 0% 1%
Total 100% 100% 100% 100% 100% 100%
Visitors 275 929 56 96| 7 25
Table 53: Travel Companion by Country of Residence (%) Jan to Mar 09
Travelling Companion USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Alone 42% 36% 43% 51% 68% 60%
Family 32% 34% 15% 13% 11% 10%
Spouse/partner only 8% 15% 12% 10% 11% 10%
Group/friends 9% 5% 26% 13% 11% 19%
Non-Response 9% 10% 4% 12% 0% 2%
Total 100% 100% 100% 100% 100% 100%
Visitors 796 260 112 268 19 62
Table 54: Travel Companion by Country of Residence (%) April 09
Travelling Companion USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Alone 42% 35% 46% 62% 50% 62%
Family 33% 34% 23% 15% 0% 14%
Spouse/partner only 11% 10% 12% 9% 0% 10%
Group/friends 5% 8% 12% 7% 50% 5%
Non-Response 9% 13% 8% 7% 0% 10%
Total 100% 100% 100% 100% 100% 100%
Visitors 250 79 26 74 2 21
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Table 55: Travel Companion by Country of Residence (%) May 09
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Travelling Companion USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Alone 42% 39% 44% 58% 44% 47%
Family 35% 33% 41% 18% 11% 29%
Spouse/partner only 10% 10% 9% 3% 0% 12%
Group/friends 6% 4% 3% 15% 22% 6%
Non-Response 6% 14% 3% 6% 22% 6%
Total 100% 100% 100% 100% 100% 100%
Visitors 279 72 32 78 9| 17
Table 56: Travel Companion by Country of Residence (%) June 09
Travelling Companion USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Alone 40% 41% 63% 50% 40% 67%
Family 35% 27% 17% 14% 20% 13%
Spouse/partner only 11% 18% 8% 8% 0% 1%
Group/friends 5% 7% 8% 19% 20% 8%
Non-Response 9% 7% 4% 8% 20% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 321 71 24 108 5 24
Table 57: Travel Companion by Country of Residence (%) April to June 09
Travelling Companion USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Alone 41% 38% 50% 56% 44% 60%
Family 34% 32% 28% 15% 13% 18%
Spouse/partner only 11% 13% 10% 7% 0% 8%
Group/friends 6% 6% 7% 15% 25% 6%
Non-Response 8% 11% 5% 7% 19% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 850 222 82 260 16 62
Table 58: Travel Companion by Country of Residence (%) July 09
Travelling Companion USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Alone 32% 24% 32% 56% 33% 29%
Family 38% 50% 39% 16% 17% 29%
Spouse/partner only 9% 12% 4% 5% 33% 5%
Group/friends 12% 9% 14% 14% 0% 38%
Non-Response 8% 5% 11% 9% 17% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 487 78 28 129 6 21
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Table 59: Travel Companion by Country of Residence (%) Aug 09
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Travelling Companion USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Alone 28% 35% 31% 41% 80% 46%
Family 47% 41% 23% 29% 20% 23%
Spouse/partner only 8% 9% 12% 8% 0% 8%
Group/friends 10% 3% 23% 13% 0% 15%
Non-Response 7% 12% 12% 9% 0% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 415 75 26 86 5 13
Table 60: Travel Companion by Country of Residence (%) Sept 09
Travelling Companion USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Alone 39% 51% 45% 62% 60% 55%
Family 32% 37% 50% 25% 0% 18%
Spouse/partner only 11% 9% 5% 1% 20% 9%
Group/friends 10% 0% 0% 7% 0% 18%
Non-Response 8% 3% 0% 2% 20% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 219 35 20 55 5 11
Table 61: Travel Companion by Country of Residence (%) July to Sept 09
Travelling Companion USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Alone 32% 34% 35% 52% 56% 40%
Family 40% 44% 36% 22% 13% 24%
Spouse/partner only 9% 10% 7% 6% 19% 7%
Group/friends 11% 5% 14% 12% 0% 27%
Non-Response 8% 7% 8% 7% 13% 2%
Total 100% 100% 100% 100% 100% 100%
Visitors 1121 188| 74 270 16 45
Table 62: Travel Companion by Country of Residence (%) Oct 09
Travelling Companion USA| CANADA uk|cARIBBEAN| sOUTH AMERICA|  OTHER
Alone 49% 47% 47% 57% 80% 48%
Family 24% 26% 34% 17% 0% 29%
Spouse/partner only 7% 10% 11% 6% 0% 10%
Group/friends 7% 9% 3% 14% 20% 10%
Non-Response 11% 9% 5% 6% 0% 5%
Total 100% 100% 100% 100% 100% 100%
Visitors 254 101 38 127 5 21
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Table 63: Travel Companion by Country of Residence (%) Nov 09
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Travelling Companion USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Alone 42% 42% 36% 53% 25% 47%
Family 27% 31% 30% 12% 0% 12%
Spouse/partner only 12% 13% 11% 5% 25% 9%
Group/friends 6% 7% 16% 20% 50% 24%
Non-Response 13% 6% 7% 10% 0% 9%
Total 100% 100% 100% 100% 100% 100%
Visitors 264 83 56 134 4 34
Table 64: Travel Companion by Country of Residence (%) Dec 09
Travelling Companion USA| CANADA uk|cARIBBEAN| sOoUTH AMERICA|  OTHER
Alone 49% 44% 57% 52% 70% 50%
Family 29% 34% 23% 22% 10% 5%
Spouse/partner only 9% 14% 3% 5% 0% 5%
Group/friends 6% 3% 10% 15% 10% 25%
Non-Response 8% 6% 7% 6% 10% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 286 80 30 85 10 20
Table 65: Travel Companion by Country of Residence (%) Oct to Dec 09
Travelling Companion USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Alone 47% 44% 44% 54% 63% 48%
Family 27% 30% 30% 16% 5% 15%
Spouse/partner only 9% 12% 9% 5% 5% 8%
Group/friends 7% 6% 10% 17% 21% 20%
Non-Response 10% 7% 6% 8% 5% 9%
Total 100% 100% 100% 100% 100% 100%
Visitors 804 264 124 346 19| 75
Table 66: Importance of Sources of Information by Country of Residence Jan 09
Sources of Information USA| CANADA UK|cARIBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.27 1.63 1.29 1.50 1.30 1.00
Travel Agents 2.48 2.30 2.63 2.41 2.50 1.80
Newspaper 2.61 2.67 2.70 2.67 2.33 2.40
Own Research 2.20 2.33 1.92 2.23 2.33 2.00
Tourist Board 2.75 2.61 2.86 2.83 2.33 2.20
Embassy 2.76 2.63 3.00 2.94 3.00 2.22
Other 2.36 2.36 2.33 2.00 1.00 1.86

For Level of Importance: 1 = very important, 2 = important and 3 = not important
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Table 67: Importance of Sources of Information by Country of Residence Feb 09

Sources of Information USA|] CANADA uk|cARIBBEAN| SOUTH AMERICA OTHER
Friends/Rel-atives 1.28 1.20 1.52 1.41 1.25 1.44
Travel Agents 2.44 2.50 2.47 2.17 2.50 2.50
Newspaper 2.64] 2.56 2.86 2.56 2.00 2.33
Own Research 2.20 2.24 2.33 1.82 2.00 1.25
Tourist Board 2.63 2.59| 2.71 2.56 2.00 2.33
Embassy 2.46 2.69) 2.92 2.50 3.00 2.67
Other 2.00 2.33 2.83 2.20 0.00 1.80
For Level of Importance: 1 = very important, 2 = important and 3 = not important
Table 68: Importance of Sources of Information by Country of Residence Mar 09
Sources of Information USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Friends/Rel-atives 1.35 1.23 1.80 1.48 1.80 2.00
Travel Agents 2.40 2.22 2.26 2.45 2.67 2.55
Newspaper 2.57 2.59] 2.73 2.61 3.00 2.67
Own Research 2.21 2.09I 1.97 2.19] 2.33 1.50
Tourist Board 2.69 2.85 2.77 2.76 2.50 2.33
Embassy 2.61 2.88 2.80 2.89| 3.00 2.44
Other 2.08 1.90 1.81 1.95 1.00 1.67

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 69: Importance of Sources of Information by Country of Residence Jan to Mar 09

Sources of Information USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER
Friends/Rel-atives 1.30 1.18 1.67 1.39] 1.53 1.58
Travel Agents 2.44 2.31 2.38 2.36 2.57 2.24
Newspaper 2.60 2.61 2.76 2.61 2.50 2.50
Own Research 2.20 2.22 2.05 2.09] 2.25 1.70
Tourist Board 2.69 2.69| 2.77 2.72 2.33 2.27
Embassy 2.62 2.74 2.87 2.78 3.00 2.38
Other 2.15 2.14 2.26 2.03 1.00 1.75

For Level of Importance: 1 = very important, 2 = important and 3 = not important
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Table 70: Importance of Sources of Information by Country of Residence April 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.22 1.27 1.26 1.00 1.57 1.00
Travel Agents 2.45 2.32 2.71 2.57 2.00 2.64
Newspaper 2.61 2.52 2.62 2.80 2.00 2.67
Own Research 2.34 1.86) 1.93 2.35 3.00 2.18
Tourist Board 2.60 2.35 2.79 2.95 2.00 2.64
Embassy 2.73 2.56) 2.86) 2.85 2.00 2.89
Other 2.47 1.92 2.38 2.33 0.00, 2.00

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 71: Importance of Sources of Information by Country of Residence May 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.31 1.19 1.22 1.50 1.67 1.62
Travel Agents 2.45 2.41 2.90 2.58 2.50 2.57
Newspaper 2.48 2.92 2.55 2.70 3.00 2.75
Own Research 2.06 2.28 1.75 2.22 2.50 2.43
Tourist Board 2.52 2.91 2.78 2.85 3.00 3.00
Embassy 2.48 2.91 2.70 2.80 2.33 3.00
Other 2.23 2.82 2.43 2.15 0.00, 1.67

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 72: Importance of Sources of Information by Country of Residence June 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.27 1.28 1.37 1.73 2.00 1.76
Travel Agents 2.31 2.27 2.45 2.67 2.00 2.73
Newspaper 2.54 2.53 2.64 2.80 0.00, 2.73
Own Research 2.03 2.00 1.77 2.25 0.00 2.00
Tourist Board 2.64 2.45 2.36) 2.87 0.00, 2.73
Embassy 2.47 2.67 2.50 2.86 2.00 2.55
Other 2.05 1.89 1.50 1.72 1.00 2.14

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 73: Importance of Sources of Information by Country of Residence April to June 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.27 1.25 1.28 1.51 1.63 1.66
Travel Agents 2.40 2.34 2.69 2.62 2.33 2.66
Newspaper 2.54 2.65 2.60 2.77 2.75 2.71
Own Research 2.12 2.04 1.82 2.27 2.60 2.16
Tourist Board 2.59 2.55 2.65 2.89 2.75 2.76
Embassy 2.54 2.71 2.71 2.84 2.20 2.78
Other 2.23 2.22 2.21 1.96 1.00 1.94

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Survey Department Telephone Number 227 0480 & 227 3377
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Table 74: Importance of Sources of Information by Country of Residence July 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.27 1.23 1.26 1.49 1.00 1.75
Travel Agents 2.45 2.38 2.75 2.48 0.00 2.50
Newspaper 2.65 2.59 2.63 2.61 0.00; 3.00
Own Research 2.13 2.10 2.10 2.21 0.00; 2.00
Tourist Board 2.63 2.54 3.00 2.73 0.00 2.75
Embassy 2.58 2.76 3.00 2.81 0.00 3.00
Other 2.19 2.50 2.80 1.96 0.00 1.70

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 75: Importance of Sources of Information by Country of Residence _Aug 09

Sources of Information USA| CANADA uk|cARIBBEAN| sOoUTH AMERICA|  OTHER
Friends/Rel-atives 1.24 1.27 1.68 1.29 2.00 1.55
Travel Agents 241 2.29 2.46 2.43 2.00 2.33
Newspaper 2.65 2.48 2.83 2.40 3.00 2.60
Own Research 2.20 2.06 2.23 1.94 1.00 2.00
Tourist Board 2.59 2.65 2.77 2.47 3.00 2.60
Embassy 2.70 2.54 2.83 2.63 3.00 3.00
Other 2.67 2.58 2.00 1.67 0.00 2.00

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 76: Importance of Sources of Information by Country of Residence Sept 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.33 1.35 1.15 1.30 1.50 1.50
Travel Agents 2.60 2.27 2.43 2.00 2.50 2.17
Newspaper 2.69 2.38 2.43 2.38 2.50 2.60
Own Research 2.21 2.29 1.44 2.13 1.50 2.17
Tourist Board 2.66 2.58 2.33 2.50 2.50 2.33
Embassy 2.50 2.55 2.86) 2.62 2.50 2.75
Other 2.24 1.67 0.00 2.00 0.00 1.60

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 77: Importance of Sources of Information by Country of Residence July to Sept 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.27 1.27 1.38 1.39 1.43 1.63
Travel Agents 2.46 2.32 2.54 2.37 2.25 2.36
Newspaper 2.65 2.51 2.67 2.48 2.67 2.78
Own Research 2.17 2.12 1.97 2.09 1.33 2.05
Tourist Board 2.62 2.59 2.69 2.58 2.67 2.58
Embassy 2.62 2.63 2.88 2.70 2.67 2.94
Other 2.37 2.44 2.33 1.87 0.00 1.74

For Level of Importance: 1 = very important, 2 = important and 3 = not important
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Table 78: Importance of Sources of Information by Country of Residence Oct 09

Sources of Information USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.38 1.27 1.32 1.54 2.00 1.50
Travel Agents 2.55 2.25 2.71 2.30 0.00 2.00
Newspaper 2.59 2.54 2.83 2.68 0.00 2.50
Own Research 1.95 1.90 2.13 1.96 1.00 1.88
Tourist Board 2.57 2.64 2.67 2.72 0.00, 2.71
Embassy 2.70 2.64 2.64 2.67 0.00; 2.57
Other 2.41 2.09 2.25 1.95 1.50 1.67
For Level of Importance: 1 = very important, 2 = important and 3 = not important
Table 79: Importance of Sources of Information by Country of Residence Nov 09
Sources of Information USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.31 1.15 1.68 1.52 1.50 1.52
Travel Agents 2.41 2.45 2.50 2.44 2.00 2.18
Newspaper 2.57 2.62 2.65 2.56 3.00 2.52
Own Research 2.11 2.22 1.97 1.97 2.33 1.67
Tourist Board 2.76 2.75 2.83 2.63 2.67 2.55
Embassy 2.67 2.86 2.90 2.76 2.00 2.48
Other 2.29 2.45 2.56 1.90 0.00, 2.18
For Level of Importance: 1 = very important, 2 = important and 3 = not important
Table 80: Importance of Sources of Information by Country of Residence Dec 09
Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.28 1.24 1.50 1.58 2.25 2.00
Travel Agents 2.46 2.26 2.71 2.54 2.00 1.73
Newspaper 2.74 2.61 2.83 2.65 3.00 2.43
Own Research 2.33 2.40 2.07 2.24 1.50, 1.86
Tourist Board 2.65 2.67 2.75 2.85 2.33 2.43
Embassy 2.79 2.64 3.00 2.83 2.33 2.67
Other 2.32 2.33 0.00 2.40 0.00 1.50

For Level of Importance: 1 = very important, 2 = important and 3 = not important
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Table 81: Importance of Sources of Information by Country of Residence Oct to Dec 09

Sources of Information USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Friends/Rel-atives 1.32 1.22 1.52 1.55 1.89 1.60
Travel Agents 2.47 2.32 2.60 2.41 2.00 2.02
Newspaper 2.64 2.59 2.74 2.64 3.00 2.50
Own Research 2.13 2.16) 2.03 2.04 1.83 1.75
Tourist Board 2.66) 2.69 2.77 2.73 2.50 2.56
Embassy 2.72 2.72 2.84 2.74 2.14 2.53
Other 2.33 2.33 2.23 2.00 0.00 1.90

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 82: Importance of Sources of Information by Purpose of Visit _Jan 09

Sources of Information | Vacation|Business|Visit Friend/| Nature| Scientific/{ Adventure |Personal | Climate| DayTrip| Other|
Relatives| Travel| Study Tour Tourism| Events
Friends/Relatives 1.20 1.17 2.00 0.00 0.00 1.15 1.00 1.00, 127  2.50
Travel Agents 2.31 2.65 2.41 3.00 0.00 0.00 2.30 3.00 242 2.50
Newspaper 2.72 2.63 2.51 3.00 0.00 1.00, 0.00 3.00 272  3.00
Own Research 2.37 2.13 2.16 1.00, 1.00 1.00, 0.00 2.00 217 2.00
Tourist Board 2.64 2.88 2.69 3.00 0.00 0.00 0.00 3.00 2.78]  3.00
Embassy 2.74 2.81 2.71 3.00 0.00 0.00 0.00 3.00 280 2.33
Other 2.39 2.00 2.24 1.00, 0.00 1.00, 0.00 3.00 2290 2.00

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 83: Importance of Sources of Information by Purpose of Visit Feb 09

Sources of Information | Vacation|Business|Visit Friend/| Nature | Scientific/| Adventure [Personal | Climate| DayTrip| Other,
Relatives| Travel| StudyTour]  Tourism|{ Events
Friends/Relatives 1.24 2.02 112 1.00 1.00 1.00 1.10 0.00 1291 163
Travel Agents 241 252 2.38 3.00 1.50 0.00 2.07 0.00 237 257
Newspaper 257 255 2.59 3.00 3.00 0.00 267 0.00 258 3.00
Own Research 216  2.05 222 1.00 2.00 0.00 238 0.00 2200 2.00
Tourist Board 248 268 2.59 2.50 3.00 0.00 2.69 0.00 2.58  3.00
Embassy 251 250 2.58 3.00 3.00 0.00 242 0.00 241 3.00
Other 219 193 3.00 3.00 0.00 0.00 2.29 0.00 221 150

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston, Georgetown Page 38
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Table 84: Importance of Sources of Information by Purpose of Visit Mar 09

Sources of Information | Vacation|Business|Visit Friend/| Nature | Scientific/| Adventure [Personal | Climate| DayTrip| Other,
Relatives| ~Travel[ StudyTour|  Tourism| Events
Friends/Relatives 136 202 1.19 2.00 2.44 2.00 1.00 0.00 141 205
Travel Agents 225 255 2.51 2.00 2.88 3.00 0.00 0.00 2371 225
Newspaper 252 268 2.58 3.00 3.00 3.00 0.00 0.00 2571 253
Own Research 218 184 2.36 1.00 1.44 1.50 0.00 0.00 211 1.89
Tourist Board 268 277 2.67 3.00 2.75 3.00 0.00 0.00 272[ 256
Embassy 269 256 2.71 3.00 3.00 3.00 0.00 0.00 279 276
Other 2171 169 2.25 1.00 1.50 1.00 0.00 0.00 198 167
For Level of Importance: 1 = very important, 2 = important and 3 = not important
Table 85: Importance of Sources of Information by Purpose of Visit Jan to Mar 09
Sources of Information | Vacation|Business|Visit Friend/| Nature| Scientific/| Adventure [Personal | Climate| DayTrip| Other
Relatives| Travel| StudyTour]  Tourism| Events
Friends/Relatives 1.27 2.00, 1.16 1.50 2.30 1.67 1.08 1.00 1.33] 2.00
Travel Agents 2.31 2.57 2.43 2.60 2.60 3.00 2.19 3.00 239 235
Newspaper 2.60 2.62 2.55 3.00 3.00 2.00 2.69 3.00 262 269
Own Research 2.23 2.01 2.23 1.00 1.45 133 2.30 2.00 215 193
Tourist Board 2.62 2.78 2.66) 2.75 2.78 3.00 273 3.00 271 270
Embassy 2.66 2.61 2.68 3.00 3.00 3.00 271 3.00 169 278
Other 2.24 1.84 2.42 1.67 1.67 1.00 2.40 3.00 213 167
For Level of Importance: 1 = very important, 2 = important and 3 = not important
Table 86: Importance of Sources of Information by Purpose of Visit April 09
Sources of Information Vacation| Business riend/ReIlature Travelpntific/Study Tourle Tourism| Personal Events| Climate | DayTrip| ~ Other
Friends/Relatives 1200 18§ 109 0.00 200 0.0 L 1000 000 170
Travel Agents 240 265 266 0.00 100 000 208 1000 000 278
Newspaper 254 274 267 0.00 200 0.0 260 2000 000  3.00
Own Research 233 1 13 0.00 2000 0.0 2090 000 000 189
Tourist Board 290 278 264 0.00 2000 0.0 2800 2000 000 278
Embassy 2790 283 259 0.00 3000 0.0 2450 1000 000  3.00
Other 248 2000 260 0.00 1000 000 251 000 000 180

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 87: Importance of Sources of Information by Purpose of Visit May 09

Sources of Information Vacation| Business riend/ReIlature Travelpntific/Study Tourle Tourism| Personal Events| Climate| DayTrip]  Other
Friends/Relatives 129 18 L1 0.00 1000 100 117 100 200 150
Travel Agents 2400 256 262 0.00 3000 3.00 218 000 300 225
Newspaper 2831 27 267 0.00 3000 300 2600 000f 3000 3.00
Own Research 195 208 238 0.00 1000 100 2400 000f 2000  2.00
Tourist Board 256 220 0.00 3000 100 275 000f 3000 3.00
Embassy 2600 266 260 0.00 3000 300 257 000f 3000  3.00
Other 2001 L7 286 0.00 3000 300 2170 000f 2000 3.0
For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 88: Importance of Sources of Information by Purpose of Visit _June 09

Sources of Information Vacation| Business riend/ReILture Travelpntific/Study Tourle Tourism| Personal Events| Climate| DayTrip| ~ Other
Friends/Relatives 134 20 120 0.00 2000 000 108 100 300 167
Travel Agents 217 266 257 0.00 3000 0.0 2060 000 000 271
Newspaper 238 LB 276 0.00 3000 000 254 100 000 271
Own Research 18 19 236 0.00 13 000 2170 000 000 L9
Tourist Board 2090 L7 266 0.00 3000 000 274 000 000] 257
Embassy 255 256 271 0.00 3000 0.0 248 000 000 200
Other L4 14 24 0.00 000 000 2170 000f 3000 3.00
For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 89: Importance of Sources of Information by Purpose of Visit April to June 09

Sources of Information Vacation| Business riend/ReIlature Travelpntific/Study Tourfe Tourism| Personal Events| Climate | DayTrip|  Other
Friends/Relatives 1271 193 116 0.00 160 100 113 1000 233 165
Travel Agents 233 260 261 0.00 250 3.00 2100 100 300 265
Newspaper 244 273 7L 0.00 2790 300 251 1500 3000 289
Own Research 207 2060 230 0.00 1400 100 223 000 2000 168
Tourist Board 25 275 267 0.00 275 100 275 2000 3000 274
Embassy 205 266 264 0.00 3000 300 2500 L00f 3000 263
Other 221 L6627 0.00 2000 3.00 2200 000 250 214

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 90: Importance of Sources of Information by Purpose of Visit July 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate [ Day Trip| Other|
[Rell  Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.2 1.99 1.13 1.00 3.00 2.50 119 0.00 1.000 114
Travel Agents 2.33 2.70 2.54 1.00 3.00 2.50 2.25 0.00 100 2.25
Newspaper 2.44 2.79 2.74 0.00 3.00 3.00 2.68 0.00 3.000 3.00
Own Research 2.05 2.22 2.22 1.00 3.00 1.00 2.18 0.00 1.00| 167
Tourist Board 2.49 2.79 2.74 0.00 3.00 3.00 254 0.00 2.00| 3.0
Embassy 2.54) 2.65 2.76 0.00 3.00 3.00 2.70 0.00 3.000 3.00
Other 2.44 1.90 2.48 0.00 1.67 3.00 2.25 0.00 0.00] 1.60

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 91: Importance of Sources of Information by Purpose of Visit Aug 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate | DayTrip| Other
[Rell  Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.25 1.92 1.16 1.00 1.67 3.00 1.21] 0.00 0.000 1.43
Travel Agents 2.23 2.57 2.55 2.00 3.00 2.00 2.46 0.00 1.00| 240
Newspaper 2.54 2.68 2.66 2.00 3.00 2.50 2.68 0.00 0.00] 256
Own Research 2.13 1.82 2.28 2.00 1.33 1.50 2.39 2.00 0.00]  2.00
Tourist Board 2.45 2.76 2.67 1.50 3.00 2.50 2.68 0.00 000} 275
Embassy 2.59 2.88 2.75 2.00 2.67 2.50 2.73 0.00 0.00] 257
Other 2.42 1.83 2.88 3.00 1.50, 1.50 2.83 0.00 0.00] 233

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 92: Importance of Sources of Information by Purpose of Visit Sept 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate | Day Trip| Other|
[Rel]  Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.30 1.96 114 0.00 2.00 1.24 1.00 1.00 0.00] 132
Travel Agents 2.47 2.63 2.48 2.00 0.00 2.07 1.00 2.67 0.00] 244
Newspaper 2.56 2.75 2.58 0.00 0.00 2.42 1.00 2.50 0.00] 257
Own Research 2.24 1.86 2.30 0.00 0.00 2.15 2.00 1.75 0.00 2.13
Tourist Board 2.62 2.67 2.47 0.00, 0.00 2.38 3.00 2.50 0.00] 257
Embassy 2.61 2.44 2.63 0.00 0.00 2.64 0.00 2.33 0.00] 256
Other 2.60 1.60 2.50 0.00 0.00 2.00 0.00 2.00 0.00] 206

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Survey Department Telephone Number 227 0480 & 227 3377

Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston, Georgetown Page 41
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Table 93: Importance of Sources of Information by Purpose of Visit July to Sept 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate [ DayTrip| Other|
[Rell  Travel|/Study Tour]  Tourism| Events
Friends/Relatives 1.25 1.97 114 1.00 2.00 141 1.20 1.00 1000 132
Travel Agents 2.31] 2.65 2.54 1.75 3.00 2.11] 2.33 2.67 1.00] 243
Newspaper 2.51] 2.7 2.67 2.00 3.00 2.50 2.65 2.50 3.000 258
Own Research 2.12 2.06 2.26 1.67 175 1.94 2.27 1.80 1.000 211
Tourist Board 2.50 2.76 2.67 1.50 3.00 2.47 2.61 2.50 2000 260
Embassy 2.58 2.65 2.74 2.00 2.75 2.67 2.71 2.33 3.000 257
Other 2.45 1.84 2.67 3.00 1.57 2.13 2.50 2.00 0.00] 202

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 94: Importance of Sources of Information by Purpose of Visit _Oct 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate | Day Trip] Other|
/Rel Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.35] 1.84 1.13 3.00) 3.00} 1.50 1.19 1.00 1.00 2.00
Travel Agents 2.29 2.44) 2.71 3.00] 3.00) 2.50 1.72 3.00| 0.00| 2.78
Newspaper 2.51 2.60| 2.74] 3.00) 3.00} 2.50 2.42 3.00) 0.00] 2.78
Own Research 1.94 1.98 2.05 1.00 2.00| 1.50 2.00 3.00) 0.00] 1.60
Tourist Board 2.51 2.63 2.81 3.00] 3.00} 2.00 2.42 3.00) 0.00) 2.75
Embassy 2.68 2.61 2.67 3.00) 3.00} 3.00, 2.75 3.00) 0.00] 2.71
Other 2.24] 1.94 2.60| 1.00 0.00] 1.00 2.11 0.00| 0.00] 2.00

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 95: Importance of Sources of Information by Purpose of Visit _Nov 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate | Day Trip] Other|
/Rel Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.29 2.10| 1.16 1.80 1.80 2.00 1.09 0.00) 1.00 1.73
Travel Agents 2.23 2.60| 2.64 1.86 2.60| 1.50 2.16 0.00) 1.00 2.80
Newspaper 2.37 2.77 2.79 2.20) 2.60| 3.00, 2.68 0.00) 2.00) 2.27
Own Research 1.84 2.13 2.40, 1.63 1.40 2.00 2.12 0.00) 1.00 1.85
Tourist Board 2.49 2.88 2.84] 3.00) 2.75 2.33 2.82 0.00] 1.00 2.80
Embassy 2.56 2.78 2.89 2.33 3.00} 3.00, 2.67 0.00) 1.00 2.60
Other 2.07 2.24] 2.89 2.50] 2.00| 3.00, 2.27 0.00) 0.00] 1.73

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 96: Importance of Sources of Information by Purpose of Visit _Dec 09

Sources of Information | Vacation| Business| Visit Friend| Nature| Scientific| Adventure |Personal | Climate | Day Trip] Other|
/Rel Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.29 1.94 1.14 3.00) 2.00| 3.00, 1.26| 2.00) 1.33 1.89
Travel Agents 2.39 2.57 2.50] 2.00) 2.50) 3.00, 2.17 0.00) 3.00) 2.50
Newspaper 2.67 2.73 2.70, 3.00) 2.67 3.00, 2.85 0.00) 3.00) 2.43
Own Research 2.30 2.21 2.17 3.00) 1.67| 1.00 2.61 0.00) 2.00) 2.29
Tourist Board 2.54] 2.84] 2.63 1.50] 2.67, 3.00 2.89 0.00 3.00 2.43
Embassy 2.85 2.68 2.68| 3.00) 3.00} 3.00, 2.85 0.00) 3.00) 2.83
Other 2.45 1.79 2.47 1.00 2.00| 2.00 2.42 0.00) 3.00) 1.57

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston, Georgetown Page 42
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Table 97: Importance of Sources of Information by Purpose of Visit _Oct to Dec 09

Sources of Information | Vacation| Business| Visit Friend] Nature| Scientific| Adventure |[Personal | Climate | Day Trip| Other,
/Rel Travel|/Study Tour] Tourism| Events
Friends/Relatives 1.31 1.95 1.15 2.25 2.14] 1.29 1.14 1.80) 1.00] 1.39
Travel Agents 2.30, 2.53] 2.61 2.09 2.71] 2.15 2.02] 2.57 1.00] 2.45
Newspaper 2.50] 2.69) 2.75) 2.50 2.71] 2.84] 2.60] 2.50 1.50] 2.68|
Own Research 2.00 2.09 2.20 1.64] 1.44 2.51] 2.08| 2.38 1.00] 2.21]
Tourist Board 2.51] 2.77, 2.76| 2.50 2.83] 2.78 2.69 2.50 2.00 2.69
Embassy 2.68 2.69 2.74] 2.67 3.00} 2.87 2.71 2.86) 2.00| 2.76)
Other 2.23 2.04] 2.67 1.75 2.00] 2.40 2.24] 1.57 0.00 2.12]

For Level of Importance: 1 = very important, 2 = important and 3 = not important

Table 98: Advanced Planning Time by Country of Residence (%) Jan 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Less Than One Week 21% 18% 12% 18% 13% 12%
1to 2 Wks 10% 6% 0% 5% 13% 0%
2 Wks to One Month 12% 11% 8% 10% 25% 19%
One To Three Mths 15% 13% 16% 16% 0% 38%
Three To Six Mths 12% 13% 8% 15% 13% 12%
Six Mths or More 19% 28% 40% 14% 38% 19%
Not Stated 11% 10% 16% 23% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 297 99 25 103 8 26

Table 99: Advanced Planning Time by Country of Residence (%) Feb 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
Less Than One Week 27% 24% 10% 33% 25% 18%
1to 2 Wks 11% 15% 10% 12% 25% 0%
2 Wks to One Month 13% 16% 26% 14% 25% 27%
One To Three Mths 22% 19% 16% 19% 0% 27%
Three To Six Mths 10% 5% 16% 4% 25% 9%
Six Mths or More 8% 10% 16% 4% 0% 9%
Not Stated 8% 11% 6% 13% 0% 9%
Total 100% 100% 100% 100% 100% 100%
Visitors 224 62 31 69 4 11
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

74 High Street
Kingston, Georgetown Page 43
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Table 100: Advanced Planning Time by Country of Residence (%) Mar 09

ADVANCE PLANNING

COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 19% 18% 16% 35% 29% 16%
1to 2 Wks 9% 8% 5% 7% 29% 8%
2 Wks to One Month 14% 18% 9% 20% 14% 12%
One To Three Mths 24% 16% 25% 18% 14% 28%
Three To Six Mths 11% 13% 20% 6% 0% 8%
Six Mths or More 12% 8% 18% 7% 14% 16%
Not Stated 11% 18% 7% 6% 0% 12%
Total 100% 100% 100% 100% 100% 100%
Visitors 275 99 56 96 7 25

Table 101: Advanced Planning Time by Country of Residence (%) Jan to Mar 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 22% 6% 2% 10% 1% 1%
1to 2 Wks 10% 3% 1% 3% 1% 0%
2 Wks to One Month 13% 5% 2% 5% 1% 1%
One To Three Mths 20% 5% 3% 6% 0% 3%
Three To Six Mths 11% 4% 2% 3% 0% 1%
Six Mths or More 14% 5% 3% 3% 1% 1%
Not Stated 10% 4% 1% 5% 0% 1%
Total 100% 33% 14% 34% 2% 8%
Visitors 796, 260, 112 268 19 62

Table 102: Advanced Planning Time by Country of Residence (%) April 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Less Than One Week 14% 9% 8% 22% 0% 29%
1to 2 Wks 9% 10% 8% 12% 50% 5%
2 Wks to One Month 12% 18% 12% 12% 0% 19%
One To Three Mths 22% 20% 23% 31% 0% 14%
Three To Six Mths 16% 11% 15% 9% 0% 0%
Six Mths or More 18% 18% 23% 8% 0% 24%
Not Stated 9% 14% 12% 5% 50% 10%
Total 100% 100% 100% 100% 100% 100%
Visitors 250, 79 26 74 2 21

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 103: Advanced Planning Time by Country of Residence (%) May 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 15% 21% 6% 32% 0% 29%
1to 2 Wks 8% 14% 9% 18% 22% 29%
2 Wks to One Month 13% 14% 22% 12% 11% 6%
One To Three Mths 23% 24% 22% 13% 33% 12%
Three To Six Mths 16% 4% 25% 9% 0% 12%
Six Mths or More 15% 13% 13% 6% 11% 6%
Not Stated 10% 11% 3% 10% 22% 6%
Total 100% 100% 100% 100% 100% 100%
Visitors 279 72 32 78 9 17

Table 104: Advanced Planning Time by Country of Residence (%) June 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 22% 32% 17% 22% 0% 25%
1to 2 Wks 12% 14% 13% 10% 40% 13%
2 Wks to One Month 10% 8% 21% 13% 20% 17%
One To Three Mths 21% 11% 13% 27% 20% 21%
Three To Six Mths 11% 8% 8% 9% 0% 4%
Six Mths or More 15% 20% 17% 6% 0% 8%
Not Stated 9% 6% 13% 13% 20% 13%
Total 100% 100% 100% 100% 100% 100%
Visitors 321 71 24 108 5 24

Table 105: Advanced Planning Time by Country of Residence (%) April to June 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 17% 5% 1% 8% 0% 2%
1to 2Wks 10% 3% 1% 4% 1% 1%
2 Wks to One Month 11% 4% 2% 4% 0% 1%
One To Three Mths 22% 5% 2% 7% 0% 1%
Three To Six Mths 14% 2% 2% 3% 0% 0%
Six Mths or More 16% 1% 2% 2% 0% 1%
Not Stated 9% 3% 1% 3% 0% 1%
Total 100% 26% 10% 31% 2% 7%
Visitors 850 222 82 260 16 62

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 106: Advanced Planning Time by Country of Residence (%) July 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 15% 18% 18% 23% 33% 5%
1to 2 Wks 8% 6% 7% 10% 0% 10%
2 Wks to One Month 14% 12% 4% 20% 33% 14%
One To Three Mths 18% 33% 18% 16% 17% 29%
Three To Six Mths 16% 10% 11% 9% 0% 19%
Six Mths or More 17% 13% 25% 6% 0% 24%
Not Stated 13% 8% 18% 16% 17% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 487 78 28 129 6 21

Table 107: Advanced Planning Time by Country of Residence (%) Aug 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 6% 8% 4% 13% 0% 0%
1to 2 Wks 5% 11% 12% 9% 40% 8%
2 Wks to One Month 11% 9% 12% 16% 20% 8%
One To Three Mths 21% 25% 27% 22% 20% 38%
Three To Six Mths 24% 17% 8% 10% 0% 0%
Six Mths or More 23% 12% 35% 20% 0% 38%
Not Stated 10% 17% 4% 9% 20% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 415 75 26 86 5 13

Table 108: Advanced Planning Time by Country of Residence (%) Sept 09

ADVANCE PLANNING COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Less Than One Week 13% 31% 10% 29% 20% 45%
1to 2 Wks 7% 14% 10% 18% 0% 0%
2 Wks to One Month 12% 11% 30% 16% 20% 9%
One To Three Mths 24% 23% 25% 11% 20% 27%
Three To Six Mths 15% 6% 0% 7% 0% 9%
Six Mths or More 18% 3% 20% 11% 0% 9%
Not Stated 10% 11% 5% 7% 40% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 219 35 20 55 5 11

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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ADVANCE PLANNING

COUNTRY OF RESIDENCE

USA

CANADA

UK|CARIBBEAN

SOUTH AMERICA

OTHER

Less Than One Week

11%

3%

1%

5%

0%

1%

1to 2 Wks

7%

2%

1%

3%

0%

0%

2 Wks to One Month

12%

2%

1%

4%

0%

0%

One To Three Mths

21%

5%

2%

4%

0%

1%

Three To Six Mths

19%

2%

0%

2%

0%

0%

Six Mths or More

19%

2%

2%

3%

0%

1%

Not Stated

11%

2%

1%

3%

0%

0%

Total

100%

17%

7%

24%

1%

4%

Visitors

1121

188]

74

270

16

45

Table 110: Advanced Planning Time by Country of Residence (%) Oct 09

ADVANCE PLANNING

COUNTRY OF RESIDENCE

USA

CANADA

UK|CARIBBEAN

SOUTH AMERICA

OTHER

Less Than One Week

15%

23%

13%

34%

0%

19%

1to 2 Wks

16%

8%

13%

13%

40%

19%

2 Wks to One Month

13%

19%

5%

15%

20%

19%

One To Three Mths

20%

20%

29%

17%

20%

24%

Three To Six Mths

10%

10%

5%

2%

20%

5%

Six Mths or More

10%

10%

21%

10%

0%

10%

Not Stated

16%

11%

13%

10%

0%

5%

Total

100%

100%

100%

100%

100%

100%

Visitors

254

101

38

127

5

21

Table 111: Advanced Planning Time by Country of Residence (%) Nov 09

ADVANCE PLANNING

COUNTRY OF RESIDENCE

USA

CANADA

UK|CARIBBEAN

SOUTH AMERICA

OTHER

Less Than One Week

15%

19%

11%

25%

25%

18%

1to 2 Wks

8%

11%

7%

15%

25%

9%

2 Wks to One Month

14%

14%

18%

15%

25%

9%

One To Three Mths

19%

22%

16%

13%

25%

21%

Three To Six Mths

16%

12%

14%

15%

0%

6%

Six Mths or More

9%

8%

27%

7%

0%

29%

Not Stated

18%

13%

7%

10%

0%

9%

Total

100%

100%

100%

100%

100%

100%

Visitors

264

83

56

134

4

34

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 112: Advanced Planning Time by Country of Residence (%) Dec 09
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ADVANCE PLANNING COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Less Than One Week 19% 15% 7% 18% 0% 25%
1to 2 Wks 7% 6% 7% 14% 20% 5%
2 Wks to One Month 10% 11% 20% 18% 40% 5%
One To Three Mths 22% 25% 33% 21% 10% 35%
Three To Six Mths 13% 15% 10% 18% 10% 0%
Six Mths or More 16% 16% 20% 5% 0% 15%
Not Stated 12% 11% 3% 7% 20% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 286 80 30 85 10 20

Table 113: Advanced Planning Time by Country of Residence (%) Oct to Dec 09

ADVANCE PLANNING COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Less Than One Week 16% 6% 2% 11% 0% 2%
1to 2 Wks 10% 3% 1% 6% 1% 1%
2 Wks to One Month 13% 5% 2% 7% 1% 1%
One To Three Mths 21% 7% 4% 7% 0% 2%
Three To Six Mths 13% 4% 2% 5% 0% 0%
Six Mths or More 12% 4% 4% 3% 0% 2%
Not Stated 15% 4% 1% 4% 0% 1%
Total 100% 33% 15% 43% 2% 9%
Visitors 804 264 124 346 19 75

Table 114: Advanced Planning Time by Purpose of Visit (%) Jan 09

ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal |Climate| DayTrip| Other

Relatives Travel| Study Tour Tourism Events

Less Than One Week 9% 30% 10% 0% 0% 0% 63% 50% 17% 29%
1to 2 Wks 7% 17% 4% 0% 0% 0% 10% 50% 7% 14%)
2 Wks to One Month 11% 26% 11% 0% 100% 0% 6% 0% 10% 14%
One To Three Mths 18% 21% 17% 0% 0% 100% 1% 0% 16% 29%
Three To Six Mths 13% 2% 18% 50% 0% 0% 3% 0% 12% 14%)
Six Mths or More 24% 0% 29% 50% 0% 0% 11% 0% 19% 0%
Not Stated 16% 4% 11% 0% 0% 0% 6% 0% 20% 0%
Total 100% 100% 100% 100% 100% 100% 100%|  100% 100%|  100%,
Visitors 245 53 167, 2 1 1 71 p) 367 7
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Table 115: Planning Time by Purpose of Visit (%) Feb 09
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ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal | Climate| DayTrip| Other
Relatives Travel| Study Tour Tourism Events
Less Than One Week 16% 25% 21% 33% 50% 0% 61% 0% 23% 10%
1to 2 Wks 10% 18% 14% 0% 0% 0% 4% 0% 12% 10%
2 Wks to One Month 17% 21% 19% 17% 0% 0% 4% 0% 12% 0%
One To Three Mths 22% 22% 23% 0% 0% 100% 12% 0% 19% 20%
Three To Six Mths 11% 6% 12% 33% 0% 0% 3% 0% 7%) 20%)
Six Mths or More 10% 3% 9% 17% 50% 0% 3% 0% 5% 40%
Not Stated 14% 6% 4% 0% 0% 0% 13% 0% 21% 0%
Total 100% 100% 100% 100% 100% 100% 100% 0% 100%|  100%|
Visitors 138 72 102, 6) 2 1 69 0 243 10]
Table 116: Planning Time by Purpose of Visit (%) Mar 09
ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business| Visit Friend/|  Nature| Scientific/| Adventure | Personal|Climate| Day Trip| Other]
Relatives Travel| Study Tour| Tourism|  Events
Less Than One Week 15% 18% 13% 33% 0% 0% 70% 0% 21% 14%|
1to 2 Wks 9% 11% 8% 0% 0% 0% 7% 0% 7% 3%
2 Wks to One Month 14% 24% 20% 0% 0% 33% 6% 0% 13% 3%
One To Three Mths 24% 26% 27% 0% 40% 0% 6% 0% 20% 14%
Three To Six Mths 13% 3% 12% 0% 50% 67% 3% 0% 11% 17%
Six Mths or More 14% 4% 10% 67% 10% 0% 1% 0% 12% 38%
Not Stated 11% 13% 10% 0% 0% 0% 7% 0% 16% 10%
Total 100% 100% 100% 100% 100% 100% 100% 0% 100%|  100%
Visitors 230 89 115 3 10 3 69 0 343 29
Table 117: Planning Time by Purpose of Visit (%) Jan to Mar 09
ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business| Visit Friend/| Nature Scientific/| Adventure | Personal | Climate | Day Trip] Other|
Relatives Travel| Study Tour Tourism Events
Vacation| Businesslisit Friend/Relpture Traveljic/Study Tourfture Tourism|nal Events| Climate | Day Trip] Other
Less Than One Week 13% 8% 9% 0% 0% 0% 22% 0% 20% 1%
1to 2 Wks 9% 5% 5% 0% 0% 0% 2% 0% 8% 0%
2 Wks to One Month 14% 8% 10% 0% 0% 0% 2% 0% 11% 0%)
One To Three Mths 22% 8% 14% 0% 1% 0% 2% 0% 18% 1%,
Three To Six Mths 13% 1% 9% 0% 1% 0% 1% 0% 10% 1%
Six Mths or More 17% 1% 11% 1% 0% 0% 2% 0% 13% 2%)
Not Stated 14% 3% 6% 0% 0% 0% 3% 0% 19% 0%)
Total 100% 35% 63% 2% 2% 1% 34% 0% 100% 8%)
Visitors 613 214 384 11 13 5 209 2| 953 46
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Table 118: Planning Time by Purpose of Visit (%) April 09
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ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business riend/ReIIature TraveILntific/Study Tourle Tourism| Personal Events| Climate| DayTrip|  Other
Less Than One Week 9% 21% 11% 0% 0% 0% 50% 0% 0% 8%
1to2Wks 6% 18% 13% 0% 0% 0% 13% 0% 0% 8%
2 Wks to One Month 10% 20% 16% 0% 0% 0% 10% 33% 0% 8%
One To Three Mths 23% 20% 28% 0% 100% 0% 13% 0% 0% 54%
Three To Six Mths 16% 7% 13% 0% 0% 0% 8% 0% 0% 23%
Six Mths or More 24% 9% 11% 0% 0% 0% 3% 67% 0% 0%
Not Stated 13% 5% 7% 0% 0% 0% 5% 0% 0% 0%
Total 100%|  100%|  100% 0% 100% 0% 100%|  100% 0%|  100%
Visitors 230 56 107 0 1 0 40, 3 0 13
Table 119: Planning Time by Purpose of Visit (%) May 09
ADVANCE PLANNING PURPOSE OF VISIT
Vacation Business}riend/Rellature Travellzntific/Study Tourle Tourism| Personal Events| Climate | DayTrip| Other
Less Than One Week 9% 20% 13% 0% 0% 0% 62% 0% 0%! 33%
1to 2 Wks 9% 20% 11%, 0% 0% 0% 4% 0% 33% 33%
2 Wks to One Month 12% 15% 15% 0% 100% 100% 4% 0% 33% 0%
One To Three Mths 21% 26% 24% 0% 0% 0% 11%, 100% 33% 0%
Three To Six Mths 19% 6% 15% 0% 0% 0% 4% 0% 0%! 17%)
Six Mths or More 16% 7% 15% 0% 0% 0% 9% 0% 0% 0%
Not Stated 13%, 5% 6% 0% 0% 0% 7% 0% 0% 17%,
Total 100% 100% 100% 0% 100% 100% 100% 100% 100% 100%
Visitors 201 94 124 0) 2) 1 55| 1] 3 6
Table 120: Planning Time by Purpose of Visit (%) June 09
ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business riend/ReIIature Travell!ntific/Study Tourle Tourism| Personal Events| Climate| DayTrip| Other|
Less Than One Week 9% 18% 22% 0% 25% 0% 59% 0% 67% 33%
1to2 Wks 15% 19% 7% 0% 0% 0% 6% 0% 0% 11%)
2 Wks to One Month 14%) 13% 11% 0% 0% 0% 6% 0% 0% 11%)
One To Three Mths 19% 30% 23% 0% 50% 0% 9% 100% 0% 11%
Three To Six Mths 12% 8% 11% 0% 0% 0% % 0% 0% 33%
Six Mths or More 19% 5% 19% 0% 0% 0% 5% 0% 0% 0%
Not Stated 12% % 8% 0% 25% 0% 9% 0% 33% 0%
Total 100% 100% 100% 0% 100% 0% 100% 100% 100% 100%
Visitors 192 104 142 0 4 0 88 1 3 9

Survey Department
Bureau of Statistics
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Table 121: Planning Time by Purpose of Visit (%) April to June 09
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ADVANCE PLANNING PURPOSE OF VISIT
Vacation| Business riend/ReIlature Travell!ntific/Study Tourle Tourism| Personal Events| Climate| DayTrip| Other|
Less Than One Week 9% 8% 9% 0% 0% 0% 17% 0% 0% 1%
1to 2 Wks 10% 8% 6% 0% 0% 0% 2% 0% 0% 1%
2 Wks to One Month 12% 6% 8% 0% 0% 0% 2% 0% 0% 0%,
One To Three Mths 21% 11% 15% 0% 0% 0% 3% 0% 0% 1%
Three To Six Mths 16% 3% 8% 0% 0% 0% 2% 0% 0% 1%
Six Mths or More 20% 3% 9% 0% 0% 0% 2% 0% 0% 0%
Not Stated 13% 2% 4% 0% 0% 0% 2% 0% 0% 0%
Total 100% 41% 60% 0% 1% 0% 29% 1% 1% 4%
Visitors 623 254 373 0 7 1 183 5 6| 28
Table 122: Planning Time by Purpose of Visit (%) July 09
ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/] Adventure | Personal | Climate| DayTrip|  Other
Vacation| Business|  Relatives| Nature Travel| StudyTour| Tourism| Events|
Less Than One Week 7% 18% 13% 0% 0% 50%) 48%) 0% 0% 20%
1to 2 Wks 6% 11% 7%) 0%| 33% 0%| 10% 0% 0%] 10%
2 Wks to One Month 16% 16% 18% 67% 33% 0%| 4% 0% 0% 0%
One To Three Mths 23% 18% 21% 33% 33% 0% 8% 0% 50% 10%
Three To Six Mths 15% 13% 17% 0% 0% 50%) 6% 0% 50% 10%
Six Mths or More 17% 15% 16% 0%| 0% 0%| 8% 0% 0% 50%
Not Stated 16% 9% 9% 0%| 0% 0%| 17% 100% 0%] 0%
Total 100%| 100%| 100%| 100%| 100% 100%| 100%| 100%| 100%] 100%
Visitors 309 138 181 3 3 2 101 1 2 10
Table 123: Planning Time by Purpose of Visit (%) Aug 09
ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/] Adventure | Personal | Climate| Day Trip| Other|
Vacation| Business| Relatives| Nature Travel| Study Tour| Tourism| Events
Less Than One Week 3% 10% 5% 50%) 0% 0% 25% 0% 0% 7%
1to 2 Wks 6% 17% 6% 0%| 0% 0%| 7% 0% 0% 0%
2 Wks to One Month 11% 16% 11% 0% 20% 0% 9% 0% 100%| 13%
One To Three Mths 24% 28%) 24%) 0%| 0% 0%| 16% 0% 0%] 13%
Three To Six Mths 22% 19% 19% 0% 0% 0% 15% 0% 0% 20%
Six Mths or More 18% 7% 28% 50%) 80% 67%) 21% 100%| 0% 47%
Not Stated 15% 3% 7% 0%| 0% 33% 6%| 0% 0% 0%
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Visitors 300] 58 165 2) 5 3 67 1 1 15
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Table 124: Planning Time by Purpose of Visit (%) Sept 09
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ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/] Adventure | Personal | Climate| Day Trip| Other|
Vacation| Business| Relatives| Nature Travel| StudyTour| Tourism| Events
Less Than One Week 14% 22%) 15% 0% 0% 0% 40% 0% 0% 0%
1to 2 Wks 6% 16% 11% 100% 0% 100% 6% 0% 0% 17%
2 Wks to One Month 16% 14% 12% 0% 0% 0% 12% 0% 0% 0%
One To Three Mths 22%) 22%) 28%) 0% 0% 0% 14% 0% 0% 17%
Three To Six Mths 15% 8% 12% 0% 0% 0% 4% 0% 0% 33%
Six Mths or More 20% 12% 12% 0% 0% 0% 6% 0% 100%, 33%
Not Stated 9% 6% 9%, 0% 0% 0% 18% 0% 0% 0%
Total 100% 100% 100% 100% 0% 100% 100% 0% 100% 100%
Visitors 148 50) 89 1 0 1] 50 0f 1] 6
Table 125: Planning Time by Purpose of Visit (%) July to Sept 09
ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend)/ Scientific/| Adventure | Personal | Climate| DayTrip] Other|
Vacation| Business| Relatives| Nature Travel| StudyTour| Tourism| Events
Less Than One Week 7% 6% 6% 0% 0% 0% 11% 0% 0% 0%
1to 2 Wks 6% 4% 4% 0%| 0% 0%| 2%| 0% 0% 0%
2 Wks to One Month 14% 5% 8% 0% 0% 0% 2% 0% 0%] 0%
One To Three Mths 23% 7% 13% 0% 0% 0% 3% 0% 0% 1%
Three To Six Mths 18% 4% 10% 0% 0% 0% 2% 0% 0% 1%
Six Mths or More 18% 4% 11% 0%| 1% 0%| 3%| 0% 0%] 2%
Not Stated 14% 2% 5% 0%| 0% 0%| 4% 0% 0% 0%
Total 100% 32% 57% 1% 1% 1% 29% 0% 1% 4%
Visitors 757 246) 435 6, 8 6, 218 2 4 31
Table 126: Planning Time by Purpose of Visit (%) Oct 09
ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/| Adventure | Personal | Climate| Day Trip| Other|
Vacation| Business| Relatives|Nature Travel| StudyTour| Tourism| Events
Less Than One Week 8% 24% 16% 0% 0% 0% 61% 0% 0% 13%
1to 2 Wks 10% 19% 19% 0% 0% 0% 10% 0% 0% 13%
2 Wks to One Month 15% 19% 14% 50%) 50% 0% 4% 0% 0% 13%
One To Three Mths 23% 20% 21% 0% 0% 67% 8% 100% 0% 31%
Three To Six Mths 10% 5% 10% 0% 0% 0% 0% 0% 0% 19%
Six Mths or More 17% 6% 10% 50%| 50% 0% 5% 0% 50%] 6%
Not Stated 17%) 7% 10%| 0% 0% 33% 12% 0% 50%| 6%
Total 100%, 100%, 100%, 100% 100% 100% 100% 100%, 100%, 100%
Visitors 185 123 134 2 2 3 77, 1] 2 16|
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Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 52



Table 127: Planning Time by Purpose of Visit (%) Nov 09
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ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/] Adventure | Personal | Climate| DayTrip|  Other
Vacation| Business| Relatives|Nature Travel| StudyTour| Tourism| Events
Less Than One Week 9%| 22%) 12% 0%| 0% 0%| 47% 0%| 0% 25%
1to 2 Wks 7% 18% 12% 0% 0% 0% 8% 0% 0% 18%
2 Wks to One Month 15% 22%) 16% 0% 0% 0% 8% 0% 0% 11%
One To Three Mths 22%) 15% 22%) 0% 60% 33% 7% 0% 33% 11%
Three To Six Mths 16% 14% 12% 27%) 20% 67% 9% 0% 0% 18%
Six Mths or More 14% 4% 11% 73% 20% 0% 3% 50%| 33% 7%
Not Stated 16% 4% 14% 0% 0% 0% 17% 50%) 33% 11%
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Visitors 215 92 125 11 5 3 87 2) 3 28
Table 128: Planning Time by Purpose of Visit (%) Dec 09
ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/| Adventure [ Personal | Climate| DayTrip] Other|
Vacation| Business| Relatives|Nature Travel| StudyTour| Tourism| Events|
Less Than One Week 8% 18% 9% 0%| 0% 0%| 48% 0% 25%) 13%
1to 2 Wks 8% 13% 8% 0%| 20% 0%| 7% 0% 0% 0%
2 Wks to One Month 13% 24%) 11% 0% 20% 0% 8% 0% 0% 13%
One To Three Mths 22%) 29%) 28%) 50% 0% 0% 9% 100% 38% 44%
Three To Six Mths 16% 4% 14% 0% 0% 0% 17% 0% 25%) 19%
Six Mths or More 19% 8% 17% 50% 60% 100% 2% 0% 0% 6%
Not Stated 14% 4% 13% 0% 0% 0% 10% 0% 13% 6%
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Visitors 178 76 131 2 5 3 90 1 8 16
Table 129: Planning Time by Purpose of Visit (%) Oct to Dec 09
ADVANCE PLANNING PURPOSE OF VISIT
Visit Friend/| Scientific/] Adventure | Personal | Climate| DayTrip|  Other
Vacation| Business| Relatives| Nature Travel| StudyTour| Tourism| Events
Less Than One Week 8% 11% 8% 0%| 0% 0%| 23%) 0% 0% 2%
1to 2Wks 8% 9%| 9%| 0%| 0% 0%| 4% 0%| 0% 1%
2 Wks to One Month 14% 11% 9% 0% 0% 0% 3% 0% 0% 1%
One To Three Mths 22%) 11% 16% 0%| 1% 1% 3%| 0% 1% 3%
Three To Six Mths 14% 4% 8% 1% 0% 0% 4% 0% 0% 2%
Six Mths or More 17% 3% 9% 2% 1% 1% 2% 0% 0%] 1%
Not Stated 16% 3% 8% 0%| 0% 0%| 6%| 0% 1% 1%
Total 100% 50% 67% 3% 2% 2% 44% 1% 2% 10%
Visitors 578 291 390) 15 12 9 254] 4 13 60
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Table 130: Travel Arrangements by Country of Residence (%) Jan 09

Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Package 3% 6% 16% 9% 0% 12%
Non-Package 76% 78% 72% 62% 100% 85%
Not Stated 0 0 0 0 0 0
Total 100% 100% 100% 100% 100% 100%
Visitors 297 99 25 103 8 26
Table 131: Travel Arrangements by Country of Residence (%) Feb 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
Package 7% 3% 6% 1% 25% 0%
Non-Package 80% 79% 81% 78% 75% 91%
Not Stated 13% 18% 13% 20% 0% 9%
Total 100% 100% 100% 100% 100% 100%
Visitors 224 62 31 69 4 11
Table 132: Travel Arrangements by Country of Residence (%) Mar 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Package 5% 5% 34% 14% 0% 8%
Non-Package 80% 71% 57% 75% 86% 84%
Not Stated 16% 24% 9% 11% 14% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 275 99 56 96 7 25
Table 133: Travel Arrangements by Country of Residence (%) Jan to Mar 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
Package 5% 5% 22% 9% 5% 8%
Non-Package 79% 75% 67% 71% 89% 85%
Not Stated 17% 20% 11% 21% 5% 6%
Total 100% 100% 100% 100% 100% 100%
Visitors 796 260 112 268 19 62

Survey Department
Bureau of Statistics
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Table 134: Travel Arrangements by Country of Residence (%) April 09

Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Package 2% 3% 0% 7% 0% 0%
Non-Package 84% 80% 88% 81% 100% 95%
Not Stated 0 0 0 0 0 0
Total 100% 100% 100% 100% 100% 100%
Visitors 250 79 26 74 2 21
Table 135: Travel Arrangements by Country of Residence (%) May 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Package 4% 3% 3% 10% 0% 0%
Non-Package 81% 81% 88% 72% 89% 88%
Not Stated 15% 17% 9% 18% 11% 12%
Total 100% 100% 100% 100% 100% 100%
Visitors 279 72 32 78 9 17
Table 136: Travel Arrangements by Country of Residence (%) June 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Package 7% 3% 4% 3% 0% 0%
Non-Package 78% 89% 79% 77% 80% 88%
Not Stated 16% 8% 17% 20% 20% 13%
Total 100% 100% 100% 100% 100% 100%
Visitors 321 71 24 108 5 24
Table 137: Travel Arrangements by Country of Residence (%) _April to June 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Package 4% 3% 2% 6% 0% 0%
Non-Package 81% 83% 85% 77% 88% 90%
Not Stated 15% 14% 12% 17% 13% 10%
Total 100% 100% 100% 100% 100% 100%
Visitors 850 222 82 260 16 62

Survey Department
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Page 55



Page 56 of 143

Table 138: Travel Arrangements by Country of Residence (%) July 09

Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
Package 6% 1% 0% 6% 17% 14%
Non-Package 75% 86% 82% 75% 50% 71%
Not Stated 0 0 0 0 0 0
Total 100% 100% 100% 100% 100% 100%
Visitors 487 78 28 129 6 21
Table 139: Travel Arrangements by Country of Residence (%) Aug 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTHAMERICA| OTHER
Package 2% 1% 8% 1% 0% 8%
Non-Package 79% 77% 73% 79% 60% 77%
Not Stated 19% 21% 19% 20% 40% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 415 75 26) 86 5 13
Table 140: Travel Arrangements by Country of Residence (%) Sept 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
Package 3% 9% 0% 4% 0% 0%
Non-Package 78% 71% 90% 76% 60% 91%
Not Stated 19% 20% 10% 20% 40% 9%
Total 100% 100% 100% 100% 100% 100%
Visitors 219 35 20 55 5 11

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 141: Travel Arrangements by Country of Residence (%) July to Sept 09

Travel Arrangements COUNTRY OF RESIDENCE
USA|[ CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Package 4% 3% 3% 4% 6% 9%
Non-Package 77% 80% 81% 7% 56% 78%
Not Stated 19% 18% 16% 19% 38% 13%
Total 100% 100% 100% 100% 100% 100%
Visitors 1121 188 74 270 16 45
Table 142: Travel Arrangements by Country of Residence (%) Oct 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA Uk|cARIBBEAN| SOUTH AMERICA|  OTHER
Package 5% 4% 8% 6% 0% 5%
Non-Package 73% 82% 79% 74% 100% 76%
Not Stated 22% 14% 13% 20% 0% 19%
Total 100% 100% 100% 100% 100% 100%
Visitors 254 101 38 127 5 21
Table 143: Travel Arrangements by Country of Residence (%) Nov 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
Package 6% 12% 30% 11% 0% 15%
Non-Package 65% 71% 59% 65% 100% 74%
Not Stated 28% 17% 11% 24% 0% 12%
Total 100% 100% 100% 100% 100% 100%
Visitors 264 83 56 134 4 34
Table 144: Travel Arrangements by Country of Residence (%) Dec 09
Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA uk|cariBBEAN| SOUTH AMERICA|  OTHER
Package 5% 8% 13% 12% 20% 5%
Non-Package 80% 70% 80% 73% 60% 70%
Not Stated 15% 23% 7% 15% 20% 25%
Total 100% 100% 100% 100% 100% 100%
Visitors 286 80 30 85 10 20

Survey Department
Bureau of Statistics
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Table 145: Travel Arrangements by Country of Residence (%) Oct to Dec 09
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Travel Arrangements COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTHAMERICA] OTHER
Package 5% 8% 19% 9% 11% 9%
Non-Package 73% 75% 70% 70% 79% 73%
Not Stated 22% 17% 10% 21% 11% 17%
Total 100% 100% 100% 100% 100% 100%
Visitors 804 264 124 346 19 75
Table 146: Travel Arrangements by Purpose of Visit (%) Jan 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure | Personal | Climate| DayTrip| Other
Relatives|  Travel| StudyTour] Tourism| Events
Package 5% 11% 5% 100% 0% 0% 4% 0% 6% 0%
Non-Package 73% 81% 77% 0% 100% 100% 77%|  100% 66% 86%
Not Stated 0 0 0 0 0 0 0 0 0 0
Total 100%|  100% 100% 100% 100% 100% 100%|  100%|  100%|  100%
Visitors 245 53 167 2 1 1 ! 2 367 7
Table 147: Travel Arrangements by Purpose of Visit (%) Feb 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend/| Nature| Scientific/] Adventure | Personal | Climate| DayTrip] Other
Relatives|  Travel| Study Tour| Tourism| Events
Package 4% 6% 3% 33% 50% 0% 6% 0% 5% 20%
Non-Package 80% 82% 86% 50% 0% 100% 74% 0% 67% 80%
Not Stated 0 0 0 0 1 0 0 0 0 0
Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%
Visitors 138 72 102 6 2 1 69 0 243 10
Table 148: Travel Arrangements by Purpose of Visit (%) Mar 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend/| Nature| Scientific/] Adventure | Personal | Climate| DayTrip] Other
Relatives|  Travel| Study Tour| Tourism| Events
Package 9% 8% 8% 33% 0% 33% 4% 0% 10% 28%
Non-Package 74% 83% 76% 67% 100% 67% 74% 0% 66% 62%
Not Stated 0 0 0 0 0 0 0 0 0 0
Total 100% 100% 100% 100% 100% 100% 100% 0% 100% 100%
Visitors 230 89 115 3 10 3 69 0 343 29
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Table 149: Travel Arrangements by Purpose of Visit (%) Jan to Mar 09
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Travel Arrangements PURPOSE OF VISIT

Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure [ Personal | Climate| DayTrip|  Other

Relatives|  Travel| StudyTour]  Tourism|  Events
Package 6% 8% % 45% 8% 20% S| 0% el 2%
Non-Package 5% 82% 9| 45% 85% 80%|  75%|  100%|  67%| 0%
Not Stated 0 0 0 0 0 0 0 0 0 0
Total 100% _ 100% 100%|  100%  100%)  100%|  100%| 100%  100%)  100%
Visitors 613 214 384 11 13 5 209 ] 933 46
Table 150: Travel Arrangements by Purpose of Visit (%) April 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business riend/ReI}ature Travel}:ientific/StudyTole Tourism| Personal Events| Climate | DayTrip| Other
Package w oo o o m w woom
Non-Package I o % IR
Not Stated I w o w0 o w
Total 100% ~ 100%  100% 0% 0% 0% 100% 1000 %[  100%
Visitors B0 5 107 0 1 0 40 3 0 B
Table 151: Travel Arrangements by Purpose of Visit (%) May 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business riend/ReIIature Travell:ientific/StudyTole Tourism Personal Events{ Climate | DayTrip| Other

Package moow s oy w o TR
Non-Package o s s oy 00 100% o em| s
Not Stated I o o ol o w m
Total 100% ~ 100%  100% 0% 100%  100% 100% ~ 100%  100%[ 100%
Visitors 201 W 14 0 2 1 5 1 3 b

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 152: Travel Arrangements by Purpose of Visit (%) June 09
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Travel Arrangements PURPOSE OF VISIT
Vacation| Business riend/ReIIatureTravell:ientific/StudyToleTourism Personal Events| Climate | DayTrip| Other
Package A w0 Woow om0
Non-Packege BT o o oo om0
Not Stated Ay R % 0%| 0% P L L
Total 100%|  100% 1000 0% 100%| 0% 100 100%  200%  100%
Visitors 92 04 W 0 4| 0 8 1 3 g
Table 153: Travel Arrangements by Purpose of Visit (%) April to June 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business riend/ReI}atureTraveII:ientific/StudyToleTourism Personal Events) Climate | DayTrip| Other

Package I w0 I
Non-Package L 100 100% I
NotStated IR w0 m o ow w o
Total 100%|  100%  100% 0% 100%(  100% 100 100%  100%  100%
Visitors 3 B4 3B 0 l 1 183 5 6 X
Table 154: Travel Arrangements by Purpose of Visit (%) July 09
Travel Arrangements PURPOSE OF VISIT

Vacation| Business{ Visit Friend] Nature | Scientific/|Adventure| Personalf Climate | DayTrip| Other,

[Relatives| Travel| StudyTour| Tourism|  Events

Package S0 1% 3 0% 0% 0% Dof 0%  S0%[ 0%
Non-Package % 8% 81  67% 100%  100% 76% 0%  S0% 100%
Not Stated 2% % 15%  33% 0% 0% 2% 100% 0%f 0%
Total 100%]  100% 100%]  100% 100%  100%  100%| 100%]  100%| 100%
Visitors 09 138 181 3 3 2 101 1 1 10

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 155: Travel Arrangements by Purpose of Visit (%) Aug 09
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Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend| Nature| Scientific/|Adventure| Personalf Climate| DayTrip| Other
[Relatives| Travelf StudyTour| Tourism{ Events
Package 2% 2% 2 0% 2% 67% 0 0% 0% 7%
Non-Package T 91% 82%|  100% 80% 0% T9( 100%  100%| 9%
Not Stated 2h 7% 16% 0% 0% 33% H[ 0% 0% 0%
Total 100% 100%  100% 100%  too|  to0| 100 00%  100%] 100%
Visitors 300 58 165 2 5 3 6/ 1 1 15
Table 156: Travel Arrangements by Purpose of Visit (%) Sept 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend| Nature | Scientific/{Adventure| Personal| Climate | DayTrip| Other
[Relatives| Travel| StudyTour| Tourism| Events
Package 2% 1% ) 0% 0% 0% 0% 0% 0%
Non-Package 8% 8% 76%|  100% 0% 0%  S%% 0% 100%| 100%
Not Stated 15% 1% 19% 0% 0%  100%  36% 0% 0%| 0%
Total 100%|  100% 100%|  100% 0%  100%  100% 0% 100%) 100%
Visitors 148 50 89 1 0 | 50 0 | 6
Table 157: Travel Arrangements by Purpose of Visit (%) July to Sept 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business{ Visit Friend] Nature | Scientific/|Adventure| Personalf Climate| DayTrip| Other,
[Relatives| Travel| StudyTour| Tourism| Events
Package % 8% M 0% 13% 33% Do 0] 2% 3%
Non-Package 5% 83% 80% 0% 88% B[ 7% 0% 75%| 97%
Not Stated 2% %% 16% 0% 0% B[ 2% 0% 0%| 0%
Total 100%|  100% 100% 0% 100%  100%  100% 100%  100%| 100%
Visitors I5 L 135 b 8 b 28 2 |

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 158: Travel Arrangements by Purpose of Visit (%) Oct 09
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Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend| Nature| Scientific/|Adventure| Personal| Climate | DayTrip| Other
[Relatives| Travelf StudyTour| Tourism{ Events
Package 5% 7% 2% 0% 0% 3% 6% 0% 0% 13%
Non-Package 68% 88% 81%|  100% 100% 3% 74%|  100% 50%| 6%
Not Stated 2% 6% 16% 0% 0% 3% 19% 0% 50%| 1%
Total 100%|  100% 100%|  100% 100% 100%|  100% 100%|]  100%| 100%
Visitors 185 123 134 2 2 3 71 1 2 16
Table 159: Travel Arrangements by Purpose of Visit (%) Nov 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend| Nature | Scientific/|Adventure| Personal| Climate| DayTrip| Other
[Relatives| Travel| StudyTour| Tourism|  Events
Package 9% 10% W% 3% 0% 33% 14% 0% 0% 11%
Non-Package 64% 78% 66%  27% 100% 67% 64% 0% 67% 64%
Not Stated 27% 12% 26% 0% 0% 0% 2%  100% 3% 25%
Total 100%)  100% 100%|  100% 100% 100% 100%| 100%|  100%| 100%
Visitors 215 92 125 1 5 3 87 2 3 28
Table 160: Travel Arrangements by Purpose of Visit (%) Dec 09
Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend| Nature | Scientific/|Adventure| Personal| Climate| DayTrip| Other
[Relatives| Travel| StudyTour[ Tourism{ Events
Package % 8% 6%  100% 20% 33% 8% 0% 0% 0%
Non-Package 72% 84% 76% 0% 60% 3% 78%|  100% 75%|  94%
Not Stated 21% 8% 18% 0% 20% 33% 14% 0% 5% 6%
Total 100%|  100% 100%|  100% 100% 100%|  100%| 100%|  100%| 100%
Visitors 178 76 131 2 5 3 90 1 8 16

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 161: Travel Arrangements by Purpose of Visit (%) Oct to Dec 09
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Travel Arrangements PURPOSE OF VISIT
Vacation| Business| Visit Friend| Nature [ Scientific/|Adventure| Personal| Climate| DayTrip| Other
[Relatives| Travelf StudyTour| Tourism| Events
Package 7% 8% 6% 0% 8% 33% 9% 0% 0% 8%
Non-Package 68% 84% 75% 0% 83% 4% 2%  50% 6%  73%
Not Stated 25% 8% 20% 0% 8% 2% 19%|  50% 3% 18%
Total 100%|  100% 100% 0% 100% 100%|  100%| 100%|  100%| 100%
Visitors 578 291 390 15 12 9 254 4 13 60
Table 162: Type of Accommodation by Country of Residence (%) Jan 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Hotel 10% 4% 24% 12% 63% 35%
Appartment/Villa 5% 1% 10% 3% 0% 9%
Guest House 3% 3% 0% 7% 0% 4%
Friend/Relative 74% 87% 57% 75% 38% 39%
Other 9% 4% 10% 3% 0% 13%
Total 100% 100% 100% 100% 100% 100%
Visitors 269 92 21 92 8 23
Table 163: Type of Accommodation by Country of Residence (%) Feb 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
Hotel 12% 10% 33% 39% 50% 18%
Appartment/Villa 3% 0% 0% 5% 0% 18%
Guest House 6% 2% 3% 3% 0% 9%
Friend/Relative 70% 84% 57% 48% 50% 55%
Other 8% 3% 7% 5% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 209 58 30 64 4 11

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 164: Type of Accommodation by Country of Residence (%) Mar 09

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 16% 12% 62% 42% 14% 64%
Appartment/Villa 2% 2% 2% 3% 14% 4%
Guest House 4% 4% 0% 8% 29% 4%
Friend/Relative 71% 76% 35% 42% 43% 20%
Other 6% 6% 2% 5% 0% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 251 90 52 93 7 25
Table 165: Type of Accommodation by Country of Residence (%) Jan to Mar 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 13% 3% 6% 10% 1% 4%
Appartment/Villa 4% 0% 0% 1% 0% 1%
Guest House 4% 1% 0% 2% 0% 0%
Friend/Relative 72% 27% 6% 19% 1% 3%
Other 8% 2% 1% 2% 0% 1%
Total 100% 33% 14% 34% 3% 8%
Visitors 729 240 103 249 19 59
Table 166: Type of Accommodation by Country of Residence (%) _April 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER
Hotel 10% 8% 17% 21% 100% 45%
Appartment/Villa 5% 0% 0% 4% 0% 0%
Guest House 4% 11% 0% 7% 0% 10%
Friend/Relative 74% 70% 75% 64% 0% 40%
Other 7% 10% 8% 1% 0% 5%
Total 100% 100% 100% 100% 100% 100%
Visitors 243 71 24 72 1 20

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 167: Type of Accommodation by Country of Residence (%) May 09

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 14% 6% 20% 31% 57% 38%
Appartment/Villa 4% 2% 7% 5% 14% 13%
Guest House 3% 5% 3% 8% 0% 6%
Friend/Relative 73% 82% 67% 51% 29% 44%
Other 7% 6% 3% 5% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 257 65 30 75 7 16
Table 168: Type of Accommodation by Country of Residence (%) June 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 14% 12% 27% 40% 75% 35%
Appartment/Villa 2% 0% 5% 2% 0% 5%
Guest House 2% 4% 0% 10% 0% 0%
Friend/Relative 74% 78% 55% 47% 25% 45%
Other 8% 6% 14% 2% 0% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 251 90 52 93 7 25
Table 169: Type of Accommodation by Country of Residence (%) April to June 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 14% 2% 2% 10% 1% 3%
Appartment/Villa 3% 0% 0% 1% 0% 0%
Guest House 3% 2% 0% 3% 0% 0%
Friend/Relative 78% 21% 7% 17% 0% 3%
Other 8% 2% 1% 1% 0% 1%
Total 106% 27% 10% 33% 2% 7%
Visitors 751 226 106 240 15 61

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 170: Type of Accommodation by Country of Residence (%) July 09

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 16% 18% 21% 37% 40% 35%
Appartment/Villa 2% 1% 0% 6% 20% 15%
Guest House 5% 4% 4% 6% 0% 10%
Friend/Relative 71% 74% 68% 49% 20% 40%
Other 6% 3% 7% 3% 20% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 461 74 28 115 5 20
Table 171: Type of Accommodation by Country of Residence (%) Aug 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 12% 2% 16% 25% 50% 25%
Appartment/Villa 3% 0% 4% 9% 0% 8%
Guest House 3% 2% 0% 6% 0% 8%
Friend/Relative 75% 91% 64% 56% 50% 58%
Other 8% 6% 16% 5% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 392 65 25 81 4 12
Table 172: Type of Accommodation by Country of Residence (%) Sept 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 14% 12% 21% 17% 25% 45%
Appartment/Villa 3% 0% 0% 4% 25% 0%
Guest House 2% 6% 0% 4% 0% 9%
Friend/Relative 76% 79% 79% 67% 50% 45%
Other 5% 3% 0% 8% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 206 33 19 52 4 11

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 173: Type of Accommodation by Country of Residence (%) July to Sept 09

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UKICARIBBEAN SOUTH AMERICA OTHER
Hotel 14% 2% 1% 7% 0% 1%
Appartment/Villa 2% 0% 0% 2% 0% 0%
Guest House 4% 1% 0% 1% 0% 0%
Friend/Relative 73% 13% 5% 13% 0% 2%
Other 6% 1% 1% 1% 0% 0%
Total 100% 16% 7% 23% 1% 4%
Visitors 1059 172 72 248 13 43
Table 174: Type of Accommodation by Country of Residence (%) Oct 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Hotel 17% 11% 22% 28% 80% 42%
Apartment/Villa 2% 1% 3% 6% 0% 5%
Guest House 3% 3% 5% 10% 0% 5%
Friend/Relative 70% 79% 59% 54% 20% 47%
Other 9% 5% 11% 3% 0% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 230 92 37 120 5 19
Table 175: Type of Accommodation by Country of Residence (%) Nov 09
TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UKICARIBBEAN SOUTH AMERICA OTHER
Hotel 12% 14% 33% 41% 25% 53%
Apartment/Villa 5% 3% 5% 6% 25% 3%
Guest House 3% 3% 7% 7% 0% 9%
Friend/Relative 73% 76% 42% 42% 50% 19%
Other 8% 5% 13% 1% 0% 16%
Total 100% 100% 100% 100% 100% 100%
Visitors 239 78 55 127 4 32

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 176: Type of Accommodation by Country of Residence (%) Dec 09

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE
USA| CANADA UKICARIBBEAN SOUTH AMERICA OTHER

Hotel 11% 11% 30% 20% 67% 47%
Apartment/Villa 2% 1% 3% 5% 0% 5%
Guest House 4% 7% 10% 7% 0% 21%
Friend/Relative 76% 72% 53% 61% 33% 21%
Other 8% 9% 3% 7% 0% 5%
Total 100% 100% 100% 100% 100% 100%
Visitors 278 76 30 84 9 19
Table 177: Type of Accommodation by Country of Residence (%) Oct to Dec 09

TYPE OF ACCOMMODATION COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER

Hotel 13% 4% 5% 14% 1% 5%
Apartment/Villa 3% 1% 1% 3% 0% 0%
Guest House 3% 1% 1% 4% 0% 1%
Friend/Relative 73% 25% 8% 23% 1% 3%
Other 8% 2% 2% 2% 0% 1%
Total 100% 33% 16% 44% 2% 9%
Visitors 747 246 122 331 18 70
Table 178: Type of Accommodation by Purpose of Visit (%) Jan 09

TYPE OF ACCOMMODATION | Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure |[Personal | Climate | Day Trip| Other

Relatives| Travel| StudyTour]  Tourism| Events

Hotel 10% 57% 1% 100% 100% 0% 4% 50% 40%|  43%
Appartment/Villa 5% 4% 2% 0% 0% 0% 4% 0% 0% 0%
Guest House 5% 6% 1% 0% 0%, 0% 3% 0% 0% 0%
Friend/Relative 72% 19% 92% 0% 0% 100% 81% 0% 20%|  43%
Other 8%, 13% 4% 0% 0%, 0% 7% 50% 0%| 14%
Total 100% 100% 100% 100% 100% 100% 100%|  100% 60%| 100%
Visitors 219 47 155 2 1 1 69 2 5 7

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 179: Type of Accommodation by Purpose of Visit (%) Feb 09

Page 69 of 143

TYPE OF ACCOMMODATION | Vacation| Business|Visit Friend/| Nature | Scientific/| Adventure |Personal | Climate | Day Trip| Other|
Relatives| Travel| StudyTour]  Tourism| Events
Hotel 13% 59% 8% 0% 0% 100% 8% 0% 13% 0%
Appartment/Villa 4% 4% 2% 0% 0% 0% 2% 0% 13%| 10%
Guest House 7% 1% 1% 33% 0% 0% 2% 0% 38%|  40%
Friend/Relative 72% 28% 84% 50% 100% 0% 85% 0% 0%  10%
Other 4% 7% 5% 17% 0% 0% 5% 0% 38%|  40%
Total 100% 100% 100% 100% 100% 100% 100% 0%| 100%| 100%
Visitors 125 69 99 6 2 1 66) 0 8 10
Table 180: Type of Accommodation by Purpose of Visit (%) Mar 09
TYPE OF ACCOMMODATION | Vacation| Business|Visit Friend/| Nature | Scientific/| Adventure |Personal | Climate | Day Trip| Other|
Relatives| Travel| StudyTour]  Tourism| Events
Hotel 21% 66% 6% 67% 80% 67% 3% 0% 65%| 56%
Appartment/Villa 3% 5% 2% 0% 0% 0% 0% 0% 0% 7%
Guest House 7% 5% 1% 0% 10%| 0% 2% 0% 15%| 11%
Friend/Relative 63%| 21% 87% 33% 10% 33%| 86% 0% 15%| 15%
Other 6%| 4% 0% 0% 0% 9% 0% 5% 11%
Total 100% 95% 100% 100% 100% 100% 100% 0%| 100%| 100%
Visitors 208 87 111 3 10] 3 65 0 20 27,
Table 181: Type of Accommodation by Purpose of Visit (%) Jan to Mar 09
TYPE OF ACCOMMODATION | Vacation| Business|Visit Friend/] Nature| Scientific/| Adventure |Personal | Climate | Day Trip| Other|
Relatives| Travel| StudyTour|  Tourism| Events
Hotel 15% 62% 4% 36% 69% 60% 5% 50% 48%|  41%
Appartment/ViIIa 4% 4% 2% 0% 0% 0% 2% 0% 3% %
Guest House 6% 4% 1% 18% 8% 0% 2% 0% 18%|  16%
Friend/Relative 69% 23% 88% 36% 23% 40% 84% 0% 12% 18%
Other 6% 7% 4% 9% 0% 0% 7% 50% 18% 18%
Total 100%|  100% 100%|  100% 100% 100%| 100%| 100%| 100%| 100%
Visitors 552 203 365 1 13 5 200 2 33 44

Table 182: Type of Accommodation by Purpose of Visit (%) April 09

TYPE OF ACCOMMODATION |Vacation [Busineg Visit Friend Nature Trave|Scientific/Study Tour [Adventure TourismPersonal Events|Climate [Day Trip {Other
Hotel 10%|  44% 11% 0% 0% 0% S0 3% 0% 15%
Appartment/Villa i % 0% 0% 0% M 0% 0% 8%
Guest House 6% 17% 0% 0% 0% 0% 3% 0 0% &%
Friend/Relative 5% 20% 85% 0% 100% 0% 8% 3% 0% 38%
Other 5% 13% % 0% 0% 0% 8| 3% 0% 3%
Total 100%| 100%  100% 0% 100% 0% 100%|  100%| 0% 100%
Visitors 2 R 102 0 1 0 39 3 0 13

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 183: Type of Accommodation by Purpose of Visit (%) May 09
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TYPE OF ACCOMMODATION |Vacation |BusineqVisit FriendNature Trave[Scientific/Study Tour [Adventure Tourism Personal Events|Climate [Day Trip |Other
Hotel 10%|  53% 4% 0% 50% 0% 4% 0% 0% 17%
Appartment/Villa % 9% 3% 0% 0% 0% 4% 0%  50%| 0%
Guest House 6 5% 4% 0% 0% 0% 6% 0% 0%[ 0%
Friend/Relative 0% 27% 87% 0% 50% 100% 79%| 100%|  S0%| 83%
Other &% 5% 4% 0% 0% 0% 8% 0% 0% 0%
Total 100%| 100% 100% 0% 100% 100% 100%|  100%]  100%| 100%
Visitors B % 114 0 2 1 52 1 )
Table 184: Type of Accommodation by Purpose of Visit (%) June 09

TYPE OF ACCOMMODATION |Vacation Busineq Visit Friend Nature Trave{Scientific/Study Tour [Adventure TourismPersonal Events|Climate |Day Trip [Other
Hotel 19%| 61% h 0% 50% 0% 5% 0% 0%| 44%
Appartment/Villa 1% 3% 1% 0% 0% 0% 4% 0% 0% 0%
Guest House RV .Y h 0% 25% 0% 5% 0% 0% 0%
Friend/Relative 70%  23% 90% 0% 0% 0% 80% 0%  100%| 22%
Other 0% &% 5% 0% 25% 0% T 100% 0%| 33%
Total 100%|  100% 100% 0% 100% 0% 100%|  100%|  100%| 100%
Visitors vyg 9 138 0 4 0 83 1 I 9
Table 185: Type of Accommodation by Purpose of Visit (%) April to June 09

TYPE OF ACCOMMODATION |Vacation (Busineg Visit Frienq Nature Trave|Scientific/Study Tour |Adventure Tourism{Personal Events|Climate (Day Trip [Other
Hotel 13%|  54% 5% 0% 43% 0% S0 2% 0% 25%
Appartment/Villa M 5% % 0% 0% 0% 3% 0%  20%[ 4%
Guest House 5% 8% 2% 0% 14% 0% 5% 0% 0% 4%
Friend/Relative 3% 24% 8% 0% 29% 100% 80%|  A0%|  80%[ 43%
Other % 8% 4% 0% 14% 0% T 40% 0% 25%
Total 100%| 100%  100% 0% 100% 100% 100%|  100%|  100%| 100%
Visitors 58 243 354 0 1 1 174 5 5 28

Survey Department

Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 186: Type of Accommodation by Purpose of Visit (%) July 09
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TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/] Adventure] Personal
VacationBusiness} Friend/Rel|  Travelfudy Tour|] Tourism|  Events| Climate | Day Trip| Other
Hotel 12% 60% 7% 0% 100% 100% 15% 0% 50%| 20%
Appartment/Villa 4% 4% 2% 0% 0% 0% 0% 0% 0% 0%
Guest House 5% 7% 3% 33% 0% 0% 4% 100% 0%| 10%
Friend/Relative 74% 22% 87% 67% 0% 0% 76% 0% 50%| 60%
Other 6% 7% 1% 0% 0% 0% 5% 0% 0%| 10%
Total 100%| 100% 100% 100% 100% 100% 100% 100% 100%| 100%
Visitors 284 134 170 3 3 2 96 1 2 10
Table 187: Type of Accommodation by Purpose of Visit (%) Aug 09
TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/| Adventure| Personal
VacationBusiness} Friend/Rel|  Travelftudy Tour|] Tourism|  Events| Climate| Day Trip| Other
Hotel 10% 41% 8% 0% 40% 67% 3% 0% 100%| 47%
Appartment/Villa 3% 7% 2% 0% 0% 0% 2% 0% 0%| 13%
Guest House 3% 7% 1% 0% 40% 0% 0%| 100% 0%| 13%
Friend/Relative 75% 30% 87% 100% 20% 0% 90% 0% 0%| 27%
Other 9% 15% 3% 0% 0% 33% 5% 0% 0%| 0%
Total 100%| 100% 100% 100% 100% 100% 100% 100% 100%| 100%
Visitors 278 54 156 2 5 3 63 1 1 15
Table 188: Type of Accommodation by Purpose of Visit (%) Sept 09
TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/| Adventure| Personal
VacationBusiness} Friend/Rel|  Traveltudy Tour] Tourism|  Events| Climate| Day Trip| Other
Hotel 10%|  57% 6% 100% 0% 0% 2% 0% 0%| 60%
Appartment/Villa 2% 6% 1% 0% 0% 0% 0% 0% 0%| 20%
Guest House 4% 4% 3% 0% 0% 0% 0% 0% 0% 0%
Friend/Relative 79%|  29% 86% 0% 0% 100% 92% 0% 100%| 0%
Other 4% 4% 3% 0% 0% 0% 6% 0% 0% 20%
Total 100%| 100% 100% 100% 0% 100% 100% 0% 100%| 100%
Visitors 136 49 86 1 0 1 43 0 1 5

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 189: Type of Accommodation by Purpose of Visit (%) July to Sept 09

TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturefcientific/| Adventure| Personal
VacationBusinessf Friend/Rel|  Traveltudy Tour] Tourism|  Events| Climate| Day Trip| Other,
Hotel 11% 55% 7% 0% 63% 67% 8% 0% 50%| 40%
Appartment/Villa 3% 5% 2% 0% 0% 0% 0% 0% 0%| 10%
Guest House 4% 7% 2% 0% 25% 0% 2% 100% 0%| 10%
Friend/Relative 75% 25% 87% 0% 13% 17% 84% 0% 50%| 33%
Other 7% 8% 2% 0% 0% 17% 5% 0% 0% 7%
Total 100%| 100% 100% 0% 100% 100% 100% 100% 100%| 100%
Visitors 698 237 412 6, 8 6 207 2 4 30
Table 190: Type of Accommodation by Purpose of Visit (%) Oct 09
TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/| Adventure| Personal
VacationBusiness} Friend/Rel Traveltudy Tour]  Tourism Events| Climate | Day Trip| Other|
Hotel 12% 58% 4% 0% 0% 33% 6% 100% 50%| 19%
Appartment/Villa 3% 3% 2% 0% 50% 0% 1% 0% 0% 6%
Guest House 4% 8% 2% 50% 0% 0% 6% 0% 0%| 6%
Friend/Relative 73% 27% 90% 0% 0% 67% 83% 0% 50%| 25%
Other 7% 4% 2% 50% 50% 0% 4% 0% 0%| 44%
Total 100%| 100% 100% 100% 100% 100% 100% 100% 100%| 100%
Visitors 162 116 132 2 2 3 71 1 2 16|
Table 191: Type of Accommodation by Purpose of Visit (%) Nov 09
TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/| Adventure| Personal
VacationBusiness} Friend/Rel Traveltudy Tour| Tourism Events| Climate | Day Trip| Other
Hotel 20% 56% 8% 40% 80% 50% 5% 0% 0%| 56%
Appartment/Villa 5% 11% 3% 0% 0% 0% 2% 0% 0% 7%
Guest House 7% 6% 0% 10% 0% 0% 4% 0% 0%| 4%
Friend/Relative 60% 18% 86% 0% 20% 50% 87% 100% 100%| 26%
Other 9% 10% 3% 50% 0% 0% 2% 0% 0% 7%
Total 100%| 100% 100% 100% 100% 100% 100% 100% 100%| 100%
Visitors 196 90 117 10 5 2 84 1 2 27
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Table 192: Type of Accommodation by Purpose of Visit (%) Dec 09

TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/| Adventure| Personal
VacationBusiness} Friend/Rel Travelftudy Tour]  Tourism Events| Climate | Day Trip| Other|
Hotel 14% 49% 4% 100% 20% 0% 6% 0% 38%| 19%
Appartment/Villa 2% 3% 2% 0% 60% 0% 2% 0% 0%| 6%
Guest House 4% 8% 4% 0% 20% 33% 7% 0% 13%| 13%
Friend/Relative 75% 31% 86% 0% 0% 33% 77% 100% 50%| 31%
Other 6% 9% 5% 0% 0% 33% 8% 0% 0%| 31%
Total 100%| 100% 100% 100% 100% 100% 100% 100% 100%| 100%
Visitors 169 75 129 2 5 3 88 1 8 16|
Table 193: Type of Accommodation by Purpose of Visit (%) Oct to Dec 09
TYPE OF ACCOMMODATION PURPOSE OF VISIT
Naturejcientific/| Adventure| Personal
VacationBusiness} Friend/Rel Travelftudy Tour] Tourism Events| Climate | Day Trip| Other
Hotel 16% 55% 5% 0% 42% 25% 5% 33% 33%| 36%
Appartment/Villa 3% 6% 2% 0% 33% 0% 2% 0% 0%| 7%
Guest House 5% 7% 2% 0% 8% 13% 5% 0% 8% 7%
Friend/Relative 69% 25% 88% 0% 8% 50% 82% 67% 58%| 27%
Other 7% 7% 3% 0% 8% 13% 5% 0% 0%| 24%
Total 100%| 100% 100% 0% 100% 100% 100% 100% 100%| 100%
Visitors 527 281 378 14 12 8 243 3 12 59
Table 194: Length of Stay by Country of Residence (%) Jan 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
1-3 Days 9% 1% 0% 11% 50% 13%
4-7 Days 19% 14% 11% 21% 0% 26%
8-14 Days 32% 30% 39% 31% 0% 30%
15-21 Days 24% 31% 22% 22% 17% 9%
22 Days & Over 16% 24% 28% 15% 33% 22%
Total 100% 100% 100% 100% 100% 100%
Visitors 232 80 18 72 6 23
Table 195: Length of Stay by Country of Residence (%) Feb 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
1-3 Days 7% 6% 10% 16% 0% 10%
4-7 Days 31% 26% 14% 46% 25% 30%
8-14 Days 37% 32% 28% 27% 25% 40%
15-21 Days 13% 23% 21% 1% 25% 20%
22 Days & Over 12% 13% 28% 7% 25% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 179 53 29 56 4 10
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Table 196: Length of Stay by Country of Residence (%) Mar 09

Page 74 of 143

LENGTH OF STAY COUNTRY OF RESIDENCE

USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
1-3 Days 5% 0% 12% 22% 0% 23%
4-7 Days 26% 15% 38% 50% 67% 36%
8-14 Days 43% 51% 26% 18% 17% 14%
15-21 Days 13% 15% 12% 3% 0% 5%
22 Days & Over 14% 18% 12% 7% 17% 23%
Total 100% 100% 100% 100% 100% 100%
Visitors 215 71 50 76 6 22

Table 197: Length of Stay by Country of Residence (%) Jan to Mar 09

LENGTH OF STAY COUNTRY OF RESIDENCE

USA| CANADA UK|cARIBBEAN|SOUTH AMERICA|  OTHER
1-3 Days 7% 2% 9% 17% 19% 16%
4-7 Days 25% 18% 26% 39% 31% 31%
8-14 Days 37% 38% 29% 25% 13% 25%
15-21 Days 17% 24% 16% 10% 13% 9%
22 Days & Over 15% 19% 20% 10% 25% 18%
Total 100% 100% 100% 100% 100% 100%
Visitors 626 204 97 204 16 55

Table 198: Length of Stay by Country of Residence (%) April 09

LENGTH OF STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 4% 3% 5% 11% 0% 16%
4-7 Days 21% 11% 9% 34% 0% 16%
8-14 Days 41% 36% 45% 24% 0% 16%
15-21 Days 13% 24% 14% 8% 50% 0%
22 Days & Over 12% 21% 27% 14% 50% 47%
Total 91% 96% 100% 92% 100% 95%
Visitors 230 70 22 71 2 19
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Table 199: Length of Stay by Country of Residence (%) May 09
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LENGTH OF STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
1-3 Days 6% 5% 10% 23% 13% 31%
4-7 Days 20% 13% 16% 28% 38% 25%
8-14 Days 38% 37% 32% 18% 0% 19%
15-21 Days 15% 16% 6% 11% 25% 13%
22 Days & Over 20% 27% 35% 17% 25% 6%
Total 98% 97% 100% 97% 100% 94%
Visitors 257 63 31 71 8 16

Table 200: Length of Stay by Country of Residence (%) June 09

LENGTH OF STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA|  OTHER
1-3 Days 5% 1% 0% 14% 50% 13%
4-7 Days 21% 24% 18% 45% 25% 26%
8-14 Days 38% 40% 32% 22% 0% 13%
15-21 Days 14% 9% 5% 5% 0% 13%
22 Days & Over 22% 26% 45% 15% 25% 35%
Total 100% 100% 100% 100% 100% 100%
Visitors 278 68 22 96 4 23

Table 201: Length of Stay by Country of Residence (%) April to June 09

LENGTH OF STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER
1-3 Days 5% 3% 5% 16% 21% 19%
4-7 Days 21% 16% 15% 37% 29% 22%
8-14 Days 39% 37% 36% 21% 0% 16%
15-21 Days 14% 16% 8% 8% 21% 9%
22 Days & Over 21% 26% 36% 18% 29% 33%
Total 99% 99% 100% 99% 100% 98%
Visitors 765 201 75 238 14 58

Survey Department
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Table 202: Length of Stay by Country of Residence (%) July 09
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LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 4% 7% 8% 18% 0% 33%
4-7 Days 19% 19% 16% 32% 50% 19%
8-14 Days 45% 51% 28% 26% 0% 14%
15-21 Days 17% 15% 12% 12% 25% 10%
22 Days & Over 14% 8% 36% 12% 25% 24%
Total 100% 100% 100% 100% 100% 100%
Visitors 430 73 25 116 4 21
Table 203: Length of Stay by Country of Residence (%) Aug 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 1% 0% 0% 5% 33% 8%
4-7 Days 8% 8% 16% 24% 33% 8%
8-14 Days 41% 34% 16% 33% 0% 67%
15-21 Days 24% 37% 28% 18% 0% 0%
22 Days & Over 27% 22% 40% 21% 33% 17%
Total 100% 100% 100% 100% 100% 100%
Visitors 380 65 25 80 3 12
Table 204: Length of Stay by Country of Residence (%) Sept 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 4% 3% 0% 8% 75% 18%
4-7 Days 11% 33% 25% 22% 0% 27%
8-14 Days 38% 30% 20% 27% 0% 27%
15-21 Days 21% 9% 10% 4% 25% 18%
22 Days & Over 27% 24% 45% 39% 0% 9%
Total 100% 100% 100% 100% 100% 100%
Visitors 196 33 20 49 4 11
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Table 205: Length of Stay by Country of Residence (%) July to Sept 09

LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 3% 4% 3% 12% 36% 23%
4-7 Days 14% 18% 19% 27% 27% 18%
8-14 Days 42% 40% 21% 28% 0% 32%
15-21 Days 20% 22% 17% 12% 18% 9%
22 Days & Over 21% 16% 40% 20% 18% 18%
Total 100% 100% 100% 100% 100% 100%
Visitors 626, 106 45 165 8 32
Table 206: Length of Stay by Country of Residence (%) Oct 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 6% 3% 11% 24% 0% 11%
4-7 Days 23% 19% 3% 32% 75% 32%
8-14 Days 39% 41% 34% 18% 25% 32%
15-21 Days 15% 16% 20% 12% 0% 11%
22 Days & Over 18% 20% 31% 15% 0% 16%
Total 100% 100% 100% 100% 100% 100%
Visitors 225 88 35 119 4 19
Table 207: Length of Stay by Country of Residence (%) Nov 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
1-3 Days 5% 3% 15% 21% 50% 24%
4-7 Days 27% 23% 15% 41% 25% 24%
8-14 Days 37% 41% 36% 26% 0% 21%
15-21 Days 12% 15% 25% 4% 0% 14%
22 Days & Over 19% 19% 9% 9% 25% 17%
Total 100% 100% 100% 100% 100% 100%
Visitors 217 74 53 117 4 29
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Table 208: Length of Stay by Country of Residence (%) Dec 09
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LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
1-3 Days 4% 1% 7% 10% 25% 27%
4-7 Days 27% 15% 19% 32% 13% 20%
8-14 Days 43% 47% 30% 36% 25% 40%
15-21 Days 9% 16% 26% 4% 13% 0%
22 Days & Over 17% 21% 19% 17% 25% 13%
Total 100% 100% 100% 100% 100% 100%
Visitors 250 73 27 77 8 15
Table 209: Length of Stay by Country of Residence (%) Oct to Dec 09
LENGTH OF STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER
1-3 Days 5% 3% 12% 19% 25% 21%
4-7 Days 26% 19% 12% 35% 31% 25%
8-14 Days 40% 43% 34% 25% 19% 29%
15-21 Days 12% 16% 23% 7% 6% 10%
22 Days & Over 18% 20% 18% 13% 19% 16%
Total 100% 100% 100% 100% 100% 100%
Visitors 475 161 62 196 12 34
Table 210: Length of Stay by Purpose of Visit (%) Jan 09
LENGTH OF STAY| Vacation| Business| Visit Friend/|  Nature | Scientific/| Adventure | Personal | Climate | Day Trip| Other
Relatives Travel| Study Tour|] Tourism| Events|
1-3 Days 2% 33% 5% 0% 100% 0% 12% 50% 8% 0%
4-7 Days 14% 29% 12% 0% 0% 0% 33% 0% 21%| 43%
8-14 Days 28% 29% 34% 100% 0% 0% 33% 0% 27%| 43%
15-21 Days 34% 0% 26% 0% 0% 100% 12% 0% 20%| 0%
22 Days & Over 21% 9% 23% 0% 0% 0% 10% 50% 23%| 14%
Total 100% 100% 100% 100% 100% 100% 100%| 100%| 100%| 100%
Visitors 183 45 131 1 1 1 60 2 256 7
Table 211: Length of Stay by Purpose of Visit (%) Feb 09
LENGTH OF STAY| Vacation| Business|Visit Friend/|  Nature | Scientific/| Adventure | Personal | Climate | Day Trip| Other
Relatives Travel| Study Tour| Tourism| Events|
1-3 Days 5% 25% 3% 0% 0% 0% 5% 0% 8% 0%
4-7 Days 25% 34% 34% 0% 0% 0% 40% 0% 26%| 0%
8-14 Days 36% 22% 32% 80% 0% 0% 35% 0% 38%| 75%
15-21 Days 13% 9% 18% 20% 0% 0% 18% 0% 14%| 13%
22 Days & Over 21% 11% 13% 0% 0% 0% 2% 0% 14%| 13%
Total 100% 100% 100% 100% 0% 0% 100% 0%| 100%| 100%
Visitors 111 65 88 5 0 0 55 0 174} 8
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Table 212: Length of Stay by

Purpose of Visit (%) Mar 09
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LENGTH OF STAY| Vacation| Business| Visit Friend/ Nature | Scientific/| Adventure | Personal | Climate | Day Trip| Other|
Relatives Travel| Study Tour|  Tourism| Events|
1-3 Days 3% 29% 4% 0% 0% 0% 7% 0% 7%| 13%
4-7 Days 27% 44% 29% 33% 0% 0% 22% 0% 22%| 52%
8-14 Days 43% 12% 34% 33% 78% 100% 46% 0% 35%| 17%
15-21 Days 11% 3% 13% 33% 11% 0% 17% 0% 7% 9%
22 Days & Over 16% 12% 20% 0% 11% 0% 7% 0% 28%] 9%
Total 100% 100% 100% 100% 100% 100% 100% 0%| 100%| 100%
Visitors 180 73 94 3 9 2 54 0 307 23
Table 213: Length of Stay by Purpose of Visit (%) Jan to Mar 09
LENGTH OF STAY| Vacation| Business|Visit Friend/|  Nature | Scientific/|] Adventure | Personal | Climate | Day Trip| Other
Relatives Travel| Study Tour|  Tourism| Events
1-3 Days 3% 28% 4% 0% 10% 0% 8% 50% 8%| 8%
4-7 Days 22% 37% 23% 11% 0% 0% 32% 0% 23%| 39%
8-14 Days 36% 20% 34% 67% 70% 67% 38% 0% 33%| 34%
15-21 Days 20% 4% 20% 22% 10% 33% 15% 0% 14%| 8%
22 Days & Over 19% 11% 19% 0% 10% 0% 7% 50% 23%| 11%
Total 100% 100% 100% 100% 100% 100% 100%| 100%| 100%] 100%
Visitors 474 183 313 9 10 3 169 2 7371 38
Table 214: Length of Stay by Purpose of Visit (%) April 09
LENGTH OF STAY | Vacation| Business| Visit Friend/Rel| Nature Travel| Scientific/Study Tour| Adventure Tourism| Personal Events| Climate [ DayTrip[ ~ Other
13 Days 3% 17% &% 0% 0% 0% 8% 0% 0% 0%
4-7Days 18% 2% 2% 0% 0% 0% 8% 0% 0% 2%
8-14 Days 3% 1% 44% 0% 0% 0% 33% 67% 0% 45%
15-21 Days 17% 10% 10% 0% 0% 0% 18% 0% 0% 0%
22 Days & Over 16%  29% 9% 0% 100% 0% 5% 33% 0% 2%
Total 9% 9% 94% 0% 100% 0% 97%|  100% 0% 100%
Visitors 209 52 % 0 1 0 39 3 0 1
Table 215: Length of Stay by Purpose of Visit (%) May 09
LENGTH OF STAY | Vacation| Business{ Visit Friend/Rel| Nature Travelf Scientific/Study Tour| Adventure Tourism| Personal Events| Climate | DayTrip|  Other
1-3Days M 2% 3% 0% 0% 0% W% 0% 3% 0%
4-7Days 16% 4% 17% 0% 50% 0% 38% 0%  33%  40%
8-14 Days 3% 1% 4%% 0% 50% 100% 30% 0% 3%  40%
15-21 Days 2% 10% 10% 0% 0% 0% 14% 0% 0% 20%
22 Days & Over 2% 28% 2% 0% 0% 0% 16% 0% 0% 0%
Total 100%)  100% 100% 0% 100% 100% 100% 0%  100%  100%
Visitors 180 89 117, 0 2 1 50 0 3 5

Survey Department

Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 79



Table 216: Length of Stay by Purpose of Visit (%) June 09
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LENGTH OF STAY | Vacation| Business| Visit Friend/Rel| Nature Travel|Scientific/Study Tour| Adventure Tourism| Personal Events| Climate | DayTrip|  Other
1-3Days o 2% 5% 0% 0% 0% 3% 0% 0% 0%
4-7Days 19%  41% 25% 0% 3% 0% 26% 0% 0% 14%
8-14 Days 3% 10% 39% 0% 3% 0% 39% 0%  67%  43%
15-21 Days 13% % 8% 0% 0% 0% 19% 0% 0% 0%
22 Days & Over 5% 4% 23% 0% 3% 0% 14%  100% 3%  43%
Total 100%)  100% 100% 0% 100% 0% 100%  100%  100%  100%
Visitors m 97 126 0 3 0 80 1 3 7
Table 217: Length of Stay by Purpose of Visit (%) _April to June 09
LENGTH OF STAY | Vacation| Business| Visit FriendRel| Nature Travel{ Scientific/Study Tour| Adventure Tourism| Personal Events{ Climate| DayTrip| ~ Other
1-3 Days M W % 0% 0% 0% % 0  17% 0%
4-7Days 1%% 3% PR 0% 33% 0% 29% 0f  17%  26%
8-14 Days B[ 1% 4% 0% 3% 100% % S0%  S0%f  43%
15-21 Days 1% 8% %% 0% 0% 0% 17% 0% 0% 4%
22Days & Over Whl 286 20% 0% 3% 0% 1% S0%  17%  26%
Total 100%|  100% 100% 0% 100% 100% 100%|  100%|  100%|  100%
Visitors S0 238 M 0 b 1 169 4 b JA
Table 218: Length of Stay by Purpose of Visit (%) July 09
LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other,
Relatives| Travel| StudyTour| Tourism Events
1-3 Days 3% 23% 6% 0% 0% 0% 6% 0% 0% 10%
4-7Days 15% 29% 20% 0% 67% 0% 29% 0% 50% 30%
8-14 Days 46% 20% 46% 67% 33% 50% 45% 0% 50% 40%
15-21 Days 21% 12% 14% 33% 0% 0% 10% 0% 0% 0%
22 Days & Over 15%) 17% 14% 0% 0% 50% 10% 0% 0% 20%
Total 100% 100% 100% 100% 100% 100% 100% 0%  100%| 100%
Visitors 265 127 168 3 3 2 89 0 2 10
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Table 219: Length of Stay by Purpose of Visit (%) _Aug 09
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LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other
Relatives| Travel| StudyTour| Tourism|  Events
1-3 Days 1% 11% 0% 0% 0% 0% 3% 0% 0% 0%
4-7Days 8% 21% % 0% 25% 0% 11% 0% 100%  33%
8-14 Days 36% 18% 46%  100% 0% 33% 39% 0% 0%  60%
15-21 Days 3% 14% 18% 0% 0% 67% 2% 0% 0% 0%
22 Days & Over 24% 37% 2% 0% 75% 0% 2% 100% 0% 7%
Total 100% 100% 100%  100% 100% 100% 100%|  100%)  100%  100%
Visitors 267 57 153 2 4 3 62 1 1 15
Table 220: Length of Stay by Purpose of Visit (%) Sept 09
LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate| DayTrip| Other
Relatives| Travel| StudyTour| Tourism|  Events
1-3Days 2% 2% 1% 0% 0% 0% 5% 0% 0% 0%
4-7Days 10% 2T% 18%  100% 0% 0% 2% 0% 0% 33%
8-14 Days 3% 12% 43% 0% 0% 0% 2% 0% 0%  33%
15-21 Days 2% 18% 8% 0% 0% 0% 15% 0% 0%  33%
22 Days & Over 29% 20% 30% 0% 0% 100% 3% 0%  100% 0%
Total 100%|  100% 100%|  100% 0% 100% 100% 0%  100% 100%
Visitors 13 49 79 1 0 1 41 0 1 b
Table 221: Length of Stay by Purpose of Visit (%) July to Sept 09
LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate| DayTrip| Other
Relatives| Travell StudyTourl Tourism{  Events
1-3Days 2% 20% 3% 0% 0% 0% 5% 0% 0% 3%
4-7Days 1% 2T% 15% 17% 43% 0% 2% 0%  S0% 3%
8-14 Days 40% 18% 4% 67% 14% 33% 3% 0% 5% 48%
15-21 Days 25% 14% 15% 17% 0% 33% 16% 0% 0% 6%
22 Days & Over 2% 2% 2% 0% 43% 33% 19%|  100%  25%|  10%
Total 100%|  100% 100%|  100% 100% 100% 100%|  100%|  100%|  100%
Visitors 663 233 400 b 7 b 192 1 4 3l
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Table 222: Length of Stay by Purpose of Visit (%) Oct 09
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LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate | DayTrip| Other
Relatives| Travel| StudyTour] Tourism Events
1-3 Days 4% 29% 6% 0% 50% 0% 0% 0% 0% 20%
4-7Days 10% 36% 25% 0% 0% 0% 35%|  100% 0% 20%
8-14 Days 48% 14% 30% 100% 50% 100% 39% 0% 0% 27%
15-21 Days 18% 7% 17% 0% 0% 0% 14% 0% 0% 13%
22 Days & Over 20% 15% 22% 0% 0% 0% 12% 0%  100% 20%
Total 100% 100% 100% 100% 100% 100% 100%)  100%|  100%| 100%
Visitors 157 118 126 1 2 2 69 1 1 15
Table 223: Length of Stay by Purpose of Visit (%) Nov 09
LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other|
Relatives| Travel| StudyTour] Tourism Events
1-3 Days 7% 32% 5% 0% 20% 0% 3% 0% 0% 20%
4-7 Days 20% 32% 23% 10% 20% 33% 40% 0% 50% 56%
8-14 Days 42% 11% 42% 70% 40%) 67%) 30% 0% 50% 8%
15-21 Days 15% 9% 11% 10% 0% 0%| 14% 0% 0% 4%
22 Days & Over 17% 16% 19% 10% 20%) 0%| 13% 0% 0% 12%
Total 100% 100% 100% 100% 100% 100% 100% 0% 100%|  100%
Visitors 179 88 106 10 5 3 77 0 2) 25
Table 224: Length of Stay by Purpose of Visit (%) Dec 09
LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/|] Adventure| Personal | Climate| DayTrip| Other,
Relatives|  Travel| StudyTour| Tourism) Events
1-3 Days 1% 21% 3% 0% 0% 0% 6% 0% 14% 13%
4-7Days 19% 26% 22% 0% 0% 0% 41% 0% 29% 33%
8-14 Days 46% 28% 43% 100% 40% 33% 40% 100% 43% 27%
15-21 Days 14% 4% 13% 0% 0% 33%, 5% 0% 14% %
22 Days & Over 20% 21% 19% 0% 60% 33% 8% 0% 0% 20%
Total 100% 100% 100% 100% 100% 100% 100%)  100%|  100%|  100%
Visitors 149 68 119 2 5 3 80 1 7 15
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Table 225: Length of Stay by Purpose of Visit (%) Oct to Dec 09

LENGTH OF STAY PURPOSE OF VISIT
Vacation| Business|Visit Friend/| Nature| Scientific/] Adventure| Personal| Climate| DayTrip| Other,
Relatives| Travel| StudyTour| Tourism) Events
1-3 Days 4% 28% 5% 0% 17% 0% 3% 0%  10% =~ 18%
4-7 Days 16% 32% 23% 8% 8% 13%) 39% 50% 30% 40%
8-14 Days 45% 16% 38% 7% 42% 63% 36% 50% 40% 18%
15-21 Days 16% 7% 14% 8% 0% 13%) 11% 0% 10% 7%
22 Days & Over 19%) 17% 20% 8% 33% 13% 11% 0% 10% 16%
Total 100% 100% 100% 100% 100% 100% 100% 100% 100%|  100%
Visitors 485 274 351 13 12 8 226 2 10 55
Table 226: Mode of Payment (%) Jan 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 87% 9% 3% 1% 100%
Credit Card 13% 7% 22% 58% 100%
Travellers Cheques 3% 3% 4% 90% 100%
Other (Credit) 9% 2% 0% 88% 100%
Table 227: Mode of Payment (%) Feb 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 83% 12% 4% 1% 100%
Credit Card 12% 14% 25% 50% 100%
Travellers Cheques 3% 1% 2% 94% 100%
Other (Credit) 7% 2% 0% 91% 100%
Table 228: Mode of Payment (%) Mar 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 81% 14% 4% 1% 100%
Credit Card 17% 15% 24% 45% 100%
Travellers Cheques 1% 1% 3% 94% 100%
Other (Credit) 1% 1% 4% 94% 100%
Table 229: Mode of Payment (%) Jan to Mar 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 84% 12% 4% 1% 100%
Credit Card 14% 12% 23% 51% 100%
Travellers Cheques 2% 2% 3% 93% 100%
Other (Credit) 6% 2% 1% 91% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown
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Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 230: Mode of Payment (%) April 09
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MODE OF PAYMENT Very Often Often Seldom Never| Total
Cash 87% 10% 3% 1% 100%
Credit Card 17% 12% 22% 50% 100%
Travellers Cheques 5% 3% 2% 90% 100%
Other (Credit) 2% 4% 2% 92% 100%
Table 231: Mode of Payment (%) May 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 89% 7% 2% 1% 100%
Credit Card 16% 14% 19% 51% 100%
Travellers Cheques 5% 1% 7% 87% 100%
Other (Credit) 9% 2% 6% 83% 100%
Table 232: Mode of Payment (%) June 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 84% 12% 3% 1% 100%
Credit Card 16% 12% 19% 54% 100%
Travellers Cheques 3% 4% 3% 91% 100%
Other (Credit) 3% 4% 3% 90% 100%
Table 233: Mode of Payment (%) April to June 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 86% 10% 3% 1% 100%
Credit Card 16% 12% 20% 52% 100%
Travellers Cheques 4% 2% 4% 90% 100%
Other (Credit) 5% 3% 3% 89% 100%
Table 234: Mode of Payment (%) July 09
MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 86% 9% 4% 1% 100%
Credit Card 11% 9% 26% 54% 100%
Travellers Cheques 1% 1% 5% 93% 100%
Other (Credit) 10% 0% 1% 90% 100%

Survey Department
Bureau of Statistics
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Kingston, Georgetown
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Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 235: Mode of Payment (%) Aug 09
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MODE OF PAYMENT Very Often Often Seldom Never Total
Cash 87% 8% 4% 1% 100%
Credit Card 7% 7% 22% 64% 100%
Travellers Cheques 1% 0% 4% 95% 100%
Other (Credit) 1% 0% 2% 97% 100%
Table 236: Mode of Payment (%) Sept 09
MODE OF PAYMENT Very Often Often| Seldom Never Total
Cash 81% 15% 4% 0% 100%
Credit Card 14% 14% 25% 47% 100%
Travellers Cheques 3% 0% 3% 95% 100%
Other (Credit) 6% 3% 0% 91% 100%
Table 237: Mode of Payment (%) July to Sept 09
MODE OF PAYMENT Very Often Often| Seldom Never Total
Cash 85% 10% 4% 1% 100%
Credit Card 10% 9% 24% 57% 100%
Travellers Cheques 1% 0% 4% 94% 100%
Other (Credit) 6% 0% 1% 92% 100%
Table 238: Mode of Payment (%) Oct 09
MODE OF PAYMENT Very Often Often| Seldom Never Total
Cash 84% 10% 6% 0% 100%
Credit Card 19% 11% 24% 46% 100%
Travellers Cheques 3% 4% 5% 89% 100%
Other (Credit) 4% 9% 4% 83% 100%
Table 239: Mode of Payment (%) Nov 09
MODE OF PAYMENT Very Often] Often| Seldom Never Total
Cash 87% 10% 2% 1% 100%
Credit Card 15% 13% 20% 52% 100%
Travellers Cheques 2% 3% 2% 93% 100%
Other (Credit) 3% 1% 0% 96% 100%

Survey Department
Bureau of Statistics
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Kingston, Georgetown
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Table 240: Mode of Payment (%) Dec 09
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MODE OF PAYMENT Very Often Often| Seldom Never Total
Cash 86% 10% 3% 1% 100%
Credit Card 15% 8% 20% 57% 100%
Travellers Cheques 3% 2% 2% 94% 100%
Other (Credit) 6% 2% 0% 92% 100%
Table 241: Mode of Payment (%) Oct to Dec 09
MODE OF PAYMENT Very Often| Often| Seldom Never Total
Cash 86% 10% 4% 1% 100%
Credit Card 16% 11% 21% 51% 100%
Travellers Cheques 3% 3% 3% 92% 100%
Other (Credit) 4% 4% 1% 91% 100%
Table 242: Activities Undertaken by Country of Residence (%) Jan 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER| TOTAL
Jungle Tour 1% 0% 0% 0% 0% 0% 1%
Fishing 2% 0% 0% 1% 0% 0% 3%
Hunting 7% 2% 1% 2% 0% 1% 12%
Hiking 3% 2% 0% 1% 0% 0% 7%
Bird Watching 2% 0% 0% 0% 0% 0% 3%
Boat Trips 5% 1% 0% 1% 0% 1% 9%
Botanical Expedition 4% 2% 0% 1% 0% 0% 8%
Air Tours 1% 0% 0% 0% 0% 0% 2%
Other Activities 30% 9% 2% 11% 1% 2% 55%
Total 54% 18% 4% 17% 2% 5% 100%
Table 243: Activities Undertaken by Country of Residence (%) Feb 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER| TOTAL
Jungle Tour 2% 1% 0% 0% 0% 0% 4%
Fishing 4% 0% 0% 1% 1% 0% 6%
Hunting 5% 3% 1% 2% 1% 0% 13%
Hiking 6% 1% 0% 0% 0% 0% 7%
Bird Watching 1% 1% 0% 0% 0% 0% 3%
Boat Trips 6% 1% 0% 2% 0% 0% 10%
Botanical Expedition 5% 1% 0% 0% 0% 0% 7%
Air Tours 1% 0% 0% 0% 0% 0% 2%
Other Activities 27% 7% 4% 9% 0% 1% 48%
Total 57% 16% 7% 14% 2% 3% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 244: Activities Undertaken by Country of Residence (%) Mar 09
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ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA|] CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER TOTAL
Jungle Tour 1% 1% 1% 0% 0% 0% 3%
Fishing 2% 1% 2% 0% 0% 0% 5%
Hunting 6% 2% 3% 2% 0% 1% 14%
Hiking 2% 0% 1% 1% 0% 0% 5%
Bird Watching 2% 1% 2% 0% 0% 1% 5%
Boat Trips 7% 2% 1% 3% 0% 1% 14%
Botanical Expedition 4% 2% 0% 0% 0% 0% 7%
Air Tours 1% 0% 0% 0% 0% 0% 1%
Other Activities 23% 8% 4% 9% 1% 2% 45%
Total 49% 15% 14% 16% 1% 5% 100%
Table 245: Activities Undertaken by Country of Residence (%) Jan to Mar 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER TOTAL
Jungle Tour 1% 0% 0% 0% 0% 0% 2%
Fishing 3% 0% 1% 1% 0% 0% 5%
Hunting 6% 2% 2% 2% 0% 1% 13%
Hiking 4% 1% 0% 1% 0% 0% 6%
Bird Watching 2% 1% 1% 0% 0% 0% 4%
Boat Trips 6% 2% 1% 2% 0% 1% 11%
Botanical Expedition 4% 2% 0% 0% 0% 0% 7%
Air Tours 1% 0% 0% 0% 0% 0% 2%
Other Activities 26% 8% 3% 10% 1% 2% 50%
Total 53% 17% 9% 16% 2% 4% 100%
Table 246: Activities Undertaken by Country of Residence (%) _April 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER| TOTAL|
Jungle Tour 5% 3% 0% 1% 0% 1% 9%
Fishing 9% 4% 0% 2% 0% 1% 15%
Hunting 3% 1% 0% 0% 0% 0% 4%
Hiking 3% 1% 0% 1% 0% 1% 6%
Bird Watching 3% 2% 0% 1% 0% 0% 6%
Boat Trips 11% 5% 2% 4% 0% 1% 24%
Botanical Expedition 6% 3% 1% 1% 0% 0% 11%
Air Tours 3% 1% 0% 0% 0% 0% 5%
Other Activities 9% 5% 1% 3% 0% 1% 20%
Total 51% 24% 5% 13% 1% 6% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown
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Table 247: Activities Undertaken by Country of Residence (%) May 09
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ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER| TOTAL|
Jungle Tour 4% 1% 1% 1% 0% 0% 7%
Fishing 7% 4% 1% 1% 0% 0% 14%
Hunting 2% 1% 0% 0% 0% 0% 3%
Hiking 3% 0% 0% 0% 0% 0% 3%
Bird Watching 4% 1% 1% 1% 0% 1% 8%
Boat Trips 14% 3% 3% 4% 0% 1% 25%
Botanical Expedition 7% 2% 2% 2% 0% 1% 14%
Air Tours 3% 1% 3% 0% 0% 0% 8%
Other Activities 9% 2% 2% 2% 0% 1% 16%
Total 53% 16% 14% 11% 1% 5% 100%
Table 248: Activities Undertaken by Country of Residence (%) June 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER| TOTAL|
Jungle Tour 6% 1% 0% 3% 0% 1% 12%
Fishing 9% 2% 0% 0% 0% 2% 13%
Hunting 2% 0% 0% 0% 0% 0% 3%
Hiking 2% 1% 0% 0% 0% 0% 3%
Bird Watching 4% 1% 1% 2% 0% 0% 8%
Boat Trips 13% 3% 1% 4% 0% 1% 23%
Botanical Expedition 6% 1% 1% 2% 0% 0% 11%
Air Tours 3% 0% 1% 1% 0% 1% 6%
Other Activities 11% 2% 2% 5% 0% 1% 21%
Total 56% 12% 6% 18% 1% 8% 100%
Table 249: Activities Undertaken by Country of Residence (%) _April to June 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER TOTAL|
Jungle Tour 5% 2% 0% 2% 0% 1% 10%
Fishing 8% 3% 1% 1% 0% 1% 14%
Hunting 2% 1% 0% 0% 0% 0% 3%
Hiking 2% 1% 0% 0% 0% 1% 4%
Bird Watching 3% 1% 1% 1% 0% 0% 7%
Boat Trips 13% 4% 2% 4% 0% 1% 24%
Botanical Expedition 6% 2% 1% 2% 0% 0% 12%
Air Tours 3% 1% 1% 1% 0% 1% 6%
Other Activities 10% 3% 2% 3% 0% 1% 19%
Total 53% 17% 8% 14% 1% 6% 100%

Survey Department
Bureau of Statistics
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Kingston, Georgetown
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Table 250: Activities Undertaken by Country of Residence (%) July 09

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Jungle Tour 6% 1% 2% 2% 0% 1% 12%
Fishing 9% 2% 1% 1% 0% 0% 14%
Hunting 2% 0% 0% 0% 0% 0% 3%
Hiking 3% 0% 0% 0% 0% 0% 4%
Bird Watching 3% 1% 0% 0% 0% 0% 5%
Boat Trips 19% 2% 1% 4% 0% 1% 27%
Botanical Expedition 7% 2% 1% 1% 0% 0% 11%
Air Tours 5% 0% 0% 1% 0% 0% 7%
Other Activities 13% 1% 0% 3% 0% 0% 17%
Total 67% 9% 6% 14% 0% 1% 100%

Table 251: Activities Undertaken by Country of Residence (%) Aug 09

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Jungle Tour 8% 1% 1% 1% 0% 0% 11%
Fishing 10% 2% 0% 1% 0% 0% 13%
Hunting 2% 1% 0% 0% 0% 0% 3%
Hiking 5% 1% 0% 1% 0% 0% 6%
Bird Watching 4% 1% 0% 1% 0% 0% 7%
Boat Trips 17% 4% 1% 3% 0% 0% 27%
Botanical Expedition 10% 2% 0% 2% 0% 0% 15%
Air Tours 3% 1% 0% 1% 0% 0% 6%
Other Activities 9% 2% 0% 1% 0% 0% 12%
Total 69% 14% 4% 12% 0% 1% 100%

Table 252: Activities Undertaken by Country of Residence (%) Sept 09

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER TOTAL|
Jungle Tour 7% 0% 2% 1% 0% 1% 10%
Fishing 11% 3% 1% 2% 0% 0% 17%
Hunting 4% 1% 0% 0% 0% 0% 5%
Hiking 3% 1% 0% 0% 0% 0% 4%
Bird Watching 4% 0% 1% 1% 0% 0% 6%
Boat Trips 14% 2% 1% 3% 0% 2% 23%
Botanical Expedition 6% 0% 1% 1% 0% 1% 8%
Air Tours 3% 1% 1% 2% 0% 0% 6%
Other Activities 15% 1% 2% 2% 0% 1% 20%
Total 67% 7% 11% 11% 0% 4% 100%
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 253: Activities Undertaken by Country of Residence (%) July to Sept 09

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER TOTAL|
Jungle Tour 7% 1% 1% 2% 0% 1% 11%
Fishing 10% 2% 0% 2% 0% 0% 14%
Hunting 2% 1% 0% 0% 0% 0% 3%
Hiking 4% 1% 0% 0% 0% 0% 5%
Bird Watching 4% 1% 0% 1% 0% 0% 6%
Boat Trips 17% 3% 2% 4% 0% 1% 26%
Botanical Expedition 8% 2% 1% 2% 0% 0% 12%
Air Tours 4% 1% 1% 1% 0% 0% 6%
Other Activities 12% 1% 0% 2% 0% 0% 16%
Total 68% 11% 6% 12% 0% 2% 100%
Table 254: Activities Undertaken by Country of Residence (%) Oct 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER TOTAL|
Jungle Tour 5% 2% 2% 0% 0% 0% 10%
Fishing 7% 4% 1% 1% 0% 1% 14%
Hunting 2% 1% 0% 1% 0% 0% 1%
Hiking 2% 1% 0% 1% 0% 0% 5%
Bird Watching 4% 1% 1% 2% 0% 1% 9%
Boat Trips 11% 6% 2% 5% 0% 1% 24%
Botanical Expedition 3% 3% 1% 3% 0% 0% 10%
Air Tours 2% 1% 1% 1% 0% 1% 7%
Other Activities 5% 4% 2% 6% 1% 0% 18%
Total 41% 23% 11% 19% 1% 5% 100%
Table 255: Activities Undertaken by Country of Residence (%) Nov 09
ACTIVITIES DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN| SOUTH AMERICA OTHER TOTAL|
Jungle Tour 3% 2% 4% 1% 0% 2% 12%
Fishing 5% 3% 1% 1% 0% 1% 10%
Hunting 1% 1% 0% 0% 0% 1% 2%
Hiking 1% 1% 3% 0% 0% 1% 6%
Bird Watching 2% 1% 4% 1% 0% 2% 10%
Boat Trips 8% 1% 1% 3% 0% 3% 22%
Botanical Expedition 4% 2% 2% 1% 0% 1% 10%
Air Tours 2% 1% 3% 0% 0% 1% 8%
Other Activities 11% 2% 1% 5% 0% 2% 21%
Total 38% 16% 22% 12% 0% 12% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown
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Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 256: Activities Undertaken by Country of Residence (%) Dec 09

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Jungle Tour 3% 2% 2% 1% 0% 2% 10%
Fishing 7% 2% 1% 1% 0% 0% 12%
Hunting 1% 1% 0% 0% 0% 0% 2%
Hiking 2% 2% 1% 0% 0% 0% 6%
Bird Watching 4% 2% 1% 0% 0% 1% 9%
Boat Trips 9% 6% 3% 3% 1% 2% 24%
Botanical Expedition 4% 3% 1% 2% 0% 0% 11%
Air Tours 3% 2% 1% 1% 0% 1% 9%
Other Activities 10% 1% 1% 3% 0% 1% 16%
Total 46% 20% 12% 12% 1% 9% 100%

Table 257: Activities Undertaken by Country of Residence (%) Oct to Dec 09

ACTIVITIES DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA OTHER TOTAL|
Jungle Tour 4% 2% 3% 1% 0% 2% 11%
Fishing 6% 3% 1% 1% 0% 1% 12%
Hunting 1% 1% 0% 0% 0% 0% 3%
Hiking 2% 1% 1% 0% 0% 1% 6%
Bird Watching 4% 1% 2% 1% 0% 1% 9%
Boat Trips 9% 5% 3% 4% 0% 2% 23%
Botanical Expedition 4% 2% 1% 2% 0% 1% 10%
Air Tours 3% 1% 2% 1% 0% 1% 8%
Other Activities 9% 3% 1% 5% 0% 1% 18%
Total 41% 19% 16% 14% 1% 9% 100%

Table 258: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Jan 09
ATTRACTIONS VISITED COUNTRY OF RESIDENCE
DURING STAY USA|] CANADA UK| CARIBBEAN| SOUTH AMERICA OTHER TOTAL
Kaeteur Falls 4% 2% 1% 2% 0% 1% 9%
National Museums 4% 0% 0% 0% 0% 1% 6%
Bauxite Mine 7% 1% 0% 1% 0% 0% 13%
Historical Buildings 9% 3% 0% 3% 0% 1% 18%
National Zoo 2% 2% 1% 1% 0% 0% 5%
Other 26% 8% 2% 10% 1% 2% 50%
Total 53% 19% 4% 17% 1% 5% 100%
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 259: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Feb 09
ATTRACTIONS VISITED COUNTRY OF RESIDENCE
DURING STAY USA| CANADA UK| CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Kaeteur Falls 1% 1% 0% 1% 0% 1% 8%
National Museums 3% 1% 0% 1% 0% 0% 7%
Bauxite Mine 8% 2% 1% 2% 1% 1% 15%
Historical Buildings 10% 3% 2% 3% 0% 1% 18%
National Zoo 4% 1% 1% 1% 0% 0% 8%
Other 26% 6% 4% 8% 0% 1% 45%
Total 55% 15% 8% 15% 2% 1% 100%

Table 260: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Mar 09
ATTRACTIONS VISITED COUNTRY OF RESIDENCE
DURING STAY USA| CANADA UK| CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Kaeteur Falls 1% 1% 2% 1% 0% 0% 9%
National Museums 4% 1% 1% 1% 0% 0% 6%
Bauxite Mine 7% 1% 3% 2% 0% 1% 13%
Historical Buildings 10% 2% 3% 2% 0% 1% 18%
National Zoo 3% 2% 2% 1% 0% 1% 10%
Other 20% 8% 3% 9% 1% 2% 43%
Total 49% 16% 14% 16% 1% 5% 100%

Table 261: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Jan to Mar 09

ATTRACTIONS VISITED COUNTRY OF RESIDENCE

DURING STAY USA| CANADA UK] CARIBBEAN|SOUTH AMERICA OTHER TOTAL
Kaeteur Falls 1% 1% 1% 1% 0% 1% 9%
National Museums 4% 1% 0% 1% 0% 0% 6%
Bauxite Mine 7% 3% 1% 2% 0% 0% 13%
Historical Buildings 10% 3% 2% 3% 0% 1% 18%
National Zoo 3% 2% 1% 1% 0% 1% 8%
Other 24% 8% 3% 9% 1% 2% 46%
Total 52% 17% 9% 16% 1% 5% 100%
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 262: Attractions Visited During Stay by Country of Residence (Multiple Response

%) _April 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER| TOTAL
Kaeteur Falls 5% 2% 1% 1% 0% 0% 8%
National Museums 6% 1% 2% 2% 0% 1% 12%
Bauxite Mine 9% 1% 0% 3% 0% 1% 14%
Historical Buildings 11% 2% 2% 1% 0% 2% 18%
National Zoo 15% 5% 3% 6% 0% 1% 30%
Other 10% 4% 1% 2% 0% 1% 18%
Total 55% 15% 8% 15% 0% 7% 100%

Table 263: Attractions Visited During Stay by Country of Residence (Multiple Response

%) May 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER| TOTAL
Kaeteur Falls 4% 2% 2% 1% 0% 0% 10%
National Museums 8% 2% 3% 1% 0% 0% 14%
Bauxite Mine 11% 2% 2% 2% 0% 0% 17%
Historical Buildings 10% 3% 4% 2% 0% 1% 20%
National Zoo 15% 5% 5% 3% 0% 2% 30%
Other 5% 1% 2% 2% 0% 1% 10%
Total 52% 15% 18% 11% 0% 4% 100%

Table 264: Attractions Visited During Stay by Country of Residence (Multiple Response
%) June 09

ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER| TOTAL
Kaeteur Falls 4% 1% 0% 1% 0% 1% 7%
National Museums 7% 3% 1% 1% 0% 1% 13%
Bauxite Mine 8% 2% 1% 3% 0% 0% 14%
Historical Buildings 11% 4% 2% 2% 0% 1% 20%
National Zoo 15% 4% 3% 5% 0% 2% 29%
Other 10% 3% 1% 3% 0% 1% 17%
Total 56% 16% 8% 15% 0% 5% 100%
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 265: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _April to June 09

ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER| TOTAL
Kaeteur Falls 4% 1% 1% 1% 0% 1% 8%
National Museums 7% 2% 2% 1% 0% 1% 13%
Bauxite Mine 9% 2% 1% 3% 0% 1% 15%
Historical Buildings 10% 3% 3% 2% 0% 1% 19%
National Zoo 15% 5% 3% 4% 0% 2% 29%
Other 8% 2% 1% 2% 0% 1% 15%
Total 54% 15% 11% 14% 0% 5% 100%

Table 266: Attractions Visited During Stay by Country of Residence (Multiple Response

%) July 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER|  TOTAL|
Kaeteur Falls &% 1% 1% 1% 0% 0% 11%
National Museums 11% 2% 1% 2% 0% 0% 16%
Bauxite Mine 5% 1% 1% 1% 0% 0% 9%
Historical Buildings 17% 2% 1% 3% 0% 0% 23%
National Zoo 17% 4% 2% 3% 0% 1% 26%
Other 9% 1% 1% 3% 0% 0% 14%
Total 67% 11% 5% 13% 1% 3% 100%

Table 267: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Aug 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE
USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER|  TOTAL|
Kaeteur Falls 7% 1% 0% 1% 0% 1% 11%
National Museums 9% 3% 1% 2% 0% 0% 15%
Bauxite Mine 7% 2% 0% 1% 0% 1% 10%
Historical Buildings 13% 3% 1% 2% 0% 1% 20%
National Zoo 21% 4% 2% 4% 0% 1% 31%
Other 8% 1% 1% 2% 0% 0% 12%
Total 65% 14% 4% 13% 0% 4% 100%
Survey Department ~ Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 268: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Sept 09

ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTHAMERICA| OTHER|  TOTAL
Kaeteur Falls 7% 1% 1% 2% 0% 0% 12%
National Museums 6% 1% 2% 3% 0% 0% 12%
Bauxite Mine 9% 2% 2% 1% 0% 1% 16%
Historical Buildings 11% 2% 2% 4% 0% 1% 19%
National Zoo 17% 2% 3% 5% 0% 1% 28%
Other 9% 0% 1% 1% 0% 0% 13%
Total 59% 9% 12% 15% 0% 5% 100%

Table 269: Attractions Visited During Stay by Country of Residence (Multiple Response
%) July to Sept 09

ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER]  TOTAL
Kaeteur Falls 7% 1% 1% 1% 0% 0% 11%
National Museums 9% 2% 1% 2% 0% 0% 15%
Bauxite Mine 7% 1% 1% 1% 0% 1% 11%
Historical Buildings 14% 2% 1% 3% 0% 1% 21%
National Zoo 18% 4% 2% 4% 0% 1% 29%
Other 9% 1% 1% 2% 0% 0% 13%
Total 65% 12% 6% 13% 0% 3% 100%

Table 270: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Oct 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE
USA] CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER|  TOTAL|
Kaeteur Falls 2% 1% 2% 1% 0% 1% 8%
National Museums 4% 4% 2% 4% 0% 0% 14%
Bauxite Mine 6% 2% 0% 4% 0% 1% 13%
Historical Buildings 8% 6% 3% 3% 0% 1% 21%
National Zoo 13% 5% 4% 7% 0% 1% 30%
Other 7% 3% 1% 1% 0% 1% 14%
Total 41% 22% 12% 20% 1% 5% 100%
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 271: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Nov 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER|  TOTAL,
Kaeteur Falls 6% 1% 5% 0% 0% 2% 15%
National Museums 7% 2% 3% 2% 0% 2% 16%
Bauxite Mine 7% 2% 2% 5% 0% 1% 17%
Historical Buildings 12% 3% 4% 4% 0% 2% 26%
National Zoo 0% 0% 0% 0% 0% 0% 0%
Other 11% 3% 5% 5% 0% 4% 26%
Total 43% 10% 19% 16% 0% 11% 100%

Table 272: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Dec 09
ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Kaeteur Falls 6% 2% 2% 0% 1% 2% 13%
National Museums 6% 3% 1% 1% 1% 1% 12%
Bauxite Mine 5% 3% 1% 1% 0% 0% 10%
Historical Buildings 9% 6% 2% 2% 1% 2% 22%
National Zoo 12% 5% 2% 6% 0% 2% 28%
Other 9% 1% 1% 2% 0% 0% 14%
Total 46% 20% 9% 14% 3% 7% 100%

Table 273: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Oct to Dec 09

ATTRACTIONS VISITED DURING STAY COUNTRY OF RESIDENCE

USA| CANADA UK|CARIBBEAN|SOUTH AMERICA| OTHER TOTAL
Kaeteur Falls 5% 2% 3% 0% 0% 2% 12%
National Museums 5% 3% 2% 2% 0% 1% 14%
Bauxite Mine 6% 2% 1% 3% 0% 1% 14%
Historical Buildings 10% 5% 3% 3% 0% 2% 23%
National Zoo 9% 3% 2% 5% 0% 1% 20%
Other 9% 2% 2% 3% 0% 2% 18%
Total 43% 18% 14% 17% 1% 8% 100%
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 274: Rating of Product Components (%) Jan 09
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PRODUCT COMPONENTS EXCELLENT GOOD| AVERAGE POOR TOTAL
Airline Connections 27% 47% 17% 9% 100%
Travel Agents 24% 52% 19% 5% 100%
Immigrations 32% 52% 12% 4% 100%
Customs 31% 53% 11% 4% 100%
Accommodation 41% 42% 15% 2% 100%
Restaurants 20% 49% 27% 4% 100%
Night Life 22% 45% 25% 8% 100%
Hotel Staff 22% 49% 24% 5% 100%
Security 18% 47% 24% 11% 100%
Friendliness of People 40% 43% 13% 3% 100%
Taxi/Hired Cars 24% 54% 18% 4% 100%
Tours/Excursions 22% 56% 19% 3% 100%
Other 27% 44% 20% 10% 100%
Table 275: Rating of Product Components (%) Feb 09
PRODUCT COMPONENTS EXCELLENT GooD| AVERAGE POOR TOTAL
Airline Connections 34% 43% 14% 9% 100%
Travel Agents 36% 45% 15% 4% 100%
Immigrations 37% 46% 11% 6% 100%
Customs 36% 48% 12% 4% 100%
Accommodation 38% 40% 16% 6% 100%
Restaurants 21% 46% 26% 7% 100%
Night Life 19% 41% 27% 12% 100%
Hotel Staff 26% 43% 25% 6% 100%
Security 19% 42% 26% 13% 100%
Friendliness of People 49% 37% 10% 4% 100%
Taxi/Hired Cars 34% 44% 18% 5% 100%
Tours/Excursions 32% 44% 17% 8% 100%
Other 29% 29% 21% 21% 100%

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 276: Rating of Product Components (%) Mar 09
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PRODUCT COMPONENTS EXCELLENT Goob| AVERAGE POOR TOTAL
Airline Connections 26% 48% 15% 10% 100%
Travel Agents 26% 51% 17% 6% 100%
Immigrations 31% 47% 18% 4% 100%
Customs 33% 47% 16% 3% 100%
Accommodation 35% 45% 15% 4% 100%
Restaurants 24% 45% 25% 5% 100%
Night Life 20% 45% 27% 8% 100%
Hotel Staff 24% 51% 18% 6% 100%
Security 17% 46% 26% 11% 100%
Friendliness of People 48% 37% 12% 3% 100%
Taxi/Hired Cars 30% 51% 15% 4% 100%
Tours/Excursions 29% 45% 20% 7% 100%
Other 28% 36% 10% 26% 100%
Table 277: Rating of Product Components (%) Jan to Mar 09
PRODUCT COMPONENTS EXCELLENT GOOD| AVERAGE POOR TOTAL
Airline Connections 29% 47% 15% 9% 100%
Travel Agents 28% 50% 17% 5% 100%
Immigrations 33% 48% 14% 4% 100%
Customs 33% 50% 13% 4% 100%
Accommodation 38% 43% 15% 4% 100%
Restaurants 22% 47% 26% 6% 100%
Night Life 21% 44% 26% 9% 100%
Hotel Staff 24% 48% 22% 6% 100%
Security 18% 45% 25% 11% 100%
Friendliness of People 45% 39% 12% 3% 100%
Taxi/Hired Cars 29% 50% 17% 4% 100%
Tours/Excursions 27% 48% 19% 6% 100%
Other 28% 36% 17% 19% 100%

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 278: Rating of Product Components (%) April 09
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PRODUCT COMPONENTS | EXCELLENT] GOOD| AVERAGE POOR TOTAL
Airline Connections 27% 47% 15% 12% 100%
Travel Agents 31% 48% 15% 6% 100%
Immigrations 33% 50% 14% 3% 100%
Customs 32% 50% 13% 4% 100%
Accommodation 44% 39% 15% 3% 100%
Restaurants 22% 46% 28% 5% 100%
Night Life 25% 39% 26% 10% 100%
Hotel Staff 26% 41% 26% 7% 100%
Security 20% 38% 28% 13% 100%
Friendliness of People 50% 37% 10% 3% 100%
Taxi/Hired Cars 30% 49% 16% 4% 100%
Tours/Excursions 31% 47% 15% 7% 100%
Other 29% 41% 12% 18% 100%
Table 279: Rating of Product Components (%) May 09
PRODUCT COMPONENTS | EXCELLENT| GOOD| AVERAGE POOR TOTAL
Airline Connections 22% 46% 22% 10% 100%
Travel Agents 23% 50% 21% 6% 100%
Immigrations 26% 50% 19% 5% 100%
Customs 25% 50% 20% 6% 100%
Accommodation 35% 45% 15% 5% 100%
Restaurants 17% 51% 23% 8% 100%
Night Life 20% 38% 27% 15% 100%
Hotel Staff 25% 41% 24% 10% 100%
Security 16% 40% 30% 14% 100%
Friendliness of People 42% 39% 14% 4% 100%
Taxi/Hired Cars 25% 49% 19% 7% 100%
Tours/Excursions 28% 36% 27% 10% 100%
Other 23% 26% 34% 17% 100%

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 280: Rating of Product Components (%) June 09
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PRODUCT COMPONENTS | EXCELLENT| GOOD| AVERAGE POOR TOTAL
Airline Connections 22% 47% 21% 9% 100%
Travel Agents 26% 47% 20% 7% 100%
Immigrations 30% 47% 17% 7% 100%
Customs 30% 49% 16% 5% 100%
Accommodation 42% 40% 15% 3% 100%
Restaurants 22% 50% 23% 5% 100%
Night Life 22% 42% 27% 10% 100%
Hotel Staff 32% 42% 20% 6% 100%
Security 15% 45% 28% 12% 100%
Friendliness of People 45% 39% 12% 3% 100%
Taxi/Hired Cars 24% 53% 19% 4% 100%
Tours/Excursions 26% 52% 16% 6% 100%
Other 23% 37% 23% 17% 100%
Table 281: Rating of Product Components (%) April to June 09
PRODUCT COMPONENTS | EXCELLENT] GOOD|] AVERAGE POOR TOTAL
Airline Connections 24% 47% 19% 10% 100%
Travel Agents 27% 48% 19% 7% 100%
Immigrations 30% 49% 17% 5% 100%
Customs 29% 49% 16% 5% 100%
Accommodation 40% 41% 15% 4% 100%
Restaurants 20% 49% 25% 6% 100%
Night Life 22% 40% 27% 11% 100%
Hotel Staff 28% 41% 23% 8% 100%
Security 17% 41% 29% 13% 100%
Friendliness of People 46% 38% 12% 4% 100%
Taxi/Hired Cars 26% 51% 18% 5% 100%
Tours/Excursions 28% 46% 19% 7% 100%
Other 25% 35% 23% 17% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 282: Rating of Product Components (%) July 09
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PRODUCT COMPONENTS EXCELLENT] GOOD| AVERAGE POOR TOTAL
Airline Connections 25% 43% 23% 9% 100%
Travel Agents 25% 48% 19% 8% 100%
Immigrations 29% 45% 19% 7% 100%
Customs 29% 49% 17% 5% 100%
Accommodation 35% 46% 15% 4% 100%
Restaurants 22% 45% 27% 5% 100%
Night Life 23% 40% 25% 12% 100%
Hotel Staff 27% 45% 21% 6% 100%
Security 20% 41% 28% 11% 100%
Friendliness of People 44% 39% 14% 3% 100%
Taxi/Hired Cars 31% 43% 22% 4% 100%
Tours/Excursions 29% 46% 19% 7% 100%
Other 33% 27% 24% 16% 100%
Table 283: Rating of Product Components (%) Aug 09
PRODUCT COMPONENTS EXCELLENT GOOD| AVERAGE POOR TOTAL
Airline Connections 22% 41% 22% 14% 100%
Travel Agents 24% 46% 22% 8% 100%
Immigrations 26% 44% 21% 8% 100%
Customs 25% 45% 23% 7% 100%
Accommodation 37% 40% 19% 4% 100%
Restaurants 19% 51% 24% 7% 100%
Night Life 22% 38% 29% 11% 100%
Hotel Staff 24% 37% 32% 7% 100%
Security 14% 45% 30% 12% 100%
Friendliness of People 45% 36% 15% 5% 100%
Taxi/Hired Cars 28% 48% 21% 3% 100%
Tours/Excursions 27% 43% 23% 7% 100%
Other 22% 37% 20% 20% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 284: Rating of Product Components (%) Sept 09
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PRODUCT COMPONENTS EXCELLENT] GOOD| AVERAGE POOR TOTAL
Airline Connections 21% 48% 20% 12% 100%
Travel Agents 21% 51% 19% 8% 100%
Immigrations 33% A2% 20% 5% 100%
Customs 32% 45% 18% 5% 100%
Accommodation 36% 49% 13% 3% 100%
Restaurants 21% 51% 24% 4% 100%
Night Life 24% 45% 25% 5% 100%
Hotel Staff 27% 48% 18% 8% 100%
Security 18% 45% 25% 11% 100%
Friendliness of People 42% 39% 15% 4% 100%
Taxi/Hired Cars 29% 46% 18% 7% 100%
Tours/Excursions 25% 39% 32% 4% 100%
Other 25% 35% 25% 15% 100%
Table 285: Rating of Product Components (%) July to Sept 09
PRODUCT COMPONENTS EXCELLENT GOOD| AVERAGE POOR TOTAL
Airline Connections 23% 43% 22% 12% 100%
Travel Agents 24% 48% 20% 8% 100%
Immigrations 29% 44% 20% 7% 100%
Customs 28% 47% 19% 6% 100%
Accommodation 36% 45% 16% 4% 100%
Restaurants 21% 48% 25% 6% 100%
Night Life 23% 40% 27% 10% 100%
Hotel Staff 26% 43% 24% 7% 100%
Security 18% 43% 28% 11% 100%
Friendliness of People 44% 38% 14% 4% 100%
Taxi/Hired Cars 30% 46% 21% 4% 100%
Tours/Excursions 27% 43% 23% 6% 100%
Other 27% 33% 22% 18% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 286: Rating of Product Components (%) Oct 09

PRODUCT COMPONENTS EXCELLENT GOOD| AVERAGE POOR TOTAL
Airline Connections 22% 47% 20% 11% 100%
Travel Agents 23% 47% 24% 6% 100%
Immigrations 31% 50% 16% 3% 100%
Customs 28% 51% 16% 5% 100%
Accommodation 34% 44% 19% 4% 100%
Restaurants 19% 46% 28% 8% 100%
Night Life 17% 39% 28% 16% 100%
Hotel Staff 24% 46% 23% 6% 100%
Security 14% 44% 30% 12% 100%
Friendliness of People 43% 37% 14% 5% 100%
Taxi/Hired Cars 28% 48% 18% 6% 100%
Tours/Excursions 25% 37% 31% 7% 100%
Other 25% 35% 18% 23% 100%

Table 287: Rating of Product Components (%) Nov 09

PRODUCT COMPONENTS EXCELLENT, GOOD| AVERAGE POOR TOTAL|
Airline Connections 22% 50% 18% 10% 100%
Travel Agents 25% 53% 16% 6% 100%
Immigrations 29% 51% 16% 1% 100%
Customs 29% 49% 18% 4% 100%
Accommodation 34% 42% 17% 7% 100%
Restaurants 21% 45% 27% 8% 100%
Night Life 19% 35% 30% 16% 100%
Hotel Staff 25% 45% 22% 8% 100%
Security 16% 40% 27% 17% 100%
Friendliness of People 42% 40% 13% 5% 100%
Taxi/Hired Cars 26% 48% 19% 7% 100%
Tours/Excursions 27% 42% 22% 8% 100%
Other 29% 37% 11% 23% 100%
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 288: Rating of Product Components (%) Dec 09
PRODUCT COMPONENTS EXCELLENT GooD| AVERAGE POOR TOTAL
Airline Connections 23% 52% 17% 8% 100%
Travel Agents 24% 53% 19% 4% 100%
Immigrations 32% 52% 13% 4% 100%
Customs 30% 53% 13% 4% 100%
Accommodation 37% 45% 14% 3% 100%
Restaurants 23% 43% 27% 6% 100%
Night Life 19% 45% 27% 9% 100%
Hotel Staff 27% 44% 23% 5% 100%
Security 18% 42% 28% 12% 100%
Friendliness of People 45% 40% 11% 5% 100%
Taxi/Hired Cars 27% 48% 19% 6% 100%
Tours/Excursions 24% 43% 25% 8% 100%
Other 29% 38% 17% 17% 100%
Table 289: Rating of Product Components (%) Oct to Dec 09
PRODUCT COMPONENTS EXCELLENT GOOD| AVERAGE POOR TOTAL|
Airline Connections 22% 50% 18% 10% 100%
Travel Agents 24% 51% 20% 5% 100%
Immigrations 30% 51% 15% 4% 100%
Customs 29% 51% 15% 4% 100%
Accommodation 35% 44% 17% 5% 100%
Restaurants 21% 45% 27% 7% 100%
Night Life 18% 40% 28% 14% 100%
Hotel Staff 25% 45% 23% 7% 100%
Security 16% 42% 28% 13% 100%
Friendliness of People 43% 39% 13% 5% 100%
Taxi/Hired Cars 27% 48% 19% 6% 100%
Tours/Excursions 25% 41% 26% 8% 100%
Other 27% 37% 15% 21% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 290: Rating of Product Components by Country of Residence (Average Rating) _Jan

09
Product Components USA| CANADA UK|cARIBBEAN| sOUTH AMERICA| OTHER
Airline Connections 2.00 2.09 1.89 2.22 1.67 2.56
Travel Agents 2.07 1.87 2.08 2.20 2.00 2.25
Immigrations 1.90 1.77 2.00 1.99 1.71 2.05
Customs 1.94 1.80 1.89 1.84 2.00 2.11
Accommodation 1.78 1.66 1.76 1.86 1.86 1.88
Restaurants 2.20 2.14 2.15 2.12 2.17 2.38
Night Life 2.31 1.93 2.11 2.14 2.20 2.31
Hotel Staff 2.17 2.07 2.00 2.13 2.00 2.00
Security 2.38 2.09 2.00 2.30 2.14 2.06
Friendliness of People 1.84 1.69 1.60 1.89 1.71 1.82
Taxi/Hired Cars 2.09 1.84 1.88 2.13 2.00 2.00
Tours/Excursions 2.14 1.75 2.00 2.26 2.00 1.78
Other 2.14 2.00 1.00 2.33 0.00 2.50

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 291: Rating of Product Components by Country of Residence (Average Rating) _Feb

09
Product Components USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Airline Connections 1.92 2.06 2.43 1.83 1.67 2.09|
Travel Agents 1.85 1.81 2.11 2.00 1.50 2.17
Immigrations 1.79 1.80 2.21 2.00 1.50 2.20
Customs 1.75 1.86 2.17 1.92 1.50 2.20
Accommodation 1.91 1.64 2.11 2.00 1.50 2.25
Restaurants 2.15 1.97 2.45 2.30 2.50 2.70
Night Life 2.28 2.25 2.73 2.38 2.00 3.00
Hotel Staff 2.07 2.19| 2.20 1.93 2.00 2.57
Security 2.26 2.52 2.50 2.23 2.00 2.63
Friendliness of People 1.72 1.59] 1.64 1.73 1.50 1.60
Taxi/Hired Cars 1.90 1.92 2.26 1.76 2.00 2.20
Tours/Excursions 1.99 1.88 2.57 1.43 1.50 2.60
Other 2.37 2.33 0.00 2.00 0.00 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 292: Rating of Product Components by Country of Residence (Average Rating)
_Mar 09

Product Components USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Airline Connections 1.91 2.22 2.57 2.08 2.75 2.81
Travel Agents 2.00 1.98 2.27 2.00 2.00 2.64
Immigrations 191 1.85 2.16 2.00 2.50 2.25
Customs 1.89 1.77 2.09| 2.02 2.17 2.00
Accommodation 1.77 1.88 2.25 2.05 2.20 2.22
Restaurants 2.07 2.29| 2.22 2.09| 2.33 2.53
Night Life 2.22 2.09| 2.54 2.19| 3.00 2.90
Hotel Staff 2.13 2.16 1.88 2.02 2.25 2.27
Security 2.36 2.23 2.38 2.44 3.00 2.07
Friendliness of People 1.70 1.74 1.64 1.74 2.67 1.55
Taxi/Hired Cars 1.85 2.04 2.14 2.00 2.25 1.89]
Tours/Excursions 2.07 2.06 1.68 2.39] 2.50 2.44
Other 2.14 2.33 3.67 2.67 0.00 4.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 293: Rating of Product Components by Country of Residence (Average Rating) _Jan
to Mar 09

Product Components USA| CANADA uk|cARrIBBEAN| sOUTH AMERICA|  OTHER
Airline Connections 1.94 2.13 2.38 2.06 2.00 2.56
Travel Agents 1.97 1.89| 2.18 2.09 1.88 2.41
Immigrations 1.87 1.81 2.14 1.99 2.00 2.16
Customs 1.86 1.80 2.07 1.92 2.00 2.08
Accommodation 1.82 1.73 2.11 1.97 1.93 2.09|
Restaurants 2.14 2.16 2.28 2.16 2.29| 2.51
Night Life 2.27 2.07 2.50 2.23 2.38 2.64
Hotel Staff 2.13 2.13 1.96 2.02 2.10 2.24
Security 2.34 2.24 2.33 2.34 2.43 2.18
Friendliness of People 1.76 1.68 1.63 1.79 2.07 1.66
Taxi/Hired Cars 1.95 1.93 2.11 1.97 2.08 2.00
Tours/Excursions 2.06 1.87 1.94 2.18 2.00 2.22
Other 2.23 2.17 3.00 2.42 0.00 3.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 294: Rating of Product Components by Country of Residence (Average Rating)

_April 09
PRODUCT COMPONENTS USA| CANADA UK|cARIBBEAN| soUTH AMERICA|  OTHER
Airline Connections 2.01 2.02 2.96 2.18 2.00 2.35
Travel Agents 1.92 1.98 2.45 2.03 2.00 2.40
Immigrations 1.83 1.89 2.13 1.81 2.00 2.14
Customs 1.81 1.96 2.18 1.98 2.00 2.14
Accommodation 1.80 1.70 1.45 1.72 3.00 2.43
Restaurants 2.11 2.27 2.30 2.09 3.00 2.80
Night Life 2.13 2.22 2.19| 2.28 3.00 3.33
Hotel Staff 2.01 2.30 2.50 1.96 3.00 2.70
Security 2.32 2.38 2.39| 2.31 2.00 2.90
Friendliness of People 1.63 1.68 1.88 1.59 1.00 2.00
Taxi/Hired Cars 1.94 1.92 2.22 1.93 2.00 1.78
Tours/Excursions 1.97 1.93 2.57 1.75 2.00 2.57
Other 2.00 2.67 1.00 1.50 0.00 4.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 295: Rating of Product Components by Country of Residence (Average Rating)

May 09

PRODUCT COMPONENTS USA| CANADA UK|cARIBBEAN| souTH AMERICA|  OTHER
Airline Connections 2.18 2.04 2.48 2.16 2.75 2.53
Travel Agents 2.04 2.11 2.24 2.20 3.00 2.00
Immigrations 1.99| 1.98 2.31 2.00 2.00 2.20
Customs 2.02 2.15 2.19| 2.11 2.50 2.07
Accommodation 1.84 1.73 2.05 2.21 2.25 1.87
Restaurants 2.20 2.13 2.65 2.13 2.67 2.62
Night Life 2.25 2.19 2.86 2.42 4.00 3.25
Hotel Staff 2.03 2.56 2.50 2.20 2.67 2.00
Security 2.32 2.79 2.44 2.46 3.33 2.42
Friendliness of People 1.83 1.67 1.92 1.77 1.60 1.73
Taxi/Hired Cars 2.00 2.19 2.11 2.06 2.50 2.31
Tours/Excursions 2.08 2.26 1.70 2.88 #DIV/0! 2.33
Other 2.28 3.17 0.00 3.00 0.00 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 296: Rating of Product Components by Country of Residence (Average Rating)
~June 09

PRODUCT COMPONENTS USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Airline Connections 2.13 2.04 2.75 2.18 3.50 2.53
Travel Agents 1.99| 2.11 2.42 2.19 2.00 2.75
Immigrations 1.99 1.93 2.32 2.04 2.50 2.32
Customs 1.94 1.91 2.22 1.96 3.00 2.05
Accommodation 1.76 1.80 1.78 1.85 3.00 2.06
Restaurants 2.10 2.09 2.29| 2.14 3.00 2.63
Night Life 2.28 2.03 2.36 2.17 3.00 3.09]
Hotel Staff 2.05 1.95 2.10 1.98 2.00 2.08
Security 2.35 2.40 2.71 2.36 3.00 2.33
Friendliness of People 1.76 1.68 1.39] 1.81 3.50 1.84
Taxi/Hired Cars 2.03 2.07 2.18 1.80 2.50 2.38
Tours/Excursions 2.05 2.11 2.50 1.88 2.00 1.90
Other 2.22 2.50 4.00 2.33 0.00 2.50

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 297: Rating of Product Components by Country of Residence (Average Rating)
_April to June 09

PRODUCT COMPONENTS USA| CANADA uk|cARrIBBEAN| souTH AMERICA|  OTHER
Airline Connections 2.11 2.03 2.71 2.17 2.86 2.47
Travel Agents 1.98 2.06 2.35 2.14 2.50 2.43
Immigrations 1.95 1.93 2.25 1.96 2.17 2.23
Customs 1.93 2.00 2.20 2.01 2.67 2.08
Accommodation 1.80 1.74 1.75 1.92 2.50 2.11
Restaurants 2.13 2.17 2.43 2.12 2.86 2.68
Night Life 2.22 2.15 2.45 2.29| 3.50 3.21
Hotel Staff 2.03 2.26 2.38 2.04 2.43 2.24
Security 2.33 2.50 2.50 2.38 3.00 2.51
Friendliness of People 1.74 1.68 1.76 1.74 2.00 1.85
Taxi/Hired Cars 1.99 2.05 2.17 1.92 2.40 2.21
Tours/Excursions 2.04 2.08 2.20 1.98 2.00 2.20
Other 2.18 2.79 2.50 2.29| 0.00 3.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
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_July 09
PRODUCT COMPONENTS USA| CANADA uk|cAriBBEAN| sOUTH AMERICA]  OTHER
Airline Connections 2.10 2.17 2.67 2.25 2.67 2.44
Travel Agents 2.06 1.96 2.55 2.14 2.33 2.47
Immigrations 1.95 2.38 2.63 2.07 1.67 1.95
Customs 1.95 2.19| 2.59| 1.90 2.00 1.83
Accommodation 1.85 1.82 2.06 1.87 2.33 2.40
Restaurants 2.10 2.09| 2.50 2.36 3.00 2.44
Night Life 2.19 2.35 2.70 2.46 2.50 2.89
Hotel Staff 2.10 2.00 2.00 1.96 3.00 2.56
Security 2.27 2.37 2.57 2.31 2.00 2.43
Friendliness of People 1.70 1.94 2.11 1.83 2.33 1.63
Taxi/Hired Cars 1.96 1.90 1.88 2.09 2.00 2.33
Tours/Excursions 1.99 2.00 2.14 2.09 3.00 2.50
Other 2.28 2.40 2.25 1.60 0.00 4.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 299: Rating of Product Components by Country of Residence (Average Rating) _Aug

09
PRODUCT COMPONENTS USA| CANADA uk|cARrIBBEAN| sOUTH AMERICA]  OTHER
Airline Connections 2.21 2.14 2.77 2.58 3.00 2.13
Travel Agents 2.10 2.17 2.09| 2.24 2.25 2.38
Immigrations 2.06 2.12 2.43 2.18 2.50 2.20
Customs 2.07 2.22 2.43 2.17 2.50 2.33
Accommodation 1.91 1.81 1.94 1.65 2.75 2.63
Restaurants 2.21 2.18 2.18 1.94 3.00 2.63
Night Life 2.35 2.18 2.43 2.02 3.33 3.25
Hotel Staff 2.28 2.12 2.10 2.06 3.00 2.50
Security 2.35 2.42 2.38 2.47 3.00 2.50
Friendliness of People 1.80 1.77 1.89| 1.70 2.75 2.29
Taxi/Hired Cars 1.98 2.02 1.88 1.96 2.50 2.00
Tours/Excursions 2.11 2.17 2.00 1.86 3.00 1.86
Other 2.38 2.57 4.00 1.67 0.00 4.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 300: Rating of Product Components by Country of Residence (Average Rating)

_Sept 09
PRODUCT COMPONENTS USA| CANADA UKICARIBBEAN SOUTH AMERICA| OTHER
Airline Connections 2.13 2.52 2.59| 2.16 3.00 2.22
Travel Agents 2.12 2.17 2.50 2.00 2.00 2.50
Immigrations 1.97 2.20 2.29| 1.81 2.00 1.80
Customs 1.92 2.22 2.29| 1.89| 2.00 1.78
Accommodation 1.83 2.20 1.81 1.64 2.00 1.80
Restaurants 2.09 2.43 1.93 1.91 2.00 2.33
Night Life 2.13 2.40 2.25 1.62 0.00 2.25
Hotel Staff 1.95 2.36 2.11 1.95 0.00 2.50
Security 2.23 2.47 2.58 2.14 4.00 2.25
Friendliness of People 1.83 2.09 1.81 1.47 0.00 1.78
Taxi/Hired Cars 2.04 2.00 2.33 1.79| 2.00 1.89|
Tours/Excursions 2.21 2.44 1.63 1.69I 4.00 1.80
Other 2.14 4.00 2.50 1.00 0.00 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 301: Rating of Product Components by Country of Residence (Average Rating)

July to Sept 09

PRODUCT COMPONENTS USA| CANADA UK|cARIBBEAN| SOUTH AMERICA|  OTHER
Airline Connections 2.14 2.22 2.68 2.34 2.89 2.31
Travel Agents 2.08 2.07 2.37 2.15 2.25 2.45
Immigrations 1.99 2.24 2.46 2.05 2.11 1.98
Customs 1.98 2.21 2.44 1.98 2.22 1.94
Accommodation 1.87 1.89 1.94 1.75 2.44 2.27
Restaurants 2.14 2.19 2.22 2.13 2.75 2.45
Night Life 2.24 2.29 2.44 2.15 3.00 2.82
Hotel Staff 2.14 2.13 2.07 1.99| 3.00 2.53
Security 2.29 2.41 2.51 2.33 2.71 2.39|
Friendliness of People 1.76 1.90 1.94 1.71 2.57 1.81
Taxi/Hired Cars 1.98 1.96 2.02 1.99| 2.25 2.14
Tours/Excursions 2.08 2.15 1.91 1.91 3.25 2.10
Other 2.30 2.62 2.57 1.58 0.00 4.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston, Georgetown Page 110
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Table 302: Rating of Product Components by Country of Residence (Average Rating) _Oct

09

PRODUCT COMPONENTS USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER| NON-RESPONSE
Airline Connections 2.16 2.16 2.50 2.10 2.60 2.53 2.41
Travel Agents 2.17 2.08 2.38 2.03 2.00 2.17 2.00
Immigrations 1.93 1.90 2.13 1.83 2.40 1.73 2.00
Customs 1.99 1.91 2.10 1.90 2.60 2.07 2.00
Accommodation 1.93 1.97 2.00 1.90 2.00 1.79 1.94
Restaurants 2.23 2.35 2.22 2.18 2.60 2.14 2.31
Night Life 2.55 2.33 2.42 2.35 3.00 2.44 2.00
Hotel Staff 2.21 2.14 2.15 1.92 2.25 2.20 2.10
Security 2.56 2.40 2.33 2.22 2.20 2.25 2.23
Friendliness of People 1.92 1.80 1.76 1.65 2.00 1.75 1.65
Taxi/Hired Cars 2.01 2.09 2.00 2.00 2.20 2.08 1.87
Tours/Excursions 2.28 2.18 2.18 2.28 0.00 1.50 1.71
Other 2.60 2.50 2.00 2.00 0.00 0.00 1.60

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 303: Rating of Product Components by Country of Residence (Average Rating) _Nov

09
PRODUCT COMPONENTS USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER| NON-RESPONSE|
Airline Connections 2.06) 2.29 2.27 2.18 2.33 2.31 1.90
Travel Agents 1.98 2.07, 2.08 2.05 2.50 2.11 2.29
Immigrations 1.89 2.00 2.05 1.98 2.25 2.07 1.75
Customs 1.88 1.98 2.13 2.01 2.25 1.92 2.00
Accommodation 1.89 1.96 2.03 1.95 3.00 2.12 1.86
Restaurants 2.21 2.23 2.31 2.19 2.75 2.27 1.56)
Night Life 2.40 2.50 2.67 2.33 3.00 2.54 2.00
Hotel Staff 2.20 2.04 2.04 2.14 2.50 1.95 2.33
Security 2.40 2.74 2.26 2.35 2.50 2.48 2.83
Friendliness of People 1.85 1.93 1.60 1.87 1.00 1.83 1.56
Taxi/Hired Cars 2.14 1.98 1.97 2.13 2.50 1.96 1.44
Tours/Excursions 2.30 1.89 1.76 2.06 1.00 2.20 2.25
Other 2.16) 2.50 4.00 1.83 0.00 2.33 3.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Telephone Number 227 0480 & 227 3377

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 304: Rating of Product Components by Country of Residence (Average Rating) _Dec
09

PRODUCT COMPONENTS USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER| NON-RESPONSE
Airline Connections 1.99 2.12 2.77, 2.09 2.71 2.13 2.00
Travel Agents 1.97 1.93 2.33 1.97 2.67 2.62 2.40
Immigrations 1.78 1.87 2.27 2.00 2.00 2.14 2.00
Customs 1.81] 1.95 2.24 2.05 2.17 2.07 1.78
Accommodation 1.79 1.78 2.26 1.76 2.50 2.13 1.78
Restaurants 2.12 2.10 2.59 2.15 3.00 2.50 1.78
Night Life 2.19 2.36 2.64 2.12 0.00 2.78 1.86
Hotel Staff 2.09 2.05 2.29 1.93 0.00 2.00 1.86
Security 2.30 2.15 2.56 2.46 2.57 2.31 2.40
Friendliness of People 1.78 1.60 1.68| 1.79 0.00 1.80 1.44
Taxi/Hired Cars 1.98 2.04 2.15 2.18 2.60 1.85 2.38
Tours/Excursions 2.14 1.94 2.25 2.32 2.00 2.33 2.33
Other 2.29 1.83 2.00 2.00 0.00 0.00 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 305: Rating of Product Components by Country of Residence (Average Rating) _Oct
to Dec 09

PRODUCT COMPONENTS USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER| NON-RESPONSE
Airline Connections 2.06 2.18 2.47, 2.13 2.60 2.33 2.16
Travel Agents 2.03 2.03 2.23 2.03 2.38 2.27 2.16
Immigrations 1.86 1.92 2.13 1.93 2.20 2.00 1.94
Customs 1.89 1.95 2.15 1.98 2.33 2.00 1.94
Accommodation 1.86 1.90 2.08| 1.88 2.47, 2.04 1.88
Restaurants 2.18 2.23 2.36) 2.17 2.80 2.30 1.94]
Night Life 2.37 2.39 2.57 2.28 3.09 2.58 1.96
Hotel Staff 2.16 2.08 2.13 2.01 2.38 2.02 2.09
Security 2.41 2.44 2.35 2.33 2.44 2.36 2.41
Friendliness of People 1.84 1.78 1.67| 1.77 1.75 1.80 1.57
Taxi/Hired Cars 2.04 2.04 2.03 2.10 2.43 1.96 1.88
Tours/Excursions 2.23 2.03 2.03 2.23 1.67| 2.10 2.00
Other 2.34 2.30 2.67 1.92 0.00 2.60 1.83

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston, Georgetown Page 112
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of Product Components by Purpose of Visit (Average Rating) Jan 09

Product Components | Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure |Personal | Climate | Day Trip| Other|
Relatives Travel| Study Tour| Tourism| Events
Airline Connections 2,11 1.90, 2.17 2.00] 1.00] 2.00] 1.79 2.00 2.09] 2.60
Travel Agents 2.04 1.90 2.15 2.00 0.00] 0.00] 1.92 0.00 2.05] 2.33
Immigrations 1.98 1.93 1.83 2.50, 2.00 2.00] 1.72 1.00 1.85 2.00
Customs 1.93 1.91 1.90, 2.50 2.00 2.00] 1.78 2.00 1.87| 2.00
Accommodation 1.72 1.95 1.73 2.50 2.00 3.00 1.69 1.00] 1.74] 2.60
Restaurants 2.04] 2.35 2.24 2.50 2.00) 3.00} 2.26 2.50, 2.20 2.75
Night Life 2.02] 2.47| 2.30 0.00 0.00 3.00 2.23 3.00 2.19 3.00
Hotel Staff 2.09 2.12 2.19 2.00 1.00] 2.00] 2.08 1.00, 2.08 2.50
Security 2.20 2.32 2.35 2.50 1.00| 2.00] 2.29 1.00 2.28] 2.60
Friendliness of People 1.75 1.85 1.90, 1.00 1.00] 2.00] 1.75 1.50, 1.76) 1.80,
Taxi/Hired Cars 2.04] 1.92 2.11] 2.00 2.00 2.00] 1.82 2.00 2.01] 2.00
Tours/Excursions 1.92 2.53 2.07| 1.50 0.00 2.00] 1.67 2.00 1.94 2.00
Other 1.94] 2.50 1.89 0.00 0.00 0.00 3.25 0.00 2.00] 1.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 307: Rating of Product Components by Purpose of Visit (Average Rating) Feb 09

Product Components Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure |Personal | Climate | Day Trip| Other
Relatives Travel| Study Tour Tourism| Events
Airline Connections 1.98 2.11 1.99 2.00 2.00] 0.00] 1.78 0.00] 1.92 1.78
Travel Agents 1.78 2.18| 1.96 1.67| 2.00] 0.00] 1.75 0.00] 1.87 1.50
Immigrations 1.85] 1.94 1.89 1.80 4.00] 2.00] 1.72 0.00] 1.83 1.89
Customs 1.77| 1.96 1.92 1.80 3.00] 2.00| 1.74 0.00] 1.83 1.50
Accommodation 1.81] 2.12 1.97 2.00 3.00] 4.00 1.70 0.00] 1.87 1.78
Restaurants 2.13 2.31 2.33 2.25 2.00| 3.00] 2.05 0.00] 2.19] 1.89
Night Life 2.14 2.77| 2.40 2.00 1.00 3.00} 2.37 0.00] 2.36] 2.20
Hotel Staff 2.00 1.98 2.41] 1.67| 3.00] 4.00 2.00| 0.00] 2.10] 1.67
Security 2.21] 2.38 2.46) 2.00] 4.00 4.00 2.34 0.00 2.28] 1.67
Friendliness of People 1.73 1.57| 1.68| 1.20 2.00| 1.00} 1.84] 0.00 1.70 1.44]
Taxi/Hired Cars 1.93 1.73 2.08 1.80 2.00 1.00] 1.91 0.00 1.88] 1.63
Tours/Excursions 1.88 2.06] 2.28| 1.00 4.00] 1.00 2.00| 0.00] 2.02] 1.40
Other 2.25] 2.29 0.00 0.00 0.00 0.00 2.10 0.00 2.21]  2.50

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 308: Ratin

of Product Components by Purpose of Visit (Average Rating) Mar 09

Product Components Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure |Personal| Climate | Day Trip| Other|
Relatives Travel| Study Tour Tourism| Events
Airline Connections 2.08 2.26] 2.07] 2.50 2.44 2.00] 2.02 0.00] 2.13 2.17|
Travel Agents 2.04] 2.15 2.10 3.50 1.67 2.00] 1.91 0.00 2.03] 2.00
Immigrations 1.95 2.06) 1.93 0.00 2.22| 2.00] 1.91 0.00 1.93] 2.09
Customs 1.89 2.05) 1.83 2.00] 2.10 2.00] 1.89 0.00 1.87] 2.14
Accommodation 1.91 2.16 1.73 2.00] 2.40 2.00] 1.50] 0.00 1.91] 2.22]
Restaurants 2.10 2.26 2.07| 3.00 2.70 2.00] 2.14] 0.00 2.20] 2.25
Night Life 2.14] 2.47 2.43 0.00 3.00 2.00] 2.33] 0.00 2.28] 2.09
Hotel Staff 2.10 2.00 2.25 3.00 2.00 2.00] 2.00 0.00 2.09] 2.11
Security 2.34] 2.45 2.32 0.00 2.60 2.00] 2.45) 0.00 2.36] 2.05
Friendliness of People 1.74] 1.67| 1.85 1.00 1.44] 1.33 1.64] 0.00 1.69] 1.52]
Taxi/Hired Cars 1.96 1.96) 1.95 2.00] 1.56) 1.67 2.03| 0.00 1.90] 2.06
Tours/Excursions 1.95 2.46) 2.36) 4.00 1.00| 1.50] 2.00 0.00 2.12] 2.17
Other 2.18] 2.33 3.00 0.00 0.00 0.00 2.50 0.00 2.43] 4.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department

Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 309: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to

Mar 09
Product Components Vacation| Business|Visit Friend/| Nature| Scientific/| Adventure |Personal | Climate | Day Trip| Other|
Relatives Travel| Study Tour| Tourism| Events
Airline Connections 2.07| 2.12 2.09 2.11] 2.27 2.00] 1.85 2.00 2.06| 2.14
Travel Agents 1.97 2.08 2.09 2.29 1.75 2.00 1.85| #DIV/0! 1.99] 1.90
Immigrations 1.94 1.99 1.87 2.00 2.36) 2.00} 1.78 1.00 1.87| 2.03
Customs 1.88 1.98 1.88] 2.00 2.17 2.00] 1.79 2.00 1.86) 1.97|
Accommodation 1.81 2.09 1.80, 2.13 2.42 2.60] 1.64] 1.00, 1.84f 2.16|
Restaurants 2.08| 2.30 2.2]] 2.43 2.58] 2.40] 2.15 2.50 2.19 2.21]
Night Life 2.09 2.57| 2.36) 2.00 2.50) 2.67 2.31 3.00 2.26] 2.33
Hotel Staff 2.07| 2.02 2.27| 2.00 2.00 2.40] 2.02 1.00, 2.09 2.12
Security 2.25 2.39 2.37| 2.14] 2.57 2.40] 2.37 1.00, 2.3]] 2.06|
Friendliness of People 1.74) 1.68 1.83 1.13 1.45 1.40| 1.75 1.50 1.72] 154
Taxi/Hired Cars 1.98 1.87 2.05 1.88 1.64 1.60 1.92 2.00, 1.94 1.93
Tours/Excursions 1.92 2.34 2.20 1.67 2.00 1.50) 1.94] 2.00 2.03 1.83
Other 2.11] 2.33 2.44 0.00 0.00 0.00 2.44 0.00 2.2]] 2.20
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor
Table 310: Rating of Product Components by Purpose of Visit (Average Rating) April 09
PRODUCT COMPONENTS | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other|
Relatives| Travel| Study Tour Tourism|  Events
Airline Connections 2.09 2.30 2.18 0.00 1.00, 0.00 1.88 2.00 0.00f 2.00
Travel Agents 1.98 1.85 2.15 0.00 0.00 0.00 1.67, 0.00 0.00] 2.4
Immigrations 1.86) 2.00 1.81] 0.00 2.00 0.00 1.85 2.00 0.00 2.18
Customs 1.86) 2.00 1.89 0.00 2.00 0.00 1.90 2.00 0.00 2.27,
Accommodation 1.75 1.95 1.78 0.00 2.00 0.00 1.65 1.67 0.00 1.80)
Restaurants 2.12 2.54 2.17 0.00 3.00 0.00 1.90 1.67 0.00 2.50]
Night Life 2.09 2.82 2.13 0.00 0.00 0.00 2.38 2.00 0.00 3.25
Hotel Staff 2.14 2.10 2.30 0.00 3.00 0.00 1.50, 2.00 0.00] 225
Security 2.32 2.26 2.38 0.00 3.00 0.00 2.64 2.67 0.00 2.63)
Friendliness of People 1.63 1.63 1.78 0.00 1.00 0.00 1.61 2.00 0.00 1.55
Taxi/Hired Cars 1.90 1.87, 2.01 0.00 1.00, 0.00 2.14 2.00 0.00f 213
Tours/Excursions 1.93 1.87, 2.04 0.00 0.00 0.00 2.38 2.00 0.00 3.00
Other 2.13 2.00 2.57 0.00 0.00 0.00 3.00 0.00 0.00 1.00]

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department

Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 311: Rating of Product Components by Purpose of Visit (Average Rating) May 09
PRODUCT COMPONENTS | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate | DayTrip] Other|
Relatives| Travel] Study Tour Tourism|  Events

Airline Connections 2.16 2.45 2.17 0.00 2.00 0.00 2.08 0.00 2.00 2.25
Travel Agents 2.11] 2.19 2.08 0.00 3.00 0.00 1.90, 0.00 2.00 2.00
Immigrations 1.95 2.23 1.99 0.00 2.00 2.00 1.95 0.00 2.00 2.50]
Customs 2.00 2.22 2.04 0.00 2.00 2.00 2.10 0.00 2.00 2.50]
Accommodation 1.81 2.19 1.76 0.00] 1.00 1.00 1.88 0.00] 3.50] 2.50]
Restaurants 2.29 2.24 2.04 0.00 2.00 3.00 2.42 0.00 2.50 2.50]
Night Life 2.30, 2.55 2.16) 0.00, 3.00 4.00 2.70] 0.00] 2.50] 3.00]
Hotel Staff 2.12 2.07 2.32 0.00 2.00 4.00 2.20 0.00 3.50 3.00
Security 2.36) 2.45 2.53 0.00] 2.00] 1.00 2.52 0.00] 2.67 2.00]
Friendliness of People 1.73 1.81] 1.81 0.00 1.00 2.00 1.97, 0.00 3.00 2.00]
Taxi/Hired Cars 2.05] 1.97 2.12 0.00, 2.00] 2.00] 2.12 0.00] 2.67 2.75
Tours/Excursions 2.06) 2.3]] 2.16| 0.00 1.00 4.00 2.27 0.00 2.50 2.00]
Other 2.59 2.60] 0.00] 0.00] 0.00, 0.00] 2.60] 0.00] 0.00 0.00]
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 312: Rating of Product Components by Purpose of Visit (Average Rating) June 09
PRODUCT COMPONENTS | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate | DayTrip| Other|

Relatives| Travel] Study Tour Tourism|  Events

Airline Connections 2.02 2.43 2.26 0.00 2.00 0.00 2.16 0.00 2000 238
Travel Agents 1.95 2.31] 2.21 0.00 2.00 0.00 2.12 0.00 2.00 2.00
Immigrations 1.84 2.24 2.23 0.00 2.00 0.00 1.90, 0.00 2.00 1.44]
Customs 1.82 2.13 2.12 0.00 2.00 0.00 1.89 0.00 2.00 1.89
Accommodation 1.67 2.18 1.78 0.00 2.67, 0.00 1.54 0.00 0.00 243
Restaurants 1.95 2.45 2.15 0.00 2.67 0.00 2.05 0.00 2.00 2.25
Night Life 2.11 2.52 2.44 0.00 3.00 0.00 2.07, 0.00 0.00 2.40
Hotel Staff 1.87, 2.00 2.32 0.00 2.00 0.00 2.00 0.00 0.00 2.14
Security 2.30 2.29 2.59 0.00 3.00 0.00 2.25 0.00 0.00 2.83)
Friendliness of People 1.64 1.73 1.88] 0.00 1.67, 0.00 1.87] 0.00 2.00 2.00]
Taxi/Hired Cars 1.94 2.04 2.17 0.00 1.00 0.00 1.98 0.00 2.00 2.00]
Tours/Excursions 1.92 2.09 2.05 0.00 1.50 0.00 2.36 0.00 0.00 2.00]
Other 2.30 2.63 2.33 0.00 0.00 0.00 2.00 0.00 0.00 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department

Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 313: Rating of Product Components by Purpose of Visit (Average Rating) _April to

June 09
PRODUCT COMPONENTS | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate | Day Trip| Other|
Relatives| Travel| Study Tour Tourism|  Events
Airline Connections 2.09 2.41] 2.21 0.00 1.80 1.00 2.08] 2.00, 2.00, 2.17
Travel Agents 2.01 2.16) 2.15 0.00 2.33 4.00 1.95 2.50, 2.00, 2.14]
Immigrations 1.88 2.19 2.04 0.00 2.00 2.00 1.91 2.00, 2.00, 1.96
Customs 1.89 2.14 2.03 0.00 2.00 2.00 1.96 2.00, 2.00, 2.17
Accommodation 1.74] 2.13 1.77 0.00 2.00 1.00 1.67 1.50 3.50] 2.14
Restaurants 2.12, 2.39 2.12 0.00 2.60, 3.00 2.15 1.67 2.33 2.40)
Night Life 2.16) 2.59 2.26) 0.00 3.00 4.00 2.38 1.67 2.50 2.82)
Hotel Staff 2.05) 2.04 2.32 0.00 2.33 4.00 1.94 2.00, 3.50, 2.31
Security 2.32, 2.34 2.51 0.00 2.80, 1.00 2.42 2.67 2.67 2.63
Friendliness of People 1.67 1.73 1.83 0.00 1.33 2.00 1.84 1.75 2.75 1.78
Taxi/Hired Cars 1.96 1.98 2.11 0.00 1.33 2.00, 2.06) 1.75 2.50, 2.20]
Tours/Excursions 1.97, 2.08 2.08 0.00 1.50, 4.00 2.33 2.00 2.50 2.22
Other 2.35 2.50 2.32 0.00 0.00 0.00 2.38 0.00] 0.00 1.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 314: Rating of Product Components by Purpose of Visit (Average Rating) July 09

PRODUCT COMPONENTS PURPOSE
Visit Friend/| Nature| Scientific/Adventure| Personal

Vacation| Business| Relatives| Travel| Study Tour| Tourism Events| Climate| DayTrip| Other,
Airline Connections 2.08 2.23 2.20 1.50 2.00 3.50 2.31 0.00] 2.00 2.29
Travel Agents 2.05 2.23] 2.07| 0.00] 2.00] 3.00] 2.04] 0.00] 3.00] 2.40
Immigrations 1.93 2.17, 2.06) 1.50] 2.50 2.50 2.06) 0.00 2.50 2.13
Customs 1.93 2.08 2.0 1.50] 2.50 2.50 1.92 0.00 2.50 2.00
Accommodation 1.73 2.15 1.79 2.00 2.00 2.00 1.96) 0.00 3.00 1.67
Restaurants 2.02 2.47 2.20 1.50] 2.00 3.00 2.12) 0.00 2.50 2.00
Night Life 2.13 2.69 2.19 2.00 0.00 2.50 2.32 0.00 1.50] 3.50
Hotel Staff 2.04 2.01 2.10 3.00 1.50 1.50 2.57 0.00} 2.50 1.50]
Security 2.30 2.29 2.34 1.50 2.00 1.50 2.33 0.00} 3.00 1.75
Friendliness of People 1.75 1.73 1.79 1.50] 1.00, 2.00 1.90] 0.00 2.00] 1.43
Taxi/Hired Cars 1.90 1.97 1.99 2.00] 1.50] 2.00 2.28| 0.00] 1.50] 2.40
Tours/Excursions 1.95 2.17| 2.05] 1.50] 0.00| 1.00] 2.28| 0.00] 3.00 2.25
Other 2.00 3.83] 2.1 0.00 0.00 0.00 2.30 0.00 0.00 1.00]

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department

Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 315: Rating of Product Components by Purpose of Visit (Average Rating) Aug 09

PRODUCT COMPONENTS PURPOSE
Visit Friend/] Nature| Scientific/Adventure| Personal

Vacation] Business Relatives] Travel| Study Tour| Tourism Events| Climate| Day Trip] Other
Airline Connections 2.19 2.49 2.40 2.50) 2.20 2.00 2.39 4.00 3.00 1.58]
Travel Agents 2.10 2.19 2.17| 1.00] 0.00 2.00 2.26) 0.00 3.00 1.70]
Immigrations 1.98] 2.25) 2.20) 4.00 3.00 1.00] 2.21 0.00 4.00 1.77
Customs 2.04 2.21 2.23] 2.00 2.50] 1.00] 2.21) 0.00 4.00 1.71
Accommodation 1.86) 1.98] 1.85 2.00 2.20 2.00 1.94] 0.00] 4.00] 1.93
Restaurants 2.15 2.37 2.21] 2.00 2.40 1.50] 2.13 0.00] 4.00] 2.07
Night Life 2.31 2.50] 2.27| 2.00 1.67| 2.00 2.20 0.00] 4.00] 2.45
Hotel Staff 2.19 2.00] 2.37| 2.00 2.75 1.00] 2.58 0.00] 3.00 2.09
Security 2.36 2.36) 2.40 3.00 2.20 2.00 2.65 0.00 4.00] 2.15
Friendliness of People 1.78] 1.83 1.83 2.00 2.00 1.00] 1.68| 3.00] 4.00] 1.69
Taxi/Hired Cars 1.96] 2.00] 2.05] 1.00] 2.00 1.00] 2.06 0.00 2.00 1.77
Tours/Excursions 2.24 1.86) 2.15 2.00 1.33 1.00] 2.08 0.00 3.00 1.09
Other 2.36 3.00 2.40 0.00] 1.00] 0.00 0.00 0.00 0.00] 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 316: Rating of Product Components by Purpose of Visit (Average Rating) _Sept 09

PRODUCT COMPONENTS PURPOSE
Visit Friend/] Nature| Scientific/Adventure| Personal

Vacation| Business Relatives| Travel| Study Tour| Tourism Events| Climate| DayTrip| Other|
Airline Connections 2.22 2.53 2.03 0.00] 0.00] 2.00] 2.20] 0.00] 0.00] 2.40|
Travel Agents 2.24 2.13] 2.07 0.00 0.00 2.00 1.96| 0.00| 0.00 2.50
Immigrations 1.99 2.22) 1.89) 0.00 0.00 2.00 1.87 0.00] 0.00 1.60)
Customs 2.00] 2.07 1.90 3.00] 0.00] 2.00] 1.83 0.00] 0.00] 1.60
Accommodation 1.75 2.08 1.76 0.00 0.00 2.00 1.87 0.00] 0.00 1.80
Restaurants 2.04 2.24 2.00 0.00 0.00 0.00 2.17 0.00 0.00 2.40
Night Life 1.98 2.23 2.33] 0.00 0.00 0.00 1.82 0.00 0.00 2.00
Hotel Staff 2.14] 1.75] 2.36 0.00] 0.00] 0.00] 1.78 0.00] 0.00] 1.67
Security 2.37 2.20 2.26) 0.00 0.00 2.00 2.16 0.00| 0.00 1.75
Friendliness of People 1.88 1.66) 1.77, 0.00 0.00 1.00] 1.73 0.00| 0.00 1.80|
Taxi/Hired Cars 2.00 1.93] 2.08 0.00 0.00 0.00 2.00 0.00 0.00 2.25
Tours/Excursions 2.11 1.92 2.12 0.00] 0.00] 1.00 2.17 0.00] 0.00] 2.33
Other 3.00 1.50] 2.00 0.00 0.00 0.00 2.00 0.00 0.00 0.00|

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 317: Rating of Product Components by Purpose of Visit (Average Rating) _July to

Sept 09
PRODUCT COMPONENTS PURPOSE
Visit Friend/] Nature| Scientific/Adventure| Personal
Vacation| Business Relatives| Travel| Study Tour] Tourism Events| Climate| Day Trip| Other,
Airline Connections 2.15 2.34] 2.25 2.00] 2.14] 2.60) 2.31 4.00] 2.50] 1.96
Travel Agents 2.10) 2.20| 2.11 1.00 2.00] 2.33 2.08| 0.00] 3.00) 2.00)
Immigrations 1.96 2.20| 2.08 2.33 2.86) 1.80 2.06) 0.00] 3.00] 1.85
Customs 1.99 2.11 2.08 2.00] 2.50) 1.80 1.98 0.00] 3.00) 1.78
Accommodation 1.78 2.10| 1.81] 2.00] 2.14] 2.00] 1.93 0.00] 3.33 1.84
Restaurants 2.07| 2.40| 2.17 1.67 2.29) 2.25 2.13 0.00] 3.00] 2.12
Night Life 2.17| 2.56 2.26 2.00] 1.67 2.33 2.17| 0.00] 2.33 2.65
Hotel Staff 2.12 1.95 2.27 2.50] 2.33 1.25 2.40) 0.00] 2.67| 1.89
Security 2.34] 2.29 2.35 2.00) 2.14] 1.80 2.38| 0.00] 3.33 2.00]
Friendliness of People 1.79 1.74 1.80] 1.67 1.67 1.40 1.80 3.00| 2.67| 1.64
Taxi/Hired Cars 1.94 1.97| 2.03 1.67 1.86 1.50 2.15 0.00] 1.67 2.00|
Tours/Excursions 2.10) 2.07 2.11 1.67 1.33 1.00 2.19 0.00] 3.00) 1.56
Other 2.26| 3.18] 2.23] 0.00] 1.00] 0.00] 2.20| 0.00 0.00] 1.00]

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston, Georgetown Page 117
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Table 318: Rating of Product Components by Purpose of Visit (Average Rating) Oct 09

PRODUCT COMPONENTS PURPOSE
Visit Friend/| Nature Scientific/Adventure| Personal

Vacation| Business Relatives| Travel| StudyTour] Tourism Events| Climate| DayTrip| Other
Airline Connections 2.16] 2.32| 2.08| 2.50 2.50| 2.33 2.20 0.00 3.00 2.15
Travel Agents 2.17 2.09 2.18| 0.00 2.50| 3.33 1.82 0.00 0.00 2.00|
Immigrations 1.9]] 1.94] 1.89 1.00] 2.00| 2.00 1.88 0.00 1.00 2.00|
Customs 1.94] 2.05] 1.93 2.00 2.00| 2.33 1.84 0.00 0.00 2.07|
Accommodation 1.98] 1.98 1.86 1.50 2.00| 2.67| 1.70 0.00 1.00| 2.08|
Restaurants 2.12 2.28 2.33 2.00| 2.00| 2.67| 2.26| 0.00 1.00| 2.38|
Night Life 2.30] 2.77| 2.47| 2.50] 0.00 2.67| 2.38| 0.00 1.00 2.38|
Hotel Staff 2.20] 1.92 2.53 2.00 2.00| 1.67 2.06| 0.00 1.00 2.11
Security 2.46] 2.36) 2.56| 2.00] 2.00| 2.00] 2.23 0.00 0.00 2.36|
Friendliness of People 1.89 1.69 1.93 1.00 1.50] 1.67 1.73 0.00 1.00| 1.60
Taxi/Hired Cars 2.06] 2.02 2.11 1.50 1.50] 2.00| 1.81 0.00 1.00| 2.00|
Tours/Excursions 2.11 2.38 2.29 1.00 0.00 2.33 2.00| 0.00 0.00 2.20|
Other 2.23 2.43] 2.90 0.00 0.00 0.00 2.20 0.00 0.00 0.00

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 319: Rating of Product Components by Purpose of Visit (Average Rating) Nov 09

PRODUCT COMPONENTS PURPOSE
Visit Friend/| Nature Scientific/Adventure| Personal

Vacation| Business Relatives| Travel| StudyTour| Tourism Events| Climate | DayTrip| Other|
Airline Connections 2.08] 2.31 2.05 2.67| 2.40) 2.00| 2.33 2.00| 2.00| 1.95
Travel Agents 2.00| 2.11 1.87 2.17| 0.00| 1.00 2.16) 0.00| 1.50) 2.46)
Immigrations 1.89) 2.15 1.90] 2.43 2.00 1.33] 1.96| 0.00] 1.50] 1.86|
Customs 1.87 2.04 1.96 2.43 2.60) 1.33 2.00| 0.00| 1.50] 1.90
Accommodation 1.90 2.36) 1.76 2.10] 2.50] 1.33 1.65 0.00| 1.00 1.95
Restaurants 2.13 2.45] 2.20| 2.43 2.40) 1.67 2.24] 0.00| 2.00| 2.00|
Night Life 2.29 2.64] 2.52 0.00| 3.33] 1.00 2.58] 0.00| 2.00| 2.27|
Hotel Staff 2.07] 2.21 2.35] 1.88| 2.00 1.67] 2.31] 0.00| 2.00 1.78
Security 2.42 2.33] 2.59 1.86 2.75 1.67 2.57| 0.00| 2.00| 2.47|
Friendliness of People 1.78 1.93 1.81 1.50 1.80 1.33 1.90 1.00 2.00] 1.79
Taxi/Hired Cars 2.13 2.09) 2.14] 1.60 1.75 2.00| 2.00| 0.00| 2.00| 2.00|
Tours/Excursions 1.98] 2.41 2.27| 1.25 2.67 1.33 2.67| 0.00| 2.00| 2.00|
Other 2.00| 3.00] 2.25 0.00] 0.00| 0.00] 0.00] 0.00| 0.00| 0.00|

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Table 320: Rating of Product Components by Purpose of Visit (Average Rating) Dec 09

PRODUCT COMPONENTS PURPOSE
Visit Friend/| Nature Scientific/[Adventure| Personal

Vacation| Business Relatives| Travel| StudyTour] Tourism Events| Climate | DayTrip| Other
Airline Connections 1.95) 2.34 2.05 0.00 0.00 2.50] 2.19 0.00 0.00] 1.92
Travel Agents 2.01 2.30 1.85 0.00 0.00 3.00] 2.00] 0.00] 0.00] 2.29
Immigrations 1.75 2.00] 1.85 0.00 0.00] 2.00] 2.00] 0.00) 0.00] 1.85
Customs 1.77 2.05) 1.92 2.00] 0.00) 2.00] 2.00] 0.00) 0.00] 1.85
Accommodation 1.79 2.00] 1.66 0.00 0.00| 3.00] 1.97 0.00| 0.00| 1.64
Restaurants 2.14) 2.35) 2.08] 0.00 0.00| 0.00 2.28] 0.00| 0.00| 2.00|
Night Life 2.22 2.44 2.19 0.00 0.00 0.00 2.38| 0.00 0.00 2.20
Hotel Staff 2.00] 1.98 2.06| 0.00 0.00 0.00 2.23 0.00 0.00 2.50]
Security 2.33 2.36) 2.31 0.00 0.00 2.50] 2.33 0.00 0.00 2.33
Friendliness of People 1.74 1.67| 1.71] 0.00] 0.00) 1.50] 1.91) 0.00) 0.00] 1.62|
Taxi/Hired Cars 2.06) 2.00 2.04 0.00 0.00 0.00 2.05 0.00] 0.00] 1.78
Tours/Excursions 2.16) 2.30] 2.17| 0.00 0.00] 1.50 2.19) 0.00] 0.00] 2.00]
Other 2.47 2.17, 1.90 0.00 0.00| 0.00 2.50| 0.00| 0.00| 0.00|

For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor

Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston, Georgetown Page 118
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Table 321: Rating of Product Components by Purpose of Visit (Average Rating) _Oct to

Dec 09

PRODUCT COMPONENTS PURPOSE

Visit Friend/| Nature| Scientific/Adventure| Personal
Vacation| Business Relatives| Travel| StudyTour] Tourism Events| Climate| DayTrip| Other|

Airline Connections 2.07 2.32] 2.06) 2.54 2.55 2.25 2.23 2.00] 2.50] 2.00]
Travel Agents 2.06 2.15 1971 213 2.22 2.57 2.00 0.00 2171 232
Immigrations 1.85 2.02 1.88]  2.09 2.09 1.75 1.95 0.00 170,  1.89
Customs 1.86) 2.05 194 227 2.36 1.88 1.95 0.00 2000 194
Accommodation 1.89 2.11] 1.75 2.07] 2.50] 2.25 1.80 0.00| 1.86 1.91
Restaurants 2.13 2.35 2200 227 2.45 2.25 2.26 0.00 1.8 212
Night Life 2.27, 2.64 239 250 2.80 2.33 2.43 0.00 160  2.29
Hotel Staff 2.09 2.03 231 2.00 1.90 1.88 2.20 0.00 2200 2.00
Security 2.40 2.35 248 1.90 2.30 2.00 2.37 0.00 217 240
Friendliness of People 1.80] 1.76) 1.81 1.43 1.91 1.50, 1.85 2.00| 1.75 1.68|
Taxi/Hired Cars 2.08 2.04 2000 163 1.89 2.00 1.96) 0.00 188  1.95
Tours/Excursions 2.08 2.37 223 127 2.40 1.75 2.27 0.00 2000 208
Other 2.22) 2.47 2.36| #DIV/0! 3.00 2.00 2.53 0.00 000 1.33
For Level of Importance: 1 = Excellent, 2 = Good, 3 = Average and 4 = Poor
Table 322: Rating Value for Money (%) Jan 09

ITEM Very Expensive| Expensive| Not Expensive Total
Cost of visit 28% 37% 35% 100%
Cost of accommodation 9% 27% 64% 100%
Cost of meals 15% 31% 54% 100%
Cost of drinks 15% 31% 55% 100%
Table 323: Rating Value for Money (%) Feb 09

ITEM Very Expensive| Expensive| Not Expensive Total
Cost of visit 23% 43% 34% 100%
Cost of accommodation 13% 30% 57% 100%
Cost of meals 13% 28% 59% 100%
Cost of drinks 13% 27% 60% 100%
Table 324: Rating Value for Money (%) Mar 09

ITEM Very Expensive| Expensive| Not Expensive Total
Cost of visit 23% 39% 38% 100%
Cost of accommodation 10% 37% 53% 100%
Cost of meals 12% 29% 59% 100%
Cost of drinks 12% 28% 60% 100%

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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ITEM Very Expensive| Expensive|] Not Expensive Total
Cost of visit 25% 39% 36% 100%
Cost of accommodation 11% 32% 58% 100%
Cost of meals 13% 30% 57% 100%
Cost of drinks 13% 29% 58% 100%
Table 326: Rating Value for Money (%) April 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 26% 45% 28% 100%
Cost of accommodation 10% 32% 57% 100%
Cost of meals 14% 32% 53% 100%
Cost of drinks 15% 31% 54% 100%
Table 327: Rating Value for Money (%) May 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 26% 41% 32% 100%
Cost of accommodation 10% 26% 65% 100%
Cost of meals 15% 29% 55% 100%
Cost of drinks 16% 29% 55% 100%
Table 328: Rating Value for Money (%) June 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 25% 42% 33% 100%
Cost of accommodation 10% 28% 62% 100%
Cost of meals 18% 30% 52% 100%
Cost of drinks 17% 27% 56% 100%
Table 329: Rating Value for Money (%)  April to June 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 26% 43% 31% 100%
Cost of accommodation 10% 29% 61% 100%
Cost of meals 16% 31% 53% 100%
Cost of drinks 16% 29% 55% 100%
Table 330: Rating Value for Money (%) July 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 26% 43% 31% 100%
Cost of accommodation 12% 33% 55% 100%
Cost of meals 16% 29% 55% 100%
Cost of drinks 16% 29% 55% 100%

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 29% 42% 28% 100%
Cost of accommodation 12% 31% 57% 100%
Cost of meals 14% 30% 56% 100%
Cost of drinks 17% 27% 56% 100%
Table 332: Rating Value for Money (%)  Sept 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 30% 38% 32% 100%
Cost of accommodation 13% 29% 58% 100%
Cost of meals 17% 25% 58% 100%
Cost of drinks 16% 27% 57% 100%
Table 333: Rating Value for Money (%) July to Sept 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 28% 42% 30% 100%
Cost of accommodation 12% 31% 56% 100%
Cost of meals 16% 29% 56% 100%
Cost of drinks 16% 28% 56% 100%
Table 334: Rating Value for Money (%) Oct 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 25% 44% 31% 100%
Cost of accommodation 12% 31% 58% 100%
Cost of meals 15% 33% 52% 100%
Cost of drinks 14% 31% 55% 100%
Table 335: Rating Value for Money (%) Nov 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 24% 37% 39% 100%
Cost of accommodation 16% 27% 57% 100%
Cost of meals 15% 26% 59% 100%
Cost of drinks 14% 24% 63% 100%

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown Page 121
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Table 336: Rating Value for Money (%) Dec 09

ITEMS Very Expensive] Expensive| Not Expensive Total
Cost of visit 24% 45% 32% 100%
Cost of accommodation 9% 33% 58% 100%
Cost of meals 15% 25% 60% 100%
Cost of drinks 14% 24% 62% 100%
Table 337: Rating Value for Money (%) Oct to Dec 09
ITEMS Very Expensive| Expensive| Not Expensive Total
Cost of visit 24% 42% 34% 100%
Cost of accommodation 12% 30% 57% 100%
Cost of meals 15% 28% 57% 100%
Cost of drinks 14% 26% 60% 100%
Table 338: Rating Value for Money by Country of Residence (%) Jan 09
ITEM USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Cost of visit 1.97 2.19 2.28 2.21 2.43 2.21
Cost of accommodation 2.46 2.69 2.62 2.74 2.83 2.47
Cost of meals 2.32 2.45 2.59 2.60 2.38 2.56
Cost of drinks 2.31 2.49 2.71 2.59 2.43 2.44
1=Very Expensive 2=Expensive 3=Not Expensive

Table 339: Rating Value for Money by Country of Residence (%) Feb 09

ITEM USA| CANADA UKICARIBBEAN SOUTH AMERICA] OTHER
Cost of visit 2.06 2.02 2.09| 2.39 1.67 2.80
Cost of accommodation 2.39 2.37 2.82 2.46 3.00 2.50
Cost of meals 2.44 2.35 2.50 2.63 2.50 2.89
Cost of drinks 2.46 2.44 2.41 2.55 3.00 2.89
1=Very Expensive 2=Expensive 3=Not Expensive

Table 340: Rating Value for Money by Country of Residence (%) Mar 09

ITEM USA| CANADA UK|cARIBBEAN| sOUTH AMERICA]  OTHER
Cost of visit 2.12 1.97 2.38 2.39 2.67 2.19
Cost of accommodation 2.38 2.22 2.56 2.60 3.00 2.35
Cost of meals 2.35 2.45 2.74 2.64 2.75 2.55
Cost of drinks 2.36 2.52 2.76 2.68 2.75 2.45
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 341: Rating Value for Money by Country of Residence (%) Jan to Mar 09

ITEM USA| CANADA uk|cAriBBEAN| soUTH AMERICA|  OTHER
Cost of visit 2.05 2.07 2.27 2.32 2.31 2.32
Cost of accommodation 2.41 2.44 2.64 2.60 2.91 2.43
Cost of meals 2.36 2.43 2.64 2.62 2.50 2.62
Cost of drinks 2.37 2.49 2.65 2.62 2.62 2.53
1=Very Expensive 2=Expensive 3=Not Expensive

Table 342: Rating Value for Money by Country of Residence (%) April 09

ITEMS USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Cost of visit 1.93 2.14 2.25 2.24 2.00 1.86
Cost of accommodation 2.45 2.56) 2.80 2.58 2.00 1.79
Cost of meals 2.30 2.47 2.68 2.53 2.50 2.50
Cost of drinks 2.32 2.52 2.64 2.52 3.00 2.43
1=Very Expensive 2=Expensive 3=Not Expensive

Table 343: Rating Value for Money by Country of Residence (%) May 09

ITEMS USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Cost of visit 1.99 1.96 2.12 2.33 2.80 2.57
Cost of accommodation 2.50 2.49 2.47 2.78 2.80 2.83
Cost of meals 2.39 2.27 2.44 2.49 3.00 2.85
Cost of drinks 2.39 2.28 2.52 2.46 3.00 2.71
1=Very Expensive 2=Expensive 3=Not Expensive

Table 344: Rating Value for Money by Country of Residence (%) June 09

ITEMS USA| CANADA Uk|cARIBBEAN| SOUTH AMERICA|  OTHER
Cost of visit 2.01 2.00 1.80 2.51 2.50 2.06
Cost of accommodation 2.48 2.45 2.67 2.63 3.00 2.15
Cost of meals 2.32 2.10 2.21 2.66 3.00 2.47
Cost of drinks 2.37 2.23 2.40 2.68 3.00 2.53
1=Very Expensive 2=Expensive 3=Not Expensive

Table 345: Rating Value for Money by Country of Residence (%) April to June 09

ITEMS USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Cost of visit 1.98 2.04 2.07 2.38 2.63 2.16
Cost of accommodation 2.48 2.50 2.63 2.66 2.71 2.23
Cost of meals 2.34 2.29 2.45 2.58 2.88 2.60
Cost of drinks 2.36 2.35 2.52 2.57 3.00 2.56
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Bureau of Statistics
74 High Street
Kingston, Georgetown
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y by Country of Residence (%) July 09

ITEMS USA| CANADA UK|cArIBBEAN| sOUTH AMERICA|  OTHER
Cost of visit 2.00 2.02 2.47 2.29 2.00 2.20
Cost of accommodation 2.42 2.19| 2.80 2.66 2.00 2.38
Cost of meals 2.37 2.15 2.61 2.65 2.50 2.77
Cost of drinks 2.35 2.31 2.63 2.64 2.50 2.57
1=Very Expensive 2=Expensive 3=Not Expensive

Table 347: Rating Value for Mone

y by Country of Residence (%) Aug 09

ITEMS USA| CANADA uK|cARIBBEAN| sOUTH AMERICA|  OTHER
Cost of visit 1.94 2.02 2.19 2.21 1.75 2.22
Cost of accommodation 2.40 2.50 2.50 2.71 2.00 2.00
Cost of meals 2.39| 2.45 2.55 2.57 2.50 2.44)
Cost of drinks 2.34 2.33 2.50 2.65 2.75 2.44
1=Very Expensive 2=Expensive 3=Not Expensive

Table 348: Rating Value for Money by Country of Residence (%) Sept 09

ITEMS USA| CANADA uk|cARIBBEAN| sOuTH AMERICA|  OTHER
Cost of visit 1.95 1.92 1.80 2.26 1.50 2.30
Cost of accommodation 2.37 2.14 2.54 2.73 2.00 2.67
Cost of meals 2.30 2.35 2.64 2.75 2.50 2.56
Cost of drinks 2.28 2.45 2.57 2.74 3.00 2.44
1=Very Expensive 2=Expensive 3=Not Expensive

Table 349: Rating Value for Money by Country of Residence (%) July to Sept 09

ITEMS USA| CANADA UKICARIBBEAN SOUTH AMERICA| OTHER
Cost of visit 1.97 2.00 2.18 2.26 1.75 2.24
Cost of accommodation 2.40 2.30 2.61 2.69 2.00 2.38
Cost of meals 2.36 2.30 2.60 2.64 2.50 2.61
Cost of drinks 2.33 2.35 2.57 2.66 2.75 2.50
1=Very Expensive 2=Expensive 3=Not Expensive

Table 350: Rating Value for Money by Country of Residence (%) Oct 09

ITEMS USA| CANADA UKICARIBBEAN SOUTH AMERICA| OTHER
Cost of visit 1.98 211 1.64 2.28 2.60 2.14
Cost of accommodation 2.41 2.46 2.40 2.69| 2.50 2.40
Cost of meals 2.30 2.40 2.48 2.49| 2.40 2.58
Cost of drinks 2.30 241 2.60 2.59| 2.25 2.54
1=Very Expensive 2=Expensive 3=Not Expensive

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Page 124




Page 125 of 143

Table 351: Rating Value for Money by Country of Residence (%) Nov 09

ITEMS USA| CANADA uk|cARIBBEAN| souTH AMERICA|  OTHER
Cost of visit 2.02 2.30 1.89 2.43 2.50 2.28
Cost of accommodation 2.31 2.53 2.33 2.63 2.33 2.50
Cost of meals 2.32 2.65 2.40 2.62 2.33 2.59
Cost of drinks 2.34 2.61 2.60 2.67 3.00 2.55
1=Very Expensive 2=Expensive 3=Not Expensive

Table 352: Rating Value for Money by Country of Residence (%) Dec 09

ITEMS USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| ~ OTHER
Cost of visit 2.00 1.95 2.33 221 2.57 2.50
Cost of accommodation 2.47 2.51 2.42 2.59 2.67 2.29
Cost of meals 2.41 2.35 2.61 2.53 2.67 2.75
Cost of drinks 2.46 2.35 2.73 2.50 3.00 2.60
1=Very Expensive 2=Expensive 3=Not Expensive

Table 353: Rating Value for Money by Country of Residence (%) Oct to Dec 09

ITEMS USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Cost of visit 2.00 2.12 1.94 2.32 2.57 2.30
Cost of accommodation 2.40 2.50 2.38 2.64 2.54 2.41
Cost of meals 2.35 2.46 2.48 2.55 2.50 2.64
Cost of drinks 2.38 2.45 2.63 2.60 2.75 2.56
1=Very Expensive 2=Expensive 3=Not Expensive

Table 354: Rating Value for Money by Type of Accommodation

Average Rating) Jan 09

ITEM Hotel] Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.40 2.25 2.00 2.03 1.96
Cost of accommodation 2.55 2.40 2.14 2.64 2.40
Cost of meals 2.66 2.40 2.50 2.39 2.16
Cost of drinks 2.66 2.40 2.71 2.40 2.21
1=Very Expensive 2=Expensive 3=Not Expensive

Table 355: Rating Value for Money by Type of Accommodation (Average Rating) Feb 09

ITEM Hotell Apartment/Villa| Guest House|Friends/Relatives Other
Cost of visit 2.46 2.11 2.38 2.09] 1.85
Cost of accommodation 2.40 2.57 2.36 2.47 2.71
Cost of meals 2.67 2.75 2.57 2.43 2.29
Cost of drinks 2.70 2.50 2.57 2.43 2.36
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 356: Rating Value for Money by Type of Accommodation (Average Rating) Mar 09

ITEM Hotel] Apartment/Villa| Guest House|Friends/Relatives Other
Cost of visit 2.39 2.00 2.47 2.07 2.29
Cost of accommodation 2.36 2.25 2.64 2.47 2.50
Cost of meals 2.55 2.25 2.74 2.44 2.68
Cost of drinks 2.54 2.38 2.79 2.47 2.69
1=Very Expensive 2=Expensive 3=Not Expensive

Table 357: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to

Mar 09
ITEM Hotel|] Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.41 2.14 2.33 2.06 2.03
Cost of accommodation 2.40 2.40 2.43 2.54 2.52
Cost of meals 2.60 2.46 2.63 2.42 2.36
Cost of drinks 2.61 2.42 2.70 2.43 2.39
1=Very Expensive 2=Expensive 3=Not Expensive

Table 358: Rating Value for Money by Type of Accommodation (Average Rating) _April

09
ITEMS Hotel| Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.33 1.75 2.41 1.95 2.09
Cost of accommodation 2.34 2.50 2.47 2.48 2.65
Cost of meals 2.65 2.50 2.72 2.29 2.53
Cost of drinks 2.63 2.42 2.61 2.33 2.45
1=Very Expensive 2=Expensive 3=Not Expensive

Table 359: Rating Value for Money by Type of Accommodation (Average Rating) May 09

ITEMS Hotel| Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.39 2.27 1.81 2.03 1.81
Cost of accommodation 2.55 2.43 2.33 2.60 2.46
Cost of meals 2.74 2.36 2.31 2.33 2.47
Cost of drinks 2.70 2.43 2.23 2.35 2.28
1=Very Expensive 2=Expensive 3=Not Expensive

Table 360: Rating Value for Money by Type of Accommodation (Average Rating) June 09

ITEMS Hotel| Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.36 2.00 2.31 2.01 2.19
Cost of accommodation 2.36 2.67 2.69 2.56 2.63
Cost of meals 2.64 2.50 2.50 2.28 2.17
Cost of drinks 2.65 2.50 2.40 2.33 2.36
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 361: Rating Value for Money by Type of Accommodation (Average Rating) _April to

June 09
ITEMS Hotel| Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.36 2.03 2.18 2.00 2.03
Cost of accommodation 2.41 2.50 2.50 2.54 2.59
Cost of meals 2.67 2.44 2.53 2.30 2.38
Cost of drinks 2.66 2.44 2.43 2.34 2.37
1=Very Expensive 2=Expensive 3=Not Expensive

Table 362: Rating Value for Money by Type of Accommodation (Average Rating) July 09

ITEMS Hotel| Appartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.44 2.11 2.12 1.95 2.08
Cost of accommodation 2.40 2.36 2.57 2.47 2.33
Cost of meals 2.60 2.50 2.38 2.34 2.58
Cost of drinks 2.63 2.47 2.29 2.34 2.53
1=Very Expensive 2=Expensive 3=Not Expensive

Table 363: Rating Value for Money by Type of Accommodation (Average Rating) Aug 09

ITEMS Hotel|] Appartment/Villa] Guest House|Friends/Relatives Other

Cost of visit 2.29 2.00 2.15 1.95 2.03

Cost of accommodation 2.22 2.38 2.33 2.55 2.52

Cost of meals 2.57 2.33 2.23 2.41 2.41

Cost of drinks 2.55 2.30 2.54 2.38 2.28
1=Very Expensive 2=Expensive 3=Not Expensive

Table 364: Rating Value for Money by Type of Accommodation (Average Rating) Sept 09

ITEMS Hotel] Appartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.39 2.00 2.29 1.87 2.00
Cost of accommodation 2.31 2.50 2.60 2.49 2.00
Cost of meals 2.68 2.40 2.33 2.35 2.13
Cost of drinks 2.69 2.60 2.33 2.31 2.38
1=Very Expensive 2=Expensive 3=Not Expensive

Table 365: Rating Value for Money by Type of Accommodation (Average Rating) _July to

Sept 09
ITEMS Hotel| Appartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.39 2.05 2.16 1.93 2.05
Cost of accommodation 2.33 2.38 2.50 2.50 2.38
Cost of meals 2.60 2.44 2.33 2.37 2.43
Cost of drinks 2.62 2.44 2.38 2.35 2.38
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 366: Rating Value for Money by Type of Accommodation (Average Rating) Oct 09

ITEMS Hotel| Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.30 2.27 2.26] 2.00 1.83
Cost of accommodation 2.37 2.70 2.56 2.54 2.44
Cost of meals 2.51 2.27 2.39 2.39 2.28
Cost of drinks 2.55 2.60 2.47 2.40 2.37
1=Very Expensive 2=Expensive 3=Not Expensive

Table 367: Rating Value for Money by Type of Accommodation (Average Rating) Nov 09

ITEMS Hotel] Apartment/Villa|] Guest House|Friends/Relatives Other

Cost of visit 2.30 2.09 2.22 2.15 1.88

Cost of accommodation 2.38 2.47 2.59 2.44 2.38

Cost of meals 2.61 241 2.71 2.39 2.21

Cost of drinks 2.64 2.55 2.81 2.43 2.25
1=Very Expensive 2=Expensive 3=Not Expensive

Table 368: Rating Value for Money by Type of Accommodation (Average Rating) Dec 09

ITEMS Hotel] Apartment/Villa] Guest House|Friends/Relatives Other

Cost of visit 2.33 1.75 2.39 2.02 2.04

Cost of accommodation 2.29 2,11 2.45 2.59 2.47

Cost of meals 2.63 2.20 2.60 2.40 2.58

Cost of drinks 2.66 2.30 2.60 2.44 2.56
1=Very Expensive 2=Expensive 3=Not Expensive

Table 369: Rating Value for Money by Type of Accommodation (Average Rating) _Oct to

Dec 09
ITEMS Hotel] Apartment/Villa] Guest House|Friends/Relatives Other
Cost of visit 2.31 2.04 2.30 2.05 1.92
Cost of accommodation 2.35 2.45 2.53 2.53 2.43
Cost of meals 2.58 2.33 2.56 2.39 2.36
Cost of drinks 2.62 2.50 2.62 2.42 2.39
1=Very Expensive 2=Expensive 3=Not Expensive

Table 370: Rating Value for Money by Purpose of Visit (Average Rating) _Jan 09

ITEM Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal |Climate | Day Trip] Other|
Relatives| Travel| Study Tour]  Tourism Events|
Cost of visit 2.03 2.49 2.08 2.50 3.00 3.00 1.82] 3000 2021 280
Cost of accommodation 2.52 2.62 2.68 3.00 2.00 3.00 2400 3000 254 260
Cost of meals 2.33 2.68 2.47 3.00 2.00 3.00 2.23 3.00 2.36) 2.80
Cost of drinks 2.36) 2.64 2.50 0.00 2.00 3.00 2.18 3.00 2.39 2.80
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Value for Money by Purpose of Visit (Average Rating) Feb 09

ITEM Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal |Climate | Day Trip| Other
Relatives| Travel| Study Tour]  Tourism Events

Cost of visit 2.02 2.31 2.15 2.20 2.00 3.00 204 000 201 263

Cost of accommodation 2.47 2.30 2.48 2.33 2.00 3.00 237 0.00 2.33 2.88

Cost of meals 2.43 2.56 2.46 2.75 3.00 3.00 239 0.00] 241 286

Cost of drinks 241 2.55 2.49 2.75 3.00 2.00 2.42 0.00 245 2.83

1=Very Expensive 2=Expensive 3=Not Expensive

Table 372: Ratin

Value for Money by Purpose of Visit

Average Rating) Mar 09

ITEM Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal |Climate | Day Trip| Other
Relatives| Travel| Study Tour Tourism Events
Cost of visit 2.02 2.33 2.22 2.50 2.67 2.00 2.10 0.00 2.15 2.45
Cost of accommodation 2.38 2.50 2.39 2.50 2.33 2.50 2.57 0.00 2.37, 2.18
Cost of meals 2.46 2.58 2.38 3.00 2.10 3.00 2.49 0.00 2.44 2.68
Cost of drinks 2.45 2.56 2.43 2.50 2.44 3.00 2.60 0.00 2.46 2.74
1=Very Expensive 2=Expensive 3=Not Expensive

Table 373: Ratin

Value for Money by Purpose of Visit

Average Rating) Jan to Mar 09

ITEM Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal [Climate | Day Trip] Other
Relatives| Travel| Study Tour Tourism Events
Cost of visit 2.02 2.37) 2.14 2.33 2.64 2.50 198 3000 207 254
Cost of accommodation 2.45 2.46 2.54 2.50 2.27 2.75 2.44) 3.00 2.42) 2.43
Cost of meals 2.40 2.60 2.44 2.86 2.17 3.00 2.37 3.00 2.40 2.74
Cost of drinks 2.40 2.58 2.48 2.67 2.45 2.75 2.40 3.00 2.43 2.77
1=Very Expensive 2=Expensive 3=Not Expensive
Table 374: Rating Value for Money by Purpose of Visit (Average Rating) April 09
ITEMS Vacation| Business| Visit Friend/] Nature | Scientific/| Adventure | Personal | Climate | Day Trip| Other|
Relatives| Travel| Study Tour] Tourism| Events
Cost of visit 1.93 2.36 2.05 0.00 1.00 0.00; 2.10 1.67 0.00] 211
Cost of accommodation 2.43 2.39 2.60 0.00 1.00 0.00; 2.47 2.67, 0.000 275
Cost of meals 2.33 2.62 2.44) 0.00 3.00 0.00; 2.30 2.00 0.00] 2.56
Cost of drinks 2.33 2.60, 2.47, 0.00 3.00 0.00 2.41] 2.00 0.00 2.44
1=Very Expensive 2=Expensive 3=Not Expensive
Table 375: Rating Value for Money by Purpose of Visit (Average Rating) May 09
ITEMS Vacation| Business| Visit Friend/| Nature | Scientific/] Adventure | Personal | Climate | Day Trip| Other|
Relatives| Travel| Study Tour]  Tourism| Events
Cost of visit 1.96 2.49 2.00 0.00 3.00 2.00, 1.90 0.00, 200 225
Cost of accommodation 2.46 2.63 2.66 0.00 3.00 3.00, 2.39 0.00, 3.000 3.00
Cost of meals 2.32 2.72 2.38 0.00 3.00 3.00 2.28 0.00, 267 225
Cost of drinks 2.26 2.76 2.39 0.00 3.00 3.00, 2.32 0.00, 2.00] 267
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 376: Rating Value for Money by Purpose of Visit (Average Rating) June 09
ITEMS Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal [ Climate | DayTrip| Other
Relatives| Travell Study Tour|  Tourism| Events

Cost of visit 204 246 2100 0.00 2.00 0.00 182 000 300 225
Cost of accommodation 2.55 239 259 0.00 233 0.00 2490 000 0.00f 250
Cost of meals 23 259 2321 0.00 233 0.00 231 0000 2000 263
Cost of drinks 231 264 239 000 267 0.00 24 000 300 257
1=Very Expensive 2=Expensive 3=Not Expensive

Table 377: Rating Value for Money by Purpose of Visit (Average Rating) _April to June 09

ITEMS Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal | Climate | Day Trip| Other
Relatives| Travell Study Tour|  Tourism| Events

Cost of visit 197 245 2051 0.00 217 2.00 19 1500 225 219

Cost of accommodation 247 248 261 0.00 233 3.00 245 267 3000 267

Cost of meals 23 265 2371 0.00 267 3.00 2200 175 250 252

Cost of drinks 23 267 241 0.00 283 3.00 231 175 225 253

1=Very Expensive 2=Expensive 3=Not Expensive

Table 378: Rating Value for Money by Purpose of Visit (Average Rating) July 09

[TEMS PURPOSE
Vacation| Business| Visit Friend/|  Nature| Scientific/| Adventure| Personal

Relatives|  Travel| StudyTour{ ~ Tourism|  Events| Climate| DayTrip| Other
Cost of visit 1.95 250 2000 200 2.00 250 177 000 3000 225
Cost of accommodation 241 256 258 300 3.00 200 2140 000 2000 267
Cost of meals 234 2.64 23200 3.00 3.00 222 000 300 214
Cost of drinks 2.29 262 25 200 3.00 3.00 2280 000 3000 225
1=Very Expensive 2=Expensive 3=Not Expensive

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 379: Rating Value for Money by Purpose of Visit (Average Rating) Aug 09

ITEMS PURPOSE
Vacation| Business| Visit Friend/|  Nature| Scientific/| Adventure] Personal

Relatives| ~ Travel| StudyTour{ Tourism{  Events| Climate| DayTrip| ~ Other
Cost of visit 181 3 2080 200 260 3.00 L7 000f 2000 238
Costof accommodation| ~ 231f 244 256 300 280 3.00 258 0000 3000 238
Cost of meals 2311 261 25 300 280 300 215 000 300 269
Cost of drinks 220 246 259 300 3.00 2500 215 000 300 277
1=Very Expensive 2=Expensive 3=Not Expensive

Table 380: Rating Value for Money by Purpose of Visit (Average Rating) Sept 09

TEMS PURPOSE
Vacation| Business| Visit Friend/|  Nature| Scientific/| Adventure] Personal

Relatives| ~ Travel| Study Tour] ~ Tourism{  Events| Climate| DayTrip| ~Other
Cost of visit 186 236 2000 0.00 3.00 197 0000 240 23| 202
Cost of accommodation| 261 231 23 100 3.00 23 0000 233 27 246
Cost of meals 24711 268 229 100 3.00 217 0000 225 250 241
Cost of drinks 208 255 2300 0.00 3.00 217 0000 225 260 241
1=Very Expensive 2=Expensive 3=Not Expensive

Table 381: Rating Value for Money by Purpose of Visit (Average Rating) July to Sept 09

[TEMS PURPOSE
Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal

Relatives| ~ Travel| StudyTour{ Tourism{  Events| Climate| DayTrip{  Other,
Cost of visit 190 243 2000 200 250 2000 176 240 242 204
Costof accommodation| 241 248 253 250 286 235 280 233 260 24
Cost of meals 235 264 24200 288 2290 219 25 260 24
Cost of drinks 230 257 250 250 300 2240 23 2N 269 24
1=Very Expensive 2=Expensive 3=Not Expensive

Telephone Number 227 0480 & 227 3377

Survey Department
Bureau of Statistics

74 High Street

Kingston, Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 382: Rating Value for Money by Purpose of Visit (Average Rating) Oct 09
TEMS PURPOSE

Vacation| Business| VisitFriend/| Nature| Scientific/| Adventure| Personal
Relatives|  Travell Study Tour{ Tourism{  Events| Climate| DayTrip{  Other
Cost of visit 195 239 19 250 3.00 167 185 0000 150 240
Costof accommodation| 2460 249 247 250 3.00 200 2310 0000 000 292
Cost of meals 23 250 238 3.0 3.00 3.00 2090 0000 2000 258
Cost of drinks 231 255 2830300 3.00 3.00 20000 2000 267
1=Very Expensive 2=Expensive 3=Not Expensive

Table 383: Rating Value for Money by Purpose of Visit (Average Rating) Nov 09
TEMS PURPOSE

Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal
Relatives| ~ Travell StudyTour| Tourism{  Events| Climate | DayTrip| ~Other
Cost of visit 214 249 200 180 200 233 165 000p 150 273
Costof accommodation| 237 2.49 246 26] 205 233 205 0000 200 289
Cost of meals 23 2683 271 300 233 2080 000 150 280
Cost of drinks 250 282 54 289 275 300 208 0000 2000 276
1=Very Expensive 2=Expensive 3=Not Expensive

Table 384: Rating Value for Money by Purpose of Visit (Average Rating) Dec 09
[TEMS PURPOSE

Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal

Relatives|  Travel| StudyTour] ~ Tourism{  Events| Climate| DayTrip|  Other
Cost of visit 2.00 237 2059 000 3.00 197 000 255 2000 208
Costof accommodation| 235 247 259 250 250 260 0000 28] 250 249
Cost of meals 24 260 24250 3.00 236 0000 3000 218 245
Cost of drinks 28 263 2500 000 3.00 245 0000 251 21§ 248
1=Very Expensive 2=Expensive 3=Not Expensive
Survey Department ~ Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

74 High Street
Kingston, Georgetown Page 132
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Table 385: Rating Value for Money by Purpose of Visit (Average Rating) Oct to Dec 09

TEMS PURPOSE
Vacation| Business| Visit Friend/|  Nature| Scientific/| Adventure| Personal

Relatives|  Travel|StudyTour| Tourism|  Events| Climate| DayTrip| Other
Cost of visit 203 240 205 200 250 197 176 238 183 213
Cost of accommodation JRY 248 251 260 243 255 25 278 24 253
Cost of meals 2000 257 23 LR 3.00 239 211 3000 200 247
Cost of drinks 24 259 249 28 286 251 2050 24 214 250
1=Very Expensive 2=Expensive 3=Not Expensive

Table 386: Willingness to Recommend by Country of Residence (%) Jan 09

Willingness to Recommend USA] CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Definitely 51% 61% 60% 57% 50% 35%
Probably 25% 22% 16% 18% 38% 35%
Definitely Not 4% 0% 0% 0% 0% 4%
Non-Response 20% 17% 24% 24% 13% 27%
Total 100% 100% 100% 100% 100% 100%
Visitors 297 99| 25 103 8 26
Table 387: Willingness to Recommend by Country of Residence (%) Feb 09
Willingness to Recommend USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Definitely 58% 50% 29% 57% 50% 45%
Probably 21% 24% 45% 19% 25% 45%
Definitely Not 5% 3% 10% 1% 0% 9%
Non-Response 15% 23% 16% 23% 25% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 224 62 31 69| 4 11
Table 388: Willingness to Recommend by Country of Residence (%) Mar 09
Willingness to Recommend USA] CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Definitely 50% 46% 45% 59% 43% 48%
Probably 24% 23% 34% 15% 29% 40%
Definitely Not 3% 2% 5% 1% 0% 4%
Non-Response 23% 28% 16% 25% 29% 8%
Total 100% 100% 100% 100% 100% 100%
Visitors 275 99| 56 96 7 25

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 389: Willingness to Recommend by Country of Residence (%) Jan to Mar 09

Willingness to Recommend USA| CANADA UK|CARIBBEAN| SOUTH AMERICA|  OTHER
Definitely 53% 53% 44% 58% 47% 42%
Probably 23% 23% 33% 17% 32% 39%
Definitely Not 1% 2% 5% 1% 0% 5%
Non-Response 20% 23% 18% 24% 21% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 796 260| 112 268 19| 62

Table 390: Willingness to Recommend by Country of Residence (%) _April 09

Willingness to Recommend USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Definitely 60% 61% 77% 55% 50% 38%
Probably 22% 24% 19% 24% 0% 33%
Definitely Not 1% 1% 0% 1% 0% 5%
Non-Response 17% 14% 4% 19% 50% 24%
Total 100% 100% 100% 100% 100% 100%
Visitors 250 79 26 74 2 21

Table 391: Willingness to Recommend by Country of Residence (%) May 09

Willingness to Recommend USA| CANADA uk|cARrIBBEAN| souTH AMERICA|  OTHER
Definitely 53% 47% 50% 56% 33% 41%
Probably 22% 21% 38% 22% 33% 53%
Definitely Not 3% 4% 0% 1% 0% 6%
Non-Response 23% 28% 13% 21% 33% 0%
Total 100% 100% 100% 100% 100% 100%
Visitors 279 72 32 78 9| 17

Table 392: Willingness to Recommend by Country of Residence (%) June 09

Willingness to Recommend USA| CANADA UK|CARIBBEAN SOUTH AMERICA| OTHER
Definitely 52% 44% 63% 60% 20% 50%
Probably 25% 35% 25% 21% 20% 29%
Definitely Not 3% 4% 0% 0% 20% 4%
Non-Response 20% 17% 13% 19% 40% 17%
Total 100% 100% 100% 100% 100% 100%
Visitors 321 71 24 108 5 24
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

74 High Street
Kingston, Georgetown Page 134
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Table 393: Willingness to Recommend by Country of Residence (%) April to June 09

Willingness to Recommend USA| CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Definitely 55% 51% 62% 58% 31% 44%
Probably 23% 27% 28% 22% 25% 37%
Definitely Not 2% 3% 0% 1% 6% 5%
Non-Response 20% 19% 10% 19% 38% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 850 222 82 260 16 62
Table 394: Willingness to Recommend by Country of Residence (%) July 09
Willingness to Recommend USA| CANADA UK|CARIBBEAN| SOUTH AMERICA| OTHER] NON-RESPONSE
Definitely 46% 38% 32% 60% 17% 62% 7%
Probably 29% 23% 25% 16% 33% 24% 4%
Definitely Not 4% 14% 11% 1% 0% 5% 2%
Non-Response 21% 24% 32% 23% 50% 10% 87%
Total 100% 100% 100% 100% 100% 100% 100%
Visitors 487 78 28 129 6 21 131
Table 395: Willingness to Recommend by Country of Residence (%) Aug 09
Willingness to Recommend USA| CANADA uk|cAriBBEAN| soUTH AMERICA|  OTHER
Definitely 45% 51% 38% 56% 40% 38%
Probably 22% 17% 31% 23% 40% 38%
Definitely Not 5% 1% 15% 0% 0% 0%
Non-Response 28% 31% 15% 21% 20% 23%
Total 100% 100% 100% 100% 100% 100%
Visitors 415 75 26 86 5 13
Table 396: Willingness to Recommend by Country of Residence (%) _Sept 09
Willingness to Recommend USA] CANADA uk|cAriBBEAN| souTH AMERICA|  OTHER
Definitely 42% 34% 75% 58% 0% 36%
Probably 28% 34% 15% 15% 40% 45%
Definitely Not 3% 3% 0% 0% 0% 0%
Non-Response 26% 29% 10% 27% 60% 18%
Total 100% 100% 100% 100% 100% 100%
Visitors 219] 35 20| 55 5 11

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Willingness to Recommend USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Definitely 45% 43% 46% 58% 19% 49%
Probably 26% 23% 24% 18% 38% 33%
Definitely Not 4% 7% 9% 0% 0% 2%
Non-Response 25% 28% 20% 23% 44% 16%
Total 100% 100% 100% 100% 100% 100%
Visitors 1121 188 74 270] 16 45
Table 398: Willingness to Recommend by Country of Residence (%) Oct 09
Willingness to Recommend USA] CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Definitely 43% 47% 53% 60% 20% 52%
Probably 21% 26% 24% 16% 80% 29%
Definitely Not 1% 1% 5% 2% 0% 5%
Non-Response 0% 0% 0% 0% 0% 0%
Total 69% 76% 82% 77% 100% 86%
Visitors 254 101 38 127 5 21
Table 399: Willingness to Recommend by Country of Residence (%) Nov 09
Willingness to Recommend USA| CANADA uk|cariBBEAN| souTH AMERICA|  OTHER
Definitely 38% 47% 41% 54% 25% 44%
Probably 24% 17% 41% 16% 25% 29%
Definitely Not 3% 4% 4% 1% 25% 12%
Non-Response 35% 33% 14% 28% 25% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 264 83 56 134 4 34
Table 400: Willingness to Recommend by Country of Residence (%) Dec 09
Willingness to Recommend USA] CANADA UK|CARIBBEAN SOUTH AMERICA OTHER
Definitely 55% 56% 43% 52% 20% 35%
Probably 25% 24% 33% 24% 50% 40%
Definitely Not 2% 3% 10% 1% 0% 10%
Non-Response 19% 18% 13% 21% 30% 15%
Total 100% 100% 100% 100% 100% 100%
Visitors 286 80 30 85 10 20

Survey Department
Bureau of Statistics
74 High Street
Kingston, Georgetown
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Table 401: Willingness to Recommend by Country of Residence (%) Oct to Dec 09

Willingness to Recommend USA| CANADA uk|cAriBBEAN| sOuTH AMERICA|  OTHER
Definitely 46% 50% 45% 56% 21% 44%
Probably 24% 22% 34% 18% 53% 32%
Definitely Not 3% 3% 6% 2% 5% 9%
Non-Response 18% 16% 10% 16% 21% 11%
Total 90% 91% 94% 92% 100% 96%
Visitors 804 264 124 346 19| 75

Table 402: Willingness to Recommend by Purpose of Visit (%) _Jan 09

Willingness to Recommend | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate | Day Trip| Other|
Relatives]  Travel| Study Tour Tourism|  Events
Definitely 55% 36% 56% 0% 0% 0% 61%|  100% 48%|  14%
Probably 20% 43% 24% 100% 100% 100% 20% 0% 23% 6%
Definitely Not 2% 2% 3% 0% 0% 0% 1% 0% 3% 1%
Non-Response 23% 19% 17% 0% 0% 0% 18% 0% 27%|  79%
Total 100%|  100% 100%| 100% 100% 100% 100%| 100%| 100%| 100%
Visitors 245, 53 167 2 1 1 71 2 367, 80

Table 403: Willingness to Recommend by Purpose of Visit (%) Feb 09

Willingness to Recommend | Vacation| Business| Visit Friend/] Nature| Scientific/| Adventure| Personal | Climate | Day Trip| Other
Relatives]  Travel| Study Tour Tourism|  Events
Definitely 61% 39% 53% 83% 100% 100% 55% 0% 50%|  60%
Probably 17% 33% 28% 0% 0% 0% 22% 0% 18%|  40%
Definitely Not 4% 7% 5% 0% 0% 0% 4% 0% 4% 0%
Non-Response 19% 21% 14% 17%, 0%| 0% 19% 0% 28% 0%
Total 100% 100% 100% 100% 100% 100% 100% 0%|  100%| 100%
Visitors 138 72 102, 6 2 1 69 0 243 10

Table 404: Willingness to Recommend by Purpose of Visit (%) Mar 09

Willingness to Recommend | Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate | Day Trip| Other|
Relatives]  Travel| Study Tour Tourism|  Events
Definitely 50% 39% 59% 67%, 20%, 100% 58% 0% 45% 48%
Probably 22% 37% 23% 0% 50%, 0% 16% 0% 24% 28%
Definitely Not 2% 1% 3% 0% 30% 0% 1% 0% 3% 3%
Non-Response 26% 22% 15% 33%, 0%| 0% 25% 0% 28% 21%
Total 100% 100% 100% 100% 100% 100% 100% 0% 100%| 100%
Visitors 230 89 115 3 10] 3 69 0 343 29
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 405: Willingness to Recommend by Purpose of Visit (%) Jan to Mar 09

Willingness to Recommend | Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate | Day Trip| Other|
Relatives|  Travel| Study Tour Tourism|  Events
Definitely 54% 38% 56% 64% 31% 80% 58%| 100% 47% 26%
Probably 20% 37% 25% 18% 46% 20% 19% 0% 22% 14%
Definitely Not 2% 3% 4% 0% 23%, 0% 2% 0% 3% 2%
Non-Response 23% 21% 15%) 18%, 0%| 0% 21% 0% 28% 58%
Total 100%| 100%| 100%| 100% 100% 100%| 100%| 100% 100%| 100%
Visitors 613 214 384 1 13 5 209 2 953 119
Table 406: Willingness to Recommend by Purpose of Visit (%) _April 09
Willingness to Recommend | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other|
Relatives| Travel| Study Tour| Tourism|  Events|
Definitely 61% 50% 67% 0% 0% 0% 50% 67% 61%|  62%
Probably 19%, 38% 20% 0% 100% 0% 28% 0% 26%|  38%
Definitely Not 1% 4% 1% 0% 0% 0% 0% 33% 3% 0%
Non-Response 19% 9% 12% 0% 0% 0% 23% 0% 11% 0%
Total 100%|  100% 100% 0% 100% 0% 100%|  100%|  100%| 100%
Visitors 230 56 107 0 1 0 40 3 38 13
Table 407: Willingness to Recommend by Purpose of Visit (%) May 09
Willingness to Recommend | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other
Relatives| Travel| StudyTour]  Tourism| Events
Definitely 55% 49% 54% 0% 100% 100% 44% 0% 41%|  50%
Probably 17% 32% 23% 0% 0% 0% 36% 0% 21% 33%
Definitely Not 2% 3% 2% 0% 0% 0% 4% 0% 1% 0%
Non-Response 25% 16% 21% 0% 0% 0% 16%|  100% 36%|  17%
Total 100%|  100% 100% 0% 100% 100% 100%|  100%|  100%| 100%
Visitors 201 201 % 124 2 1 55 1 202 6
Table 408: Willingness to Recommend by Purpose of Visit (%) June 09
Willingness to Recommend | Vacation| Business| Visit Friend/|] Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other
Relatives|] Travel| Study Tour| Tourism|  Events
Definitely 57% 50%, 53%, 0% 25%) 0% 51%, 100%, 46%|  56%
Probably 22%, 33%, 27% 0% 25%) 0% 23%, 0% 2%  33%
Definitely Not 0%| 0%| 0% 0% 0%| 0% 0%| 0% 4% 0%
Non-Response 20% 13%, 15% 0% 50% 0% 25% 0% 28% 11%
Total 99% 95% 95% 0% 100% 0%| 99% 100% 100%| 100%
Visitors 192 104 142 0 4 0 88| 1 157, 9

Survey Department
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Table 409: Willingness to Recommend by Purpose of Visit (%) April to June 09

Willingness to Recommend | Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal| Climate| DayTrip| Other
Relatives| Travell StudyTour]  Tourism| Events
Definitely 58% 50% 57% 0% 43% 100% 49% 60% 5%  57%
Probably 20% 33% 23% 0% 29% 0% 28% 0% 2% 36%
Definitely Not 1% 2% 1% 0% 0% 0% 1% 20% 3% 0%
Non-Response 21% 13% 16% 0% 29% 0% 22% 20% 30% 7%
Total 100% 98% 98% 0% 100% 100% 99%|  100%|  100%| 100%
Visitors 623 361 343 124 7 1 183 5 n 75
Table 410: Willingness to Recommend by Purpose of Visit (%) July 09
Willingness to Recommend PURPOSE
Vacation| Business| VisitFriend/| Nature | Scientific/| Adventure | Personal
Relatives|  Travel| Study Tour|  Tourism| Events| Climate| DayTrip| Other
Definitely 50% 4% 51% 67% 33% 50% 43% 0% 50%|  40%
Probably 23% 38% 21% 0% 0% 50% 23% 0% 0%  50%
Definitely Not 3% 6% 3% 0% 33% 0% 11% 0% 50% 0%
Non-Response 24% 15% 25% 33% 33% 0% 2% 100% 0%  10%
Total 100%|  100% 100% 100% 100% 100% 100%|  100% 100%| 100%
Visitors 309 138 181 3 3 2 101 1 2 10
Table 411: Willingness to Recommend by Purpose of Visit (%) Aug 09
Willingness to Recommend PURPOSE
Vacation| Business| VisitFriend/| Nature| Scientific/| Adventure | Personal
Relatives|  Travel| Study Tour]  Tourism| Events| Climate| DayTrip| Other
Definitely 47% 43% 51% 100% 40% 67% 34% 0% 0% 53%
Probably 20% 26% 22% 0% 40% 0% 33% 100% 100% 33%
Definitely Not 2% 5% 7% 0% 20% 0% 0% 0% 0% 7%
Non-Response 31% 26% 19% 0% 0% 33% 33% 0% 0% 7%
Total 100%|  100% 100% 100% 100% 100% 100%|  100% 100%| 100%
Visitors 300, 300 58 165 5 3 67 1 1 15
Table 412: Willingness to Recommend by Purpose of Visit (%) Sept 09
Willingness to Recommend PURPOSE
Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal
Relatives|  Travel| Study Tour]  Tourism| Events| Climate| DayTrip| Other
Definitely 55% 32% 43% 0% 0% 100% 36% 0% 0% 33%
Probably 20% 36% 28% 0% 0% 0% 34% 0% 0%  50%
Definitely Not 1% 8% 3% 0% 0% 0% 0% 0% 0% 0%
Non-Response 25% 24% 26% 100% 0% 0% 30% 0% 100% 17%
Total 100%|  100% 100% 100% 0% 100% 100% 0% 100%| 100%
Visitors 148 50 89 1 0 1 50 0 1 6
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Table 413: Willingness to Recommend by Purpose of Visit (%) July to Sept 09

Willingness to Recommend PURPOSE
Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal
Relatives|  Travel| Study Tour] ~ Tourism| Events| Climate | DayTrip] Other
Definitely 50% 39% 49% 67% 38% 67% 39% 0% 2% 45%
Probably 21% 35% 23% 0% 25% 17% 28% 50% 5% 42%
Definitely Not 2% 6% 5% 0% 25% 0% 5% 0% 25% 3%
Non-Response 27% 20% 23% 33% 13% 17% 28% 50% 25%|  10%
Total 100%|  100% 100%  100% 100% 100%|  100%| 100%|  100%| 100%
Visitors 757 488 328 169 8 6 218 2 12 151
Table 414: Willingness to Recommend by Purpose of Visit (%) Oct 09
Willingness to Recommend PURPOSE
Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal
Relatives|  Travel| Study Tour]  Tourism| Events| Climate| DayTrip] Other
Definitely 46% 46% 56%(  100% 100% 33% 45% 0% 50%|  56%
Probably 17% 3% 17% 0% 0% 67% 2% 100% 0%  31%
Definitely Not 2% 5% 4% 0% 0% 0% 3% 0% 0% 6%
Non-Response 35% 15% 2% 0% 0% 0% 31% 0% 50% 6%
Total 100%|  100% 100%|  100% 100% 100%|  100%| 100%|  100%| 100%
Visitors 185 123 134 2 2 3 7 1 2 16
Table 415: Willingness to Recommend by Purpose of Visit (%) Nov 09
Willingness to Recommend PURPOSE
Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure | Personal
Relatives| ~ Travelf StudyTour|  Tourism|  Events| Climate| DayTrip| Other
Definitely 4% 39% 49% 55% 20% 67% 40%|  100% 3%  54%
Probably 2% 33% 18% 36% 80% 33% 18% 0% 0%  18%
Definitely Not 3% 10% % 0% 0% 0% 2% 0% 0% 4%
Non-Response 32% 18% 31% 9% 0% 0% 39% 0% 67%|  25%
Total 100%|  100% 100%|  100% 100% 100%|  100%| 100%|  100%| 100%
Visitors 215 215 92 125 5 3 87 2 3 28

Survey Department
Bureau of Statistics
74 High Street

Kingston, Georgetown
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Table 416: Willingness to Recommend by Purpose of Visit (%) Dec 09

Willingness to Recommend PURPOSE
Vacation| Business| VisitFriend/| Nature | Scientific/| Adventure| Personal

Relatives|  Travelf StudyTour|  Tourism| Events| Climate| DayTrip| Other
Definitely 57%  38% 57% 0% 20% 67% 51%|  100% 8% 50%
Probably 5%  43% 25%(  100% 60% 0% 30% 0% 5% 31%
Definitely Not 2% &% 4% 0% 0% 0% 2% 0% 13% 0%
Non-Response 25% 14% 14% 0% 20% 3% 17% 0% 5% 19%
Total 100%|  100% 100%|  100% 100% 100%|  100%| 100%|  100%| 100%
Visitors 178 76 131 2 5 3 90 1 8 16

Table 417: Willingness to Recommend by Purpose of Visit (%) Oct to Dec 09

Willingness to Recommend PURPOSE
Vacation| Business| VisitFriend/| Nature | Scientific/| Adventure| Personal

Relatives| ~ Travelf StudyTour|  Tourism|  Events| Climate| DayTrip| Other
Definitely 48% 42% 54% 53% 33% 56% A%  75% 38%|  53%
Probably 18% 36% 20% 40% 58% 33% B% 5% 15% 2%
Definitely Not 3% 6% 3% 0% 0% 0% 2% 0% 8% 3%
Non-Response 31% 16% 2% 7% 8% 11% 29% 0% 38%|  18%
Total 100%|  100% 100%|  100% 100% 100%|  100%| 100%|  100%| 100%
Visitors 578 414 357 129 12 9 254 4 2 67
Survey Department Telephone Number 227 0480 & 227 3377
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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5. APPENDIX

Visitor Exit Motivation Questionnaire

14(b). How much of this money did you spend on:

Write on lines below For Office Usa
Accommodation
(include meals & drinks)
Other meals & drinks
Taxis/minibus
Car rentals
Tours
Entertainmentirecreation_______. [TTTTTTT]
Shopping/souvenirs
Cash gifts/donations
Property purchase
Property repair
o EERENENE
(including departure tax)

15. How many persons in the travelling party does
this expenditure cover? -

16. To what extent did you use the following to
make your payments in Guyana?

Very often Often Seldom Never
Cash (0] 0 Q
Credit Cards o] 0 0
Travellers cheques Q 0 @
Other (specify below) O 0] Q

sNeNoNwel

17. Which of the following activities did you
engage in during your visit to Guyana?

1Jungle tour/ 5 Bird 8 Boat trips/
excursions watching excursions

2 HikingO 6 Air tours to 9 Other O

3 Botanical the interior Specify
expeditions 7 Hunting O 10 None O

4 Fishing )

18. Which of the following places of interest did
you visit while in Guyana?

1 Kaiteur 2 National 3 Bauxite mine
falls © museums Linden O

4 H|§tqr|cal 5 National zoo/ 7 None ()
buildings O gardens

Soeci
6 Other O ... (Specify) 56

ns

+
Office
use.
Do nat
write in
boxes.

oth

tHs tH=

ns

tH

oth

19. How would &ou rate all the following aspects
of your stay in Guyana?

(a) Excellent Good Average Poor
Airline connections
Travel agents
Immigration

Customs
Accommodation
Restaurants

Night life

Hotel staff

Security

Friendliness of people
Taxis/ hire cars

Tours/ excursions
Qther (specify)

[sNeoBsNeNoNsNoRoNoNORO NGRS
OO OO0 00000 00O
OO0 000000 C0O
[sgeoReNoNoNsNoRoNeNORONGRS)

) .Verv_ e ) Not
Overall cost of visit (8]
Cost of accommedation )
Cost of meals e}
Cost of drinks O

OO OO

20. (a). Would you return to Guyana?
Definitely O Probably O Definitely not O

(b). Would you recommend Guyana to a friend
or relative?

Definitely & Probably O Definitely not O

21. Please indicate below anything you particularly
liked or disliked about your visit to Guyana?
Liked:

Disliked:

THANKS FOR YOUR COOPERATION!!
Bureau of Statistics

B in cooperation with the
Ministry of Tourism, Industry & Commerce

Date completed / /
day | month | year 56

Office
use.
Do not
write in
boxes.

v

ns

[T1

oth

1]

mt e S e N S CR S LR
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REPUBLIC OF GUYANA

2009 VISITOR SURVEY

This information will be treated with the
strictest confidence.

WE DO NOT REQUIRE YOUR NAME

We hope that your stay in Guyana was a pleasant
and rewarding experience.

Before you leave we would like you to complete
this questionnaire as accurately as you can.

The information you give will help us to better plan
and develop our tourism and related sectors.

ONLY ONE PERSON FROM EACH FAMILY OR
SPENDING PARTY SHOULD COMPLETE
A QUESTIONNAIRE

This survey is being conducted by the
Bureau of Statistics
in cooperation with the
Ministry of Tourism, Industry & Commerce

For Office Use

(OO O O LTI

Survey Department
Bureau of Statistics

74 High Street
Kingston, Georgetown

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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1. Where do you live?
(Please shade the appropriate circle
for example, @ )

() USA __ State

() Canada ___Province
O UK —County
() Caribbean  — Country
() SAmerica  — Counlry
() Other —_Country

2. From which country did you start your journey
for this visit?

3. On which airline did you arrive into Guyana?

4, What was the main purpose of your visit to
Guyana?

Vacation () Business ()

Visit Friends/Relatives() ~ Nature Travel )

Scientific/Study Tour () Adventure
Tourism

Personal Events ()
(Weddings, funerals etc) To Enjoy Climate )

Day Trip 0

Where to? Other O)

(Specify below)

LT

5. Are you a Guyanese by birth or parentage?
Yes () How many years living abroad?

No () How many times visited before?

6. Where did you stay in Guyana?

Name of place

Type of accommodation

1. Hotel O
3. Guest House O

2, ApartmentVilla 0

4, Friends/Relatives ()

5. Olher O
Specity______ 26

HH HHHHHH =

+vH=

vH=

yH=

7(a). How many days did you spend in Guyana?__

(b). How many days in Georgetown?

8. With whom did you travel?
1Alne O 2 Family O 3 Spousefpartner only O

4 Groupffriends O

9. State the sex and age group of yourself and
others,

(Write on lines, not in boxes)

Agearoup  No.of No. of F
males females B
For Office Use
Under20ys
x [T
v — [
wy — ——[TTI[TT]
o6 — — [
w  — — [

10. How far in advance did you plan your trip?

Less than 1 week () 1 but less than 3 months ()

1but less than 2 weeksO' 3 but less than 6 months O

2wks but less than 1mth O 6 months or mare O

11. Does this trip include visits to any Caribbean
territories?

Yes O .
No (O

Where?

Do not
write in
boxes.

v

s
g

*kkkkkkhhkkhkkkhkk

ns

He He 4k (e

=
=

H

=2
=

H

=
=
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12. How important were the following sources of
information in making your decision to visit
Guyana?

Very Not
important Important important

Friends/ Relatives
Travel agents

OO O O O
LT o I b I i ]

0
0
NewspaperMagazine O
0
0

Own Research

Tourism Authority

Guyana Embassy/

Consulate 0 0 0
Other (Specity) 0 o 0

(When answering questions 13, 14 and 15, please
state the currency used e.g. US$, Can$, Guilders,
EC$, € £, etc)

13. Did you travel on a pre-paid package?
Yes()  No() (gotoquestion 14)

(a). Name of the package?

(b). Total cost of the package (per person)?
Office Use

(c). What did the package include?

With meals ~ Room only
Accommodaton  O—® 0O O
Air ticket 0
Other (Specify below) O
14. (a).What was your total expenditure in
Guyana? State currency.
(Exclude amount covered in question 13)
Office Use
416

Telephone Number 227 0480 & 227 3377
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Bureau of Statistics
74 High Street
Kingston, Georgetown

Page 143




