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The Visitor Exit Motivation Survey (Vems) reports
were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011, 2012 and 2013.

The enhanced collaboration between the Bureau

of Statistics and the Ministry of Tourism, Industry
and Commerce promises to result in more
frequent reports on the visitors’ perception of the Guyanese tourism
product. Further reports are planned for publication on a quarterly and

yearly basis.
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1. SURVEY HIGHLIGHTS

The Visitor Exit Motivation Survey (Vems) reports were written for the years 1994, 1995, 1997/1998,
2009, 2010, 2011, 2012 and 2013. The enhanced collaboration between the Bureau of Statistics and the
Ministry of Tourism, Industry and Commerce promises to result in more frequent reports on the visitors’
perception of the Guyanese tourism product. Further reports are planned for publication on a quarterly
and yearly basis.

2. SURVEY OBJECTIVES

The main objective of the survey is to provide timely information on Guyana’s tourism product.
Such information would help the major participants in the tourism sector to better plan its
development. In addition, the Bureau of Statistics would use this survey to construct a time series
data base on important tourism variables.

3. METHODOLOGY

The Bureau of Statistics has trained enumerators stationed at the Cheddi Jagan International Airport,
Timehri and Ogle International Airport, Ogle, where the sample is derived from cooperating departing
visitors. Respondents are canvassed from most departing flights on a daily basis.

Overseas residents were defined as visitors if they stayed in Guyana for more than one night and less
than one year. Citizens of Guyana living abroad were also regarded as visitors. Since only one person
per family or spending party was asked to complete a questionnaire on behalf of the party, the actual
volume of respondents represented is higher than the number of completed questionnaires.

For the period January to June 2014, 1732 visitors participated in the survey. This represented a 2 %
sample size for the first half of the year 2014 (Table 01).

Table 1: Number of Participants in the VEMS (Jan to Jun 2014)

Mlonth Respondents in Wisitor Sample Size (%o
the Survey Arrivals of The Total
Arrivals)

Jam-14 A15 13,512 3

Feb-14 276 12,553 2

MMar-14 250 14,648 2

Apr-1.4 2565 21,418 1

Play-14 269 14,130 2

Jumn-14 257 14,526 2

Total 1732 o0, 787 2
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4. VISITOR PROFILE
4.1 Purpose of Visit
The important tourist markets for Guyana are the USA, the Caribbean and Canada respectively, in order

of importance as measured by the annual number of visitors.

For the period January to June 2014 most visitors to Guyana were mainly for business, vacation, and
visiting friends and relatives (Figure 1, tables 2 to 9).

Figure 1: Purpose of Visit by country of Residence (%)
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4.2

Previous Visits to Guyana
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Most visitors during the period January to June 2014 reported this was their second visit to Guyana,
except for Canada and Other (the second quarter). (Figure 2, also Tables 10 to 17).

Figure 2: Previous Visit to Guyana by Country of Residence (%6)
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4.3 Travel Companions

4.3.1 Travel Companion by Purpose of Visit
Of those visitors who travelled alone, most were on business in the first quarter and scientific/ study
tour in the second quarter.

For persons who travelled to Guyana as a family in the first quarter, day trip, personal events and other
were the categories which had the highest percentages. While in the second quarter, Visit

Friends/Relatives, Day Trip and Other had the highest percentages. (Figure 3, also Tables 18 to 25).

Persons travelling with their spouses/partners visited Guyana mainly for personal events in the second
quarter of 2014. In the first quarter they did so for scientific/ study tours and to enjoy the climate.

Scientific/study tour and to enjoy the climate accounted for a high percentage of visitors who travelled
in groups or with friends in the first and second quarter respectively.

Figure 3: Travel Companion by Purpose of Visit (%)
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4.3.2 Travel Companion by Country of Residence
When travel companion is examined by country of residence, most of the persons travelling alone came
from South America in both quarters (Figure 4, also tables 26 to 33). Those travelling as a family were
mainly from Canada, USA and Caribbean in the first quarter. In the second quarter, the Caribbean, UK
and Canada accounted for most of the visitors who travelled as a family.

In the first quarter visiting spouses and partners were mainly from Canada and Guyana’s non-traditional
markets as against USA followed by the Canada in the second quarter. Persons travelling as

Group/Friends mainly came from Guyana’s non-traditional markets in both quarters.

Figure 4: Travel Companion by Country of Residence (%0)
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5. TRAVEL BEHAVIOUR PATTERNS

5.1 Sources of Information
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During the first quarter, Guyana’s Embassy/Consulate was the most important source of information for
helping visitors to select Guyana as their destination. In the second quarter, Newspaper/Magazine was
the most important source of information (Figure 5, tables 34 to 41).

5.1.1

Importance of Sources of Information by Country of Residence

The groups that found the Guyana embassy as the most important source of information were those
persons travelling to Guyana from the U.K. and Caribbean in the first quarter. In the second quarter, the
groups that found the newspaper/magazine to be most useful were those travelling from South America

and the U.K (Figure 5, tables 34 to 41).

Figure 5: Importance of Sources of Information by Country of Residence
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5.1.2
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Importance of Sources of Information by Purpose of Visit

In the first quarter the group that found the Guyana embassy as the most important source of
information were those persons travelling to Guyana for adventure tourism. (Figure 6, also tables 42 to

45).

In the second quarter, Newspapers were the most useful to persons who were on a personal event

or seeking to enjoy Guyana’s climate (Figure 6, also tables 46 to 49).

Most visitors found Friends/Relatives the least useful source of information in planning their visits in

both quarters.
source of information.

Nevertheless, persons visiting Guyana on business found Friends/Relatives as a useful

Figure 6: Importance of Sources of Information by Purpose of Visit
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5.2 Advanced Planning Time

5.2.1 Advanced Planning Time by Country of Residence
During the first and second quarter, persons from Guyana’s non-traditional markets and South America
respectively took the least number of weeks in advance planning for their trip to Guyana (Figure 7, also
tables 50 to 57).

Figure 7: Advanced Planning Time by Country of Residence (%)
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5.2.2
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Advanced Planning Time by Purpose of Visit

Visitors who were on daytrips, along with those on nature travels, had high percentages of visitors who
took less than one week to plan their trip to Guyana in the first and second quarter respectively (Figure

8, also tables 58 to 65).

Figure 8: Advanced Planning Time by Purpose of Visit (%)
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5.3 Travel Arrangements
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A package tour provides the traveller with accommodation and transportation to Guyana. The package
may also include the provision of local transportation byway of a vehicle, along with social activities such
as picnicking and sightseeing trips around the country. Packaged tours are a form of product bundling

that is sold by tour operators.

5.3.1 Travel Arrangements by Country of Residence
Visitors to Guyana travelled mainly on non-packages. The tourists from Guyana’s non-traditional
markets and UK had the highest portion of visitors travelling on packages in the first and second quarter

of 2014 respectively (Figure 9, also tables 66 to 73).

Figure 9: Travel Arrangements by Country of Residence (%6)
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5.3.2
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Travel Arrangements by Purpose of Visit

Persons on nature travel to Guyana had the largest portion of visitors on packaged tours in the first
quarter. In the second quarter, persons on nature travel and those seeking to enjoy Guyana’s climate
had the largest portions of package tours. (Figure 10, also tables 74 to 81).

Figure 10: Travel Arrangements by Purpose of Visit (%0)
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54 Type of Accommodation

5.4.1
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Type of Accommodation by Country of Residence

Friends and relatives provided a large portion of accommodation for visitors from various countries in
both the first and second quarter (Figure 11, also tables 82 to 89).

Figure 11: Type of Accommodation by Country of Residence (%)
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5.4.2
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Type of Accommodation by Purpose of Visit

In the first quarter a very large portion of visitors who stayed at friends and relatives travelled to Guyana
just to visit. Of those visitors staying at hotels, a high percentage was on business or here to enjoy the
climate.

For the second quarter a very large portion of visitors who stayed at friends and relatives travelled to
Guyana for a day trip and to visit. Of those visitors staying at hotels, a high percentage was on nature
travel followed by business (Figure 12, also tables 90 to 97).

Figure 12: Type of Accommodation by Purpose of Visit (%)
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5.5 Length of Stay
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5.5.1 Length of Stay by Country of Residence
Visitors from the Caribbean, who stayed for less than 1 week, represented the highest country
percentage of such visitors when compared to the other countries in both the first and second quarter.
U.K. and Canadian visitors who stayed for 3 months or more had the highest country percentage relative
to visitors from other countries in the first and second quarter respectively (Figure 13, also tables 98 to

105).

Figure 13: Length of Stay by Country of Residence (%0)
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5.5.2 Length of Stay by Purpose of Visit
For persons who stayed for less than 1 week, visitors on business had the highest percentage in the first
quarter. In the second quarter, visitors who stayed that length of time were on scientific/study tours
followed by business. The highest percentage of visitors who stayed for 3 months or more reported to
be those who were on personal events in both the first and second quarter. (Figure 14, also tables 106
to 113).

Figure 14: Length of Stay by Purpose of Visit (%)
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5.6 Mode of Payment
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Most visitors to Guyana, during the periods under review, used cash to make payments (Figure 15, also

tables 114 to 121).

Figure 15: Mode of Payment (%)
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5.7 Activities during Stay
5.7.1

Page 27 of 139

Activities Undertaken by Visitors to Guyana
In Guyana there are many activities associated with outdoor recreation.

Boat trips, jungle tours and air

tours to the interior were activities in which a high percentage of visitors participated in both the first

and second quarter (Figure 16, also tables 122 to 129).

Figure 16: Activities Undertaken by Visitors to Guyana (%)
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5.7.2 Attraction Visited by Tourist
Historical buildings and the national zoo/ gardens were two major attractions visited by many tourists in
the periods under review (Figure 17, also tables 130 to 137)

Figure 17: Attraction Visited by Tourist (%)
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6. OPINIONS AND REACTIONS

6.1

Figure 18: Rating of Product Components (%)

Rating of Product Components
The friendliness of the people was the product component that had the highest percentage of excellent
approval while security was rated as the highest in the poor category in both the first and second
quarters (Figure 18, also tables 138 to 145). Figures 19 and 20 also highlight other aspects of the product
components rating by country of residence and purpose of visit (tables 146 to 161).

Page 29 of 139

40

35

1* Quarter _Jan to Mar 14

Rating of Product
Components

W Airline
connections
I BTravel agents

Frequency of Use

B Imnmigration

W Customs

B Accommedation
B Restaurants

W Night life

W Hotel staff

M Security

B Friendliness of

peaple
W Taxis/ hired cars

. B Tours/ excursions
qCP( {1}%‘ cﬁ’b q}ﬁ
K &
¥ <

W Other
Product Components

Frequency of Use

2% Quarter _ April to June 14

Rating of Product
Components

40 Wairline
connections

W Travel agents

M Immigration

W Customns
W Accommadation
W Restaurants

W Night life

W Hote| staff

W Security

W Friendliness of
pecple
W Taxis/ hired cars

W Tours/
EXCUrsions
Other

Survey & Census Department

Bureau of Statistics

74 High Street

Kingston
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 29



Figure 19: Rating of Product Components by Country of Residence
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Figure 20: Rating of Product Components by Purpose of Visit
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6.2

Rating Value for Money
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Most visitors felt that the cost of their visit to Guyana was very expensive in both quarters. However, the
cost of accommodation, meals and drinks was seen as not expensive (Figure 21, also table 162 to 169).
Figures 22 to 24 highlight other aspects of rating value for money by country of residence, type of
accommodation and purpose of visit (tables 170 to 193).

Figure 21: Rating of Product Components (%)
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Figure 22: Rating Value for Money by Country of Residence (%)
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Figure 23: Rating Value for Money by Type of Accommodation (%0)
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Figure 24: Rating Value for Money by Purpose of Visit (%0)
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6.3 Willingness to Recommend a Friend
Most visitors felt that they would definitely recommend Guyana to a friend or relative in both the first
and second quarter (Figure 25 and 26, also tables 210 to 225).

Figure 25: Willingness to Recommend by Country of Residence (%)
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Figure 26: Willingness to Recommend by Purpose of Visit (%)
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7. TABLES
Table 2: Purpose of Visit by Country of Residence (%) Jan 14
PURPOSE OF VISIT South
U.S.A] Canada| U.K.[Caribbean| America Other Total
Vacation 50.0 39.5 25.9| 30.1 38.5 19.0 37.1
Business 6.5 2.0 10.3 11.9 15.4 9.5 7.9
Visit Friends/ Relatives 26.2 36.8 37.9 44.3 38.5 61.9 37.6
Nature Travel 0.0 0.0 13.8 0.0 0.0 0.0 1.3
Scientific/ Study Tour 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Day Trip 13.1 19.1 10.3 13.2 0.0 9.5 13.9
Personal Events 1.2 0.7 0.0 0.0 0.0 0.0 0.5
To Enjoy Climate Change 1.8 0.7 1.7 0.0 0.0 0.0 0.8
Adventure Tourism 1.2 1.3 0.0 0.0 7.7 0.0 0.8
Other 0.0 0.0 0.0 0.5 0.0 0.0 0.2
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100| 100 100| 100| 100| 100| 100|
Table 3: Purpose of Visit by Country of Residence (%) Jan 14
PURPOSE OF VISIT South
U.S.A| Canada| U.K.|Caribbean| America Other Total
Vacation 40.2 27.9 22.7 11.7 37.5 16.7 24.4
Business 27.1 7.7 18.2 26.2 62.5 60.0 24.2
Visit Friends/ Relatives 20.6 37.5 47.7 48.3 0.0 10.0 35.4
Nature Travel 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Scientific/ Study Tour 0.0 3.8 2.3 0.0 0.0 6.7 1.6
Day Trip 11.2 22.1 4.5 4.8 0.0 3.3 10.3
Personal Events 0.9 1.0 0.0 0.0 0.0 0.0 0.5
To Enjoy Climate Change 0.0 0.0 0.0 0.0 0.0 33 0.2
Adventure Tourism 0.0 0.0 4.5 9.0 0.0 0.0 3.4
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100| 100| 100| 100|
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Table 4: Purpose of Visit by Country of Residence (%) March 14

PURPOSE OF VISIT South

U.S.A| Canada| U.K.|Caribbean| America Other Total
Vacation 26.0 31.0 42.5 34.1 18.2 46.2 32.3
Business 10.4 3.4 2.5 16.3 63.6 38.5 13.3
Visit Friends/ Relatives 18.8 22.4 45.0 37.8 9.1 7.7 28.9
Nature Travel 8.3 6.9 0.0 0.0 0.0 0.0 3.4
Scientific/ Study Tour 2.1 0.0 0.0 0.0 0.0 0.0 0.6
Day Trip 17.7 19.0 5.0 6.7 0.0 7.7 11.3
Personal Events 2.1 1.7 2.5 0.0 0.0 0.0 1.1
To Enjoy Climate Change 2.1 0.0 2.5 0.0 9.1 0.0 1.1
Adventure Tourism 12.5 12.1 0.0 5.2 0.0 0.0 7.4
Other 0.0 3.4 0.0 0.0 0.0 0.0 0.6
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100| 100] 100] 100]

Table 5: Purpose of Visit by Country of Residence (%) Jan to March 14

PURPOSE OF VISIT South

U.S.A] Canada| U.K.|Caribbean| America Other Total
Vacation 41.0 34.1 29.6 25.9 31.3 23.4 32.0
Business 13.5 4.1 10.6 17.2 43.8 39.1 14.3
Visit Friends/ Relatives 22.6 34.4 43.0 43.7 18.8 26.6 34.7
Nature Travel 2.2 1.3 5.6 0.0 0.0 0.0 1.4
Scientific/ Study Tour 0.5 1.3 0.7 0.0 0.0 3.1 0.6
Day Trip 13.7 20.1 7.0 9.0 0.0 6.3 12.2
Personal Events 1.3 1.0 0.7 0.0 0.0 0.0 0.6
To Enjoy Climate Change 1.3 0.3 1.4 0.0 3.1 1.6 0.7
Adventure Tourism 3.8 2.9 1.4 4.0 3.1 0.0 3.2
Other 0.0 0.6 0.0 0.2 0.0 0.0 0.2
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100| 100 100| 100| 100| 100| 100|
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Table 6: Purpose of Visit by Country of Residence (%) April 14
PURPOSE OF VISIT South
U.S.A| Canada| U.K.|Caribbean| America Other Total
Vacation 55.6 40.2 31.0 27.4 10.0 64.3 38.8
Business 1.0 0.9 3.4 11.0 70.0 35.7 7.5
Visit Friends/ Relatives 28.3 47.0 44.8 48.6 10.0 0.0 40.5
Nature Travel 0.0 0.0 6.9 0.0 0.0 0.0 0.5
Scientific/ Study Tour 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Day Trip 10.1 10.3 34 13.0 0.0 0.0 10.1
Personal Events 2.0 0.9 6.9 0.0 0.0 0.0 1.2
To Enjoy Climate Change 0.0 0.0 3.4 0.0 0.0 0.0 0.2
Adventure Tourism 2.0 0.0 0.0 0.0 10.0 0.0 0.7
Other 1.0 0.9 0.0 0.0 0.0 0.0 0.5
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100| 100| 100| 100] 100] 100] 100]
Table 7: Purpose of Visit by Country of Residence (%) May 14
PURPOSE OF VISIT South
U.S.A] Canada| U.K.|Caribbean] America Other Total
Vacation 35.6 35.9 17.6 20.5 25.0 22.2 27.7
Business 11.1 6.5 11.8 18.0 25.0 22.2 13.6
Visit Friends/ Relatives 38.9 38.0 64.7 40.4 25.0 44.4 40.6
Nature Travel 0.0 0.0 0.0 0.6 0.0 0.0 0.3
Scientific/ Study Tour 0.0 0.0 0.0 0.6 0.0 0.0 0.3
Day Trip 11.1 17.4 5.9 16.1 0.0 5.6 14.1
Personal Events 1.1 0.0 0.0 0.0 0.0 0.0 0.3
To Enjoy Climate Change 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Adventure Tourism 2.2 2.2 0.0 3.7 25.0 5.6 3.1
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100| 100 100| 100|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 8 : Purpose of Visit by Country of Residence (%) June 14

PURPOSE OF VISIT South

U.S.A| Canada| U.K.|Caribbean| America Other Total
Vacation 27.0 39.0 16.7 18.3 0.0 20.0 24.4
Business 11.0 10.2 11.1 29.8 60.0 33.3 20.1
Visit Friends/ Relatives 36.0 28.8 44.4 34.4 0.0 333 33.8
Nature Travel 1.0 0.0 5.6 0.0 0.0 0.0 0.6
Scientific/ Study Tour 0.0 0.0 0.0 0.8 0.0 0.0 0.3
Day Trip 20.0 16.9 22.2 13.0 0.0 13.3 16.2
Personal Events 4.0 0.0 0.0 0.0 0.0 0.0 1.2
To Enjoy Climate Change 0.0 1.7 0.0 0.0 0.0 0.0 0.3
Adventure Tourism 1.0 3.4 0.0 3.8 20.0 0.0 2.7
Other 0.0 0.0 0.0 0.0 20.0 0.0 0.3
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100| 100] 100] 100]

Table 9: Purpose of Visit by Country of Residence (%) April to June 14

PURPOSE OF VISIT South
U.S.A] Canada| U.K.|Caribbean] America Other Total
Vacation 39.4 38.4 23.4 22.1 10.5 34.0 30.8
Business 7.6 4.9 7.8 19.2 57.9 29.8 13.2
Visit Friends/ Relatives 34.3 39.9 50.0 41.3 10.5 27.7 38.6
Nature Travel 0.3 0.0 4.7 0.2 0.0 0.0 0.4
Scientific/ Study Tour 0.0 0.0 0.0 0.5 0.0 0.0 0.2
Day Trip 13.8 14.2 9.4 14.2 0.0 6.4 13.2
Personal Events 2.4 0.4 3.1 0.0 0.0 0.0 0.9
To Enjoy Climate Change 0.0 0.4 1.6 0.0 0.0 0.0 0.2
Adventure Tourism 1.7 15 0.0 2.5 15.8 2.1 2.1
Other 0.3 0.4 0.0 0.0 53 0.0 0.3
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100]
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston

Georgetown Page 41
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FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 6.5 9.9 10.3 5.0 0.0 19.0 7.4
Second visit 4.2 2.0 12.1 11.7 7.7 9.5 7.3
Third visit 0.0 0.0 34 2.7 23.1 4.8 1.9|
Four or more visits 1.8 0.7 1.7 5.9| 7.7 4.8 3.2
Not Stated 87.5 87.5 72.4 74.8 61.5 61.9| 80.3
Total 100] 100] 100] 100] 100] 100| 100]
Table 11: Previous Visit to Guyana by Country of Residence (%) Feb 14
FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 13.6 4.8 13.3 6.2 0.0 3.3 8.1
Second visit 7.3 4.8 17.8 18.5 12.5 36.7 13.5
Third visit 0.9| 4.8 4.4 8.2 0.0 33 4.7
Four or more visits 4.5 1.9 0.0 1.4 0.0 0.0 2.0
Not Stated 73.6 83.7 64.4 65.8 87.5 56.7 71.6
Total 100] 100] 100] 100] 100] 100] 100]
Table 12: Previous Visit to Guyana by Country of Residence (%) March 14
FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 7.3 8.3 2.5 7.2 8.3 23.1 7.5
Second visit 29.2 1.7 10.0 18.0 25.0 23.1 17.8
Third visit 1.0 0.0 5.0 0.7 16.7 23.1 2.5
Four or more visits 3.1 3.3 2.5 7.2 0.0 0.0 4.4
Not Stated 59.4 86.7 80.0 66.9| 50.0 30.8 67.8
Total 100] 100] 100] 100| 100] 100] 100]
Survey & Census Department Telephone Number 231 2649 & 231 2650

Bureau of Statistics
74 High Street
Kingston
Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 13: Previous Visit to Guyana by Country of Residence (%) Jan to March 14

FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 8.8 7.9 9.1 5.9 3.0 12.5 7.7
Second visit 11.5 2.8 13.3 15.4 15.2 25.0 11.8
Third visit 0.5 1.6 4.2 3.7 15.2 7.8 2.9
Four or more visits 2.9| 1.6 1.4 4.9| 3.0 1.6 3.1
Not Stated 76.2 86.1 72.0 70.0 63.6 53.1 74.5
Total 100] 100] 100] 100] 100] 100] 100]
Table 14: Previous Visit to Guyana by Country of Residence (%) April 14
FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 2.0 8.5 10.0 2.0 20.0 6.7 5.0
Second visit 3.0 0.9 13.3 8.7 20.0 6.7 5.7
Third visit 1.0 0.0 6.7 1.3 0.0 0.0 1.2
Four or more visits 0.0 1.7 0.0 1.3 0.0 0.0 1.0
Not Stated 93.9| 88.9 70.0 86.7 60.0 86.7 87.2
Total 100| 100] 100] 100] 100] 100] 100]
Table 15: Previous Visit to Guyana by Country of Residence (%) May 14
FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 3.3 7.6 5.9 4.9 0.0 22.2 6.0
Second visit 7.8 2.2 23.5 13.0 25.0 44.4 11.2
Third visit 3.3 1.1 0.0 5.6 25.0 0.0 3.7
Four or more visits 0.0 0.0 0.0 2.5 0.0 0.0 1.0
Not Stated 85.6 89.1 70.6 74.1 50.0 333 78.1
Total 100] 100] 100] 100] 100] 100] 100]
Survey & Census Department Telephone Number 231 2649 & 231 2650

Bureau of Statistics
74 High Street
Kingston
Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 16: Previous Visit to Guyana by Country of Residence (%) June 14
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FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 4.0 8.5 0.0 6.1 0.0 33.3 6.7
Second visit 15.0 1.7 11.1 25.8 40.0 0.0 16.4
Third visit 1.0 1.7 0.0 2.3 40.0 6.7 2.4
Four or more visits 0.0 0.0 0.0 2.3 0.0 0.0 0.9|
Not Stated 80.0 88.1 88.9 63.6 20.0 60.0 73.6
Total 100 100| 100 100 100 100 100
Table 17: Previous Visit to Guyana by Country of Residence (%) April to June 14
FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 3.1 8.2 6.2 4.3 10.5 20.8 5.8
Second visit 8.7 1.5 15.4 15.3 26.3 18.8 10.7
Third visit 1.7 0.7 3.1 3.2 15.8 2.1 2.4
Four or more visits 0.0 0.7 0.0 2.0 0.0 0.0 1.0
Not Stated 86.5 88.8 75.4 75.2 47.4 58.3 80.1
Total 100 100 100 100 100 100 100
Table 18: Travel Companions by Purpose of Visit (%) Jan 14
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature |Scientific/  Day Trip| Personal | To Enjoy [Adventure[ Other|  Total
Relatives| ~ Travell Study Tour Events| Climate|  Tourism
Alone 303 102 86 125 00 184 500 400 100.0 00l 315
Family 439 21 545 00 00 644 500 00 00 00l 461
Spouse/Partner Only 149 43 80 %50 00 92 00 400 00 00l 109
Group/Friends 110 234 89 625 00 80 00 200 001 1000 115
Total 100 100 100 100 1000 100 100 100 1000 100 100

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 19: Travel Com

panions by Purpose of Visit (%) Feb 14
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TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature |Scientific/ { Day Trip{ Personal | ToEnjoy|Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 28 %67 232 00 00f 341 00 00 61 00 294
Family 386 184 54 00 00f 500 1000 00 0 00] 37
Spouse/Partner Only 169 82 B30 00 2860 91 00 00 0f 00 19
Group/Friends o 37 g7 00 T4 68 00] 1000 By 0 Al
Total 100 100 00 100 1000 100 100 100 1000 2000 100
Table 20: Travel Companions by Purpose of Visit (%) March 14
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature Scientific/ { Day Trip| Personal | To Enjoy|Adventure| Other[  Total
Relatives| ~ Travel| Study Tour Events| Climate|  Tourism
Alone 370 60.9 58 167 00 205 66.7 250 1 00 319
Family 50 109 515 333 00| 615 333 500 35 1000 3.9
Spouse/Partner Only 59 43 82 0.0 00] 154 0.0 0.0 00 00 130
Croup/Friends 120 239 144 500 1000 26 0.0 50 538 00 183
Total 100 100 100 100 100 100 100 100 100 100 100
Table 21: Travel Companions by Purpose of Visit (%) Jan to March 14
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Otherf  Total
Relatives| ~ Travelf Study Tour Events| Climate|  Tourism
Alone 325 508 264 150 00 229 429 300 239 0.0 310
Family 319 126 540 200 00 600 511 200 27 667 416
Spouse/Partner Only 181 6.3 96 100 22 106 00 200 0.0 0.0 107
Group/Fiends 115 304 100 5.0 78 6.5 00 300 53 333 157
Total 100 100 100 100 100 100 100 100 100 100 100

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 22: Travel Companions by Purpose of Visit (%) April 14

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives| ~ Travel| Study Tour Events] Climate|  Tourism

Alone 2.1 511 182 00 00 385 200 00 500 00 26.6

Family 47 0.0 66.2 500 00 410 20 00 50 1000 485

Spouse/Partner Only 208 17 135 00 00] 154 40.0 00 00 00 163

Group/Fiends 104 346 20 500 0.0 51 200 100.0 0.0 00 8.7

Total 100 100 100 100 100 100 100 100 1000 100 100

Table 23: Travel Companions by Purpose of Visit (%) Mayl14

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature |Scientific/ | Day Trip| Personal [ To Enjoy | Adventure| Other|  Total
Relatives| ~ Travel| Study Tour Events| Climate|  Tourism

Alone 343 66.0 2.1 00 50 218 100.0 00 500 00 3.3

Family 248 120 55.0 00 00  60.0 0.0 00 0.0 00 33

Spouse/Partner Only 218 40 106 00 00| 145 00 00 167 00 143

Croup/Friends 162 180 53 1000 500 36 0.0 00 33 00 111

Total 100 100 100 100 100 100 100 100 100 100 100

Table 24: Travel Companions by Purpose of Visit (%) June 14

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives| ~ Travel| Study Tour Events| Climate|  Tourism

Alone 493 63.6 308 1000 1000 472 00 1000 33 1000 455

Family 280 76 430 0.0 00 377 500 00 00 0.0 295

Spouse/Partner Only 160 30 187 0.0 00 151 500 0.0 00 00 138

Croup/Friends 6.7 58 75 0.0 0.0 00 00 0.0 66.7 00 113

Total 100 100 100 100 100 100 100 100 100 100 100

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 25: Travel Companions by Purpose of Visit (%) April to June 14
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives| ~ Travel| Study Tour Events] Climate|  Tourism
Alone 346 634 256 400 66.7 354 200 50.0 435 333 353
Family 330 17 559 200 00| 469 300 00 43 667 395
Spouse/Partner Only 210 42 138 00 00] 150 40.0 00 87 00 148
Group/Fiends 114 246 47 400 33 21 10.0 50.0 435 0.0 103
Total 100 100 100 100 100 100 100 100 100 100 100
Table 26: Travel Companion by Country of Residence (%) Jan 14
TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
Americal
Alone 27.4 25.8 40.4 33.8 45,5 40.0 31.1
Family 56.1 51.7 35.1 42.2 27.3 15.0 46.5
Spouse/Partner Only 11.0 10.6 10.5 10.8 0.0 20.0 10.9
Group/Friends 5.5 11.9 14.0 13.2 27.3 25.0 11.5
Total 100, 100 100 100 100 100 100
Table 27: Travel Companion by Country of Residence (%) Feb 14
TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
Americal
Alone 30.1 24.2 40.0 314 33.3 16.7 29.0
Family 41.9 46.5 20.0 41.3 0.0 23.3 38.6
Spouse/Partner Only 10.8 20.2 10.0 5.0 333 20.0 12.3
Group/Friends 17.2 9.1 30.0 22.3 33.3 40.0 20.1
Total 100, 100 100 100 100 100 100
Table 28: Travel Companion by Country of Residence (%) March 14
TRAVEL COMPANIONS U.S.A| Canada U.K.| Caribbean South Other Total
Americal
Alone 31.5 20.7 38.5 30.8 81.8 16.7 31.3
Family 26.1 43.1 35.9 48.5 9.1 16.7 37.7
Spouse/Partner Only 8.7 27.6 15.4 10.8 0.0 0.0 12.9
Group/Friends 33.7 8.6 10.3 10.0 9.1 66.7 18.1
Total 100, 100 100 100 100 100 100

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 29: Travel Companion by Country of Residence (%) Jan to March 14

TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
America|
Alone 29.2 24.4 39.7 32.3 57.1 24.2 30.6
Family 44.4 48.4 30.9 43.7 14.3 19.4 41.9
Spouse/Partner Only 10.3 16.9 11.8 9.2 7.1 16.1 11.8
Group/Friends 16.0 104 17.6 14.7 21.4 40.3 15.7
Total 100 100 100 100 100 100 100
Table 30: Travel Companion by Country of Residence (%) April 14
TRAVEL COMPANIONS U.S.A] Canada U.K.|] Caribbean South Other Total
America|
Alone 36.6 25.2 12.0 21.0 60.0 23.1 26.2
Family 25.8 53.9 56.0 63.0 0.0 46.2 48.9
Spouse/Partner Only 25.8 13.9 24.0 10.1 40.0 0.0 16.2
Group/Friends 11.8 7.0 8.0 5.9 0.0 30.8 8.6
Total 100 100 100 100 100 100 100
Table 31: Travel Companion by Country of Residence (%) May 14
TRAVEL COMPANIONS U.S.A] Canada U.K.|] Caribbean South Other Total
America|
Alone 43.8 36.3 35.3 25.0 100.0 66.7 35.1
Family 33.7 30.8 23.5 52.6 0.0 22.2 39.7
Spouse/Partner Only 22.5 19.8 23.5 7.7 0.0 0.0 14.5
Group/Friends 0.0 13.2 17.6 14.7 0.0 11.1 10.7
Total 100 100 100 100 100 100 100
Table 32: Travel Companion by Country of Residence (%) June 14
TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
America|
Alone 40.4 49.2 61.1 43.8 80.0 46.7 45.5
Family 40.4 16.9 27.8 29.7 0.0 20.0 29.5
Spouse/Partner Only 12.8 20.3 0.0 14.1 0.0 13.3 13.8
Group/Friends 6.4 13.6 11.1 12.5 20.0 20.0 11.3
Total 100 100 100 100 100 100 100

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 33: Travel Companion by Country of Residence (%) April to June 14

TRAVEL COMPANIONS U.S.A] Canada U.K.|] Caribbean South Other Total
America|
Alone 40.2 34.3 33.3 29.8 75.0 47.8 35.1
Family 33.3 37.7 38.3 48.4 0.0 28.3 39.8
Spouse/Partner Only 20.3 17.4 16.7 10.4 16.7 4.3 14.9
Group/Friends 6.2 10.6 11.7 11.4 8.3 19.6 10.2
Total 100 100 100 100 100 100 100
Table 34: Importance of Sources of Information by Country of Residence Jan 14
SOURCES OF INFORMATION u.s.A| canada| U.K.Earibbean South Other Total
Americal
Friends/ Relatives 1.3 1.7 2.4 1.5 0.5 2.1 1.6
Travel Agents 7.1 6.9 5.8 7.6 5.0 6.2 6.9
Newspaper/ Magazine 8.7 8.0 8.5 9.0 5.0 9.1 8.5
Own Research 6.3 6.1 5.4 5.7 1.7 4.6 5.8
Tourism Authority 8.7 7.9 6.7 8.8 0.0 8.1 8.1
Guyana Embassy/ Consulate 8.5 8.2 9.6 9.3 3.3 8.5 8.6
Other 8.2 7.8 10.0 5.8 0.0 8.3 7.4
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 35: Importance of Sources of Information by Country of Residence Feb 14
SOURCES OF INFORMATION u.s.A| canada| U.K.Caribbean South Other Total
America
Friends/ Relatives 2.9 2.2 0.8 1.4 0.0 1.8 2.0
Travel Agents 7.9 9.3 5.8 8.3 0.0 5.9 7.9
Newspaper/ Magazine 7.9 7.8 10.0 9.5 3.3 6.7 8.0
Own Research 7.7 7.2 2.9 5.8 2.5 2.7 6.0
Tourism Authority 8.3 8.3 9.6 7.9 0.0 7.5 8.2
Guyana Embassy/ Consulate 8.6 9.2 8.8 10.0 0.0 10.0 9.0
Other 3.2 3.7 5.6 0.7 0.0 10.0 2.8

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 36: Importance of Sources of Information by Country of Residence March 14

SOURCES OF INFORMATION u.s.A| canada| U.K.Earibbean South Other Total
America
Friends/ Relatives 1.6 0.2 1.0 1.5 2.9 7.8 1.5
Travel Agents 6.7 4.5 5.7 5.9 3.3 7.8 5.9
Newspaper/ Magazine 7.3 6.2 9.7 6.8 6.7 10.0 7.3
Own Research 4.1 2.5 5.0 5.2 5.8 1.9 4.2
Tourism Authority 9.0 6.3 8.9 7.6 6.7 2.9 7.7
Guyana Embassy/ Consulate 8.8 8.1 9.3 8.4 6.7 6.9 8.4
Other 6.9 4.4 8.6 6.1 2.5 3.3 5.9

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 37: Importance of Sources of Information by Country of Residence _Jan to March
14

SOURCES OF INFORMATION u.s.A| canada| U.K.Earibbean South Other Total
Americal
Friends/ Relatives 1.8 1.5 1.5 1.5 1.4 3.1 1.6
Travel Agents 7.2 7.1 5.8 7.0 3.8 6.5 6.8
Newspaper/ Magazine 8.1 7.6 9.2 8.1 5.4 8.5 8.0
Own Research 5.9 5.8 4.5 5.5 4.1 3.2 5.4
Tourism Authority 8.6 7.8 7.9 8.2 4.0 6.6 8.0
Guyana Embassy/ Consulate 8.6 8.4 9.3 9.0 5.6 8.3 8.7
Other 6.3 5.8 8.0 4.2 2.0 7.3 5.5

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 38: Importance of Sources of Information by Country of Residence _April 14

SOURCES OF INFORMATION u.s.A| canada| U.K.Caribbean South Other Total
America
Friends/ Relatives 1.1 0.7 1.3 0.5 10.0 1.1 0.9
Travel Agents 6.5 7.0 6.3 4.7 10.0 10.0 6.7
Newspaper/ Magazine 8.3 8.4 10.0 6.8 10.0 10.0 8.4
Own Research 5.9 4.7 5.0 3.0 8.3 8.8 5.2
Tourism Authority 8.8 8.4 10.0 9.1 10.0 10.0 8.8
Guyana Embassy/ Consulate 8.1 9.1 10.0 10.0 10.0 10.0 9.1
Other 10.0 9.2 5.0 5.0 1.3 0.0 6.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston

Georgetown Page 50
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Table 39: Importance of Sources of Information by Country of Residence May 14

SOURCES OF INFORMATION u.s.A| canada| U.K.Earibbean South Other Total
America
Friends/ Relatives 0.4 1.5 1.9 1.4 0.0 2.7 1.2
Travel Agents 6.1 5.0 6.0 4.5 0.0 6.3 5.3
Newspaper/ Magazine 7.8 7.3 9.3 5.8 0.0 8.8 7.2
Own Research 5.2 6.4 5.0 4.2 0.0 4.0 5.1
Tourism Authority 7.8 5.9 9.3 5.4 0.0 6.3 6.6
Guyana Embassy/ Consulate 7.1 6.3 8.6 6.3 0.0 6.3 6.7
Other 5.0 6.2 7.5 2.2 0.0 3.8 4.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 40: Importance of Sources of Information by Country of Residence June 14

SOURCES OF INFORMATION u.s.A| canadal U.K.Caribbean South Other Total
America
Friends/ Relatives 1.4 1.4 0.3 1.9 5.0 0.8 1.5
Travel Agents 7.1 6.2 7.0 7.5 5.0 9.0 7.1
Newspaper/ Magazine 8.6 8.7 9.0 9.0 10.0 5.6 8.5
Own Research 5.3 6.1 5.0 5.8 0.0 5.0 5.5
Tourism Authority 7.1 6.7 9.0 8.5 5.0 10.0 7.6
Guyana Embassy/ Consulate 6.8 7.1 9.0 8.3 10.0 7.0 7.4
Other 6.0 2.1 0.0 3.5 0.0 7.5 4.3

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 41: Importance of Sources of Information by Country of Residence _April to June 14

SOURCES OF INFORMATION u.s.A| canada| U.K.Earibbean South Other Total
Americal
Friends/ Relatives 1.0 1.1 1.1 1.3 6.0 1.6 1.2
Travel Agents 6.6 6.1 6.3 5.7 6.3 8.8 6.3
Newspaper/ Magazine 8.2 8.1 9.3 7.1 10.0 7.9 8.0
Own Research 5.4 5.5 5.0 4.6 5.0 6.3 53
Tourism Authority 7.8 7.2 9.3 7.2 8.3 9.0 7.6
Guyana Embassy/ Consulate 7.2 7.6 8.9 7.8 10.0 8.1 7.6
Other 6.0 6.4 6.7 3.3 0.8 45 49

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston

Georgetown Page 51
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Table 42: Importance of Sources of Information by Purpose of Visit Jan 14

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/ Day Trip| Personal |To Enjoy | Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 12 6.1 1] 100 0.0 10 00 100 5.0 0.0 16
Travel Agents 6.4 8.7 1.2 50 0.0 6.1 0.0 15 8.8 0.0 6.9
Newspaper/ Magazine 8.3 9.3 3.8 0.0 0.0 8.8 0.0 100 8.8 0.0 8.5
Own Research 55 6.1 11 0.0 0.0 53 0.0 0.0 13 0.0 58
Tourism Authority 79 8.6 93 0.0 0.0 7.6 00 100 6.3 0.0 8.1
Guyana Embassy/ Consulate 78 9.6 95 10.0 0.0 7.2 0.0 10.0 8.8 0.0 8.6
Other 8.2 4.7 9.1 0.0 0.0 40 00 100 5.0 0.0 74
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 43: Importance of Sources of Information by Purpose of Visit Feb 14

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/ Day Trip| Personal |To Enjoy | Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 11 6.4 09 0.0 29 05 0.0 0.0 0.0 0.0 20
Travel Agents 6.8 88 16 0.0 10.0 6.9 0.0 5.0 25 0.0 79
Newspaper/ Magazine 6.6 8.7 1.1 0.0 8.6 8.1 0.0 0.0 0.0 0.0 8.0
Own Research 43 6.5 59 0.0 7.1 6.2 0.0 0.0 0.0 0.0 6.0
Tourism Authority 55 9.0 83 0.0 100 8.8 0.0 0.0 0.0 0.0 8.2
Guyana Embassy/ Consulate 8.2 9.6 8.7 0.0 10.0 8.8 0.0 0.0 0.0 0.0 9.
Other 32 08 8.6 0.0 0.0 15 0.0 0.0 04 0.0 28
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 44: Importance of Sources of Information by Purpose of Visit March 14

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/ Day Trip| Personal |To Enjoy | Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 21 6.3 05 0.0 0.0 0.0 5.0 0.0 0.0 0.0 15
Travel Agents 6.9 6.3 6.7 5.0 10.0 26 0.0 5.0 5.7, 0.0 6.0
Newspaper/ Magazine 71 70 8.2 50 25 8.5 50 50 8.0 0.0 13
Own Research 53 52 4.8 0.0 0.0 19 50 33 0.7 0.0 42
Tourism Authority 6.7 13 84 9.2 5.0 85 0.0 5.0 8.0 0.0 17
Guyana Embassy/ Consulate 8.0 8.1 8.2 9.2 50 8.5 0.0 50 9.8 0.0 84
Other 6.4 43 9.2 0.0 00 100 0.0 0.0 10.0 0.0 59

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 52




Page 53 of 139

Table 45: Importance of Sources of Information by Purpose of Visit Jan to March 14

SOURCES OF Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip|Personal |ToEnjoy | Adventure[ Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 14 6.3 09 33 22 0.6 13 33 08 0.0 17
Travel Agents 6.6 8.1 7.2 50 10.0 54 0.0 6.3 59 0.0 6.9
Newspaper/ Magazine 1.7 8.4 8.4 4.0 1.2 8.5 25 83 8.1 0.0 8.0
Own Research 5. 6.1 6.3 0.0 56 6.2 25 14 08 0.0 54
Tourism Authority 1.2 85 89 39 9.4 8.1 0.0 83 17 0.0 8.0
Guyana Embassy/ Consulate 79 9.2 9.0 9.4 8.3 79 0.0 83 9.6 0.0 8.7
Other 6.9 25 9.0 0. 0.0 6.3 00 100 30 0.0 5.5
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 46: Importance of Sources of Information by Purpose of Visit _April 14

SOURCES OF Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip|Personal |ToEnjoy | Adventure[ Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 0.7 54 0.6 0.0 0.0 10 17 0.0 5.0 0.0 09
Travel Agents 78 7.2 54 50 0.0 8.0 50 0.0 0.0 50 6.7
Newspaper/ Magazine 8.8 94 13 0.0 0.0 10.0 10.0 0.0 0.0 10.0 8.4
Own Research 5 4.2 6.0 0.0 0.0 25 0.0 0.0 0.0 0.0 5.2
Tourism Authority 91 100 8.2 0.0 0.0 670 100 0.0 00 100 88
Guyana Embassy/ Consulate 93 100 83 0.0 00 100 100 0.0 00 100 9.1
Other 8.6 30 10.0 0.0 0.0 6.7 0.0 0.0 0.0 0.0 6.4
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 47: Importance of Sources of Information by Purpose of Visit May 14

SOURCES OF Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip|Personal |ToEnjoy | Adventure[ Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 08 59 0.6 0.0 0.0 03 0.0 0.0 35 0.0 13
Travel Agents 41 70 6.3 0.0 0.0 22 0.0 0.0 75 0.0 53
Newspaper/ Magazine 52 8.4 83 0.0 0.0 6.4 0.0 0.0 9.3 0.0 1.2
Own Research 4.2 48 6.9 0.0 0.0 5.0 0.0 0.0 6.0 0.0 5.2
Tourism Authority 45 83 83 0.0 0.0 4.2 0.0 0.0 86 0.0 6.7
Guyana Embassy/ Consulate 54 15 19 0.0 0.0 5.0 0.0 0.0 8.0 0.0 6.8
Other 6.7 29 5.4 0.0 00f 100 0.0 0.0 17 0.0 4.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 48: Importance of Sources of Information by Purpose of Visit June 14

SOURCES OF Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip|Personal |ToEnjoy | Adventure[ Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate|  Tourism

Friends/ Relatives 11 5.2 0.8 0.0 0.0 01 0.0 0.0 17 0.0 15
Travel Agents 55 71 8.1 0.0 0.0 58 10.0 10.0 6.7 0.0 A
Newspaper/ Magazine 14 8.0 8.9 0.0 00 100 100 100 100 0.0 85
Own Research 48 5.7 59 0.0 0.0 67 1000 100 0.0 0.0 5.5
Tourism Authority 58 89 18 0.0 0.0 86 1000 100 33 0.0 19
Guyana Embassy/ Consulate 6.4 8.6 71 0.0 0.0 72 1000 100 6.7 0.0 74
Other 25 35 93 0.0 0.0 38 0.0 0.0 0.0 0.0 43
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 49: Importance of Sources of Information by Purpose of Visit April to June 14
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/ Day Trip| Personal |To Enjoy | Adventure| Other|  Total
INFORMATION Relatives| Travel] Study Tour Events| Climate|  Tourism

Friends/ Relatives 0.8 55 0.6 0.0 0.0 0.5 10 0.0 29 0.0 1.2
Travel Agents 6.2 11 6.6 25 0.0 43 15 50 13 50 6.3
Newspaper/ Magazine 13 8.4 8.2 0.0 0.0 82 1000 100 95 100 8.0
Own Research 50 51 6.3 0.0 0.0 50 33 100 27 0.0 53
Tourism Authority 6.9 8.8 8.1 0.0 0.0 600 1000 100 700 100 16
Guyana Embassy/ Consulate 73 8.4 78 0.0 0.0 6.7 100 10.0 75 10.0 1.7
Other 6.5 31 11 0.0 0.0 6.8 0.0 0.0 13 0.0 49
For Level of Importance: 0 = Not Important 5 =Important 10 =Very Important
Table 50: Advanced Planning Time by Country of Residence (%) Jan 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other| Total

America

Less than one week 8.2 13.1 7.5 16.8 10.0 5.3 12.2
1but less than 2 weeks 5.7 6.2 7.5 10.7 0.0 5.3 7.6
2 weeks but less than 1 month 10.8 10.3 7.5 10.2 30.0 21.1 10.8
1 but less than 3 months 20.3 20.7 17.0 25.5 30.0 42.1 22.7
3 but less than 6 months 31.6 15.2 22.6 18.9 30.0 21.1 22.0
6 months or more 23.4 34.5 37.7 17.9 0.0 53 24.6
Total 100 100 100 100 100 100 100
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Table 51: Advanced Planning Time by Country of Residence (%) Feb 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America
Less than one week 24.7 17.2 2.6 13.3 33.3 33.3 17.8
1 but less than 2 weeks 4.5 17.2 5.1 11.7 0.0 13.3 10.6
2 weeks but less than 1 month 16.9 11.8 23.1 14.2 16.7 6.7 14.6
1 but less than 3 months 28.1 23.7 25.6 30.0 0.0 36.7 27.6
3 but less than 6 months 11.2 12.9 20.5 23.3 50.0 3.3 16.4
6 months or more 14.6 17.2 23.1 7.5 0.0 6.7 13.0
Total 100 100, 100, 100 100 100, 100,

Table 52: Advanced Planning Time by Country of Residence (%) March 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America
Less than one week 17.4 23.7 5.4 29.8 10.0 15.4 21.5
1 but less than 2 weeks 6.5 11.9 5.4 6.5 10.0 0.0 7.2
2 weeks but less than 1 month 13.0 13.6 2.7 16.9 20.0 23.1 14.0
1 but less than 3 months 18.5 13.6 21.6 29.0 40.0 46.2 23.6
3 but less than 6 months 25.0 15.3 37.8 12.1 0.0 15.4 18.8
6 months or more 19.6 22.0 27.0 5.6 20.0 0.0 14.9
Total 100 100, 100, 100 100 100, 100,

Table 53: Advanced Planning Time by Country of Residence (%) Jan to March 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America

Less than one week 15.0 16.5 5.4 19.5 15.4 21.0 16.2
1 but less than 2 weeks 5.6 10.8 6.2 9.8 3.8 8.1 8.4
2 weeks but less than 1 month 13.0 11.4 10.9 13.2 23.1 14.5 12.8
1 but less than 3 months 21.8 20.2 20.9 27.7 26.9 40.3 24.4
3 but less than 6 months 24.5 14.5 26.4 18.2 23.1 11.3 19.6
6 months or more 20.1 26.6 30.2 11.6 7.7 4.8 18.7
Total 100 100 100 100 100 100 100
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 54: Advanced Planning Time by Country of Residence (%) April 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America
Less than one week 15.7 13.2 3.8 7.7 60.0 0.0 11.6
1 but less than 2 weeks 11.2 2.6 3.8 8.5 20.0 16.7 7.4
2 weeks but less than 1 month 2.2 9.6 0.0 18.8 20.0 16.7 10.5
1 but less than 3 months 34.8 32.5 34.6 26.5 0.0 16.7 30.3
3 but less than 6 months 16.9 17.5 23.1 35.9 0.0 50.0 24.5
6 months or more 19.1 24.6 34.6 2.6 0.0 0.0 15.7
Total 100 100, 100, 100 100 100, 100,

Table 55: Advanced Planning Time by Country of Residence (%) May 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America
Less than one week 13.3 15.7 5.9 13.1 0.0 7.1 13.1
1 but less than 2 weeks 10.8 5.6 0.0 12.4 0.0 14.3 9.8
2 weeks but less than 1 month 9.6 9.0 0.0 17.0 0.0 21.4 12.6)
1 but less than 3 months 31.3 32.6 29.4 28.8 50.0 35.7 30.7
3 but less than 6 months 22.9 22.5 41.2 19.6 0.0 21.4 22.1
6 months or more 12.0 14.6 23.5 9.2 50.0 0.0 11.7
Total 100 100, 100, 100 100 100, 100,

Table 56: Advanced Planning Time by Country of Residence (%) June 14

ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America

Less than one week 21.2 24.5 29.4 31.7 25.0 6.7 26.0
1 but less than 2 weeks 24.7 11.3 11.8 13.5 25.0 13.3 16.3
2 weeks but less than 1 month 10.6 26.4 17.6 19.0 0.0 26.7 18.0
1 but less than 3 months 30.6 17.0 35.3 17.5 25.0 40.0 23.3
3 but less than 6 months 8.2 11.3 5.9 14.3 0.0 0.0 10.7
6 months or more 4.7 9.4 0.0 4.0 25.0 13.3 5.7
Total 100 100 100 100 100 100 100
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston
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ADVANCED PLANNING u.s.A| canada| U.K.|Caribbean South Other Total
America
Less than one week 16.7 16.4 11.7 17.4 36.4 49 16.4
1but less than 2 weeks 15.6 5.5 5.0 11.6 18.2 14.6 10.9
2 weeks but less than 1 month 7.4 12.9 5.0 18.2 9.1 22.0 13.4
1 but less than 3 months 32.3 29.3 333 24.5 18.2 31.7 28.4
3 but less than 6 months 16.0 18.0 23.3 22.7 0.0 22.0 19.6
6 months or more 12.1 18.0 21.7 5.6 18.2 4.9 11.4
Total 100 100 100 100 100, 100 100
Table 58: Advanced Planning Time by Purpose of Visit (%) Jan 14
ADVANCED PLANNING Vacation| Business|Visit Friends/ Nature [ Scientific/[ Day Trip| Personal [ To Enjoy |Adventure|  Other|  Total
Relatives| ~ Travel| Study Tour Events| Climate[ Tourism
Less than one week 47 233 6.3 0.0 0.0 229 0.0 25.0) 20.0 0.0 124
1hut less than 2 weeks 42 209 5.9 0.0 0.0 143 0.0 0.0 0.0 0.0 74
2weeks but less than 1 month 113 209 10.8 0.0 0.0 6.0 0.0 0.0 20.0 0.0 10.9
1but less than 3 months 22 302 2.1 0.0 00 131 1000, 500 200 10000 228
3 but less than 6 months 24.5 47 293 37.5 0.0 24 0.0 0.0 40,0 0.0 217
6 months or more 340 0.0 2.6 62.5 00 214 00 250 0.0 00f 248
Total 100 100 100 100 100 100 100 100 100 100 100
Table 59: Advanced Planning Time by Purpose of Visit (%) Feb 14
ADVANCED PLANNING Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other{  Total
Relatives|  Travel) Study Tour Events| Climate| Tourism
Less than one week 165 188 9.7 0.0 5. 439 0.0 0.0 6.7 000 179
1hut less than 2 weeks 101 125 6.0 0.0 286 20 500 0.0 6.7 00] 109
2weeks but less than 1 month 8.9 2.0 119 0.0 0.0 14.6 0.0 0.0 0.0 0.0 139
1but less than 3 months 190 406 25.4 0.0 0.0 98 500 0.0 733 0.0 217
3 hut less than 6 months 26.6 21 254 0.0 143 49 0.0 100, 6.7 00 165
6 months or more 190 21 216 0.0 0.0 49 0.0 0.0 6.7 0.0 131
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 60: Advanced Planning Time by Purpose of Visit (%) March 14
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ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other{  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 133 326 7.2 0.0 00 550 0.0 0.0 440 0.0 205
1hut less than 2 weeks 8.6 93 8.2 0.0 0.0 75 0.0 0.0 0.0 0.0 1.2
2weeks but less than 1 month 24 163 134 83 00 175 667 667 000 10000 142
1hut less than 3 months 29 B3 39.2 83 50.0 15 00f 333 4.0 00f 238
3 but less than 6 months 29 116 1.7 0.0 0.0 25 0.0 0.0 4.0 00f 193
6 months or more 210 7.0 72 83 500 100 333 0.0 8. 00f 151
Total 100 100 100 100 100 100 100 100 100 100 100
Table 61: Advanced Planning Time by Purpose of Visit (%) Jan to March 14
ADVANCED PLANNING Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy|Adventure| Other|  Total
Relatives|  Travel) Study Tour Events| Climate| Tourism
Less than one week 93 231 75 0.0 a4 461 00f 125 289 00f 161
1but less than 2 weeks 6.6 137 6.4 0.0 2.2 145 16.7 0.0 2.2 0.0 8.4
2weeks but less than 1 month 1wy 24 117 5.0 00 109 333 25.0 22 667 126
1hut less than 3 months pa ) N 87 5.0 1wy 109 383 375 BIY BY A5
3 hut less than 6 months 2.2 49 2.2 15.0 11.1 30 00f 125 311 00 196
6 months or more 2715 2.7 185 75.0 111 145 16.7 125 6.7 0.0 189
Total 100 100 100 100 100 100 100 100 100 100 100
Table 62: Advanced Planning Time by Purpose of Visit (%) _April 14
ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy|Adventure| Other|  Total
Relatives|  Travel) Study Tour Events| Climate| Tourism
Less than one week 108 296 4.8 0.0 000 297 200 0.0 0.0 00f 116
Lhut less than 2 weeks 500 259 4.1 0.0 00f 108 0.0 0.0 500  100.0 15
2weeks but less than 1 month 79 185 95 0.0 00 243 0.0 0.0 0.0 00f 108
1hut less than 3 months B9 22 29 0.0 00f 135 0.0 0. 0.0 00 304
3 but less than 6 months 317 37 31 0.0 00f 162 200 0. 50.0 00 240
6 months or more 187 0.0 156 1000 0.0 54 600 1000 0.0 0.0 157
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 63: Advanced Planning Time by Purpose of Visit (%) May 14
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ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy|Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 6.1 204 69 1000 0.0 35.8 0.0 0.0 83 0.0 13.0
1hut less than 2 weeks 8.2 24 6.9 0.0 50.0 715 0.0 0.0 8.3 0.0 97
2weeks but less than 1 month 9.2 122 7.6 0.0 50.0 30.2 0.0 0.0 33 0.0 13.0
1but less than 3 months 216 408 319 0.0 0.0 5.7 0.0 0.0 417 00 305
3 but less than 6 months 29.6) 41 27.6 0.0 0.0 17.0 0.0 0.0 0.0 0.0 2.2
6 months or more 19.4 0.0 131 0.0 0.0 38 100.0 0.0 83 0.0 11.6
Total 100 100 100 100 100 100 100 100 100 100 100
Table 64: Advanced Planning Time by Purpose of Visit (%) June 14
ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy|Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 2.5 214 155  100.0 0.0 54.0 0.0 0.0 1.1 0.0 26.0
1hut less than 2 weeks 155 226 9.7 0.0 10000 240 0.0 1000 0.0 00] 163
2weeks but less than 1 month 19.7 19.4 23 0.0 0.0 6.0 0.0 0.0 111 0.0 17.7
1but less than 3 months Al 242 2.1 0.0 00l 100 1000 0.0 444 00] 237
3but less than 6 months 113 32 175 0.0 0.0 40 0.0 0.0 2.2 0.0 10.7
6 months or more 99 32 58 0.0 0.0 20 0.0 0.0 11 0.0 57
Total 100 100 100 100 100 100 100 100 100 100 100
Table 65: Advanced Planning Time by Purpose of Visit (%) April to June 14
ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other{  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 12200 254 8.4 50.0 00 407 125 0.0 8.7 0.0 163
1but less than 2 weeks 84 232 6.6 0.0 6.7 143 00 500 87 10000 109
2weeks but less than 1 month 1.0 167 122 0.0 B3 200 0.0 0.0 2.7 000 136
1hut less than 3 months 53 297 315 0.0 0.0 93 250 0.0 3.1 00f 284
3 but less than 6 months 263 36 33 0.0 00 121 125 0.0 130 00f 195
6 months or more 16.9 14 122 50.0 0.0 36 5000 500 8.7 00f 113
Total 100 100 100 100 100 100 100 100 100 100 100
Table 66: Travel Arrangements by Country of Residence (%) Jan 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other Total
America
Package 4.4 0.7 7.5 5.8 9.1 21.1 4.8
Non-Package 95.6 99.3 92.5 94.2 90.9 78.9 95.2
Total 100 100 100 100 100 100 100
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Table 67: Travel Arrangements by Country of Residence (%) Feb 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other| Total
America
Package 9.9 2.3 6.1 4.3 0.0 10.7 5.8
Non-Package 90.1 97.7 93.9 95.7 100.0 89.3 94.2
Total 100 100 100 100 100 100 100
Table 68: Travel Arrangements by Country of Residence (%) March 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other| Total
America
Package 9.3 1.8 15.8 0.0 10.0 8.3 5.3
Non-Package 90.7 98.2 84.2 100.0 90.0 91.7 94.7
Total 100 100 100 100 100 100 100
Table 69: Travel Arrangements by Country of Residence (%) Jan to March 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other| Total
America
Package 7.1 1.4 9.7 3.7 7.4 13.6 5.2
Non-Package 92.9| 98.6 90.3 96.3 92.6 86.4 94.8
Total 100 100 100 100 100 100 100
Table 70: Travel Arrangements by Country of Residence (%) April 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other| Total
America
Package 2.4 0.0 11.1 1.9 0.0 0.0 2.0
Non-Package 97.6 100.0 88.9 98.1 100.0 100.0 98.0
Total 100 100 100 100 100 100 100
Table 71: Travel Arrangements by Country of Residence (%) May 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other| Total
America
Package 2.3 5.5 11.8 1.9 0.0 0.0 3.2
Non-Package 97.7 94.5 88.2 98.1 100.0 100.0 96.8
Total 100 100 100 100 100 100 100

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 72: Travel Arrangements by Country of Residence (%) June 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.|Caribbean South Other Total
America

Package 2.2 6.9 17.6 1.8 0.0 0.0 3.7
Non-Package 97.8 93.1 82.4 98.2 100.0 100.0 96.3
Total 100 100 100 100 100 100 100
Table 73: Travel Arrangements by Country of Residence (%) April to June 14

TRAVEL ARRANGEMENTS U.S.A|] Canada U.K.|Caribbean South Other Total

America

Package 2.3 3.5 13.1 1.9 0.0 0.0 3.0
Non-Package 97.7 96.5 86.9 98.1 100.0 100.0 97.0
Total 100 100 100 100 100 100 100
Table 74: Travel Arrangements by Purpose of Visit (%) Jan 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 19 8.9 69 375 0.0 24 0.0 0.0 0.0 0.0 48
Non-Package 91 911 B31 625 00f 976 100.0f 100.0 10000 12000 952
Total 100 100 100 100 100 100 100 100 100 100 100
Table 75: Travel Arrangements by Purpose of Visit (%) Feb 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 49 126 32 0.0 0.0 28 0.0 0.0 0.0 0.0 5.8
Non-Package 9.1 874 9%.8 00f 1000 972 1000 100.0 100.0 00f %42
Total 100 100 100 100 100 100 100 100 100 100 100
Table 76: Travel Arrangements by Purpose of Visit (%) March 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal [ To Enjoy [ Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 20 0.0 710 500 0.0 0.0 0.0 0.0 4.0 0.0 5.0
Non-Package 980 100.0 923 500 1000, 1000p 100.0p  100.0 %0 12000 9.0
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 77: Travel Arrangements by Purpose of Visit (%) Jan to March 14
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TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 2.6 8.7 6.0 450 0.0 19 0.0 0.0 23 0.0 5.2
Non-Package 974 913 940 550 10000 9.1  100.0]  100.0 9771 1000 948
Total 100 100 100 100 100 100 100 100 100 100 100
Table 78: Travel Arrangements by Purpose of Visit (%) April 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy [ Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 2.2 37 00 1000 0.0 0.0 00 1000 0.0 0.0 2.0
Non-Package 978 9.3 100.0 0.0 0.0f 100.0f 100.0 0.0 10000 10000 980
Total 100 100 100 100 100 100 100 100 100 100 100
Table 79: Travel Arrangements by Purpose of Visit (%) May 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure| Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 19 4.1 4.0 0.0 0.0 0.0 0.0 0.0 167 0.0 3.2
Non-Package 9%y 959 9%.0 10000  1000]  100.0p  100.0 0.0 823 000 9.8
Total 100 100 100 100 100 100 100 100 100 100 100
Table 80: Travel Arrangements by Purpose of Visit (%) June 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure| Other|  Total
ARRANGEMENTS [Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 7.2 17 37 0.0 0.0 0.0 0.0 0.0 125 0.0 37
Non-Package 92.8 9.3 9%.3( 1000 100.00  100.00  100.00  100.0 87.5 0.0 9%.3
Total 100 100 100 100 100 100 100 100 100 100 100
Table 81: Travel Arrangements by Purpose of Visit (%) April to June 14

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal [ To Enjoy [ Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 3.2 29 25 500 0.0 0.0 00 500 136 0.0 29
Non-Package %8 971 975/ 500/ 1000 1000 1000 500 8.4 10000 971
Total 100 100 100 100 100 100 100 100 100 100 100
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Survey & Census Department
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Table 82: Type of Accommodation by Country of Residence (%) Jan 14
TYPE OF ACCOMMODATION U.S.A| Canada U.K.|caribbean|  South Other Total
America|
Hotel 12.8 14.0 21.1 19.8 7.7 28.6 16.7
Apartment/Villa 3.0 1.3 10.5 2.8 0.0 0.0 3.1
Guest House 0.6 2.7 1.8 2.8 15.4 14.3 2.8
Friends/Relatives 73.2 75.3 61.4 70.8 69.2 57.1 71.2
Other 10.4 6.7 5.3 3.8 7.7 0.0 6.3
Total 100 100 100 100 100 100 100
Table 83: Type of Accommodation by Country of Residence (%) Feb 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.|caribbean| South Other, Total
America|
Hotel 27.9 10.6 13.6 25.7 50.0 73.3 25.5
Apartment/Villa 6.7 2.1 4.5 1.5 0.0 0.0 3.1
Guest House 4.8 12.8 11.4 10.3 0.0 3.3 8.9
Friends/Relatives 54.8 70.2 68.2 58.8 25.0 16.7 57.7
Other 5.8 4.3 2.3 3.7 25.0 6.7 4.8
Total 100 100 100 100 100 100 100
Table 84: Type of Accommodation by Country of Residence (%) March 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.|caribbean| South Other, Total
America|
Hotel 29.3 10.0 15.4 28.9 40.0 75.0 26.1
Apartment/Villa 2.2 0.0 0.0 3.7 10.0 0.0 2.3
Guest House 9.8 3.3 0.0 2.2 10.0 0.0 4.3
Friends/Relatives 54.3 83.3 76.9 62.2 40.0 25.0 63.5
Other 43 3.3 7.7 3.0 0.0 0.0 3.7
Total 100 100 100 100 100 100 100
Table 85: Type of Accommodation by Country of Residence (%) Jan to March 14
TYPE OF ACCOMMODATION U.S.A] Canada u.K.|caribbean| South Other, Total
America|
Hotel 21.4 12.2 17.1 24.0 29.0 58.7 21.7
Apartment/Villa 3.9 1.3 5.7 2.7 3.2 0.0 2.9
Guest House 4.2 5.9 4.3 4.8 9.7 6.3 5.0
Friends/Relatives 63.1 75.3 67.9 65.0 48.4 31.7 65.2
Other 7.5 5.3 5.0 3.5 9.7 3.2 5.2
Total 100 100 100 100 100 100 100

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown
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Table 86: Type of Accommodation by Country of Residence (%) April 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.|caribbean| south Other, Total
America|
Hotel 19.1 6.9 29.6 6.9 66.7 42.9 13.9
Apartment/Villa 3.2 0.9 7.4 2.1 0.0 0.0 2.2
Guest House 0.0 0.9 0.0 3.5 11.1 0.0 1.7
Friends/Relatives 74.5 79.3 55.6 77.1 22.2 50.0 73.5
Other 3.2 12.1 7.4 10.4 0.0 7.1 8.7
Total 100 100 100 100, 100, 100, 100
Table 87: Type of Accommodation by Country of Residence (%) May 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.|caribbean| South Other, Total
America|
Hotel 19.5 11.2 5.9 25.5 50.0 38.9 20.7
Apartment/Villa 4.6 2.2 5.9 7.5 0.0 0.0 5.1
Guest House 2.3 4.5 0.0 4.3 0.0 5.6 3.7
Friends/Relatives 70.1 76.4 82.4 54.7 50.0 50.0 64.4
Other 3.4 5.6 5.9 8.1 0.0 5.6 6.1
Total 100 100 100 100, 100, 100, 100
Table 88: Type of Accommodation by Country of Residence (%) June 14
TYPE OF ACCOMMODATION U.S.A| Canada U.K.|caribbean South Other Total
America|
Hotel 20.2 19.6 17.6 30.1 60.0 26.7 24.8
Apartment/Villa 6.1 1.8 0.0 2.4 40.0 6.7 4.1
Guest House 1.0 1.8 0.0 4.9 0.0 0.0 2.5
Friends/Relatives 63.6 67.9 82.4 58.5 0.0 46.7 61.6
Other 9.1 8.9 0.0 4.1 0.0 20.0 7.0
Total 100 100 100 100 100 100 100
Table 89: Type of Accommodation by Country of Residence (%) April to June 14
TYPE OF ACCOMMODATION U.S.A| Canada U.K.|caribbean South Other Total
America|
Hotel 19.6 11.1 19.7 20.6 61.1 36.2 19.4
Apartment/Villa 4.6 1.5 4.9 4.2 11.1 2.1 3.7
Guest House 1.1 2.3 0.0 4.2 5.6 2.1 2.6
Friends/Relatives 69.3 75.9 70.5 63.3 22.2 48.9 66.9
Other 5.4 9.2 4.9 7.7 0.0 10.6 7.3
Total 100 100 100 100 100 100 100

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
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Table 90: Type of Accommodation by Purpose of Visit (%) Jan 14
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TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 16.7 68.0 5.2 37.5 0.0 10.5 333  100.0 0.0 0.0 16.6
Apartment/Villa 3.1 2.0 3.0 62.5 0.0 0.0 0.0 0.0 0.0 0.0 3.2
Guest House 3.5 4.0 13 0.0 0.0 47 0.0 0.0 0.0 0.0 2.8
Friends/Relatives 66.1 18.0 89.2 0.0 0.0 814 66.7 0.0 40.0]  100.0 714
Other 10.6 8.0 13 0.0 0.0 3.5 0.0 0.0 60.0 0.0 6.0
Total 100) 100, 100) 100, 100) 100, 100, 100, 100) 100, 100,
Table 91: Type of Accommodation by Purpose of Visit (%) Feb 14

TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 20.6 73.3 2.1 0.0 0.0 5.6 0.0 0.0 20.0 0.0 25.6
Apartment/Villa 0.0 8.6 2.1 0.0 0.0 2.8 0.0 0.0 0.0 0.0 3.1
Guest House 10.8 5.7 2.7 0.0 714 0.0 0.0 100.0 73.3 0.0 9.2
Friends/Relatives 59.8 9.5 93.2 0.0 0.0 80.6 100.0 0.0 6.7 0.0 57.7
Other 8.8 2.9 0.0 0.0 28.6) 11.1 0.0 0.0 0.0 0.0 43
Total 100] 100 100] 100 100] 100 100 100 100] 100 100
Table 92: Type of Accommodation by Purpose of Visit (%) March 14

TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 26.1 80.9 5.9 33.3 0.0 0.0 50.0 0.0 46.2 0.0 26.3
Apartment/Villa 3.6 43 1.0 0.0 0.0 0.0 0.0 0.0 3.8 0.0 2.3
Guest House 18 43 2.0 58.3 100.0 0.0 0.0 0.0 3.8 0.0 43
Friends/Relatives 60.4 6.4 90.1 0.0 0.0 100.0 50.00  100.0 46.2] 1000 63.3
Other 8.1 43 1.0 8.3 0.0 0.0 0.0 0.0 0.0 0.0 3.8
Total 100 100, 100) 100, 100) 100, 100, 100, 100 100, 100,
Table 93: Type of Accommodation by Purpose of Visit (%) Jan to March 14

TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 20.0 73.8 4.4 35.0 0.0 6.8 33.3 55.6 32.6 0.0 21.7
Apartment/Villa 2.5 5.9 2.3 25.0 0.0 0.6 0.0 0.0 2.2 0.0 3.0
Guest House 4.8 5.0 1.9 35.0 75.0 2.5 0.0 111 26.1 0.0 5.1
Friends/Relatives 63.2 10.9 90.6 0.0 0.0 85.7 66.7 33.3 32.6]  100.0 65.3
Other 9.5 4.5 0.8 5.0 25.0 43 0.0 0.0 6.5 0.0 4.9
Total 100] 100 100] 100 100] 100 100 100, 100] 100 100

Survey & Census Department
Bureau of Statistics

74 High Street
Kingston
Georgetown
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Table 94: Type of Accommodation by Purpose of Visit (%) April 14
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TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel 13.7 73.3 4.2 100.0 0.0 4.9 0.0 100.0 50.0) 0.0 13.8
Apartment/Villa 2.5 3.3 1.8 0.0 0.0 2.4 0.0 0.0 0.0 0.0 2.2
Guest House 0.6 20.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.7,
Friends/Relatives 65.8] 33 91.6 0.0 0.0 90.2 33.3 0.0 50.0) 100.0 73.7
Other 17.4 0.0 24 0.0 0.0 24 66.7 0.0 0.0 0.0 8.6
Total 100] 100 100] 100 100] 100 100 100 100] 100 100
Table 95: Type of Accommodation by Purpose of Visit (%) May 14

TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour] Events| Climate| Tourism

Hotel 17.8 74.0 6.5 100.0 50.0 3.8 0.0 0.0 63.6 0.0 20.4
Apartment/Villa 8.4 4.0 1.9 0.0 0.0 9.6 0.0 0.0 0.0 0.0 5.0
Guest House 4.7 6.0 2.6 0.0 0.0 1.7 0.0 0.0 0.0 0.0 4.2
Friends/Relatives 62.6 8.0 81.8 0.0 50.0 76.9 100.0 0.0 36.4 0.0 64.3
Other 6.5 8.0 7.1 0.0 0.0 1.9 0.0 0.0 0.0 0.0 6.1
Total 100) 100, 100) 100, 100) 100, 100, 100, 100) 100, 100,
Table 96: Type of Accommodation by Purpose of Visit (%) June 14

TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 20.8 67.2 11.00  100.0 0.0 6.1 0.0 0.0 22.2 100.0 24.7,
Apartment/Villa 2.6 47 5.5 0.0 0.0 0.0 0.0 0.0 22.2 0.0 4.1
Guest House 2.6 6.3 1.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.5
Friends/Relatives 68.8 15.6 76.1 0.0 100.0 87.8 50.0 100.0 22.2 0.0 61.7
Other 5.2 6.3 5.5 0.0 0.0 6.1 50.0 0.0 33.3 0.0 7.0
Total 100 100, 100) 100, 100 100, 100, 100, 100 100, 100,
Table 97: Type of Accommodation by Purpose of Visit (%) April to Jun 14

TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 16.5 70.8 6.7 100.0 33.3 49 0.0 50.0 45.5 50.0 19.2
Apartment/Villa 43 4.2 2.8 0.0 0.0 4.2 0.0 0.0 9.1 0.0 3.7
Guest House 2.3 9.0 1.4 0.0 0.0 2.8 0.0 0.0 0.0 0.0 2.8
Friends/Relatives 65.5 10.4 84.2 0.0 66.7 84.5 50.0 50.0 31.8 50.0 67.0
Other 113 5.6 49 0.0 0.0 3.5 50.0 0.0 13.6 0.0 73
Total 100) 100, 100) 100, 100) 100, 100, 100, 100) 100, 100,
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Table 98: Length of Stay by Country of Residence (%) Jan 14
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LENGTH OF STAY U.S.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 13.7 5.9] 12.1 24.3 0.0 14.3 15.1
1week - 2 weeks 32.1 36.2 29.3 18.0 7.7 33.3 27.4
2 weeks - 1 month 38.7 41.4 41.4 38.3 38.5 28.6 39.1
1 month - 2 months 3.0 9.9| 6.9 5.0 30.8 4.8 6.3
3 months or more 1.2 3.3 1.7 1.4 0.0 4.8 1.9
Not Stated 11.3 3.3 8.6 13.1 23.1 14.3 10.1
Total 100.0 100.0 100.0 100.0| 100.0 100.0 100.0
Table 99: Length of Stay by Country of Residence (%) Feb 14
LENGTH OF STAY U.S.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 15.5 8.7 11.1 24.0 25.0 16.7 16.5
1 week - 2 weeks 31.8 41.3 31.1 15.1 25.0 10.0 26.9
2 weeks - 1 month 11.8 30.8 26.7 23.3 0.0 50.0 23.9
1 month - 2 months 19.1 1.9 13.3 9.6 12.5 0.0 9.9
3 months or more 0.9 2.9 0.0 2.7 0.0 0.0 1.8
Not Stated 20.9 14.4 17.8 25.3 37.5 23.3 21.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 100: Length of Stay by Country of Residence (%) March 14
LENGTH OF STAY U.S.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 16.7 11.7 7.5 33.8 33.3 23.1 22.2
1week - 2 weeks 54.2 25.0 35.0 29.5 16.7 46.2 36.1
2 weeks - 1 month 14.6 43.3 22.5 18.0 16.7 7.7 21.4
1 month - 2 months 5.2 15.0 15.0 5.8 8.3 0.0 8.1
3 months or more 2.1 0.0 12.5 0.0 0.0 0.0 1.9
Not Stated 7.3 5.0 7.5 12.9 25.0 23.1 10.3
Total 100.0 100.0 100.0 100.0| 100.0 100.0 100.0
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Table 101: Length of Stay by Country of Residence (%) Jan to March 14
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LENGTH OF STAY U.S.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 15.0 7.9| 10.5 26.8 18.2 17.2 17.3
1week - 2 weeks 37.7 35.8 31.5 20.3 15.2 25.0 29.4
2 weeks - 1 month 24.6 38.3 31.5 28.4 21.2 34.4 30.0
1 month - 2 months 8.3 8.2 11.2 6.5 18.2 1.6 7.9
3 months or more 1.3 2.5 4.2 1.4 0.0 1.6 1.9
Not Stated 13.1 7.3 11.2 16.6 27.3 20.3 13.5
Total 100.0 100.0 100.0 100.0| 100.0 100.0 100.0
Table 102: Length of Stay by Country of Residence (%) April 14
LENGTH OF STAY U.S.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 6.1 17.1 10.0 15.3 20.0 33.3 14.0
1 week - 2 weeks 45.5 33.3 36.7 16.7 20.0 40.0 30.4
2 weeks - 1 month 24.2 34.2 36.7 23.3 10.0 6.7 26.6
1 month - 2 months 6.1 7.7 33 10.0 0.0 0.0 7.4
3 months or more 5.1 4.3 0.0 6.0 0.0 0.0 4.5
Not Stated 13.1 34 13.3 28.7 50.0 20.0 17.1
Total 100.0 100.0 100.0 100.0| 100.0 100.0 100.0
Table 103: Length of Stay by Country of Residence (%) May 14
LENGTH OF STAY U.S.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 24.4 13.0 5.9 30.2 0.0 11.1 22.5
1week - 2 weeks 22.2 17.4 0.0 17.9 25.0 50.0 19.6
2 weeks - 1 month 37.8 44.6 70.6 14.8 25.0 11.1 29.8
1 month - 2 months 1.1 7.6 17.6 13.6 0.0 11.1 9.1
3 months or more 3.3 5.4 5.9 1.2 0.0 0.0 2.9
Not Stated 11.1 12.0 0.0 22.2 50.0 16.7 16.2
Total 100.0 100.0 100.0 100.0| 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
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Table 104: Length of Stay by Country of Residence (%) June 14
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LENGTH OF STAY U.S.A| Canada U.K.|Caribbean South Other Total
America

Less than 1 week 13.0 20.3 22.2 43.2 40.0 13.3 27.4

1week - 2 weeks 36.0 22.0 16.7 19.7 0.0 13.3 24.3
2 weeks - 1 month 26.0 35.6 38.9 15.2 40.0 46.7 25.2

1 month - 2 months 8.0 11.9] 11.1 7.6 0.0 20.0 9.1
3 months or more 0.0 0.0 5.6 0.8 0.0 6.7 0.9

Not Stated 17.0 10.2 5.6 13.6 20.0 0.0 13.1
Total 100.0 100.0 100.0 100.0] 100.0 100.0 100.0
Table 105: Length of Stay by Country of Residence (%) _April to June 14

LENGTH OF STAY U.S.A] Canada U.K.|Caribbean| South Other Total

America

Less than 1 week 14.2 16.4 12.3 29.1 21.1 18.8 20.7
1week - 2 weeks 34.9 25.4 215 18.0 15.8 35.4 25.0
2 weeks - 1 month 29.1 38.1 46.2 17.8 21.1 20.8 27.3
1 month - 2 months 5.2 8.6 9.2 10.6 0.0 10.4 8.5
3 months or more 2.8 3.7 3.1 2.7 0.0 2.1 2.9
Not Stated 13.8 7.8 7.7 21.8 42.1 12.5 15.6
Total 100.0 100.0 100.0 100.0] 100.0 100.0 100.0
Table 106: Length of Stay by Purpose of Visit (%) Jan 14

LENGTH OF STAY | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |[Adventure| Other]  Total

Relatives]  Travel|Study Tour Events| Climate| Tourism

Less than 1 week 6.8 60.0 11.8 0.0 0.0 25.0 0.0 0.0 0.0 0.0 15.1
1week- 2weeks 26.7, 12.0 294 62.5 0.0 35.2 0.0 20.0 0.0 0.0 27.8
2weeks - 1 month 483 4.0 2.4 37.5 0.0 21.6 0.0 60.0 40.0 100.0 38.6
1month - 2months 5.9 8.0 5.9 0.0 0.0 9.1 0.0 0.0 0.0 0.0 6.3
3 months or more 0.8 4.0 2.1 0.0 0.0 11 333 0.0 20.0 0.0 19
Not Stated 114 12.0 8.4 0.0 0.0 8.0 66.7 20.0 40.0 0.0 10.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 107: Length of Stay by Purpose of Visit (%) Feb 14
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LENGTHOF STAY | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1 week 16.7 39.8 3.9 0.0 0.0 8.7 0.0 125 0.0 16.5
1week - 2weeks 25.9 185 239 0.0 57.1 34.8 50.00  100.0 75.0 0.0 26.9
2weeks - 1 month 18.5 111 34.8 0.0 4.9 34.8 0.0 6.3 0.0 239
1month - 2months 8.3 9.3 14.8 0.0 0.0 0.0 0.0 0.0 0.0 9.5
3 months or more 2.8 0.0 2.6 0.0 0.0 2.2 0.0 0.0 0.0 18
Not Stated 27.8 213 20.0 0.0 0.0 19.6 50.0 6.3 0.0 214
Total 100.0f  100.0 100.00  100.0 10000 100.00 1000  100.0 100.0]  100.0,  100.0
Table 108: Length of Stay by Purpose of Visit (%) March 14
LENGTHOF STAY | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |[Adventure | Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week 217 57.4 14.6 0.0 50.0 19.5 0.0 25.0 11.5 0.0 225
1week - 2weeks 29.6 17.0 4.7 58.3 0.0 43.9 0.0 50.0 69.2 0.0 36.5
2weeks - 1 month 21.7 6.4 204 333 50.0 293 25.0 15.4{  100.0 20,5
1 month - 2months 12.2 43 12.6 83 0.0 0.0 0.0 0.0 0.0 8.4
3 months or more 43 0.0 1.0 0.0 0.0 0.0 25.0 0.0 0.0 2.0
Not Stated 10.4 14.9 9.7 0.0 0.0 73 50.0 25.0 3.8 0.0 10.1
Total 100.0  100.0 100.00  100.0 100.0f 100.0, 10000  100.0 100.0f  100.0,  100.0
Table 109: Length of Stay by Purpose of Visit (%) Jan to March 14
LENGTHOF STAY | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1 week 129 43.8 9.9 0.0 1.1 19.4 0.0 10.0 10.6 0.0 17.4
1week - 2weeks 27.2 16.6 30.2 60.0 44.4 371 1.1 40.0 63.8 0.0 29.7
2weeks - 1 month 34.6 8.3 35.5 35.0 44.4 26.9 1.1 30.0 149  100.0 29.6
1 month - 2months 8.1 7.8 10.1 5.0 0.0 4.6 0.0 0.0 0.0 7.8
3 months or more 2.2 1.0 2.0 0.0 0.0 11 22.2 2.1 0.0 1.9
Not Stated 15.0 17.6 123 0.0 0.0 109 55.6 20.0 8.5 0.0 137
Total 100.0f  100.0 100.0f  100.0 100.0f 100.0, 100.0  100.0 100.0f  100.0,  100.0
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Table 110: Length of Stay by Purpose of Visit (%) April 14
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LENGTHOF STAY | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1 week 8.6 54.8 10.5 0.0 0.0 18.6 40.0 0.0 333 0.0 14.3
1week - 2weeks 315 9.7 29.7 0.0 0.0 46.5 200 1000 333 0.0 304
2weeks - 1 month 35.8 6.5 23.8 100.0 0.0 16.3 40.0 0.0 0.0 0.0 26.6
1month - 2 months 2.5 12.9 12.2 0.0 0.0 0.0 0.0 0.0 0.0 100.0 1.4
3 months or more 6.2 0.0 4.7 0.0 0.0 2.3 0.0 0.0 0.0 0.0 4.5
Not Stated 15.4 16.1 19.2 0.0 0.0 163 0.0 0.0 333 0.0 16.9
Total 100.00  100.0 10000  100.0 10000 1000, 10000  100.0 100.00  100.0]  100.0
Table 111: Length of Stay by Purpose of Visit (%) May 14
LENGTH OF STAY | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1 week 9.3 61.5 14.7 100.0 50.0 21.8 0.0 0.0 50.0 0.0 22.0
1week - 2weeks 2.2 7.7 18.6 0.0 0.0 23.6 0.0 0.0 417 0.0 19.4
2weeks - 1 month 47.2) 19 34.6 0.0 0.0 12.7 0.0 0.0 8.3 0.0 29.5
1 month - 2months 5.6 5.8 109 0.0 0.0 16.4 0.0 0.0 0.0 0.0 9.0
3 months or more 0.9 0.0 45 0.0 0.0 3.6 100.0 0.0 0.0 0.0 2.8
Not Stated 14.8 23.1 16.7 0.0 50.0 21.8 0.0 0.0 0.0 0.0 17.3
Total 10000 1000 10000 1000 10000 1000, 100.0  100.0 10000 100.0f  100.0
Table 112: Length of Stay by Purpose of Visit (%) June 14
LENGTHOF STAY | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |[Adventure | Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1week 18.8 50.0 24.1 0.0 100.0 24.5 0.0 0.0 22.2 0.0 27.7
1week- 2weeks 30.0 18.2 18.8 0.0 0.0 37.7 0.0 0.0 333 0.0 24.3
2weeks - 1 month 263 10.6 304 0.0 0.0 26.4 50.0 100.0 333 0.0 24.9
1 month - 2 months 6.3 10.6 14.3 0.0 0.0 3.8 0.0 0.0 0.0 0.0 9.1
3 months or more 13 15 0.0 0.0 0.0 0.0 0.0 0.0 11.1 0.0 0.9
Not Stated 17.5 9.1 12.5 100.0 0.0 7.5 50.0 0.0 0.0 100.0 13.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 113: Length of Stay by Purpose of Visit (%) April to June 14
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LENGTH OF STAY | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |[Adventure| Other]  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism

Less than 1 week 111 550 155 200 667 219 200 0.0 37.5 00 208
1week - 2weeks 283 1238 23.0 0.0 000 351 1000 500 37.5 00 249
2weeks - 1 month 37.1 6.7 293 400 00 185 400 500 16.7 00l 271
1 month - 2 months 43 9.4 123 0.0 0.0 7.3 0.0 0.0 00 667 8.4
3 months or more 3.4 0.7 3.4 0.0 0.0 2.0 10.0 0.0 4.2 0.0 2.9
Not Stated 157 154 166 400 333 152 200 0.0 42 333 159
Total 1000 1000 1000 10000 2000 1000 1000 120000 1000/ 10000 1000
Table 114: Mode of Payment (%) Jan 14

MODE OF PAYMENT Very Often| Seldom Never Total

Often

Cash 89.1 9.3 1.2 0.4 100.0]
Credit Cards 13.0] 21.7 19.3 46.1 100.0|
Travellers' Cheques 2.9 0.6 7.5 89.1 100.0|
Other 0.0| 1.3 oof 987 100.0|
Table 115: Mode of Payment (%) Feb 14

MODE OF PAYMENT Very Often| Seldom Never Total

Often

Cash 82.8 13.2 3.0l 1.0 100.0]
Credit Cards 14.9 17.8 25.9 41.4]  100.0|
Travellers' Cheques 0.0] 8.3 5.0| 86.8 100.0|
Other 6.3 0.0| oof 938  100.0|

Survey & Census Department
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Table 116: Mode of Payment (%) March 14
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MODE OF PAYMENT Very Often| Seldom Never Total
Often

Cash 85.7 10.9 2.5 0.9 100.0|

Credit Cards 9.8 7.2 21.6 61.4 100.0|

Travellers' Cheques 1.8 0.0} 1.8 96.5 100.0|

Other 7.1 0.0| 1.8 or.1|  100.0|

Table 117: Mode of Payment (%) Jan to March 14

MODE OF PAYMENT Very Often| Seldom Never Total
Often

Cash 86.3 10.9 2.1 0.7 100.0|

Credit Cards 12.7 16.7 21.9 48.7 100.0|

Travellers' Cheques 1.7 2.7 5.1 90.5]  100.0|

Other 3.8 0.5 0.5 95.1 100.0|

Table 118: Mode of Payment (%) April 14

MODE OF PAYMENT Very Often| Seldom Never Total
Often

Cash 92.6 5.8 0.8 0.8 100.0]

Credit Cards 11.4 7.9 14.3 66.4  100.0|

Travellers' Cheques 2.7 0.9 0.0] 96.4 100.0|

Other 1.6 1.6 0.0 96.9 100.0|
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Table 119: Mode of Payment (%) May 14
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MODE OF PAYMENT Very Often| Seldom Never Total
Often

Cash 84.5 11.3 3.6 0.6 100.0]

Credit Cards 19.7 13.4 21.3 45.7 100.0|

Travellers' Cheques 1.2 0.0] 1.2 97.6 100.0|

Other 2.5 0.0| 000 975 100.0|

Table 120: Mode of Payment (%) June 14

MODE OF PAYMENT Very Often| Seldom| Never Total
Often

Cash 81.5 12.7 5.1 0.7 100.0]

Credit Cards 15.6 13.3 23.7 47.4 100.0|

Travellers' Cheques 0.0] 0.0] 3.7 96.3 100.0|

Other 2.5 2.5 0.0| 95.0] 100.0|

Table 121: Mode of Payment (%) April to June 14

MODE OF PAYMENT Very Often| Seldom Never Total
Often

Cash 86.7 9.7 3.0| 0.7 100.0]

Credit Cards 15.4 11.4 19.7 53.5 100.0|

Travellers' Cheques 1.4 0.4 1.4 96.7 100.0|

Other 2.1 1.4 00f 9.5  100.0|

Survey & Census Department
Bureau of Statistics
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Table 122: Activities Undertaken by Country of Residence (%) Jan 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 11.3 15.8 29.3 2.3 0.0 33.3 11.4
No 88.7 84.2 70.7 97.7 100.0 66.7 88.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 6.5 5.3 15.5 1.4 0.0 0.0 49
No 93.5 94.7 84.5 98.6 100.0 100.0 95.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 20.2 14.5 13.8 5.9 0.0 19.0 12.8
No 79.8 85.5 86.2 94.1] 100.0 81.0 87.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 10.1 13.2 1.7 6.3 7.7 4.8 8.5
No 89.9 86.8] 98.3 93.7 92.3 95.2) 91.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 6.5 2.0 29.3 2.3 0.0 14.3 6.2
No 93.5 98.0 70.7 97.7 100.0 85.7 93.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 7.7 11.2 24.1 0.9 7.7 28.6 8.4
No 92.3 88.8 75.9 99.1] 92.3 71.4 91.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 3.6 0.7 10.3 0.9 0.0 0.0 2.4
No 96.4 99.3 89.7 99.1] 100.0 100.0 97.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 16.1 25.0 24.1 14.0 23.1 42.9 19.2
No 83.9 75.0 75.9 86.0 76.9 57.1 80.8]
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 11.9 9.9 5.2 9.5 0.0 9.5 9.6
No 88.1] 90.1 94.8 90.5 100.0 90.5 90.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 44.6 33.6] 34.5 58.1 53.8] 19.0 45.1)
No 55.4 66.4 65.5 41.9 46.2 81.0 54.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 123: Activities Undertaken by Country of Residence (%) Feb 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 12.7 8.7 15.6 14 25.0 3.3 7.9
No 87.3 91.3 84.4 98.6 75.0 96.7 92.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 3.6 4.8 2.2 2.1 0.0 23.3 4.5
No 96.4 95.2 97.8 97.9 100.0 76.7 95.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 6.4 8.7 6.7 2.1 0.0 0.0 5.0
No 93.6 91.3 93.3 97.9 100.0 100.0 95.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 7.3 15.4 11.1 0.7 0.0 20.0 8.1
No 92.7 84.6) 88.9 99.3 100.0 80.0 91.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 12.7 7.7 8.9 0.0 0.0 3.3 6.1
No 87.3 92.3 91.1] 100.0 100.0 96.7 93.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 10.0 6.7 11.1 0.0 25.0 36.7 8.1
No 90.0 93.3 88.9 100.0 75.0 63.3 91.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 0.0 8.7 4.4 0.0 0.0 0.0 2.5
No 100.0 91.3 95.6 100.0 100.0 100.0 97.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 23.6 13.5 15.6 0.7 25.0 30.0 13.3
No 76.4 86.5 84.4 99.3 75.0 70.0 86.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.0 19.2 15.6 11.0 0.0 0.0 12.2
No 90.0 80.8] 84.4 89.0 100.0 100.0 87.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 45.5 42.3 24.4] 77.4] 37.5 36.7 52.4
No 54.5 57.7] 75.6 22.6 62.5 63.3 47.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
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Table 124: Activities Undertaken by Country of Residence (%) March 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 13.5 6.7 10.0, 5.0 0.0 46.2 9.4
No 86.5 93.3 90.0 95.0 100.0 53.8 90.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 5.2 6.7 0.0 3.6 0.0 15.4 4.4
No 94.8 93.3 100.0 96.4 100.0 84.6 95.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 7.3 18.3 5.0 6.5 0.0 0.0 8.1
No 92.7 81.7 95.0 93.5 100.0 100.0 91.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 10.4 18.3 0.0 4.3 0.0 0.0 7.5
No 89.6 81.7 100.0 95.7 100.0 100.0 92.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 5.2 10.0 2.5 7.2 0.0 46.2 7.8
No 94.8 90.0 97.5 92.8 100.0 53.8 92.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 5.2 8.3 22.5 0.7 8.3 38.5 7.2
No 94.8 91.7| 77.5 99.3 91.7| 61.5 92.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 0.0 0.0 0.0 14 0.0 0.0 0.6)
No 100.0 100.0 100.0 98.6 100.0 100.0 99.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 15.6 16.7 22.5 15.1 0.0 46.2 16.9
No 84.4 83.3 77.5 84.9 100.0 53.8 83.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 6.3 33 10.0 16.5 0.0 23.1 10.6
No 93.8 96.7| 90.0 83.5 100.0 76.9 89.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 57.3 48.3 40.0 54.7 41.7 15.4 50.8]
No 42.7 51.7] 60.0) 45.3 58.3 84.6 49.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
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Table 125: Activities Undertaken by Country of Residence (%) Jan to March 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 12.3 11.7] 19.6 2.8 6.1 21.9 9.8
No 87.7 88.3 80.4 97.2) 93.9 78.1 90.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 5.3 5.4 7.0 2.2 0.0 14.1 4.7
No 94.7 94.6) 93.0 97.8 100.0 85.9 95.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 12.8 13.3 9.1 4.9 0.0 6.3 9.2
No 87.2 86.7 90.9 95.1] 100.0 93.8 90.8|
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 9.4 14.9 4.2 4.1 3.0 10.9 8.1
No 90.6 85.1 95.8 95.9 97.0 89.1 91.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 8.0 5.4 15.4 3.0 0.0 15.6 6.5
No 92.0 94.6) 84.6 97.0 100.0 84.4 93.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 7.8 9.2 19.6 0.6 12.1] 34.4 8.0
No 92.2) 90.8| 80.4 99.4 87.9 65.6 92.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.6 3.2 5.6 0.8 0.0 0.0 1.9
No 98.4 96.8| 94.4 99.2 100.0 100.0 98.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 18.2 19.6) 21.0 10.5 15.2 37.5 16.8
No 81.8 80.4 79.0 89.5 84.8 62.5 83.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 9.9 11.7 9.8 11.8 0.0 7.8 10.6
No 90.1] 88.3 90.2 88.2 100.0 92.2) 89.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 48.1 39.2 32.9 62.7 45.5 26.6 48.8
No 51.9 60.8 67.1 37.3 54.5 73.4 51.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 126: Activities Undertaken by Country of Residence (%) April 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 6.1 5.1 10.0, 2.7 10.0 0.0 4.8
No 93.9 94.9 90.0 97.3 90.0 100.0 95.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 2.0 9.4 0.0 10.0 0.0 0.0 6.7
No 98.0 90.6) 100.0 90.0 100.0 100.0 93.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 3.0 6.0 6.7 2.7 0.0 0.0 3.8
No 97.0 94.0 93.3 97.3 100.0 100.0 96.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 11.1 11.1 16.7 0.0 0.0 0.0 6.9
No 88.9 88.9 83.3 100.0 100.0 100.0 93.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 5.1 14.5 13.3 8.0 0.0 0.0 9.0
No 94.9 85.5 86.7 92.0 100.0 100.0 91.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 7.1 6.8 16.7 33 0.0 0.0 5.9
No 92.9 93.2 83.3 96.7 100.0 100.0 94.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 2.0 0.9 3.3 0.0 0.0 0.0 1.0
No 98.0 99.1 96.7 100.0 100.0 100.0 99.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 20.2 27.4 26.7 10.7 0.0 0.0 18.1
No 79.8 72.6) 73.3 89.3 100.0 100.0 81.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 15.2 6.0 10.0 6.0 0.0 40.0 9.5
No 84.8 94.0 90.0 94.0 100.0 60.0 90.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 42.4 53.0 36.7 72.0 50.0 333 55.3
No 57.6 47.0 63.3 28.0 50.0 66.7 44.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 127: Activities Undertaken by Country of Residence (%) May 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 6.7 9.8 11.8 3.1 0.0 11.1 6.3
No 93.3 90.2 88.2 96.9 100.0 88.9 93.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 1.1 2.2 0.0 0.0 0.0 11.1 1.3
No 98.9 97.8 100.0 100.0 100.0 88.9 98.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 0.0 6.5 0.0 1.2 0.0 11.1 2.6
No 100.0 93.5 100.0 98.8 100.0 88.9 97.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 4.4 19.6 11.8 19 0.0 5.6 7.3
No 95.6 80.4 88.2 98.1] 100.0 94.4 92.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 3.3 6.5 5.9 2.5 0.0 11.1 4.2
No 96.7 93.5 94.1] 97.5 100.0 88.9 95.8]
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 2.2 3.3 11.8 4.9 0.0 16.7 4.7
No 97.8 96.7| 88.2 95.1] 100.0 83.3 95.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.1 6.5 0.0 0.6 0.0 0.0 2.1
No 98.9 93.5 100.0 99.4 100.0 100.0 97.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 8.9 23.9 29.4 9.3 0.0 16.7 13.8
No 91.1] 76.1 70.6 90.7 100.0 83.3 86.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 21.1 14.1 0.0 6.2 25.0 5.6 11.5
No 78.9 85.9 100.0 93.8 75.0 94.4 88.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 55.6 34.8] 41.2 72.2 50.0 66.7 57.4
No 44.4 65.2 58.8 27.8 50.0 333 42.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 128: Activities Undertaken by Country of Residence (%) June 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 10.0 13.6) 5.6 7.6 0.0 26.7 10.0
No 90.0 86.4 94.4 92.4 100.0 73.3 90.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 5.0 10.2 0.0 4.5 0.0 20.0 6.1
No 95.0 89.8 100.0 95.5 100.0 80.0 93.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 6.0 8.5 0.0 5.3 0.0 0.0 5.5
No 94.0 91.5 100.0 94.7 100.0 100.0 94.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 13.0 10.2 16.7 4.5 0.0 13.3 9.1
No 87.0 89.8 83.3 95.5 100.0 86.7 90.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 5.0 8.5 0.0 3.8 0.0 40.0 6.4
No 95.0 91.5 100.0 96.2 100.0 60.0 93.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 3.0 13.6 5.6 3.0 0.0 26.7 6.1
No 97.0 86.4 94.4 97.0 100.0 73.3 93.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 7.0 8.5 0.0 1.5 0.0 0.0 4.3
No 93.0 91.5 100.0 98.5 100.0 100.0 95.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 15.0 27.1 27.8 10.6 0.0 33.3 16.7
No 85.0 72.9 72.2 89.4 100.0 66.7 83.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 6.0 5.1 5.6 8.3 20.0 0.0 6.7
No 94.0 94.9 94.4 91.7 80.0 100.0 93.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 55.0 49.2 44.4 55.3 60.0 46.7 53.2
No 45.0 50.8 55.6 447 40.0 53.3 46.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 129: Activities Undertaken by Country of Residence (%) April to June 14

ACTIVITY PARTICIPATION u.s.A| canadal U.K.| Caribbean| South Other| Total
Americal
Jungle tours/ excursions Yes 7.6 8.6) 9.2 4.3 5.3 12.5 6.8
No 92.4 91.4 90.8 95.7 94.7| 87.5 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 2.8 7.1 0.0 4.7 0.0 10.4 4.7
No 97.2) 92.9 100.0 95.3 100.0 89.6 95.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 3.1 6.7 3.1 2.9 0.0 4.2 3.9
No 96.9 93.3 96.9 97.1 100.0 95.8 96.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 9.7 13.8 15.4 2.0 0.0 6.3 7.7
No 90.3 86.2 84.6 98.0 100.0 93.8 92.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 4.5 10.4 7.7 4.7 0.0 16.7 6.6
No 95.5 89.6) 92.3 95.3 100.0 83.3 93.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 4.2 7.1 12.3 3.8 0.0 14.6 5.6
No 95.8 92.9 87.7 96.2 100.0 85.4 94.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 3.5 4.5 1.5 0.7 0.0 0.0 2.3
No 96.5 95.5 98.5) 99.3 100.0 100.0 97.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 14.9 26.1 27.7 10.1 0.0 16.7 16.2
No 85.1] 73.9 72.3 89.9 100.0 83.3 83.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 13.8 8.6 6.2 6.8 10.5 14.6 9.4
No 86.2 91.4 93.8 93.2 89.5 85.4 90.6)
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 50.9 45.9 40.0 67.1 52.6] 50.0 55.4
No 49.1 54.1 60.0 32.9 47.4 50.0 44.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 130: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Jan 14
ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 15.5 15.1 34.5 3.2 7.7 33.3 13.2
No 84.5 84.9 65.5 96.8 92.3 66.7 86.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 13.1 15.8 27.6 9.9 38.5 23.8 14.8
No 86.9 84.2 72.4 90.1] 61.5 76.2 85.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 7.1 12.5 20.7 4.5 0.0 0.0 8.4
No 92.9 87.5 79.3 95.5 100.0 100.0 91.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 24.4 25.7 25.9 10.4 15.4 38.1 20.2
No 75.6 74.3 74.1 89.6 84.6 61.9 79.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 31.5 27.6 19.0 19.8 15.4 14.3 24.4
No 68.5 72.4 81.0 80.2 84.6 85.7 75.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.7 17.8 19.0 4.5 7.7 4.8 10.7
No 89.3 82.2 81.0 95.5 92.3 95.2 89.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 36.3 32.2 27.6 56.8 53.8 33.3 42.0
No 63.7 67.8 72.4 43.2 46.2 66.7 58.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 131: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Feb 14
ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 9.1 1.9 11.1 2.1 0.0 30.0 6.5
No 90.9 98.1 88.9 97.9 100.0 70.0 93.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 28.2 10.6 6.7 10.3 0.0 20.0 14.9
No 71.8 89.4 93.3 89.7 100.0 80.0) 85.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 6.4 3.8 13.3 4.1 12.5 0.0 5.4
No 93.6 96.2 86.7 95.9 87.5 100.0 94.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 17.3 8.7 15.6 14.4 0.0 56.7 16.5
No 82.7 91.3 84.4 85.6 100.0 43.3 83.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 34.5 9.6 26.7 13.0 0.0 6.7 18.3
No 65.5 90.4 73.3 87.0 100.0 93.3 81.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 8.2 4.8 22.2) 4.1 25.0 3.3 7.4
No 91.8 95.2 77.8 95.9 75.0 96.7 92.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 42.7 54.8 35.6 69.9 37.5 30.0 52.8
No 57.3 45.2 64.4 30.1 62.5 70.0 47.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 132: Attractions Visited During Stay by Country of Residence (Multiple Response

%) March 14

ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 8.3 10.0 15.0 2.9 0.0 53.8 8.6
No 91.7 90.0 85.0 97.1 100.0 46.2 91.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 9.4 25.0 22.5 11.5 8.3 38.5 15.3
No 90.6 75.0 77.5 88.5 91.7 61.5 84.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 1.0 3.3 2.5 10.8 8.3 0.0 5.6
No 99.0 96.7 97.5 89.2 91.7 100.0 94.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 17.7 21.7 20.0 15.8 8.3 46.2 18.6
No 82.3 78.3 80.0 84.2 91.7 53.8 81.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 10.4 30.0 35.0 11.5 8.3 38.5 17.8
No 89.6 70.0 65.0 88.5 91.7 61.5 82.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 7.3 1.7 22.5 3.6 8.3 15.4 6.9
No 92.7 98.3 77.5 96.4 91.7 84.6 93.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 45.8 51.7 30.0 54.0 16.7 15.4 46.1
No 54.2 48.3 70.0 46.0 83.3 84.6 53.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 133: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Jan to March 14
ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 11.8 9.8 21.7 2.8 3.0 35.9 10.0
No 88.2 90.2 78.3 97.2 97.0 64.1 90.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums |Yes 16.6 15.8 19.6 10.5 18.2 25.0 15.0
No 83.4 84.2 80.4 89.5 81.8 75.0 85.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 5.3 7.9 13.3 6.1 6.1 0.0 6.8
No 94.7 92.1] 86.7 93.9 93.9 100.0 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 20.6 19.3 21.0 13.0 9.1 48.4 18.6
No 79.4 80.7 79.0 87.0 90.9 51.6 81.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 27.0 22.2 25.9 15.6 9.1 15.6 20.9
No 73.0 77.8 74.1 84.4 90.9 84.4 79.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 9.1 10.4 21.0 4.1 12.1 6.3 8.8
No 90.9 89.6 79.0 95.9 87.9 93.8 91.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 40.6 43.4 30.8 59.8 36.4 28.1] 46.3
No 59.4 56.6 69.2 40.2 63.6 71.9 53.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 134: Attractions Visited During Stay by Country of Residence (Multiple Response

%) April 14
ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 10.1 23.1] 26.7 10.7 0.0 0.0 14.5
No 89.9 76.9 73.3 89.3 100.0 100.0 85.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 13.1 11.1 20.0 4.0 0.0 0.0 9.0
No 86.9 88.9 80.0 96.0 100.0 100.0 91.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 2.0 11.1 33.3 2.7 0.0 0.0 6.9
No 98.0 88.9 66.7 97.3 100.0 100.0 93.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 24.2 11.1 16.7 4.0 0.0 0.0 11.4
No 75.8 88.9 83.3 96.0 100.0 100.0 88.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 23.2 23.1 23.3 14.7 10.0 0.0 19.0
No 76.8 76.9 76.7 85.3 90.0 100.0 81.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 5.1 16.2 13.3 2.7, 0.0 13.3 8.1
No 94.9 83.8 86.7 97.3 100.0 86.7 91.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 45.5 47.9 16.7 72.0 50.0 73.3 54.6
No 54.5 52.1] 83.3 28.0 50.0 26.7 45.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 135: Attractions Visited During Stay by Country of Residence (Multiple Response

%) May 14
ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 4.4 9.8 23.5 3.7, 50.0 5.6 6.8
No 95.6 90.2 76.5 96.3 50.0 94.4 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 20.0 16.3 5.9 7.4 25.0 5.6 12.5
No 80.0 83.7 94.1 92.6 75.0 94.4 87.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 4.4 10.9 35.3 4.9 25.0 5.6 7.8
No 95.6 89.1 64.7 95.1] 75.0 94.4 92.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 5.6 21.7 29.4 8.6 50.0 16.7 12.8
No 94.4 78.3 70.6 91.4 50.0 83.3 87.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 27.8 20.7 29.4 8.0 50.0 22.2 17.8
No 72.2 79.3 70.6 92.0 50.0 77.8 82.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 4.4 9.8 11.8 3.1 25.0 5.6 5.7
No 95.6 90.2 88.2 96.9 75.0 94.4 94.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 43.3 38.0 35.3 68.5 25.0 50.0 52.5
No 56.7 62.0 64.7 31.5 75.0 50.0 47.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 136: Attractions Visited During Stay by Country of Residence (Multiple Response

%) June 14

ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 7.0 15.3 5.6 8.3 40.0 20.0 10.0
No 93.0 84.7 94.4 91.7 60.0 80.0 90.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 7.0 8.5 11.1 6.8 0.0 26.7 8.2
No 93.0 91.5 88.9 93.2 100.0 73.3 91.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 13.0 5.1 11.1 10.6 0.0 33.3 11.2
No 87.0 94.9 88.9 89.4 100.0 66.7 88.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 9.0 16.9 22.2 12.1 0.0 26.7 13.1
No 91.0 83.1 77.8 87.9 100.0 73.3 86.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 15.0 22.0 22.2 10.6 0.0 33.3 15.5
No 85.0 78.0 77.8 89.4 100.0 66.7 84.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 7.0 8.5 11.1] 4.5 0.0 26.7 7.3
No 93.0 91.5 88.9 95.5 100.0 73.3 92.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 61.0 52.5 55.6 53.0 40.0 40.0 54.7
No 39.0 47.5 44.4 47.0 60.0 60.0 45.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 137: Attractions Visited During Stay by Country of Residence (Multiple Response
%) April to June 14

ACTIVITY PARTICIPATION u.s.A| Canadal U.K.| Caribbean South Other Total
America
Kaiteur Yes 7.3 16.8 20.0 7.4 21.1 8.3 10.6
No 92.7 83.2 80.0 92.6 78.9 91.7 89.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 13.1 12.3 13.8 6.1 5.3 10.4 10.0
No 86.9 87.7 86.2 93.9 94.7 89.6 90.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 6.6 9.7 27.7 5.9 5.3 12.5 8.5
No 93.4 90.3] 72.3 94.1) 94.7 87.5 91.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 13.1 16.0 21.5 8.1 10.5 14.6 12.4
No 86.9 84.0 78.5 91.9 89.5 85.4 87.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 21.8 22.0 24.6 11.0 15.8 18.8 17.6
No 78.2 78.0 75.4 89.0 84.2 81.3 82.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 5.5 12.3 12.3 3.4 5.3 14.6 7.1
No 94.5 87.7 87.7 96.6 94.7 85.4 92.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 50.2 45.5 32.3 65.1] 42.1 54.2 53.9
No 49.8 54.5 67.7 34.9 57.9 45.8 46.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 138: Rating of Product Components (%) Jan 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 7.3 14.2 33.8 18.8 25.9 100]
Travel agents 2.5 9.2 27.7 15.2 45.5 100|
Immigration 3.4 11.1 35.5 21.4 28.6 100|
Customs 3.3 11.7 37.5 18.9 28.6 100|
Accommodation 2.5 7.0 29.8 27.2 33.4 100|
Restaurants 3.3 18.1 28.0 15.3 35.3 100|
Night life 3.6 13.4 24.5 13.9 44.5 100
Hotel staff 4.4 8.9 18.6 7.8 60.3 100|
Security 9.1 18.1 20.0 7.3 45.5 100|
Friendliness of people 3.6 11.1 26.3 29.8 29.2 100|
Taxis/ hired cars 2.0| 13.3 30.0 16.6 38.1 100|
Tours/ excursions 1.6 8.3 12.7 12.7 64.8 100|
Other 2.0| 1.7 2.8 1.7 91.7 100
Table 139: Rating of Product Components (%) Feb 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 5.1 11.2 36.3 20.0] 27.5 100|
Travel agents 4.2 6.8 28.1 11.9 49.0 100|
Immigration 2.6 9.7 38.5 19.6 29.7 100
Customs 3.5 9.9 36.7 18.7 31.2 100|
Accommodation 4.2 8.4 29.5 22.0 36.0 100|
Restaurants 3.7 16.0 29.5 14.3 36.5 100
Night life 5.3 12.5 15.2 13.2 53.8 100|
Hotel staff 4.8 8.6 17.1 12.3 57.1 100|
Security 8.6 15.2 23.7 10.1 42.4 100
Friendliness of people 6.4 11.0 24.6 28.1 29.9 100|
Taxis/ hired cars 5.9 10.8 27.0 18.5 37.8 100|
Tours/ excursions 6.4 9.7 11.9 8.6 63.5 100|
Other 5.7 4.2 4.4 2.2 83.5 100|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 140: Rating of Product Components (%) March 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 7.7 12.3 34.7 26.2 19.1 100]
Travel agents 1.1 8.2 25.7 14.5 50.5 100|
Immigration 2.7 14.8 27.9 25.4 29.2 100|
Customs 1.4 12.0 33.6 24.9 28.1 100|
Accommodation 0.5 8.2 29.5 27.3 34.4 100|
Restaurants 1.6 13.9 29.8 194 35.2 100|
Night life 2.2 9.8 15.0 11.5 61.5 100|
Hotel staff 1.6 7.4 15.8 13.1 62.0) 100]
Security 8.2 16.4 21.0 13.4 41.0| 100]
Friendliness of people 1.9 8.2 23.8 38.3 27.9| 100|
Taxis/ hired cars 2.7 6.6 25.4 27.9 37.4 100|
Tours/ excursions 0.3 4.6 12.3 9.8 73.0] 100|
Other 0.8 2.2 2.7 3.3 91.0| 100|
Table 141: Rating of Product Components (%) Jan to March 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 6.7 12.8 34.8 21.0] 24.7 100|
Travel agents 2.7 8.2 27.3 14.0| 47.8 100|
Immigration 3.0 11.6 34.5 21.8 29.1 100
Customs 2.9 11.2 36.3 20.3 29.3 100|
Accommodation 2.5 7.7 29.6 25.6 34.5 100|
Restaurants 3.0 16.4 28.9 16.0| 35.7 100
Night life 3.8 12.3 19.2 13.1 51.7 100|
Hotel staff 3.8 8.4 17.5 10.5 59.8 100|
Security 8.7 16.8 21.4 9.7 43.4 100
Friendliness of people 4.0 10.3 25.1 31.4 29.1 100|
Taxis/ hired cars 3.4 10.8 27.9 20.0] 37.9 100|
Tours/ excursions 2.7 7.8 12.3 10.7 66.5 100|
Other 2.9 2.6 3.3 2.3 89.0| 100|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 92



Page 93 of 139

Table 142: Rating of Product Components (%) April 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 7.2 12.5 30.9 23.2 26.2 100]
Travel agents 3.5 9.7 27.4 16.2 43.2 100|
Immigration 3.0| 11.4 37.4 20.0] 28.3 100|
Customs 3.5 109 339 23.0| 28.8 100|
Accommodation 2.3 9.3 30.9 25.8 31.8 100|
Restaurants 5.8 15.1 28.5 14.4 36.2 100|
Night life 2.6 11.4 24.8 10.7 50.6 100
Hotel staff 2.8 11.1 17.9 10.4 57.8 100|
Security 9.0| 13.9| 23.0 11.1 42.9 100|
Friendliness of people 3.0| 7.9| 32.7 27.4 29.0 100|
Taxis/ hired cars 3.2 11.8 28.5 19.3 37.1 100|
Tours/ excursions 3.2 3.7 20.0| 9.3 63.8 100|
Other 4.4 3.0 10.2 2.8 79.6 100
Table 143: Rating of Product Components (%) May 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 8.5 10.0 30.0] 29.2 22.3 100|
Travel agents 7.2 8.5 24.4 18.2 41.8 100|
Immigration 4.6 9.7 34.4 26.2 25.1 100
Customs 4.9 9.5 35.1 24.9 25.6 100|
Accommodation 4.4 11.3 23.8 27.7 32.8 100|
Restaurants 5.4 15.4 25.6 18.2 35.4 100
Night life 4.9 9.0 21.5 12.6 52.1 100|
Hotel staff 2.8 9.5 18.2 10.0] 59.5 100|
Security 6.4 16.9| 19.7 11.3 45.6 100
Friendliness of people 2.8 10.0 24.1 35.9 27.2 100|
Taxis/ hired cars 1.3 12.3 28.7 23.6 34.1 100|
Tours/ excursions 2.1 4.9 17.2 8.5 67.4 100|
Other 1.5 2.6 5.1 5.1 85.6 100|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 93



Page 94 of 139

Table 144: Rating of Product Components (%) June 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 9.4 16.7 36.4 20.6 17.0} 100]
Travel agents 3.3 11.2 24.2 13.9 47.3 100|
Immigration 5.2 10.6 39.4 25.8 19.1 100|
Customs 4.2 9.4 400 258 20.6 100|
Accommodation 1.2 11.5 34.2 24.5 28.5 100|
Restaurants 3.0 18.5 34.2 16.7 27.6 100|
Night life 5.2 7.6 23.6 14.8 48.8 100|
Hotel staff 3.3 12.7 19.7 8.5 55.8 100]
Security 10.9 14.2 25.2 10.0] 39.7 100|
Friendliness of people 5.5 8.8 27.0| 34.5 24.2 100|
Taxis/ hired cars 6.4 8.5 3390 203 30.9| 100|
Tours/ excursions 2.4 4.8 13.0| 9.1 70.6 100]
Other 1.2 0.0| 3.6 2.7 92.4 100|
Table 145: Rating of Product Components (%) April to June 14
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 8.3 12.9| 32.1 24.5 22.2 100|
Travel agents 4.7 9.7 25.5 16.2 43.9 100|
Immigration 4.2 10.6 36.9 23.7 24.6 100
Customs 4.2 10.0 36.1 24.4 25.4 100|
Accommodation 2.7 10.6 29.5 26.1 31.2 100|
Restaurants 4.9 16.2 29.2 16.3 33.4 100
Night life 4.1 9.5 23.4 12.5 50.6 100|
Hotel staff 3.0 11.0 18.5 9.7 57.8 100|
Security 8.7 15.0 22.5 10.9 42.9 100
Friendliness of people 3.6 8.9 28.1 323 27.0| 100|
Taxis/ hired cars 3.5 11.0 30.1 21.0| 34.3 100|
Tours/ excursions 2.6 4.4 17.0] 8.9 67.0] 100|
Other 2.5 2.0 6.6 3.6 85.3 100|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 146: Rating of Product Components by Country of Residence (Average Rating) _Jan

14

PRODUCT COMPONENTS U.S.A| Canada U.K.ECaribbean South Other Total

America

Airline connections 6.7 6.6 4.9| 7.3 7.3 5.3 6.6
Travel agents 7.2 7.4 6.3 6.9 7.8 5.8 7.1
Immigration 7.4 7.1 5.5 7.6 8.7 6.3 7.1
Customs 7.3 7.1 5.6 7.3 9.0 7.0 7.0
Accommodation 7.6 7.5 8.0 7.9 8.2 6.5 7.7
Restaurants 6.2 6.8 6.5 6.6 5.0 7.2 6.6
Night life 6.5 6.7 5.5 7.1 6.3 6.6 6.6
Hotel staff 5.4 6.4 6.5 6.4 5.0 8.1 6.3
Security 4.8 5.5 5.4 6.0 5.0 4.2 5.4
Friendliness of people 7.5 7.1 8.0 7.8 6.6 7.3 7.5
Taxis/ hired cars 6.5 6.8 6.7 7.7 8.8 6.2 7.0
Tours/ excursions 5.6 6.9| 7.9 7.8 7.0 8.2 7.1
Other 5.4 6.5 2.7 6.0 7.0 0.0 5.5

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 147: Rating of Product Components by Country of Residence (Average Rating) _Feb

14

PRODUCT COMPONENTS u.s.Al canada| U.K.Caribbean South Other Total

America

Airline connections 6.5 6.8 7.0 7.4 7.0 8.1 6.9
Travel agents 6.6 6.9 7.5 6.3 6.3 8.0 6.8
Immigration 7.3 7.1 6.1 7.2 8.0 8.6 7.2
Customs 7.2 7.3 6.9 6.6 7.0 7.5 7.1
Accommodation 7.1 7.7 7.6 6.5 7.0 7.7 7.2
Restaurants 7.9 6.3 5.7 5.8 6.3 6.9 6.6
Night life 7.6 5.8 6.1 5.4 5.0 7.2 6.4
Hotel staff 7.5 6.2 6.2 5.7 6.0 7.6 6.6
Security 6.4 5.3 5.0 5.3 7.0 7.9 5.8
Friendliness of people 8.1 6.9| 7.6 6.6 5.5 6.4 7.2
Taxis/ hired cars 7.4 6.8 7.3 6.2 7.5 4.9 6.8
Tours/ excursions 6.8 5.1 8.1 4.9 7.8 3.7 5.9
Other 7.0 4.2 3.0 4.5 0.0 2.5 4.6

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 148: Rating of Product Components by Country of Residence (Average Rating)

March 14
PRODUCT COMPONENTS U.S.A| Canada U.K.Caribbean South Other Total
America
Airline connections 6.5 6.3 6.5 8.0 6.4 4.8 6.9
Travel agents 7.1 6.7 7.7 7.6 8.5 6.6 7.2
Immigration 7.6 7.2 6.3 7.5 7.0 5.0 7.2
Customs 7.7 7.4 6.5 7.5 7.6 7.6 7.4
Accommodation 7.4 8.5 8.0 8.0 6.4 7.0 7.8
Restaurants 6.6 7.6 7.2 7.2 7.0 7.8 7.1
Night life 6.0 7.3 6.0 7.6 6.4 5.3 6.8
Hotel staff 7.6 6.1 4.9 7.2 6.3 8.8 7.2
Security 6.5 4.8 5.1 6.3 6.4 8.2 6.0
Friendliness of people 7.9 8.8 8.3 7.6 8.2 9.2 8.1
Taxis/ hired cars 7.6 8.1 6.9 7.9 7.0 9.3 7.8
Tours/ excursions 7.7 8.6 5.9 7.2 7.0 9.6 7.5
Other 6.0 7.8 4.0 6.6 7.0 10.0 6.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 149: Rating of Product Components by Country of Residence (Average Rating) _Jan

to March 14
PRODUCT COMPONENTS U.S.A| Canada U.K.[aribbean South Other Total
America
Airline connections 6.6 6.6 5.9 7.5 7.0 6.2 6.8
Travel agents 7.0 7.1 6.9 7.0 7.5 7.0 7.0
Immigration 7.5 7.1 5.9 7.5 8.0 6.9| 7.2
Customs 7.4 7.2 6.2 7.2 8.1 7.3 7.1
Accommodation 7.4 7.8 7.9 7.6 7.2 7.1 7.6
Restaurants 6.8 6.8 6.5 6.6 6.3 7.2 6.7
Night life 6.7 6.6 5.8 6.8 6.0 6.6 6.6
Hotel staff 6.8 6.3 6.2 6.5 5.8 8.0 6.6
Security 5.8 5.3 5.2 5.9 6.1 6.7 5.7
Friendliness of people 7.8 7.4 8.0 7.4 6.8 7.3 7.6
Taxis/ hired cars 7.1 7.0 6.9 7.4 7.8 6.2 7.1
Tours/ excursions 6.6 6.7 7.4 6.8 7.3 6.1 6.8
Other 6.0 5.4 2.9 5.5 7.0 3.1 5.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 150: Rating of Product Components by Country of Residence (Average Rating)

April 14
PRODUCT COMPONENTS U.S.A| Canada U.K.Caribbean South Other Total
America

Airline connections 6.9 7.1 6.7 6.6 7.8 6.8 6.8
Travel agents 7.4 6.9| 7.0 6.8 8.5 7.0 7.0
Immigration 7.6 7.2 6.6 6.8 8.5 5.7 7.1
Customs 7.4 7.2 7.2 7.1 8.5 6.3 7.2
Accommodation 8.1 7.6 7.6 7.2 7.0 6.5 7.5
Restaurants 7.3 6.4 6.1 5.8 8.5 6.5 6.4
Night life 7.4 6.2 6.4 6.8 8.5 5.0 6.6
Hotel staff 7.6 6.4 6.8 6.1 7.0 7.0 6.6
Security 6.5 5.8 6.7 5.4 8.5 5.4 5.9
Friendliness of people 7.7 7.6 8.9 7.2 8.5 7.0 7.6
Taxis/ hired cars 7.6 7.2 7.2 6.3 8.5 7.5 7.0
Tours/ excursions 6.9 6.8 6.7 7.0 8.5 7.0 6.9
Other 53 6.5 4.0 5.3 8.5 7.0 5.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 151: Rating of Product Components by Country of Residence (Average Rating)

May 14
PRODUCT COMPONENTS U.S.A| Canada U.K.Caribbean South Other Total
America

Airline connections 6.4 6.9 5.9 8.1 5.0 5.4 7.1
Travel agents 6.3 7.2 6.7 6.9 7.0 6.0 6.8
Immigration 7.3 7.7 5.6 7.3 7.0 7.0 7.3
Customs 7.3 7.5 5.8 7.2 7.0 7.0 7.2
Accommodation 7.8 7.7 7.2 7.0 6.0 6.6 7.3
Restaurants 6.5 6.8 5.5 6.8 6.0 5.8 6.6
Night life 6.1 6.5 5.3 7.3 4.0 5.8 6.6
Hotel staff 6.9 6.6 4.4 6.8 5.5 6.5 6.6
Security 4.9 5.6 5.5 6.8 6.0 5.9 6.0
Friendliness of people 7.8 7.8 8.0 7.9 7.0 7.5 7.8
Taxis/ hired cars 6.9 7.6 7.0 7.9 6.0 7.0 7.4
Tours/ excursions 6.3 7.4 7.5 7.2 4.0 6.0 7.0
Other 7.4 5.8 0.0 7.3 4.0 4.0 6.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 152: Rating of Product Components by Country of Residence (Average Rating)

June 14
PRODUCT COMPONENTS U.S.A| Canada U.K.Caribbean South Other Total
America

Airline connections 6.3 6.4 5.7 7.2 5.2 4.0 6.5
Travel agents 6.6 7.4 6.0 7.3 5.5 5.3 6.8
Immigration 7.0 7.4 6.0 7.7 4.6 6.6 7.2
Customs 7.2 7.7 6.0 7.6 4.6 7.0 7.3
Accommodation 7.5 7.4 6.8 7.9 6.4 6.3 7.4
Restaurants 6.3 7.2 5.9 7.3 5.8 4.6 6.7
Night life 6.1 7.1 6.3 7.8 6.3 5.5 6.8
Hotel staff 5.4 6.0 4.4 7.5 6.0 5.1 6.3
Security 5.2 5.0 5.5 7.0 4.6 4.8 5.7
Friendliness of people 7.5 7.7 8.9 7.6 7.0 6.6 7.6
Taxis/ hired cars 6.7 7.1 5.4 7.5 6.4 6.4 7.0
Tours/ excursions 5.9 6.7 7.8 8.2 4.0 6.0 6.9
Other 8.2 1.0 0.0 7.9 7.0 0.0 7.1

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 153: Rating of Product Components by Country of Residence (Average Rating)

April to June 14

PRODUCT COMPONENTS u.s.A|l canadal U.K.Caribbean South Other Total
America
Airline connections 6.5 6.9] 6.2 7.4 6.0 5.4 6.8
Travel agents 6.8 7.1 6.6 6.9 6.6 5.8 6.8
Immigration 7.3 7.4 6.1 7.3 6.1 6.6 7.2
Customs 7.3 7.4 6.5 7.3 6.1 6.8 7.2
Accommodation 7.8 7.6 7.2 7.4 6.4 6.5 7.4
Restaurants 6.7 6.7 5.9 6.7 6.4 5.6 6.6
Night life 6.5 6.5 6.1 7.2 6.3 5.5 6.7
Hotel staff 6.4 6.4 5.5 6.8 6.1 6.2 6.5
Security 5.5 5.5 6.2 6.4 5.8 5.4 5.9
Friendliness of people 7.7 7.7 8.7 7.6 7.3 7.1 7.7
Taxis/ hired cars 7.0 7.3 6.6 7.3 6.7 6.9 7.1
Tours/ excursions 6.4 6.9] 7.3 7.3 5.5 6.1 6.9
Other 6.8 5.8 4.0 6.4 7.0 5.0 6.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 154: Rating of Product Components by Purpose of Visit (Average Rating) Jan 14
PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure | Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Airline connections 6.9 6.3 6.3 6.3 0.0 6.3 5.0 7.0 7.8 0.0 6.6
Travel agents 75 5.1 6.9 5.9 0.0 7.2 6.0) 7.0 7.0 0.0 7.1
Immigration 7.6 6.6 6.9 2.1 0.0 73 8.0 8.5 9.3 0.0 71
Customs 15 6.6 6.6) 33 0.0 14 8.0 8.5 85 0.0 7.0
Accommodation 19 6.0 79 9.6 0.0 7.8 6.0) 6.0) 7.0 0.0 1.7,
Restaurants 6.5 5.9 6.6) 8.9 0.0 7.1 6.0) 5.5 4.0 0.0 6.6)
Night life 6.7, 6.1] 6.7 4.5 0.0 6.9 7.0 5.5 4.0 0.0 6.6)
Hotel staff 6.0 6.6 5.8 8.1 0.0 7.7 7.0 7.0 40 0.0 6.3
Security 6.1 5.2 4.6 5.1 0.0 5.6 5.0 6.0 5.5 0.0 5.4
Friendliness of people 1.7 7.5 7.1 8.1 0.0 7.7 8.0 7.0 6.3 0.0 7.5
Taxis/ hired cars 6.9 75 6.9 7.0 0.0 7.0 6.0 5.5 9.0 0.0 7.0
Tours/ excursions 7.2 6.7 6.9 9.6 0.0 6.4 4.0 7.0 10.0 0.0 7.1
Other 5.6 7.0 4.2 0.0 0.0 8.5 1.0 0.0 0.0 0.0 55

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 155: Rating of Product Components by Purpose of Visit (Average Rating) Feb 14

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure|  Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 73 7.0 7.0 0.0 3.0 7.0 7.0 10.0 6.3 0.0 6.9
Travel agents 6.6 1.7 6.8 0.0 1.0 6.8 1.0 0.0 0.0 0.0 6.8
Immigration 79 18 6.5 0.0 5.0 6.9 8.5 7.0 55 0.0 7.2
Customs 7.6 8.0 6.0 0.0 4.0 7.1 8.5 7.0 7.0 0.0 7.1
Accommodation 7.6 7.0 7.0 0.0 7.0 7.5 7.0 7.0 7.0 0.0 7.2
Restaurants 73 7.2 5.6 0.0 5.0 6.4 7.0 10.0 40 0.0 6.6
Night life 1.7 73 5.2 0.0 5.0 53 0.0 0.0 0.0 0.0 6.4
Hotel staff 7.7 73 4.8 0.0 6.0 6.1 10.0 7.0 7.0 0.0 6.6
Security 6.8 6.4 45 0.0 7.0 5.6 10.0 7.0 0.0 0.0 5.8
Friendliness of people 7.9 7.2 6.5 0.0 10.0 7.2 10.0 7.0 8.5 0.0 7.2
Taxis/ hired cars 79 6.9 5.9 0.0 4.0 7.0 10.0 10.0 7.0 0.0 6.8
Tours/ excursions 7.8 5.9 4.4 0.0 4.0 6.1 0.0 7.0 0.0 0.0 5.9
Other 7.2 40 3.0 0.0 0.0 6.1 0.0 0.0 0.0 0.0 4.6

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 156: Rating of Product Components by Purpose of Visit (Average Rating) March 14

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure | Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Airline connections 7.0 6.2 7.5 5.5 4.0 7.0 9.0 6.1 7.0 6.9 6.5
Travel agents 7.5 7.0 6.9 7.0 0.0 6.9 9.0 7.0 7.0 7.2 7.0
Immigration 7.0 6.9 7.2 6.3 5.5 7.6 8.0 8.1 7.0 7.2 6.7
Customs 73 7.5 7.2 6.0 7.0 7.7 9.0 8.1 4.0 7.4 6.5
Accommodation 7.6 7.1 7.8 7.5 5.5 8.5 8.0 8.6 7.0 7.8 7.5
Restaurants 73 7.0 7.1 4.5 4.0 7.1 6.0 7.9 7.0 7.1 6.5
Night life 6.8 6.8 6.9 4.0 0.0 6.6 3.0 8.8 0.0 6.8 6.8
Hotel staff 7.6 7.4 6.5 2.9 4.0 7.0 0.0 9.2 0.0 7.2 6.7
Security 6.3 5.7 6.0 33 4.0 5.7 9.0 74 7.0 6.0 5.4
Friendliness of people 1.7 8.5 8.0 7.0 5.5 8.1 10.0 9.0 7.0 8.1 7.5
Taxis/ hired cars 71 8.0 7.5 8.0 4.0 8.4 7.0 10.0 1.0 7.8 13
Tours/ excursions 7.4 6.5 1.4 10.0 7.0 7.0 0.0 8.0 7.0 1.5 73
Other 8.2 5.0 7.5 0.0 5.5 4.0 0.0 0.0 0.0 6.8 5.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 157: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to

March 14
PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure |  Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism

Airline connections 7.0 6.6 6.8 5.8 33 6.7 5.8 83 6.3 7.0 6.8
Travel agents 13 6.9 6.8 6.4 1.0 7.0 4.8 8.0 7.0 7.0 7.0
Immigration 7.5 73 6.8 4.6 5.1 7.2 8.2 8.0 7.9 7.0 7.2
Customs 15 15 6.6 49 4.4 14 8.2 8.5 8.1 4.0 71
Accommodation 7.8 6.8 7.6 8.4 6.6 7.9 6.3 7.0 8.2 7.0 7.6
Restaurants 6.8 6.8 6.4 6.3 4.8 6.9 6.3 6.5 13 7.0 6.7
Night life 6.9 6.9 6.3 4.2 5.0 6.4 7.0 4.0 8.0 0.0 6.6
Hotel staff 6.7 7.2 5.6 5.1 5.7 6.9 8.0 7.0 8.8 0.0 6.6)
Security 6.3 6.0 4.8 4.0 6.3 5.6 6.3 7.4 7.1 7.0 5.7
Friendliness of people 7.8 7.5 7.1 7.5 8.9 7.7 8.8 8.3 8.6 7.0 7.6
Taxis/ hired cars 71 13 6.7 7.5 4.0 7.3 7.6 7.0 9.8 1.0 7.1
Tours/ excursions 7.4 6.1 6.1] 9.8 5.0 6.5 4.0 7.0 8.5 7.0 6.8
Other 6.5 48 43 0.0 5.5 6.4 1.0 0.0 0.0 0.0 53

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 158: Rating of Product Components by Purpose of Visit (Average Rating) April 14

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure | Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Airline connections 6.8 7.1 7.0 8.5 0.0 6.3 4.0 10.0 5.5 4.0 6.8
Travel agents 7.1 8.0 6.9 8.5 0.0 5.9 8.0 0.0 55 7.0 7.0
Immigration 75 7.0 7.0 5.5 0.0 6.2 7.8 10.0; 55 7.0 71
Customs 1.7, 6.8 7.0 5.5 0.0 6.4 8.0 10.0; 7.0 7.0 7.2
Accommodation 8.0 13 73 5.5 0.0 6.9 8.0 7.0 55 7.0 15
Restaurants 6.5 6.9 6.4 4.0 0.0 5.4 5.0 10.0; 55 7.0 6.4
Night life 6.9 15 6.7 0.0 0.0 5.5 4.0 0.0 55 4.0 6.6)
Hotel staff 6.7 79 6.4 7.0 0.0 4.4 4.0 10.0 4.0 0.0 6.6
Security 5.2 7.0 6.4 7.0 0.0 49 8.0 10.0 5.5 4.0 5.9
Friendliness of people 7.8 8.9 7.3 8.5 0.0 6.5 7.8 10.0 5.5 10.0 7.6
Taxis/ hired cars 71 79 7.1 7.0 0.0 6.1 6.0 0.0 7.0 7.0 7.0
Tours/ excursions 8.0 8.0 6.3 7.0 0.0 3.6 6.0 10.0 7.0 7.0 6.9
Other 3.0 7.8 7.0 0.0 0.0 2.2 0.0 0.0 4.0 0.0 5.7,
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 159: Rating of Product Components by Purpose of Visit (Average Rating) May 14
PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure|  Other|  Total

Relatives|  Travel| Study Tour| Events| Climate| Tourism

Airline connections 7.1 7.0 6.7 10.0 0.0 83 0.0 0.0 49 0.0 7.1
Travel agents 75 6.6) 6.) 0.0 0.0 5.9 0.0 0.0 6.4 0.0 6.8
Immigration 8.0 6.7 1.1 10.0; 10.0, 6.5 0.0 0.0 1.8 0.0 73
Customs 7.5 73 7.1 10.0 10.0 6.6 0.0 0.0 7.8 0.0 7.2
Accommodation 79 6.2 1.7 10.0; 10.0 6.7 0.0 0.0 5.7, 0.0 73
Restaurants 1.4 6.6 6.5 10.0; 0.0 5.7 0.0 0.0 4.5 0.0 6.6)
Night life 7.2 4.8 6.8 10.0 0.0 6.7 0.0 0.0 44 0.0 6.6
Hotel staff 7.2 59 6.4 10.0 10.0 6.7 0.0 0.0 6.6 0.0 6.6
Security 6.7, 5.2 5.7 10.0; 0.0 5.7 0.0 0.0 6.0 0.0 6.0
Friendliness of people 8.4 7.4 7.7 10.0 10.0 7.2 0.0 0.0 8.4 0.0 7.8
Taxis/ hired cars 8.1 13 6.7 10.0 7.0 7.9 0.0 0.0 7.0 0.0 7.4
Tours/ excursions 7.8 5.8 6.) 10.0; 0.0 7.2 0.0 0.0 6.3 0.0 7.0
Other 83 2.5 6.5 0.0 0.0 6.8 0.0 0.0 0.0 0.0 6.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 160: Rating of Product Components by Purpose of Visit (Average Rating) June 14

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |[Adventure | Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Airline connections 1.2 5.5 6.3 7.0 10.0 6.9 4.0 7.0 6.3 7.0 6.5
Travel agents 7.2 6.1 6.6 4.0 0.0 7.6 7.0 1.0 6.0 7.0 6.8
Immigration 7.6 7.0 7.1 7.0 1.0 7.6 7.0 1.0 5.9 7.0 7.2
Customs 7.7 6.8 7.2 7.0 7.0 7.9 7.0 4.0 5.9 7.0 73
Accommodation 7.5 6.5 7.7 7.0 4.0 8.5 5.5 10.0 7.0 7.0 7.4
Restaurants 7.4 5.9 6.2 4.0 10.0 8.2 5.5 1.0 6.6 7.0 6.7
Night life 7.2 6.6 6.2 7.0 4.0 8.3 7.0 7.0 7.0 7.0 6.8
Hotel staff 6.8 6.4 6.0 4.0 10.0 5.4 4.0 4.0 7.6 7.0 6.3
Security 5.2 6.0 5.9 5.5 10.0 5.6 4.0 1.0 7.0 7.0 5.7
Friendliness of people 84 1.7 6.8 8.5 10.0 7.9 7.0 4.0 8.7 0.0 7.6
Taxis/ hired cars 7.6 7.4 6.1 4.0 7.0 7.2 7.0 4.0 9.0 7.0 7.0
Tours/ excursions 1.7 6.3 6.5 1.0 0.0 7.8 0.0 7.0 9.0 0.0 6.9
Other 7.4 1.0 73 0.0 0.0 7.8 0.0 0.0 0.0 7.0 7.1

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 161: Rating of Product Components by Purpose of Visit (Average Rating) _April to

June 14

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total

Relatives|  Travel| Study Tour| Events| Climate| Tourism

Airline connections 7.0 6.3 6.7 8.2 10.0 7.4 4.0 8.5 5.6 5.5 6.3
Travel agents 73 6.7 6.7 7.0 0.0 6.5 7.6 1.0 6.1 7.0 6.9
Immigration 7.7 6.9 7.0 7.0 5.5 6.9 7.4 5.5 6.9 7.0 7.0
Customs 7.6 7.0 7.1 7.0 8.5 7.1 7.4 7.0 7.0 7.0 7.0
Accommodation 7.9 6.6 7.5 7.0 7.0 7.4 6.6 8.5 6.2 7.0 7.4
Restaurants 7.0 6.3 6.4 5.5 10.0 6.5 53 5.5 5.4 7.0 6.6
Night life 7.1 6.2 6.6 8.5 4.0 7.0 5.5 7.0 5.4 5.5 6.5
Hotel staff 6.9 6.6 6.3 6.3 10.0 6.0 4.0 7.0 6.6 7.0 6.6
Security 5.7 6.0 6.0 7.0 10.0 5.5 6.4 5.5 6.3 5.5 5.7
Friendliness of people 8.1 7.8 7.3 8.8 10.0 7.3 7.4 7.0 8.2 10.0 7.7
Taxis/ hired cars 15 75 6.7 6.3 7.0 7.2 6.6 4.0 1.7 7.0 7.1
Tours/ excursions 7.9 6.6 6.4 6.0 0.0 6.5 6.0 8.5 73 7.0 6.8
Other 5.4 53 6.9 0.0 0.0 5.9 0.0 0.0 40 7.0 5.6

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 162: Rating Value for Money (%) Jan 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 33.9 33.9 32.1 100.0j

Cost of accommodation| 9.3 25.8 64.9 100.0|

Cost of meals 11.5 25.2 63.2  100.0|

Cost of drinks 12.8 24.6 62.7]  100.0|

Table 163: Rating Value for Money (%) Feb 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 30.6 33.8 35.5 100.0j

Cost of accommodation] 6.8 30.8 62.4 100.0|

Cost of meals 13.4 26.5 60.1|  100.0]

Cost of drinks 14.4 23.2 62.4]  100.0|

Table 164: Rating Value for Money (%) March 14

ITEM Very| Expensive Not Total
Expensive Expensive

Cost of visit 37.9 28.2 34.0] 100.0j

Cost of accommodation| 10.3 24.4 65.3 100.0|

Cost of meals 10.1 25.9 64.00  100.0|

Cost of drinks 10.3 23.3 66.4  100.0|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 165: Rating Value for Money (%) Jan to March 14
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ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 34.0 32.4 33.7 100.0j

Cost of accommodation| 8.9 26.9 64.3 100.0|

Cost of meals 11.8 25.8 62.5]  100.0|

Cost of drinks 12.7 23.9 63.5]  100.0|

Table 166: Rating Value for Money (%) _April 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 43.8 32.2 24.0 100.0]

Cost of accommodation| 5.6 31.1 63.3|  100.0|

Cost of meals 7.5 26.6 65.8|  100.0|

Cost of drinks 10.2 28.2 61.7]  100.0|

Table 167: Rating Value for Money (%) _May 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 45.7 26.7 27.6 100.0|

Cost of accommodation| 12.4 29.5 58.0 100.0|

Cost of meals 111 30.1 58.8 100.0|

Cost of drinks 123 31.1 56.6]  100.0|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 168: Rating Value for Money (%) June 14
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ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 33.1 33.8 33.1 100.0j

Cost of accommodation| 9.1 31.7 59.1 100.0|

Cost of meals 9.9 24.7 65.5 100.0|

Cost of drinks 11.6 29.8 58.6|  100.0|

Table 169: Rating Value for Money (%) _April to June 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 41.3 30.8 27.9 100.0j

Cost of accommodation] 9.1 30.8 60.1 100.0|

Cost of meals 9.6 27.1 63.3]  100.0|

Cost of drinks 11.4 29.7 589  100.0|

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 170: Rating Value for Money by Country of Residence (%) Jan 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other Total
Americal

Cost of visit Very Expensive 37.4 27.9 24.1 38.0 62.5 33.3 33.8
Expensive 37.4 39.7 48.1 25.8 12.5 16.7 34.2

Not Expensive 25.2 32.4 27.8 36.2 25.0 50.0 32.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 14.5 8.6 8.6 5.2 33.3 11.8 9.4
Expensive 28.9 34.5 17.1 18.6) 0.0 17.6) 25.9

Not Expensive 56.6 56.9 74.3 76.3 66.7 70.6 64.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 24.0 8.6 15.0 5.1 0.0 0.0 11.6
Expensive 21.0 32.8 20.0 19.7 50.0 41.2 25.4

Not Expensive 55.0 58.6 65.0) 75.2 50.0 58.8] 63.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 26.8 7.0 20.9 5.5 0.0 5.9 12.8
Expensive 19.6 28.9 25.6 20.2 66.7 41.2 24.7

Not Expensive 53.6 64.1 53.5 74.3 33.3 52.9 62.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 171: Rating Value for Money by Country of Residence (%) Feb 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other| Total
Americal

Cost of visit Very Expensive 25.8 18.3 15.6 53.0 33.3 21.4 30.9
Expensive 29.2 48.8 43.8 18.0 50.0 42.9 33.5

Not Expensive 44.9 32.9 40.6 29.0 16.7 35.7 35.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 6.8 3.3 4.5 12.2 50.0 0.0 6.6
Expensive 27.0 31.1 13.6 36.7 50.0 44.4 30.5

Not Expensive 66.2 65.6 81.8 51.0 0.0 55.6) 62.8]

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 12.3 17.3 11.1 11.1 66.7 0.0 13.5
Expensive 34.6 21.0 22.2 31.5 16.7 15.4 26.5

Not Expensive 53.1 61.7 66.7 57.4 16.7 84.6 60.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 14.3 19.5 11.1] 13.5 25.0 3.8 14.4
Expensive 16.9 23.4 11.1 30.8 50.0 34.6 23.2

Not Expensive 68.8 57.1 77.8 55.8 25.0 61.5 62.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 172: Rating Value for Money by Country of Residence (%) March 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
Americal

Cost of visit Very Expensive 25.0 46.3 35.1 51.0 33.3 0.0 38.2
Expensive 29.3 18.5 45.9 23.1 33.3 63.6) 28.6)

Not Expensive 45.7 35.2 18.9 26.0 33.3 36.4 33.2

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 11.3 17.0 7.7 7.7 0.0 0.0 10.4
Expensive 18.3 12.8 23.1 32.7 60.0 63.6) 24.5

Not Expensive 70.4 70.2 69.2 59.6 40.0 36.4 65.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 6.8 12.2 12.9 13.8 0.0 0.0 10.1]
Expensive 21.6 30.6 35.5 20.7 20.0 40.0 26.0

Not Expensive 71.6 57.1 51.6 65.5 80.0 60.0 63.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 8.3 10.2 13.3 14.3 0.0 0.0 10.4
Expensive 30.6 12.2 36.7 19.6 0.0 18.2 23.4

Not Expensive 61.1 77.6 50.0 66.1 100.0 81.8 66.2

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 173: Rating Value for Money by Country of Residence (%) Jan to March 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other| Total
Americal

Cost of visit Very Expensive 30.1 28.7 25.2 45.8 45.0 21.1 34.1
Expensive 32.4 38.2 46.3 22.9 30.0 38.6) 32.5

Not Expensive 37.5 33.1 28.5 31.3 25.0 40.4 33.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 11.0 8.9 7.2 7.6 20.0 4.3 8.9
Expensive 25.0 29.0 18.1 26.8 40.0 39.1 26.9

Not Expensive 64.0 62.1 74.7 65.7 40.0 56.5 64.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 15.3 12.0 13.3 8.7 26.7 0.0 11.8
Expensive 25.5 28.7 25.5 22.7 26.7 28.3 25.9

Not Expensive 59.2 59.3 61.2 68.6 46.7 71.7 62.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 17.5 11.4 16.0 9.7 9.1 3.7 12.7
Expensive 22.0 24.0 25.0 22.6) 36.4 33.3 23.9

Not Expensive 60.6 64.6 59.0 67.7 54.5 63.0 63.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 174: Rating Value for Money by Country of Residence (%) April 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other Total
Americal
Cost of visit Very Expensive 22.2 26.7 19.0 75.9 100.0 64.3 44.1
Expensive 50.0 38.1 66.7 11.1 0.0 14.3 32.1
Not Expensive 27.8 35.2 14.3 13.0 0.0 21.4 23.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 3.5 7.6 6.7 3.8 0.0 0.0 5.1
Expensive 47.4 18.2 53.3 26.9 0.0 0.0 30.9
Not Expensive 49.1 74.2 40.0 69.2 100.0 100.0 64.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 5.3 13.2 5.0 0.0 0.0 0.0 7.2
Expensive 40.4 19.7 25.0 20.7 0.0 18.2 26.3
Not Expensive 54.4 67.1 70.0 79.3 100.0, 81.8 66.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 13.6 15.0 0.0 0.0 0.0 0.0 10.0
Expensive 35.6 16.3 57.1 26.7 0.0 20.0 27.9
Not Expensive 50.8 68.8 42.9 73.3 100.0 80.0 62.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 175: Rating Value for Money by Country of Residence (%) May 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other Total
Americal
Cost of visit Very Expensive 32.8 25.3 46.2 66.2 33.3 25.0 45.7
Expensive 42.2 39.2 23.1 9.6) 66.7 50.0 27.0
Not Expensive 25.0 35.4 30.8 24.3 0.0 25.0 27.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 15.2 11.3 20.0 11.1 0.0 0.0 12.0
Expensive 23.9 32.3 20.0 25.4 100.0 75.0 29.8]
Not Expensive 60.9 56.5 60.0 63.5 0.0 25.0 58.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 17.9 5.6 25.0 9.5 0.0 0.0 10.8
Expensive 32.1 31.9 16.7 28.6) 50.0 37.5 30.5
Not Expensive 50.0 62.5 58.3 61.9 50.0 62.5 58.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 15.8 12.2 25.0 8.1 0.0 0.0 12.0
Expensive 35.1 33.8 16.7 29.0 50.0 22.2 31.5
Not Expensive 49.1 54.1 58.3 62.9 50.0 77.8 56.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 176: Rating Value for Money by Country of Residence (%) June 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other Total
Americal
Cost of visit Very Expensive 25.3 35.6 29.4 36.6) 20.0 57.1 33.2
Expensive 41.0 46.7 47.1 19.8] 60.0 28.6 34.0
Not Expensive 33.7 17.8 23.5 43.6 20.0 14.3 32.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 9.7 14.3 0.0 7.3 0.0 9.1 9.2
Expensive 32.3 23.8 63.6 23.6 75.0 54.5 31.9
Not Expensive 58.1 61.9 36.4 69.1 25.0 36.4 58.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 8.8 14.0 6.3 3.0 0.0 46.2 9.9
Expensive 22.5 34.9 43.8 18.2 50.0 7.7 24.8
Not Expensive 68.8 51.2 50.0 78.8 50.0 46.2 65.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 15.6 16.3 7.1 3.1 0.0 25.0 11.7
Expensive 28.6 39.5 50.0 23.4 50.0 8.3 29.9
Not Expensive 55.8 44.2 42.9 73.4 50.0 66.7 58.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 177: Rating Value for Money by Country of Residence (%) _April to June 14
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean South Other Total
Americal
Cost of visit Very Expensive 26.5 27.9 29.4 60.6 50.0 47.7 41.4
Expensive 44.3 40.2 49.0 13.0 41.7 31.8 30.9
Not Expensive 29.2 31.9 21.6 26.4 8.3 20.5 27.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 9.1 10.6 8.3 8.3 0.0 3.4 8.9
Expensive 35.2 24.7 47.2 25.0 71.4 41.4 30.9
Not Expensive 55.8 64.7 a4.4 66.7 28.6 55.2 60.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 10.4 10.5 10.4 5.1 0.0 18.8 9.4
Expensive 30.6 27.7 29.2 22.8 42.9 18.8 27.2
Not Expensive 59.1 61.8 60.4 72.2 57.1 62.5 63.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 15.0 14.2 8.5 4.5 0.0 9.7 11.3
Expensive 32.6 27.9 44.7 26.3 42.9 16.1 29.8]
Not Expensive 52.3 57.9 46.8 69.2 57.1 74.2 59.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 178: Rating Value for Money by Type of Accommodation (Average Rating) Jan 14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 2.2 2.5 5.7 6.0 4.6 5.1

Cost of accommodation 1.8 14 2.3 2.4 0.5 2.2

Cost of meals 0.7 0.9 3.1 3.0l 1.4 2.4

Cost of drinks 0.7 0.9 4.2 3.1 1.5 2.5

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 179: Rating Value for Money by Type of Accommodation (Average Rating) Feb 14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 3.2 2.7 3.1 5.7 5.8 4.8

Cost of accommodation 2.5 0.8 2.0 1.7 6.4 2.2

Cost of meals 2.2 1.2 1.1 2.8 5.0 2.7

Cost of drinks 1.9 3.1 1.1 2.7 4.5 2.6

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 180: Rating Value for Money by Type of Accommodation (Average Rating) _March
14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 3.7 5.0 5.3 5.8 6.8 5.2

Cost of accommodation 2.6 33 3.6 1.8 6.7 2.3

Cost of meals 2.1 3.8 0.4 2.5 3.6 2.3

Cost of drinks 1.4 4.0| 3.2 2.4 2.9| 2.2

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 181: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to
March 14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 3.0 2.9 4.4 5.9 5.4 5.0|
Cost of accommodation 2.3 13 2.4 2.1 4.0 2.2
Cost of meals 1.6 1.4 1.5 2.8 34 2.5
Cost of drinks 1.4 2.4 2.4 2.8 3.0 2.5
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 182: Rating Value for Money by Type of Accommodation (Average Rating) _April
14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 4.3 5.0| 3.3 6.1 7.4 6.0|

Cost of accommodation 2.9| 3.8 2.5 1.5 4.6 2.1

Cost of meals 2.3 1.0f 0.8 2.0| 2.1 2.1

Cost of drinks 3.4 2.5 0.8 2.2 2.2 2.4

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 183: Rating Value for Money by Type of Accommodation (Average Rating) May 14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 4.0 6.4 3.5 6.4 7.9| 5.9

Cost of accommodation 2.9| 35 1.7 2.4 7.0 2.7

Cost of meals 2.2 35 1.5 2.5 3.6 2.6

Cost of drinks 2.1 35 2.0 2.9 3.1 2.8

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 184: Rating Value for Money by Type of Accommodation (Average Rating) June 14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 3.1 2.1 5.7 6.0 3.5 5.0
Cost of accommodation 3.2 1.4 1.7 2.3 0.0 2.5
Cost of meals 2.5 0.9 1.0 2.2 1.3 2.2
Cost of drinks 2.3 1.4 1.0 2.9 2.5 2.7
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 185: Rating Value for Money by Type of Accommodation (Average Rating) _April to
Jun 14

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 3.7 4.7 4.0 6.2 6.6 5.7
Cost of accommodation 3.1 2.7 1.9 2.0 3.4 2.5
Cost of meals 2.3 2.1 1.2 2.2 2.1 2.3
Cost of drinks 2.4 2.5 1.4 2.6 2.5 2.6
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 186: Rating Value for Money by Purpose of Visit (Average Rating) Jan 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal [ToEnjoy | Adventure| Other]  Total
Relatives| Travel| Study Tour| Events| Climate] Tourism

Cost of visit 5.0 36 5.5 1.9 0.0 5. 6.7 17 33 0.0 5.1

Cost of accommodation 24 30 21 0.0 0.0 22 33 0.0 0.0 0.0 2.2

Cost of meals 24 1.2 2.9 0.0 0.0 2.5 3.3 0.0 2.5 0.0 24

Cost of drinks 24 14 29 0.0 0.0 32 33 17 13 0.0 2.5

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 187: Rating Value for Money by Purpose of Visit (Average Rating) Feb 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Cost of visit 4.6 3.2 6.2 0.0 5.0 5.0 5.0 5.0 0.6 0.0 48

Cost of accommodation 17 2.1 2.3 0.0 17 2.8 5.0 0.0 3.1 0.0 2.2

Cost of meals 3.2 19 2.1 0.0 0.0 5.1 5.0 0.0 3.1 0.0 2.7

Cost of drinks 3.1 2.0 1.8 0.0 0.0 5.1 5.0 0.0 3.6 0.0 2.6

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 188: Rating Value for Money by Purpose of Visit (Average Rating) March 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate] Tourism

Cost of visit 5.7 34 6.1 6.3 2.5 5.8 10.0 5.0 2.0 10.0 5.2

Cost of accommodation 2.0 23 2.7 6.7 2.5 04 10.0 5.0 13 0.0 23

Cost of meals 27 2.2 2.7 21 0.0 19 10.0 0.0 0.2 5.0 23

Cost of drinks 29 18 23 2.5 2.5 17 10.0 0.0 0.6 0.0 2.2

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 189: Rating Value for Money by Purpose of Visit (Average Rating) Jan to March 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Cost of visit 5.1 33 5.8 4.5 4.4 5.5 6.7 36 18 10.0 5.0
Cost of accommodation 21 24 2.2 4.7 19 18 5.0 1.0 17 0.0 2.2
Cost of meals 2.7 18 2.9 15 0.0 32 5.0 0.0 11 5.0 2.5
Cost of drinks 2.7 18 2.5 16 0.6 34 50 1.0 13 0.0 2.5
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 190: Rating Value for Money by Purpose of Visit (Average Rating) April 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |ToEnjoy | Adventure| Other]  Total
Relatives| Travel| Study Tour| Events| Climate] Tourism

Cost of visit 5.8 4.8 6.3 0.0 0.0 6.1 3.8 5.0 5.0 10.0 6.0

Cost of accommodation 2.1 31 12 0.0 0.0 18 38 0.0 5.0 10.0 21

Cost of meals 20 1.0 17 0.0 0.0 33 13 0.0 5.0 10.0 21

Cost of drinks 21 18 27 0.0 0.0 2.5 13 0.0 5.0 10.0 24

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 191: Rating Value for Money by Purpose of Visit (Average Rating) May 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Cost of visit 5.5 37 6.7 5.0 5.0 1.1 0.0 0.0 3.2 0.0 59

Cost of accommodation 25 31 3.0 0.0 5.0 2.5 0.0 0.0 22 0.0 2.7

Cost of meals 25 2.6 2.7 0.0 5.0 3.2 0.0 0.0 14 0.0 2.6

Cost of drinks 2.6 24 2.9 0.0 5.0 41 0.0 0.0 14 0.0 2.8

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 192: Rating Value for Money by Purpose of Visit (Average Rating) June 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal [ToEnjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism

Cost of visit 6.4 2.9 5.1 10.0 0.0 5. 5.0 0.0 3.0 10.0 5.0

Cost of accommodation 2.5 24 23 7.5 0.0 2.9 0.0 0.0 2.5 0.0 2.5

Cost of meals 39 2.2 15 5.0 0.0 17 2.5 0.0 0.8 0.0 2.2

Cost of drinks 44 18 2.1 7.5 0.0 1.8 5.0 10.0 2.5 0.0 2.7

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 193: Rating Value for Money by Purpose of Visit (Average Rating) April to June 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy | Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate|] Tourism
Cost of visit 59 35 6.1 83 2.5 6.3 4.2 2.5 33 10.0 5.7
Cost of accommodation 23 2.8 22 5.0 2.5 2.5 38 0.0 2.7 10.0 25
Cost of meals 2.6 2.2 2.0 33 2.5 2.5 19 0.0 1.6 10.0 23
Cost of drinks 2.8 2.0 2.6 5.0 2.5 2.8 3.1 5.0 2.1 10.0 2.6
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 194: Visitor's Intention to Return to Guyana by Country of Residence (%) Jan 14

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
Americal

Definitely 49.4 53.3 55.2 61.3 46.2 52.4 55.0

Probably 17.9 34.9] 29.3 20.7 38.5 33.3 24.9]

Definitely Not 4.2 4.6 6.9 14 0.0 4.8 35

Not Stated 28.6 7.2 8.6 16.7 15.4 9.5 16.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 195: Visitor's Intention to Return to Guyana by Country of Residence (%) Feb 14

VISITOR'S RETURN U.S.A|] Canada U.K.|Caribbean South Other Total
Americal

Definitely 45.5 49.0 51.1 53.4 50.0 40.0 49.2

Probably 34.5 33.7 28.9 25.3 50.0 50.0 32.1

Definitely Not 0.9 1.0 2.2 0.7 0.0 3.3 1.1

Not Stated 19.1 16.3 17.8 20.5 0.0 6.7 17.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 196: Visitor's Intention to Return to Guyana by Country of Residence (%) _March
14

VISITOR'S RETURN U.S.A] Canada U.K.|Caribbean| South Other Total
America
Definitely 67.7 68.3 75.0 56.8 16.7 15.4 60.8
Probably 22.9| 23.3 20.0 21.6 25.0 76.9] 24.2
Definitely Not 0.0 1.7 0.0 0.7 0.0 0.0 0.6
Not Stated 9.4 6.7 5.0 20.9] 58.3 7.7 14.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 197: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan to
March 14

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
Americal

Definitely 52.9 54.7 59.4 57.8 36.4 39.1 54.7

Probably 24.1 32.3 26.6 22.3 36.4 50.0 26.9|

Definitely Not 2.1 2.8 35 1.0 0.0 3.1 2.0

Not Stated 20.9 10.1 10.5 18.9| 27.3 7.8 16.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 198: Visitor's Intention to Return to Guyana by Country of Residence (%) April 14

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
America

Definitely 67.7 65.8 50.0 42.0 10.0 60.0 55.1

Probably 12.1 25.6 20.0 30.7 30.0 40.0 24.5

Definitely Not 0.0 1.7 6.7 1.3 0.0 0.0 1.4

Not Stated 20.2 6.8 23.3 26.0 60.0 0.0 19.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 199: Visitor's Intention to Return to Guyana by Country of Residence (%) May 14

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
America|

Definitely 53.3 59.8 76.5 56.8 50.0 55.6 57.4
Probably 244 27.2 17.6 29.6 25.0 44.4 27.9|
Definitely Not 3.3 0.0 0.0 0.0 0.0 0.0 0.8
Not Stated 18.9 13.0 5.9 13.6 25.0 0.0 13.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston

Georgetown Page 115



Page 116 of 139

Table 200: Visitor's Intention to Return to Guyana by Country of Residence (%) June 14

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
America

Definitely 69.0 62.7 66.7 59.8 60.0 60.0 63.5

Probably 20.0 28.8 27.8 21.2 40.0 40.0 23.7

Definitely Not 5.0 0.0 5.6 2.3 0.0 0.0 2.7

Not Stated 6.0 8.5 0.0 16.7 0.0 0.0 10.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 201: Visitor's Intention to Return to Guyana by Country of Residence (%) _April to
June 14

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean South Other Total
America

Definitely 63.7 63.1 61.5 52.7 31.6 58.3 58.3

Probably 18.7 26.9| 21.5 27.5 31.6 41.7 25.4

Definitely Not 2.8 0.7 4.6 1.1 0.0 0.0 1.6

Not Stated 14.9 9.3 12.3 18.7 36.8 0.0 14.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 202: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Jan 14
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total

Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 57.6 38.0 56.7 62.5 0.0 523 66.7 40.0 60.0 0.0 54.9
Probably 18.6 46.0 24.4 37.5 0.0 33.0 0.0 20.0 20.0 0.0 25.1
Definitely Not 2.1 2.0 5.0 0.0 0.0 34 333 0.0 0.0 0.0 3.5
Not Stated 21.6 14.0 139 0.0 0.0 114 0.0 40.0 2000 1000 16.6
Total 1000  100.0 1000  100.0 1000 100.0 100.0,  100.0 1000  100.0]  100.0

Table 203: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Feb 14
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total

Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 49.1 444 523 0.0 57.1 435 10000  100.0 50.0 0.0 49.0
Probably 14.8 50.0 29.0 0.0 28,6 52.2 0.0 0.0 6.3 0.0 321
Definitely Not 37 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11
Not Stated 324 5.6 18.1 0.0 143 43 0.0 0.0 438 0.0 17.8
Total 100.00  100.0 100.0f  100.0 1000  100.0f 100.0,  100.0 100.0]  100.00  100.0
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Definitely 59.1 46.8 57.3 917 0.0 85.4) 25.0 50.0 65.4) 0.0 60.4)

Probably 26.1 38.3 23 83 100.0 9.8 0.0 25.0 269 1000 24.7

Definitely Not 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 38 0.0 0.6

Not Stated 14.8 14.9 19.4 0.0 0.0 49 75.0 25.0 38 0.0 143

Total 1000  100.0 1000  100.0 1000 100.00 1000,  100.0 1000  100.0]  100.0

Table 205: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to March

14
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 56.0 434 55.4 80.0 44.4 577 55.6 50.0 59.6 0.0 54.4
Probably 19.6 46.3 254 20.0 44.4 32.6 0.0 20.0 19.1 66.7 27.1
Definitely Not 2.0 0.5 2.8 0.0 0.0 17 11 0.0 2.1 0.0 2.0
Not Stated 0.4 9.8 16.3 0.0 11 8.0 333 30.0 19.1 333 16.4
Total 100.0f  100.0 1000  100.0 1000 100.00 1000, 100.0 1000  100.0]  100.0
Table 206: Visitor's Intention to Return to Guyana by Purpose of Visit (%) April 14
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 69.8 484 459 0.0 0.0 419 80.0 0.0 333 50.0 54.9
Probably 8.6 29.0 36.6] 1000 0.0 25.6 00 100.0 333 0.0 24.0
Definitely Not 19 0.0 17 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14
Not Stated 19.8 22.6 15.7 0.0 0.0 32.6 20.0 0.0 333 50.0 19.7
Total 100.0f  100.0 1000  100.0 1000 100.00 1000,  100.0 1000  100.0]  100.0
Table 207: Visitor's Intention to Return to Guyana by Purpose of Visit (%) May 14
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 66.7 46.2 526 1000 0.0 63.6 0.0 0.0 58.3 0.0 57.1
Probably 3.1 34.6 28.2 0.0 50.0 213 0.0 0.0 333 0.0 27.6
Definitely Not 0.0 0.0 19 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8
Not Stated 10.2 19.2 173 0.0 50.0 9.1f  100.0 0.0 83 0.0 14,5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department
Bureau of Statistics

74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 208: Visitor's Intention to Return to Guyana by Purpose of Visit (%) June 14

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Definitely 613 62.1 61.6 50.0 100.0 717 1000  100.0 444 100.0 63.5

Probably 27.5 25.8 2.2 50.0 0.0 15.1 0.0 0.0 44.4 0.0 237

Definitely Not 13 4.5 27 0.0 0.0 38 0.0 0.0 0.0 0.0 27

Not Stated 10.0 7.6 12.5 0.0 0.0 9.4 0.0 0.0 1.1 0.0 10.0

Total 1000  100.0 1000  100.0 1000 100.00 1000,  100.0 1000  100.0]  100.0

Table 209: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _April to June

14
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Definitely 66.9 53.7 523 40.0 333 60.3 80.0 50.0 50.0 66.7 58.1
Probably 174 29.5 30.2 60.0 333 22.5 0.0 50.0 37.5 0.0 25.2
Definitely Not 11 2.0 2.0 0.0 0.0 13 0.0 0.0 0.0 0.0 16
Not Stated 14.6 14.8 15.5 0.0 333 159 20.0 0.0 12,5 333 15.1]
Total 100.00  100.0 100.00  100.0 100.00  100.00  100.00  100.0 100.00  100.00  100.0

Table 210: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan

14

RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total

America

Definitely 46.4 50.0 56.9] 54.5 30.8 33.3 50.3
Probably 22.6 30.9 29.3 27.0 53.8 42.9 28.1
Definitely Not 5.4 10.5 8.6 1.8 0.0 4.8 5.5
Not Stated 25.6 8.6 5.2 16.7 15.4 19.0 16.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 211: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Feb

14

RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total

America

Definitely 39.1 45.2 51.1 50.0 50.0 40.0 45.6
Probably 36.4 36.5 26.7 28.1 50.0 50.0 33.9
Definitely Not 5.5 2.9 4.4 3.4 0.0 3.3 3.8
Not Stated 19.1 15.4 17.8 18.5 0.0 6.7 16.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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March 14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America
Definitely 53.1 63.3 55.0 51.1 16.7 61.5 53.3
Probably 36.5 21.7 40.0 25.2 25.0 30.8 29.4
Definitely Not 3.1 8.3 0.0 1.4 8.3 0.0 3.1
Not Stated 7.3 6.7 5.0 22.3 50.0 7.7 14.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 213: Visitor's Intention to Recommend Guyana by Country of Residence (%) Jan to

March 14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 46.0 50.9 54.5 52.3 30.3 42.2 49.6
Probably 30.2 31.0 31.5 26.8 42.4 43.8 30.2
Definitely Not 4.8 7.6 4.9 2.2 3.0 3.1 4.4
Not Stated 19.0 10.4 9.1 18.7 24.2 10.9| 15.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 214: Visitor's Intention to Recommend Guyana by Country of Residence (%) _April

14
RECOMMEND GUYANA U.S.A|] Canada U.K.] Caribbean South Other Total
America
Definitely 61.6 45.3 40.0 46.0 10.0 20.0 47.3
Probably 17.2 41.9 36.7 22.7 30.0 66.7 29.5
Definitely Not 1.0 4.3 0.0 4.0 0.0 13.3 3.3
Not Stated 20.2 8.5 23.3 27.3 60.0 0.0 20.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 215: Visitor's Intention to Recommend Guyana by Country of Residence (%) _May

14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America
Definitely 43.3 58.7 47.1 53.1 50.0 55.6 52.0
Probably 26.7 28.3 41.2 32.1 25.0 33.3 30.3
Definitely Not 7.8 2.2 5.9| 0.6 0.0 5.6 3.1
Not Stated 22.2 10.9 5.9| 14.2 25.0 5.6 14.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Survey & Census Department
Bureau of Statistics
74 High Street

Kingston
Georgetown
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Table 216: Visitor's Intention to Recommend Guyana by Country of Residence (%) _June

14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America
Definitely 53.0 49.2 61.1 50.0 20.0 60.0 51.4
Probably 21.0 35.6 22.2 32.6 80.0 20.0 29.2
Definitely Not 15.0 6.8 16.7 3.0 0.0 13.3 8.5
Not Stated 11.0 8.5 0.0 14.4 0.0 6.7 10.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 217: Visitor's Intention to Recommend Guyana by Country of Residence (%) _April

to June 14

RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total

America

Definitely 52.9| 50.7 47.7 49.8 21.1 45.8 50.0
Probably 21.5 35.8 33.8 29.1 42.1 39.6 29.7
Definitely Not 8.0 4.1 6.2 2.5 0.0 10.4 4.8
Not Stated 17.6 9.3 12.3 18.7 36.8 4.2 15.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 218: Willingness to Recommend by Purpose of Visit (%) Jan 14

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total

Relatives|  Travel[Study Tour Events| Climate| Tourism

Definitely 58.1 28,0 50.0 81.5 0.0 36.4 33 60.0 80.0 0.0 50.0
Probably 153 480 328 125 00] 432 33 0.0 0.0 0.0 281
Definitely Not 8.1 8.0 34 0.0 0.0 34 33 0.0 0.0 0.0 55
Not Stated 186 16.0 139 0.0 0.0 170 00 400 200 1000 164
Total 100.00  100.0 1000 10000 10000 100.00 100.0]  100.0 1000 100.0] 1000
Table 219: Willingness to Recommend by Purpose of Visit (%) Feb 14

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total

Relatives|  Travel[Study Tour| Events| Climate| Tourism

Definitely 454 37.0 49.0 0.0 57.1 47.8 500 1000 56.3 0.0 45.6
Probably 194 519 35 0.0 286 413 50.0 0.0 6.3 0.0 343
Definitely Not 37 4.6 13 0.0 0.0 8.7 0.0 0.0 0.0 0.0 34
Not Stated 315 6.5 16.1 0.0 143 22 0.0 0.0 315 0.0 167
Total 100.0f  100.0 100.0f  100.0 100.0f  100.0;  100.00  100.0 100.0f  100.0f  100.0

Telephone Number 231 2649 & 231 2650

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston
Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 220: Willingness to Recommend by Purpose of Visit (%) March 14

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other]  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism
Definitely 54.8 383 485 8.3 0.0 70.7 25.0 50.0 84.6]  100.0 52.8
Probably 26.1 44.7 282 917 100.0 26.8 0.0 25.0 7.7 0.0 30.1
Definitely Not 35 6.4 29 0.0 0.0 0.0 0.0 0.0 38 0.0 3.1
Not Stated 157 10.6 2.4 0.0 0.0 24 75.0 25.0 3.8 0.0 14.0
Total 1000,  100.0 1000,  100.0 10000  100.0f 100.0]  100.0 10000 1000 1000
Table 221: Willingness to Recommend by Purpose of Visit (%) Jan to March 14
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal [ To Enjoy [Adventure| Other]  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism
Definitely 54.2 35.1 494 40.0 44.4 474 33 60.0 745 66.7 493
Probably 190 493 2.1 60.0 4.4 389 2.2 10.0 6.4 0.0 30.5
Definitely Not 5.9 5.9 2.6 0.0 0.0 4.0 111 0.0 21 0.0 43
Not Stated 20.9 9.8 159 0.0 111 9.7 33 30.0 170 33 159
Total 100.0,  100.0 100.0,  100.0 10000  100.0f 100.0]  100.0 10000 1000 1000
Table 222: Willingness to Recommend by Purpose of Visit (%) April 14
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/ | Day Trip| Personal [ To Enjoy |Adventure|  Other|]  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 55.6 45.2 44.2 0.0 0.0 326 400, 1000 33 0.0 47.0
Probably 198 29.0 378  100.0 0.0 33 40.0 0.0 33 50.0 290
Definitely Not 19 6.5 23 0.0 0.0 11 0.0 0.0 0.0 0.0 33
Not Stated 238 194 157 0.0 0.0 326 20.0 0.0 B3 50.0 2.7
Total 1000,  100.0 100.0;  100.0 1000 100.0[ 100.0]  100.0 1000  100.0] 1000
Table 223: Willingness to Recommend by Purpose of Visit (%) May 14
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism
Definitely 611 327 47.4)  100.0 0.0 69.1 0.0 0.0 B3 0.0 517
Probably 26.9 03 314 0.0 50.0 182 0.0 0.0 417 0.0 30.0
Definitely Not 19 3.8 38 0.0 0.0 3.6 0.0 0.0 0.0 0.0 31
Not Stated 102 2.2 173 0.0 50.0 9.1 1000 0.0 250 0.0 15.2
Total 1000,  100.0 100.00  100.0 10000  100.0f 1000  100.0 1000 1000 1000

Telephone Number 231 2649 & 231 2650

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 224: Willingness to Recommend by Purpose of Visit (%) June 14
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RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/ | Day Trip| Personal  To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism

Definitely 50.0 455 50.9 50.0 100.0 66.0 00 1000 333 1000 514
Probably 263 409 295 0.0 0.0 17.0 50.0 0.0 55.6 0.0 29.5
Definitely Not 10.0 4.5 9.8 50.0 0.0 9.4 0.0 0.0 0.0 0.0 8.5
Not Stated 138 9.1 9.8 0.0 0.0 7.5 50.0 0.0 111 0.0 10.6
Total 100.0,  100.0 100.0,  100.0 10000  100.0f 100.0]  100.0 10000 1000 1000
Table 225: Willingness to Recommend by Purpose of Visit (%) _April to June 14

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal [ To Enjoy [Adventure| Other]  Total

Relatives|  Travel[Study Tour| Events| Climate| Tourism

Definitely 56.0 409 47.0 40.0 33 57.6 2000 1000 33 33 499
Probably B4 389 34 40.0 33 192 40.0 0.0 45.8 333 295
Definitely Not 37 47 48 20.0 0.0 7.9 0.0 0.0 0.0 0.0 47
Not Stated 169 154 14.8 0.0 33 15.2 40.0 0.0 2.8 333 159
Total 10000  100.0 1000,  100.0 1000 100.0f 100.0]  100.0 1000 100.0] 1000
Table 226: Daily Expenditure by Country of Residence (US$) Jan 14

Expenditure usA| canadal UK| Caribbean South Other Total

America

Accommodation 84.89] 153.58] 116.62 57.93 0.00] 364.29] 132.89
Meals & Drinks 193.98 67.62 73.85 128.01 0.00f 605.51] 113.83
Ground Transportation 44.22 28.25 110.98 325.35 0.00 14.29 80.18
Car Rentals 39.57 21.96 0.00 35.02 0.00 0.00 25.25
Tours 122.31 5.43 0.00 27.80 0.00 0.00 26.63
Entertainment/Recreation 27.12 18.61 15.93 27.70 0.00 25.00 21.44
Shopping/Souvenirs 26.81 18.16 86.57 76.45 0.00 29.86 31.40
Cash Gifts/Donations 53.69 12.25 81.38 21.99 350.00 10.71 23.25
Property Purchase 73.53 0.00 0.00 21.43 0.00 0.00 14.74
Property Repair 30.75 79.04 0.00 96.06 0.00 0.00 68.92
Other 8.09 7.75 19.26 15.32]  150.00 0.00 9.48
Total 704.97) 421.66] 504.60 833.06] 500.00] 1049.65] 548.01
No of Visitors 34 65 11 36 1 10 157

Survey & Census Department

Bureau of Statistics
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Table 227: Daily Expenditure by Country of Residence (US$) Feb 14
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Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 347.06] 250.83 187.87 295.71]  500.00 58.86] 201.85
Meals & Drinks 144.12 78.09 98.74] 104.52| 1000.00 68.78 96.74
Ground Transportation 56.47 67.88 126.45 21.72 500.00 20.12 53.30
Car Rentals 5.88 4.86 0.00 37.33 0.00 0.00 7.90
Tours 58.82 15.85 59.51 0.00 0.00 7.95 21.00
Entertainment/Recreation 32.35 36.25 20.64 14.40 0.00 4.55 19.90
Shopping/Souvenirs 27.06 50.10 40.11 8.19 0.00 6.82 24.91
Cash Gifts/Donations 11.76 65.28 84.55 5.16 0.00 5.55 31.12
Property Purchase 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Property Repair 58.82 0.69 13.01 22.30 0.00 0.00 12.60
Other 25.94 10.93 27.09 16.42 0.00 2.91 12.79
Total 768.29] 580.77] 657.98 525.75| 2000.00] 175.54| 482.11
No of Visitors 13 26 11 17 1 12 80
Table 228: Daily Expenditure by Country of Residence (US$) March 14
Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 164.29] 346.08 21.34 181.88] 500.00] 472.52] 238.96
Meals & Drinks 40.54 25.74 100.12 48.46 410.00] 1486.86 261.55
Ground Transportation 38.57 54.83 193.17 26.45 150.00 70.61 60.77
Car Rentals 0.00 6.97 36.89 10.00 0.00 0.00 8.86
Tours 0.00] 285.71 122.13 12.75 100.00 0.00 74.42
Entertainment/Recreation 10.71 15.68 21.34 32.66 50.00 17.10 21.88
Shopping/Souvenirs 18.21 32.11 92.56 48.31 50.00 2.14 37.59
Cash Gifts/Donations 14.29 36.93 123.17 17.17 0.00 2.38 29.75
Property Purchase 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Property Repair 0.00 13.59 91.46 4.00 0.00 23.81 17.54
Other 19.64 24.82 13.41 14.58 40.00 40.19 21.46
Total 306.25| 842.47] 815.61 396.26| 1300.00] 2115.60| 772.79
No of Visitors 16 12 10 28 2 11 79

Survey & Census Department

Bureau of Statistics
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Table 229: Daily Expenditure by Country of Residence (US$) Jan to March 14

Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 144.01 179.97 106.71 137.30] 375.00] 222.95 167.09
Meals & Drinks 148.46 65.26 91.10 96.30] 455.00f 540.85 140.40
Ground Transportation 44.66 34.69 144.61 174.14 200.00 32.51 71.27
Car Rentals 24.70 18.88 12.83 26.49 0.00 0.00 18.72
Tours 82.45 29.83 61.89 18.32 50.00 4.43 35.21
Entertainment/Recreation 23.84 20.25 19.35 27.48 25.00 11.51 21.24
Shopping/Souvenirs 24.72 22.73 73.50 56.30 25.00 9.66 31.44
Cash Gifts/Donations 37.62 19.96 96.95 17.77 87.50 5.62 26.03
Property Purchase 44.25 0.00 0.00 10.64 0.00 0.00 9.03
Property Repair 27.36 65.23 36.06 52.43 0.00 6.33 48.09
Other 13.64 9.51 19.78 15.22 57.50 12.30 12.51
Total 615.70] 466.33] 662.79 632.40| 1275.00] 846.16] 581.01
No of Visitors 63 103 32 81 4 33 316
Table 230: Daily Expenditure by Country of Residence (US$) April 14
Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 110.71 57.29 120.70 341.46 97.56 5.95 86.43
Meals & Drinks 203.31 33.32 60.66 45.66 0.00 0.27 56.79
Ground Transportation 74.91 25.75 61.11 27.41 48.78 50.81 42.12
Car Rentals 3.57 13.79 0.00 43.29 0.00 0.00 10.74
Tours 7.14 3.13 69.69 21.65 0.00 32.43 17.05
Entertainment/Recreation 89.29 17.35 18.33 60.73 48.78 8.11 31.21
Shopping/Souvenirs 26.79 43.20 40.14 28.29 0.00 8.11 31.23
Cash Gifts/Donations 48.21 24.45 11.32 77.13 0.00 32.43 33.62
Property Purchase 0.00 0.00 0.00 0.00 48.78 0.00 0.28
Property Repair 0.00 0.00 31.36 0.00 0.00 0.00 5.52
Other 1.77 18.29 14.74 44.92 0.00 0.00 13.80
Total 565.71] 236.57| 428.05 690.55| 243.90] 138.11] 325.79
No of Visitors 14 32 8 12 1 7 74

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 231: Daily Expenditure by Country of Residence (US$) May 14

Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 47.75 38.37 158.33] 3051.57] 1250.00f 1788.29 671.66
Meals & Drinks 161.36 120.40 108.68 52.67 150.00 130.00 119.90
Ground Transportation 455.07 48.88 65.65 199.78 25.00 140.66 201.55
Car Rentals 35.53 10.93 48.78 9.57 0.00 0.00 21.02
Tours 13.16 48.98 29.92 4.35 0.00 10.00 26.63
Entertainment/Recreation 25.51 58.26 42.76 26.28 2.00 60.00 40.97
Shopping/Souvenirs 35.37 59.43 39.76 32.61 0.00 22.00 43.70
Cash Gifts/Donations 55.22 16.10 121.47 28.26 0.00 0.00 39.02
Property Purchase 0.00 0.00 0.00 8.70 0.00 0.00 1.56
Property Repair 186.59 9.32 0.00 21.74 0.00 0.00 62.87
Other 29.34 52.70 120.13 5.20 0.00 5.90 41.31
Total 1044.89] 463.36 735.49] 3440.71] 1427.00] 2156.85| 1270.19
No of Visitors 22 27 8 19 1 5 82

Table 232: Daily Expenditure by Country of Residence (US$) June 14

Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 181.20 58.50 0.00 271.32 78.05 397.56 180.91
Meals & Drinks 119.30 89.44 140.65 51.77 9.76 200.00 90.45
Ground Transportation 48.38 830.65 47.15 63.23 56.10 79.51 275.07
Car Rentals 8.15 2.97 0.00 0.60 0.00 0.00 2.98
Tours 3.70 8.92 0.00 17.86 0.00 265.04 23.91
Entertainment/Recreation 16.44 39.94 0.00 22.00 4.88 26.50 24.65
Shopping/Souvenirs 53.93 33.07 59.51 31.97 4.88 40.50 39.14
Cash Gifts/Donations 40.84 96.95 140.81 64.90 0.00 0.00 68.21
Property Purchase 0.00 59.45 0.00 0.00 0.00 0.00 16.69
Property Repair 47.39 8.92 0.00 0.00 0.00 0.00 13.73
Other 6.74 35.58 26.50 1.40 12.20 20.15 14.66
Total 526.06] 1264.39] 414.63 525.04 165.85] 1029.27] 750.39
No of Visitors 19 24 4 26 1 4 78
Survey & Census Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston

Georgetown Page 125
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Table 233: Daily Expenditure by Country of Residence (US$) April to June 14

Expenditure usA| canadal UK| Caribbean South Other Total
America
Accommodation 105.45 51.70] 112.18] 1074.63] 475.20f 240.56] 292.39
Meals & Drinks 161.78 71.45 93.67 50.82 53.25 38.75 85.43
Ground Transportation 22.54 194.87 60.20 94.93 43.29 63.76 155.02
Car Rentals 17.96 10.73 18.29 11.58 0.00 0.00 11.78
Tours 8.60 18.42 41.71] 14.77 0.00 59.17 21.88
Entertainment/Recreation 42.08 34.51 24.05 30.86 18.55 15.81 3241
Shopping/Souvenirs 38.17 46.16 43.63 31.43 1.63 13.60 37.23
Cash Gifts/Donations 48.93 36.47 76.91 56.91 0.00 25.00 44.76
Property Purchase 0.00 11.97 0.00 2.47 16.26 0.00 5.17
Property Repair 90.00 4.67 13.72 6.17 0.00 0.00 24.16
Other 14.48 32.37 56.47 11.07 4.07 3.13 22.50
Total 749.99] 513.32] 540.82] 1385.64] 612.25] 459.79] 732.73
No of Visitors 55 83 20 57 3 16 234
Table 234: Daily Expenditure per Visitor by Purpose of Visit (US$) Jan 14
Expenditure Vacation| Business|Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip] Other|  Total
Relatives| Travel|Study Tour| Tourism| Events
Accommodation 193.74f  305.74 44.11 0.00 0.00 200.00 0.00] 1000.00]  24.86 0.00] 132.89
Meals & Drinks 39.54( 142.97 160.68 0.00 0.00 300.00] 7317.07| 500.00] 136.79 0.00] 113.83
Ground Transportation 119100 4341 41.78 0.00 0.00 0.00f 4878 100.00f  24.03 0.00]  80.18
Car Rentals 1530 4167 9.09 0.00 0.00 0.00 0.00] 300.000 166.33 0.00] 25.25
Tours 1079 2222 4.94 0.00 0.00 0.00| 7317.07] 600.00 6.14 0.00] 26.63
Entertainment/Recreation 1289 15.77 33.17 0.00 0.00 0.00 0.00 0.00| 2847 0.00| 2144
Shopping/Souvenirs 22.93 8.33 44.47 0.00 0.00 48.78 63.41 0.00] 37.17 0.00] 31.40
Cash Gifts/Donations 1589  66.67 26.23 0.00 0.00 121,95 200.00, 0.00] 24.86 0.00] 23.25
Property Purchase 6.64 0.00 0.00 0.00 0.00f  2500.00 0.00 0.00 0.00 0.00| 1474
Property Repair 15.49 2.22 150.84 0.00 0.00 0.00| 1951.22 0.00 15.04 0.00] 6892
Other 0.86| 29.47 19.50 0.00 0.00 0.00 0.00 0.00 9.52 0.00 9.48
Total 453.15]  678.47 534.81 0.00 0.00] 3170.73] 16897.60| 2500.00] 473.20 0.00] 548.01
No of Visitors 52 14 70 0 0 2 1 1 17 0 157

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
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Table 235: Daily Expenditure per Visitor by Purpose of Visit (US$) Feb 14

Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip| Other|  Total
Relatives| Travel|Study Tour| Tourism| Events

Accommodation 117.66]  267.88 82.60 0.00, 600.00, 695.00 0.00, 0.00] 118.18 0.00] 201.85
Meals & Drinks 107.01]  68.99 140.95 0.00]  600.00 0.00 0.00 0.00] 121.40 0.00] 96.74
Ground Transportation 61.27 2141 56.25 0.00] 1500.00 0.00; 0.00, 0.00] 109.56 0.00; 53.30
Car Rentals 12.00 3.57 16.36 0.00; 0.00, 0.00; 0.00, 0.00, 9.09 0.00; 7.90
Tours 47.51 7.58 35.80, 0.00; 0.00, 0.00; 0.00, 0.00, 18.18 0.00; 21.00,
Entertainment/Recreation 48.98 2.86 4370 0.00, 150.00, 0.00; 0.00, 0.00, 0.00 0.00; 19.90
Shopping/Souvenirs 17.71 8.14 74.60 0.00; 150.00, 0.00; 0.00, 0.00, 28.14 0.00; 2491
Cash Gifts/Donations 86.48 0.00 64.15 0.00, 0.00, 5.00) 0.00, 0.00, 35.92 0.00; 3112
Property Purchase 0.00, 0.00 0.00 0.00; 0.00, 0.00 0.00, 0.00, 0.00 0.00; 0.00,
Property Repair 47.80 0.00 19.73 0.00, 0.00, 0.00; 0.00, 0.00, 0.00 0.00; 12.60
Other 17.42 1.10 20.48 0.00; 0.00, 100.00; 0.00, 0.00]  44.46 0.00; 12.79
Total 563.84] 381.52 554,63, 0.00] 3000.00 800.00 0.00, 0.00] 484.92 0.00] 48211
No of Visitors 17 32 19 0 1 2 0 0 9 0 80
Table 236: Daily Expenditure per Visitor by Purpose of Visit (US$) March 14

Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTripl Other]  Total

Relatives|  Travel|Study Tour| Tourism| Events

Accommodation 96.66] 552.77 40,95  717.65 0.00, 258.54 0.00, 0.00, 0.00 0.00] 238.96
Meals & Drinks 36.38] 1128.07, 123.70 1.47 0.00 12.20 0.00] 20.000 359 0.00] 261.55
Ground Transportation 7237 7152 55.38] 8235 0.00 25.00 0.00 0.00]  16.65 0.00] 60.77,
Car Rentals 14.82 17.24 0.00 0.00, 0.00, 0.00; 0.00, 0.00, 0.00 0.00; 8.86)
Tours 23.47 3.45 50.22]  470.59 0.00, 0.00; 0.00] 200.00 12.23 0.00; 74.42
Entertainment/Recreation 2869 2979 15.79 0.00 0.00 0.00 0.00 0.00] 2033 0.00] 21.88
Shopping/Souvenirs 40.04 23.03 38.95) 29.41 0.00, 61.59 0.00, 0.00, 54.07, 0.00; 37.59
Cash Gifts/Donations 58.35 172 18.49 23.53 0.00, 0.00; 0.00, 0.00, 17.48 0.00; 29.75
Property Purchase 0.00, 0.00 0.00 0.00, 0.00, 0.00; 0.00, 0.00, 0.00 0.00; 0.00,
Property Repair 37.05 0.00 30.55 0.00 0.00 0.00 0.00 0.00 0.00 000 17.54
Other 22.99 39.21] 0.00 26.47 0.00, 34.39 0.00, 80.00, 6.59 0.00; 21.46
Total 430.83 1866.79 374.021 1351.47 0.00, 391.71] 0.00] 300.00, 163.29 0.00] 772.79
No of Visitors 27 21 13 5 0 2 0 1 10 0 79

Survey & Census Department

Bureau of Statistics
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Table 237: Daily Expenditure per Visitor by Purpose of Visit (US$) Jan to March 14
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Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip] Other|  Total
Relatives| Travel|Study Tour| Tourism|{ Events
Accommodation 170.56]  344.32 4849  717.65 600.00, 384.51] 0.00] 500.00 3137 0.00] 167.09
Meals & Drinks 4454 342.88 154.88 147  600.00] 104.07] 7317.07| 260.00 97.56 0.00] 140.40
Ground Transportation 106.19 37.21 4479 82.35]  1500.00 833 48,78 50.00, 35.60, 0.00; 71.27,
Car Rentals 14.95 12.82 9.13 0.00; 0.00, 0.00; 0.00] 150.00 79.64 0.00; 18.72
Tours 16.02 8.81 12.86) 47059 0.00 0.00[ 7317.07] 400.00f 10.36 000 3521
Entertainment/Recreation 18.61 11.52 32.84 0.00, 150.00, 0.00; 0.00, 0.00, 20.76) 0.00; 21.24
Shopping/Souvenirs 25.48 11.86 47.62 29.41 150.00, 36.79 63.41 0.00] 4181 0.00; 3144
Cash Gifts/Donations 29.10|  10.68 3011 2353 0.00 42,32 200.00 0.00] 24.02 000 26.03
Property Purchase 493 0.00 0.00 0.00; 0.00, 833.33 0.00, 0.00, 0.00 0.00; 9.03
Property Repair 21.90 0.34 123.84 0.00 0.00 0.00[ 1951.22 0.00 7.06 000 48.09
Other 6.08 14.91 17.82 26.47 0.00 44.80 0.00]  40.00 14.28 0.00; 12.51
Total 45836  795.35 522.39] 1351.47) 3000.00] 1454.15| 16897.60] 1400.00] 362.46) 0.00] 581.01
No of Visitors % 67 102 5 1 6 1 2 36 0 316
Table 238: Daily Expenditure per Visitor by Purpose of Visit (US$) _ April 14
Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip| Other]  Total
Relatives| Travel|Study Tour| Tourism| Events
Accommodation 33.37]  4671.77 71.53 0.00; 0.00, 800.00|  200.00 0.00, 0.00 0.00] 86.43
Meals & Drinks 56.51 39.23 53.42 0.00; 0.00, 500.00 0.00, 0.00, 80.00, 97.56 56.79
Ground Transportation 64.89]  46.83 13.31 0.00, 0.00, 100.00, 0.00, 0.00 76.75 97.56 4212
Car Rentals 190 4128 16.10 0.00 0.00 0.00 0.00 0.00 0.00 000 10.74
Tours 18.86 15.38 13.36 0.00] 0.00, 0.00 0.00, 0.00, 0.00] 243.90 17.05
Entertainment/Recreation 35.52 55.52) 23.27 0.00; 0.00, 0.00; 0.00, 0.00, 0.00 97.56 3121
Shopping/Souvenirs 28.94 23.56 34.99 0.00, 0.00, 100.00, 0.00, 0.00, 33.33 0.00; 31.23
Cash Gifts/Donations 51441 5291 10.26 0.00 0.00 0.00 0.00 0.00 000 195.12f 33.62
Property Purchase 0.00, 3.75 0.00 0.00; 0.00, 0.00 0.00, 0.00, 0.00 0.00; 0.28
Property Repair 5.35 0.00 0.00 0.00, 0.00, 0.00; 0.00, 0.00, 0.00 0.00; 2.52
Other 11.49 11.01 1.75 0.00, 0.00, 0.00; 30.00, 0.00] 240.00 0.00; 13.80
Total 308.27] 757.24 244.02 0.00 0.00] 1500.00] 230.00 0.00] 430.08] 73171 325.79
No of Visitors 28 11 29 0 0 1 1 0 3 1 74

Survey & Census Department
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Table 239: Daily Expenditure per Visitor by Purpose of Visit (US$) May 14

Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip] Other|  Total
Relatives| Travel|Study Tour| Tourism|{ Events
Accommodation 31.55| 4578.09 34.97 0.00; 0.00, 500.00, 0.00, 0.00] 155.21 0.00] 671.66
Meals & Drinks 198.94(  37.40 64.76 0.00 000 244.15 0.00 0.00] 209.81 0.00] 119.90
Ground Transportation 551.35|  309.46 36.91 0.00, 0.00, 43,05 0.00, 0.00 64.13) 0.00] 20155
Car Rentals 40.24 0.00 19.41 0.00 0.00 4.00 0.00, 0.00, 17.50 0.00; 21.02
Tours 29.86) 0.00 42.82 0.00 0.00 0.00 0.00 0.00 0.00 000 26.63
Entertainment/Recreation 54.67, 29.12 33.28 0.00, 0.00, 0.40, 0.00, 0.00, 66.00 0.00] 40.97
Shopping/Souvenirs 42.92 18.24 45.81 0.00 0.00 40.00 0.00 0.00 64.45 0.00]  43.70
Cash Gifts/Donations 42.54 6.18 46.65 0.00 0.00 40.00 0.00 0.00] 39.12 000 39.02
Property Purchase 0.00, 0.00 3.45 0.00; 0.00, 0.00; 0.00, 0.00, 0.00 0.00; 1.56
Property Repair 0.00 7.46 136.55 0.00 0.00 0.00 0.00 0.00 0.00 0.00] 6287
Other 32.94 34.35 43,64 0.00 0.00 0.00 0.00 0.00 67.72 0.00] 4131
Total 1025.01] 5020.30 508.25 0.00; 0.00, 871.60 0.00, 0.00] 683.95 0.00] 1270.19
No of Visitors 17 15 36 0 0 5 0 0 9 0 82
Table 240: Daily Expenditure per Visitor by Purpose of Visit (US$) June 14
Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip] Other|  Total
Relatives|  Travel|Study Tour| Tourism| Events
Accommodation 191.36]  383.94 25.54 000 100.00f 750.00 0.00 0.00[ 142.48 0.00/ 180.91
Meals & Drinks 108.61f  55.62 106.51 0.00]  100.00 37.50 0.00 0.000 98.17 0.00] 9045
Ground Transportation 1302.07 82.38 43.83 0.00, 50.00, 0.00; 0.00, 0.00]  47.56 0.00] 275.07
Car Rentals 11.00 0.00 0.00 0.00, 0.00 12.50 0.00, 0.00, 193 0.00; 2.98
Tours 98.78 10.94 851 0.00, 0.00, 0.00; 0.00, 0.00, 0.00 0.00; 2391
Entertainment/Recreation 19.64 12.34 30.59 0.00 50.00 0.00 0.00, 0.00 44,51 0.00; 24.65
Shopping/Souvenirs 54.60 14.84 52.04 0.00 0.00 12.50 0.00 0.00 35.37 0.00 39.14
Cash Gifts/Donations 7671 1891 99.87 0.00 0.00 0.00 0.00 0.000 7856 000 6821
Property Purchase 0.000 59.45 0.00 0.00 0.00 0.00 0.00 0.00 0.00 000 16.69
Property Repair 0.00, 0.00 1.35 0.00, 0.00 0.00; 0.00, 0.00 101.63 0.00; 13.73
Other 6.71 1.04 11.49 0.00, 0.00, 12.50 0.00, 0.00, 78.25 0.00; 14.66
Total 1869.48]  639.45 385.74 0.00; 300.00, 825.00 0.00, 0.00] 634.45 0.00] 750.39
No of Visitors 14 20 3 0 1 2 0 0 10 0 78
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Table 241: Daily Expenditure per Visitor by Purpose of Visit (US$) April to June 14

Expenditure Vacation| Business| Visit Friend/| Nature | Scientific/| Adventure| Personal | Climate| DayTrip] Other|  Total
Relatives|  Travel|Study Tour| Tourism| Events
Accommodation 56.70| 1551.52 47470 000 100000 600.000 200.00f 0.00f 13589 000 29239
Meals & Drinks 97.54  47.19 71.44 000 100000 224470 000 000 155.78] 97.56] 85.43
Ground Transportation 36432 137.19 2906 000 50000 39411 000 000 59.0 97.56] 155.02
Car Rentals 1221 865 293 000 0.00 563 000 000 1227 000 1178
Tours B4 887 2168 0.00 0.00 0000 000 000] 000 24390 218
Entertainment/Recreation|  37.60[  26.00 28471 000 5000 025) 000 000 5175 9756 3241
Shopping/Souvenirs 36.06|  17.60 80 000 000 4062 000 000 5063 000 37.23
Cash Gifts/Donations 53.16] 2255 4578 000 000 25000 000 000] 5024 195.12] 44.76
Property Purchase 000 3147 112 000 0.00 000 000 000 000 000 517
Property Repair 3300 2.0 4644 000 0.00 000 000 000 3811 000 2416
Other 1577 1226 204 000 0.00 313 30000 000 8780 000 2250
Total 710.10] 1865.35 36754 000] 30000 93850 230.00] 000 64159 73L7| 73273
No of Visitors 59 46 9, 0 1 8 1 0 22 1 234
Table 242: Daily Expenditure per Visitor by Travel Arrangement (US$) Jan 14
Expenditure Pre-paid Own |Not Stated Total
Package JArrangement
Accommodation 100.00] 135.29 0.00 132.89
Meals & Drinks 71.43 115.74 26.42 113.83
Ground Transportation 35.71 81.63 28.54 80.18
Car Rentals 0.00] 26.02 0.00 25.25
Tours 0.00| 26.99 32.52 26.63
Entertainment/Recreation 57.14 20.81 24.39 21.44
Shopping/Souvenirs 28.57 30.57 94.31 31.40
Cash Gifts/Donations 50.00] 22.76 26.83 23.25
Property Purchase 214.29 11.68 0.00 14.74
Property Repair 357.14 65.17 0.00 68.92
Other 0.00] 9.76 0.00 9.48
Total 914.29 546.44 233.01 548.01
No of Visitors 5 148 4 157
Survey & Census Department Telephone Number 231 2649 & 231 2650

Bureau of Statistics
74 High Street
Kingston
Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 243: Daily Expenditure per Visitor by Travel Arrangement (US$) Feb 14

Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommodation 70.00] 217.74 136.25 201.85
Meals & Drinks 247.89 80.88 137.80 96.74
Ground Transportation 60.49 48.09 119.82 53.30
Car Rentals 0.00} 7.40} 25.00 7.90
Tours 9.76 23.41 0.00 21.00
Entertainment/Recreation 9.76 22.15 0.00 19.90
Shopping/Souvenirs 9.76 27.93 0.00 24.91
Cash Gifts/Donations 120.98 23.76 25.64 31.12
Property Purchase 0.00] 0.00] 0.00 0.00
Property Repair 19.51 12.87 0.00 12.60
Other 26.87 11.94 7.50 12.79
Total 575.00] 476.18 452.01] 482.11
No of Visitors 6 68 6 80
‘Survey & Census Department ~ Telephone Number 231 2649 & 231 2650

Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

74 High Street

Kingston

Georgetown Page 131



Page 132 of 139

Table 244: Daily Expenditure per Visitor by Travel Arrangement (US$) March 14

Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommodation 0.00] 244.00 0.12] 238.96
Meals & Drinks 60.00| 266.31 24.39] 261.55
Ground Transportation 100.00| 61.35 0.00 60.77
Car Rentals 0.00| 9.05 0.000  8.86
Tours 0.00| 76.00 0.00]  74.42
Entertainment/Recreation 0.00| 21.83 36.59 21.88
Shopping/Souvenirs 40.00| 38.10 0.00 37.59
Cash Gifts/Donations 0.00| 30.38 0.00 29.75
Property Purchase 0.00| 0.00 0.00 0.00
Property Repair 0.00| 14.39 250.00 17.54
Other 0.00| 21.92 0.00 21.46
Total 200.00| 783.33 311.10F 772.79
No of Visitors 1 76 2 79

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 245: Daily Expenditure per Visitor by Travel Arrangement (US$) Jan to March 14

Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommodation 77.78 171.74 68.14] 167.09
Meals & Drinks 168.83 141.02 81.86] 140.40
Ground Transportation 53.05 71.76 70.61 71.27
Car Rentals 0.00] 19.36 12.50 18.72
Tours 5.42 36.53 12.20 35.21
Entertainment/Recreation 27.64 21.25 13.72 21.24
Shopping/Souvenirs 18.75 31.68 35.37 31.44
Cash Gifts/Donations 86.65 24.51 22.88 26.03
Property Purchase 83.33 7.29 0.00 9.03
Property Repair 149.73 45.82 31.25 48.09
Other 14.93 12.65 3.75 12.51
Total 686.11 583.59 352.27 581.01
No of Visitors 12 292 12 316
‘Survey & Census Department ~ Telephone Number 231 2649 & 231 2650

Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 246: Daily Expenditure per Visitor by Travel Arrangement (US$)  April 14
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Expenditure Pre-paid Own |Not Stated Total
Package JArrangement
Accommodation 0.00] 85.09 162.60 86.43
Meals & Drinks 0.00| 56.08 97.56|  56.79
Ground Transportation 0.00| 42.29 32.52 42.12
Car Rentals 0.00| 9.93 56.91 10.74
Tours 0.00| 17.34 0.00 17.05
Entertainment/Recreation 0.00| 31.40 20.33 31.21
Shopping/Souvenirs 0.00| 31.21 32.52 31.23
Cash Gifts/Donations 0.00| 34.07 8.13 33.62
Property Purchase 0.00| 0.29 0.00 0.28
Property Repair 0.00| 2.57 0.00 2.52
Other 0.00| 13.57 26.83 13.80
Total 0.00| 323.83 437.40] 325.79
No of Visitors of 71 3 74

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 247: Daily Expenditure per Visitor by Travel Arrangement (US$) May 14
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Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommodation 0.00] 704.69 0.00 671.66
Meals & Drinks 221.95 114.88 0.00] 119.90]
Ground Transportation 176.42 202.79 0.00 201.55
Car Rentals 97.56 17.26 0.00 21.02
Tours 34.88 26.23 0.00 26.63
Entertainment/Recreation 80.08 39.04 0.00 40.97
Shopping/Souvenirs 0.00] 45.84 0.00 43.70]
Cash Gifts/Donations 162.60| 32.94 0.00 39.02
Property Purchase 0.00| 1.64 0.00 1.56
Property Repair 0.00| 65.96 0.00| 62.87
Other 206.99 33.16 0.00 41.31
Total 980.49 1284.43 0.00] 1270.19
No of Visitors 4 78 0 82

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 248: Daily Expenditure per Visitor by Travel Arrangement (US$) June 14

Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommodation 68.64 184.18 620.00 180.91
Meals & Drinks 7.14 94.92 200.00 90.45
Ground Transportation 135.54 285.94 100.00 275.07
Car Rentals 0.00] 3.21 0.00 2.98
Tours 40.77 23.02 0.00 23.91
Entertainment/Recreation 0.00] 26.51 0.00 24.65
Shopping/Souvenirs 0.00| 42.10] 0.00 39.14
Cash Gifts/Donations 69.69 68.75 0.00 68.21
Property Purchase 0.00} 17.95 0.00 16.69
Property Repair 0.00| 14.76 0.00f 13.73
Other 0.00| 15.77 0.00]  14.66
Total 321.78 777.10| 920.00f 750.39
No of Visitors 5 72 1 78

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 249: Daily Expenditure per Visitor by Travel Arrangement (US$)  April to June 14

Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommodation 36.96 300.87 276.95 292.39
Meals & Drinks 106.29 84.37 123.17 85.43
Ground Transportation 154.41 156.09 49.39 155.02
Car Rentals 45.03 10.38 42.68 11.78
Tours 38.05 21.57 0.00 21.88
Entertainment/Recreation 36.96 32.44 15.24 32.41
Shopping/Souvenirs 0.00j 38.58 24.39 37.23
Cash Gifts/Donations 112.57 42.94 6.10 44.76
Property Purchase 0.00] 5.39 0.00 5.17
Property Repair 0.00| 25.19 0.00| 24.16
Other 95.53 20.14 20.12 22.50]
Total 625.80| 737.97 558.05 732.73
No of Visitors 9 221 4 234
‘Survey & Census Department ~ Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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8. APPENDIX

Visitor Exit Motivation Questionnaire

1440). Mow much of this money did you spend on
o v b b e e

A Cormmatancs

RO — |
Other meals & orinks
Mg e
Can reckahy
Tours
Enterianmont recieaton
Stappingsouvenns
| Cash pfts\donascns
Propony purchase
Progorty tepar
AR ofrer
(nciudng Sopacire tax)

this exponditure cover?

15. How many persons in the travelling party does |

o

:

16. Yo what extent did you use the following to
make your payments in Guyana?

Very ofien Often Seidom Never |
Cash
Credt Cands
Travefers chegues
Oy (spaciy bekow)

17. Which of the activities did you
engage In during your visit 1o Guyana?

1 Junghe Wour 580 B Bout g
CUO e wathng MOsYO

2 Hking A YD G Onher

3 Botanica he intericr Specty
OIS T hasting 30 None

4 Fahng

15 Which of the places of interest did

you visit while in Guyana

1 Kateur 2 Natoral 3 Baunte mwe
fay museum LUnden

4 Hskncal S Natoral 2000 T Nore
Buldngs ¢ gardens

6 Omer {Specdy)

bl

H B

tHstH:

HseH2

19, How would you rate all the following sspects
of your stay in »a?

(a} Excellent Good Average Poor
Arire connection
Trarvel agerts
Iereregr aton
Cuntoms Offce
an . use

ACCOMmOSton Do net
Restaurants wrie 0
Nt Me DCves
Mot wat
Securty

r”
Frendiness of pecple 1
Tais/ hire cons
Toury exoursions
Oty (specdy) ! om
— vey N L1
) xpe Exp peash

Overall cost of vist
Cost of accommaodaton
Cost of moals 4
Cost of ainks .‘ED
20. (a). Would you retwen 50 Guyana? | o
i
Detrstely Prodatsy Drefrstedy it IIEE
ra

(B). Would you recommend Guyana to & iiend
or relative? -
Probadly Defieody ot .

Dafritery
21. Please ndicate below anything you particularly [: ]
Bhied or dialiked about your visit 10 Guyana?
gttt B o
Dot ——
THANKS FOR YOUR COOPERATION™
Bureau of Statistics

[
0 COO0Eration with e CE
Mawstry of Tounsm, ndaatry § Commence [J_t:
Date compieted
oy | -monl | yeet () d:

Survey & Census Department
Bureau of Statistics

74 High Street

Kingston

Georgetown
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REPUBLIC OF GUYANA

2014 VISITOR SURVEY

10N FUCHTTRIAST W LD WO W &

strciest confdence
WE DO NOT REQUIRE YOUR NANE

We hope hat your stay in Guyans was 3 plossant
and rowrdng mapecence

Belore you leave we aoudd Mo you % complate
DN QUOSTONNATE 38 ScCuralely M yOu S

The information you 9ve will hip ws 10 Defler plan
and develop Cur fouriem and relted Secion

ONLY ONE PERSON FROM EACH FAMILY OR
SPENDING PARTY SHOULD COMPLETE
A QUESTIONNARE

Thas suraoy i bong CONBCINS by e
Bureau of Statis!

N COOparation win §

Ministry of Toursm, Industry &

For Offico Use

D00 O OOl

Lommerte

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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2 From which country @hd you star your

for thes wisa?

3. On which airfine did you arrive into Guyana?

& What was the main perpose
Gurynna?

o your

5. Are you & Guyaness by birth or

Survey & Census Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

visit 1o

parentage?

Surme y

B
!
v
B

State The sex and age growp of yoursel! and
mern

D How far in advance did you plan your trig?

terTitores

*kkkkhkkkkkkkkkkkkx

1D Include visits 1o arvy Canbbeasr
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Whan snwwering guestions 13 14 and 15, please
state the cumency weed o g. USS Cand, Guiders
ECS € L ot

13. Did you travel 60 & pro-paid package?

(a) Name of e pachage?

(b). Total cost of the package (per person)?

C) What Bd e package N lude

14 (a). What wans your total sugenditiure ¥

Guryana? State Currency

Exciute smount coversd in guestion 13

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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