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The Visitor Exit Motivation Survey (Vems) reports
were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011, 2012, 2013 and

first half of 2014. The enhanced collaboration

between the Bureau of Statistics and the Ministry
of Public Telecommunications & Tourism
promises to result in more frequent reports on the visitors’ perception of
the Guyanese tourism product. Further reports are planned for publication

on a quarterly and yearly basis.
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1. SURVEY HIGHLIGHTS

The Visitor Exit Motivation Survey (Vems) reports were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011, 2012, 2013 and first half of 2014. The enhanced collaboration
between the Bureau of Statistics and the Ministry of Public Telecommunications & Tourism
promises to result in more frequent reports on the visitors’ perception of the Guyanese tourism
product. Further reports are planned for publication on a quarterly and yearly basis.

2. SURVEY OBJECTIVES

The main objective of the survey is to provide timely information on Guyana’s tourism product.
Such information would help the major participants in the tourism sector to better plan its
development. In addition, the Bureau of Statistics would use this survey to construct a time series
data base on important tourism variables.

3. METHODOLOGY

The Bureau of Statistics has trained enumerators stationed at the Cheddi Jagan International
Airport and Eugene F. Correira International Airport where the sample is derived from
cooperating departing visitors. Respondents are canvassed from most departing flights on a
daily basis.

Overseas residents were defined as visitors if they stayed in Guyana for more than one night and
less than one year. Citizens of Guyana living abroad were also regarded as visitors. Since only
one person per family or spending party was asked to complete a questionnaire on behalf of the
party, the actual volume of respondents represented is higher than the number of completed
questionnaires.

For the period July to December 2014, 3930 visitors participated in the survey. This represented
a 3% sample size for the second half of the year 2014 (Table 01).
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Table 1: Number of Participants in the VEMS (July to Dec 2014)
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AMonth Respondents in Sample Size
the Survey (%0 of The

Visitor Total

Arrivals Arrivals)

Jul-14 420 25,091 2
Aug-14 819 22,770 4
Sep-14 676 14,179 5
Oct-14 6387 14,860 5
Nowv-14 715 15,736 5
Dec-14 613 22,401 3
Total 3930 115,037 3
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4. VISITOR PROFILE
4.1 Purpose of Visit
The important tourist markets for Guyana are the USA, the Caribbean and Canada respectively, in order

of importance as measured by the annual number of visitors.

For the period July to December 2014 most visitors to Guyana were mainly for vacation, visiting friends
and relatives and business (Figure 1, tables 2 to 9).

Figure 1: Purpose of Visit by country of Residence (%)
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4.2 Previous Visits to Guyana
Most visitors during the period July to December 2014 reported this was their second visit to Guyana,
except for U.K. in the third quarter. (Figure 2, also Tables 10 to 17).

Figure 2: Previous Visit to Guyana by Country of Residence (%)
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4.3
4.3.1

Travel Companions

Travel Companion by Purpose of Visit

Page 15 of 125

Of those visitors who travelled alone, most were on business and scientific/ study tour in both the third

and fourth quarter.

For persons who travelled to Guyana as a family, day trip, personal events, vacation and to visit friends
and relatives were the categories which had the highest percentages in both quarters. (Figure 3, also

Tables 18 to 25).

Persons travelling with their spouses/partners visited Guyana mainly for nature travel, day trip and
personal events in the third quarter of 2014. In the fourth quarter they did so for scientific/ study tours

and nature travel.

Nature travel and adventure tourism accounted for a high percentage of visitors who travelled in groups
or with friends in the third quarter while adventure tourism, to enjoy the climate and others had the

highest in the fourth quarter.

Figure 3: Travel Companion by Purpose of Visit (%)
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4.3.2

Page 16 of 125

Travel Companion by Country of Residence

When travel companion is examined by country of residence, most of the persons travelling alone came
from South America and Guyana’s non-traditional markets in both quarters (Figure 4, also tables 26 to
33). Those travelling as a family were mainly from Canada, USA and U.K. in both quarters.

In July to December 2014 visiting spouses and partners were mainly from USA and U.K. Persons
travelling as Group/Friends mainly came from South America in the third quarter while those from the
Caribbean represented the highest percentage in the fourth quarter.

Figure 4: Travel Companion by Country of Residence (%0)
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5. TRAVEL BEHAVIOUR PATTERNS

5.1 Sources of Information
During the third quarter, Guyana’s Embassy/Consulate was the most important source of information
for helping visitors to select Guyana as their destination. In the fourth quarter, Newspaper/Magazine
was the most important source of information (Figure 5, tables 34 to 41).

5.1.1 Importance of Sources of Information by Country of Residence
The groups that found the Guyana embassy as the most important source of information were those
persons travelling to Guyana from the U.K. and Canada in the third quarter. In the fourth quarter, the
groups that found the newspaper/magazine to be most useful were those travelling from Caribbean and
Canada (Figure 5, tables 34 to 41).

Figure 5: Importance of Sources of Information by Country of Residence
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5.1.2
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Importance of Sources of Information by Purpose of Visit

For the period July to December 2014, the group that found the Guyana embassy in the third quarter
and Newspapers in the fourth quarter as the most important source of information were those persons
travelling to Guyana for a nature travel (Figure 6, also tables 42 to 49).

Most visitors found Friends/Relatives the least useful source of information in planning their visits in
both quarters. Nevertheless, persons visiting Guyana for a nature travel found Friends/Relatives as a

useful source of information.

Figure 6: Importance of Sources of Information by Purpose of Visit
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5.2 Advanced Planning Time

5.2.1
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Advanced Planning Time by Country of Residence

During the third and fourth quarter of 2014, persons from South America took the least number of
weeks in advance planning for their trip to Guyana. Persons travelling from the U.K. took the most
number of weeks in advance planning for their trip to Guyana in both quarters (Figure 7, also tables 50

to 57).

Figure 7: Advanced Planning Time by Country of Residence (%)
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5.2.2
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Advanced Planning Time by Purpose of Visit

Visitors who were on daytrips, along with those here for other reasons, had high percentages of visitors
who took less than one week to plan their trip to Guyana in the third and fourth quarter respectively

(Figure 8,also tables 58 to 65).

Figure 8: Advanced Planning Time by Purpose of Visit (%)
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5.3

Travel Arrangements

Page 21 of 125

A package tour provides the traveller with accommodation and transportation to Guyana. The package
may also include the provision of local transportation byway of a vehicle, along with social activities such
as picnicking and sightseeing trips around the country. Packaged tours are a form of product bundling
that is sold by tour operators.

53.1

73).

Travel Arrangements by Country of Residence

Visitors to Guyana travelled mainly on non-packages. The tourists from the UK along with those from
the Caribbean closely followed by those from South America had the highest portion of visitors
travelling on packages in the third and fourth quarter of 2014 respectively (Figure 9, also tables 66 to

Figure 9: Travel Arrangements by Country of Residence (%0)
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5.3.2 Travel Arrangements byPurpose of Visit
Persons seeking to enjoy Guyana’s climate had the largest portion of visitors on packaged tours in the
third quarter. In the fourth quarter, persons on nature travel had the largest portions of package tours.
(Figure 10, also tables 74 to 81).

Figure 10: Travel Arrangements by Purpose of Visit (%0)
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54.1

Type of Accommodation
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Type of Accommodation by Country of Residence

Friends and relatives provided the largest portion while apartments and villas provided the smallest
portion of accommodation for visitors from various countries in both the first and second quarter

(Figure 11, also tables 82 to 89).

Figure 11: Type of Accommodation by Country of Residence (%)
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5.4.2 Type of Accommodation by Purpose of Visit
For the period July- December 2014, a very large portion of visitors who stayed at friends and relatives
travelled to Guyana just to visit, for a day trip, vacation and personal events.

Of those visitors staying at hotels, a high percentage was on nature travel in the third quarter and on a
business trip the fourth quarter (Figure 12, also tables 90 to 97).

Figure 12: Type of Accommodation by Purpose of Visit (%)
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5.5 Length of Stay
5.5.1 Length of Stay by Country of Residence

Visitors from the South America, who stayed for less than 1 week, represented the highest country
percentage of such visitors when compared to the other countries in both the third and fourth quarter.
Visitors from Guyana’s non-traditional markets and U.K. who stayed for 3 months or more had the
highest country percentage relative to visitors from other countries in the third and fourth quarter
respectively (Figure 13, also tables 98 to 105).

Figure 13: Length of Stay by Country of Residence (%0)
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5.5.2 Length of Stay by Purpose of Visit
For persons who stayed for less than 1 week, visitors on business had the highest percentage in the third
quarter. In the fourth quarter, visitors who stayed that length of time were here for other events
followed by business. The highest percentage of visitors who stayed for 3 months or more reported to
be those who were on scientific/study tours in both the third and fourth quarter. (Figure 14, also tables
106 to 113).

Figure 14: Length of Stay by Purpose of Visit (%)
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5.6 Mode of Payment
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Most visitors to Guyana, during the periods under review, used cash to make payments (Figure 15, also

tables 114 to 121).

Figure 15: Mode of Payment (%)
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5.7

5.7.1

and fourth quarter (Figure 16, also tables 122 to 129).

Activities during Stay

Page 28 of 125

Activities Undertaken by Visitors to Guyana
In Guyana there are many activities associated with outdoor recreation. Boat trips, jungle tours and air
tours to the interior were activities in which a high percentage of visitors participated in both the third

Figure 16: Activities Undertaken by Visitors to Guyana (%)
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5.7.2

Attraction Visited by Tourist
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Historical buildings and the national zoo/ gardens were two major attractions visited by many tourists in

the periods under review (Figure 17, also tables 130 to 137)

Figure 17: Attraction Visited by Tourist (%)
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6. OPINIONS AND REACTIONS

6.1 Rating of Product Components
The friendliness of the people was the product component that had the highest percentage of excellent
approval while Airline connection and security was rated as the highest in the poor category in both the
third and fourth quarters (Figure 18, also tables 138 to 145). Figures 19 and 20 also highlight other
aspects of the product components rating by country of residence and purpose of visit (tables 146 to
161).

Figure 18: Rating of Product Components (%)
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Figure 19: Rating of Product Components by Country of Residence
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Figure 20: Rating of Product Components by Purpose of Visit
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6.2 Rating Value for Money
Most visitors felt that the cost of their visit to Guyana was expensive in the third quarters while in the
fourth quarter most felt it was not expensive. The cost of accommodation, meals and drinks were seen
as not expensive in both quarters (Figure 21, also table 162 to 169). Figures 22 to 24 highlight other
aspects of rating value for money by country of residence, type of accommodation and purpose of visit
(tables 170 to 193).

Figure 21: Rating of Product Components (%)
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Figure 22: Rating Value for Money by Country of Residence (%)
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Figure 23: Rating Value for Money by Type of Accommodation (%0)
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Figure 24: Rating Value for Money by Purpose of Visit (%0)
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6.3
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Willingness to Recommend a Friend

Most visitors felt that they would definitely recommend Guyana to a friend or relative in both the third
and fourth quarter (Figure 25 and 26, also tables 210 to 225).

Figure 25: Willingness to Recommend by Country of Residence (%)

34 Quarter _ July to Sep 14

Willingness to Recommend
by Country of Residence

-
[

]

g

£ mUSA

a

O

o m Canada

-

©

@

o mUK

2

[

a

[¥)

1] M Caribbean
o

m South America

W Other

Definitely Probably Definitely
Mot

Responses

Percentage of Respondent

4" Quarter  Oct to Dec 14

Willingness to Recommend
by Country of Residence

BUSA

m Canada
mU.K

M Caribbean

M South America

m Other

Definitely Probably Definitely
Not

Responses

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 37



Page 38 of 125

Figure 26: Willingness to Recommend by Purpose of Visit (%)
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7. TABLES

Table 2: Purpose of Visit by Country of Residence (%) July 14
PURPOSE OF VISIT South

U.S.A] Canada U.K.| Caribbean] America Other Total

Vacation 37.4 33.6 21.4 21.5 37.5 15.2 29.7
Business 5.6 2.8 19.6 22.5 25.0 36.4 13.1
Visit Friends/ Relatives 28.5 41.1 429 36.0 37.5 9.1 33.1
Nature Travel 0.0 0.0 0.0 1.5 0.0 0.0 0.4
Scientific/ Study Tour 0.4 0.9 1.8 1.0 0.0 0.0 0.7
Day Trip 14.8 19.6 14.3 9.5 0.0 9.1 13.5
Personal Events 0.4 0.0 0.0 0.0 0.0 0.0 0.1
To Enjoy Climate Change 1.9 0.0 0.0 0.0 0.0 3.0 0.9
Adventure Tourism 9.3 1.9 0.0 8.0 0.0 27.3 7.7
Other 1.9 0.0 0.0 0.0 0.0 0.0 0.7
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100

Table 3: Purpose of Visit by Country of Residence (%) Aug 14
PURPOSE OF VISIT South

U.S.A] Canada U.K.]| Caribbean] America Other Total

Vacation 35.8 35.3 32.3 34.7 4.0 51.7 34.9
Business 4.1 0.0 6.0 4.2 56.0 20.7 4.9
Visit Friends/ Relatives 34.6 33.3 44.4 29.7 20.0 13.8 331
Nature Travel 1.7 0.0 0.8 0.0 0.0 0.0 0.8
Scientific/ Study Tour 1.5 0.5 0.0 0.8 0.0 3.4 1.0
Day Trip 17.1 24.9 10.5 15.4 0.0 0.0 16.4
Personal Events 0.4 4.0 0.0 0.4 0.0 0.0 0.8
To Enjoy Climate Change 1.2 0.5 0.8 1.7 0.0 6.9 1.3
Adventure Tourism 3.3 0.5 5.3 13.1 20.0 3.4 6.5
Other 0.3 1.0 0.0 0.0 0.0 0.0 0.2
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100
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Table 4: Purpose of Visit by Country of Residence (%) Sep 14
PURPOSE OF VISIT South
U.S.A] Canada U.K.]| Caribbean] America Other Total
Vacation 34.0 47.3 21.0 31.1 23.9 19.0 32.7
Business 15.2 7.0 8.0 25.9 52.2 51.7 20.9
Visit Friends/ Relatives 27.6 23.7 58.0 27.8 13.0 17.2 28.6
Nature Travel 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Scientific/ Study Tour 0.0 0.5 2.0 0.2 43 3.4 0.8
Day Trip 18.0 20.4 9.0 11.3 0.0 0.0 13.1
Personal Events 0.0 0.0 2.0 0.0 0.0 0.0 0.2
To Enjoy Climate Change 0.4 0.0 0.0 0.0 0.0 5.2 0.4
Adventure Tourism 4.4 1.1 0.0 3.8 6.5 34 3.2
Other 0.4 0.0 0.0 0.0 0.0 0.0 0.1
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100
Table 5: Purpose of Visit by Country of Residence (%) July to Sep 14
PURPOSE OF VISIT South
U.S.A] Canada U.K.]| Caribbean] America Other Total
Vacation 35.8 39.5 26.3 31.0 19.0 25.8 33.2
Business 6.6 3.2 9.3 15.4 50.6 40.0 115
Visit Friends/ Relatives 31.9 314 48.8 30.1 17.7 14.2 31.7
Nature Travel 1.0 0.0 0.3 0.3 0.0 0.0 0.5
Scientific/ Study Tour 0.9 0.6 1.0 0.6 2.5 2.5 0.9
Day Trip 16.8 22.1 10.7 12.9 0.0 2.5 14.8
Personal Events 0.3 1.6 0.7 0.2 0.0 0.0 0.5
To Enjoy Climate Change 1.2 0.2 0.3 0.8 0.0 5.0 0.9
Adventure Tourism 4.8 1.0 2.4 8.8 10.1 10.0 5.7
Other 0.6 0.4 0.0 0.0 0.0 0.0 0.3
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 6: Purpose of Visit by Country of Residence (%) Oct 14

PURPOSE OF VISIT South

U.S.A] Canada U.K.]| Caribbean] America Other Total
Vacation 26.6 22.0 26.3 21.6 14.3 23.9 23.0
Business 11.5 12.2 8.8 26.8 61.9 43.5 22.4
Visit Friends/ Relatives 36.0 36.6 33.3 16.5 2.4 21.7 24.1
Nature Travel 0.0 1.6 0.0 0.2 0.0 0.0 0.3
Scientific/ Study Tour 0.0 0.8 0.0 0.5 0.0 2.2 0.4
Day Trip 21.0 24.4 31.6 12.2 7.1 0.0 16.0
Personal Events 0.0 2.4 0.0 0.2 0.0 0.0 0.4
To Enjoy Climate Change 0.3 0.0 0.0 0.0 0.0 4.3 0.3
Adventure Tourism 4.5 0.0 0.0 22.0 14.3 4.3 13.1
Other 0.0 0.0 0.0 0.2 0.0 0.0 0.1
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100

Table 7: Purpose of Visit by Country of Residence (%) Nov 14

PURPOSE OF VISIT South

U.S.A] Canada U.K.]| Caribbean] America Other Total
Vacation 27.1 32.8 27.8 27.7 0.0 16.9 27.3
Business 13.2 6.6 18.6 22.2 63.6 35.6 18.5
Visit Friends/ Relatives 26.8 25.7 454 18.4 18.2 10.2 23.7
Nature Travel 1.0 0.5 0.0 0.0 4.5 0.0 0.4
Scientific/ Study Tour 0.6 0.0 0.0 0.2 0.0 8.5 0.7
Day Trip 20.3 27.3 3.1 13.4 9.1 1.7 15.9
Personal Events 0.6 3.8 3.1 0.0 0.0 5.1 1.3
To Enjoy Climate Change 0.0 1.6 0.0 4.4 0.0 10.2 2.6
Adventure Tourism 10.3 1.6 2.1 11.1 4.5 34 8.1
Other 0.0 0.0 0.0 2.5 0.0 8.5 1.5
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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PURPOSE OF VISIT South

U.S.A] Canada U.K.| Caribbean] America Other Total
Vacation 39.0 42.1 22.2 16.6 29.5 7.5 26.9
Business 10.0 5.1 18.5 24.7 45.5 22.5 18.2
Visit Friends/ Relatives 23.2 30.9 42.6 14.9 4.5 22.5 21.0
Nature Travel 0.8 0.0 1.9 0.4 0.0 5.0 0.7
Scientific/ Study Tour 0.0 0.6 1.9 1.8 0.0 0.0 1.0
Day Trip 18.3 19.1 7.4 12.9 13.6 5.0 14.7
Personal Events 1.7 0.0 5.6 0.7 0.0 2.5 1.1
To Enjoy Climate Change 1.7 0.6 0.0 1.8 0.0 7.5 1.6
Adventure Tourism 54 1.7 0.0 26.0 6.8 27.5 14.7
Other 0.0 0.0 0.0 0.2 0.0 0.0 0.1
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100

Table 9: Purpose of Visit by Country of Residence (%) Oct to Dec14

PURPOSE OF VISIT South

U.S.A] Canada U.K.]| Caribbean] America Other Total
Vacation 30.3 33.5 26.0 22.0 17.6 16.6 25.7
Business 11.7 7.4 15.9 24.7 55.6 34.5 19.8
Visit Friends/ Relatives 28.9 304 41.3 16.6 6.5 17.2 23.0
Nature Travel 0.6 0.6 0.5 0.2 0.9 1.4 0.5
Scientific/ Study Tour 0.2 0.4 0.5 0.8 0.0 4.1 0.7
Day Trip 20.0 23.6 12.0 12.8 10.2 2.1 15.6
Personal Events 0.7 2.1 2.9 0.3 0.0 2.8 0.9
To Enjoy Climate Change 0.6 0.8 0.0 1.9 0.0 7.6 1.5
Adventure Tourism 6.9 1.2 1.0 19.8 9.3 10.3 11.9
Other 0.0 0.0 0.0 0.9 0.0 3.4 0.6
Not Stated 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total 100 100 100 100 100 100 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 10: Previous Visit to Guyana by Country of Residence (%) July 14

FREQUENCY OF VISIT |U.S.A Canada U.K. Caribbean South |Other Total
America

First visit 10.3 2.8 214 10.0 12.5 36.4 11.2
Second visit 10.0 5.6 3.6 11.9 12.5 42.4 10.9
Third visit 0.0 1.9 5.4 10.9 0.0 0.0 4.0
Four or more visits 0.7 0.0 7.1 2.5 12.5 3.0 1.9
Not Stated 79.0 89.7 62.5 64.7 62.5 18.2 71.9
Total 100 100 100 100 100 100 100

Table 11: Previous Visit to Guyana by Country of Residence (%) Aug 14

FREQUENCY OF VISIT |U.S.A Canada U.K. Caribbean South |Other Total
America

First visit 5.0 4.0 24.8 6.8 19.2 24.1 7.6
Second visit 9.2 5.0 5.3 16.0 42.3 31.0 114
Third visit 0.5 0.5 1.5 3.4 19.2 6.9 1.9
Four or more visits 0.3 0.0 0.0 0.6 0.0 0.0 0.3
Not Stated 85.0 90.5 68.4 73.2 19.2 37.9 78.8
Total 100 100 100 100 100 100 100

Table 12: Previous Visit to Guyana by Country of Residence (%) Sep 14

FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 6.0 11 5.0 7.2 19.6 27.6 7.3
Second visit 9.2 7.0 13.0 26.1 13.0 32.8 17.4
Third visit 0.0 0.5 4.0 4.0 0.0 5.2 2.3
Four or more visits 0.8 12.9 1.0 4.4 28.3 0.0 5.5
Not Stated 84.1 78.5 77.0 58.3 39.1 34.5 67.5
Total 100 100 100 100 100 100 100
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston

Georgetown Page 43
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Table 13: Previous Visit to Guyana by Country of Residence (%) July to Sep 14

FREQUENCY OF VISIT |U.S.A Canada U.K. Caribbean South |Other Total
America

First visit 6.3 2.6 17.3 7.5 18.8 29.2 8.2
Second visit 9.3 5.9 7.6 19.0 225 35.0 13.2
Third visit 0.3 0.8 3.1 4.9 6.3 4.2 2.5
Four or more visits 0.5 4.9 1.7 2.3 17.5 0.8 2.3
Not Stated 83.5 85.8 70.2 66.2 35.0 30.8 73.9
Total 100 100 100 100 100 100 100

Table 14: Previous Visit to Guyana by Country of Residence (%) Oct 14

FREQUENCY OF VISIT |U.S.A Canada U.K. Caribbean South |Other Total
America

First visit 3.5 5.6 5.2 4.6 16.7 6.4 5.0
Second visit 6.3 6.5 10.3 26.4 23.8 27.7 18.3
Third visit 1.4 3.2 1.7 8.2 4.8 2.1 5.3
Four or more visits 1.0 1.6 0.0 6.0 7.1 6.4 4.0
Not Stated 87.8 83.1 82.8 54.7 47.6 57.4 67.4
Total 100 100 100 100 100 100 100

Table 15: Previous Visit to Guyana by Country of Residence (%) Nov 14

FREQUENCY OF VISIT |U.S.A Canada U.K. Caribbean South |Other Total
America
First visit 9.4 2.7 12.4 6.2 43 32.2 8.3
Second visit 13.2 4.4 14.4 17.8 21.7 22.0 14.5
Third visit 1.6 2.2 2.1 5.2 4.3 10.2 3.7
Four or more visits 23 0.0 13.4 7.0 8.7 10.2 5.4
Not Stated 73.5 90.7 57.7 63.8 60.9 25.4 68.1
Total 100 100 100 100 100 100 100
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston

Georgetown Page 44
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Table 16: Previous Visit to Guyana by Country of Residence (%) Dec 14

FREQUENCY OF VISIT [U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 7.1 3.4 5.6 10.7 27.3 12.5 9.1
Second visit 5.0 2.2 22.2 26.2 27.3 35.0 17.1
Third visit 0.8 5.0 5.6 6.1 2.3 10.0 4.6
Four or more visits 0.8 0.0 1.9 13.1 11.4 2.5 6.8
Not Stated 86.3 89.4 64.8 43.9 31.8 40.0 62.4
Total 100 100 100 100 100 100 100
Table 17: Previous Visit to Guyana by Country of Residence (%) Oct to Dec 14
FREQUENCY OF VISIT |U.S.A Canada |U.K. Caribbean South |Other Total
America
First visit 6.7 3.7 8.6 7.0 18.3 18.5 7.4
Second visit 8.5 4.1 15.3 23.6 24.8 27.4 16.6
Third visit 13 3.5 2.9 6.6 3.7 7.5 4.5
Four or more visits 14 04 6.7 8.5 9.2 6.8 53
Not Stated 82.1 88.3 66.5 54.3 44.0 39.7 66.1
Total 100 100 100 100 100 100 100
Table 18: Travel Companions by Purpose of Visit (%) July 14
TRAVEL COMPANIONS Vacation] Business| Visit Friends/|] Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events Climate Tourism|
Alone 22.3) 40.2 24.9) 33.3 60.0) 31.8] 0.0 16.7| 17.3 0.0 26.4
Family 55.9) 11.5 53.9) 0.0 0.0 53.4 100.0 50.0) 1.9 100.0 44.6)
Spouse/Partner Only 11.9 9.2 12.0] 66.7] 0.0 9.1 0.0 0.0 3.8 0.0 10.5)
Group/Friends 9.9 39.1 9.2 0.0 40.0 5.7 0.0 33.3 76.9 0.0 18.5]
Total 100 100) 100 100 100 100 100) 100 100) 100 100
Table 19: Travel Companions by Purpose of Visit (%) Aug 14
TRAVEL COMPANIONS Vacation] Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events Climate Tourism
Alone 16.2 42.9 17.7 7.1 17.6 15.2 25.0 18.2] 8.4 0.0 17.3]
Family 66.0) 7.8 67.1] 0.0 5.9 71.2) 75.0) 22.7| 3.7 25.0) 58.5]
Spouse/Partner Only 9.5 10.4] 7.4 0.0 0.0 10.6) 0.0 0.0 5.6 50.0) 8.5
Group/Friends 8.3 39.0 7.8 92.9 76.5 3.0 0.0 59.1 82.2 25.0 15.7|
Total 100 100| 100 100 100 100 100) 100 100| 100 100
Table 20: Travel Companions by Purpose of Visit (%) Sep 14
TRAVEL COMPANIONS Vacation] Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events Climate Tourism|
Alone 27.9 47.0) 36.4 100.0 25.2 0.0 25.0 18.2] 100.0 34.2
Family 42.8 12.3 44.8 0.0 49.6 0.0 0.0 21.2) 0.0 36.6)
Spouse/Partner Only 12.1] 6.4 8.8 0.0 17.8] 100.0 50.0 12.1 0.0 10.9)
Group/Friends 17.2 34.2 10.1 0.0 7.4 0.0 25.0) 48.5) 0.0 18.3
Total 100 100) 100 100 100 100 100] 100 100| 100 100

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown
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Table 21: Travel Companions by Purpose of Visit (%) July to Sep 14
TRAVEL COMPANIONS Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour]| Events Climate Tourism
Alone 20.9) 44.6 24.5) 11.8] 46.7 20.9) 20.0| 18.8] 12.5 10.0) 24.4)
Family 57.0 11.2] 58.1 0.0 3.3] 62.0 66.7 25.0 6.3 60.0 48.9
Spouse/Partner Only 10.7| 7.8| 8.7 11.8] 0.0 12.3] 13.3] 6.3] 6.3 20.0| 9.6
Group/Friends 11.4 36.3 8.7 76.5) 50.0) 4.7 0.0 50.0| 75.0 10.0) 17.1
Total 100 100 100 100 100 100 100 100 100 100 100
Table 22: Travel Companions by Purpose of Visit (%) Oct 14
TRAVEL COMPANIONS Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events Climate Tourism|
Alone 38.0 47.6 38.2) 0.0 40.0 19.0) 75.0) 33.3 6.1 0.0 33.0
Family 32.9 13.5 43.1 33.3 0.0 58.0) 0.0 66.7| 9.5 0.0 31.6]
Spouse/Partner Only 14.1 4.0 17.2 66.7 40.0| 10.3 0.0| 0.0] 1.4 0.0] 10.4
Group/Friends 14.9 34.9 15 0.0 20.0 12.6) 25.0 0.0 83.1 100.0 25.0|
Total 100 100 100 100 100 100 100 100 100 100 100
Table 23: Travel Companions by Purpose of Visit (%) Nov 14
TRAVEL COMPANIONS Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events Climate Tourism|
Alone 30.8] 54.4) 31.4 25.0) 25.0 31.8 13.3 0.0 16.5 0.0 32.9
Family 46.6 12.1] 35.1 75.0 0.0 45.5 60.0 0.0 16.5] 16.7 33.2
Spouse/Partner Only 13.8] 7.8| 13.1] 0.0 0.0 11.4 26.7| 0.0 17.6 0.0 11.9]
Group/Friends 8.9 25.7 20.4 0.0 75.0 11.4 0.0 100.0 49.5 83.3 22.1]
Total 100 100 100 100 100 100 100 100 100 100 100
Table 24: Travel Companions by Purpose of Visit (%) Dec 14
TRAVEL COMPANIONS Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour]| Events Climate Tourism
Alone 32.5 44.3 34.0 28.6) 60.0) 29.0) 455 15.4 10.1 0.0 31.2)
Family 44.0 8.0 50.9 14.3 10.0 48.3 36.4 0.0 12.2] 0.0 33.5
Spouse/Partner Only 12.7 4.5 11.3 28.6 20.0 15.2 0.0 46.2 2.7 0.0 10.3]
Group/Friends 10.7| 43.2 3.8 28.6) 10.0 7.6 18.2 38.5] 75.0 100.0 25.0|
Total 100 100 100 100 100 100 100 100 100 100 100
Table 25: Travel Companions by Purpose of Visit (%) Oct to Dec 14
TRAVEL COMPANIONS Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events Climate Tourism|
Alone 33.6) 48.9 34.7 21.4 43.5 26.5) 33.3 6.5 10.1 0.0 32.4
Family 415 11.5 42.7 35.7 4.3 50.7| 43.3 4.3 12,1 14.3] 32.7|
Spouse/Partner Only 13.5 5.4 14.1] 28.6) 17.4 12.1] 13.3 13.0] 5.7 0.0 10.9)
Group/Friends 11.3 34.2 8.6 14.3] 34.8 10.7| 10.0| 76.1] 72.1 85.7 24.0
Total 100 100 100 100 100 100 100 100 100 100 100

Survey Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 46



Page 47 of 125

Table 26: Travel Companion by Country of Residence (%) July 14

TRAVEL COMPANIONS U.S.A|] Canada U.K.] Caribbean South Other Total
America

Alone 23.1 23.6 30.9 30.1 57.1 333 26.8

Family 53.0 52.8 54.5 31.1 42.9 12.1 44.5

Spouse/Partner Only 11.9 17.0 10.9 51 0.0 6.1 10.2

Group/Friends 11.9 6.6 3.6 33.7 0.0 48.5 18.5

Total 100 100 100 100 100 100 100

Table 27: Travel Companion by Country of Residence (%) Aug 14

TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
America

Alone 16.7 17.1 7.6 20.1 20.0 35.7 17.5

Family 59.6 68.4 65.2 533 16.0 46.4 58.2

Spouse/Partner Only 9.6 9.3 7.6 7.1 8.0 71 8.5

Group/Friends 14.1 5.2 19.7 19.5 56.0 10.7 15.8

Total 100 100 100 100 100 100 100

Table 28: Travel Companion by Country of Residence (%) Sep 14

TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
America

Alone 35.0 25.1 30.3 38.4 34.8 39.7 34.4

Family 38.8 51.4 38.4 30.9 17.4 29.3 36.3

Spouse/Partner Only 16.7 6.6 14.1 9.6 0.0 13.8 10.9

Group/Friends 9.6 16.9 17.2 21.1 47.8 17.2 18.3

Total 100 100 100 100 100 100 100

Table 29: Travel Companion by Country of Residence (%) July to Sep 14

TRAVEL COMPANIONS U.S.A| Canada U.K.] Caribbean South Other Total
America
Alone 21.6 21.6 19.9 28.6 32.1 37.0 24.6
Family 541 58.5 53.8 41.1 19.2 28.6 48.6
Spouse/Partner Only 115 10.0 10.5 7.7 2.6 10.1 9.6
Group/Friends 12.8 10.0 15.7 22.6 46.2 24.4 17.1
Total 100 100 100 100 100 100 100
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston

Georgetown Page 47



Table 30: Travel Companion by Country of Residence (%) Oct 14
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TRAVEL COMPANIONS U.S.A|] Canada U.K.] Caribbean South Other Total
America
Alone 32.0 40.0 32.8 31.3 37.5 39.1 33.0
Family 47.3 31.3 50.0 22.1 32.5 30.4 31.6
Spouse/Partner Only 16.4 15.7 10.3 6.7 15.0 4.3 104
Group/Friends 4.3 13.0 6.9 39.9 15.0 26.1 24.9
Total 100 100 100 100 100 100 100
Table 31: Travel Companion by Country of Residence (%) Nov 14
TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
America
Alone 26.2 335 28.9 34.6 90.5 31.5 32.6
Family 354 52.6 37.3 25.2 0.0 27.8 32.9
Spouse/Partner Only 15.2 104 21.7 9.6 0.0 11.1 12.1
Group/Friends 23.2 3.5 12.0 30.7 9.5 29.6 22.4
Total 100 100 100 100 100 100 100
Table 32: Travel Companion by Country of Residence (%) Dec 14
TRAVEL COMPANIONS U.S.A] Canada U.K.] Caribbean South Other Total
America
Alone 35.8 26.1 37.0 29.0 34.1 42.1 31.3
Family 453 55.2 46.3 19.6 114 23.7 33.1
Spouse/Partner Only 14.7 13.3 11.1 6.5 18.2 53 10.3
Group/Friends 43 55 5.6 44.9 36.4 28.9 25.2
Total 100 100 100 100 100 100 100
Table 33: Travel Companion by Country of Residence (%) Oct to Dec 14
TRAVEL COMPANIONS U.S.A|] Canada U.K.] Caribbean South Other Total
America
Alone 30.9 325 32.3 31.7 46.7 37.0 324
Family 42.3 48.1 43.6 22.3 17.1 27.5 325
Spouse/Partner Only 15.5 12.8 154 7.5 133 7.2 11.0
Group/Friends 11.3 6.6 8.7 38.5 22.9 28.3 24.2
Total 100 100 100 100 100 100 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 34: Importance of Sources of Information by Country of Residence July 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 1.6 0.8 1.4 2.2 4.0 5.6 1.8
Travel Agents 7.2 7.1 8.8 6.4 10.0 5.0 7.0
Newspaper/ Magazine 9.0 9.0 8.6 8.6 10.0 5.6 8.7
Own Research 6.0 6.4 5.9 6.3 1.7 4.3 6.0
Tourism Authority 8.9 8.8 8.4 7.7 10.0 9.7 8.6
Guyana Embassy/ Consulate 9.5 9.0 8.2 9.1 8.3 9.7 9.2
Other 8.5 4.3 8.0 7.0 5.0 0.0 7.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 35: Importance of Sources of Information by Country of Residence  Aug 14

SOURCES OF INFORMATION U.S.Al] Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.3 1.0 2.5 0.9 4.4 3.9 1.3
Travel Agents 7.3 7.0 7.0 6.3 7.3 7.3 7.0
Newspaper/ Magazine 8.5 8.3 8.7 7.9 8.2 7.5 8.3
Own Research 5.6 6.4 4.7 5.7 4.2 1.7 5.6
Tourism Authority 7.9 8.5 6.1 8.5 6.4 8.3 7.9
Guyana Embassy/ Consulate 8.4 9.1 9.3 8.1 8.2 8.3 8.5
Other 8.3 6.9 6.9 5.5 0.0 4.6 6.7

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 36: Importance of Sources of Information by Country of Residence Sep 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 2.0 2.5 1.3 1.9 2.2 2.8 2.0
Travel Agents 7.6 7.9 7.7 7.2 3.2 6.7 7.2
Newspaper/ Magazine 8.6 9.6 8.3 8.6 7.9 8.6 8.7
Own Research 5.7 4.6 6.3 6.8 3.1 4.6 5.8
Tourism Authority 9.1 8.4 8.2 8.5 8.6 7.8 8.6
Guyana Embassy/ Consulate 9.0 8.8 8.9 9.2 10.0 6.6 8.9
Other 8.1 8.0 5.9 7.1 5.7 4.7 7.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston

Georgetown Page 49
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Table 37: Importance of Sources of Information by Country of Residence July to Sep 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 1.5 1.5 1.9 1.5 3.4 3.9 1.6
Travel Agents 7.3 7.3 7.5 6.6 49 6.3 7.1
Newspaper/ Magazine 8.6 8.9 8.6 8.3 8.3 7.3 8.5
Own Research 5.7 5.8 53 6.3 3.5 3.9 5.7
Tourism Authority 8.3 8.5 7.1 8.3 7.6 8.6 8.2
Guyana Embassy/ Consulate 8.7 8.9 9.0 8.7 8.8 8.0 8.8
Other 8.3 6.8 6.8 6.4 2.9 4.5 7.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 38: Importance of Sources of Information by Country of Residence Oct 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 1.7 2.4 1.5 2.9 2.5 2.3 2.4
Travel Agents 7.7 7.1 8.5 8.2 3.9 6.1 7.7
Newspaper/ Magazine 8.9 8.8 8.9 9.0 5.0 8.5 8.8
Own Research 5.4 5.1 6.4 6.3 2.5 2.0 5.6
Tourism Authority 8.9 9.1 8.7 8.6 5.5 8.1 8.6
Guyana Embassy/ Consulate 8.2 9.0 8.3 8.4 7.2 6.9 8.4
Other 6.2 5.0 5.5 4.1 2.1 1.8 4.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 39: Importance of Sources of Information by Country of Residence Nov 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 1.7 1.5 3.1 2.1 4.1 4.8 2.1
Travel Agents 6.5 7.2 7.3 7.4 7.5 7.6 7.1
Newspaper/ Magazine 8.2 8.3 8.9 9.0 9.3 7.1 8.5
Own Research 3.5 5.3 7.1 5.8 4.5 4.2 5.0
Tourism Authority 8.2 8.3 9.1 8.5 8.6 7.7 8.4
Guyana Embassy/ Consulate 8.6 9.1 8.6 9.5 9.3 8.4 9.0
Other 4.6 5.8 6.1 3.7 1.7 4.2 4.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston

Georgetown Page 50
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Table 40: Importance of Sources of Information by Country of Residence Dec 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 1.7 1.0 2.5 2.3 3.8 2.9 2.0
Travel Agents 7.7 6.6 6.1 5.8 5.5 6.0 6.5
Newspaper/ Magazine 8.6 9.7 7.9 9.1 7.9 7.0 8.8
Own Research 6.8 6.0 5.0 6.9 7.4 4.4 6.4
Tourism Authority 8.4 6.9 6.3 9.0 9.3 7.2 8.2
Guyana Embassy/ Consulate 8.2 9.2 9.5 8.9 6.6 7.2 8.5
Other 5.7 4.6 2.5 2.7 3.6 4.1 3.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 41: Importance of Sources of Information by Country of Residence Oct to Dec 14

SOURCES OF INFORMATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 1.7 1.5 2.5 2.5 3.4 3.5 2.2
Travel Agents 7.2 7.0 7.3 7.4 5.4 6.7 7.2
Newspaper/ Magazine 8.5 8.9 8.8 9.0 7.2 7.3 8.7
Own Research 5.0 5.5 6.5 6.3 5.0 3.6 5.6
Tourism Authority 8.5 8.0 8.5 8.7 7.9 7.6 8.4
Guyana Embassy/ Consulate 8.3 9.1 8.7 8.8 7.3 7.8 8.6
Other 5.5 5.2 5.1 3.6 2.7 35 43

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 42: Importance of Sources of Information by Purpose of Visit July 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives| Travel] Study Tour Events| Climate Tourism

Friends/ Relatives 1.0 6.2 0.7 0.0 5.0 0.5 0.0 0.0 6.3 10.0 1.8
Travel Agents 5.4] 8.5 7.5 5.0| 10.0 7.5 0.0| 8.0| 5.8 0.0| 7.0
Newspaper/ Magazine 8.2 9.6 8.8 5.0] 10.0] 9.3 0.0] 9.0| 6.1 10.0] 8.7
Own Research 4.8 7.2 7.1 0.0 3.3 6.3 0.0 4.0 4.2 0.0| 6.0
Tourism Authority 7.9 9.3 8.6 5.0| 7.5 8.8| 0.0| 10.0 9.5] 10.0 8.6)
Guyana Embassy/ Consulate 9.0 9.0 9.3 10.0] 10.0] 8.8 0.0] 10.0] 10.0] 10.0] 9.2]
Other 8.5 7.2 8.1 0.0] 0.0| 6.0| 0.0| 10.0 5.0 0.0] 7.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 43: Importance of Sources of Information by Purpose of Visit Aug 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives Travel|l Study Tour Events| Climate Tourism

Friends/ Relatives 1.4 4.9 0.7 10.0 4.4 0.6 1.3 1.8 2.3 0.0| 1.3
Travel Agents 6.3 6.3 8.1 9.6| 10.0 5.3 0.0| 7.0 8.3 0.0| 7.0
Newspaper/ Magazine 8.3 6.8 8.6 10.0 10.0 8.0 0.0 5.0| 9.2] 0.0| 8.3
Own Research 5.0 4.7 7.1 0.0| 3.2 5.6 0.0] 2.0 4.8] 0.0] 5.6
Tourism Authority 7.2 6.1 8.7 10.0 8.9 7.4 0.0| 2.8| 9.9 0.0| 7.9
Guyana Embassy/ Consulate 9.1 7.1 8.7 10.0 9.3 7.3 0.0 5.6 7.9 0.0 8.5
Other 8.0 2.9 8.7 10.0 0.0| 7.4 0.0| 0.0 3.9 0.0 6.7

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 44: Importance of Sources of Information by Purpose of Visit Sep 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives Travel|l Study Tour Events| Climate Tourism

Friends/ Relatives 1.8 6.2 0.5 0.0| 2.0| 0.8| 5.0| 0.0| 4.4 0.0| 2.0
Travel Agents 7.2 7.5 7.2 0.0| 10.0 7.3 0.0| 5.0| 6.1 0.0| 7.2
Newspaper/ Magazine 8.2 9.0 9.1 0.0| 10.0] 8.3 0.0| 10.0] 9.7| 0.0| 8.7
Own Research 5.0 6.9 5.0| 0.0| 3.3 7.9 0.0| 10.0 4.8] 0.0] 5.8
Tourism Authority 7.9 8.9 8.3 0.0| 10.0 9.8| 0.0| 0.0| 9.7| 0.0| 8.6)
Guyana Embassy/ Consulate 8.5 9.1 8.7 0.0 10.0 9.4 0.0 5.0 9.3 0.0 8.9
Other 8.8 6.5 8.1 0.0| 5.0 8.1 0.0| 0.0 3.8 0.0 7.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 45: Importance of Sources of Information by Purpose of Visit July to Sep 14
SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives Travel|l Study Tour Events| Climate Tourism
Friends/ Relatives 1.4] 6.0 0.7 8.8 4.0 0.6 1.8 1.3 3.3 5.6 1.6
Travel Agents 6.4 7.6 7.7 9.1 10.0 6.2 0.0 7.1 7.3 0.0 7.1]
Newspaper/ Magazine 8.2 8.8 8.7 9.4 10.0] 8.3 0.0] 6.3 8.7 10.0] 8.5
Own Research 5.0 6.5 6.7 0.0 3.3 6.2 0.0 4.2 4.7 0.0 5.7
Tourism Authority 7.5 8.5 8.6 9.4 8.8 8.2 0.0 4.5 9.8 10.0 8.2
Guyana Embassy/ Consulate 9.0 8.7 8.9 10.0] 9.5 8.1 0.0] 7.0 8.6 10.0] 8.8
Other 8.3 5.8 8.4 10.0 0.8 7.4 0.0 4.0 4.1 0.0 7.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 46: Importance of Sources of Information by Purpose of Visit Oct 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other Total
INFORMATION Relatives Travel|l Study Tour Events| Climate Tourism

Friends/ Relatives 1.1 5.4] 0.8 0.0] 3.8 1.5 3.8 0.0] 5.9 0.0 2.4
Travel Agents 8.0 7.9 6.9 0.0] 8.8 7.4 7.5 3.3 8.6 10.0] 7.7
Newspaper/ Magazine 8.6 8.2 9.3 0.0 6.3 9.6 6.3 10.0 9.3 10.0 8.8
Own Research 4.8 4.8 5.2 0.0] 1.0 7.4 5.0 0.0] 7.5 0.0 5.6
Tourism Authority 8.5 9.1 8.5 0.0] 6.3 9.6 8.8 0.0| 7.9 0.0) 8.6
Guyana Embassy/ Consulate 8.8 7.8 8.0 0.0 8.8 9.3 7.5 10.0 8.8 10.0 8.4
Other 8.4 26 8.6 0.0 0.0] 3.1 10.0 0.0 3.8] 10.0 4.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 47: Importance of Sources of Information by Purpose of Visit Nov 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives Travel Study Tour,| Events| Climate Tourism

Friends/ Relatives 1.8 5.6 1.4 10.0) 0.0 0.7 3.8 2.1 1.8 0.0 2.1
Travel Agents 6.6 7.4 7.4 5.0] 0.0] 6.1 8.0 8.9 8.6 0.0) 7.1
Newspaper/ Magazine 8.3 8.6 8.6 10.0] 0.0] 8.3 1.0 8.9 10.0] 0.0 8.5
Own Research 5.1 5.1 4.7 0.0 0.0 6.4 1.0 4.1 7.0 0.0 5.0
Tourism Authority 7.6 8.8 9.0 5.0 0.0 7.4 9.0 8.9 9.5 0.0 8.4
Guyana Embassy/ Consulate 8.7 8.9 8.8 10.0 0.0 9.1 10.0 9.4 10.0 0.0 9.0
Other 5.1 3.7 8.2 0.0] 8.0) 3.4 0.0] 0.0] 2.8 0.0 4.4

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 48: Importance of Sources of Information by Purpose of Visit Dec 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives Travel|l Study Tour Events| Climate Tourism

Friends/ Relatives 1.0 4.8 0.9 6.7 2.5 1.2 1.9 8.6 3.7 0.0| 1.9
Travel Agents 6.9 6.3 7.9 5.0| 6.7 6.4 2.5 9.0| 5.1] 0.0| 6.5
Newspaper/ Magazine 8.8 8.7 8.8 10.0 10.0 8.5 10.0 10.0 8.9 0.0 8.8
Own Research 5.9 6.3 5.4] 0.0| 1.7 7.7 10.0 5.5 7.8] 0.0| 6.3
Tourism Authority 6.7 9.0 8.4 10.0] 7.5 8.2 10.0] 9.5 8.8 0.0| 8.2
Guyana Embassy/ Consulate 8.8 8.4 8.4 10.0 7.5 8.8 10.0 9.1 7.7 0.0 8.5
Other 5.0 2.8 8.1 5.0] 0.0| 4.8] 10.0 4.3 1.2 0.0| 3.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 49: Importance of Sources of Information by Purpose of Visit Oct to Dec 14

SOURCES OF Vacation| Business| Visit Friends/ Nature Scientific/ | Day Trip| Personal | To Enjoy Adventure Other| Total
INFORMATION Relatives Travel|l Study Tour Events| Climate Tourism

Friends/ Relatives 1.3 5.3 1.0 7.0| 2.3 1.1 3.2 4.0 4.1] 0.0 2.2
Travel Agents 7.0 7.3 7.4 5.0| 7.9 6.7 6.8| 8.5 7.1] 3.3 7.2
Newspaper/ Magazine 8.5 8.5 8.9 10.0] 7.5 8.9 4.0 9.2 9.3 10.0] 8.7
Own Research 5.2 5.2 5.0 0.0 1.0 7.2 3.5 4.4 7.5 0.0 5.6)
Tourism Authority 7.5 8.9 8.7 7.9 6.7 8.5 9.0| 8.8| 8.5] 0.0| 8.4
Guyana Embassy/ Consulate 8.8 8.3 8.4 10.0 8.3 9.1 9.0 9.4 8.5 10.0 8.6
Other 6.1 3.1 8.4 5.0] 5.0 3.7 4.3 3.8 2.9 10.0 4.3

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 50: Advanced Planning Time by Country of Residence (%) July 14

ADVANCED PLANNING U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than one week 12.8 17.6 135 15.3 0.0 313 15.1
1 but less than 2 weeks 3.1 2.0 1.9 9.8 42.9 6.3 5.4
2 weeks but less than 1 month 6.2 11.8 5.8 11.5 429 12.5 9.3
1 but less than 3 months 22.1 20.6 21.2 17.5 14.3 313 20.8
3 but less than 6 months 30.6 16.7 34.6 26.8 0.0 9.4 26.2
6 months or more 25.2 314 23.1 19.1 0.0 9.4 23.2
Total 100 100 100 100 100 100 100

Table 51: Advanced Planning Time by Country of Residence (%) Aug 14

ADVANCED PLANNING U.S.A] Canada U.K.] Caribbean South Other Total
America

Less than one week 6.9 10.9 0.0 8.6 0.0 17.9 7.4
1 but less than 2 weeks 5.4 1.6 1.5 9.0 34.6 14.3 6.3
2 weeks but less than 1 month 8.0 3.1 45 9.4 38.5 25.0 8.4
1 but less than 3 months 16.2 14.6 15.2 29.0 26.9 21.4 20.1
3 but less than 6 months 233 18.8 144 21.2 0.0 0.0 20.6
6 months or more 40.2 51.0 64.4 22.9 0.0 21.4 37.2
Total 100 100 100 100 100 100 100
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Table 52: Advanced Planning Time by Country of Residence (%) Sep 14
ADVANCED PLANNING U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than one week 25.4 28.1 11.2 20.3 52.3 25.9 23.7
1 but less than 2 weeks 114 6.2 6.1 19.9 18.2 6.9 134
2 weeks but less than 1 month 11.9 23.0 5.1 14.6 13.6 22.4 14.9
1 but less than 3 months 13.6 11.8 9.2 26.1 13.6 32.8 18.9
3 but less than 6 months 23.7 8.4 34.7 11.9 0.0 5.2 15.3
6 months or more 14.0 22.5 33.7 7.2 2.3 6.9 13.8
Total 100 100 100 100 100 100 100
Table 53: Advanced Planning Time by Country of Residence (%) July to Sep 14
ADVANCED PLANNING U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than one week 11.7 18.9 6.4 14.1 29.9 25.4 14.0
1 but less than 2 weeks 6.1 3.4 3.2 13.2 26.0 8.5 8.4
2 weeks but less than 1 month 8.4 12.5 5.0 11.7 24.7 20.3 10.6
1 but less than 3 months 16.9 14.8 14.2 25.9 18.2 29.7 19.9
3 but less than 6 months 25.0 14.4 25.2 18.7 0.0 5.1 20.0
6 months or more 31.9 36.0 46.1 16.4 13 11.0 27.1
Total 100 100 100 100 100 100 100
Table 54: Advanced Planning Time by Country of Residence (%) Oct 14
ADVANCED PLANNING U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than one week 27.1 324 16.7 194 48.6 12.2 233
1 but less than 2 weeks 9.2 6.3 3.7 13.8 8.1 9.8 11.0
2 weeks but less than 1 month 8.8 14.4 14.8 15.8 21.6 14.6 14.0
1 but less than 3 months 21.2 20.7 315 25.5 18.9 7.3 233
3 but less than 6 months 18.7 8.1 16.7 8.9 0.0 39.0 125
6 months or more 15.0 18.0 16.7 16.7 2.7 17.1 15.9
Total 100 100 100 100 100 100 100
Table 55: Advanced Planning Time by Country of Residence (%) Nov 14
ADVANCED PLANNING U.S.A] Canada U.K.| Caribbean South Other Total
America
Less than one week 17.1 38.2 8.0 27.6 44.4 24.1 24.9
1 but less than 2 weeks 13.7 5.9 19.3 16.7 11.1 5.6 13.7
2 weeks but less than 1 month 13.3 12.9 12.5 14.6 16.7 20.4 14.1
1 but less than 3 months 18.1 19.4 30.7 15.1 22.2 22.2 18.4
3 but less than 6 months 22.9 11.2 45 13.0 0.0 16.7 14.7
6 months or more 15.0 12.4 25.0 13.0 5.6 11.1 14.2
Total 100 100 100 100 100 100 100
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Table 56: Advanced Planning Time by Country of Residence (%) Dec 14

ADVANCED PLANNING U.S.A Canada U.K.| Caribbean South Other Total

America

Less than one week 14.4 22.0 0.0 19.5 33.3 19.4 18.0

1 but less than 2 weeks 7.0 4.9 9.3 18.7 30.6 2.8 12.5
2 weeks but less than 1 month 11.4 6.7 9.3 8.8 19.4 16.7 9.8

1 but less than 3 months 21.8 29.9 33.3 19.7 13.9 11.1 22.3
3 but less than 6 months 25.8 12.8 18.5 17.9 0.0 16.7 18.3
6 months or more 19.7 23.8 29.6 15.3 2.8 33.3 19.0
Total 100 100 100 100 100 100 100
Table 57: Advanced Planning Time by Country of Residence (%) Oct to Dec 14

ADVANCED PLANNING U.S.A] Canada U.K.] Caribbean South Other Total

America

Less than one week 19.7 30.8 8.2 22.0 41.8 19.1 22.3
1 but less than 2 weeks 10.2 5.6 12.2 16.1 17.6 6.1 12.4
2 weeks but less than 1 month 11.2 11.0 12.2 13.5 19.8 17.6 12.8
1 but less than 3 months 20.3 23.6 31.6 20.6 17.6 14.5 21.3
3 but less than 6 months 22.3 11.0 11.7 12.7 0.0 23.7 15.0
6 months or more 16.4 18.0 24.0 15.1 3.3 19.1 16.3
Total 100 100 100 100 100 100 100
Table 58: Advanced Planning Time by Purpose of Visit (%) July 14

ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total

Relatives Travel| Study Tour| Events] Climate Tourism

Less than one week 7.3 15.3 7.8 0.0 0.0 51.2 100.0 0.0 17.6] 0.0 15.1
1 but less than 2 weeks 4.1 10.6 6.3 0.0 0.0 6.0 0.0 0.0 0.0 0.0 5.5
2 weeks but less than 1 month 7.8 18.8 6.8 0.0 0.0 14.3 0.0 0.0 3.9 0.0 9.3
1 but less than 3 months 20.2 27.1 19.4 0.0 333 14.3 0.0 0.0 33.3 0.0 20.8]
3 but less than 6 months 31.1 8.2 36.4 100.0 66.7 10.7 0.0 60.0 9.8 100.0 26.5|
6 months or more 29.5 20.0 233 0.0 0.0 3.6 0.0 40.0 35.3 0.0 22‘8|
Total 100 100 100 100 100 100 100 100 100 100 100|
Table 59: Advanced Planning Time by Purpose of Visit (%) Aug 14

ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total

Relatives Travel] Study Tour Events] Climate Tourism

Less than one week 4.6 13.2 2.6 0.0 6.3 27.2 0.0 22.7 1.9] 66.7 8.0
1 but less than 2 weeks 7.6 27.6 4.3 0.0 0.0 4.8 0.0 0.0 1.9 0.0 6.3
2 weeks but less than 1 month 7.6 18.4 8.8 0.0 6.3 7.2 9.1 4.5 7.5 33.3 8.4
1 but less than 3 months 17.9 19.7 19.9 0.0 31.3 13.2 18.2] 50.0 42.1 0.0 19.9]
3 but less than 6 months 24.1 14.5 24.2 0.0 50.0 12.0] 9.1 4.5 9.3 0.0 20.4]
6 months or more 38.2 6.6 40.2 100.0 6.3 35.6 63.6] 18.2 37.4 0.0 37.0]
Total 100 100 100 100 100 100 100 100 100 100 100
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ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other,| Total
Relatives Travel] Study Tour Events] Climate Tourism
Less than one week 12.3 26.4 15.5 12.5 67.4 0.0 0.0 16.7 100.0 23.6
1 but less than 2 weeks 12.9 27.8 8.1 0.0 8.9 100.0 0.0 0.0 0.0 13.8
2 weeks but less than 1 month 21.1 13.0 12.7 25.0 6.7 0.0 0.0 16.7 0.0 14.9
1 but less than 3 months 16.4 20.8 22.3 25.0 11.1 0.0 25.0 30.0 0.0 18.7
3 but less than 6 months 20.2 5.1 19.8 25.0 4.4 0.0 25.0 33.3 0.0 15.2
6 months or more 17.0 6.9 216 12.5 1.5 0.0 50.0 33 0.0 13.7
Total 100 100 100 100 100 100 100 100 100 100 100
Table 61: Advanced Planning Time by Purpose of Visit (%) July to Sep 14
ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other,| Total
Relatives Travel] Study Tour Events] Climate Tourism
Less than one week 7.5 21.2 7.2 0.0 7.4 43.1 7.1 16.1 8.5 33.3 14.3
1 but less than 2 weeks 8.6 23.9 5.8 0.0 0.0 6.2 14.3 0.0 1.1 0.0 8.5
2 weeks but less than 1 month 11.8 15.4 9.5 0.0 11.1 8.3 7.1 3.2 8.0 11.1 10.6
1 but less than 3 months 17.8 22.0 20.5 0.0 29.6 12.8 14.3 38.7 37.8 0.0 19.7
3 but less than 6 months 24.1 7.7 25.4 12.5 44.4) 9.6 7.1 16.1 13.3 55.6 20.0
6 months or more 30.1 9.8 31.7 87.5 7.4 20.0 50.0 25.8 314 0.0 26.9
Total 100 100 100 100 100 100 100 100 100 100 100
Table 62: Advanced Planning Time by Purpose of Visit (%) Oct 14
ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel] Study Tour Events] Climate Tourism
Less than one week 9.8 27.8 18.1 0.0 0.0 67.3 25.0 0.0 2.8 100.0 23.5
1 but less than 2 weeks 10.6 20.6 6.9 0.0 50.0 7.1 25.0 0.0 5.5 0.0 10.9
2 weeks but less than 1 month 11.0 22.6 13.5 0.0 25.0 10.9 25.0 0.0 8.3 0.0 13.9
1 but less than 3 months 28.5 15.7 28.2 100.0 25.0 4.5 0.0 0.0 38.6 0.0 23.3
3 but less than 6 months 224 6.9 13.9 0.0 0.0 7.1 25.0 333 9.0 0.0 12.5]
6 months or more 17.9 6.5 19.3 0.0 0.0 3.2 0.0 66.7 35.9 0.0 15.8]
Total 100 100 100 100 100 100 100 100 100 100 100
Table 63: Advanced Planning Time by Purpose of Visit (%) Nov 14
ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events] Climate Tourism
Less than one week 21.0 29.2 15.1 0.0 0.0 54.3 7.7 0.0 11.6 83.3 25.2
1 but less than 2 weeks 11.0 15.9 14.3 0.0 12.5 13.0 15.4 0.0 19.8 0.0 13.3
2 weeks but less than 1 month 11.7 16.9 11.2 0.0 0.0 15.4 7.7 20.0 25.6 0.0 14.2]
1 but less than 3 months 24.0 21.0 15.9 100.0 87.5 6.8 0.0 16.7 18.6 0.0 18.4]
3 but less than 6 months 15.0 11.8 259 0.0 0.0 0.0 38.5 3.3 17.4 16.7 14.7,
6 months or more 17.3 5.1 17.5 0.0 0.0 10.5 30.8 60.0 7.0 0.0 14.2]
Total 100 100 100 100 100 100 100| 100 100 100 100
Table 64: Advanced Planning Time by Purpose of Visit (%) Dec 14
ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other,| Total
Relatives Travel] Study Tour Events] Climate Tourism
Less than one week 11.0 24.7 10.1 0.0 0.0 47.1 18.2 8.3 4.3 0.0 17.9
1 but less than 2 weeks 9.3 31.6 8.7 14.3 11.1 8.7 9.1 8.3 2.6 0.0 12.5
2 weeks but less than 1 month 8.9 14.4 12.6 0.0 0.0 6.5 27.3 0.0 3.4 100.0 9.8
1 but less than 3 months 18.6 21.3 31.4 57.1 22.2 11.6 9.1 25.0 25.9 0.0 22.2
3 but less than 6 months 23.3 4.0 19.8 14.3 66.7 13.0 18.2 41.7 31.0 0.0 18.8
6 months or more 28.8 4.0 17.4 14.3 0.0 13.0 18.2 16.7 32.8 0.0 18.9
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 65: Advanced Planning Time by Purpose of Visit (%) Oct to Dec 14

ADVANCED PLANNING Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other,| Total
Relatives Travel] Study Tour Events] Climate Tourism
Less than one week 14.5 27.4 14.8 0.0 0.0 56.6 14.3 2.2 5.5 78.6 22.4
1 but less than 2 weeks 10.4] 22.2 10.0 7.7 19.0 9.6 14.3 2.2 8.1 0.0 12.2
2 weeks but less than 1 month 10.6) 18.5 12.4 0.0 4.8 11.2 17.9) 13.3 11.0) 7.1 12.8]
1 but less than 3 months 23.8 19.0 24.8 76.9 47.6 7.5 3.6) 17.8] 29.4 0.0 21.3
3 but less than 6 months 19.8| 7.6 19.8 7.7 28.6 6.4 28.6) 15.6) 18.4] 14.3 15.2]
6 months or more 21.0 53 18.1 7.7 0.0 8.8 21.4 48.9 27.7 0.0 16.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 66: Travel Arrangements by Country of Residence (%) July 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Package 1.6 2.0 1.9 9.5 0.0 3.2 4.0
Non-Package 98.4 98.0 98.1 90.5 100.0 96.8 96.0
Total 100 100 100 100 100 100 100
Table 67: Travel Arrangements by Country of Residence (%) Aug 14
TRAVEL ARRANGEMENTS U.S.A| Canada U.K.] Caribbean South Other Total
America
Package 4.7 5.5 18.8 8.6 12.0 0.0 7.2
Non-Package 95.3 94.5 81.3 91.4 88.0 100.0 92.8
Total 100 100 100 100 100 100 100
Table 68: Travel Arrangements by Country of Residence (%) Sep 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Package 4.0 2.4 5.2 7.5 4.8 4.3 5.2
Non-Package 96.0 97.6 94.8 92.5 95.2 95.7 94.8
Total 100 100 100 100 100 100 100
Table 69: Travel Arrangements by Country of Residence (%) July to Sep 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Package 3.9 3.6 10.8 8.4 6.8 2.8 5.9
Non-Package 96.1 96.4 89.2 91.6 93.2 97.2 94.1
Total 100 100 100 100 100 100 100
Table 70: Travel Arrangements by Country of Residence (%) Oct 14
TRAVEL ARRANGEMENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Package 6.6 3.9 0.0 8.8 3.0 7.9 7.0
Non-Package 93.4 96.1 100.0 91.2 97.0 92.1 93.0
Total 100 100 100 100 100 100 100
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Table 71: Travel Arrangements by Country of Residence (%) Nov 14
TRAVEL ARRANGEMENTS US.A Canada U.K.| Caribbean South Other Total
America
Package 9.5 3.8 6.6 12.0 10.0 1.9 9.0
Non-Package 90.5 96.2 93.4 88.0 90.0 98.1 91.0
Total 100 100 100 100 100 100 100
Table 72: Travel Arrangements by Country of Residence (%) Dec 14
TRAVEL ARRANGEMENTS US.A Canada U.K.| Caribbean South Other Total
America
Package 9.8 0.7 4.3 16.1 20.0 20.0 11.5
Non-Package 90.2 99.3 95.7 83.9 80.0 80.0 88.5
Total 100 100 100 100 100 100 100
Table 73: Travel Arrangements by Country of Residence (%) Oct to Dec 14
TRAVEL ARRANGEMENTS US.A Canada U.K.| Caribbean South Other Total
America
Package 8.6 2.7 4.0 11.9 11.8 8.3 9.1
Non-Package 91.4 97.3 96.0 88.1 88.2 91.7 90.9
Total 100 100 100 100 100 100 100
Table 74: Travel Arrangements by Purpose of Visit (%) July 14
TRAVEL Vacation| Business| Visit Friends] Nature | Scientific/| Day Trip| Personal | To Enjoy| Adventure Other Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism
Package 1.7 14.3 2.5 0.0 0.0 1.2 0.0 0.0 7.7 0.0 4.0
Non-Package 98.3 85.7 97.5 100.0 100.0 98.8 100.0 100.0 923 100.0 96.0|
Total 100 100 100 100 100 100 100 100 100 100 100
Table 75: Travel Arrangements by Purpose of Visit (%) Aug 14
TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy| Adventure Other| Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism
Package 7.5 16.7 2.3 7.1 0.0 3.8 37.5 47.4) 21.4 0.0 7.1
Non-Package 92.5 83.3 97.7 92.9 100.0 96.2 62.5 52.6 78.6 100.0 92.9
Total 100 100 100 100 100 100 100 100 100 100 100
Table 76: Travel Arrangements by Purpose of Visit (%) Sep 14
TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy| Adventure Other| Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism
Package 5.2 5.8 5.6 0.0 33.3 1.6 0.0 0.0 6.5 0.0 5.2
Non-Package 94.8 94.2 94.4] 0.0 66.7 98.4 100.0 100.0 93.5 0.0 94.8
Total 100 100 100 100 100 100 100 100 100 100 100
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TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy| Adventure Other, Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism

Package 5.8 10.0 3.3 6.3 7.7 2.7 27.3 333 14.4 0.0 5.9
Non-Package 94.2 90.0] 96.7 93.8 92.3 97.3 72.7 66.7 85.6 100.0 94.1
Total 100 100 100 100 100 100 100 100 100 100 100
Table 78: Travel Arrangements by Purpose of Visit (%) Oct 14

TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy| Adventure Other, Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism

Package 114 10.5 4.5 66.7 0.0 1.9 0.0 0.0 2.1 0.0 7.0
Non-Package 88.6 89.5 95.5 333 100.0 98.1 100.0 100.0 97.9 100.0 93.0]
Total 100 100 100 100 100 100 100 100 100 100 100
Table 79: Travel Arrangements by Purpose of Visit (%) Nov 14

TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy | Adventure Other, Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism

Package 13.2 8.6 6.2 100.0 0.0 8.3 0.0 0.0 4.5 0.0 8.8
Non-Package 86.8 91.4 93.8 0.0 100.0 91.7 100.0 100.0 95.5 100.0 91.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 80: Travel Arrangements by Purpose of Visit (%) Dec 14

TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy| Adventure Other| Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism

Package 8.8 22.0 1.7 28.6 10.0 1.5 27.3 23.1 27.4 0.0 11.4
Non-Package 91.2 78.0 98.3 71.4 90.0| 98.5 72.7 76.9 72.6 0.0 88.6
Total 100 100 100 100 100| 100 100 100 100 100 100
Table 81: Travel Arrangements by Purpose of Visit (%) Oct to Dec 14

TRAVEL Vacation| Business| Visit Friends] Nature| Scientific/] Day Trip| Personal | To Enjoy | Adventure Other| Total
ARRANGEMENTS / Relatives Travel| Study Tour Events| Climate Tourism

Package 11.2 13.0 4.3 57.1 4.5 4.0 10.7 6.8 11.4 0.0 9.0
Non-Package 88.8 87.0 95.7 42.9 95.5 96.0 89.3 93.2 88.6 100.0 91.0)
Total 100 100| 100| 100 100 100 100 100 100 100 100
Table 82: Type of Accommodation by Country of Residence (%) July 14

TYPE OF ACCOMMODATION U.S.A| Canada U.K.] Caribbean South Other Total

America

Hotel 23.5 4.7 10.9 28.0 50.0 50.0 22.4
Apartment/Villa 3.0 1.9 0.0 3.5 0.0 31.3 4.1
Guest House 9.8 2.8 5.5 9.0 12.5 3.1 7.8
Friends/Relatives 58.3 84.0 76.4 55.5 37.5 15.6 60.8
Other 5.3 6.6 7.3 4.0 0.0 0.0 5.0
Total 100 100 100 100 100 100 100
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Table 83: Type of Accommodation by Country of Residence (%) Aug 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Hotel 25.6 8.0 48.1 14.0 72.0 60.7 22.9
Apartment/Villa 0.9 1.0 2.3 2.3 16.0 7.1 1.8
Guest House 5.8 1.5 1.5 2.1 8.0 3.6 3.8
Friends/Relatives 58.9 81.5 45.9 71.1 4.0 10.7 62.8
Other 8.7 8.0 2.3 10.5 0.0 17.9 8.7
Total 100 100 100 100 100 100 100
Table 84: Type of Accommodation by Country of Residence (%) Sep 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Hotel 18.5 24.6 8.3 30.5 68.2 56.9 27.7
Apartment/Villa 2.1 2.2 0.0 3.6 4.5 5.2 2.8
Guest House 6.3 2.2 11.5 2.9 6.8 5.2 4.7
Friends/Relatives 65.1 64.2 76.0 59.8 18.2 27.6 59.7
Other 8.0 6.7 4.2 3.1 2.3 5.2 5.1
Total 100 100 100 100 100 100 100
Table 85: Type of Accommodation by Country of Residence (%) July to Sep 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.| Caribbean South Other Total
America
Hotel 23.8 13.4 27.5 22.5 67.5 55.9 24.3
Apartment/Villa 1.6 1.6 1.1 3.0 7.8 12.7 2.6
Guest House 6.8 2.1 5.6 3.6 7.8 4.2 4.9
Friends/Relatives 60.0 75.7 62.0 64.2 15.6 20.3 61.4
Other 7.8 7.2 3.9 6.7 1.3 6.8 6.8
Total 100 100 100 100 100 100 100
Table 86: Type of Accommodation by Country of Residence (%) Oct 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Hotel 21.5 15.7 21.1 48.6 52.6 44.4 36.8
Apartment/Villa 4.0 0.8 35 2.6 5.3 4.4 3.0
Guest House 1.1 33 0.0 2.8 2.6 2.2 2.3
Friends/Relatives 67.9 70.2 71.9 43.0 36.8 40.0 53.3
Other 5.5 9.9 3.5 3.0 2.6 8.9 4.6
Total 100 100 100 100 100 100 100
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Table 87: Type of Accommodation by Country of Residence (%) Nov 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.| Caribbean South Other Total
America
Hotel 28.4 11.6 26.2 39.5 43,5 62.1 32.2
Apartment/Villa 1.7 2.2 3.6 3.6 4.3 5.2 2.9
Guest House 9.9 11.0 1.2 3.8 8.7 6.9 6.7
Friends/Relatives 53.5 69.6 63.1 44.6 30.4 22.4 51.0
Other 6.6 5.5 6.0 8.5 13.0 3.4 7.1
Total 100 100 100 100 100 100 100
Table 88: Type of Accommodation by Country of Residence (%) Dec 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Hotel 11.3 18.5 27.8 45.9 59.1 52.5 32.7
Apartment/Villa 33 3.9 7.4 6.0 2.3 7.5 5.0
Guest House 4.6 6.2 .0 3.5 13.6 2.5 4.5
Friends/Relatives 72.4 68.5 61.1 41.3 13.6 32.5 53.0
Other 8.4 2.8 3.7 3.3 114 5.0 4.9
Total 100 100 100 100 100 100 100
Table 89: Type of Accommodation by Country of Residence (%) Oct to Dec 14
TYPE OF ACCOMMODATION U.S.A] Canada U.K.| Caribbean South Other Total
America
Hotel 21.1 15.2 25.1 44.9 53.3 53.8 34.0
Apartment/Villa 2.9 2.5 4.6 3.9 3.8 5.6 3.6
Guest House 5.4 7.3 0.5 3.3 8.6 4.2 4.5
Friends/Relatives 63.8 69.4 65.1 43.0 25.7 30.8 52.4
Other 6.7 5.6 4.6 4.8 8.6 5.6 5.6
Total 100 100 100 100 100 100 100
Table 90: Type of Accommodation by Purpose of Visit (%) July 14
TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other|Total
ACCOMMODATION Relatives Travel| Study Tour| Events| Climate Tourism
Hotel 25.6 56.8 7.3 0.0 0.0 13.3 0.0 66.7 31.4) 0.0 22.3
Apartment/Villa 15 45 1.8 0.0 20.0 0.0 0.0 0.0 29.4 0.0 4.0
Guest House 45 18.2 2.7 66.7 0.0 4.4 0.0 0.0 29.4 0.0 7.8
Friends/Relatives 63.8 19.3 84.5 333 20.0 75.6 100.0 333 7.8 0.0 60.9
Other 45 1.1 3.7 0.0 60.0 6.7 0.0 0.0 2.0 100.0 4.9
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 91: Type of Accommodation by Purpose of Visit (%) Aug 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour| Events| Climate Tourism

Hotel 25.7 60.5 14.9 92.9 0.0 12.8 0.0 72.7 31.5 0.0 22.8
Apartment/Villa 2.1 4.9 1.3 0.0 5.9 0.4 0.0 0.0 4.6 0.0 1.8
Guest House 2.4 4.9 5.1 0.0 23.5 2.6 0.0 4.5 3.7 0.0 3.7
Friends/Relatives 61.2 22.2 76.5 0.0 5.9 73.3 69.2 18.2 33.3 100.0 63.0
Other 8.6 7.4 2.2 7.1 64.7 10.9 30.8 4.5 26.9 0.0 8.6
Total 100 100 100 100 100 100 100 100 100 100 100
Table 92: Type of Accommodation by Purpose of Visit (%) Sep 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour Events| Climate Tourism

Hotel 21.7 73.7 9.8 0.0 12.5 10.0 0.0 0.0 25.0 0.0 27.6
Apartment/Villa 3.3 2.8 1.0 0.0 12.5 2.1 0.0 0.0 15.6 0.0 2.8
Guest House 3.0 2.3 4.4 0.0 50.0 5.0 0.0 0.0 28.1 0.0 4.6
Friends/Relatives 67.0 15.7 81.1 0.0 25.0 77.9 0.0 33.3 18.8] 100.0 59.8
Other 5.1 5.5 3.7 0.0 0.0 5.0 0.0 66.7 12.5 0.0 5.1
Total 100 100 100 100 100 100 100 100 100 100 100
Table 93: Type of Accommodation by Purpose of Visit (%) July to Sep 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour| Events| Climate Tourism

Hotel 24.5 67.1 11.9 76.5 3.3 12.1 0.0 64.5 30.4 0.0 24.2
Apartment/Villa 2.3 3.6 1.3 0.0 10.0 0.8 0.0 0.0 13.1 0.0 2.6
Guest House 3.0 6.5 4.4 11.8 26.7 3.6 0.0 3.2 14.7 0.0 4.8
Friends/Relatives 63.4 17.9 79.4 5.9 13.3 75.0 71.4 22.6 24.1 37.5 61.6
Other 6.8 4.9 2.9 5.9 46.7 8.5 28.6 9.7 17.8] 62.5 6.8
Total 100 100 100 100 100 100 100 100 100 100 100
Table 94: Type of Accommodation by Purpose of Visit (%) Oct 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour Events| Climate Tourism

Hotel 20.2 76.8 6.7 0.0 60.0 21.9 25.0 0.0 69.9 100.0 36.8
Apartment/Villa 4.0 2.8 1.9 0.0 0.0 0.0 25.0 0.0 6.8 0.0 3.0
Guest House 4.4 1.2 1.1 0.0 0.0 0.0 0.0 100.0 4.8 0.0 2.3
Friends/Relatives 67.1 16.4 85.4 0.0 0.0 73.6 25.0 0.0 13.7, 0.0 53.4
Other 4.4 2.8 4.9 100.0 40.0 4.5 25.0 0.0 4.8 0.0 4.6
Total 100 100 100 100 100 100 100 100 100 100 100
Table 95: Type of Accommodation by Purpose of Visit (%) Nov 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour Events| Climate Tourism

Hotel 32.6 67.5 3.8 60.0 62.5 18.2 20.0 20.0 62.4 29.4 32.5
Apartment/Villa 2.9 4.3 0.8 0.0 0.0 0.6 0.0 0.0 2.2 58.8 3.0
Guest House 5.8 4.8 11.5 0.0 25.0 7.6 0.0 6.7 0.0 0.0 6.7
Friends/Relatives 53.9 16.3 81.6 40.0 0.0 63.5 66.7 10.0 30.1 11.8 50.7
Other 4.8 7.2 2.3 0.0 12.5 10.0 13.3 63.3 5.4 0.0 7.2
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 96: Type of Accommodation by Purpose of Visit (%) Dec 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour| Events| Climate Tourism

Hotel 19.3 75.0 7.8 28.6 36.4 15.4 9.1 31.3 59.1 0.0 32.5
Apartment/Villa 1.5 4.9 32 0.0 9.1 10.1 27.3 0.0 7.4 0.0 4.9
Guest House 5.6 2.2 4.1 0.0 9.1 2.7 0.0 25.0 5.4 0.0 4.4
Friends/Relatives 70.0) 15.2 82.6 28.6 27.3 69.8 36.4 43.8 16.8 0.0 53.4
Other 3.7 2.7 23 42.9 18.2 2.0 27.3 0.0 11.4 0.0 4.7
Total 100 100 100 100 100 100 100 100 100 100 100

Table 97: Type of Accommodation by Purpose of Visit (%) Oct to Dec 14

TYPE OF Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
ACCOMMODATION Relatives Travel| Study Tour| Events| Climate Tourism

Hotel 24.5 73.3 6.0 35.7 50.0 18.7 16.7 23.4] 63.9 33.3 33.9
Apartment/Villa 2.8 3.9 1.9 0.0 4.2 3.2 13.3 0.0 5.9 55.6 3.6
Guest House 5.3 2.6 5.6 0.0 12.5 3.4 0.0 14.9 3.9 0.0 4.5
Friends/Relatives 63.1 16.0 83.3 28.6 12.5 69.0 50.0 213 18.8] 11.1 52.5
Other 4.3 4.2 3.2 35.7 20.8 5.6 20.0 40.4 7.5 0.0 5.5
Total 100 100 100 100 100 100 100 100 100 100 100

Table 98: Length of Stay by Country of Residence (%) July 14

LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 16.2 11.2 5.4 32.8 25.0 24.2 20.0
1 week - 2 weeks 48.7 38.3 26.8 20.4 0.0 27.3 35.2
2 weeks - 1 month 21.8 44.9 42.9 23.9 0.0 6.1 26.8
1 month - 2 months 4.1 0.9 10.7 9.5 12.5 15.2 6.4
3 months or more 2.6 0.0 0.0 3.5 12.5 24.2 34
Not Stated 6.6 4.7 14.3 10.0 50.0 3.0 8.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 99: Length of Stay by Country of Residence (%) Aug 14

LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 13.0 3.0 1.5 18.4 61.5 44.8 13.9
1 week - 2 weeks 33.3 24.4 10.5 16.2 0.0 10.3 24.1
2 weeks - 1 month 36.5 57.7 69.2 41.4 15.4 13.8 42.5
1 month - 2 months 7.7 8.5 10.5 11.6 7.7 27.6 9.6
3 months or more 0.7 0.0 3.0 1.1 0.0 0.0 0.9
Not Stated 8.9 6.5 53 11.2 15.4 3.4 9.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 21.9 16.1 24.0 42.9 71.7 55.2 33.5
1 week - 2 weeks 319 24.7 11.0 19.6 0.0 6.9 21.0
2 weeks - 1 month 29.5 28.0 39.0 14.9 15.2 22.4 23.3
1 month - 2 months 8.0 15.1 17.0 12.6 2.2 8.6 11.7
3 months or more 1.6 3.2 2.0 0.5 6.5 1.7 1.7
Not Stated 7.2 12.9 7.0 9.6 4.3 5.2 8.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 101: Length of Stay by Country of Residence (%) July to Sep 14
LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 15.4 9.7 10.0 30.0 63.8 44.2 21.2
1 week - 2 weeks 36.3 27.5 13.8 18.2 0.0 13.3 25.3
2 weeks - 1 month 32.0 43.7 53.6 28.5 13.8 15.8 334
1 month - 2 months 7.0 9.3 12.8 11.6 5.0 15.0 9.6
3 months or more 1.3 1.2 2.1 1.3 5.0 7.5 1.6
Not Stated 8.1 8.5 7.6 10.4 12.5 4.2 8.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 102: Length of Stay by Country of Residence (%) Oct 14
LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 28.7 234 22.4 48.7 52.4 17.0 38.4
1 week - 2 weeks 35.3 315 32.8 19.6 21.4 34.0 26.1
2 weeks - 1 month 19.9 29.0 29.3 19.0 2.4 8.5 19.8
1 month - 2 months 7.3 4.8 5.2 4.8 2.4 14.9 5.8
3 months or more 1.4 0.8 1.7 0.3 2.4 0.0 0.8
Not Stated 7.3 10.5 8.6 7.5 19.0 25.5 9.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 103: Length of Stay by Country of Residence (%) Nov 14

LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 23.9 12.0 17.5 40.2 69.6 55.9 30.8
1 week - 2 weeks 36.1 39.3 14.4 25.5 8.7 20.3 29.0
2 weeks - 1 month 27.1 32.2 32.0 16.1 13.0 3.4 22.3
1 month - 2 months 5.2 6.6 7.2 3.3 0.0 6.8 4.8
3 months or more 1.6 1.1 11.3 04 0.0 0.0 1.7
Not Stated 6.1 8.7 17.5 14.5 8.7 13.6 114
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 104: Length of Stay by Country of Residence (%) Dec 14

LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 16.2 13.4 20.4 32.8 47.7 20.0 24.9
1 week - 2 weeks 46.1 36.9 24.1 28.2 20.5 47.5 34.2
2 weeks - 1 month 24.5 34.1 37.0 21.4 4.5 15.0 24.2
1 month - 2 months 4.6 1.1 11.1 2.4 6.8 2.5 33
3 months or more 1.2 1.7 1.9 2.6 2.3 7.5 2.3
Not Stated 7.5 12.8 5.6 12.7 18.2 7.5 11.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 105: Length of Stay by Country of Residence (%) Oct to Dec 14

LENGTH OF STAY U.S.A] Canada U.K.] Caribbean South Other Total
America
Less than 1 week 233 15.4 19.6 41.2 54.1 33.6 31.6
1 week - 2 weeks 38.7 36.4 22.0 24.0 18.3 32.2 29.6
2 weeks - 1 month 23.9 321 32.5 18.8 5.5 8.2 22.0
1 month - 2 months 5.7 4.1 7.7 3.6 3.7 8.2 4.7
3 months or more 1.4 1.2 6.2 1.0 1.8 21 1.6
Not Stated 6.9 10.7 12.0 11.3 16.5 15.8 10.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
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Table 106: Length of Stay by Purpose of Visit (%) July 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events] Climate Tourism
Less than 1 week 11.3 47.7 12.6 66.7 0.0 35.2 100.0 16.7 11.5 0.0 19.9
1 week - 2 weeks 39.4 35.2 27.4 0.0 0.0 33.0 0.0 66.7 53.8 100.0 353
2 weeks - 1 month 31.5 6.8 40.4 0.0 20.0 20.9 0.0 0.0 1.9 0.0 26.7
1 month - 2 months 4.4 4.5 11.2 0.0 40.0 1.1 0.0 0.0 3.8 0.0 6.4
3 months or more 2.5 2.3 0.9 0.0 20.0 0.0 0.0 0.0 25.0 0.0 3.4
Not Stated 10.8 3.4 7.6 333 20.0 9.9 0.0 16.7 3.8 0.0 8.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 107: Length of Stay by Purpose of Visit (%) Aug 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events] Climate Tourism
Less than 1 week 13.4 42.0 9.8 0.0 0.0 14.6 0.0 0.0 18.5 50.0 13.7
1 week - 2 weeks 21.5 22.2 24.5 7.1 235 35.0 7.7 18.2 22.2 0.0 24 .4
2 weeks - 1 month 41.6 21.0) 46.0 85.7 11.8 36.5 53.8 54.5 48.1 25.0 41.9
1 month - 2 months 10.9 2.5 11.1 0.0 52.9 4.0 15.4 0.0 7.4 25.0 9.5
3 months or more 0.2 0.0) 1.8 7.1 11.8 0.0 0.0 4.5 0.0 0.0 0.9
Not Stated 12.5 12.3 6.9 0.0 0.0 9.9 23.1 22.7 3.7 0.0 9.6
Total 100.0 100.0, 100.0 100.0 100.0 100.0 100.0, 100.0 100.0, 100.0 100.0,

Table 108: Length of Stay by Purpose of Visit (%) Sep 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events] Climate Tourism
Less than 1 week 16.9 68.6 22.5 0.0 12.5 37.1 0.0 0.0 64.7 100.0 33.4
1 week - 2 weeks 23.2 8.5 19.5 0.0 0.0 48.6 0.0 0.0 2.9 0.0 21.4
2 weeks - 1 month 30.8 9.0 32.6 0.0 25.0 7.9 100.0 50.0 8.8 0.0 23.2
1 month - 2 months 16.4 4.5 15.6 0.0 25.0 0.7 0.0 25.0 5.9 0.0 11.4
3 months or more 0.3 3.1 2.0 0.0 0.0) 0.7 0.0 0.0 8.8 0.0 1.7
Not Stated 12.4 6.3 7.8 0.0 37.5 5.0 0.0 25.0 8.8 0.0 8.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 109: Length of Stay by Purpose of Visit (%) July to Sep 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal| To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events|] Climate Tourism
Less than 1 week 14.1 58.4 14.0 11.8 3.3 24.6 6.3 3.1 24.7 30.0 21.0
1 week - 2 weeks 25.1 17.3 23.7 5.9 13.3 38.4 6.3 25.0 27.3 50.0 25.6
2 weeks - 1 month 36.5 11.0 41.0 70.6 16.7 25.7 56.3 43.8 28.9 10.0 33.1
1 month - 2 months 11.4 4.1 12.4 0.0 43.3 2.6 12.5 3.1 6.2 10.0 9.4
3 months or more 0.6 2.3 1.7 5.9 10.0 0.2 0.0 3.1 8.2 0.0 1.6
Not Stated 12.2 6.9 7.3 5.9 13.3 8.5 18.8 21.9 4.6 0.0 9.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 110: Length of Stay by Purpose of Visit (%) Oct 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events] Climate Tourism
Less than 1 week 22.4 64.7 16.3 0.0 40.0 38.5 25.0 0.0 63.8 100.0 38.4
1 week - 2 weeks 29.3 14.5 36.6 66.7 20.0 34.6 50.0 333 10.1 0.0 26.2
2 weeks - 1 month 29.3 4.3 29.7 0.0 20.0 17.0 0.0 0.0 16.8 0.0 19.9
1 month - 2 months 8.0 5.1 6.2 0.0 20.0 1.1 25.0 0.0 6.7 0.0 5.7
3 months or more 0.8 0.4 1.8 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.8
Not Stated 10.3 11.0 9.4 333 0.0 8.8 0.0 66.7 2.0 0.0 9.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 111: Length of Stay by Purpose of Visit (%) Nov 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events] Climate Tourism
Less than 1 week 19.9 55.7 14.2 0.0 62.5 31.0 26.7 20.0 58.1 58.8 30.8|
1 week - 2 weeks 32.3 14.2 29.9 0.0 0.0 34.2 40.0 70.0 30.1 0.0 28.8|
2 weeks - 1 month 27.2 17.0 33.2 0.0 0.0 17.4 20.0) 10.0 5.4 11.8 22.4
1 month - 2 months 7.3 2.8 4.7 60.0 25.0 3.8 0.0 0.0 1.1 0.0 4.8
3 months or more 0.3 2.4 4.4 0.0 12.5 0.5 0.0 0.0 0.0 0.0 1.7
Not Stated 13.0 8.0 135 40.0 0.0 13.0 13.3 0.0 5.4 29.4 11.5
Total 100.0 100.0, 100.0 100.0 100.0 100.0 100.0, 100.0 100.0, 100.0 100.0,

Table 112: Length of Stay by Purpose of Visit (%) Dec 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events] Climate Tourism
Less than 1 week 16.1 45.9 15.9 42.9 36.4 36.2 9.1 25.0 14.8 100.0 24.7
1 week - 2 weeks 36.1 21.1 40.0 0.0 18.2 37.6 45.5 25.0 36.2 0.0 33.9
2 weeks - 1 month 26.6 15.7 28.2 14.3 0.0 15.4 27.3 18.8 36.2 0.0 24.2
1 month - 2 months 3.3 5.4 6.4 0.0 0.0 0.7 0.0 6.3 3.4 0.0 3.9
3 months or more 0.4 2.7 1.4 14.3 18.2 0.7 9.1 6.3 5.4 0.0 2.2
Not Stated 17.5 9.2 8.2 28.6 27.3 9.4 9.1 18.8 4.0 0.0 10.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 113: Length of Stay by Purpose of Visit (%) Oct to Dec 14

LENGTH OF STAY Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal| To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events] Climate Tourism
Less than 1 week 19.5 56.4 15.5 20.0 45.8 35.1 20.0 20.4 43.7 63.2 31.6
1 week - 2 weeks 32.6 16.3 35.2 13.3 12.5 35.3 43.3 53.1 24.8 0.0 29.5
2 weeks - 1 month 27.7 11.7 30.5 6.7 4.2 16.7 20.0 12.2 21.5 10.5 22.1
1 month - 2 months 6.2 4.4 5.7 20.0 12.5 1.9 3.3 2.0 4.1 0.0 4.8
3 months or more 0.5 1.7 2.6 6.7 12.5 0.4 3.3 2.0 2.3 0.0 1.6
Not Stated 13.6 9.5 10.5 33.3 12.5 10.5 10.0 10.2 3.6 26.3 10.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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MODE OF PAYMENT Very Often] Seldom Never Total
Often
Cash 88.8 9.5 1.6 0.0 100.0
Credit Cards 13.3 14.7 20.0 52.0 100.0
Travellers' Cheques 0.4 0.0 1.7 97.9 100.0
Other 3.2 0.0 0.8 96.0 100.0
Table 115: Mode of Payment (%) Aug 14
MODE OF PAYMENT Very Often] Seldom Never Total
Often
Cash 87.6 7.7 33 1.4 100.0
Credit Cards 11.8 9.7 25.3 53.2 100.0
Travellers' Cheques 0.7 0.9 1.7 96.7 100.0
Other 4.6 1.9 1.5 92.0 100.0
Table 116: Mode of Payment (%) Sep 14
MODE OF PAYMENT Very Often] Seldom Never Total
Often
Cash 82.7 13.8 1.8 1.7 100.0
Credit Cards 13.0 12.6 24.4 50.0 100.0
Travellers' Cheques 0.0 0.0 4.0 96.0 100.0
Other 0.0 1.2 1.2 97.5 100.0
Table 117: Mode of Payment (%) July to Sep 14
MODE OF PAYMENT Very Often| Seldom Never Total
Often
Cash 86.4 9.9 2.5 1.2 100.0
Credit Cards 12.5 11.6 24.0 52.0 100.0
Travellers' Cheques 0.4 0.4 2.4 96.7 100.0
Other 2.9 1.3 1.3 94.5 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown
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Table 118: Mode of Payment (%) Oct 14

MODE OF PAYMENT Very Often| Seldom Never Total
Often

Cash 80.7 11.8 4.1 3.3 100.0

Credit Cards 19.3 11.9 18.4 50.3 100.0

Travellers' Cheques 0.9 0.9 0.6 97.6 100.0

Other 0.8 1.6 2.4 95.2 100.0

Table 119: Mode of Payment (%) Nov 14

MODE OF PAYMENT Very Often] Seldom Never Total
Often

Cash 81.9 11.8 3.8 2.5 100.0

Credit Cards 13.2 11.7 30.1 45.0 100.0

Travellers' Cheques 0.3 0.0 2.3 97.4 100.0

Other 7.2 4.6 3.3 84.9 100.0

Table 120: Mode of Payment (%) Dec 14

MODE OF PAYMENT Very Often| Seldom Never Total
Often
Cash 82.3 12.9 3.3 1.4 100.0
Credit Cards 17.8 13.2 19.5 49.6 100.0
Travellers' Cheques 0.8 1.6 7.2 90.4 100.0
Other 3.8 0.0 3.8 92.5 100.0
Table 121: Mode of Payment (%) Oct to Dec 14
MODE OF PAYMENT Very Often| Seldom Never Total
Often
Cash 81.6 12.1 3.8 2.5 100.0
Credit Cards 16.7 12.2 22.9 48.2 100.0
Travellers' Cheques 0.7 0.8 3.0 95.5 100.0
Other 4.2 2.3 3.1 90.4 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 122: Activities Undertaken by Country of Residence (%) Jul 14

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 12.5 5.6 5.4 7.0 0.0 9.1 8.9
No 87.5 94.4 94.6 93.0 100.0 90.9 91.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 8.5 4.7 1.8 1.0 0.0 0.0 4.6
No 91.5 95.3 98.2 99.0 100.0 100.0 95.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 14.0 8.4 5.4 5.0 0.0 3.0 9.0
No 86.0 91.6 94.6 95.0 100.0 97.0 91.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 11.8 7.5 0.0 2.0 125 3.0 6.8
No 88.2 92.5 100.0 98.0 87.5 97.0 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 7.7 3.7 5.4 1.0 0.0 6.1 4.7
No 92.3 96.3 94.6 99.0 100.0 93.9 95.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 15.1 2.8 8.9 5.5 0.0 33.3 10.5
No 84.9 97.2 91.1 94.5 100.0 66.7 89.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 2.2 7.5 0.0 6.5 0.0 3.0 4.1
No 97.8 92.5 100.0 93.5 100.0 97.0 95.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 27.3 16.8 19.6 14.4 0.0 24.2 20.7
No 72.7 83.2 80.4 85.6 100.0 75.8 79.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 23.6 9.3 3.6 12.9 0.0 24.2 16.3
No 76.4 90.7 96.4 87.1 100.0 75.8 83.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 31.7 48.6 48.2 49.8 75.0 12.1 40.7
No 68.3 51.4 51.8 50.2 25.0 87.9 59.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
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Table 123: Activities Undertaken by Country of Residence (%) Aug 14

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 10.7 3.5 45.1 8.2 7.7 27.6 12.0
No 89.3 96.5 54.9 91.8 92.3 72.4 88.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 11.5 9.0 3.8 3.0 7.7 0.0 7.7
No 88.5 91.0 96.2 97.0 92.3 100.0 923
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 7.3 11.9 15.8 13.5 15.4 24.1 10.9
No 92.7 88.1 84.2 86.5 84.6 75.9 89.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 11.1 11.4 15.8 7.2 0.0 17.2 10.2
No 88.9 88.6 84.2 92.8 100.0 82.8 89.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 6.1 8.5 5.3 6.7 0.0 24.1 6.7
No 93.9 91.5 94.7 933 100.0 75.9 933
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 10.3 5.5 44.4 3.2 23.1 10.3 10.4
No 89.7 94.5 55.6 96.8 76.9 89.7 89.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 4.2 0.5 0.8 2.5 0.0 0.0 2.8
No 95.8 99.5 99.2 97.5 100.0 100.0 97.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 27.6 26.4 53.4 18.3 0.0 31.0 26.2
No 72.4 73.6 46.6 81.7 100.0 69.0 73.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 16.6 10.9 13.5 17.7 0.0 3.4 15.5
No 83.4 89.1 86.5 82.3 100.0 96.6 84.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 39.5 42.3 10.5 49.0 61.5 37.9 40.9
No 60.5 57.7 89.5 51.0 38.5 62.1 59.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
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Table 124: Activities Undertaken by Country of Residence (%) Sep 14

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 4.8 4.3 12.0 3.3 4.3 5.2 4.8
No 95.2 95.7 88.0 96.7 95.7 94.8 95.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 3.2 1.1 12.0 1.2 2.2 0.0 2.6
No 96.8 98.9 88.0 98.8 97.8 100.0 97.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 5.6 7.0 8.0 4.4 2.2 3.4 5.3
No 94.4 93.0 92.0 95.6 97.8 96.6 94.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 5.6 5.9 13.0 5.6 2.2 6.9 6.3
No 94.4 94.1 87.0 94.4 97.8 93.1 93.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 3.2 5.4 12.0 1.9 0.0 0.0 3.6
No 96.8 94.6 88.0 98.1 100.0 100.0 96.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 9.6 9.1 0.0 2.1 6.5 6.9 5.3
No 90.4 90.9 100.0 97.9 93.5 93.1 94.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 0.8 2.2 1.0 0.7 0.0 0.0 0.9
No 99.2 97.8 99.0 99.3 100.0 100.0 99.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 11.2 14.0 28.0 17.5 0.0 13.8 15.4
No 88.8 86.0 72.0 82.5 100.0 86.2 84.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 12.0 15.1 16.0 9.6 4.3 19.0 12.0
No 88.0 84.9 84.0 90.4 95.7 81.0 88.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 45.0 43.0 42.0 47.8 65.2 43.1 46.3
No 55.0 57.0 58.0 52.2 34.8 56.9 53.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
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Table 125: Activities Undertaken by Country of Residence (%) Jul to Sep 14

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 10.0 4.3 26.0 6.1 5.0 11.7 9.1
No 90.0 95.7 74.0 93.9 95.0 88.3 90.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 9.2 5.1 6.2 2.0 3.8 0.0 5.5
No 90.8 94.9 93.8 98.0 96.3 100.0 94.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 8.4 9.3 11.1 8.7 6.3 8.3 8.8
No 91.6 90.7 88.9 91.3 93.8 91.7 91.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 10.2 8.5 11.8 5.7 2.5 8.3 8.3
No 89.8 91.5 88.2 94.3 97.5 91.7 91.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 5.9 6.3 7.6 3.9 0.0 7.5 5.3
No 94.1 93.7 92.4 96.1 100.0 92.5 94.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 11.2 6.3 22.1 3.2 11.3 15.0 8.8
No 88.8 93.7 77.9 96.8 88.8 85.0 91.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 3.1 2.6 0.7 2.5 0.0 0.8 2.5
No 96.9 97.4 99.3 97.5 100.0 99.2 97.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 24.3 19.6 38.1 17.3 0.0 20.8 21.7
No 75.7 80.4 61.9 82.7 100.0 79.2 78.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 17.2 12.1 12.5 13.8 2.5 16.7 14.6
No 82.8 87.9 87.5 86.2 97.5 83.3 85.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 38.9 43.9 28.7 48.7 65.0 33.3 42.5
No 61.1 56.1 71.3 51.3 35.0 66.7 57.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 3.8 8.9 5.2 5.0 7.1 6.4 53
No 96.2 91.1 94.8 95.0 92.9 93.6 94.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 2.4 3.2 0.0 1.9 0.0 4.3 2.1
No 97.6 96.8 100.0 98.1 100.0 95.7 97.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 7.7 1.6 3.4 6.3 0.0 8.5 5.9
No 92.3 98.4 96.6 93.7 100.0 91.5 94.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 10.5 4.8 6.9 3.4 2.4 0.0 5.4
No 89.5 95.2 93.1 96.6 97.6 100.0 94.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 2.8 4.8 0.0 2.1 2.4 4.3 2.5
No 97.2 95.2 100.0 97.9 97.6 95.7 97.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 4.5 4.0 8.6 1.7 0.0 19.1 3.7
No 95.5 96.0 914 98.3 100.0 80.9 96.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 0.7 0.8 1.7 1.2 0.0 0.0 1.0
No 99.3 99.2 98.3 98.8 100.0 100.0 99.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 10.5 12.9 3.4 8.7 9.5 25.5 10.1
No 89.5 87.1 96.6 91.3 90.5 74.5 89.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.8 8.1 6.9 12.9 16.7 27.7 12.3
No 89.2 91.9 93.1 87.1 83.3 72.3 87.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 48.3 54.8 63.8 58.5 54.8 29.8 54.5
No 51.7 45.2 36.2 41.5 45.2 70.2 45.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 127: Activities Undertaken by Country of Residence (%) Nov 14

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 10.0 4.4 4.1 0.8 4.3 25.4 5.5
No 90.0 95.6 95.9 99.2 95.7 74.6 94.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 9.7 4.9 0.0 0.6 4.3 3.4 3.9
No 90.3 95.1 100.0 99.4 95.7 96.6 96.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 4.2 6.6 7.2 3.9 4.3 5.1 4.8
No 95.8 93.4 92.8 96.1 95.7 94.9 95.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 11.9 7.7 1.0 7.5 0.0 3.4 7.8
No 88.1 92.3 99.0 92.5 100.0 96.6 92.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 3.5 2.7 1.0 14 4.3 3.4 2.3
No 96.5 97.3 99.0 98.6 95.7 96.6 97.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 6.8 2.7 5.2 1.2 0.0 22.0 4.3
No 93.2 97.3 94.8 98.8 100.0 78.0 95.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 2.6 2.2 0.0 0.2 0.0 0.0 1.1
No 97.4 97.8 100.0 99.8 100.0 100.0 98.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 22.6 21.9 14.4 9.3 8.7 44.1 17.1
No 77.4 78.1 85.6 90.7 91.3 55.9 82.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 9.0 3.8 24.7 15.9 17.4 1.7 12.2
No 91.0 96.2 75.3 84.1 82.6 98.3 87.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 42.6 40.4 38.1 43.9 52.2 45.8 42.8
No 57.4 59.6 61.9 56.1 47.8 54.2 57.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Kingston
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Table 128: Activities Undertaken by Country of Residence (%) Decl4

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 6.6 1.7 1.9 0.4 13.6 17.5 3.4
No 93.4 98.3 98.1 99.6 86.4 82.5 96.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 6.2 1.7 1.9 0.7 4.5 10.0 2.8
No 93.8 98.3 98.1 99.3 95.5 90.0 97.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 33 2.8 3.7 3.1 0.0 5.0 3.1
No 96.7 97.2 96.3 96.9 100.0 95.0 96.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 6.2 5.0 0.0 2.4 0.0 5.0 3.6
No 93.8 95.0 100.0 97.6 100.0 95.0 96.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 4.6 3.4 1.9 0.4 2.3 10.0 2.5
No 95.4 96.6 98.1 99.6 97.7 90.0 97.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 33 34 11.1 1.5 13.6 17.5 3.9
No 96.7 96.6 88.9 98.5 86.4 82.5 96.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 0.0 1.1 0.0 0.0 0.0 2.5 0.3
No 100.0 98.9 100.0 100.0 100.0 97.5 99.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 16.6 7.8 5.6 9.8 0.0 15.0 10.6
No 83.4 92.2 94.4 90.2 100.0 85.0 89.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 11.2 12.3 9.3 17.7 13.6 5.0 14.1
No 88.8 87.7 90.7 82.3 86.4 95.0 85.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 46.9 50.8 38.9 36.9 56.8 40.0 42.8
No 53.1 49.2 61.1 63.1 43.2 60.0 57.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 129: Activities Undertaken by Country of Residence (%) Oct to Decl4

ACTIVITY PARTICIPATION U.S.A] Canada U.K.] Caribbean South Other Total
America
Jungle tours/ excursions Yes 6.9 4.5 3.8 2.3 9.2 17.1 4.8
No 93.1 95.5 96.2 97.7 90.8 82.9 95.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 6.2 3.3 0.5 1.1 2.8 5.5 2.9
No 93.8 96.7 99.5 98.9 97.2 94.5 97.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 5.1 3.9 53 4.6 0.9 6.2 4.6
No 94.9 96.1 94.7 95.4 99.1 93.8 95.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 9.8 6.0 2.4 4.4 0.9 2.7 5.7
No 90.2 94.0 97.6 95.6 99.1 97.3 94.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 3.6 3.5 1.0 14 2.8 5.5 2.4
No 96.4 96.5 99.0 98.6 97.2 94.5 97.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 5.0 33 7.7 1.5 5.5 19.9 4.0
No 95.0 96.7 92.3 98.5 94.5 80.1 96.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.2 1.4 0.5 0.5 0.0 0.7 0.8
No 98.8 98.6 99.5 99.5 100.0 99.3 99.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 16.7 14.4 9.1 9.3 5.5 30.1 12.7
No 83.3 85.6 90.9 90.7 94.5 69.9 87.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.3 8.0 15.8 15.3 15.6 11.0 12.8
No 89.7 92.0 84.2 84.7 84.4 89.0 87.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 45.8 47.9 455 47.4 55.0 39.0 46.8
No 54.2 52.1 54.5 52.6 45.0 61.0 53.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
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Table 130: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Jul 14

ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America

Kaiteur Yes 18.5 11.2 16.1 4.0 37.5 33.3 13.8
No 81.5 88.8 83.9 96.0 62.5 66.7 86.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 19.2 6.5 21.4 7.0 12.5 51.5 15.2
No 80.8 93.5 78.6 93.0 87.5 48.5 84.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 7.7 2.8 10.7 0.5 0.0 3.0 4.7
No 92.3 97.2 89.3 99.5 100.0 97.0 95.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 23.2 11.2 23.2 6.5 0.0 51.5 17.5
No 76.8 88.8 76.8 93.5 100.0 48.5 82.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 32.8 11.2 16.1 15.9 25.0 6.1 21.6
No 67.2 88.8 83.9 84.1 75.0 93.9 78.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 23.2 14.0 8.9 12.9 0.0 0.0 16.1
No 76.8 86.0 91.1 87.1 100.0 100.0 83.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 31.7 51.4 39.3 52.7 75.0 21.2 41.7
No 68.3 48.6 60.7 47.3 25.0 78.8 58.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 131: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Aug 14
ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America
Kaiteur Yes 154 6.5 51.1 8.0 0.0 24.1 14.7
No 84.6 93.5 48.9 92.0 100.0 75.9 85.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 16.6 28.4 34.6 12.5 0.0 24.1 18.0
No 83.4 71.6 65.4 87.5 100.0 75.9 82.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 7.7 5.5 24.1 8.7 15.4 0.0 9.0
No 923 94.5 75.9 91.3 84.6 100.0 91.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 20.0 214 45.9 12.5 0.0 31.0 19.8
No 80.0 78.6 54.1 87.5 100.0 69.0 80.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 23.9 27.4 60.9 28.1 30.8 10.3 28.5
No 76.1 72.6 39.1 71.9 69.2 89.7 71.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.9 10.9 7.5 8.2 7.7 24.1 9.9
No 89.1 89.1 92.5 91.8 923 75.9 90.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 38.7 40.3 11.3 44.7 53.8 31.0 38.7
No 61.3 59.7 88.7 55.3 46.2 69.0 61.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 132: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Sep 14
ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America
Kaiteur Yes 8.8 12.9 2.0 4.2 6.5 13.8 7.2
No 91.2 87.1 98.0 95.8 93.5 86.2 92.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 10.4 15.1 17.0 7.9 6.5 15.5 10.9
No 89.6 84.9 83.0 92.1 93.5 84.5 89.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 7.6 7.5 17.0 8.9 6.5 0.0 8.5
No 92.4 92.5 83.0 91.1 93.5 100.0 91.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 12.7 20.4 33.0 7.7 8.7 27.6 14.6
No 87.3 79.6 67.0 92.3 91.3 72.4 85.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 15.9 22.0 25.0 17.2 0.0 13.8 17.6
No 84.1 78.0 75.0 82.8 100.0 86.2 82.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 7.6 1.6 14.0 5.1 0.0 3.4 5.6
No 92.4 98.4 86.0 94.9 100.0 96.6 94.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 49.0 54.3 36.0 47.1 56.5 41.4 47.9
No 51.0 45.7 64.0 52.9 43.5 58.6 52.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 133: Attractions Visited During Stay by Country of Residence (Multiple Response
%) July to Sep 14

ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America
Kaiteur Yes 14.7 9.9 27.3 5.9 7.5 21.7 12.2
No 85.3 90.1 72.7 94.1 92.5 78.3 87.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 15.9 18.6 26.0 9.9 5.0 27.5 15.3
No 84.1 81.4 74.0 90.1 95.0 72.5 84.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 7.7 5.7 19.0 7.4 8.8 0.8 8.0
No 923 94.3 81.0 92.6 91.3 99.2 92.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 19.3 18.8 37.0 9.7 5.0 35.0 17.7
No 80.7 81.2 63.0 90.3 95.0 65.0 82.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 24.2 219 39.8 22.0 12.5 10.8 23.7
No 75.8 78.1 60.2 78.0 87.5 89.2 76.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 12.9 8.1 10.0 7.9 2.5 7.5 9.8
No 87.1 91.9 90.0 92.1 97.5 92.5 90.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 39.3 48.0 25.3 47.0 57.5 33.3 42.2
No 60.7 52.0 74.7 53.0 42.5 66.7 57.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 134: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Oct 14

ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America

Kaiteur Yes 4.5 8.1 15.5 2.4 11.9 25.5 5.5
No 95.5 91.9 84.5 97.6 88.1 74.5 94.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 5.6 7.3 8.6 8.4 0.0 14.9 7.5
No 94.4 92.7 91.4 91.6 100.0 85.1 92.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 3.8 2.4 5.2 6.9 0.0 4.3 5.2
No 96.2 97.6 94.8 93.1 100.0 95.7 94.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 13.3 12.9 15.5 7.5 23.8 12.8 10.8
No 86.7 87.1 84.5 92.5 76.2 87.2 89.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 17.1 12.1 12.1 17.3 16.7 25.5 16.8
No 82.9 87.9 87.9 82.7 83.3 74.5 83.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 9.4 8.9 5.2 5.7 7.1 23.4 7.7
No 90.6 91.1 94.8 94.3 92.9 76.6 92.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 49.7 51.6 51.7 58.1 45.2 31.9 53.4
No 50.3 48.4 48.3 41.9 54.8 68.1 46.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 135: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Nov 14
ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America
Kaiteur Yes 12.3 3.8 7.2 4.6 4.3 16.9 7.4
No 87.7 96.2 92.8 95.4 95.7 83.1 92.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 10.0 4.4 9.3 8.1 13.0 10.2 8.3
No 90.0 95.6 90.7 91.9 87.0 89.8 91.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 5.5 4.4 2.1 5.0 4.3 0.0 4.5
No 94.5 95.6 97.9 95.0 95.7 100.0 95.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 10.6 9.8 22.7 8.3 13.0 28.8 11.5
No 89.4 90.2 77.3 91.7 87.0 71.2 88.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 11.9 10.9 25.8 15.1 13.0 20.3 14.7
No 88.1 89.1 74.2 84.9 87.0 79.7 85.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 11.6 12.6 4.1 9.5 174 15.3 10.6
No 88.4 87.4 95.9 90.5 82.6 84.7 89.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 47.7 48.6 36.1 46.2 52.2 441 46.1
No 52.3 51.4 63.9 53.8 47.8 55.9 53.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
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Table 136: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Decl4

ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America

Kaiteur Yes 7.1 4.5 24.1 1.3 6.8 12.5 5.1
No 92.9 95.5 75.9 98.7 93.2 87.5 94.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 8.3 5.6 13.0 5.2 0.0 7.5 6.3
No 91.7 94.4 87.0 94.8 100.0 92.5 93.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 10.0 1.7 3.7 2.6 2.3 2.5 4.2
No 90.0 98.3 96.3 97.4 97.7 97.5 95.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 12.9 8.4 25.9 10.5 4.5 20.0 11.6
No 87.1 91.6 74.1 89.5 95.5 80.0 88.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 15.4 9.5 315 15.5 6.8 10.0 14.7
No 84.6 90.5 68.5 84.5 93.2 90.0 85.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.8 14.5 5.6 5.9 0.0 2.5 8.2
No 89.2 85.5 94.4 94.1 100.0 97.5 91.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 45.6 46.9 46.3 43.7 56.8 47.5 45.6
No 54.4 53.1 53.7 56.3 43.2 52.5 54.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 137: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Oct to Decl4

ACTIVITY PARTICIPATION U.S.A| Canada U.K.] Caribbean South Other Total
America
Kaiteur Yes 8.1 5.1 13.9 2.8 8.3 18.5 6.0
No 91.9 94.9 86.1 97.2 91.7 81.5 94.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 8.0 5.6 10.0 7.3 2.8 11.0 7.4
No 92.0 94.4 90.0 92.7 97.2 89.0 92.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden Yes 6.2 2.9 3.3 5.0 1.8 2.1 4.7
No 93.8 97.1 96.7 95.0 98.2 97.9 95.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings Yes 12.2 10.1 215 8.7 13.8 21.2 11.3
No 87.8 89.9 78.5 91.3 86.2 78.8 88.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens |Yes 14.7 10.7 234 16.1 11.9 19.2 15.4
No 85.3 89.3 76.6 83.9 88.1 80.8 84.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 10.6 12.3 4.8 7.0 6.4 14.4 8.8
No 89.4 87.7 95.2 93.0 93.6 85.6 91.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 47.8 48.8 43.1 50.0 51.4 41.1 48.5
No 52.2 51.2 56.9 50.0 48.6 58.9 51.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 138: Rating of Product Components (%) July 14

PRODUCT COMPONENTS Poor| Average Good| Excellent] Not Stated Total
Airline connections 9.4 16.8 314 24.3 18.1 100
Travel agents 5.0 12.2 26.5 16.5 39.8 100
Immigration 6.2 16.6 38.3 24.0 14.9 100
Customs 6.2 15.2 35.5 23.7 19.4 100
Accommodation 5.3 17.8 27.7 25.8 23.4 100
Restaurants 6.0 15.3 36.2 18.3 24.2 100
Night life 7.7 13.4 20.6 10.8 47.6 100
Hotel staff 5.6 13.5 19.4 10.9 50.5 100
Security 14.9 16.1 23.9 9.0 36.2 100
Friendliness of people 4.9 12.4 31.2 32.4 19.1 100
Taxis/ hired cars 5.4 16.6 30.8 20.0 27.1 100
Tours/ excursions 4.7 9.1 16.8 11.6 57.7 100
Other 5.4 1.9 3.5 2.1 87.0 100

Table 139: Rating of Product Components (%) Aug 14

PRODUCT COMPONENTS Poor| Average Good| Excellent] Not Stated Total
Airline connections 14.3 17.4 36.9 16.1 15.2 100
Travel agents 8.7 14.1 26.2 14.6 36.3 100
Immigration 6.3 19.1 39.3 20.8 14.5 100
Customs 6.5 14.5 42.1 21.7 15.2 100
Accommodation 4.4 8.9 32.8 31.2 22.6 100
Restaurants 5.8 20.3 34.7 16.1 23.0 100
Night life 54 159 25.1 11.4 42.1 100
Hotel staff 5.7 8.2 15.8 13.8 56.4 100
Security 11.3 17.0 23.7 9.0 39.1 100
Friendliness of people 6.7 10.8 32.5 33.1 16.8 100
Taxis/ hired cars 3.4 11.5 32.5 26.8 25.7 100
Tours/ excursions 2.6 7.2 16.1 15.4 58.7 100
Other 1.2 1.2 2.9 1.3 93.3 100
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 140: Rating of Product Components (%) Sep 14
PRODUCT COMPONENTS Poor| Average Good] Excellent] Not Stated Total
Airline connections 8.6 15.9 33.7 17.4 24.3 100
Travel agents 2.7 10.9 25.8 10.1 50.5 100
Immigration 5.0 16.7 35.9 21.9 20.6 100
Customs 3.6 16.1 37.2 20.1 23.0 100
Accommodation 3.0 14.0 28.5 24.4 30.2 100
Restaurants 4.1 18.4 29.5 13.6 34.4 100
Night life 5.5 12.7 15.2 11.9 54.8 100
Hotel staff 3.2 11.4 19.6 8.6 57.2 100
Security 10.2 17.8 21.7 7.7 42.6 100
Friendliness of people 5.4 10.8 32.8 28.2 22.8 100
Taxis/ hired cars 4.4 13.7 28.0 21.6 32.3 100
Tours/ excursions 1.7 4.5 13.3 5.5 75.0 100
Other 1.5 1.6 1.8 1.1 94.1 100
Table 141: Rating of Product Components (%) July to Sep 14
PRODUCT COMPONENTS Poor| Average Good] Excellent] Not Stated Total
Airline connections 11.6 16.8 34.8 18.1 18.6 100
Travel agents 6.1 12.7 26.1 13.6 41.4 100
Immigration 5.9 17.8 38.0 21.8 16.5 100
Customs 5.5 15.1 39.3 21.6 18.5 100
Accommodation 4.1 12.3 30.5 28.0 25.2 100
Restaurants 5.3 18.7 334 15.7 26.8 100
Night life 5.9 14.4 21.1 11.4 47.1 100
Hotel staff 49 10.3 17.7 11.6 55.5 100
Security 11.6 17.0 23.1 8.6 39.6 100
Friendliness of people 5.9 11.1 32.4 31.4 19.2 100
Taxis/ hired cars 4.1 13.2 30.8 23.8 28.0 100
Tours/ excursions 2.7 6.8 15.4 11.5 63.6 100
Other 2.1 1.5 2.7 1.4 92.3 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 142: Rating of Product Components (%) Oct 14
PRODUCT COMPONENTS Poor| Average Good] Excellent] Not Stated Total
Airline connections 8.0 18.9 36.4 17.9 18.8 100
Travel agents 5.4 10.1 23.0 10.1 51.3 100
Immigration 4.5 14.0 45.2 20.1 16.3 100
Customs 3.8 16.1 42.2 19.8 18.1 100
Accommodation 1.9 11.5 31.4 28.9 26.3 100
Restaurants 3.1 22.1 31.6 14.1 29.1 100
Night life 2.8 12.2 18.6 16.4 49.9 100
Hotel staff 2.3 8.4 25.6 10.1 53.6 100
Security 7.9 16.4 28.6 6.2 40.9 100
Friendliness of people 2.9 10.8 32.8 323 21.2 100
Taxis/ hired cars 2.4 12.2 34.4 19.1 31.9 100
Tours/ excursions 0.9 7.6 7.6 6.1 77.8 100
Other 1.0 0.9 33 0.3 94.4 100
Table 143: Rating of Product Components (%) Nov 14
PRODUCT COMPONENTS Poor] Average Good| Excellent] Not Stated Total
Airline connections 9.0 16.9 31.2 19.5 23.5 100
Travel agents 2.8 9.6 22.9 115 53.1 100
Immigration 3.8 17.9 34.1 22.3 21.9 100
Customs 2.8 15.9 33.2 25.2 22.9 100
Accommodation 3.2 124 27.6 24.7 32.1 100
Restaurants 3.7 19.0 35.2 11.2 30.8 100
Night life 5.9 12.2 16.3 8.5 57.1 100
Hotel staff 4.6 10.4 18.3 9.9 56.8 100
Security 7.9 19.6 23.2 6.3 43.0 100
Friendliness of people 2.6 8.4 31.5 32.8 24.7 100
Taxis/ hired cars 3.8 15.2 25.8 18.3 36.9 100
Tours/ excursions 1.1 6.4 9.0 6.4 77.2 100
Other 0.9 0.9 0.7 1.2 96.3 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 144: Rating of Product Components (%) Dec 14
PRODUCT COMPONENTS Poor| Average Good| Excellent] Not Stated Total
Airline connections 8.5 11.8 32.1 16.6 31.0 100
Travel agents 3.1 9.3 20.6 9.2 57.9 100
Immigration 4.8 114 34.1 18.4 31.2 100
Customs 4.0 10.7 34.0 17.5 33.8 100
Accommodation 2.2 6.5 23.1 26.9 41.2 100
Restaurants 5.1 12.0 28.7 12.7 41.6 100
Night life 4.0 10.9 16.7 7.8 60.6 100
Hotel staff 0.7 7.4 16.5 9.4 66.0 100
Security 8.8 13.4 18.2 5.0 54.6 100
Friendliness of people 5.8 8.1 24.5 29.7 32.0 100
Taxis/ hired cars 3.1 11.5 22.5 17.4 45,5 100
Tours/ excursions 1.0 6.8 8.6 4.6 79.0 100
Other 0.1 0.9 0.7 0.4 98.0 100
Table 145: Rating of Product Components (%) Oct to Dec 14
PRODUCT COMPONENTS Poor| Average Good| Excellent] Not Stated Total
Airline connections 8.5 16.0 33.2 18.0 24.2 100
Travel agents 3.8 9.7 22.2 10.3 54.0 100
Immigration 4.3 14.6 37.9 20.4 22.8 100
Customs 3.5 14.4 36.5 20.9 24.6 100
Accommodation 2.5 10.3 27.5 26.8 32.9 100
Restaurants 3.9 17.9 32.0 12.6 33.5 100
Night life 4.2 11.8 17.2 11.0 55.7 100
Hotel staff 2.6 8.8 20.2 9.8 58.6 100
Security 8.2 16.6 23.5 5.9 45.9 100
Friendliness of people 3.7 9.1 29.8 31.7 25.8 100
Taxis/ hired cars 3.1 13.0 27.7 18.3 37.8 100
Tours/ excursions 1.0 6.9 8.4 5.7 78.0 100
Other 0.7 0.9 1.6 0.7 96.2 100

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 146: Rating of Product Components by Country of Residence (Average Rating)

July 14
PRODUCT COMPONENTS U.S.A] Canada U.K.| Caribbean South Other Total
America

Airline connections 6.6 6.4 6.8 6.9 6.1 53 6.6
Travel agents 7.0 6.9 6.2 6.3 7.0 6.6 6.7
Immigration 6.6 7.6 6.9 6.8 6.4 6.4 6.8
Customs 6.9 7.6 6.8 6.6 6.4 6.0 6.9
Accommodation 6.9 7.7 6.9 6.5 7.0 6.6 6.9
Restaurants 6.9 6.8 6.7 6.3 7.0 54 6.6
Night life 5.8 6.0 6.7 6.1 6.3 5.5 6.0
Hotel staff 6.3 6.4 6.0 6.1 7.0 5.0 6.2
Security 4.9 5.1 5.5 5.7 4.6 5.6 53
Friendliness of people 7.0 7.7 8.1 7.4 7.0 8.3 7.4
Taxis/ hired cars 6.4 7.2 6.5 7.2 5.2 6.5 6.7
Tours/ excursions 6.5 6.3 5.7 7.1 7.0 6.2 6.5
Other 3.7 7.5 7.0 4.3 7.0 4.0 4.5

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 147: Rating of Product Components by Country of Residence (Average Rating) _Aug
14

PRODUCT COMPONENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Airline connections 5.9 6.5 4.6 6.0 5.4 5.7 5.9
Travel agents 5.8 6.9 6.2 6.6 6.6 54 6.2
Immigration 6.5 7.2 4.8 7.1 5.3 7.1 6.6
Customs 6.7 7.4 5.1 7.2 5.3 6.9 6.8
Accommodation 7.3 7.5 8.3 7.7 6.6 7.1 7.5
Restaurants 6.5 6.3 6.1 6.3 5.2 6.1 6.4
Night life 6.2 5.8 6.0 6.7 5.6 5.3 6.2
Hotel staff 6.9 5.3 7.2 6.5 5.2 6.5 6.6
Security 5.5 4.3 6.3 5.4 6.3 6.1 5.5
Friendliness of people 7.4 7.2 6.7 7.5 6.3 7.1 7.3
Taxis/ hired cars 7.5 7.2 7.6 7.2 5.5 6.9 7.3
Tours/ excursions 7.3 5.6 8.4 7.1 5.6 5.3 7.2
Other 6.5 53 1.0 6.2 7.0 1.0 5.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston
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Table 148: Rating of Product Components by Country of Residence (Average Rating) _Sep
14

PRODUCT COMPONENTS U.S.A] Canada U.K.| Caribbean South Other Total
America
Airline connections 6.6 7.0 4.8 6.5 7.3 53 6.4
Travel agents 6.6 6.8 6.1 6.9 7.6 4.9 6.6
Immigration 7.0 6.8 6.5 7.1 6.4 5.2 6.8
Customs 7.0 7.4 6.5 7.0 6.5 5.2 6.9
Accommodation 7.8 6.9 7.0 7.4 6.4 5.8 7.2
Restaurants 6.5 6.9 5.5 6.8 53 5.2 6.4
Night life 5.9 6.9 5.4 6.7 6.7 4.2 6.2
Hotel staff 6.1 6.0 6.4 6.8 6.5 5.5 6.4
Security 4.3 5.1 5.4 6.0 6.2 53 5.4
Friendliness of people 7.5 6.5 7.2 7.5 7.8 5.9 7.3
Taxis/ hired cars 6.6 7.5 6.9 7.3 7.2 5.2 7.0
Tours/ excursions 5.7 7.3 7.4 6.9 7.3 6.8 6.7
Other 5.2 1.0 6.4 5.6 0.0 2.5 5.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 149: Rating of Product Components by Country of Residence (Average Rating) _Jul

to Sep 14
PRODUCT COMPONENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Airline connections 6.2 6.6 5.1 6.3 6.5 5.4 6.2
Travel agents 6.2 6.9 6.2 6.7 7.2 54 6.4
Immigration 6.6 7.1 5.8 7.1 6.0 6.0 6.7
Customs 6.8 7.4 5.9 7.0 6.0 5.8 6.8
Accommodation 7.3 7.3 7.6 7.4 6.5 6.3 7.3
Restaurants 6.6 6.6 6.1 6.5 54 54 6.4
Night life 6.1 6.2 6.0 6.6 6.2 4.8 6.2
Hotel staff 6.7 5.8 6.7 6.6 6.0 5.6 6.4
Security 5.2 4.8 5.9 5.7 6.1 5.5 5.4
Friendliness of people 7.3 7.1 7.1 7.5 7.2 6.9 7.3
Taxis/ hired cars 7.1 7.3 7.1 7.2 6.4 5.9 7.1
Tours/ excursions 6.9 6.2 7.7 7.0 6.7 6.3 6.9
Other 5.0 5.7 5.8 5.6 7.0 2.5 53
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 150: Rating of Product Components by Country of Residence (Average Rating) _Oct

14
PRODUCT COMPONENTS U.S.A] Canada U.K.| Caribbean South Other Total
America

Airline connections 6.2 6.9 5.9 6.4 7.3 5.8 6.4
Travel agents 6.3 6.7 6.1 6.2 7.0 5.7 6.3
Immigration 6.9 7.4 5.5 7.1 7.0 5.0 6.9
Customs 6.7 7.3 6.5 7.0 6.9 4.8 6.9
Accommodation 7.3 8.0 7.3 7.6 8.3 6.9 7.6
Restaurants 6.3 7.4 6.4 6.2 7.4 6.1 6.4
Night life 6.4 7.2 6.5 7.2 6.1 5.1 6.9
Hotel staff 6.3 6.7 6.3 7.1 7.4 6.0 6.8
Security 5.0 4.4 53 6.2 7.3 4.0 5.7
Friendliness of people 7.8 7.9 7.2 7.5 7.1 7.5 7.6
Taxis/ hired cars 7.2 7.4 6.8 7.0 7.5 6.5 7.1
Tours/ excursions 6.8 6.3 6.0 6.7 7.0 5.1 6.6
Other 6.1 5.5 0.0 3.8 7.0 7.0 5.6

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 151: Rating of Product Components by Country of Residence (Average Rating) _Nov

14
PRODUCT COMPONENTS U.S.A] Canada U.K.] Caribbean South Other Total
America

Airline connections 6.8 7.0 6.2 6.1 4.6 5.6 6.4
Travel agents 7.1 7.1 6.2 6.9 6.0 5.1 6.8
Immigration 7.3 7.6 5.4 6.7 6.6 6.2 6.9
Customs 7.5 7.8 6.3 7.1 6.8 5.7 7.1
Accommodation 7.5 7.9 6.5 7.3 5.8 5.7 7.3
Restaurants 6.7 6.4 5.8 6.4 5.6 54 6.3
Night life 5.9 6.3 49 6.1 5.5 5.5 5.9
Hotel staff 6.8 7.0 5.1 6.3 5.8 5.8 6.3
Security 5.5 4.9 5.2 5.9 4.3 5.1 5.5
Friendliness of people 8.2 7.5 7.0 7.8 7.6 7.7 7.8
Taxis/ hired cars 6.7 6.7 5.2 7.4 7.3 6.3 6.8
Tours/ excursions 7.2 7.5 6.0 6.3 4.6 6.5 6.7
Other 4.0 7.0 7.0 7.0 0.0 0.0 5.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 152: Rating of Product Components by Country of Residence (Average Rating) _Dec

14
PRODUCT COMPONENTS U.S.A] Canada U.K.| Caribbean South Other Total
America

Airline connections 6.3 7.9 4.0 6.3 6.7 5.8 6.5
Travel agents 6.0 7.3 5.7 6.6 6.2 6.4 6.5
Immigration 7.1 7.9 6.0 6.6 5.4 5.5 6.9
Customs 7.2 8.0 6.2 6.7 5.3 5.9 6.9
Accommodation 7.8 8.4 7.2 7.9 6.7 6.2 7.8
Restaurants 6.2 7.2 5.2 7.0 54 5.8 6.5
Night life 6.2 5.5 4.3 7.0 5.3 6.8 6.2
Hotel staff 6.4 6.5 7.9 7.8 5.9 6.6 7.1
Security 53 5.4 5.7 5.4 4.1 4.7 53
Friendliness of people 7.1 7.3 7.2 7.8 6.5 7.8 7.4
Taxis/ hired cars 6.9 7.2 6.2 7.2 6.3 7.7 7.0
Tours/ excursions 7.1 5.5 5.2 7.1 43 5.8 6.4
Other 4.0 6.7 0.0 6.4 0.0 7.0 6.0

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 153: Rating of Product Components by Country of Residence (Average Rating) _Oct

to Dec 14
PRODUCT COMPONENTS U.S.A] Canada U.K.] Caribbean South Other Total
America
Airline connections 6.4 7.3 5.6 6.3 6.5 5.7 6.4
Travel agents 6.5 7.1 6.0 6.5 6.5 5.6 6.5
Immigration 7.1 7.7 5.6 6.9 6.3 5.6 6.9
Customs 7.1 7.7 6.3 6.9 6.3 5.5 7.0
Accommodation 7.5 8.1 6.9 7.6 7.2 6.1 7.5
Restaurants 6.4 6.9 5.8 6.4 6.2 5.7 6.4
Night life 6.2 6.2 5.1 6.9 5.6 5.7 6.4
Hotel staff 6.5 6.7 5.9 7.0 6.5 6.0 6.7
Security 53 5.0 53 5.9 5.5 4.7 5.5
Friendliness of people 7.7 7.5 7.1 7.7 7.0 7.7 7.6
Taxis/ hired cars 6.9 7.1 5.8 7.2 7.0 6.7 7.0
Tours/ excursions 7.0 6.4 5.8 6.7 5.4 6.0 6.6
Other 5.4 6.5 7.0 5.5 7.0 7.0 5.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 154: Rating of Product Components by Purpose of Visit (Average Rating) July 14

PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure Others Total
Relatives Travel| Study Tour Events| Climate Tourism
Airline connections 7.1 5.2 6.8 8.0 5.8 6.9 7.0 7.6 6.0 0.0 6.6
Travel agents 6.8 5.1 7.0 7.0 8.0 7.3 7.0 10.0 6.4 0.0 6.7
Immigration 7.0 6.1 7.5 7.0 5.2 7.4 7.0 7.0 4.4 4.0 6.8
Customs 6.9 5.4 7.3 7.0 6.3 7.4 7.0 7.0 7.2 4.0 6.9
Accommodation 6.9 5.9 7.2 7.0 4.6 8.0 7.0 8.2 6.7 4.0 6.9
Restaurants 6.9 5.3 6.8 4.0 5.5 6.9 7.0 8.5 7.0 0.0 6.6
Night life 6.5 4.2 6.7 7.0 5.5 6.2 7.0 7.0 4.4 4.0 6.0
Hotel staff 6.3 5.2 5.9 9.0| 7.0 6.9 7.0 8.5 7.2 4.0 6.2
Security 5.0 4.5 5.9 7.0 5.0 5.0 7.0 7.0 5.6 4.0 5.3
Friendliness of people 7.0 7.9 6.9 9.0 8.8 7.7 7.0 8.5 8.5 7.0 7.4
Taxis/ hired cars 6.6 6.1 7.4 9.0 7.6 7.2 7.0 7.0 5.1 4.0 6.7
Tours/ excursions 7.0 6.9 6.5 7.0 8.0 6.5 7.0 4.0 3.9 7.0 6.5
Other 5.2 1.9 7.4 7.0 10.0) 8.2 7.0 0.0 1.0 0.0 4.5

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 155: Rating of Product Components by Purpose of Visit (Average Rating) Aug 14

PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure Other| Total
Relatives Travel| Study Tour Events| Climate Tourism
Airline connections 6.0 4.7 6.0 6.6 7.9 5.7 6.1 6.3 6.1 10.0) 5.9
Travel agents 6.4 5.9 6.0 9.6 5.1 6.1 6.0 4.8 6.3 10.0| 6.2
Immigration 6.9 5.8 6.4 3.8 7.2 6.7 7.0 7.1 6.9 10.0 6.6
Customs 7.1 6.3 6.6 1.2 7.0 6.8 7.0 7.0 7.2 10.0) 6.8
Accommodation 7.9 6.4 7.5 1.6 7.7 7.7 7.4 7.0 7.3 10.0 7.5
Restaurants 6.6 4.9 6.3 6.8 7.0 6.8 7.0 6.0 5.1 10.0) 6.4
Night life 6.2 5.8 6.0 9.5 7.3 6.3 6.1 7.4 6.0 0.0 6.2
Hotel staff 7.2 4.9 6.0 9.1 7.2 6.7 6.3 7.0 8.0 0.0) 6.6
Security 5.8 5.5 5.0 1.2 5.1 6.1 5.2 4.0 6.5 0.0 5.5
Friendliness of people 7.7 6.7 6.9 9.8 8.9 7.5 7.0 6.3 7.1 10.0 7.3
Taxis/ hired cars 7.5 6.2 7.0 9.4 8.1 7.6 7.4 8.3 7.5 10.0 7.3
Tours/ excursions 7.6 5.2 6.9 10.0] 7.4 6.7 10.0] 8.0 7.3 0.0] 7.2
Other 6.5 4.0 5.4 0.0 8.5 6.7 4.0 33 1.0 0.0 5.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 156: Rating of Product Components by Purpose of Visit (Average Rating) Sep 14
PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel] Study Tour| Events| Climate Tourism
Airline connections 6.6 6.0 6.4 0.0 7.0 6.2 10.0) 6.0 6.8 0.0 6.4
Travel agents 6.8 6.1 6.6 0.0 7.8 7.0 0.0 6.3 6.5 0.0 6.6
Immigration 7.1 6.4 6.8 0.0 7.0 6.9 7.0 5.5 6.9 0.0 6.8
Customs 7.5 6.1 6.9 0.0 6.6 6.7 0.0) 6.3 7.6 0.0 6.9
Accommodation 7.7 6.1 7.9 0.0 7.0 6.8 0.0 5.5 7.0 0.0 7.2
Restaurants 6.8 5.8 7.0 0.0 6.0| 5.7 0.0 4.0 5.4 0.0 6.4
Night life 6.7 4.9 7.0 0.0 6.0 5.0 0.0 8.0 4.8 0.0 6.2
Hotel staff 6.4 6.3 6.3 0.0 7.0 6.0 0.0 8.0 6.9 0.0 6.4
Security 5.6 5.5 5.3 0.0 7.0 4.8 0.0 6.0 5.6 10.0 5.4
Friendliness of people 7.0 7.0 7.9 0.0 6.5 7.5 0.0 4.8 6.0 10.0 7.3
Taxis/ hired cars 7.3 6.4 7.2 0.0 8.3 6.9 0.0 7.0 5.9 0.0 7.0
Tours/ excursions 6.9 5.9 7.3 0.0] 8.2 5.4 0.0 6.3 6.0 0.0] 6.7
Other 6.0 3.5 6.0 0.0 0.0 4.0 0.0 0.0 0.0 0.0 5.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston
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Table 157: Rating of Product Components by Purpose of Visit (Average Rating) July to

Sep 14
PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events| Climate Tourism
Airline connections 6.3 5.5 6.3 6.8 7.3 6.1 7.0 6.5 6.2 10.0| 6.2
Travel agents 6.6 5.8 6.3 9.1 6.2 6.5 6.1 6.4 6.4 10.0 6.4
Immigration 7.0 6.2 6.7 4.4 6.8 6.9 7.0 6.9 6.2 5.7 6.7
Customs 7.1 6.0 6.8 2.2 6.8 6.9 7.0 6.9 7.3 5.7 6.8
Accommodation 7.6 6.1 7.5 2.6 7.0 7.5 7.4 7.0 7.1 6.3 7.3
Restaurants 6.7 5.5 6.6 6.4] 6.5 6.6 7.0 6.1 5.8 10.0 6.4
Night life 6.4 4.9 6.4 9.4 6.7 6.0) 6.3 7.4 5.0 4.0 6.2
Hotel staff 6.8 5.8 6.0 9.1 7.1 6.6 6.4 7.3 7.3 4.0 6.4
Security 5.6 5.3 5.3 2.2 5.6 5.6 5.5 4.9 6.0 5.0] 5.4
Friendliness of people 7.4 7.2 7.2 9.6 8.3 7.5 7.0 6.5 7.4 8.1 7.3
Taxis/ hired cars 7.3 6.2 7.1 9.3 8.0 7.3 7.4 7.9 6.3 5.7 7.1
Tours/ excursions 7.3 6.1 6.9 9.6 7.7 6.4 9.3 7.6 6.0 7.0 6.9
Other 5.9 2.8 6.0 7.0 9.0 6.3 5.5 3.3 1.0 0.0 5.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 158: Rating of Product Components by Purpose of Visit (Average Rating) Oct 14

PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure Other| Total
Relatives Travel| Study Tour Events| Climate Tourism

Airline connections 6.8 6.4 6.5 10.0 7.6 5.4 5.5 7.0 6.0 7.0 6.4
Travel agents 6.9 6.4 7.2 0.0] 10.0 5.7 5.0 7.0 3.9 0.0] 6.3
Immigration 7.2 6.8 6.8 0.0 8.8 6.1 7.0 7.0 7.3 7.0 6.9
Customs 7.3 6.9 6.8 0.0] 7.6 6.1 7.0 7.0 6.8 7.0 6.9
Accommodation 8.0 6.7 8.0 0.0] 8.2 7.5 6.3 10.0 7.7 4.0 7.6
Restaurants 7.0 6.4 6.5 0.0 7.6 6.5 7.0 10.0 5.2 4.0 6.4
Night life 7.3 6.5 6.7 0.0] 4.0 6.0 6.0 7.0 7.6 1.0 6.9
Hotel staff 7.8 6.7 5.8 0.0| 8.2 6.3 6.0 10.0 6.8 4.0 6.8
Security 5.8 6.2 5.0 0.0 7.0 5.2 4.8 7.0 5.9 4.0 5.7
Friendliness of people 7.8 7.7 7.7 10.0 7.6 7.5 7.8 10.0 7.1 4.0 7.6
Taxis/ hired cars 7.3 7.3 7.2 0.0] 7.0 7.0 8.5 0.0 6.4 7.0 7.1
Tours/ excursions 7.8 6.6 6.3 0.0] 7.0 4.8 6.0 10.0 4.3 0.0] 6.6
Other 7.0 4.9 4.9 0.0] 7.0 3.2 0.0 0.0 4.0 0.0 5.6
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 159: Rating of Product Components by Purpose of Visit (Average Rating) Nov 14
PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal| To Enjoy | Adventure Other| Total

Relatives Travel| Study Tour Events| Climate Tourism

Airline connections 6.5 5.5 6.6 10.0 6.6 7.2 6.6 3.2 6.7 7.0 6.4
Travel agents 6.7 5.7 7.1 10.0 7.0 7.2 8.3 5.0 6.5 7.9 6.8
Immigration 7.3 5.9 6.9 7.8 8.3 7.6 8.0 4.5 7.0 6.1 6.9
Customs 7.3 6.1 7.6 7.8 8.0 8.0 8.5 4.8 7.3 6.1 7.1
Accommodation 7.5 6.3 7.7 7.8 6.6 7.9 8.7 6.0 6.6 7.9 7.3
Restaurants 6.6 5.8 6.6 7.8 6.6 6.6 7.9 4.9 5.9 7.0 6.3
Night life 6.5 5.4 5.7 10.0 4.0 6.2 8.0 2.3 6.6 7.0 5.9
Hotel staff 6.8 5.9 5.8 10.0 6.6 6.9 8.0 6.3 5.8 7.0 6.3
Security 5.7 5.7 5.7 7.8 5.7 4.8 7.4 4.3 4.4 7.0 5.5
Friendliness of people 7.7 7.5 7.9 10.0 9.1 7.7 9.6 9.2 7.4 7.9 7.8
Taxis/ hired cars 7.4 6.3 6.2 7.8 6.6 6.9 6.5 9.1 6.4 7.0 6.8
Tours/ excursions 7.0 6.0 6.2 10.0] 10.0] 6.5 10.0] 8.0 5.5 7.0 6.7
Other 4.7 6.8 7.3 10.0 0.0 4.8 0.0 0.0 2.5 0.0 5.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Survey Department

Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 160: Rating of Product Components by Purpose of Visit (Average Rating) Dec 14
PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure Other| Total
Relatives Travel| Study Tour Events| Climate Tourism
Airline connections 7.3 6.0 6.7 4.0 8.7 6.1 6.1 6.2 5.4 0.0 6.5
Travel agents 6.6 6.1 6.7 5.5 7.0 6.0 6.3 8.1 7.2 0.0] 6.5
Immigration 7.5 6.6 7.2 2.8 7.0 7.1 5.3 5.8 5.2 0.0 6.9
Customs 7.6 6.4 7.1 2.8 7.0 7.3 7.0 7.3 5.2 0.0] 6.9
Accommodation 7.9 7.0 8.0 7.8 6.6 7.9 9.1 7.0 8.5 0.0 7.8
Restaurants 7.1 6.5 6.1 5.2 5.3 6.2 5.3 6.0 6.7 0.0 6.5
Night life 5.9 6.5 6.1 5.5 6.4 6.2 6.3 8.0 6.2 0.0] 6.2
Hotel staff 6.8 6.5 6.8 7.8 4.6 6.2 7.9 7.4 9.5 0.0) 7.1
Security 5.4 4.6 5.4 4.0 5.0 5.2 8.0 7.0 6.4 0.0 5.3
Friendliness of people 7.0 7.9 7.8 5.2 5.7 7.5 7.9 8.5 7.3 0.0 7.4
Taxis/ hired cars 7.0 7.2 6.9 5.5 6.0| 6.9 49 8.0 7.1 0.0 7.0
Tours/ excursions 6.3 6.3 6.8 6.4 4.0| 6.0 5.5 7.9 7.0 0.0] 6.4
Other 6.7 4.0 5.0 0.0 0.0 5.5 0.0 0.0 7.0 0.0 6.0

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 161: Rating of Product Components by Purpose of Visit (Average Rating) _Oct to

Dec 14

PRODUCT COMPONENTS Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure Other| Total

Relatives Travel| Study Tour Events| Climate Tourism

Airline connections 6.9 6.0 6.6 7.0 7.6 6.3 6.3 4.1 6.0 7.0 6.4
Travel agents 6.7 6.1 7.0 7.8 7.5 6.4 7.2 6.5 5.7 7.9 6.5
Immigration 7.3 6.4 7.0 5.0 7.9 6.9 6.9 4.9 6.8 6.3 6.9
Customs 7.4 6.5 7.2 5.0 7.5 7.1 7.5 5.5 6.5 6.3 7.0
Accommodation 7.8 6.6 7.9 7.8 7.0 7.8 8.4 6.6 7.6 7.4 7.5
Restaurants 6.9 6.2 6.4 6.3 6.4 6.5 6.7 5.3 5.8 6.6 6.4
Night life 6.6 6.2 6.2 7.8 5.5 6.1 7.0 3.7 7.2 6.0 6.4
Hotel staff 7.1 6.4 6.1 8.9 6.5 6.5 7.6 6.9 7.2 6.5 6.7
Security 5.7 5.6 5.3 5.7 5.8 5.0 7.0 4.9 5.7 6.5 5.5
Friendliness of people 7.5 7.7 7.8 7.8 7.5 7.6 8.5 9.0 7.2 7.4 7.6
Taxis/ hired cars 7.3 6.9 6.8 7.0 6.5 6.9 6.3 8.8 6.6 7.0 7.0
Tours/ excursions 7.1 6.3 6.4 8.0 7.0 5.9 6.5 8.1 5.4 7.0 6.6
Other 6.4 5.9 5.7 10.0] 7.0 4.0 0.0 0.0 3.5 0.0 5.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 162: Rating Value for Money (%) Jul 14

ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 35.9 39.8 24.3 100.0
Cost of accommodation 10.0 354 54.6 100.0
Cost of meals 12.2 34.6 53.2 100.0
Cost of drinks 11.9 28.1 60.0 100.0

Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston
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ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 26.2 43.8 29.9 100.0
Cost of accommodation 10.4 31.6 58.1 100.0
Cost of meals 10.5 25.2 64.3 100.0
Cost of drinks 9.5 24.1 66.4 100.0
Table 164: Rating Value for Money (%) Sep 14
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 23.7 37.9 38.5 100.0
Cost of accommodation 7.8 26.4 65.8 100.0
Cost of meals 12.8 25.1 62.1 100.0
Cost of drinks 11.9 29.5 58.6 100.0
Table 165: Rating Value for Money (%) July to Sep 14
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 27.4 41.3 31.3 100.0
Cost of accommodation 9.6 30.8 59.6 100.0
Cost of meals 11.5 27.1 61.4 100.0
Cost of drinks 10.7 26.5 62.9 100.0
Table 166: Rating Value for Money (%) Oct 14
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 25.3 37.2 37.4 100.0
Cost of accommodation 10.7 26.1 63.2 100.0
Cost of meals 11.6 18.3 70.1 100.0
Cost of drinks 11.4 20.6 68.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 20.0 35.1 44.8 100.0

Cost of accommodation 9.1 29.8 61.1 100.0

Cost of meals 8.6 26.1 65.2 100.0

Cost of drinks 9.3 28.6 62.0 100.0

Table 168: Rating Value for Money (%) Dec 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 24.3 37.3 38.4 100.0

Cost of accommodation 8.0 314 60.6 100.0

Cost of meals 9.9 25.7 64.4 100.0

Cost of drinks 10.9 23.0 66.1 100.0

Table 169: Rating Value for Money (%) Oct to Dec 14

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 23.2 36.5 40.3 100.0

Cost of accommodation 9.4 28.8 61.8 100.0

Cost of meals 10.1 23.1 66.8 100.0

Cost of drinks 10.5 24.2 65.3 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 170: Rating Value for Money by Country of Residence (%) July 14
ITEM RESPONSE U.S.A] Canada U.K.| Caribbean South Other Total
America
Cost of visit Very Expensive 314 42.9 44.0 36.1 57.1 30.0 35.9
Expensive 46.9 37.4 38.0 32.3 14.3 43.3 39.9
Not Expensive 21.7 19.8 18.0 31.6 28.6 26.7 24.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 6.5 13.0 20.0 11.9 0.0 12.0 10.0
Expensive 38.5 28.6 28.0 30.3 50.0 60.0 35.4
Not Expensive 55.0 58.4 52.0 57.8 50.0 28.0 54.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 6.3 17.0 16.2 13.5 0.0 31.0 12.2
Expensive 47.8 25.0 35.1 21.4 333 27.6 34.7
Not Expensive 45.9 58.0 48.6 65.1 66.7 41.4 53.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 7.0 17.2 27.0 11.2 0.0 14.3 11.9
Expensive 36.2 27.6 18.9 20.8 33.3 17.9 28.2
Not Expensive 56.8 55.2 54.1 68.0 66.7 67.9 59.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 171: Rating Value for Money by Country of Residence (%) Aug 14
ITEM RESPONSE U.S.A] Canada U.K.| Caribbean South Other Total
America
Cost of visit Very Expensive 27.2 39.3 16.4 24.8 4.2 25.0 26.6
Expensive 47.5 32.6 60.2 34.9 50.0 37.5 43.0
Not Expensive 25.2 28.1 23.4 40.4 45.8 375 304
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 10.6 14.7 20.0 5.1 0.0 0.0 104
Expensive 33.1 30.1 45.5 22.2 42.1 60.0 32.0
Not Expensive 56.2 55.2 345 72.8 57.9 40.0 57.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 12.7 23.4 6.1 3.3 0.0 0.0 10.6
Expensive 29.1 29.1 11.4 23.4 10.0 38.1 25.7
Not Expensive 58.3 47.4 82.5 73.3 90.0 61.9 63.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 11.3 22.1 4.2 3.5 0.0 0.0 9.6
Expensive 27.4 34.3 6.7 17.9 30.0 15.0 23.5
Not Expensive 61.3 43.6 89.1 78.6 70.0 85.0 66.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 99



Page 100 of 125

Table 172: Rating Value for Money by Country of Residence (%) Sep 14
ITEM RESPONSE U.S.A] Canada U.K.| Caribbean South Other Total
America

Cost of visit Very Expensive 20.8 31.6 27.4 22.6 0.0 30.0 23.2
Expensive 47.0 333 39.7 34.3 30.8 42.0 38.1
Not Expensive 32.2 35.0 32.9 43.1 69.2 28.0 38.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 8.1 8.5 2.1 8.1 0.0 16.7 7.9
Expensive 26.4 28.7 25.0 21.1 29.7 50.0 26.5
Not Expensive 65.5 62.8 72.9 70.9 70.3 333 65.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 17.8 15.3 7.7 11.3 0.0 14.0 12.8
Expensive 26.7 20.7 33.8 24.3 7.9 38.0 25.3
Not Expensive 55.6 64.0 58.5 64.4 92.1 48.0 62.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 11.5 20.7 9.5 11.0 0.0 12.2 12.0
Expensive 39.7 22.5 333 25.4 8.1 36.7 29.0
Not Expensive 48.9 56.8 57.1 63.6 91.9 51.0 59.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 173: Rating Value for Money by Country of Residence (%) July to Sep 14
ITEM RESPONSE U.S.A] Canada U.K.| Caribbean South Other Total

America

Cost of visit Very Expensive 26.9 37.8 25.1 25.9 7.1 28.8 27.5
Expensive 47.3 339 49.8 34.2 35.7 41.3 40.9
Not Expensive 25.8 28.2 25.1 39.8 57.1 29.8 31.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 9.2 12.4 15.3 7.5 0.0 11.8 9.6
Expensive 33.2 29.3 37.7 23.2 34.5 54.8 31.1
Not Expensive 57.6 58.3 47.0 69.3 65.5 333 59.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 12.2 19.5 8.3 8.1 0.0 16.0 11.6
Expensive 32.7 25.7 22.2 23.4 9.8 35.0 27.4
Not Expensive 55.1 54.8 69.4 68.4 90.2 49.0 61.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 10.4 20.5 9.6 7.6 0.0 10.3 10.8
Expensive 31.7 29.2 16.4 21.2 16.7 26.8 26.1
Not Expensive 57.9 50.3 74.0 71.2 83.3 62.9 63.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 174: Rating Value for Money by Country of Residence (%) Oct 14
ITEM RESPONSE U.S.A] Canada U.K.] Caribbean South Other Total
America

Cost of visit Very Expensive 44.4 35.2 14.3 16.3 18.2 13.5 253
Expensive 31.8 38.1 51.0 39.4 30.3 27.0 37.2

Not Expensive 23.8 26.7 34.7 44.2 51.5 59.5 37.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 22.4 12.3 5.4 3.4 18.8 16.0 10.5
Expensive 21.3 19.8 40.5 27.8 21.9 44.0 26.2

Not Expensive 56.3 67.9 54.1 68.8 59.4 40.0 63.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 26.0 16.3 11.4 3.5 12.1 12.1 11.4
Expensive 24.0 19.6 34.1 13.0 21.2 27.3 18.3

Not Expensive 50.0 64.1 54.5 83.5 66.7 60.6 70.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 27.0 13.0 12.8 3.8 12.1 9.1 11.3
Expensive 26.5 23.9 28.2 15.8 21.2 30.3 20.6

Not Expensive 46.5 63.0 59.0 80.4 66.7 60.6 68.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 175: Rating Value for Money by Country of Residence (%) Nov 14
ITEM RESPONSE U.S.A] Canada U.K.] Caribbean South Other Total
America

Cost of visit Very Expensive 22.8 25.9 32.0 14.9 0.0 9.4 20.0
Expensive 39.2 35.7 26.7 30.7 58.3 47.2 35.1

Not Expensive 38.0 38.5 41.3 54.3 41.7 43.4 44.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 13.3 12.5 6.5 4.7 28.6 4.4 9.1
Expensive 29.6 26.9 32.6 29.0 28.6 40.0 29.9

Not Expensive 57.1 60.6 60.9 66.3 42.9 55.6 61.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 9.6 10.8 16.1 5.6 0.0 4.1 8.3
Expensive 32.8 34.6 16.1 19.4 30.0 24.5 26.2

Not Expensive 57.6 54.6 67.7 75.0 70.0 71.4 65.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 10.6 11.7 18.1 5.8 0.0 2.0 9.0
Expensive 34.3 39.1 36.1 16.8 20.0 36.0 28.7

Not Expensive 55.1 49.2 45.8 77.4 80.0 62.0 62.2

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 176: Rating Value for Money by Country of Residence (%) Dec 14
ITEM RESPONSE U.S.A] Canada U.K.] Caribbean South Other Total
America

Cost of visit Very Expensive 28.3 211 11.8 25.8 3.7 34.6 24.4
Expensive 45.5 44.5 52.9 28.2 11.1 34.6 36.8
Not Expensive 26.3 34.4 35.3 46.0 85.2 30.8 38.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 8.1 10.2 4.3 4.1 4.2 33.3 7.8
Expensive 41.1 42.9 34.8 16.6 54.2 29.2 31.5
Not Expensive 50.8 46.9 60.9 79.3 41.7 37.5 60.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 11.2 12.3 10.0 7.5 10.7 9.1 9.8
Expensive 34.8 36.8 36.7 12.3 17.9 36.4 25.7
Not Expensive 54.0 50.9 53.3 80.3 71.4 54.5 64.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 12.3 13.9 12.5 8.7 3.8 9.5 10.7
Expensive 26.5 35.2 37.5 12.8 15.4 28.6 23.0
Not Expensive 61.3 50.9 50.0 78.4 80.8 61.9 66.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 177: Rating Value for Money by Country of Residence (%) Oct to Dec 14
ITEM RESPONSE U.S.A] Canada U.K.] Caribbean South Other Total

America

Cost of visit Very Expensive 314 26.9 22.2 18.4 9.7 16.4 23.2
Expensive 38.6 39.4 39.9 33.7 27.8 37.9 36.3
Not Expensive 30.0 33.8 38.0 47.8 62.5 45.7 40.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation Very Expensive 15.2 11.7 5.7 4.0 14.3 149 9.3
Expensive 29.4 30.4 35.8 25.5 34.9 38.3 28.9
Not Expensive 55.4 58.0 58.5 70.5 50.8 46.8 61.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 15.3 12.8 13.2 5.1 9.9 7.7 9.8
Expensive 30.5 31.3 26.5 14.9 21.1 27.9 23.2
Not Expensive 54.2 56.0 60.3 80.0 69.0 64.4 67.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 16.2 12.8 15.4 5.6 7.2 5.8 10.3
Expensive 29.7 335 34.3 15.4 18.8 32.7 24.2
Not Expensive 54.0 53.7 50.3 79.0 73.9 61.5 65.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 178: Rating Value for Money by Type of Accommodation (Average Rating) Jul 14

ITEM Hotel| Apartment/ Guest | Friends/ Other Total
Villa House] Relatives
Cost of visit 4.1 7.1 7.5 5.9 4.5 5.6
Cost of accommodation 3.6 4.8 3.4 2.0 3.6 2.8
Cost of meals 2.3 5.5 5.1 2.6 3.4 3.0
Cost of drinks 2.4 2.7 2.9 2.5 3.8 2.6
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 179: Rating Value for Money by Type of Accommodation (Average Rating) Aug 14

ITEM Hotel] Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 4.6 5.2 3.2 5.0 4.4 4.8
Cost of accommodation 4.6 1.7 2.6 1.9 1.8 2.6
Cost of meals 2.1 2.1 1.8 2.4 2.7 2.3
Cost of drinks 1.9 1.7 1.1 2.3 2.1 2.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 180: Rating Value for Money by Type of Accommodation (Average Rating) Sep 14

ITEM Hotel| Apartment/ Guest | Friends/ Other Total
Villa House] Relatives

Cost of visit 2.5 3.8 4.3 5.1 3.2 4.3

Cost of accommodation 2.5 2.4 3.5 1.8 0.8 2.1

Cost of meals 1.7 3.9 2.0 2.9 1.7 2.5

Cost of drinks 1.9 3.1 2.8 2.9 1.8 2.7

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 181: Rating Value for Money by Type of Accommodation (Average Rating) _Jul to
Sep 14

ITEM Hotel] Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 3.8 5.4 5.1 5.2 4.2 4.8
Cost of accommodation 3.6 2.9 3.1 1.9 1.8 2.5
Cost of meals 2.0 3.8 3.1 2.6 2.6 2.5
Cost of drinks 2.0 2.5 2.1 2.5 2.3 2.4
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 182: Rating Value for Money by Type of Accommodation (Average Rating) Oct 14

ITEM Hotel| Apartment/ Guest | Friends/ Other Total
Villa House] Relatives
Cost of visit 35 6.4 6.9 4.7 5.6 4.4
Cost of accommodation 2.8 41 3.5 1.7 3.8 2.4
Cost of meals 1.4 3.6 0.6 2.4 3.9 2.1
Cost of drinks 1.6 3.6 0.6 2.4 4.1 2.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 183: Rating Value for Money by Type of Accommodation (Average Rating) Nov 14

ITEM Hotel] Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 2.8 3.5 33 4.6 3.4 3.8
Cost of accommodation 2.5 3.0 2.1 2.1 4.7 2.4
Cost of meals 2.1 1.4 2.0 2.4 1.2 2.2
Cost of drinks 2.0 1.7 1.9 2.6 1.6 2.4
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 184: Rating Value for Money by Type of Accommodation (Average Rating) Dec 14

ITEM Hotel] Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 33 41 2.9 4.9 5.0 4.3
Cost of accommodation 2.4 1.9 3.0 2.2 3.5 2.4
Cost of meals 1.9 14 2.3 2.4 3.7 2.3
Cost of drinks 2.2 1.6 1.3 2.3 2.4 2.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 185: Rating Value for Money by Type of Accommodation (Average Rating) _Oct to
Dec 14

ITEM Hotel] Apartment/ Guest | Friends/ Other Total
Villa House] Relatives
Cost of visit 3.2 4.8 3.8 4.7 4.5 4.1
Cost of accommodation 2.6 3.1 2.6 2.0 4.2 2.4
Cost of meals 1.8 2.3 1.8 2.4 2.6 2.2
Cost of drinks 1.9 2.4 1.5 2.4 2.5 2.3
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street
Kingston
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Table 186: Rating Value for Money by Purpose of Visit (Average Rating) Jul 14

ITEM Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other| Total
Relatives Travel] Study Tour Events|] Climate| Tourism
Cost of visit 6.1 3.4 5.6 6.7 3.8 6.2 5.0 2.5 7.0 5.0 5.6
Cost of accommodation 2.9 3.2 2.7 0.0 3.8 2.0 5.0 2.0 2.7 5.0 2.8
Cost of meals 2.9 2.6 2.4 5.0 13 33 0.0 2.0 4.8 5.0 3.0
Cost of drinks 2.6 2.9 2.0 0.0 13 4.2 0.0 2.0 1.9 5.0 2.6
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 187: Rating Value for Money by Purpose of Visit (Average Rating) Aug 14

ITEM Vacation] Business| Visit Friends/ Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total
Relatives Travel] Study Tour Events] Climate Tourism
Cost of visit 5.0 3.9 5.0 5.0 5.3 5.2 7.2 3.8 2.2 5.0 4.8
Cost of accommodation 2.8 3.5 2.1 8.9 4.3 2.7 4.4 1.9 1.3 0.0 2.6
Cost of meals 2.3 2.9 2.1 0.0 3.7 3.0 5.7 0.0 1.2 3.3 2.3
Cost of drinks 2.3 2.6 2.1 0.4 0.7 2.5 5.0 0.0 1.0 33 2.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 188: Rating Value for Money by Purpose of Visit (Average Rating) Sep 14

ITEM Vacation] Business| Visit Friends/ Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total
Relatives Travel] Study Tour Events] Climate Tourism
Cost of visit 4.7 2.6 5.1 0.0 33 4.1 10.0] 1.3 3.8 0.0 4.3
Cost of accommodation 2.3 1.9 2.1 0.0 2.5 1.9 0.0 0.0 2.3 0.0 2.1
Cost of meals 3.5 1.7 2.3 0.0 2.0 2.2 10.0] 0.0 2.3 0.0 2.5
Cost of drinks 3.6 1.4 2.6 0.0 2.0 2.8 10.0] 0.0 2.7 0.0 2.7
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 189: Rating Value for Money by Purpose of Visit (Average Rating) Jul to Sep 14

ITEM Vacation] Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other| Total
Relatives Travel] Study Tour Events] Climate Tourism

Cost of visit 5.1 3.1 5.1 5.3 4.6 5.1 7.5 3.2 4.1 5.0 4.8

Cost of accommodation 2.7 2.6 2.2 7.8 3.9 2.4 4.4 1.6 1.9 3.6 2.5

Cost of meals 2.8 2.2 2.2 0.6 2.9 2.8 6.0 0.5 2.6 4.4 2.5

Cost of drinks 2.7 2.0 2.2 0.3 1.0 2.9 5.5 0.5 1.6 4.4 2.4

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 190: Rating Value for Money by Purpose of Visit (Average Rating) Oct 14

ITEM Vacation] Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other| Total
Relatives Travel] Study Tour Events] Climate Tourism
Cost of visit 3.7 2.6 5.2 5.0 1.0 5.5 3.8 0.0 6.1 5.0 4.4
Cost of accommodation 2.3 2.5 1.9 0.0 2.0 2.3 1.3 10.0 3.2 0.0 2.4
Cost of meals 1.7 1.6 3.2 0.0 2.0 2.6 1.3 0.0 1.3 5.0 2.1
Cost of drinks 1.6 1.5 3.1 0.0 2.0 3.0 1.3 0.0 2.1 5.0 2.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 191: Rating Value for Money by Purpose of Visit (Average Rating) Nov 14

ITEM Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel] Study Tour Events] Climate Tourism
Cost of visit 3.9 2.9 4.0 3.0 0.0 5.3 5.0 1.0 3.0 6.4 3.8
Cost of accommodation 2.6 2.2 1.2 2.5 0.0 3.5 2.2 4.0 2.3 5.0 2.4
Cost of meals 2.0 2.0 2.0 2.5 0.0 3.4 0.0 0.0 2.1 5.0 2.2
Cost of drinks 2.2 1.6 2.6 2.5 0.0 3.7 0.0 1.0 2.3 5.0 2.4
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Purpose of Visit (Average Rating) Dec 14

ITEM Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other| Total
Relatives Travel] Study Tour Events|] Climate| Tourism

Cost of visit 4.5 3.9 4.5 7.1 4.2 4.4 5.7 4.1 3.7 0.0 4.3

Cost of accommodation 2.5 1.8 2.8 7.5 3.0 2.7 1.7 5.5 1.2 0.0 2.4

Cost of meals 2.5 1.4 2.7 6.0 5.0 2.7 3.3 2.2 1.2 0.0 2.3

Cost of drinks 2.6 1.6 2.7 5.0 5.0 2.6 33 0.0 0.6 0.0 2.2

10 = Very expensive,

Table 193: Rating Value for Money b

5 = Expensive,

0 = Not expensive

Purpose of Visit (Average Rating) Oct to Dec 14

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel] Study Tour Events] Climate Tourism
Cost of visit 4.0 3.0 4.6 5.4 1.9] 5.1 5.0 1.8 4.7 6.3 4.1
Cost of accommodation 2.5 2.2 1.8 5.0 1.7 2.9 1.8 4.5 2.4 4.2 2.4
Cost of meals 2.1 1.7 2.7 4.4 2.3 3.0 1.3 0.5 1.5 5.0 2.2
Cost of drinks 2.1 15 2.8 3.9 2.3 3.2 1.3 0.8 1.8 5.0 2.3
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 194: Visitor's Intention to Return to Guyana by Country of Residence (%) Jul 14
VISITOR'S RETURN U.S.A Canada U.K.] Caribbean South Other Total
America
Definitely 49.8 53.3 51.8 47.8 37.5 39.4 49.3
Probably 41.7 35.5 37.5 37.8 50.0 54.5 39.9
Definitely Not 0.7 4.7 0.0 2.0 0.0 0.0 1.6
Not Stated 7.7 6.5 10.7 12.4 12.5 6.1 9.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 195: Visitor's Intention to Return to Guyana by Country of Residence (%) Aug 14
VISITOR'S RETURN U.S.A Canada U.K.] Caribbean South Other Total
America
Definitely 61.0 66.2 65.4 66.0 38.5 37.9 62.8
Probably 26.1 26.4 18.8 19.8 57.7 44.8 24.4
Definitely Not 4.6 1.5 9.0 1.0 0.0 3.4 3.4
Not Stated 8.2 6.0 6.8 13.3 3.8 13.8 9.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 196: Visitor's Intention to Return to Guyana by Country of Residence (%) Sep 14
VISITOR'S RETURN U.S.A Canada U.K.] Caribbean South Other Total
America
Definitely 61.4 51.6 58.0 61.8 76.1 25.9 58.2
Probably 25.1 18.8 21.0 24.0 15.2 56.9 24.5
Definitely Not 0.8 3.8 3.0 0.5 2.2 10.3 2.0
Not Stated 12.7 25.8 18.0 13.8 6.5 6.9 15.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 197: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jul to

Sep 14
VISITOR'S RETURN U.S.A] Canada U.K.] Caribbean South Other Total
America
Definitely 58.7 57.9 60.2 61.2 60.0 32.5 58.7
Probably 29.2 25.5 23.2 24.5 325 53.3 27.5
Definitely Not 3.1 3.0 5.2 1.0 1.3 5.8 2.6
Not Stated 9.0 13.6 11.4 13.3 6.3 8.3 11.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 198: Visitor's Intention to Return to Guyana by Country of Residence (%) Oct 14

VISITOR'S RETURN U.S.A|] Canada U.K.] Caribbean South Other Total
America

Definitely 55.6 54.8 50.0 70.7 71.4 48.9 63.2

Probably 25.9 29.8 44.8 20.4 9.5 23.4 23.8

Definitely Not 14 0.0 1.7 0.2 0.0 12.8 1.1

Not Stated 17.1 15.3 3.4 8.7 19.0 14.9 11.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 199: Visitor's Intention to Return to Guyana by Country of Residence (%) Nov 14

VISITOR'S RETURN U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 59.0 56.3 68.0 56.7 34.8 33.9 56.6

Probably 31.9 25.1 19.6 21.1 30.4 44.1 25.9

Definitely Not 0.3 1.6 6.2 0.6 4.3 13.6 1.9

Not Stated 8.7 16.9 6.2 215 30.4 8.5 15.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 200: Visitor's Intention to Return to Guyana by Country of Residence (%) Dec 14

VISITOR'S RETURN U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 58.5 54.2 48.1 46.1 27.3 37.5 49.4
Probably 29.9 21.8 14.8 22.9 52.3 37.5 25.8
Definitely Not 1.2 1.1 5.6 1.1 0.0 7.5 1.6
Not Stated 104 22.9 315 29.9 20.5 17.5 23.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Survey Department Telephone Number 231 2649 & 231 2650
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Table 201: Visitor's Intention to Return to Guyana by Country of Residence (%) _Oct to

Dec 14
VISITOR'S RETURN U.S.Al] Canada U.K.| Caribbean South Other Total
America
Definitely 57.7 55.1 57.9 58.9 45.9 39.7 56.7
Probably 29.3 25.1 254 21.4 31.2 35.6 25.1
Definitely Not 1.0 1.0 4.8 0.6 0.9 11.6 1.5
Not Stated 12.1 18.7 12.0 19.2 22.0 13.0 16.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 202: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Jul 14
VISITOR'S RETURN Vacation| Business| Visit Friends/| Nature| Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 41.9 42.0 54.3 100.0 40.0 57.1 100.0 33.3 57.7 0.0 49.2
Probably 48.8 50.0 30.9 0.0 60.0 29.7 0.0 50.0 38.5 100.0 39.9
Definitely Not 0.5 1.1 2.2 0.0 0.0) 2.2 0.0 16.7 1.9 0.0 1.6
Not Stated 8.9 6.8 12.6 0.0 0.0 11.0 0.0 0.0 1.9 0.0 9.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 203: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Aug 14
VISITOR'S RETURN Vacation| Business| Visit Friends/| Nature| Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 68.5 54.3 61.1 7.1 58.8 69.3 53.8 81.8 42.6 75.0 63.3
Probably 21.5 29.6 29.3 92.9 41.2 14.6 7.7 13.6 24.1 25.0 24.1
Definitely Not 1.8 4.9 3.8 0.0 0.0) 4.0 7.7 0.0 7.4 0.0 3.3
Not Stated 8.3 11.1 5.8 0.0 0.0 12.0 30.8 4.5 25.9 0.0 9.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 204: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Sep 14
VISITOR'S RETURN Vacation| Business| Visit Friends/| Nature| Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events| Climate Tourism
Definitely 58.5 49.3 67.1 0.0 50.0 57.9 0.0 50.0) 35.3 0.0 58.0)
Probably 20.3 38.1 17.9 0.0 25.0 23.6 0.0 0.0 55.9 0.0 24.8
Definitely Not 1.7 1.3 1.6 0.0 12.5 2.9 0.0 50.0 0.0 0.0 2.0
Not Stated 19.5 11.2 13.4 0.0 12.5 15.7 100.0 0.0 8.8 100.0 15.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 205: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Jul to Sep 14
VISITOR'S RETURN Vacation| Business| Visit Friends/] Nature| Scientific/| Day Trip|] Personal | To Enjoy| Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 60.8 48.7 61.4 23.5 53.3 64.0 50.0 68.8 45.4 30.0 58.9
Probably 25.9 39.0 26.4 76.5 40.0 19.8 6.3 18.8 335 60.0 27.4
Definitely Not 1.5 2.0 2.9 0.0 3.3 3.4 6.3 9.4 4.6 0.0 2.6
Not Stated 11.8 10.2 9.3 0.0 3.3 12.9 37.5 3.1 16.5 10.0 11.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 206: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Oct 14

VISITOR'S RETURN Vacation| Business| Visit Friends/] Nature| Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 69.2 69.8 64.9 0.0 60.0 50.0 75.0 33.3 56.4 0.0 63.2
Probably 18.3 21.6 21.0 66.7 40.0 26.4 25.0 0.0 38.3 100.0 23.8
Definitely Not 0.8 0.8 2.5 0.0 0.0) 0.5 0.0 0.0 0.0 0.0 1.1
Not Stated 11.8 7.8 11.6 333 0.0 23.1 0.0 66.7 5.4 0.0 11.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 207: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Nov 14
VISITOR'S RETURN Vacation| Business| Visit Friends/] Nature| Scientific/| Day Trip|] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 55.1 46.7 66.8 100.0 37.5 57.6 60.0 70.0 51.6 41.2 56.8
Probably 25.9 38.7 17.9 0.0 50.0 28.3 13.3 10.0 26.9 0.0 25.9
Definitely Not 0.6 2.8 2.2 0.0 0.0) 1.1 0.0 20.0 0.0 0.0 1.9
Not Stated 18.4 11.8 13.1 0.0 12.5 13.0 26.7 0.0 215 58.8 15.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 208: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Dec 14
VISITOR'S RETURN Vacation| Business| Visit Friends/] Nature| Scientific/| Day Trip|] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 56.9 44.9 54.5 14.3 18.2 51.7 27.3 31.3 37.6 0.0 49.2
Probably 215 27.0 26.8 42.9 27.3 30.9 36.4 31.3 25.5 0.0 26.1
Definitely Not 1.8 0.0 0.5 42.9 18.2 1.3 0.0 12.5 0.7 0.0 1.6
Not Stated 19.7 28.1 18.2 0.0 36.4 16.1 36.4 25.0 36.2 100.0 23.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 209: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Oct to Dec 14
VISITOR'S RETURN Vacation| Business| Visit Friends/] Nature| Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour, Events| Climate Tourism
Definitely 60.0 55.2 62.6 40.0 33.3 53.2 50.0 55.1 48.1 36.8 56.6
Probably 22.2 28.7 21.6 333 37.5 28.3 23.3 16.3 30.7 5.3 253
Definitely Not 1.1 1.2 1.8 20.0 8.3 1.0 0.0 16.3 0.3 0.0 1.5
Not Stated 16.8 14.9 14.0 6.7 20.8 17.5 26.7 12.2 21.0 57.9 16.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 210: Visitor's Intention to Recomme

nd Guyana by Country of Residence (%) Jul 14

RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 39.1 439 28.6 40.3 50.0 21.2 38.6

Probably 46.1 43.0 57.1 44.8 37.5 75.8 47.5

Definitely Not 7.0 5.6 3.6 3.5 0.0 0.0 5.0

Not Stated 7.7 7.5 10.7 11.4 12.5 3.0 8.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 211: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Aug

14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 49.1 50.2 45.9 58.0 30.8 37.9 51.3
Probably 31.7 31.3 323 30.8 57.7 44.8 32.1
Definitely Not 11.7 124 14.3 2.1 3.8 34 8.7
Not Stated 7.6 6.0 7.5 9.1 7.7 13.8 8.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 212: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Sep

14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 54.6 50.0 43.0 56.4 69.6 27.6 52.6
Probably 29.5 14.0 36.0 28.2 19.6 48.3 27.5
Definitely Not 2.8 9.7 6.0 2.1 4.3 15.5 4.8
Not Stated 13.1 26.3 15.0 13.3 6.5 8.6 15.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 213: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jul to

Sep 14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America
Definitely 48.0 48.8 41.5 54.3 55.0 28.3 49.2
Probably 34.3 27.3 38.4 32.3 33.8 55.0 33.7
Definitely Not 8.9 9.9 9.3 2.3 3.8 8.3 6.7
Not Stated 8.7 14.0 10.7 11.1 7.5 8.3 10.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 214: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct

14
RECOMMEND GUYANA U.S.Al] Canada U.K.] Caribbean South Other Total
America

Definitely 48.3 54.0 53.4 64.3 59.5 48.9 57.8
Probably 27.6 28.2 39.7 26.9 214 21.3 27.5
Definitely Not 7.7 5.6 5.2 1.2 0.0 19.1 4.2
Not Stated 16.4 12.1 1.7 7.5 19.0 10.6 10.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 215: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Nov

14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 52.6 52.5 43.3 49.3 26.1 47.5 49.6
Probably 34.5 29.5 24.7 27.5 30.4 32.2 29.8
Definitely Not 4.8 2.2 10.3 1.9 13.0 11.9 4.2
Not Stated 8.1 15.8 21.6 21.3 30.4 8.5 16.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 216: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Dec

14
RECOMMEND GUYANA U.S.A] Canada U.K.] Caribbean South Other Total
America

Definitely 50.2 57.0 44.4 39.7 20.5 325 44 .4
Probably 31.1 15.1 20.4 24.9 52.3 45.0 26.4
Definitely Not 8.3 6.1 5.6 5.7 4.5 2.5 6.2
Not Stated 104 21.8 29.6 29.7 22.7 20.0 23.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 217: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct to

Dec 14
RECOMMEND GUYANA U.S.Al] Canada U.K.] Caribbean South Other Total
America

Definitely 50.4 54.5 46.4 52.2 36.7 43.8 50.8
Probably 31.2 23.9 27.8 26.5 35.8 32.2 27.9
Definitely Not 6.8 4.5 7.7 2.8 4.6 11.6 4.8
Not Stated 11.6 17.1 18.2 18.6 22.9 12.3 16.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 218: Willingness

to Recommend by Purpose of Visit (%) Jul 14

RECOMMEND GUYANA

Vacation

Business| Visit Friends/

Relatives

Scientific/
Study Tour

Nature
Travel

Day Trip|] Personal

Events

To Enjoy
Climate

Adventure
Tourism

Other Total

Definitely

41.9

30.7 41.3

100.0 60.0)

42.9

100.0

33.3

17.3

0.0 38.6

Probably

44.8

55.7] 42.2

0.0 40.0

41.8

0.0

50.0

75.0

100.0 47.4

Definitely Not

4.9

6.8 3.6

0.0 0.0

6.6

0.0

16.7

5.8

0.0 5.0

Not Stated

8.4

6.8 13.0

0.0 0.0

8.8

0.0

0.0

1.9

0.0 9.0

Total

100.0

100.0 100.0

100.0 100.0

100.0

100.0

100.0

100.0

100.0 100.0
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RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events| Climate Tourism
Definitely 58.9 33.3 45.3 14.3 47.1 63.5 46.2 81.8 22.2 75.0 51.4
Probably 24.3 48.1 39.9 85.7 52.9 21.9 15.4 13.6 48.1 25.0 32.2
Definitely Not 9.4 8.6 11.1 0.0 0.0 2.2 7.7 0.0 12.0 0.0 8.6
Not Stated 7.4 9.9 3.8 0.0 0.0 12.4 30.8] 4.5 17.6 0.0 7.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 220: Willingness to Recommend by Purpose of Visit (%) Sep 14
RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events] Climate Tourism
Definitely 55.9 40.8 58.0 0.0 50.0] 55.0) 0.0 50.0 38.2 100.0 52.6
Probably 21.5 43.9 23.5 0.0 25.0 21.4 100.0 0.0 50.0 0.0 27.7
Definitely Not 4.5 3.1 4.6 0.0 12.5 7.1 0.0 50.0 2.9 0.0 4.8
Not Stated 18.1 12.1 14.0 0.0 125 16.4 0.0 0.0 8.8 0.0 15.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 221: Willingness to Recommend by Purpose of Visit (%) Jul to Sep 14
RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour| Events| Climate Tourism
Definitely 55.0 37.0 48.1 29.4 50.0 57.4 43.8 68.8 23.7 40.0 49.2
Probably 27.0 47.4 35.7 70.6 43.3 25.3 25.0 18.8 55.7 60.0 33.8
Definitely Not 7.1 5.1 7.7 0.0 3.3 4.4 6.3 9.4 8.8 0.0 6.7
Not Stated 10.8| 10.5 8.6 0.0 33 12.9 25.0 3.1 11.9 0.0 10.3
Total 100.0| 100.0| 100.0 100.0 100.0| 100.0| 100.0| 100.0 100.0 100.0 100.0
Table 222: Willingness to Recommend by Purpose of Visit (%) Oct 14
RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events|] Climate Tourism
Definitely 66.5 57.3 59.8 100.0 60.0) 44.5 50.0) 33.3 55.0 100.0 57.8
Probably 22.1 29.4 28.6 0.0 40.0 25.8] 50.0 0.0 34.2 0.0 27.5
Definitely Not 2.3 5.5 2.5 0.0 0.0 7.1 0.0 0.0 4.7 0.0 4.1
Not Stated 9.1 7.8 9.1 0.0 0.0 22.5 0.0 66.7 6.0 0.0 10.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 223: Willingness to Recommend by Purpose of Visit (%) Nov 14
RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events] Climate Tourism
Definitely 55.7| 42.0 51.1 100.0 87.5 52.7 60.0) 10.0 46.2 29.4 49.7
Probably 24.4 38.2 28.1 0.0 0.0 29.3 0.0 90.0 28.0 11.8 29.8
Definitely Not 2.5 8.0 5.1 0.0 0.0 3.3 0.0 0.0 3.2 0.0 4.2
Not Stated 17.4 11.8 15.7 0.0 12.5 14.7 40.0 0.0 22.6 58.8 16.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 224: Willingness to Recommend by Purpose of Visit (%) Dec 14
RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events| Climate Tourism
Definitely 56.9 28.1 44.5 28.6 18.2 51.0 27.3 68.8 34.2 0.0 44.1
Probably 17.2 39.5 33.2 57.1 27.3 26.8] 36.4 6.3 19.5 0.0 26.8
Definitely Not 6.2 3.8 3.6 14.3 18.2 7.4 0.0 0.0 11.4 0.0 6.2
Not Stated 19.7 28.6) 18.6 0.0 36.4 14.8 36.4 25.0 34.9 100.0 23.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Survey Department

Bureau of Statistics
74 High Street
Kingston
Georgetown
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Table 225: Willingness to Recommend by Purpose of Visit (%) Oct to Dec 14

RECOMMEND GUYANA Vacation| Business| Visit Friends/ Nature | Scientific/ | Day Trip] Personal | To Enjoy | Adventure Other Total
Relatives Travel| Study Tour Events| Climate Tourism

Definitely 59.4 44.0 52.3 66.7 50.0) 49.3 46.7 30.6 45.0 31.6 50.8

Probably 21.3 35.1 29.7 26.7 20.8] 27.4 20.0 57.1 27.1 10.5 28.1

Definitely Not 3.6 5.8 3.8 6.7 8.3 5.8 0.0 0.0 6.9 0.0 4.8

Not Stated 15.6 15.0 14.2 0.0 20.8] 17.5 33.3 12.2 21.0 57.9 16.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 226: Daily Expenditure by Country of Residence (US$) Jul 14

Expenditure USA] Canada UK] Caribbean South Other Total
America
Accommodation 113.27 62.37 108.72 188.19 155.56 286.67 129.16
Meals & Drinks 47.10 61.50 28.65 39.93 76.96 84.17 47.28
Ground Transportation 25.49 25.85 12.19 31.17 26.34 77.50 27.09
Car Rentals 12.31 0.85 2.54 3.65 0.00 0.00 6.00
Tours 18.65 1.39 35.54 4.45 0.00 3.33 13.59
Entertainment/Recreation 12.72 18.05 5.89 22.16 3.70 2.50 15.08
Shopping/Souvenirs 14.57 10.32 5.16 26.27 20.00 40.83 16.69
Cash Gifts/Donations 12.25 26.60 8.96 7.26 0.00 5.00 12.88
Property Purchase 0.00 6.50 0.00 0.00 0.00 0.00 1.26
Property Repair 4.35 45.52 0.00 2.96 0.00 0.00 11.24
Other 4.07 8.25 17.30 8.38 1.95 0.00 7.49
Total 264.76 267.21 224.95 334.43 284.52 530.00 287.76
No of Visitors 33 24 12 34 3 6 112
Table 227: Daily Expenditure by Country of Residence (US$) Aug 14
Expenditure USA] Canada UK] Caribbean South Other Total
America
Accommodation 76.20 33.00 24.83 57.97 625.00 63.84 63.17
Meals & Drinks 50.89 33.48] 2498.18 115.27 10.00 18.89 262.32
Ground Transportation 18.26 24.69 14.72 80.76 90.00 13.86 39.22
Car Rentals 7.26 5.52 1.38 8.50 0.00 9.55 7.05
Tours 20.85 16.51 31.13 5.85 0.00 45.09 17.37
Entertainment/Recreation 16.20 6.32 9.29 9.81 25.00 4.95 11.79
Shopping/Souvenirs 10.93 13.91 7.80 27.57 7.50 10.09 16.39
Cash Gifts/Donations 11.45 20.10 8.67 5.35 7.50 11.11 10.32
Property Purchase 0.00 0.00 0.00 0.00 100.00 0.00 0.57
Property Repair 7.20 42.94 174.22 38.01 0.00 0.00 34.63
Other 14.48 4.14 9.48 7.39 10.00 1.51 9.78
Total 233.72 200.62| 2779.68 356.48 875.00 178.89 472.60
No of Visitors 65 22 11 53 2 7 160

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 228: Daily Expenditure by Country of Residence (US$) Sep 14

Page 114 of 125

Expenditure USA] Canada UK] Caribbean South Other Total
America
Accommodation 66.61 63.56 42.96 131.44 308.50 160.93 108.25
Meals & Drinks 69.48] 1224.01] 1308.13 61.31 59.00 79.86 400.95
Ground Transportation 24.28 56.35 170.21 88.95 32.50 38.04 72.92
Car Rentals 44.14] 1187.08 2.32 7.46 0.00 0.00 200.06
Tours 52.57 9.40 3.69 10.23 0.00 6.25 17.58
Entertainment/Recreation 17.87 38.32 19.73 21.42 6.00 7.04 21.20
Shopping/Souvenirs 28.36 21.60 19.04 28.87 0.00 12.20 23.55
Cash Gifts/Donations 21.23 26.11 18.18 28.34 0.00 3.26 21.78
Property Purchase 0.00 0.00 0.00 78.13 0.00 0.00 29.24
Property Repair 1.35 83.11 35.34 25.44 0.00 0.00 27.28
Other 26.30 13.64 17.59 20.73 9.00 59.20 22.45
Total 352.20] 2723.18] 1637.18 502.33 415.00 366.78 945.25
No of Visitors 24 17 14 53 6 10 124
Table 229: Daily Expenditure by Country of Residence (US$) Jul to Sep 14
Expenditure USA] Canada UK| Caribbean South Other Total
America
Accommodation 85.53 50.75 57.62 108.89 320.11 133.34 92.14
Meals & Drinks 52.48 332.91] 1343.94 82.67 56.06 50.09 235.36
Ground Transportation 21.22 32.80 58.62 71.30 38.93 32.52 43.81
Car Rentals 14.05 291.29 2.03 7.07 0.00 4,78 52.34
Tours 24.80 9.47 24.68 6.72 0.00 30.18 16.37
Entertainment/Recreation 15.44 18.22 11.17 15.92 8.07 5.24 14.93
Shopping/Souvenirs 14.50 14.52 10.16 27.62 5.00 15.92 18.16
Cash Gifts/Donations 13.09 23.85 11.50 12.11 1.00 7.48 13.74
Property Purchase 0.00 2.29 0.00 21.46 13.33 0.00 7.53
Property Repair 5.53 53.62 76.99 26.28 0.00 0.00 26.40
Other 13.18 7.90 14.38 11.29 7.72 20.49 12.13
Total 259.82 837.61] 1611.11 391.34 450.24 300.04 532.92
No of Visitors 122 63 37 140 11 23 396

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 230: Daily Expenditure by Country of Residence (US$) Oct 14

Expenditure USA] Canada UK] Caribbean South Other Total
America
Accommodation 679.90 129.55 162.60 215.88 160.58| 4780.00 356.24
Meals & Drinks 327.70 71.19 60.31 120.11 39.59 120.00 149.22
Ground Transportation 99.29 22.02 15.50 238.49 9.27 0.00 139.73
Car Rentals 206.95 6.15 0.00 3.60 31.82 250.00 54.27
Tours 18.59 47.69 2.21 1.33 0.00 100.00 14.07
Entertainment/Recreation 31.68 31.96 13.71 14.81 8.69 0.00 20.73
Shopping/Souvenirs 25.95 27.62 22.47 13.75 31.83 0.00 20.36
Cash Gifts/Donations 26.16 36.43 24.74 11.30 0.01 0.00 18.61
Property Purchase 0.00 103.19 0.00 0.00 0.00 0.00 17.09
Property Repair 3571.50 0.00 0.00 22.07 0.00 0.00 806.60
Other 21.25 42.76 25.43 35.73 63.88 150.00 36.50
Total 5008.97 518.55 326.97 677.07 345.68| 5400.00f 1633.41
No of Visitors 27 19 8 61 10 2 127

Table 231: Daily Expenditure by Country of Residence (US$) Nov 14

Expenditure USA] Canada UK| Caribbean South Other Total
America

Accommodation 97.42 80.10 211.15 169.32 500.00 406.74 167.14
Meals & Drinks 54.83 68.03 64.77 4319.95 126.67 91.68] 2010.68
Ground Transportation 22.46 50.14 237.51 59.84 90.00 47.78 61.53
Car Rentals 7.22 3.33 12.50 117.56 0.00 30.49 59.39
Tours 8.33] 2653.66 7.20 2.37 0.00 13.69 377.89
Entertainment/Recreation 15.77 32.58 9.44 14.75 0.00 4.55 16.08
Shopping/Souvenirs 12.05 34.24 18.29 23.94 13.33 38.52 23.33
Cash Gifts/Donations 27.43 47.06 26.95 13.57 0.00 4,55 21.54
Property Purchase 1.63 0.00 0.00 0.00 0.00 0.91 0.46
Property Repair 27.78 4.14) 2724.75 40.18 0.00 0.00 217.05
Other 30.08 15.89 15.14 20.09 16.67 2.86 19.97
Total 305.01] 2989.20] 3327.71 4781.59 746.67 641.76] 2975.06
No of Visitors 30 20 12 71 3 14 150
Survey Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
74 High Street

Kingston

Georgetown Page 115



Table 232: Daily Expenditure by Country of Residence (US$) Dec 14
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Expenditure USA] Canada UK] Caribbean South Other Total
America
Accommodation 81.80 64.95 182.80 148.76 252.43 294.00 132.01
Meals & Drinks 63.13 74.45] 1466.27 71.32 37.54 83.61 200.22
Ground Transportation 71.17 35.87] 1691.28 38.46 13.13 63.95 203.36
Car Rentals 20.33 6.02 0.00 3.76 0.00 0.00 8.01
Tours 3.60 4.76 22.17 3.47 0.00 212.00 11.07
Entertainment/Recreation 15.53 24.72 17.09 29.40 0.00 71.95 23.09
Shopping/Souvenirs 25.07 17.70 11.16 47.39 29.73 39.80 32.27
Cash Gifts/Donations 18.73 31.40 49.15 19.79 0.00 67.71 24.03
Property Purchase 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Property Repair 1.03 0.00 5.61 9.15 0.00 0.00 4.45
Other 20.04 13.94 10.40 26.19 63.48 10.00 23.10
Total 320.43 273.81] 3455.92 397.70 396.31 843.02 661.61
No of Visitors 33 20 12 71 3 14 150
Table 233: Daily Expenditure by Country of Residence (US$) Oct to Dec 14
Expenditure USA] Canada UK| Caribbean South Other Total
America
Accommodation 232.63 90.53 190.27 176.90 241.72 688.90 206.67
Meals & Drinks 123.55 70.82 605.35 1982.39 49.14 92.24 969.60
Ground Transportation 57.80 37.63 753.79 104.50 20.66 47.28 125.15
Car Rentals 59.95 4.95 5.11 54.54 14.00 40.37 42.50
Tours 9.18] 1113.69 11.96 2.38 0.00 53.84 170.49
Entertainment/Recreation 19.53 30.14 13.27 18.74 3.83 15.85 19.43
Shopping/Souvenirs 19.90 27.51 16.39 27.41 28.69 36.08 25.25
Cash Gifts/Donations 24.12 39.39 35.07 14.62 0.00 15.12 21.51
Property Purchase 0.67 30.84 0.00 0.00 0.00 0.69 4.73
Property Repair 873.94 1.72] 1116.84 26.66 0.00 0.00 309.11
Other 24.49 23.36 15.41 26.16 58.03 14.24 25.30
Total 1445.76] 1470.56] 2763.46 2434.30 416.07] 1004.62] 1919.74
No of Visitors 90 57 33 186 22 20 408

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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er Visitor by Purpose of Visit (US$) Jul 14

Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/|] Adventure| Personal Climate| Day Trip Other| Total
Relatives Travel| Study Tour Tourism Events
Accommodation 53.90 388.34 46.65 187.50 263.08| 177.78 0.00 160.00 72.43 20.00 129.16
Meals & Drinks 42.12 55.56 47.17 20.00 13.14 36.36 0.00 20.00 60.98 30.00 47.28
Ground Transportation 16.55 34.38 25.34 60.00 28.81 30.56 0.00 70.00 34.70 5.00 27.09
Car Rentals 7.49 5.56 5.14 0.00 0.00) 0.00 0.00 0.00| 9.54 18.00 6.00)
Tours 5.41 13.39 14.35 60.00 11.89 0.00 0.00 0.00] 18.83 75.00 13.59
Entertainment/Recreation 6.92 30.51 11.40 0.00 34.89 0.00 0.00 0.00| 25.94 10.00 15.08
Shopping/Souvenirs 16.07 22.00 10.27 75.00 8.56) 14.84 0.00 0.00] 26.00 10.00 16.69
Cash Gifts/Donations 6.64] 2.98 15.47 0.00 27.74 1.67 0.00 0.00] 33.93 20.00 12.88
Property Purchase 6.34] 0.00 0.00 0.00 0.00| 0.00 0.00 0.00| 0.00 0.00 1.26
Property Repair 46.39 0.00 5.94 0.00 0.00] 0.00 0.00 0.00] 0.00 0.00 11.24
Other 6.71 10.15 4.04 21.00 34.93 10.37 0.00 0.00] 9.38 0.00 7.49
Total 214.55 562.86 185.77 423.50 423.04 271.57 0.00 250.00| 291.74 188.00 287.76
No of Visitors 22 27 35 1 3 4 0 1 18 1 112
Table 235: Daily Expenditure per Visitor by Purpose of Visit (US$) Aug 14
Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate| Day Trip Other Total
Relatives Travel| Study Tour| Tourism Events
Accommodation 48.21 333.60 25.42 0.00 214.52 52.94 27.78 38.10 40.79 0.00 63.17
Meals & Drinks 116.70 51.70 888.42 0.00 71.66 9.52 22.22 15.11 28.33 0.00 262.32
Ground Transportation 66.88 40.20 30.59 0.00 5.12 2.54 0.00 4.91 19.20 0.00 39.22
Car Rentals 13.90 4.71 5.98 0.00 0.00] 0.00 0.00 1.59 0.78 0.00 7.05
Tours 34.17 4.35 8.82 0.00 35.95 0.00 0.00 6.43 6.84 0.00 17.37
Entertainment/Recreation 9.82 32.61 14.08 0.00 0.35 2.38 0.00 12.97 10.22 0.00 11.79
Shopping/Souvenirs 16.33 32.91 25.44 0.00 2.14 9.13 0.00 1.07 7.27 0.00 16.39
Cash Gifts/Donations 10.96) 5.87 12.53 0.00 0.00 4.02 0.00 0.00 11.86 0.00 10.32
Property Purchase 0.00] 8.70 0.00 0.00 0.00] 0.00 0.00 0.00] 0.00 0.00 0.57
Property Repair 52.77 0.00 62.74 0.00 0.00] 0.00 0.00 0.00] 2.27 0.00 34.63
Other 4.83 28.96 11.21 0.00 28.57 2.83 16.67 0.00] 11.75 0.00 9.78
Total 374.57| 543.61 1085.23 0.00 358.30| 83.36 66.67 80.17 139.31 0.00 472.60
No of Visitors 53 19 42 0 3 6 1 3 33 0 160
Table 236: Daily Expenditure per Visitor by Purpose of Visit (US$) Sep 14
Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/|] Adventure| Personal Climate| Day Trip Other Total
Relatives Travel| Study Tour Tourism Events
Accommodation 90.74 231.82 33.00 0.00 135.26 159.50 0.00 0.00| 28.32 0.00 108.25
Meals & Drinks 53.49 56.48 1212.84 0.00 67.07 42.50 0.00 0.00| 65.94 0.00 400.95
Ground Transportation 39.31 115.01 74.99 0.00 61.31 37.00 0.00 0.00] 65.59 0.00 72.92
Car Rentals 37.05 1.11 630.99 0.00 0.00| 0.00 0.00 0.00| 18.42 0.00 200.06
Tours 0.55 22.54 31.70 0.00 0.00] 20.00 0.00 0.00] 7.89 0.00 17.58
Entertainment/Recreation 8.92 26.50 24.34 0.00 2.78 0.00 0.00 0.00] 41.77 0.00 21.20
Shopping/Souvenirs 12.72 29.60 22.44 0.00 13.41 27.00 0.00 0.00| 36.51 0.00 23.55
Cash Gifts/Donations 17.13 13.71 24.47 0.00 0.00] 12.00 0.00 0.00| 51.94 0.00 21.78
Property Purchase 0.00] 0.00 98.04 0.00 0.00] 0.00 0.00 0.00] 0.00 0.00 29.24
Property Repair 66.91 19.52 16.51 0.00 0.00| 0.00 0.00 0.00| 0.00 0.00 27.28
Other 15.85 20.75 20.75 0.00 87.20 44.30 0.00 0.00] 27.92 0.00 22.45
Total 342.67| 537.06 2190.09 0.00 367.03 342.30 0.00 0.00] 344.30 0.00 945.25
No of Visitors 28 40 34 0 2 7 0 0 13 0 124

Survey Department
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Table 237: Daily Expenditure
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er Visitor by Purpose of Visit (US$) Jul to Sep 14

Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/|] Adventure| Personal Climate| Day Trip Other| Total
Relatives Travel| Study Tour Tourism Events
Accommodation 58.02 308.51 34.53 187.50 213.45 120.55 27.78 53.33 45.86 20.00 92.14
Meals & Drinks 89.77 55.11 686.13 20.00 56.27 26.11 22.22 15.72 41.05 30.00 235.36
Ground Transportation 51.81 70.55 40.08 60.00 20.41 19.87 0.00 13.04 29.48 5.00 43.81
Car Rentals 17.46 3.45 164.28 0.00 0.00) 0.00 0.00 1.39 5.31 18.00 52.34
Tours 21.88 15.35 16.50 60.00 23.94 4.08 0.00 5.63 9.62 75.00 16.37
Entertainment/Recreation 9.09 29.24 15.78 0.00 9.39 1.02 0.00 11.34 18.34 10.00 14.93
Shopping/Souvenirs 15.54 27.70 19.54 75.00 5.63 14.87 0.00 0.94 15.71 10.00 18.16
Cash Gifts/Donations 11.42 8.26 16.55 0.00 6.94] 4.78 0.00 0.00] 22.64 20.00 13.74
Property Purchase 1.19 1.92 24.88 0.00 0.00| 0.00 0.00 0.00| 0.00 0.00 7.53
Property Repair 54.48 8.44 31.80 0.00 0.00] 0.00 0.00 0.00 1.43 0.00 26.40
Other 7.45 18.90 11.21 21.00 39.93 14.06 16.67 0.00] 13.63 0.00 12.13
Total 338.10| 547.44 1061.27 423.50 375.94] 205.34 66.67 101.40 203.08 188.00 532.92
No of Visitors 103 86 111 1 8 17 1 4 64 1 396
Table 238: Daily Expenditure per Visitor by Purpose of Visit (US$) Oct 14
Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal Climate| Day Trip Other| Total
Relatives Travel| Study Tour Tourism Events
Accommodation 565.12 559.73 36.78 0.00 162.50 23.66 0.00 0.00] 7.69 63.00 356.24
Meals & Drinks 285.63 105.15 64.05 0.00 0.00] 27.78 0.00 0.00] 352.05 100.00 149.22
Ground Transportation 69.42 35.19 26.17 0.00 5000.00 31.71 0.00 0.00 466.30 100.00 139.73
Car Rentals 5.99 19.04 0.00 0.00 0.00] 13.55 0.00 0.00] 538.46 0.00 54.27
Tours 7.06) 28.23 6.23 0.00 0.00] 0.00 0.00 0.00] 0.04 0.00 14.07
Entertainment/Recreation 15.75 20.77 34.26 0.00 0.00 5.42 0.00 0.00 13.73 0.00 20.73
Shopping/Souvenirs 29.55 9.45 33.81 0.00 0.00) 6.95 0.00 0.00] 28.57 0.00 20.36
Cash Gifts/Donations 17.02 10.94 35.91 0.00 0.00] 5.42 0.00 0.00] 27.23 0.00 18.61
Property Purchase 78.91 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 17.09
Property Repair 3679.41 3.23 10.22 0.00 0.00] 97.56 0.00 0.00] 0.19 0.00 806.60)
Other 41.60| 50.63 23.65 0.00 0.00] 25.42 0.00 0.00] 4.49 37.00 36.50
Total 4795.45 842.07 271.08 0.00 5162.50 237.47 0.00 0.00] 1438.74 300.00] 1633.41
No of Visitors 24 56 31 0 1 5 0 0 9 1 127
Table 239: Daily Expenditure per Visitor by Purpose of Visit (US$) Nov 14
Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/|] Adventure| Personal Climate| Day Trip Other Total
Relatives Travel| Study Tour Tourism Events
Accommodation 150.98 398.12 89.81 0.00 140.00 99.76 223.58 36.02 20.65 0.00 167.14
Meals & Drinks 9175.59 74.99 26.62 0.00 30.00 27.45 357.72 14.90 74.36 0.00] 2010.68
Ground Transportation 116.55 40.06 109.60 0.00 20.00 20.88 0.00 8.48 33.19 0.00 61.53
Car Rentals 197.80 7.21 9.55 0.00 0.00| 72.07 0.00 7.25 11.56 0.00 59.39
Tours 15.67 6.12 0.00 0.00 20.00 0.00 0.00] 4144.43 4.14 0.00 377.89
Entertainment/Recreation 13.68 10.21 11.36 0.00 0.00] 18.27 0.00 4.35 59.60 0.00 16.08
Shopping/Souvenirs 33.15 18.50 14.23 0.00 60.00 14.03 89.43 2.90) 51.25 0.00 23.33
Cash Gifts/Donations 33.67 15.95 16.04 0.00 0.00] 15.12 0.00 1.45 57.08 0.00 21.54
Property Purchase 0.00] 0.00 0.00 0.00 4.00 0.00 0.00 0.00] 4.24 0.00 0.46)
Property Repair 37.85 826.83 102.16 0.00 0.00| 0.00 0.00 0.00| 0.00 0.00 217.05
Other 24.05 25.14 22.66 0.00 0.00| 4.93 0.00 0.00 45.99 0.00 19.97
Total 9798.99] 1423.17 402.04 0.00 274.00| 272.52 670.73] 4219.78 362.06 0.00] 2975.06
No of Visitors 35 55 22 0 2 16 1 3 16 0 150

Survey Department

Bureau of Statistics
74 High Street
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Table 240: Daily Expenditure
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er Visitor by Purpose of Visit (US$) Dec 14

Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/|] Adventure| Personal Climate| Day Trip Other| Total
Relatives Travel| Study Tour Tourism Events
Accommodation 107.86 248.26 74.07 98.85 300.00| 275.00 143.66 0.00| 38.22 0.00 132.01
Meals & Drinks 72.61 70.72 619.35 73.85 400.00 40.00 41.59 0.00] 40.13 0.00 200.22
Ground Transportation 31.33 29.99 751.36 57.95 0.00| 40.00 18.16 0.00| 29.64 0.00 203.36
Car Rentals 6.66) 7.36 8.14 0.00 0.00) 0.00 0.00 0.00| 13.21 0.00 8.01
Tours 10.93 1.18 7.56 563.61 0.00] 0.00 0.00 0.00] 0.00 0.00 11.07
Entertainment/Recreation 22.40 17.52 27.27 31.80 200.00| 0.00 9.15 0.00| 18.85 0.00 23.09
Shopping/Souvenirs 30.73 32.77 24.13 0.00 100.00 0.00 15.24 0.00] 46.41 0.00 32.27
Cash Gifts/Donations 20.25 9.12 27.53 3.18 0.00] 60.00 12.20 0.00] 50.18 0.00 24.03
Property Purchase 0.00| 0.00 0.00 0.00 0.00| 0.00 0.00 0.00| 0.00 0.00 0.00
Property Repair 1.16 0.03 15.10 47.71 0.00] 0.00 0.00 0.00] 0.00 0.00 4.45
Other 16.42 24.63 28.71 32.95 0.00] 35.00 33.79 0.00] 20.86 0.00 23.10
Total 320.35 441.57 1583.21 909.91 1000.00| 450.00 273.78 0.00] 257.50 0.00 661.61
No of Visitors 31 41 33 2 1 2 2 0 19 0 131
Table 241: Daily Expenditure per Visitor by Purpose of Visit (US$) Oct to Dec 14
Expenditure Vacation| Business| Visit Friend/| Nature| Scientific/| Adventure| Personal | Climate| Day Trip Other Total
Relatives Travel| Study Tour| Tourism Events
Accommodation 243.61 411.94 69.39 98.85 180.56 92.16 177.91 36.02 26.44 63.00 206.67
Meals & Drinks 3920.39 84.59 242.73 73.85 105.56 27.97 177.07 14.90 111.34 100.00 969.60|
Ground Transportation 76.65 35.32 308.60 57.95 1122.22 23.59 10.38 8.48 114.32 100.00 125.15
Car Rentals 86.13 11.52 6.37 0.00 0.00] 58.56 0.00 7.25 113.07 0.00 42.50|
Tours 11.91 12.62 4.38 563.61 11.11 0.00 0.00] 4144.43 1.41 0.00 170.49
Entertainment/Recreation 17.05 16.18 23.34 31.80 44.44 15.22 5.23 4.35 31.65 0.00 19.43
Shopping/Souvenirs 31.44 19.36 23.19 0.00 55.56 12.20 47.04 2.90) 44.64 0.00 25.25
Cash Gifts/Donations 25.01 12.13 25.63 3.18 0.00] 14.99 6.97 1.45 48.13 0.00 21.51
Property Purchase 20.33 0.00 0.00 0.00 2.22 0.00 0.00 0.00] 1.43 0.00 4.73
Property Repair 963.88| 284.79 46.02 47.71 0.00] 18.07 0.00 0.00] 0.04 0.00 309.11
Other 26.08 34.18 25.04 32.95 0.00 9.84 19.31 0.00 26.23 37.00 25.30
Total 5422.46 922.65 774.68 909.91 1521.67 272.60 443.90] 4219.78 518.69 300.00] 1919.74
No of Visitors 90| 152 86 2 4 23 3 3 44 1 408
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Table 242: Daily Expenditure per Visitor by Travel Arrangement (US$) Jul 14

Expenditure Pre-paid Own | Not Stated Total
Package | Arrangement
Accommodation 0.00 129.52 148.37 129.16
Meals & Drinks 133.33 46.95 40.74 47.28
Ground Transportation 0.00 26.42 80.22 27.09
Car Rentals 0.00 6.12 0.00 6.00
Tours 0.00 8.92 325.20 13.59
Entertainment/Recreation 0.00 15.39 0.00 15.08
Shopping/Souvenirs 0.00 16.91 7.41 16.69
Cash Gifts/Donations 0.00 13.02 7.41 12.88
Property Purchase 0.00 1.29 0.00 1.26
Property Repair 0.00 11.47 0.00 11.24
Other 0.00 7.64 0.00 7.49
Total 133.33 283.65 609.35 287.76
No of Visitors 1 108 3 112
Table 243: Daily Expenditure per Visitor by Travel Arrangement (US$) Aug 14
Expenditure Pre-paid Own | Not Stated Total
Package Arrangement
Accommodation 51.13 69.17 6.67 63.17
Meals & Drinks 47.20 295.83 10.35 262.32
Ground Transportation 11.20 40.27 40.58 39.22
Car Rentals 26.63 6.64 2.76 7.05
Tours 0.00 19.79 0.00 17.37
Entertainment/Recreation 6.41 12.94 2.37 11.79
Shopping/Souvenirs 14.33 17.10 9.93 16.39
Cash Gifts/Donations 27.52 10.37 2.30 10.32
Property Purchase 0.00 0.65 0.00 0.57
Property Repair 0.00 38.93 5.28 34.63
Other 0.00 10.37 7.85 9.78
Total 184.42 522.06 88.11 472.60
No of Visitors 66 144 10 160

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown
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Table 244: Daily Expenditure per Visitor by Travel Arrangement (US$) Sep 14

Page 121 of 125

Expenditure Pre-paid Own | Not Stated Total
Package | Arrangement
Accommodation 0.00 117.90 13.25 108.25
Meals & Drinks 27.99 435.94 43.06 400.95
Ground Transportation 568.75 55.84 38.42 72.92
Car Rentals 6.78 218.61 7.41 200.06
Tours 0.00 19.27 0.00 17.58
Entertainment/Recreation 18.89 22.52 0.00 21.20
Shopping/Souvenirs 14.02 24.78 8.52 23.55
Cash Gifts/Donations 8.82 22.64 15.53 21.78
Property Purchase 0.00 32.05 0.00 29.24
Property Repair 162.60 23.64 0.00 27.28
Other 18.83 23.74 2.37 22.45
Total 826.69 996.93 128.54 945.25
No of Visitors 5 113 6 124

Table 245: Daily Expenditure per Visitor by Travel Arrangemen

t (US$) Jul to Sep 14

Expenditure Pre-paid Own | Not Stated Total
Package | Arrangement
Accommodation 33.24 98.61 18.20 92.14
Meals & Drinks 45.74 254.78 19.53 235.36
Ground Transportation 177.90 39.82 42.95 43.81
Car Rentals 19.34 56.44 3.56 52.34
Tours 0.00 16.43 23.23 16.37
Entertainment/Recreation 9.83 15.92 1.69 14.93
Shopping/Souvenirs 13.52 18.85 9.45 18.16
Cash Gifts/Donations 20.54 14.05 5.50 13.74
Property Purchase 0.00 8.24 0.00 7.53
Property Repair 48.78 27.16 3.77 26.40
Other 5.65 12.71 6.12 12.13
Total 374.55 563.01 134.00 532.92
No of Visitors 12 365 19 396

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown
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Table 246: Daily Expenditure per Visitor by Travel Arrangement (US$) Oct 14

Expenditure Pre-paid Own | Not Stated Total
Package | Arrangement
Accommodation 118.50 371.50 0.00 356.24
Meals & Drinks 31.25 155.14 216.80 149.22
Ground Transportation 60.86 144.93 0.00 139.73
Car Rentals 4.17 56.42 135.50 54.27
Tours 0.00 14.92 0.00 14.07
Entertainment/Recreation 42.05 19.35 54.20 20.73
Shopping/Souvenirs 42.13 19.32 0.00 20.36
Cash Gifts/Donations 1.04 19.32 54.20 18.61
Property Purchase 0.00 18.13 0.00 17.09
Property Repair 0.00 849.06 975.61 806.60
Other 48.11 35.76 54.20 36.50
Total 348.10 1703.85 1490.51] 1633.41
No of Visitors 5 121 1 127
Table 247: Daily Expenditure per Visitor by Travel Arrangement (US$) Nov 14
Expenditure Pre-paid Own | Not Stated Total
Package | Arrangement
Accommodation 302.17 166.95 0.00 167.14
Meals & Drinks 135.05 2139.55 3.97] 2010.68
Ground Transportation 54.44 63.38 7.14 61.53
Car Rentals 19.20 62.63 0.00 59.39
Tours 55.56 401.00 0.00 377.89
Entertainment/Recreation 17.62 16.48 0.40 16.08
Shopping/Souvenirs 47.27 23.02 3.17 23.33
Cash Gifts/Donations 36.72 21.50 3.17 21.54
Property Purchase 0.00 0.49 0.00 0.46
Property Repair 0.00 231.52 0.00 217.05
Other 4.67 21.11 0.83 19.97
Total 672.69 3147.63 18.68] 2975.06
No of Visitors 7 141 2 150

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown

Telephone Number 231 2649 & 231 2650
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Table 248: Daily Expenditure per Visitor by Travel Arrangement (US$) Dec 14

Expenditure Pre-paid Own | Not Stated Total
Package | Arrangement
Accommodation 167.70 132.21 40.00 132.01
Meals & Drinks 24.45 216.20 104.23 200.22
Ground Transportation 38.92 216.02 187.84 203.36
Car Rentals 0.00 8.48 12.15 8.01
Tours 0.00 12.24 0.00 11.07
Entertainment/Recreation 11.40 24.53 4.44 23.09
Shopping/Souvenirs 38.41 32.16 21.06 32.27
Cash Gifts/Donations 4.07 25.02 39.59 24.03
Property Purchase 0.00 0.00 0.00 0.00
Property Repair 0.00 4.92 0.00 4.45
Other 55.70 21.13 8.89 23.10
Total 340.65 692.90 418.21 661.61
No of Visitors 8 119 4 131
Table 249: Daily Expenditure per Visitor by Travel Arrangement (US$) Oct to Dec 14
Expenditure Pre-paid Own | Not Stated Total
Package Arrangement
Accommodation 195.86 211.76 15.38 206.67
Meals & Drinks 60.65 1039.05 58.90 969.60
Ground Transportation 49.79 130.28 76.09 125.15
Car Rentals 7.11 45.01 15.10 42.50
Tours 17.24 182.60 0.00 170.49
Entertainment/Recreation 21.78 19.62 6.09 19.43
Shopping/Souvenirs 42.19 24.72 9.81 25.25
Cash Gifts/Donations 13.37 21.95 21.11 21.51
Property Purchase 0.00 5.09 0.00 4.73
Property Repair 0.00 330.95 75.05 309.11
Other 37.77 25.05 8.03 25.30
Total 445.75 2036.09 285.56] 1919.74
No of Visitors 20 381 7 408

Survey Department
Bureau of Statistics
74 High Street
Kingston
Georgetown
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8. APPENDIX

Visitor Exit Motivation Questionnaire
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REPUBLIC OF GUYANA

2014 VISITOR SURVEY
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