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The Visitor Exit Motivation Survey (Vems) reports
were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011, 2012, 2013, 2014

and 2015. The enhanced collaboration between

the Bureau of Statistics and the Ministry of
Tourism, Industry and Commerce promises to
result in more frequent reports on the visitors’ perception of the Guyanese
tourism product. Further reports are planned for publication on a half-

yearly and yearly basis.




Visitor Exit Motivation Survey

2016 REPORT

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
P.O. Box 1070

Georgetown

Copyright © Bureau of Statistics

October 2017

Permission to reproduce any part of this publication is required.
Please contact:

Information Systems Department, Bureau of Statistics

34 Main and Hope Streets, Georgetown, Guyana

Tel: (592) 227 1155 or (592) 231-2649

Email: Infosys@statisticsguyana.gov.gy

Permission to access the report will be freely granted to educational or non-profit organizations. Others

will be requested to pay a small fee.

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgetown Page 2 of 239


mailto:Infosys@statisticsguyana.gov.gy

Contents Page No.

LIST OF TABLES ....ceeiiiiteiiiteeeiertennertensiereensereenssersanssessssssssssnssessanssssssnssesssnssessnssssssnnsssssnnsssssnnsssssnnsssssnnssssansssssannans 4
LIST OF FIGURES......cccutteueieeneeenereenerencreescresceenseressssnsesessessssssssesssssensessssssssessssssnsesassesnsssassesnssssnsesnsssansesnsessnsesnsssnnne 16
1. SURVEY HIGHLIGHTS ....ceuiieiittnireenerenieeenereneenscrensesssessssesssessnsesssssssssssssssssessssssnsssassssnsssansessssssnsssassssnsessnssnnne 17
2 SURVEY OBJECTIVES ....ccueteuiituireenereneeenerenieeeseresssesesessesssessssesssssssssssssssssssssssssssssssssnssssssessssssssesassssnsesassssnsenns 17
3. METHODOLOGY ....citeeueriennerrenssereenssersenssersenssessssssessssssessssssesssssssssnssssssnssssssnssssssnssssssnsssessnnsssssnnsssssnnssssannsns 17
4 VISITOR PROFILE.....ccucttteuerienniereenniereenneerennseersesseesenssessssssesssnssssssnsssssanssssssnssssssnsssssansssssansssssanssessansssssnnssenee 19
4.1 PURPOSE OF VISIT 1uuuuuuuurusuuuunsssnsssssssssssssssssnsssssssssssssssssssssssssssssssssssssssssssssnssssssssssssssnssssssssnssnsnsssnssssnnnnnsnnnnnnnnnnn 19
4.2 PREVIOUS VISITS TO GUYANA ...uuuuuuuuuuueuunnssssnsnsssssssssssssssssssssssssssssssssssssssssssnssssssssssnsssnnsssssssnssnsssnssnsssnnnnnsnnsnssnnnnn 20
4.3 TRAVEL COMPANIONS....ceettvttuueeeeeerertuueeeeesessrsneaeseessssstanaesessssssssntesesssssssnesessssssssnnmesessssssssneeesesssssssnnneessssssnes 21
4.3.1  TRAVEL COMPANION BY PURPOSE OF VISIT . .iitittuuueieeeretetttiieeeeesersrsnieseeessssrsnaesessssssssnsaesessssssmsnseesesssssssnesessesssnes 21
4.3.2  TRAVEL COMPANION BY COUNTRY OF RESIDENCE....uueeetereruuuueeeeereeeranieeeesressssnaesessssssssnaesessssssssnneesesssssssnnesessssssses 22
5.  TRAVEL BEHAVIOUR PATTERNS.....ccuctttteiertteniereenniereensiereenssereensseressssesessssessnssssssnsssessnssssssnnsssssnssssssnsssssannnns 23
5.1 SOURCES OF INFORMATION .....etvteieeriererereeereeeeereresersrsessesesesesessssssssssssssssssssssssssssssssssssssesssssssssssssssssssssssssssssssesee

5.1.1  IMPORTANCE SOURCES OF INFORMATION BY COUNTRY OF RESIDENCE..
5.1.2  IMPORTANCE SOURCES OF INFORMATION BY PURPOSE OF VISIT ..........
5.2 ADVANCED PLANNING TIME ...cuttttetteueeneentetenteseestesseeneessessessessessessessssnsessensessessessessesssensensessensessessesseensensensensenes
5.2.1  ADVANCED PLANNING TIME BY COUNTRY OF RESIDENCE ...cuveeuteeutertesieesuresueenseesseesesnsesseesseenseensesnsessesneesseessesssesnes
5.2.2  ADVANCED PLANNING TIME BY PURPOSE OF VISIT....ceutteutestteteeteetesueesueesueesseesseensesnsesseesseensesnsesnsesnsesseesseessesnsesnes
5.3 TRAVEL ARRANGEMENTS «..uvvuveutersetesueesesseeneensessessessessesseessensessensesseesesssensensessensesseeseessensensessensessessesssensensensenses
5.3.1  TRAVEL ARRANGEMENTS BY COUNTRY OF RESIDENCE ..c..ceuteuteveteruestenseeueentensentesuestessesseessensesesaessesueensensensensessenses
5.3.2  TRAVEL ARRANGEMENTS BY PURPOSE OF VISIT .uveuutrutruteutetententestestesueentensensestesuesbesuesseensenseseseesbesuesseensensensessenses
5.4 TYPE OF ACCOMMODATION «.cuteuttttueeuteutentantesuestesueeutessessensesaessesaesseestensenseseeabesaesheeaeensensenteabesaeebesaeensensensensenes
5.4.1  TYPE OF ACCOMMODATION BY COUNTRY OF RESIDENCE ....c.veetteutertesutesueesseesseeseenseensesseesseesseensessesnsesssesseessesssesnes
5.4.2  TYPE OF ACCOMMODATION BY PURPOSE OF VISIT ....eutieuientteteetesiestestesueesseeseensesnsesseesseesseensesnsesnsesueesseessesnsesnes
5.5 LENGTH OF STAY .euttetteteeutestetentessestesseeseensessensessessesseaseessensensesssasesseessensensensessessessesssensensensessessessesseensensensessens
5.5.1  LENGTH OF STAY BY COUNTRY OF RESIDENCE ............
5.5.2  LENGTH OF STAY BY PURPOSE OF VISIT....ccceereraurnnees
6 MODE OF PAYMENT....cceeeeiiaiinanees
7 ACTIVITIES DURING STAY
5.7.1  ACTIVITIES UNDERTAKEN BY VISITORS TO GUYANA ....ceettiiiiiuuttteteeeaaiieretereeesesaunreeeeeeesesansaneeesesesannnneeesesesannnnseneeas
5.7.2 ATTRACTION VISITED BY TOURIST .veuveruterueeseerseenseensesseesseesseensesnsesssesssesseessessseensesssesseessesssesnsessesnsessesseessesssennes
8 OPINIONS AND REACTIONS ....ciiiititiuuiiiiniitttteniiiiiiiitemmssiiiiinieesmmssssiiistiesssssssiiisstesssssssssesseesssssssssssssessssssssases 36
6.1 RATING OF PRODUCT COMPONENTS ....veeutteuteenteentesseesueesseenseensesnsesseesseessesnsesssesnsesssesseessesnsesnsesssesseessesssesnsesssesnees 36
6.2 RATING VALUE FOR IMIONEY ....ttttttee e ettt e e e e e sttt e e e e e sttt et e e e s unsbae et e e e s e ansbaeeeeaeee s anbsseeeeeeesannnnneneeesesanannnes 39
6.3 WILLINGNESS TO RECOMMEND A FRIEND ...uiiiittteeeeesaiittteeeeeeseiebeteeeeesesanbeteeeeesesamnbeteeeeeseannseneeeeesesanrnnnneeesean 43
L TR 7Y - 0 N 45
Y o o 110 N 239
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 3 of 239



List of Tables

Table 1: Number of Participants in the VEMS (Jan t0 DEC 2016)......ccccuveeeeiiieeeiiiieeeeiieeeecree e eeieee e 18
Table 2: Purpose of Visit by Country of Residence (%) _Jan 16.......ccoccveeieciiieeiiiiiee et 45
Table 3: Purpose of Visit by Country of Residence (%) _Feb 16 ......ccoccueeeeciiiiiiiiiee e 45
Table 4: Purpose of Visit by Country of Residence (%) _Marchlb.........ccccocoeeviierciieeiieecciee e 45
Table 5: Purpose of Visit by Country of Residence (%) _Jan to Marchl6.........ccccccceevieevceeecieesiee e 46
Table 6: Purpose of Visit by Country of Residence (%) _APFil 16 .......cccueeeciieriieciee et 46
Table 7: Purpose of Visit by Country of Residence (%) _May 16......ccccccveeceeeciiesiie e 46
Table 8 : Purpose of Visit by Country of Residence (%) _JUNe 16.......cccceeceeeviiesciieeiieecee et 47
Table 9: Purpose of Visit by Country of Residence (%) _April to JUNEL6........ccceeviereciveeecreeeieesee e 47
Table 10: Purpose of Visit by Country of Residence (%) _Jan to JUNEL6.......ccccceevcrireciieecieeccieecee e 47
Table 11: Purpose of Visit by Country of Residence (%) _JUlY 16.......ccccuveeieieiiieciie e 48
Table 12: Purpose of Visit by Country of Residence (%) _AUE 16.......cccceeecereviieniieeciieeeee e e eee s 48
Table 13: Purpose of Visit by Country of Residence (%) _Sep 16 ......ccccvueeeceeerieesiie e ciee e evee e 48
Table 14: Purpose of Visit by Country of Residence (%) _July to SEP 16.....cceeeevcrieeeciiieeeeiee e, 49
Table 15: Purpose of Visit by Country of Residence (%) _OCt 16 .....ccccvveeeeiieeeeiiiiee et 49
Table 16: Purpose of Visit by Country of Residence (%) _NOV 16.......cccccereciiirieiniieeieeniee e eseiee e 49
Table 17 : Purpose of Visit by Country of Residence (%) _ DeC 16 ......cccceveceririeeriiieeiieeeiee e esiee e 50
Table 18: Purpose of Visit by Country of Residence (%) _Oct t0 DECLE.......covvvieriereiieenieeeieesiee e 50
Table 19: Purpose of Visit by Country of Residence (%) _July to DeC16.......ccccceevrererieencieeenieeniee e 50
Table 20: Previous Visit to Guyana by Country of Residence (%) _Jan 16.....ccccccevvirevieenceeeneeeniee e 51
Table 21: Previous Visit to Guyana by Country of Residence (%) _FED 16 .....ccccevcereiieercerciieeriee e 51
Table 22: Previous Visit to Guyana by Country of Residence (%) _Marchl6.......c.ccccooeevveeeiirencieeeceeennnes 51
Table 23: Previous Visit to Guyana by Country of Residence (%) _Jan to March16.........cccccocvevcierrciennnen. 51
Table 24: Previous Visit to Guyana by Country of Residence (%) _April 16........cccccevevveevceeeiieeniee e 52
Table 25: Previous Visit to Guyana by Country of Residence (%) _May 16......cccccccveevieeecreeecveesiee e 52
Table 26: Previous Visit to Guyana by Country of Residence (%) _June 16........ccccceevvieevcieeecveesieeecineenne 52
Table 27: Previous Visit to Guyana by Country of Residence (%) _Aprilto June 16.........ccceeevvevveeeveeenee. 52
Table 28: Previous Visit to Guyana by Country of Residence (%) _JantoJune 16 ........ccccceevveevveecveeennne. 53
Table 29: Previous Visit to Guyana by Country of Residence (%) _July 16.......cccceceeevieercieeecieeciee e 53
Table 30: Previous Visit to Guyana by Country of Residence (%) _AUE16........c.cccceeeerveeecieeecireeciee e 53
Table 31: Previous Visit to Guyana by Country of Residence (%) _Sep 16 .....cccccecvveeevrveeecreeecieesiee e 53
Table 32: Previous Visit to Guyana by Country of Residence (%) _July to Sep 16......cccceccvveeviveevreesveeennne. 54
Table 33: Previous Visit to Guyana by Country of Residence (%) _OCt 16 ......cccceecveeevrveeccreeeciieesiee e 54
Table 34: Previous Visit to Guyana by Country of Residence (%) _NOV 16.......ccccccervrveercieeeiirenieeeceee e 54
Table 35: Previous Visit to Guyana by Country of Residence (%) _DecC 16.......ccccecveeevieercieeeieeeniee e 54
Table 36: Previous Visit to Guyana by Country of Residence (%) _Oct to Dec 16......ccceevcveevvveerieercrenenne 55
Table 37: Previous Visit to Guyana by Country of Residence (%) _July to Dec 16......c.ccccceevvveevveercvenennnn 55
Table 38: Travel Companions by Purpose of Visit (%) _Jan 16 ......ccccceeviereciieniiecie e 55
Table 39: Travel Companions by Purpose of Visit (%) _FED 16......cccccveivereiiiiiiieeie e 55
Table 40: Travel Companions by Purpose of Visit (%) _Marchlb........cccccoeoviinviiniineiieecee e eseeeecvee e 56
Table 41: Travel Companions by Purpose of Visit (%) _Jan to Marchl6 .........ccccocovvviievceecveencee e 56
Table 42: Travel Companions by Purpose of Visit (%) _APFil 16......cccecvereceierieeeee e 56
Table 43: Travel Companions by Purpose of Visit (%) _Maylb ......ccccccveeeiiiiieeiiiiiee e ecreee e ereee e 56
Table 44: Travel Companions by Purpose of Visit (%) _JUN@ 16 .......ccccveiieiiiiieiiiiee et 57
Table 45: Travel Companions by Purpose of Visit (%) _April to JUNe 16 .......ccccvveviiieeciieecieeccee e 57
Table 46: Travel Companions by Purpose of Visit (%) _Jan to June 16.......ccccceeeviieeeiiiieeeiciiee e, 57
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgetown Page 4 of 239



Table 47: Travel Companions by Purpose of Visit (%) _JUIY16 .......ccccceviereciieciiecieee e 57

Table 48: Travel Companions by Purpose of Visit (%) _AUELE .......ccceevveeecieeceeecie et 58
Table 49: Travel Companions by Purpose of Visit (%) _SeP 16.......cccceevueeeciririeesieeecie e eee et e eee s 58
Table 50: Travel Companions by Purpose of Visit (%) _July to Sep 16 .......ccceeveeeriieeiieecee e 58
Table 51: Travel Companions by Purpose of Visit (%) _OCt 16......ccccceeiieeeceeecieeciie e 58
Table 52: Travel Companions by Purpose of Visit (%) NOV 16 .......cccccueeeeiiieeeiiiieee e etee e e 59
Table 53: Travel Companions by Purpose of Visit (%) DeC 16 ......ccceccuveeeeciieeeeciiiee et tee e e 59
Table 54: Travel Companions by Purpose of Visit (%) _OCt 10 DEC 16......ccccuveeeiiiireeiiiieeeeciiee e e 59
Table 55: Travel Companions by Purpose of Visit (%) July to DEC 16 .....ccccuveeeeiiiieeeiciieeeceee et 59
Table 56: Travel Companion by Country of Residence (%) _Jan 16.......cccceccvveeieiiieeccciiee e e 60
Table 57: Travel Companion by Country of Residence (%) _FED 16......cccceccuveeeeiiiiee et 60
Table 58: Travel Companion by Country of Residence (%) _Marchl6 .......cccccovciieeeciiieeicciee e, 60
Table 59: Travel Companion by Country of Residence (%) _Jan to Marchl16.........cccccovveivciieeeeciieeeennen. 60
Table 60: Travel Companion by Country of Residence (%) _April 16 .......ccccoveeeiiiiieeeciiiee e e, 61
Table 61: Travel Companion by Country of Residence (%) _Maylh.......ccccccoveeeiiiieeeciiiee e eeeee e 61
Table 62: Travel Companion by Country of Residence (%) _JUNELE .......ccccuvveviieciieeiieecee e 61
Table 63: Travel Companion by Country of Residence (%) _April to Junelb.......c.cccecvvevceeecveesieeccieeenne 61
Table 64: Travel Companion by Country of Residence (%) _Jan to JUNEL6........cccceeecvveeereeeciieesiee e 62
Table 65: Travel Companion by Country of Residence (%) _JUIY16......cccecceeeiiieccieeeiieecee e 62
Table 66: Travel Companion by Country of Residence (%) _AUZ 16......cccccevevreeeciieeiieeciee et 62
Table 67: Travel Companion by Country of Residence (%) _Sep 16 ....cccceeceeerieeciieeriieeeiee et evee e 62
Table 68: Travel Companion by Country of Residence (%) _July to SEP 16....ccceevvieeiriieccieeeciieeciee e 63
Table 69: Travel Companion by Country of Residence (%) _OCt 16 ......ccccecueeevrieeiieeiiieeciee e eeee e 63
Table 70: Travel Companion by Country of Residence (%) _NOV 16........cccccueevreeriiieeiiiieciee e esreeecvee e 63
Table 71: Travel Companion by Country of Residence (%) _DeC 16......ccccceeeveieriiieeiireeeiee e eseee e 63
Table 72: Travel Companion by Country of Residence (%) _Oct to DEeC 16.....ccceevuevevveercieeeiieesieeeieeenees 64
Table 73: Travel Companion by Country of Residence (%) _July to DeC 16......ccceecvevevieercreeeniireniee e 64
Table 74: Importance of Sources of Information by Country of Residence Jan 16 ...........ccccceveeecvveeeennneen. 64
Table 75: Importance of Sources of Information by Country of Residence_Feb 16...........cccceveeeurveeennenn. 64
Table 76: Importance of Sources of Information by Country of Residence_March16...........c.ccccvveeennneen. 65
Table 77: Importance of Sources of Information by Country of Residence Jan to March1e...................... 65
Table 78: Importance of Sources of Information by Country of Residence April 16..........cccceeeeecveeeeennnenn. 65
Table 79: Importance of Sources of Information by Country of Residence_May16 ..........cccceeeecuveeeeennenn. 65
Table 80: Importance of Sources of Information by Country of Residence_Junel6..........cccceeeecuveeeeennnenn. 66
Table 81: Importance of Sources of Information by Country of Residence_April to Junel6...................... 66
Table 82: Importance of Sources of Information by Country of Residence_Jan to Junel6 ....................... 66
Table 83: Importance of Sources of Information by Country of Residence_Julyl16 .........ccccvveviiveeennnnenn. 66
Table 84: Importance of Sources of Information by Country of Residence_ Augl6 .......ccccccveeeecrveeennnnenn. 67
Table 85: Importance of Sources of Information by Country of Residence_Sep 16.......ccccccvveeeevreeeennnnn. 67
Table 86: Importance of Sources of Information by Country of Residence_ July to Sep 16 ...................... 67
Table 87: Importance of Sources of Information by Country of Residence_ Oct 16.........cccvveeeecrveeennnnenn. 67
Table 88: Importance of Sources of Information by Country of Residence_ Nov 16 .........ccccceeeevurveeennnnenn. 68
Table 89: Importance of Sources of Information by Country of Residence_ Dec 16 ........cccvveeecvveeeennnenn. 68
Table 90: Importance of Sources of Information by Country of Residence_ Oct to Dec 16....................... 68
Table 91: Importance of Sources of Information by Country of Residence_ July to Dec 16...................... 68
Table 92: Importance of Sources of Information by Purpose of Visit_Jan 16 ..........cccccceeeeeieeeecvieeeenneen. 69
Table 93: Importance of Sources of Information by Purpose of Visit_ Feb 16...........ccccoeeeeiiiieieciieeeenen. 69
Table 94: Importance of Sources of Information by Purpose of Visit. March 16 ...........cccccccvveeeciieeeennneen. 69

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 5 of 239



Table 95: Importance of Sources of Information by Purpose of Visit_Jan to March 16.............ccuuvneeee.n. 69
Table 96: Importance of Sources of Information by Purpose of Visit April 16.......cccoovveciiiieeeiiiccciieeenen. 70
Table 97: Importance of Sources of Information by Purpose of Visit May 16......cc..ccccecvviieeeeeeeccccnvnenennn. 70
Table 98: Importance of Sources of Information by Purpose of Visit_June 16 ......cccccccevvivviieeiniieenennneen. 70
Table 99: Importance of Sources of Information by Purpose of Visit_April to June 16 .......ccccceeevveeennnnenn. 70
Table 100: Importance of Sources of Information by Purpose of Visit Jan to June 16.........c.ccccccuvveeennenn. 71
Table 101: Importance of Sources of Information by Purpose of Visit_ Julyl6..........cccceeevciieeeciineeennnen. 71
Table 102: Importance of Sources of Information by Purpose of Visit_ AUg 16 ........ccccevevcieeeeeciieeeennen. 71
Table 103: Importance of Sources of Information by Purpose of Visit_ Sep 16......ccccccveeeeviereeecieeeeennen. 71
Table 104: Importance of Sources of Information by Purpose of Visit_July to Sep 16 .......ccceeeeuvveeennenn. 72
Table 105: Importance of Sources of Information by Purpose of Visit_ Oct 16........cccccveeeviieeeeecieeeeennen. 72
Table 106: Importance of Sources of Information by Purpose of Visit. NOV 16 .........cccceeeviveeeeeiieeeeennen. 72
Table 107: Importance of Sources of Information by Purpose of Visit_ Dec 16.........ccccceeevcveeeeecveeeeennen. 72
Table 108: Importance of Sources of Information by Purpose of Visit_ Oct to Dec 16........ccccccecuvveeennnenn. 73
Table 109: Importance of Sources of Information by Purpose of Visit_July to Dec 16 ........cccccccuvveeennneen. 73
Table 110: Advanced Planning Time by Country of Residence (%) _Jan 16 ........cccccevevieevceeecieeesiee e 73
Table 111: Advanced Planning Time by Country of Residence (%) _Feb 16........ccccoeevieevcieeeceeeniee e 73
Table 112: Advanced Planning Time by Country of Residence (%) _March 16........cccccceeveeeevveeiieeccineenee 74
Table 113: Advanced Planning Time by Country of Residence (%) _Jan to Marchl6 ............cccceevveeeveennen. 74
Table 115: Advanced Planning Time by Country of Residence (%) _Mayl6 .........ccccecveevcreeecveenieeecineeene 74
Table 116: Advanced Planning Time by Country of Residence (%) _Junel6 .........ccccecveevcreeecveesieeeceneenne 75
Table 117: Advanced Planning Time by Country of Residence (%) _April to Junel6 ..........cccceevveeeveennen. 75
Table 118: Advanced Planning Time by Country of Residence (%) _Jan to Junel6..........ccceevvvevveeccveeenen. 75
Table 119: Advanced Planning Time by Country of Residence (%) JUIY16 ......cccccveevieeecieeecieesiee e 75
Table 120: Advanced Planning Time by Country of Residence (%) _AUZ16 ........ccccceeevrreercieeeiiveeniee e 76
Table 121: Advanced Planning Time by Country of Residence (%) _Sep 16......ccccoverevieerceeeieeenieeeneeennnes 76
Table 122: Advanced Planning Time by Country of Residence (%) _July to Sep 16 .......cccceevvvevveercienennen. 76
Table 123: Advanced Planning Time by Country of Residence (%) _Oct 16.......ccocevevveercieeciereniee e 76
Table 124: Advanced Planning Time by Country of Residence (%) _NOV 16 ......cccccceveveevcreeeierenieeeseeenenes 77
Table 125: Advanced Planning Time by Country of Residence (%) _Dec 16.......ccccceeevveerieeeieeeenieeecieeennnes 77
Table 126: Advanced Planning Time by Country of Residence (%) _Oct to Dec 16.......ccccceeevvveerveerrenennen. 77
Table 127: Advanced Planning Time by Country of Residence (%) _July to Dec 16 .........ccceevveevveerrenennne. 77
Table 128: Advanced Planning Time by Purpose of Visit (%)_Jan 16 ......c..ccccevveevvireiiencceecsieesee e 78
Table 129: Advanced Planning Time by Purpose of Visit (%)_Feb 16......c..ccccevveiviireiiiecee e 78
Table 130: Advanced Planning Time by Purpose of Visit (%)_March 16 ........ccccoeveveivennceecrieesiee e 78
Table 131: Advanced Planning Time by Purpose of Visit (%)_Jan to March 16.........ccccceecveevveevieecceneennne. 78
Table 132: Advanced Planning Time by Purpose of Visit (%)_APril 16 .......cccceevvevviieeiieecceeecieecree e 79
Table 133: Advanced Planning Time by Purpose of Visit (%)_May 16........cccccccueeririeeiieercreeecieesiee e 79
Table 134: Advanced Planning Time by Purpose of Visit (%)_JUNE 16 .......cccccccueevcrieeiireeciee e 79
Table 135: Advanced Planning Time by Purpose of Visit (%)_April to June 16 .........ccceevcreeecveecieecireeee, 79
Table 136: Advanced Planning Time by Purpose of Visit (%)_Jan to June 16........ccccccveevcieeeciveesveeccrreenee, 80
Table 137: Advanced Planning Time by Purpose of Visit (%)_JUIY16........ccoceevieeiciieeiieecciee e 80
Table 138: Advanced Planning Time by Purpose of Visit (%) _AUZ 16 ........ccceevreeeirieeiieecree e 80
Table 139: Advanced Planning Time by Purpose of Visit (%)_SePp 16......ccccvueevreeririeeiieecree e esree e 80
Table 140: Advanced Planning Time by Purpose of Visit (%)_July to Sep 16.......cccceeevuveevcreeecireeiiee e 81
Table 141: Advanced Planning Time by Purpose of Visit (%)_OCt 16 .......cccccvevreerciirerieeeee e e 81
Table 142: Advanced Planning Time by Purpose of Visit (%)_NOV 16 ........ccccoeceeriiireiieeceeecieesiee e 81
Table 143: Advanced Planning Time by Purpose of Visit (%)_DeC 16......cccccvevreeriiirecieeeiee e eseee e 81
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgetown Page 6 of 239



Table 144: Advanced Planning Time by Purpose of Visit (%)_Oct t0 DeC 16.......cccceevrveercreeecereeniee e 82
Table 145: Advanced Planning Time by Purpose of Visit (%)_July to Dec 16 ......ccccceecvveevcreeecieeeiree e 82
Table 146: Travel Arrangements by Country of Residence (%) _Jan 16......ccccocveeviieeiieescee e 82
Table 147: Travel Arrangements by Country of Residence (%)_FED16 ........ccccveeviirecieecciee e 82
Table 148: Travel Arrangements by Country of Residence (%)_March 16.........cccccvevveevceeecieesieeccneeee 82
Table 149: Travel Arrangements by Country of Residence (%) _Jan to Marchl16 ........cccccceevveeeeiiveeeennen. 83
Table 150: Travel Arrangements by Country of Residence (%) _April 16........ccceecvveeeeciiieeeeciee e e, 83
Table 151: Travel Arrangements by Country of Residence (%) Maylb ......cccccceecvveeeriiieeeecrieeeeeiiee e 83
Table 152: Travel Arrangements by Country of Residence (%) _JUNel6.........cccoecvveeeciiieeeiciiee e, 83
Table 153: Travel Arrangements by Country of Residence (%) _April to Junel6........ccoeeevcrveeeecineeeennen. 83
Table 154: Travel Arrangements by Country of Residence (%) _Jan to Junel6 .......ccccccveeevcveeeeecieeeeennen. 84
Table 155: Travel Arrangements by Country of Residence (%) _JUIY16 ......cccoeeeuiieieciiieeecciee e, 84
Table 156: Travel Arrangements by Country of Residence (%) _AUZ 16 .........cceeecuveeeeeirieeeeciiee e e 84
Table 157: Travel Arrangements by Country of Residence (%) _Sep 16 ......ccceeevcreeeeccieeeecciieeeeeieee e 84
Table 158: Travel Arrangements by Country of Residence (%) July to SEep 16......ccceecvvveevcreeeeecieee e, 84
Table 159: Travel Arrangements by Country of Residence (%)_OCt 16......ccccecueevciireiiieecciee e 85
Table 160: Travel Arrangements by Country of Residence (%) _NOV 16.........cccceecieeeiiveeccieeecieesiee e 85
Table 161: Travel Arrangements by Country of Residence (%) _DeC 16 .......cccccueevcrieeiiveeccieeeiieesiee e 85
Table 162: Travel Arrangements by Country of Residence (%)_Oct to DeC 16 .....c.ccecuvvevcreeeciveeieeeecvreenne. 85
Table 163: Travel Arrangements by Country of Residence (%) _July to Dec 16.......cccccvvevreeevireenieeccrneenne 85
Table 164: Travel Arrangements by Purpose of Visit (%) _Jan 16 .......cccceeceeeviiecciieecieecee e 86
Table 165: Travel Arrangements by Purpose of Visit (%) _FED16........ccceeecriieviieciieeieecee e 86
Table 166: Travel Arrangements by Purpose of Visit (%) _Marchl6........ccccccovieiiieeiieeccie e 86
Table 167: Travel Arrangements by Purpose of Visit (%) _Jan to Marchl16...........ccccecveevceeecieenieeecereenne 86
Table 168: Travel Arrangements by Purpose of Visit (%) _APFil 16......ccceccveevieeciiieeiieeccee e 86
Table 169: Travel Arrangements by Purpose of Visit (%) _Mayl6 .......cccccecveiriieriiieeiieeniee e esieeesvee e 86
Table 170: Travel Arrangements by Purpose of Visit (%) _JUNELO .......ccceeeeririeeriiieeiieeciee e 87
Table 171: Travel Arrangements by Purpose of Visit (%) _April to JUNEL6 ......c.covcvevviieevcieeciieeriee e 87
Table 172: Travel Arrangements by Purpose of Visit (%) _Jan to JuNelb.......ccccvverevieencieeciieeniee e 87
Table 173: Travel Arrangements by Purpose of Visit (%) _JUIY16 ........ccceeeceiiiviiiniiecieecee e 87
Table 174: Travel Arrangements by Purpose of Visit (%) _AUE 16 .......cccceecereriieniieeerieeciee e eseeeevee e 87
Table 175: Travel Arrangements by Purpose of Visit (%) _SeP 16......ccccceeeceririeiniiieeiiee e eree e e eeee e 87
Table 176: Travel Arrangements by Purpose of Visit (%) _July to Sep 16 .......ccccevveiecieevceeeiieesiee e 88
Table 177: Travel Arrangements by Purpose of Visit (%) _OCt 16......cccccereveririeeniieeiiee e 88
Table 178: Travel Arrangements by Purpose of Visit (%) _NOV 16 .......cccceeceeirvieeniiireiieeciee e eseeeevee e 88
Table 179: Travel Arrangements by Purpose of Visit (%) _DEC 16.......cccceeecreeeiieecirieeiireeeree e eseeeeevee e 88
Table 180: Travel Arrangements by Purpose of Visit (%) _Oct to DeC 16.......cccceeevrieeirreercreeecieesiee e 88
Table 181: Travel Arrangements by Purpose of Visit (%) _July to DEC 16 ......cccceevcvieeirreencieeeiieeciee e 89
Table 182: Type of Accommodation by Country of Residence (%) _Jan 16........ccccceevveevcreeeciieesieeecineeene 89
Table 183: Type of Accommodation by Country of Residence (%) _Feb16........cccoeevvvevceeecieeciee e, 89
Table 184: Type of Accommodation by Country of Residence (%) _March16 ........cccccceeveveevveeiieeecrneenne. 89
Table 185: Type of Accommodation by Country of Residence (%) _Jan to Marchl6............ccceeveeeveennen. 90
Table 186: Type of Accommodation by Country of Residence (%) _April 16 ......cccoeevveevceeecveeiiee e 90
Table 187: Type of Accommodation by Country of Residence (%) _May 16.......cccceecvveercreeeiieeeniee e 90
Table 188: Type of Accommodation by Country of Residence (%) _June 16 ......cccceeeevveevcreeeciveeciee e 90
Table 189: Type of Accommodation by Country of Residence (%) _April to June 16 ........cccccvevveeeveennen. 91
Table 190: Type of Accommodation by Country of Residence (%) _JantoJune 16.......c.cccevvvevveeevenenen. 91
Table 191: Type of Accommodation by Country of Residence (%) _JUlY16......ccccccveeveeerceeecieeniee e 91
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 7 of 239



Table 192:

Type of Accommodation by Country of Residence (%) _AUZ 16.......cccceeecreeeveeercieeeireeeeeeee 91

Table 193: Type of Accommodation by Country of Residence (%) _Sep 16......cccccceeevvveevceeeieeeniee e 92
Table 194: Type of Accommodation by Country of Residence (%) _July to Sep 16......cccccoveevveevieeccveeennen. 92
Table 195: Type of Accommodation by Country of Residence (%) _OCt 16 .......cccceeevrveevcreeecieeesiee e 92
Table 196: Type of Accommodation by Country of Residence (%) _NOV 16 ......cccccceevveercieeecieesiee e 92
Table 197: Type of Accommodation by Country of Residence (%) _DeC 16......cccccveeeecveeeeecieeeeeciiee e, 93
Table 198: Type of Accommodation by Country of Residence (%) _Octto Dec 16........ccccecvvveeeceveeeeennnnen. 93
Table 199: Type of Accommodation by Country of Residence (%) Julyto Dec 16 .......cccccccuvveeecrveeeennnenn. 93
Table 200: Type of Accommodation by Purpose of Visit (%) _Jan 16......cccccoeeeeiiiieeeccieee e, 93
Table 201: Type of Accommodation by Purpose of Visit (%) _FED16......cccccvveeeiiiieeeciiiee e, 94
Table 202: Type of Accommodation by Purpose of Visit (%) _Marchl6 .........cccccooveeeriiieeenciieeeeciiee e, 94
Table 203: Type of Accommodation by Purpose of Visit (%) _Jan to Marchl6...........ccoceevciieeieciieeeennen. 94
Table 204: Type of Accommodation by Purpose of Visit (%) _APrill6 .......ccooeeeeiiiieeeciiiiee e, 94
Table 205: Type of Accommodation by Purpose of Visit (%) _Mayl6......cccooeeeiiiiieeiiieeeeeciieeeeeieee e 95
Table 206: Type of Accommodation by Purpose of Visit (%) _JUNE 16 ......cccuveeeviiieeeiiiieeeciee e, 95
Table 207: Type of Accommodation by Purpose of Visit (%) _April to JUN16........cccecveevceeecieesiee e 95
Table 208: Type of Accommodation by Purpose of Visit (%) _Jan to JUN16......ccccveeeeeirereeecneeeeeeiree e, 95
Table 209: Type of Accommodation by Purpose of Visit (%) _JUly16.........ccceeuieviiieeiiiieciie e 96
Table 210: Type of Accommodation by Purpose of Visit (%) _AUZ 16........ccceecveeeiiieeiireeeiee e e 96
Table 211: Type of Accommodation by Purpose of Visit (%) _SeP 16 ......cccceevreerciieeiieeciee e esiee e 96
Table 212: Type of Accommodation by Purpose of Visit (%) _July to Sep 16........ccceecvveevcreeecieesiee e 96
Table 213: Type of Accommodation by Purpose of Visit (%) _OCt 16 ........cceevveeiiiieeiieeeiee e e 97
Table 214: Type of Accommodation by Purpose of Visit (%) _NOV 16 .......cccevueeriiieeiieeciee e esiee e 97
Table 216: Type of Accommodation by Purpose of Visit (%) _Oct to DeC 16......cccceeevrveeecreeecireeiiee e 97
Table 217: Type of Accommodation by Purpose of Visit (%) _July to Dec 16 .......cccecveevcreeeciveeiiee e 98
Table 218: Length of Stay by Country of Residence (%) _Jan 16 .....ccccocvereciiiiieeniie e 98
Table 219: Length of Stay by Country of Residence (%) _FEDL1E .....coeevvereciiiiiieniee e 98
Table 220: Length of Stay by Country of Residence (%) _Marchlb.......ccccocovivvieniireiieenieecrie e 98
Table 221: Length of Stay by Country of Residence (%) _Jan to March16 .......ccccccceeviiivceeiiieencien e 99
Table 222: Length of Stay by Country of Residence (%) _April 16........ccceeeieerieeniieeiieecee e 99
Table 223: Length of Stay by Country of Residence (%) _IMaylb ........ccceecererieenieeeiieeciee e eseeeevee e 99
Table 224: Length of Stay by Country of Residence (%) _JUNE 16.......ccccevveerivieinieeeiieecee e 99
Table 225: Length of Stay by Country of Residence (%) _April to JUNe 16 ......cceevvereceeirieeciie e 100
Table 226: Length of Stay by Country of Residence (%) _Jan to June 16 ........cccevvveeeceeinieescieeesiee e 100
Table 227: Length of Stay by Country of Residence (%) _JUIY16 .........cccuereiiiiiiieiie e 100
Table 228: Length of Stay by Country of Residence (%) _AUE 16 ........cccueeecueeeiieeiieeecieeecreeciee e 100
Table 229: Length of Stay by Country of Residence (%) _S€P 16 .......cccvueeecieeeiieeiiee e eiee e evee s 101
Table 230: Length of Stay by Country of Residence (%) _July to Sep 16 ........cccvvevieeecieeiieeeiie e 101
Table 231: Length of Stay by Country of Residence (%) _OCt 16........cccvueeeciieeiieeiiee et 101
Table 232: Length of Stay by Country of Residence (%) _NOV 16........cccceeeceeeiieeiieecireeecree e eveeeevee s 101
Table 233: Length of Stay by Country of Residence (%) _DEC 16 .......ccccueeecieeeiieeiiee e ecreeeiee e e evee s 102
Table 234: Length of Stay by Country of Residence (%) _Oct t0 DEC 16 .......cccveevreeecreeerreeeieeeciee e 102
Table 235: Length of Stay by Country of Residence (%) _July to DeC 16........cccueevveeeireeenieeeiie e 102
Table 236: Length of Stay by Purpose of Visit (%) _Jan 16 .......cccueiiiiiiiiiecieeeeecee et et 102
Table 237: Length of Stay by Purpose of Visit (%) _FED16.......ccccueviiiiiiiiiiee e e 103
Table 238: Length of Stay by Purpose of Visit (%) _Marchl6........ccccccoovereceiiiieeiiee e seeesveeeeee e 103
Table 239: Length of Stay by Purpose of Visit (%) _Jan to Marchl6 .......ccccceeveviereceeecee e 103
Table 240: Length of Stay by Purpose of Visit (%) _APFilL16.......cceecieeiieeeeeeceesee e seeevee e 103
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 8 of 239



Table 241:

Length of Stay by Purpose of Visit (%) _MayL16 .......cccoeeiieeecieecieesee e svee et 104

Table 242: Length of Stay by Purpose of Visit (%) _JUNEL6 ........c.ceeceeeiieeecieeieesee et 104
Table 243: Length of Stay by Purpose of Visit (%) _April 1o JUNEL6 .......coeeeeeeeieecee e 104
Table 244: Length of Stay by Purpose of Visit (%) _Jan to JUNEL6 .......cceeeceevecviiiiieeeeecee e 104
Table 245: Length of Stay by Purpose of Visit (%) _JUIYL6 ......oocueeeiiieieecee et 105
Table 246: Length of Stay by Purpose of Visit (%) AU 16 ......cccveeieiiiieieciee et e 105
Table 247: Length of Stay by Purpose of Visit (%) _SEP 16.....ccccciiiiiiiiieieeiee ettt 105
Table 248: Length of Stay by Purpose of Visit (%) _July t0 SEP 16 ....ccvvveeeiieiiiiiee et 105
Table 249: Length of Stay by Purpose of Visit (%) _OCt 16......ccccueiiiiciiiieiiee et 106
Table 250: Length of Stay by Purpose of Visit (%) NOV 16 ......cccceiiiiiiiiiiiiee et 106
Table 251: Length of Stay by Purpose of Visit (%) _DEC 16 .....ccccuveiiiiiiiieeiiee et 106
Table 252: Length of Stay by Purpose of Visit (%) _Oct to DEC 16......ceeeeverieeeeciieeeeeiee et 106
Table 253: Length of Stay by Purpose of Visit (%) _Julyto DEC 16.....ccceeeeeiieieeciiee et 107
Table 254: Mode of Payment (%) _Jan 16 ......coociiiiiiiiiee ettt e e e e etae e e e eatae e e e eare e e e e nraeas 107
Table 255: Mode of Payment (%) FEDL6........cccuiiiiiiiee ettt e et e e e e eatae e e e eavae e e e araeas 107
Table 256: Mode of Payment (%) _Marchl6........cccoooiiiiiieiiieecee et tee et e s rae e e ree e 107
Table 257: Mode of Payment (%) _Jan t0 Marchlb ........ccccccveeeiieiiiieeiieecciee e seeetee e sereesree e saaeesrne e 108
Table 258: Mode of Payment (%) APl 16 .......ceccueieiieeeiee ettt ceeeste e e teeetre e sae e s bae e sareesteesbaeesnraeenes 108
Table 259: Mode of Payment (%) _IMaY 16 .......coccvieiiieiieecieeecteeeee et eteeette e sae e s bee e sareestaesbaeesnraeenes 108
Table 260: Mode of Payment (%) _JUNE 16 .......ccccuiieiiieciee ettt ecieesieeeste e e teeetre e sae e stae e sareesntaessaeesnsaeenes 108
Table 261: Mode of Payment (%) _APril tO JUNE 16 ......ccvieeiiiiciee ettt e siae e e vne e 109
Table 262: Mode of Payment (%) _Jan tO JUNE 16........cccieeeiiiieiiie e eciee ettt sre et sire e st eesateesrne e 109
Table 263: Mode of Payment (%) _JUIYLE .....cc.eeeeiiieieecieeeee ettt ete e teeetee e sae e s ba e st eestaesaaeesraeenes 109
Table 264: Mode of PAyment (%) _AUEZ 16 .....c..eeecieeeiieeciee ettt cteeecteeesiteesteeestaeesaaeesbaeesareesnsaeasaeesnsaeanes 109
Table 265: Mode of PAyment (%) _SEP 16....cccuiiiceeeiieecieeeiee e et e erteeestte e s steeestaeesaeesbaeesareesntaessaeesnsaeanes 110
Table 266: Mode of Payment (%) _JUIY 10 SEP 16 ..coiuiiiiieiiieeeciee ettt s vee et essaee e evee e 110
Table 267: Mode of PAyment (%) _OCt 16.....ccuiiicieiriieiieeeieeesieecieeesteessveeeseaeesseeessbeessaseesnaeesneeesnseeenes 110
Table 268: Mode of PAyment (%) _INOV 16 .....c.coiiciiiiiieriee ettt eieesteeesteessveeesiaeeseeesaeessaseesnseesneeessseeenes 110
Table 269: Mode of PAyment (%) _DEC 16 ...cccuuiiicieiiriiecieecite e steeetee e ste e s teeesiae e saae e sbee s sateesaeesbeeesnveeenes 111
Table 270: Mode of Payment (%) _OCt 10 DEC 16....cccuuiiiieieieiecieecieeecieeeteeeeee e seessree e sereesaeessaeeeeveeenes 111
Table 271: Mode of Payment (%) _JUIY T0 DEC 16 ..cccuuiiieeeieieciee ettt eve e e e vee et sae e e saeeeevee e 111
Table 272: Activities Undertaken by Country of Residence (%) _Jan 16 ......cccccvvevierecieenieeciee e 112
Table 273: Activities Undertaken by Country of Residence (%) _Feb16........ccceeviereieiinceeciieciiee e 113
Table 274: Activities Undertaken by Country of Residence (%)_March16.......c.cccccveveiivceenceeiiiencceeene 114
Table 275: Activities Undertaken by Country of Residence (%) _Jan to Marchl6.........c.ccccecvvevveeeieenns 115
Table 276: Activities Undertaken by Country of Residence (%) _ April 16 ......ccccevveeecveevcieeeciee e 116
Table 277: Activities Undertaken by Country of Residence (%) _ Maylb .......cccccccueeecreeevreesiieeenieeecreeenns 117
Table 278: Activities Undertaken by Country of Residence (%) _JUNE16 .......cccccveeecreeevieeciieecciee s 118
Table 279: Activities Undertaken by Country of Residence (%) _ April to Junel6 .........cccceevcvveeciveeeveenns 119
Table 280: Activities Undertaken by Country of Residence (%) _Janto Junel6.........ccccccveeeviveecrveecrnens 120
Table 281: Activities Undertaken by Country of Residence (%) _JUIY16 .......cccvvevieeeiieecieecciee e 121
Table 282: Activities Undertaken by Country of Residence (%) _AUZ 16 .......ccceevveeeceeecieeeieeesiee e 122
Table 283: Activities Undertaken by Country of Residence (%) _Sep 16.......cccueevveeecreeeccreeeiireecieeecreeenns 123
Table 284: Activities Undertaken by Country of Residence (%) _July to Sep 16 .......ccceeeveeeciveeciveeeneens 124
Table 285: Activities Undertaken by Country of Residence (%) _ OCt 16.......ccceevveeecreeecreeeiiieecree e 125
Table 286: Activities Undertaken by Country of Residence (%) _ NOV 16 ......cccceeviereceeenieescieeeriee e 126
Table 287: Activities Undertaken by Country of Residence (%) _ DeC16 .......cccceeveerecreeenieesiieeeiieeeneenns 127
Table 288: Activities Undertaken by Country of Residence (%) _ Oct to Declb.......ccccceevveevcveeeceieesvnennns 128
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 9 of 239



Table 289:
Table 290:
Table 291:
Table 292:
Table 293:

March16

Table 294:
Table 295:
Table 296:
Table 297:

Table 299:
Table 300:
Table 301:
Table 302:

Table 303:
Table 304:
Table 305:
Table 306:

Table 308:
Table 309:
Table 310:
Table 311:
Table 312:
Table 313:
Table 316:
Table 316:
Table 316:
Table 317:
Table 318:
Table 319:
Table 320:
Table 321:
Table 322:
Table 323:
Table 324:
Table 325:
Table 326:
Table 327:
Table 328:
Table 329:

Table 330

Surveys Department

Bureau of
34 Main a

Georgetown

Activities Undertaken by Country of Residence (%) _ July to Decl6.......cccecvevcvrecieercrenennen. 129
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Jan 16.....130
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Feb16.....131
Attractions Visited During Stay by Country of Residence (Multiple Response %) _March16 132
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Jan to
................................................................................................................................................... 133
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Aprill6...134
Attractions Visited During Stay by Country of Residence (Multiple Response %) May16....135
Attractions Visited During Stay by Country of Residence (Multiple Response %) Junel6 ...136
Attractions Visited During Stay by Country of Residence (Multiple Response %) _April to
................................................................................................................................................... 137
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Jan to Junel6
................................................................................................................................................... 138
Attractions Visited During Stay by Country of Residence (Multiple Response %) July16.....139

Attractions Visited During Stay by Country of Residence (Multiple Response %) _Aug 16....140
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Sep 16....141
Attractions Visited During Stay by Country of Residence (Multiple Response %) July to Sep

Attractions Visited During Stay by Country of Residence (Multiple Response %) Oct 16 ....143
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Nov 16....144
Attractions Visited During Stay by Country of Residence (Multiple Response %) _Dec 16....145

Attractions Visited During Stay by Country of Residence (Multiple Response %) Oct to Dec 16
................................................................................................................................................... 146
Attractions Visited During Stay by Country of Residence (Multiple Response %) July to Dec
................................................................................................................................................... 147
Rating of Product Components (%) _Jan 16......ccccceeviiiiieiecieeeiieecieeesieeesiee e e seeessveeesvee e 148
Rating of Product Components (%) _FEDL6......cccvvviiiiiiieiieecee et 148
Rating of Product Components (%) _Marchl6 ........cccccoceevieiinieeiiir e esiee e 149
Rating of Product Components (%) _Jan to Marchlb.........ccccoeveeiiiiiiiiereceeenieeseeeseeeeiee e 149
Rating of Product Components (%) _APFilL6 .....ccceevieiiiireiieiiiee ettt see e eee e saee e 150
Rating of Product Components (%) _Maylh.......cccceeureriereiieeeiieeiieeesieeesreeeseeeseeessveeesveeenes 150
Rating of Product Components (%) _JUNE 16.......c.ceevuiiiiiereiieeciee e esieeesiee e e s e e sveeesvee e 151
Rating of Product Components (%) _April to JUNE 16.......cccveiviiiiiiiiiieeecee e esee e 151
Rating of Product Components (%) _Jan to JUNE 16.....cccceeceeirieeiiieriiiee e see e 152
Rating of Product Components (%) _JUIYL6........c.ooevieeiiieiiiieciee e 152
Rating of Product Components (%) _AUE 16.....cccceeeiuieeiieeeiieeeeieecitee e e eereeeseeessreesnaeesveeenns 153
Rating of Product COmponents (%) _SEP 16 .....cccueeeiuieeiieeeiieeesreecireeesreesereeeseeesreesvaeesraeenns 153
Rating of Product Components (%) _JUly t0 SEP 16.....cccveeiiiieiieeeiii et eiee e 154
Rating of Product Components (%) _OCt 16 ......ccceeevuieeiieeeiieeecieecieeesteeeeteeesve e e veeeveeesrae e 154
Rating of Product Components (%) NOV 16 ......cceeecuieeiieeeiieeeeiee et eeiee e e e e e evaeesvae e 155
Rating of Product Components (%) _DEC 16.....cccueiiiiieiieeeieeecieeeteeerreeetee s e s e e ereeesbae e 155
Rating of Product Components (%) _OCt 10 DEC 16.....cccueeeiueeeereeiiiieeiieeecieeecveeeteeeiee e e 156
Rating of Product Components (%) _JUlYy O DEC 16 ....cccueeeueieiieeiiieciee ettt 156
Rating of Product Components by Country of Residence (Average Rating) _Jan 16.............. 157
Rating of Product Components by Country of Residence (Average Rating) _Feb16.............. 157
Rating of Product Components by Country of Residence (Average Rating) Marchi1e6.......... 158

Rating of Product Components by Country of Residence (Average Rating) Jan to March16158
: Rating of Product Components by Country of Residence (Average Rating) _April 16

Telephone Number 231 2649 & 231 2650
Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
nd Hope Streets

Page 10 of 239



Table 331: Rating of Product Components by Country of Residence (Average Rating) _May 16............ 159
Table 332: Rating of Product Components by Country of Residence (Average Rating) June 16............ 160
Table 333: Rating of Product Components by Country of Residence (Average Rating) _April to June 16

.................................................................................................................................................................. 160
Table 334: Rating of Product Components by Country of Residence (Average Rating) _Jan to June 16.161
Table 335: Rating of Product Components by Country of Residence (Average Rating) _Julyl6.............. 161
Table 336: Rating of Product Components by Country of Residence (Average Rating) _Aug 16............. 162
Table 337: Rating of Product Components by Country of Residence (Average Rating) _Sep.................. 162
Table 338: Rating of Product Components by Country of Residence (Average Rating) _July to Sep 16..163
Table 339: Rating of Product Components by Country of Residence (Average Rating) _Oct 16 ............. 163
Table 340: Rating of Product Components by Country of Residence (Average Rating) _Nov 16............. 164
Table 341: Rating of Product Components by Country of Residence (Average Rating) Dec 16............. 164
Table 342: Rating of Product Components by Country of Residence (Average Rating) _Oct to Dec 16..165
Table 343: Rating of Product Components by Country of Residence (Average Rating) _July to Dec 16..165
Table 344: Rating of Product Components by Purpose of Visit (Average Rating) Jan 16....................... 166
Table 345: Rating of Product Components by Purpose of Visit (Average Rating) _Feb16..........ccc........ 166
Table 346: Rating of Product Components by Purpose of Visit (Average Rating) _March16................... 167
Table 347: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to Marchi6......... 167
Table 348: Rating of Product Components by Purpose of Visit (Average Rating) _Aprill6..................... 168
Table 349: Rating of Product Components by Purpose of Visit (Average Rating) _May 16..................... 168
Table 350: Rating of Product Components by Purpose of Visit (Average Rating) _June 16..................... 169
Table 351: Rating of Product Components by Purpose of Visit (Average Rating) _April to June 16........ 169
Table 352: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to June 16 .......... 170
Table 353: Rating of Product Components by Purpose of Visit (Average Rating) _July16....................... 170
Table 354: Rating of Product Components by Purpose of Visit (Average Rating) _Aug 16...................... 171
Table 355: Rating of Product Components by Purpose of Visit (Average Rating) Sep 16 ...................... 171
Table 356: Rating of Product Components by Purpose of Visit (Average Rating) July to Sep 16........... 172
Table 357: Rating of Product Components by Purpose of Visit (Average Rating) Oct 16....................... 172
Table 358: Rating of Product Components by Purpose of Visit (Average Rating) _Nov 16...................... 173
Table 359: Rating of Product Components by Purpose of Visit (Average Rating) Dec 16....................... 173
Table 360: Rating of Product Components by Purpose of Visit (Average Rating) Oct to Dec 16 ........... 174
Table 361: Rating of Product Components by Purpose of Visit (Average Rating) July to Dec 16........... 174
Table 362: Rating Value for Money (%) _Jan 16 ......ccccueirieeeieeeciee e esieesieeesve e seeesvee s seseesaeessveeeeveeenes 175
Table 363: Rating Value for Money (%) _FEDLE .....coccuiiiieieeeecee ettt svee e 175
Table 364: Rating Value for Money (%) _Marchlb.......cccccceeceiiiieiiiieeiiee e seessvee s e seee s svee e svee e 175
Table 365: Rating Value for Money (%) _Jan to Marchle ..........ccccoceeiieeccieeeiieeciee e esvee st esvre e vne s 175
Table 366: Rating Value for Money (%) _APFilL6.........cooieeeiiieiiie ettt e e vee e e e vae e 176
Table 367: Rating Value for Money (%) _MayLh ......cc.eociieeiieieiiie e esteeectee e sreesereeesereeeraeesaseesvaeenes 176
Table 368: Rating Value for Money (%) _JUNELO.......c..eecieeeiiieciee ettt et ve e e ebee e sare e eveeesareesvae e 176
Table 369: Rating Value for Money (%) _APril tO JUNELO .......cooeveeiiieeieecee et 176
Table 370: Rating Value for Money (%) _Jan to JUNELG .........ccccveeiieeeciieeciee ettt esre e e evre e e 177
Table 371: Rating Value for Money (%) _JUIYLO .....cocuviiiieeeieiectee ettt ste e e tee e st e e e s rae e 177
Table 372: Rating Value for Money (%) _AUEZ 16 ......ccueeeiieeiieieciee ettt ectee e s veesebee e sabeeevaeesareeevneenes 177
Table 373: Rating Value for Money (%) _SEP 16 ....coccuiieiieeeieeecreeciee ettt eeee s teeeetee e seveeeteeeeareeevaeenes 177
Table 374: Rating Value for Money (%) _JUIY 10 SEP 16 ....cccveieeieeiiee ettt ettt eveeeevee e 178
Table 375: Rating Value for Money (%) _OCt 16......cccuiiriieeciieciee e esteeeieeeseeesreeesvee e snseeseeesnneneerneenes 178
Table 376: Rating Value for Money (%) _NOV 16......ccueiiiireciieciee et ecteeeveeseesree st e s e enneeesene e 178
Table 377: Rating Value for Money (%) _DEC 16 .....cccueeiiieeieieciee e esteeecteeeste e e svee e seteeseeeenneeessneenes 178

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 11 of 239



Table 378:
Table 379:
Table 380:
Table 381:
Table 382:
Table 383:
Table 384:
Table 385:
Table 386:
Table 387:
Table 388:
Table 389:
Table 390:
Table 391:
Table 392:
Table 393:
Table 394:
Table 395:
Table 396:
Table 397:
Table 398:
Table 399:
Table 400:
Table 401:
Table 402:
Table 403:
Table 404:
Table 405:

Rating Value for Money (%) _OCt t0 DEC 16 ....cccveeevieeiieecieeecieeetee e e etee e ae e ee e ereeesvee e 179
Rating Value for Money (%) _JUlY t0 DEC 16 .....ccueeecuiieiieecieeecieecee e e stee e ee e eeeeveeesree e 179
Rating Value for Money by Country of Residence (%) _Jan 16.......ccccccceevceeevieecceeciiee e 180
Rating Value for Money by Country of Residence (%) _Feb 16 ........ccccceeveivivieeccencciee e 180
Rating Value for Money by Country of Residence (%) _March 16.........cccccceevvvevcerecieeccnenns 181
Rating Value for Money by Country of Residence (%) _Janto March 16...........ccccccvveeennenn. 181
Rating Value for Money by Country of Residence (%) _April 16.......ccceeecveveeeiieeeeeciiee e, 182
Rating Value for Money by Country of Residence (%) _May 16......ccccceeecreeeeecieeeeeciiee e, 182
Rating Value for Money by Country of Residence (%) _June 16.........ccceecvveeeecieeeecciveeeeennnen. 183
Rating Value for Money by Country of Residence (%) _ApriltoJune 16........ccccceeevcuvveeennenn. 183
Rating Value for Money by Country of Residence (%) JantoJune 16 .......cccccceeeecvveeeennnenn. 184
Rating Value for Money by Country of Residence (%) JUlY16.....ccccooeeeeiiieeeccieee e, 184
Rating Value for Money by Country of Residence (%) _AUE 16.......ccccceeeereeeeecveeeeeciiee e, 185
Rating Value for Money by Country of Residence (%) _Sep 16 .....ccccvveeecieeeeciieeeeeciiee e, 185
Rating Value for Money by Country of Residence (%) Julyto Sep 16......cccceecvveeeecvveeeennnen. 186
Rating Value for Money by Country of Residence (%) _OCt 16........cccccuveeereeeiiieciiereiiee e 186
Rating Value for Money by Country of Residence (%) _NOV 16........ccccceeeeerevieeciieeeiiee e 187
Rating Value for Money by Country of Residence (%) DeC 16.....cccooveeeerereeecvereeeeirreeeennnen. 187
Rating Value for Money by Country of Residence (%) Octto Dec 16.....c.cccceevvveeecrereeennnenn. 188
Rating Value for Money by Country of Residence (%) _July to Dec 16........ccccceeecveeecrveernennns 188
Rating Value for Money by Type of Accommodation (Average Rating) _Jan 16 ................... 189
Rating Value for Money by Type of Accommodation (Average Rating) _Feb 16.................... 189
Rating Value for Money by Type of Accommodation (Average Rating) _March 16............... 189
Rating Value for Money by Type of Accommodation (Average Rating) _Jan to March 16 ....189
Rating Value for Money by Type of Accommodation (Average Rating) _April 16.................. 190
Rating Value for Money by Type of Accommodation (Average Rating) May 16 .................. 190
Rating Value for Money by Type of Accommodation (Average Rating) June 16.................. 190
Rating Value for Money by Type of Accommodation (Average Rating) _April to Jun 16........ 190

Table 406: Rating Value for Money by Type of Accommodation (Average Rating) Janto Jun 16........ 191
Table 407: Rating Value for Money by Type of Accommodation (Average Rating) July 16 ................... 191
Table 408: Rating Value for Money by Type of Accommodation (Average Rating) Aug 16................... 191
Table 409: Rating Value for Money by Type of Accommodation (Average Rating) Sep 16.................... 191
Table 410: Rating Value for Money by Type of Accommodation (Average Rating) July to Sep 16 ........ 192
Table 411: Rating Value for Money by Type of Accommodation (Average Rating) Oct 16.................... 192
Table 412: Rating Value for Money by Type of Accommodation (Average Rating) _Nov 16................... 192
Table 413: Rating Value for Money by Type of Accommodation (Average Rating) _Dec 16 ................... 192
Table 416: Rating Value for Money by Type of Accommodation (Average Rating) _Oct to Dec 16 ........ 193
Table 416: Rating Value for Money by Type of Accommodation (Average Rating) _July to Dec 16........ 193
Table 416: Rating Value for Money by Purpose of Visit (Average Rating) _Jan 16 ........cccceevveevveeeneens 193
Table 417: Rating Value for Money by Purpose of Visit (Average Rating) _Feb16.........cccceevvvevveeccrenns 193
Table 418: Rating Value for Money by Purpose of Visit (Average Rating) _March16...........ccccccvveeurenne. 194
Table 419: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to March16.................... 194
Table 420: Rating Value for Money by Purpose of Visit (Average Rating) _Aprill6.......c.ccccoevveevveeecreenns 194
Table 421: Rating Value for Money by Purpose of Visit (Average Rating) _May 16........cccceevveevveeereenns 194
Table 422: Rating Value for Money by Purpose of Visit (Average Rating) _Junel6 .........cccccceevvvveeennnnenn. 195
Table 423: Rating Value for Money by Purpose of Visit (Average Rating) _April to June 16 ................... 195
Table 424: Rating Value for Money by Purpose of Visit (Average Rating) JantoJune 16...................... 195
Table 425: Rating Value for Money by Purpose of Visit (Average Rating) July16...........cccceeeeurinnennneen. 195
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 12 of 239



Table 426: Rating Value for Money by Purpose of Visit (Average Rating) Aug 16 ........cccoceeeecrereeennnenn. 196
Table 427: Rating Value for Money by Purpose of Visit (Average Rating) Sep 16.......cccecveeeecrireeennnenn. 196
Table 428: Rating Value for Money by Purpose of Visit (Average Rating) July to Sep 16....................... 196
Table 429: Rating Value for Money by Purpose of Visit (Average Rating) _Oct 16........cccceevcveeevveerveenes 196
Table 430: Rating Value for Money by Purpose of Visit (Average Rating) _Nov 16 ........cccceevveevveeevnenes 197
Table 431: Rating Value for Money by Purpose of Visit (Average Rating) _Dec 16.........ccccceeeeereeeeennnnn. 197
Table 432: Rating Value for Money by Purpose of Visit (Average Rating) _Oct to Dec 16....................... 197
Table 433: Rating Value for Money by Purpose of Visit (Average Rating) July to Dec 16 ...................... 197
Table 434: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan 16....................... 198
Table 435: Visitor's Intention to Return to Guyana by Country of Residence (%) _Feb 16...................... 198
Table 436: Visitor's Intention to Return to Guyana by Country of Residence (%) _March 16 ................. 198
Table 437: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan to March 16....... 198
Table 438: Visitor's Intention to Return to Guyana by Country of Residence (%) _April 16..................... 199
Table 439: Visitor's Intention to Return to Guyana by Country of Residence (%) _May 16..................... 199
Table 440: Visitor's Intention to Return to Guyana by Country of Residence (%) June 16 .................... 199
Table 441: Visitor's Intention to Return to Guyana by Country of Residence (%) _April to June 16........ 199
Table 442: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan to June 16.......... 200
Table 443: Visitor's Intention to Return to Guyana by Country of Residence (%) _July 16...........c......... 200
Table 444: Visitor's Intention to Return to Guyana by Country of Residence (%) _Aug 16...........cc........ 200
Table 445: Visitor's Intention to Return to Guyana by Country of Residence (%) _Sep 16........ccceeeuveeene. 200
Table 446: Visitor's Intention to Return to Guyana by Country of Residence (%) _July to Sep 16........... 201
Table 447: Visitor's Intention to Return to Guyana by Country of Residence (%) _Oct 16.........ccccccuvue.e. 201
Table 448: Visitor's Intention to Return to Guyana by Country of Residence (%) _Nov 16 ..................... 201
Table 449: Visitor's Intention to Return to Guyana by Country of Residence (%) _Dec 16.........cccccuuu..e. 201
Table 450: Visitor's Intention to Return to Guyana by Country of Residence (%) _Oct to Dec 16........... 202
Table 451: Visitor's Intention to Return to Guyana by Country of Residence (%) _July to Dec 16 .......... 202
Table 452: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan 16........ccccoccevvvveercrennnns 202
Table 453: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Feb 16.........cccccvvvvveercrennns 202
Table 454: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _March 16 .......c.ccccccevrvennnee 203
Table 455: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to March16................. 203
Table 456: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Aprill6 ........ccccccvevvveercrennnns 203
Table 457: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Mayl16.......c.ccccevevveercreennne 203
Table 458: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Junel6........cccccceevveeerennnne 204
Table 459: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Apr to Junel6 ................... 204
Table 460: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to Junel6.................... 204
Table 461: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July16........ccccccoveevveeecrnnnnns 204
Table 462: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _AUg 16.......c.ccccveevveeecreenns 205
Table 463: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Sep 16......cccceeerveevveecreenns 205
Table 464: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July to Sep 16.................... 205
Table 465: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Oct 16 .......c.ccccveevuveeereennns 205
Table 466: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _NOv 16 .........cccceevveeereennns 206
Table 467: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Dec 16.......ccccecveevrveeereennns 206
Table 468: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Oct to Dec 16.................... 206
Table 469: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July to Dec 16.................... 206
Table 470: Visitor's Intention to Recommend Guyana by Country of Residence (%) Jan 16 ................. 207
Table 471: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Feb 16................. 207
Table 472: Visitor's Intention to Recommend Guyana by Country of Residence (%) _March 16 ............ 207
Table 473: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan to March 16..207
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 13 of 239



Table 474:
Table 475:
Table 476:
Table 477:
Table 478:
Table 479:
Table 480:
Table 481:
Table 482:
Table 483:
Table 484:
Table 485:
Table 486:
Table 487:
Table 488:
Table 489:
Table 490:
Table 491:
Table 492:
Table 493:
Table 494:
Table 495:
Table 496:
Table 497:
Table 498:
Table 499:
Table 500:
Table 501:
Table 502:
Table 503:
Table 504:
Table 505:
Table 506:
Table 507:
Table 508:
Table 509:
Table 510:
Table 511:
Table 512:
Table 513:
Table 516:
Table 516:
Table 516:
Table 517:
Table 518:
Table 519:
Table 520:
Table 521:

Surveys Department
Bureau of Statistics

Visitor's Intention to Recommend Guyana by Country of Residence (%) _April 16
Visitor's Intention to Recommend Guyana by Country of Residence (%) _May 16................ 208
Visitor's Intention to Recommend Guyana by Country of Residence (%) _June 16
Visitor's Intention to Recommend Guyana by Country of Residence (%) _April to June 16 ..208

Visitor's Intention to Recommend Guyana by Country of Residence (%) Jan to June 16.....209
Visitor's Intention to Recommend Guyana by Country of Residence (%) _July 16................. 209
Visitor's Intention to Recommend Guyana by Country of Residence (%) _Aug 16 ................ 209
Visitor's Intention to Recommend Guyana by Country of Residence (%) _Sep 16................. 209
Visitor's Intention to Recommend Guyana by Country of Residence (%) _July to Sep 16 .....210
Visitor's Intention to Recommend Guyana by Country of Residence (%) Oct 16................. 210
Visitor's Intention to Recommend Guyana by Country of Residence (%) _Nov 16................. 210

Visitor's Intention to Recommend Guyana by Country of Residence (%) _Dec 16................. 210
Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct to Dec 16...... 211

Visitor's Intention to Recommend Guyana by Country of Residence (%) _July to Dec 16 .....211
Willingness to Recommend by Purpose of Visit (%) _Jan 16 ......ccccceeeviiieeeeiiieeeecieee e, 211
Willingness to Recommend by Purpose of Visit (%) _FED16 ......ccceevievecveecciieeee e 211
Willingness to Recommend by Purpose of Visit (%) _Marchl16.........cccocoeeveeeevieecieeeceeeee, 212
Willingness to Recommend by Purpose of Visit (%) _Jan to March16 .........ccccccceevvveeveennee. 212
Willingness to Recommend by Purpose of Visit (%) _APrill6.......ccccccveevieerceeecie e 212
Willingness to Recommend by Purpose of Visit (%) _Mayl6 .........ccccceeeveeercreeecieeciee e 212
Willingness to Recommend by Purpose of Visit (%) _June 16......ccccccoveevveevcieeecee e 212
Willingness to Recommend by Purpose of Visit (%) _April to June 16 .......ccceeevvevveeeveeenee. 213
Willingness to Recommend by Purpose of Visit (%) _Jan to June 16.........ccccceeeviveevveeecreeennen. 213
Willingness to Recommend by Purpose of Visit (%) _JUly16 .......ccccccceeeviieriieciieecee e, 213
Willingness to Recommend by Purpose of Visit (%) _AUZ 16 .......ccccccereviveerieeeciieeciee e 213
Willingness to Recommend by Purpose of Visit (%) _Sep 16......cccccevveviviirncieriiieenieeeceeenees 213
Willingness to Recommend by Purpose of Visit (%) _July to Sep 16 ......cccevevevvvvvevcieeecienennn. 214
Willingness to Recommend by Purpose of Visit (%) _OCt 16......cccccevvierrvvirncieeniieeriee e 214
Willingness to Recommend by Purpose of Visit (%) _NOV 16.......ccccocerivveencieeciieeniee e 214
Willingness to Recommend by Purpose of Visit (%) _DeC 16 ......cccceeveeecveerieesieeeniee e 214
Willingness to Recommend by Purpose of Visit (%) _Oct to DeC 16 ....ccccceevvervciresieercreeenne 214
Willingness to Recommend by Purpose of Visit (%) _July to Dec 16......cccceecveevvveevienecrenennen. 215
Daily Expenditure by Country of Residence (USS) Jan 16 .....c.ccvvevueeeeiierieeeeecreecee e 215
Daily Expenditure by Country of Residence (USS) Feb 16 .......covevvviieiierieiceeereeeee e 215
Daily Expenditure by Country of Residence(USS) _March 16........ccceoveevereereereeereeeeeseeenens 216
Daily Expenditure by Country of Residence(USS) _Janto March 16 .......ccccceveveevienvenecnenen. 216
Daily Expenditure by Country of Residence(USS) _ApPril 16......ccccvevvevriieecenrecireireeeeereeneennen 217
Daily Expenditure by Country of Residence(USS) _May 16 ......cccccvevvevrrireevrenreeieeereeeereeneennes 217
Daily Expenditure by Country of Residence(USS) _JUNE 16......ccecuievevreireecrenreereereereereeneenne 218
Daily Expenditure by Country of Residence(USS) _April toJune 16.......cccccvvveeveereereeneeneenen. 218
Daily Expenditure by Country of Residence(USS) _JantoJune 16 ......c.ccceeeveereeeecreereeneeneennn. 219
Daily Expenditure by Country of Residence (USS) JUIY 16 .....coevvievvevriireecreireceeere e 219
Daily Expenditure by Country of Residence (USS) AUE 16......cccocvvevvevriirvenrenreeeenreereenreeveennes 220
Daily Expenditure by Country of Residence (USS) _SeP 16 .....coeevivvevriireevenreeeeereceeveeveennes 220
Daily Expenditure by Country of Residence (USS) July to SEp 16.....cccvvvevrevreeeenreereeveireennn. 221
Daily Expenditure by Country of Residence (USS) OCt 16........ccvveeueeeerierieeceeeereecee e 221
Daily Expenditure by Country of Residence (USS) NOV 16.......cccceeeveriereeeeieereeeee e e 222
Daily Expenditure by Country of Residence (USS) DEC 16 .......ccveeveeererierieeeeeereeeee s e 222

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets

Georgetown

Page 14 of 239



Table 522: Daily Expenditure by Country of Residence (USS) _Oct to DEC 16 ....cceevververeerecereireecreeineeans 223
Table 523: Daily Expenditure by Country of Residence (USS) July to DeC 16.....ccoevverevrecerenreeireeinenans 223
Table 524: Daily Expenditure per Visitor by Purpose of Visit (USS) Jan 16 .......ccccevvevverevreceeiee e 224
Table 525: Daily Expenditure per Visitor by Purpose of Visit (USS) _Feb 16.......cceeveviiieveeveerieciecreeneens 224
Table 526: Daily Expenditure per Visitor by Purpose of Visit (USS) _March 16 .......cccccoeeeveeveereecienreennnns 224
Table 527: Daily Expenditure per Visitor by Purpose of Visit (USS) _Jan to March 16.......c.cccccveeverueenns 225
Table 528: Daily Expenditure per Visitor by Purpose of Visit (USS) _APFil 16 ..c..cciveeveiiieeeiiireereeireennens 225
Table 529: Daily Expenditure per Visitor by Purpose of Visit (USS) _May 16......ccceevvevrvveveevrireerresreennens 225
Table 530: Daily Expenditure per Visitor by Purpose of Visit (USS) _JUNE@ 16 .....ccvevevvivrieveeriirreeeireennns 226
Table 531: Daily Expenditure per Visitor by Purpose of Visit (USS) _April to June 16 ......cccceuvvvveeuerreennnns 226
Table 532: Daily Expenditure per Visitor by Purpose of Visit (USS) _Jan to June 16.......cccceevevvevrerrnennnns 226
Table 533: Daily Expenditure per Visitor by Purpose of Visit (USS) _JUIY 16....cccciveeviiiereeniireereireennns 227
Table 534: Daily Expenditure per Visitor by Purpose of Visit (USS) AUZ 16 ...cccovvveveririeeeireirreresreennns 227
Table 535: Daily Expenditure per Visitor by Purpose of Visit (USS) _Sep 16....cceeivveviieeveenreireenreireennens 227
Table 536: Daily Expenditure per Visitor by Purpose of Visit (USS) _July to SEp 16 .....covvvvevrvvrveverreennnns 228
Table 537: Daily Expenditure per Visitor by Purpose of Visit (USS) _OCt 16.....ccceeveveeeieiecieereecie e, 228
Table 538: Daily Expenditure per Visitor by Purpose of Visit (USS) _NOV 16 ......ccceccveveeireevenreereeirecreennns 228
Table 539: Daily Expenditure per Visitor by Purpose of Visit (USS) _DeC 16.......ccoeeveverereeeenreereenresreennns 229
Table 540: Daily Expenditure per Visitor by Purpose of Visit (USS) _Oct to DeC 16.....ccceevevrrereererveennens 229
Table 541: Daily Expenditure per Visitor by Purpose of Visit (USS) _July to DeC 16 .......ccceevvvevvecrerreennnns 229
Table 542: Daily Expenditure per Visitor by Travel Arrangement (USS) _Jan 16 .......cccoeveevevreereevrenreennnns 230
Table 543: Daily Expenditure per Visitor by Travel Arrangement (USS) _Feb 16.......cccoevvevvevriervecrenreennens 230
Table 544: Daily Expenditure per Visitor by Travel Arrangement (USS) _March 16 ........cccceevvevecvenreennns 231
Table 545: Daily Expenditure per Visitor by Travel Arrangement (USS) _Jan to March 16...................... 231
Table 546: Daily Expenditure per Visitor by Travel Arrangement (USS) _April 16.....cccoeeevvevreereecierreennnns 232
Table 547: Daily Expenditure per Visitor by Travel Arrangement (USS) _May 16......cccevvvveevrirvererneennns 232
Table 548: Daily Expenditure per Visitor by Travel Arrangement (USS) _JUN@ 16 .....ccvvvvvveveririereernnennnns 233
Table 549: Daily Expenditure per Visitor by Travel Arrangement (USS) _Aprilto June 16 .........cceeueuee. 233
Table 550: Daily Expenditure per Visitor by Travel Arrangement (USS) JantoJune 16........ccceeuevuvnenee 234
Table 551: Daily Expenditure per Visitor by Travel Arrangement (USS) Jul 16 ......ccoovvieevvivveneeiieinnnn, 234
Table 552: Daily Expenditure per Visitor by Travel Arrangement (USS) AUZ 16 ....ccovvvveevveevveeeeereeennnnn, 235
Table 553: Daily Expenditure per Visitor by Travel Arrangement (USS) _Sep 16.....ccccovuvevevecveeeeeeeennnn, 235
Table 554: Daily Expenditure per Visitor by Travel Arrangement (USS) Julto Sep 16 .......ccoveevveevvennne. 236
Table 555: Daily Expenditure per Visitor by Travel Arrangement (USS) _OCt 16 .....ccoovvveevreveeereeneeinnnnns 236
Table 556: Daily Expenditure per Visitor by Travel Arrangement (USS) NOV 16 ....cccooovvvevrieeeeneeeeeennenns 237
Table 557: Daily Expenditure per Visitor by Travel Arrangement (USS) _DecC 16.......ccceevevevrrereevrerreennens 237
Table 558: Daily Expenditure per Visitor by Travel Arrangement (USS) _Oct to Dec 16.......ccocveveveenenns 238
Table 559: Daily Expenditure per Visitor by Travel Arrangement (USS) _Julto Dec 16 ........ccocveveevenens 238
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 15 of 239



List of
Figure 1:
Figure 2:
Figure 3:
Figure 4:
Figure 5:
Figure 6:
Figure 7:
Figure 8:
Figure 9:

Figure 10:
Figure 11:
Figure 12:
Figure 13:
Figure 14:
Figure 15:
Figure 16:
Figure 17:
Figure 18:
Figure 19:
Figure 20:
Figure 21:
Figure 22:
Figure 23:
Figure 24:
Figure 25:
Figure 26:

Figures

Purpose of Visit by country of ReSIdence (%) .....cccveeeeeeiieiieceee et e 19
Previous Visit to Guyana by Country of Residence (%)........c.......... Error! Bookmark not defined.
Travel Companion by PUrpose Of ViSit (%) ......cceecueeecieiiieeriee e ecteeses e e stee e et eenaeesanee s 21
Travel Companion by Country of ReSIdENCE (%6).....cccceeeriierieeeiiiecieeeee et et sre e evae e 22
Importance of Sources of Information by Country of Residence ........ccccceevvcieeiiviiiei e, 23
Importance of Sources of Information by Purpose of Visit .......cccccoveiviiiiiniiiiiie e, 24
Advanced Planning Time by Country of ResSidence (%) ......ccciveeeeeieriieeeiieeriee et evee e 25
Advanced Planning Time by Purpose of Visit (%) ......cccceecvveerveenee. Error! Bookmark not defined.
Travel Arrangements by Country of Residence (%) ......ccccoveeruvennee. Error! Bookmark not defined.

Travel Arrangements by PUrpose Of ViSit (%) ....ccccveeeciereieieiiie et eee e tee e 28
Type of Accommodation by Country of ReSIdENCE (%) ....veevveeeceeeeiiieeiee e 29
Type of Accommodation by PUrpose of Visit (%).......ccceeeveeiieeeiieiiiie e erire e e e 30
Length of Stay by Country of RESIAENCE (%) ..eccvveeeriiiiiierieecee ettt 31
Length of Stay by Purpose of Visit (%) ...cccccecveevrieeriieescieenieeeenenn Error! Bookmark not defined.
[V oTe [l o) B = 1Y o 1Y a1 7 ISR URPURR 33
Activities Undertaken by Visitors to GUYaNa (%) ....ccccvverieeereeeriee s csieeecieeesvee e ssveeesvee e 34
Attraction Visited DY TOUFIST (20) .eecveeiiiiirieeeiieeeiee ettt e etee st s ste e evee s sebe e st e eneeesnreeeanes 35
Rating of Product COMPONENTES (%6)...eecveeiirieiiieeiieeiieeertte st e sieeesteesteessaeessveesaeeesaeessnseeenenes 36
Rating of Product Components by Country of ReSIdeNnCe ........cccoveeeciiieeecciiee e, 37
Rating of Product Components by PUrpose of Visit........cccccueeeiiiiiiiiciiiee et 38
Rating of Product COMPONENTES (%6)...eecveeiiieeiiieeiiieeiee ettt esteesreeesteesteessree s sveesaeeesaeeessseeeneeas 39
Rating Value for Money by Country of Residence (%).......cc....... Error! Bookmark not defined.
Rating Value for Money by Type of Accommodation (%) .......ccccueevieercieeecieeeee e ecree e 41
Rating Value for Money by Purpose of Visit (%) .......ccoueeeieeiieeeiieeciee st 42
Willingness to Recommend by Country of Residence (%) .......ccvevveeecieeecieecceeecieecree e 43
Willingness to Recommend by PUrpose of Visit (%) .....cccveeeeeercieeiiie et 44

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgeto

wn Page 16 of 239



1. SURVEY HIGHLIGHTS

The Visitor Exit Motivation Survey (Vems) reports were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011, 2012, 2013, 2014 and 2015. The enhanced collaboration between
the Bureau of Statistics and the Ministry of Tourism, Industry and Commerce promises to result
in more frequent reports on the visitors’ perception of the Guyanese tourism product. Further
reports are planned for publication on a half-yearly and yearly basis.

2. SURVEY OBJECTIVES

The main objective of the survey is to provide timely information on Guyana’s tourism product.
Such information would help the major participants in the tourism sector to better plan its
development. In addition, the Bureau of Statistics would use this survey to construct a time series
data base on important tourism variables.

3. METHODOLOGY

The Bureau of Statistics has trained enumerators stationed at the Cheddi Jagan International
Airport, Timehri and Eugene F. Correira International Airport, Ogle, where the sample is derived
from cooperating departing visitors. Respondents are canvassed from most departing flights on
a daily basis.

Overseas residents were defined as visitors if they stayed in Guyana for more than one night and
less than one year. Citizens of Guyana living abroad were also regarded as visitors. Since only
one person per family or spending party was asked to complete a questionnaire on behalf of the
party, the actual volume of respondents represented is higher than the number of completed
questionnaires.

For the period January to December 2016, 10,019 visitors participated in the survey.  This
represented a 4% sample size for the year 2016 (Table 01).
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Table 1: Number of Participants in the VEMS (Jan to Dec 2016)

Month Respondents in Visitor (uﬁ: of The
the Survey Arrivals Total
lan-16 962 14449 7
Feb-16 602 15080 Ll
Mar-16 829 20156 Ll
Apr-16 939 17330 G
May-16 935 24987 Ll
Jun-16 1706 16185 11
Jul-16 805 24953 3
Aug-16 709 21863 3
Sep-16 553 15319 Ll
Oct-16 290 17461 3
Nov-16 664 19828 3
Dec-16 625 27668 2
Total 10019| 235,279 4
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4. VISITOR PROFILE

4.1 Purpose of Visit

The important tourist markets for Guyana are the USA, the UK and the Caribbean respectively, in order
of importance as measured by the annual number of visitors.

For the period January to December 2016 the main purpose for visits to Guyana were vacation, visiting
friends and relatives and business (Figure 1, tables 2 to 19).

Figure 1. Purpose of Visit by country of Residence (%)
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4.2 Previous Visits to Guyana

Most visitors during the period January to December 2016 reported this was their second visit to

Guyana. (Figure 2, also Tables 20 to 37).

Figure 2: Previous of Visit by Country of Residence (%0)
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4.3

4.3.1

Travel Companions

Travel Companion by Purpose of Visit

In 2016 visitors who travelled alone main purpose of visit was for business.

For persons who travelled to Guyana as a family in the first half, personal events, day trip and visiting
friends /relatives were the categories which had the highest percentages. While during the second half,
Visit Friends/Relatives, personal events and Vacation had the highest percentages. (Figure 3, also Tables

38 to 55).

Persons travelling with their spouses/partners visited Guyana mainly for adventure tourism and to enjoy
the climate in the first half of 2016. During the second half they visited mainly to enjoy climate

To enjoy climate and adventure tourism accounted for a high percentage of visitors who travelled in

groups with friends for the period January to December 2016.

Figure 2: Travel Companion by Purpose of Visit (%)
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4.3.2

Travel Companion by Country of Residence

When travel companion is examined by country of residence, most of the persons travelling alone came
from South America in 2016 (Figure 4, also tables 56 to 73). Those travelling as a family were mainly

from Canada and U.S.A.

In the first half of the year, visiting spouses and partners were mainly from Canada, while in the second
half they were from the U.K. Persons travelling in Group/Friends came from the Caribbean and South

America for the year.

Figure 3: Travel Companion by Country of Residence (%0)
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5. TRAVEL BEHAVIOUR PATTERNS

5.1 Sources of Information

Guyana’s Embassy/Consulate in the first half of 2016 was the most important source of information for

helping visitors to select Guyana as their

destination,

while in the second half it was

Newspapers/Magazine. Most visitors found Friends/Relatives the least useful source of information in
planning their visits in 2016. (Figure 5&86, tables 74 to 109).

5.1.1

Importance Sources of Information by Country of Residence

Persons travelling to Guyana from Canada found the Guyana embassy as the most important source of
information in the first half of 2016 and the U.K. in the second half (Figure 5, tables 74 to 91).

Figure 4: Importance of Sources of Information by Country of Residence
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5.1.2

Importance Sources of Information by Purpose of Visit

In 2016 the Guyana embassy was the most important source of information for those persons travelling
to Guyana for Nature Travel (Figure 6, also tables 92 to 109).

In 2016 persons visiting Guyana on business, visit friends/relatives, day trip, scientific group and
personal events indicated newspaper and magazine as the most useful source of information.

Figure 5: Importance of Sources of Information by Purpose of Visit
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5.2 Advanced Planning Time

Advanced Planning time describes how long or how short in advance visitors planned for their trips to

Guyana, by country of residence and purpose of visit.

5.2.1

Advanced Planning Time by Country of Residence

In 2016 visitors from South America took less than one week to plan for their trip to Guyana as
compared to those from the United Kingdom who planned for six months or more (Figure 7&8, also
tables 110 to 127). Visitors travelling from U.S.A, Canada and U.K. planned their trips in advance for six

months or more.

Figure 6: Advanced Planning Time by Country of Residence (%)
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5.2.2

Advanced Planning Time by Purpose of Visit

Visitors who travelled for personal events represented a high percentage of visitors who took less than
one week to plan their trip to Guyana. About fifty percent of visitors who travelled to Guyana for
adventure tourism planned their trip in one but less than three months. Those who visited for nature
travel planned their trips in advance six months or more.

Figure 7: Advanced Planning Time by Purpose of Visit (%)
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5.3 Travel Arrangements

A package tour provides the traveller with accommodation and transportation to Guyana. The package
may also include the provision of local transportation by way of a vehicle, along with social activities
such as picnicking and sightseeing trips around the country. Packaged tours are a form of product
bundling that is sold by tour operators. (Figure 9 &10, also tables 146 to 181)

5.3.1 Travel Arrangements by Country of Residence

Visitors to Guyana travelled mainly on non-packages. The tourists from non traditional markets
represented the highest portion of visitors travelling on packages in the first half and those from
U.K in the second half. (Figure 9, also tables 154 and 163).

Figure 8: Travel Arrangements by Country of Residence (%0)
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5.3.2 Travel Arrangements by Purpose of Visit
Persons on nature travel to Guyana had the largest portion of visitors on packaged tours in 2016 (Figure
10, also tables 146 to 181).

Figure 9: Travel Arrangements by Purpose of Visit (%)
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5.4 Type of Accommodation

54.1

Type of Accommodation by Country of Residence

Friends and relatives provided a large portion of accommodation for visitors from various countries in
both the first and second half. Persons travelling from South America represented the highest
percentage of hotel accommodation for the year 2016. (Figure 11, also tables 190 and 199).

Figure 10: Type of Accommodation by Country of Residence (%)
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5.4.2

Type of Accommodation by Purpose of Visit

For the year 2016 a very large portion of visitors to Guyana travelled mainly to visit friends or relatives.
The majority of visitors staying at hotels came for business purposes in both halves. (Figure 12, also

tables 200 to 217).

Figure 11: Type of Accommodation by Purpose of Visit (%)
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5.5 Length of Stay

Most visitors stayed 1week to 2 weeks in Guyana during the year 2016 (Figure 13 and 14, also tables 218

to 253).

5.5.1

Length of Stay by Country of Residence

Both halves of 2016 showed most visitors who came from the Caribbean, South America and Guyana’s
non traditional markets stayed in Guyana for less than one week. Those visiting from the U.S.A, Canada,
U.K. stayed for 2 weeks to 1 month in Guyana (Figure 13, also tables 218 to 253).

Figure 12: Length of Stay by Country of Residence (%0)
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5.5.2 Length of Stay by Purpose of Visit
The majority of visitors for business purposes stayed less than 1 week in 2016. Those who visited friends
and family, for vacation and adventure tourism stayed for 1 week to 2 weeks in Guyana during 2016.
(Figure 14, also tables 218 to 253).

Figure 14: Length of Stay by Purpose of Visit (%0)
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6 Mode of Payment

Most visitors to Guyana, during the periods under review, used cash to make payments (Figure 15, also

tables 254 to 271).

Figure 13: Mode of Payment (%)
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7  Activities during Stay

5.7.1 Activities Undertaken by Visitors to Guyana
In Guyana there are many activities associated with outdoor recreation. Boat trips/excursions and Air
tours were some of the main activities visitors participated in 2016. (Figure 16, also tables 272 to 289)

Figure 14: Activities Undertaken by Visitors to Guyana (%)
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5.7.2

Attraction Visited by Tourist

The national zoo/ gardens was a major attraction visited by many tourists in the first half compared to
the second half where visits to Kaiteur Falls was the main attraction. (Figure 17, also tables 290 to 307)

Figure 15: Attraction Visited by Tourist (%)
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8 OPINIONS AND REACTIONS

6.1 Rating of Product Components
The friendliness of the people was the product component that had the highest percentage of excellent
approval while in the poor category airline connections was rated as the highest in the first and second
halves (Figure 18, tables 308 to 325, Figures 19 and 20 also highlight other aspects of the product
components rating by country of residence and purpose of visit (tables 326 to 361).

Figure 16: Rating of Product Components (%)
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Figure 17:Rating of Product Components by Country of Residence
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Figure 18:Rating of Product Components by Purpose of Visit
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6.2 Rating Value for Money

During 2016 most visitors felt that the cost of their visit to Guyana was expensive. However, the cost of
accommodation, meals and drinks was not expensive (Figure 21, also table 362 to 379). Figures 22 to 24
highlight other aspects of rating value for money by country of residence, type of accommodation and

purpose of visit (tables 380 to 433).

Figure 19: Rating of Value for Money (%)
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Figure 20: Rating Value for Money by Country of Residence (%0)
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Figure 21: Rating Value for Money by Type of Accommodation (%)
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Figure 22: Rating Value for Money by Purpose of Visit (%)
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6.3 Willingness to Recommend a Friend
Most visitors felt that they would definitely recommend Guyana to a friend or relative in both the first
and second halves. (Figure 25 and 26, also tables 488 to 505).

Figure 23: Willingness to Recommend by Country of Residence (%)
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Figure 24: Willingness to Recommend by Purpose of Visit (%)

80

70

w1 D

o o
.

—

Percentage of Respondent
w H
o o
] ]
]

N
o
I

[any
o
I

-{&\A 6&*\ &
,'\\(‘ AY) 0\“\
? <t &
Ra‘oﬁonses
Q

1st Half _Jan-June 2016
Willingness to Recommend by
Purpose of Visit

W Vacation
B Business

M Visit Friends/

Relatives
B Nature Travel

H Scientific/

Study Tour
m Day Trip

= Personal

Events

= To Enjoy
Climate
Adventure

Tourism
1 Other

Percentage oi Respondent
o

2nd Half _July-Dec 2016
Willingness to Recommend by
Purpose of Visit

80
W Vacation
70 M Business
60 - m Visit Friends/

Relatives
H Nature Travel

50 -
m Scientific/
Study Tour
I = Day Trip
30 + H
i Personal
20 - Events
 To Enjoy
Climate
10 - Adventure
H I Tourism
0 - i Other
& &
N O &
** < o
o
Responses

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 44 of 239




9. TABLES

Table 2: Purpose of Visit by Country of Residence (%) _Jan 16

PURPOSE OF VISIT South
u.s.A| Canada U.K.] Caribbean| America Other Total
Vacation 370 27.8 8.2 50.2 29.0 438 435
Business 9.2 17.2 5.3 10.0 452 20.3 125
Visit Friends/ Relatives 403 367 355 273 1249 234 302
Mature Travel 4 59 A0 2 .0 .0 4
scientific/ Study Tour 8.4 2.9 13.2 21 g 0 44
Day Trip 1.3 24 5.3 49 1.6 31 38
Personal Events 2.1 B 1.3 A 32 0 7
To Enjoy Climate Change 0 o 0 A 0 0 A
Adventure Tourism .0 .0 1.3 3.3 1.6 1.6 21
Other 1.3 G 0 1.7 6.5 7.8 1.8
Total 100 100 100 100 100 100 100
Table 3: Purpose of Visit by Country of Residence (%) Feb 16
PURPOSE OF VISIT South Not
uU.s.A| Canada U.K.| Caribbean| America Other|Stated
Vacation 29.4 28.2 20.2 41.1 9.8 41.2 G6.7
Business 125 5.5 14.6 232 1.0 333 13.3
Visit Friends/ Relatives 36.3 409 483 229 17.1 59 133
Mature Travel 25 31 6.7 .0 .0 5.9 .0
Scientific/ Study Tour B 0 0 8 0 0 0
Day Trip 31 1.6 22 4.7 24 20 6.7
Personal Events 13.8 14.2 0 20 0 0 0
To Enjoy Climate Change 0 81 0 3 0 K] i)
Adventure Tourism A0 0 79 1.1 0 39 0
Other 2.5 6.3 0 3.0 9.8 7.8 0
Total 100 100 100 100 100 100 100
Table 4: Purpose of Visit by Country of Residence (%) _March16
PURPOSE OF VISIT south Not
uU.s5.A| Canada U.K.] Caribbean| America Other|Stated
Vacation 249 275 288 326 258 40.6 18.8
Business 243 11.8 13.0 26.9 528 348 313
Visit Friends/ Relatives 286 51.0 336 19.6 16.9 72 25.0
Mature Travel 26 .0 6.8 5 .0 29 6.3
Scientific/ Study Tour 3 0 0 2 0 0 0
Day Trip 2.6 0 12.0 6.9 34 29 6.3
Personal Fvents 111 8.3 .0 26 .0 .0 .0
To Enjoy Climate Change 0 0 7 0 0 0 0
Adventure Tourism 0 5 T 49 0 29 125
Other 5.3 1.0 3.4 5.7 11 8.7 0
Total 100 100 100 100 100 100 100
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Table 5: Purpose of Visit by Country of Residence (%) _Jan to March16

PURPOSE OF VISIT South Mot

U.5.A| Canada U.K.| Caribbean| America Other|Stated
Vacation 31.0 278 2886 425 234 41.8 4149
Business 15.0 12.0 11.6 18.3 521 293 226
Visit Friends/ Relatives 354 436 38.3 238 15.6 125 19.4
Mature Travel 1.7 28 5.1 3 0 27 3.2
scientific/ Study Tour a7 3.0 3.2 1.2 0 0 0
Day Trip 22 1.2 a.0 5.6 26 27 6.5
Personal Events 8.2 7.2 3 1.3 1.0 ] ]
To Enjoy Climate Change 0 0 3 1 0 0 0
Adventure Tourism ] 2 24 34 5 27 6.5
Other 27 2.2 16 35 47 8.2 0
Total 100 100 100 100 100 100 100

Table 6: Purpose of Visit by Country of Residence (%) _April 16

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 31.8 36.1 30.5 427 15.1 248 36.3
Business 17.4 7.9 8.6 240 527 345 220
Visit Friends/ Relatives 26.5 387 477 16.4 28.0 15.0 24.0
MNature Travel 8 0 13 A 1.1 80 9
Scientific/ Study Tour 11 4 0 A 0 0 3
Day Trip 0 16 93 75 0 9 49
Personal Events 18.9 14.7 20 T .0 R 53
To Enjoy Climate Change 0 0 0 0 0 0 0
Adventure Tourism 1.1 0 0 2.3 0 4 1.4
Other 23 5 7 6.2 3.2 15.0 49
Total 100 100 100 100 100 100 100

Table 7: Purpose of Visit by Country of Residence (%) May 16

PURPOSE OF VISIT South

u.s.A] Canada U.K.| Caribbean| America Other, Total
Vacation 57.4 435 487 432 309 288 46.6
Business 2.0 6.1 4.1 21.0 36 40.4 14.7
Visit Friends/ Relatives 226 322 355 14.4 136 212 218
Mature Travel 5 4 .0 2 8.6 38 4
scientific/ Study Tour 0 4 0 0 0 0 A
Day Trip 9 0 96 74 0 0 43
Personal Events 52 121 1.0 26 .0 .0 4.1
To Enjoy Climate Change g 1.4 0 0 0 0 3
Adventure Tourism 2 5 .0 58 .0 1.9 24
Other 47 23 1.0 56 123 38 46
Total 100 100 100 100 100 100 100
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Table 8 : Purpose of Visit by Country of Residence (%) _ June 16

PURPOSE OF VISIT South

U.S.A|] Canada U.K.| Caribbean| America Other Total
Vacation 63.8 44 5 61.3 477 266 383 541
Business 6.2 hB 3.2 16.9 414 346 11.3
Visit Friends/ Relatives 205 32.0 27.2 206 148 136 223
Mature Travel A 1.3 0 0 23 a7 A
Scientific/ Study Tour 3 0 2 5 2.3 0 4
Day Trip 0 0 5 8 0 12 3
Personal Events 47 141 32 349 A 25 5.0
To Enjoy Climate Change 3 0 0 0 0 0 1
Adventure Tourism 0 0 0 42 16 37 15
Other 12 25 14 55 10.9 25 a7
Total 100 100 100 100 100 100 100

Table 9: Purpose of Visit by Country of Residence (%) _April to Junel6

PURPOSE OF VISIT South

uU.s.A| Canada U.K.| Caribbean| America Other Total
Vacation 57.5 420 51.8 447 242 301 AT 4
Business 8.3 6.4 4.5 205 43.0 358 15.1
Visit Friends/ Relatives 219 338 335 174 18.5 15.9 226
MNature Travel 3 .8 3 A 3.6 L T
scientific/ Study Tour 3 4 A 2 1.0 .0 3
Day Trip 2 4 4 6 50 .0 8 2.6
Personal Events 6.9 137 24 24 .0 1.2 4.9
To Enjoy Climate Change 3 4 0 Xi| 0 ] A
Adventure Tourism 2 A 0 39 T 2.0 17
Other 41 19 2.3 5.8 8.9 8.5 47
Total 100 100 100 100 100 100 100

Table 10: Purpose of Visit by Country of Residence (%) _Jan to Junel6

PURPOSE OF VISIT South
U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 50.9 36.2 451 437 2348 353 419
Business 10.0 87 6.6 196 46.6 330 226
Visit Friends/ Relatives 252 KT 349 202 174 14.4 19.4
MNature Travel B 1.6 1.7 2 22 4.4 32
Scientific/ Study Tour 12 15 1.0 B i 0 0
Day Trip 7 7 56 5.2 1.0 16 6.5
Personal Events 7.2 11.0 1.8 148 4 i .0
To Enjoy Climate Change 2 2 A 0 0 0 0
Adventure Tourism 2 2 .8 37 B 2.3 6.5
other 37 2.0 24 43 7.3 8.1 0
Total 100 100 100 100 100 100 100
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Table 11: Purpose of Visit by Country of Residence (%) _July 16

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 419 50.0 341 44 4 28.2 1.8 420
Business 11.9 1.9 7.3 16.8 487 27.5 15.5
Visit Friends/ Relatives 229 356 427 13.2 9.0 154 202
MNature Travel 0 0 1.2 8 0 0 A
Scientific/ Study Tour 13 0 12 2 13 1.1 T
Day Trip 0 0 0 0 0 0 0
Personal Events 126 11.3 4.9 5.8 ] 1.1 7.8
To Enjoy Climate Change 0 0 0 0 0 0 0
Adventure Tourism .0 .0 49 6.1 1.3 22 3.0
Other 95 13 37 128 15 209 104
Total 100 100 100 100 100 100 100

Table 12: Purpose of Visit by Country of Residence (%) _Aug 16

PURPOSE OF VISIT South

U.5.A] Canada U.K.| Caribbean| America Other Total
Vacation 352 34.0 226 53.3 19.5 339 42 6
Business 111 3.9 17.0 147 439 226 13.8
Visit Friends/ Relatives 339 44 4 47 2 15.3 145 29.0 261
MNature Travel 1.1 .0 .0 .0 .0 1.6 4
Scientific/ Study Tour 35 7 3.8 2 24 0 1.4
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 12.2 15.0 5.7 7.1 .0 .0 8.9
To Enjoy Climate Change 0 0 0 2 0 0 A
Adventure Tourism .0 T .0 6.1 .0 3.2 3.2
Other 3.0 13 3.6 31 14.6 9.7 35
Total 100 100 100 100 100 100 100

Table 13: Purpose of Visit by Country of Residence (%) _Sep 16

PURPOSE OF VISIT South

u.s.A| Canada U.K.| Caribbean] America Other| Total
Vacation 512 14.1 281 56.1 205 333 483
Business 9.3 225 125 15.8 51.3 222 16.5
Visit Friends/ Relatives 249 304 50.0 15.0 205 259 211
Mature Travel .0 .0 .0 .0 .0 .0 .0
scientific/ Study Tour 8 0 0 2 0 0 2
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 122 225 9.4 45 51 3T 8.0
To Enjoy Climate Change 0 0 0 0 0 0 0
Adventure Tourism .0 .0 .0 6.7 .0 .0 3.9
Other 2.0 14 0 16 26 1438 2.0
Total 100 100 100 100 100 100 100
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Table 14: Purpose of Visit by Country of Residence (%) _July to Sep 16

PURPOSE OF VISIT south

uU.5.A] Canada U.K.| Caribbean]| America Other Total
Vacation 41.3 37.0 28.3 51.0 241 328 438
Business 11.1 6.5 11.4 15.8 4381 25.0 151
Visit Friends/ Relatives 272 398 455 14.5 14.6 217 225
MNature Travel 4 .0 B 3 .0 L 3
Scientific/ Study Tour 1.9 3 1.8 2 1.3 B 8
Day Trip 0 0 0 0 0 0 0
Personal Events 12.4 14.8 6.0 5.9 1.3 1.1 8.2
To Enjoy Climate Change 0 0 0 A 0 0 ]
Adventure Tourism 0 3 24 6.3 B 22 33
Other 5.6 13 3.0 8.1 10.1 16.1 5.9
Total 100 100 100 100 100 100 100

Table 15: Purpose of Visit by Country of Residence (%) _Oct 16

PURPOSE OF VISIT South

U.s.A| Canada U.K.| Caribbean| America Other Total
Vacation 420 248 45 3.6 14.3 36.8 439
Business 6.0 214 18.2 135 3.3 342 16.3
Visit Friends/ Relatives 320 274 227 157 10.2 105 202
Mature Travel 5 .0 1.8 2 20 .0 1.1
Scientific/ Study Tour 0 0 0 i 20 0 4
Day Trip 0 0 0 0 a a 0
Personal Events 17.5 248 18.2 4.0 0 105 9.9
To Enjoy Climate Change 0 0 0 2 0 0 K
Adventure Tourism ] ] 4.5 99 ] 26 5.6
Other 2.0 17 0 22 8.2 53 25
Total 100 100 100 100 100 100 100

Table 16: Purpose of Visit by Country of Residence (%) _Nov 16

PURPOSE OF VISIT South
U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 284 261 17.3 56.6 43 459 466
Business 19.0 6.3 135 133 48 26.6 14.0
Visit Friends/ Relatives 3.0 282 558 13.0 478 141 194
Mature Travel 0 0 19 3 0 31 4
Scientific/ Study Tour 3.4 14 0 5 0 0 9
Dﬂ\,rTrip 0 0 0 0 0 0 ]
Personal Events 10.3 204 38 49 ] 16 6.9
To Enjoy Climate Change 0 0 38 0 0 0 2
Adventure Tourism 17 0 38 92 0 0 6.8
Other 6.0 17.6 0 2.3 13.0 7.8 49
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 49 of 239



Table 17 : Purpose of Visit by Country of Residence (%) _Dec 16

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 373 2T 323 586 19.4 435 43 3
Business 11.8 10.9 6.2 9.4 532 232 131
Visit Friends/ Relatives 385 297 46.2 13.3 177 14.5 20.8
Mature Travel 0 A0 0 0 0 0 gy
Scientific/ Study Tour 0 0 0 2 0 0 A
Day Trip 0 0 0 0 0 0 0
Personal Events 11.8 238 154 1.8 0 ] 59
To Enjoy Climate Change 0 0 0 0 0 0 0
Adventure Tourism B A0 0 13.7 1.6 18.8 9.3
Other 0 3.0 0 3.0 51 0 25
Total 100 100 100 100 100 100 100

Table 18: Purpose of Visit by Country of Residence (%) _Oct to Dec16

PURPOSE OF VISIT south

u.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 371 27.5 22 3 56.5 14.9 433 46.4
Business 111 125 10.8 12.0 537 26.9 14.3
Visit Friends/ Relatives 34.0 28.3 46.0 13.8 201 13.5 201
MNature Travel 2 0 58 2 7 1.2 5
Scientific/ Study Tour 8 N 0 A4 7 0 5
Day Trip 0 A0 A0 A0 0 0 0
Personal Events 13.8 228 11.5 3.7 .0 2.9 7.5
To Enjoy Climate Change 0 0 1.4 A 0 0 A
Adventure Tourism B .0 2.2 10.9 7 8.2 7.3
Other 2.3 8.3 0 25 9.0 4.1 34
Total 100 100 100 100 100 100 100

Table 19: Purpose of Visit by Country of Residence (%) _July to Dec16

PURPOSE OF VISIT South

u.5.A| Canada U.K.| Caribbean] America Other Total
Vacation 40.0 324 26.1 539 19.9 379 450
Business 111 9.4 11.1 13.8 50.7 2549 14.8
Visit Friends/ Relatives 294 34.3 45.8 141 171 17.7 214
Mature Travel 3 0 29 2 3 8 4
scientific/ Study Tour 1.6 4 1.0 3 1.0 3 7
Day Trip 0 0 A0 0 A0 0 0
Personal Events 12.8 18.7 2.5 47 7 20 749
To Enjoy Climate Change 0 0 7 A 0 0 A
Adventure Tourism 2 A 2.3 8.7 7 51 51
Other 4.6 47 16 4.2 9.6 10.0 47
Total 100 100 100 100 100 100 100
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Table 20: Previous Visit to Guyana by Country of Residence (%) _Jan 16

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 25 B 0 27 16 75 24
second visit 3.3 10.7 5.2 123 20.6 1.3 12.0
Third visit 2.1 0 1.3 6.1 19.0 11.9 5.3
Four or more visits 5.4 11 5.2 28 0 45 31
Not Stated 86.7 87.6 88.3 75.1 58.7 44.8 77.2
Total 100 100 100 100 100 100 100|
Table 21: Previous Visit to Guyana by Country of Residence (%) Feb 16
FREQUENCY OF VISIT |U.5.A Canada |[U.K. Caribbean South |Other Total
America
First visit 10.4 47 1.1 57 9.8 25.0 7.2
Second visit 8.0 75 27.0 14.9 195 21.2 14.1
Third visit 1.2 1.6 1.1 6.5 19.5 3.8 4.5
Four or more visits 1.2 2.3 2.2 57 7.3 3.8 3.8
Mot Stated 79.1 83.6 65.5 f7.3 43.9 46.2 70.4
Total 100 100 100 100 100 100 100|
Table 22: Previous Visit to Guyana by Country of Residence (%) _March16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South | Other Total
America
First visit 37 2.4 1.9 5 21 5.8 1.9
second visit 9.9 15.0 20.8 23.3 26.3 23.2 19.5
Third visit 31 7.8 45 5.8 6.3 29 5.4
Four or more visits 1.0 1.0 13 36 4.2 29 25
Not Stated 82.2 73.8 71.4 66.7 61.1 65.2 70.4
Total 100 100 100 100 100 100 100|
Table 23: Previous Visit to Guyana by Country of Residence (%) _Jan to March16
FREQUENCY OF VISIT |U.5.A Canada |[U.K. Caribbean South |Other Total
America
First visit 5.0 2.3 1.3 26 35 117 34
Second visit 6.7 117 18.5 16.9 231 255 15.3
Third visit 2.2 15 2.5 6.1 131 6.4 5.1
Four or more visits 2.9 14 25 37 35 37 31
Mot Stated 83.2 81.1 747 707 56.8 527 73.1
Total 100 100 100 100 100 100 100|
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Table 24: Previous Visit to Guyana by Country of Residence (%) _April 16

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 45 6.3 33 5 22 27 23
second visit 132 105 225 300 26.9 239 238
Third visit 15 0 1.3 5.0 54 18 33
Four or more visits 19 2.1 1.3 24 3.2 4.4 2.3
Mot stated 738 81.2 715 G622 624 67.3 63.3
Total 100 100 100 100 100 100 100]
Table 25: Previous Visit to Guyana by Country of Residence (%) _May 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 35 6.1 ] 14 35 ha 27
second visit 7.1 2.3 17.6 24.0 23.5 28.8 16.1
Third visit 16 5 25 34 10.6 1.9 28
Four or more visits 3.8 h: 1.0 4.0 35 1.9 3.1
Mot Stated a34.0 393 738 67.2 ha.8 61.5 754
Total 100 100 100 100 100 100 100]
Table 26: Previous Visit to Guyana by Country of Residence (%) _June 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 4.7 6.6 .2 4.3 15 449 4.0
second visit h.2 25 5.6 17.0 36 232 10.4
Third visit i3] 1.6 1.2 5.0 6.9 1.2 24
Four or more visits B 2.2 15 4.4 6.2 0 2.3
Mot Stated g8a.9 a7 91.4 692 508 707 208
Total 100 100 100 100 100 100 100]
Table 27: Previous Visit to Guyana by Country of Residence (%) _April to June 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 44 6.4 8 22 23 4.0 32
second visit 6.9 48 121 236 292 247 15.5
Third visit 1.0 8 16 45 7.5 16 28
Four or more visits 15 18 1.3 36 45 24 25
Mot Stated 86.2 86.2 a4.2 66.2 G5 67.2 76.1
Total 100 100 100 100 100 100 100]
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Table 28: Previous Visit to Guyana by Country of Residence (%) _Jan to June 16

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 4.6 47 9 2.3 2.8 7.4 3.3
Second visit 6.8 77 141 207 26.8 251 154
Third visit 1.3 1.9 1.9 52 87 37 3.6
Four or more visits 1.9 1.6 17 3.6 41 3.0 27
Mot stated 85.5 841 814 68.2 56.6 60.9 75.0
Total 100 100 100 100 100 100 100]
Table 29: Previous Visit to Guyana by Country of Residence (%) _July 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 14.5 8.1 34 8.9 114 T.7 10.3
Second visit 154 0 19.3 249 43.0 341 205
Third visit 232 B 34 3.6 51 1.1 28
Four or more visits 1.1 31 57 51 1.3 22 33
Mot Stated G6.7 881 632 575 392 549 G3.2
Total 100 100 100 100 100 100 100
Table 30: Previous Visit to Guyana by Country of Residence (%) _Augl6
FREQUENCY OF VISIT |U.5.A Canada [U.K. Caribbean South |Other Total
America
First visit 136 104 245 2149 333 242 18.8
Second visit 1.1 1.3 1.9 15 24 43 15
Third visit 5 26 1.9 1.1 0 1.6 1.2
Four or more visits 848 857 7.7 8.5 64.3 69.4 8.5
Mot Stated
Total 100 100 100 100 100 100 100]
Table 31: Previous Visit to Guyana by Country of Residence (%) _Sep 16
FREQUENCY OF VISIT |U.5.A Canada [U.K. Caribbean South |Other Total
America
First visit 155 127 94 16.0 439 107 16.5
Second visit 1.0 0 31 20 24 71 1.8
Third visit 14 1.4 0 34 24 3.6 26
Four or more visits 821 85.9 87.5 a7 51.2 ¥8.6 a1
Mot Stated
Total 100 100 100 100 100 100 100

Telephone Number 231 2649 & 231 2650
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Table 32: Previous Visit to Guyana by Country of Residence (%) _July to Sep 16

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 6.4 34 17 31 5.6 3.9 4.1
Second visit 14.8 6.5 181 21.3 40.7 271 18.9
Third visit 1.6 8 29 24 a7 3.3 21
Four or more visits 1.0 26 35 32 1.2 22 24
Mot Stated 76.3 26.8 728 701 43.8 63.5 725
Total 100 100 100 100 100 100 100]
Table 33: Previous Visit to Guyana by Country of Residence (%) _Oct 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 3.0 6.0 31.8 109 102 51 8.7
second visit 25 34 13.6 235 184 30.8 16.5
Third visit 25 34 4.5 3.0 2.0 51 3.0
Four or more visits 1.0 34 0 1.0 224 0 24
Mot Stated 91.0 838 50.0 61.6 46.9 59.0 69.5
Total 100 100 100 100 100 100 100]
Table 34: Previous Visit to Guyana by Country of Residence (%) _Nov 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean south |Other Total
America
First visit 0 0 0 149 4.3 0 1.3
second visit 10.3 10.6 9.3 18.0 A 18.3 15.5
Third visit 1.7 g 0 25 8.7 28 2.2
Four or more visits 6.9 0 1.9 1.6 4.3 1.4 2.0
Mot 5tated 81.0 887 88.9 76.0 g2.6 775 791
Total 100 100 100 100 100 100 100]
Table 35: Previous Visit to Guyana by Country of Residence (%) _Dec 16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 1.1 0 0 8
second visit [ 6.9 g2 17.4 7 17.4 15.6
Third visit 1.2 2.0 4.6 3.3 6.5 1.4 3.0
Four or more visits 1.2 1.0 1.5 31 1.6 A0 23
Mot Stated 801 801 84.6 752 54.8 g1.2 V8.5
Total 100 100 100 100 100 100 100]
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Table 36: Previous Visit to Guyana by Country of Residence (%) _Oct to Dec 16

FREQUENCY OF VISIT |U.5.A Canada |[U.K. Caribbean South |Other Total
America

First visit 1.3 1.8 5.0 4.0 45 1.1 32
Second visit 6.1 72 94 19.2 239 207 15.8
Third visit 18 18 28 29 52 28 27
Four or more visits 25 14 14 20 a7 B 22
Mot Stated 883 8745 804 720 56.7 7449 76.1
Total 100 100 100 100 100 100 100]

Table 37: Previous Visit to Guyana by Country of Residence (%) _July to Dec 16

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America

First visit 4.8 27 32 36 5.1 25 3T
Second visit 12.0 6.8 15.0 202 331 2349 17.5
Third visit 17 1.3 2.9 2.6 4.4 3.1 2.4
Four or more visits 15 2.0 25 25 51 1.4 2.3
Mot 5tated a80.1 871 T6.4 711 h24 69.2 742
Total 100 100 100 100 100 100 100]

Table 38: Travel Companions by Purpose of Visit (%) Jan 16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure| Other|  Total
Relatives|  Travel] Study Tour Events| Climate|  Tourism

Alone 306 56.9 u7n 154 3y B33 90.0 0 2001 23] 3541

Family 307 78 46.6 17 558 333 100 1000 4000 A1 33

Spouse/Partner Only 16.8 0 125 0 68| 185 0 0 67 105 136

GrouplFriends 128 257 62 769 40 148 0 0 33 421 140

Total 100 100 100 100 100 100 100 100 100 100 100

Table 39: Travel Companions by Purpose of Visit (%) Feb 16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Hature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism

Alone LTR 56.1 M7 234 500) 444 283 1000 17 188 khE
Family 204 123 439 0 0 444 56.5 0 0 o4 04
Spouse/Partner Only 16.2 52 100 234 50.0 14 130 0 154 6.3 116
Group/Friends 173 265 113 528 0 37 22 0 769) 646 195
Total 100 100 100 100 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 40: Travel Companions by Purpose of Visit (%) _March16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 235 468 204 387 500 403 M6 100.0 3 302 324
Family 36.9 ] 1.9 214 0 493 46.2 0 125 0 na
Spouse/Partner Only 17.6 57 131 0 0 6.0 182 0 63 113 120
GroupiFriends 219 408 ki 429 A0.0 45 0 0 781 585 234
Total 100 100 100 100 100 100 100 100 100 100 100
Table 41: Travel Companions by Purpose of Visit (%) _Jan to March16
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/] Nature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure | Other|]  Total
Relatives|  Travel] Study Tour Events| Climate Tourism
Alone 299 517 329 25.0 354 385 3o 66.7 10.7 26.0 35.0
Family J6.6 a3 478 9.1 50.8 426 472 333 213 67 37
SpouseiPartner Only 16.9 6.6 121 9.1 92 10.8 148 0 a0 9.6 125
GrouplFriends 16.6 334 7.3 6.8 46 a1 4 0 60.0 517 18.8
Total 100 100 100 100 100 100 100 100 100 100 100
Table 42: Travel Companions by Purpose of Visit (%) _April 16
TRAVEL COMPARIONS | Vacation| Business| Visit Friends/] Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 255 475 332 214 400 190 279 0 8| 165 i
Family 201 53 452 14.3 0] 658 60.5 0 217 0 239
SpouselPartner Only 15.3 73 123 0 0 25 7.0 0 261 101 114
Group/Friends 1A 309 03| 643 6.0 127 47 0 174 734 278
Total 100 100 100 100 100 100 100 100 100 100 100
Table 43: Travel Companions by Purpose of Visit (%) May16
TRAVEL COMPANIONS | Vacation| Business| VisitFriends/| Mature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 236 48.9 36 286 o 174 36.9 0 103 319 A3
Family 36.0 6.5 290 143 0 362 477 0 231 278 326
Spouse/Partner Only 142 43 171 143 0 145 123 40.0 205 139 135
Group/Friends 26.3 403 44 429 1000 M9 31 60.0 462 264 237
Total 100 100 100 100 100 100 100 100 100 100 100
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Bureau of Statistics
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Table 44: Travel Companions by Purpose of Visit (%) June 16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other]  Total
Relatives|  Travel] Study Tour Events| Climate|  Tourism
Alone 232 56.5 31 333 727 200 284 0 7 211 295
Family 446 6.3 449 0 0 700 46.8 0 33 180 87
Spouse/Partner Only 157 [ 116 667 182 0 27 0 I 1A 148
Group/Friends 165 295 105 0 g1 100 21 1000 262 368 170
Total 100 100 100 100 100 100 100 100 100 100 100
Table 45: Travel Companions by Purpose of Visit (%) _April to June 16
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/] MNature | Scientific/ | Day Trip| Personal| ToEnjoy | Adventure| Other| Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 238 510 38 210 o6l 184 301 0 144] 254 303
Family 390 6.0 47 108 0 532 510 0 269 141 M5
SpouselPartner Only 152 6.6 132) 26 111 [&i 158 250 269 162 136
Group/Friends 20 364 83 405 33209 31 75.0 nr M4 N
Total 100 100 100 100 100 100 100 100 100 100 100
Table 46: Travel Companions by Purpose of Visit (%) _Jan to June 16
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Mature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other|]  Total
Relatives|  Travel| Study Tour Events|  Climate Tourism
Alone 267 51.3 333 269 308 281 320 18.2 128 263 320
Family 382 7.0 46.1 99 308 48.0 50.0 91 24 6 119 342
Spouse/Partner Only 15.8 6.6 127 14.8 9.6 92 155 18.2 1900 144 132
GrouplFriends 203 351 79| 494 108 147 25 545 436| 487 208
Total 100 100 100 100 100 100 100 100 100 100 100
Table 47: Travel Companions by Purpose of Visit (%) Julyl6
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature | Scientific/ Da;Tn'p Personal | ToEnjoy | Adventure| Other|  Tofal
Relatives|  Travel] Study Tour Events| Climate|  Tourism
Alone 225 524 200 0 222 00 248 81 92 1000 25.0
Family 40.3 11.6 578 B6.7 0 00 469 205 5.9 0 354
SpouselPartner Only 16.8 27 9.1 0 0 00 88 182 131 0 1.9
GrouplFriends 204 33 130 33 778 00 195 523 718 0 2.7
Total 100 100 100 100 000 100 100 100 100 100 100

Telephone Number 231 2649 & 231 2650
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Table 48: Travel Companions by Purpose of Visit (%) Augl6

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other|  Total
Relatives]  Travel| Study Tour Events| Climate|  Tourism
Alone 218 298 15.0 200 471 00 179 100.0 100{ 304 225
Family 433 205 511 0 0 00 411 0 15.0 22 414
Spouse/Partner Only 152 114 174 0 14 00 179 0 200 43 151
Group/Friends 207 193 99 800 412 00 232 0 hEO| B30 210
Total 100 100 100 100 100 100 100 100 100 100 100
Table 49: Travel Companions by Purpose of Visit (%) _Sep 16
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| MNature |Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate Tourism
Alone 231 h5.2 281 0 100.0 00 31 0 125 70.6 33
Family 298 14.0 508 0 0 00 387 0 188 59 32
SpouselPartner Only 16.8 93 76 00 0 00 200 00 188 138 139
Group/Friends 303 210 135 .0 0 .00 71 .0 50.0 118 236
Total 100 100 100 100 100 100 100 100 100 100 100
Table 50: Travel Companions by Purpose of Visit (%) _July to Sep 16
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/] Nature | Scientific/ | Day Trip| Personal| ToEnjoy [ Adventure| Other| Total
Relatives|  Travel| Study Tour Events|  Climate Tourism
Alone 224 491 198 91 429 251 100.0 10.3 185 1000 256
Family 38.2 18.0 562 364 0 420 0 18.1 5.1 0 365
SpouselPartner Only 16.2 74 122 a 71 1419 a 19.0 111 ] 135
GroupfFriends 231 256 118 54.5 5000 180 0 526 £5.3 0 243
Total 100 100 100 100 100 100 100 100 100 100 100
Table 51: Travel Companions by Purpose of Visit (%) Oct 16
TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal| ToEnjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate Tourism
Alone 280 437 32 30.0 0 .00 32 0 115 478 318
Family 197 59 40.2 0 25.0 .00 505 0 96 13.0 237
Spouse/Partner Only 185 132 74 0 500 .00 17.2 0 346 261 163
Group/Friends 34 303 18.0 70.0 0 .00 0 100.0 442 87 259
Total 100.0 100.0 100.0; 1000 100.0 100.0 100.0 100.0{ 10000 1000
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Table 52: Travel Companions by Purpose of Visit (%) Nov 16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| Nature |Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism

Alone 186 481 M5 250 30.0 00 28.2 0 38 245 264

Family 188 11 46.0 0 200 00 513 0 127 0 238

SpouselPartner Only 131 98 142 50.0 200 00 154 100.0 203 70 135

GrouplFriends 452 290 44 250 30.0 00 38 0 620 667 41

Total 100 100 100 100 100 100 100 100 100 100 100

Table 53: Travel Companions by Purpose of Visit (%) Dec 16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/| MNature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate Tourism

Alone 204 46.3 28.1 .00 100.0 .00 06 00 104 407 256

Family 233 14.0 434 200 0 00 484 00 7H 481 26.8

Spouse/Partner Only 143 59 114 00 i 00 194 i 151 74 128

Group/Friends 404 .G 145 00 Y 00 1.6 00 65.1 a7 32

Total 100 100 100 100 100 100 100 100 100 100 100

Table 54: Travel Companions by Purpose of Visit (%) _Oct to Dec 16

TRAVEL COMPAMNIONS | Vacation| Business| Visit Friends/| MNature | Scientific/ | Day Trip| Personal| ToEnjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate Tourism

Alone 224 478 N3 286 267 00 0.0 0 84 338 207

Family 207 10.2 434 0 200 00 50.2 0 871 150 248

SpouselPartner Only 15.0 98 112 143 267 00 17.2 B6.7 211 12 141

Group/Friends 396 0.2 120 57.1 200 00 17 333 505 383 34

Total 100 100 100 100 100 100 100 100 100 100 100

Table 55: Travel Companions by Purpose of Visit (%) _July to Dec 16

TRAVEL COMPANIONS | Vacation| Business| Visit Friends/] Mature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure| Other| Total
Relatives|  Travel| Study Tour Events| Climate Tourism

Alone 224 485 249 200 372 00 273 250 81 235 26,6

Family 207 145 505 16.0 70 00 456 0 125 84 30

Spouse!Partner Only 156 85 118 8.0 140 00 154 50.0 204 111 138

GrouplFriends 32 277 114 56.0 195 00 108 250 572 R63 276

Total 100 100 100 100 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 56: Travel Companion by Country of Residence (%) _Jan 16

TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America
Alone 4210 274 44 6 305 754 470 354
Family 28.3 vy 2T 42 8 35 18.2 A7
Total 100 100 100 100 100 100 100
Table 57: Travel Companion by Country of Residence (%) _Feb 16
TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America
Alone 385 323 225 412 59.0 20 38.3
Family 447 411 25.8 251 12.8 16.0 303
Total 100 100 100 100 100 100 100
Table 58: Travel Companion by Country of Residence (%) _March16
TRAVEL COMPANIONS u.5.A| Canada U.K.| Caribbean South Other Total
America
Alone 296 216 387 320 44 6 470 32.3
Family 31.2 A6 4 280 278 174 15.2 31.3
Group/Friends 24.2 112 14.0 30.0 29.3 28.8 24.1
Total 100 100 100 100 100 100 100
Table 59: Travel Companion by Country of Residence (%) _Jan to March16
TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America
Alone 372 26.2 340 332 56.9 434 349
Family 337 46.1 333 341 122 16.5 335
Group/Friends 183 129 17.0 218 223 17.6 18.9
Total 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics
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Table 60: Travel Companion by Country of Residence (%) _April 16

FREQUENCY OF VISIT |U.5.A Canada JU.K. Caribbean South |Other Total
America
First visit 4.5 6.3 33 5 22 27 23
second visit 132 105 225 30.0 26.9 238 238
Third visit 15 0 1.3 5.0 5.4 18 33
Four or more visits 1.9 2.1 1.3 24 3.2 44 2.3
Mot Stated 789 81.2 715 622 624 67.3 63.3
Total 100 100 100 100 100 100 100]
Table 61: Travel Companion by Country of Residence (%) _May16
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 35 6.1 ] 14 35 R 27
second visit 7.1 3.3 17.6 24.0 23.5 28.8 16.1
Third visit 16 5 25 34 10.6 1.8 28
Four or more visits 3.8 9 1.0 4.0 35 1.9 31
Mot Stated a4.0 893 738 67.2 B8 61.5 75.4
Total 100 100 100 100 100 100 100]
Table 62: Travel Companion by Country of Residence (%) _Junel6
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 4.7 6.6 .2 4.3 15 449 4.0
second visit h.2 25 hB 17.0 36 232 10.4
Third visit i3] 1.6 1.2 5.0 6.9 1.2 24
Four or more visits B 2.2 15 4.4 6.2 0 2.3
Mot Stated g8a.9 a7 91.4 692 508 707 208
Total 100 100 100 100 100 100 100]
Table 63: Travel Companion by Country of Residence (%) _April to Junel6
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 44 6.4 8 22 23 4.0 32
second visit 6.9 4.8 121 236 282 247 155
Third visit 1.0 8 16 45 7.5 16 28
Four or more visits 15 18 1.3 36 45 24 25
Mot Stated 86.2 86.2 a4.2 66.2 G5 67.2 76.1
Total 100 100 100 100 100 100 100]

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 64: Travel Companion by Country of Residence (%) _Jan to Junel6

TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America

Alone 30.0 26.5 29.2 31.2 58.8 433 25.9

Family 421 44.0 38.8 305 103 13.6 25.9

Spouse/Partner Only 13.8 17.2 13.8 12.1 8.2 14.1 74

Group/Friends 14.1 12.3 18.2 26.3 226 29.0 40.7

Total 100 100 100 100 100 100 100

Table 65: Travel Companion by Country of Residence (%) _July16

TRAVEL COMPANIONS U.s.A| Canada U.K.| Caribbean South Other Total
America

Alone 19.4 18.2 26.4 23.7 67.1 344 24.9

Family 50.3 54.7 33.3 25.1 6.6 24.4 35.5

Spouse/Partner Only 87 11.3 253 137 13.2 4.4 12.0

Group/Friends 21.6 15.7 14.9 37.5 13.2 36.7 27.6

Total 100 100 100 100 100 100 100

Table 66: Travel Companion by Country of Residence (%) _Aug 16

TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America

Alone 25.4 227 20.3 17.5 54.3 4.4 225

Family 52.4 52.7 56.6 35.0 7.1 26.2 415

Spouse/Partner Only 135 227 15.1 14.4 14.3 13.1 15.1

Group/Friends 8.7 2.0 7.5 33.2 23.8 26.2 21.0

Total 100 100 100 100 100 100 100

Table 67: Travel Companion by Country of Residence (%) _Sep 16

TRAVEL COMPANIONS U.5.A| Canada .K.| Caribbean South Other Total
America
Alone 31.0 38.0 31.3 27.8 425 63.0 31.3
Family 45 8 6.6 53.1 247 20.0 14.8 31.2
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 68: Travel Companion by Country of Residence (%) _July to Sep 16

TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America

Alone 23.9 23.7 25.6 227 57.6 8.8 25.6

Family 50.2 50.5 442 28.5 10.1 23.6 36.6

Spouse/Partner Only 10.6 16.3 19.8 147 12.7 7.9 135

Group/Friends 15.3 9.5 105 34.1 19.6 29.8 243

Total 100 100 100 100 100 100 100

Table 69: Travel Companion by Country of Residence (%) _Oct 16

TRAVEL COMPANIONS U.S.A| Canada U.K.| Caribbean South Other Total
America

Alone 7.3 34.2 40.9 26.2 46.9 46.2 17

Family 30.3 29.9 227 22.1 10.2 12.8 23.8

Spouse/Partner Only 138 20.5 0 177 4.1 256 16.3

Group/Friends 14.9 12.0 6.4 2.4 0.6 15.4 258

Total 100 100 100 100 100 100 100

Table 70: Travel Companion by Country of Residence (%) _Nov 16

TRAVEL COMPANIONS U.s.A| Canada U.K.| Caribbean South Other Total
America

Alone 51.3 29.1 20.8 22.1 34.8 28.6 26.3

Family 30.4 4.8 52.8 195 435 10.0 238

Spouse/Partner Only 35 12.8 22,6 14.2 0 22.9 13.6

Group/Friends 12.2 21.3 38 41.9 174 8.6 4.1

Total 100 100 100 100 100 100 100

Table 71: Travel Companion by Country of Residence (%) Dec 16

TRAVEL COMPANIONS u.s.A| Canada U.K.|] Caribbean South Other Total
America
Alone 36.3 30.9 26.2 21.2 40.0 23.2 25.8
Family 38.1 53.6 24.6 21.4 5.0 23.2 26.2
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 72: Travel Companion by Country of Residence (%) _Oct to Dec 16

TRAVEL COMPANIONS U.5.A| Canada U.K.| Caribbean South Other Total
America

Alone 40.3 3.3 264 229 41.7 303 277

Family 33.0 38.3 350 208 136 157 24 6

SpDUEEj'Pﬂrtner Only 13.0 14.6 14.3 14.8 4.5 16.9 14.2

Gmupﬁriendg, 11.3 13.0 243 396 356 36.0 5

Total 100 100 100 100 100 100 100

Table 73: Travel Companion by Country of Residence (%) _July to Dec 16

TRAVEL COMPANIONS U.5.A| Canada U.K.] Caribbean South Other Total
America

Alone 29.2 27.3 26.0 22.8 50.3 34.6 26.6

Family 446 445 40.1 24 5 127 197 0.9

Spouse/Partner Only 115 15.6 17.3 15.8 9.0 124 13.8

Group/Friends 147 12.3 16.7 37.0 27.9 33.9 287

Total 100 100 100 100 100 100 100

Table 74: Importance of Sources of Information by Country of Residence Jan 16

SOURCES OF INFORMATION L.5.A| Canada U.K.| Caribbean South Other Total
America
Friends_f Relatives 14 20 14 1.9 a7 31 18
TravEIAgents 8.3 78 56 6.3 7.1 75 7.0
Newg,pﬂper_f Magazine 8.5 88 2.0 8.6 8.6 78 85
Own Research .2 57 6.3 54 5.0 45 54
Tourism Jfzf,,|_|t|-|[;.ri1_--’r 7.9 I a4 75 8.6 6.5 I
Guyana Embﬂ55‘f-" Consulate 8.2 9.3 3.8 74 10.0 6.3 a.0
Other 2.3 8.9 5.0 6.1 3.9 74 75

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 75: Importance of Sources of Information by Country of Residence_Feb 16

SOURCES OF INFORMATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 2.0 1.6 1.7 29 3.5 5.6 25
Travel Agents 6.5 8.6 59 ) T2 6.7 T2
Newspaperf Magazine 8.9 8.0 9.0 8.6 8.3 8.2 8.6
Own Research 3.1 4.6 4.2 54 4.4 2.6 4.4
Tourism Authority 8.1 8.4 6.1 T T 6.0 T3
Guyana Embg55\ff Consulate 7.9 8.8 8.3 3.4 53 7.7 8.1
Other 6.1 5.2 7.1 6.0 7.3 3.8 5.5

For Level of Importance: 0 = Not Important 5 = Important 10 = Very Important

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 76: Importance of Sources of Information by Country of Residence_March16

SOURCES OF INFORMATION uU.s.A] Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 3.0 15 2.5 25 21 53 25
Travel Agents 7.9 8.0 7.4 7.5 5.0 6.6 ]
Newspaperf Magazine a8 8.6 8.2 8.6 71 8.2 85
Own Research 3.8 6.2 4.3 4.4 2.9 24 4.4
Tourism Authority a7 a7 8.4 7.7 6.1 8.0 8.1
Guyana Embﬂ[,svf Consulate 9.0 8.9 9.3 8.6 6.8 2.8 28
Other 8.5 9.3 3.2 46 31 5.9 6.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 77: Importance of Sources of Information by Country of Residence Jan to March16

SOURCES OF INFORMATION uU.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 2.0 1.7 2.0 2.3 29 47 22
Travel Agents 7.7 8.1 6.6 6.9 6.1 6.9 T2
Newspaper/ Magazine 8.7 8.5 84 8.6 7.9 8.1 85
Own Research 4.1 5.7 4.7 5.0 37 3.0 4.8
Tourism Authority 8.2 8.2 7T 7.5 7.0 6.9 Ty
Guyana Embg55vf Consulate 24 9.0 8.9 2.0 T.0 T.7 8.3
Other 3.4 3.9 5.3 5.5 4.9 5.8 6.7

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 78: Importance of Sources of Information by Country of Residence April 16

SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.9 1.1 1.8 20 24 29 1.8
Travel Agents 74 7.3 74 7.3 74 4.1 7.0
NEWSpElpErf Magazine 8.7 8.3 9.0 8.7 6.7 7.0 8.4
Own Research 4.8 hB 4.0 5T 38 55 A
Tourism Authority 91 a4 7.6 71 6.9 6.0 7.7
Guyana Embassy/ Consulate 9.0 8.9 8.2 8.4 42 5.4 8.2
Other 7.3 9.3 7.0 19 27 6.3 45

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 79: Importance of Sources of Information by Country of Residence_May16

SOURCES OF INFORMATION uU.5.A| Canada U.K.] Caribbean South |Other Total
America

Friends/ Relatives 1.0 1.4 i 2.4 31 38 1.7
Travel Agents 71 7.9 59 T 5.4 85 7.0
Newspaper/ Magazine 71 9.0 82 87 51 91 7.9
Own Research 4.4 59 31 5.3 L 36 4 6
Tourism Authority 6.6 85 6.9 7.1 5.8 85 7.1
Guyana Embassy/ Consulate 8.0 8.0 8.1 7.5 6.1 7.5 77
Other 14 26 41 15 0 3.8 21

For Level of Importance: 0 = Not Important 5 = Important 10 = Very Important
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Table 80: Importance of Sources of Information by Country of Residence_Junel6

SOURCES OF INFORMATION .5 .A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.5 1.3 .9 23 32 2.7 1.7
Travel Agents 7.3 7.8 5.5 7.0 6.2 6.4 7.0
Newspaper/ Magazine 7.3 Ti 7.9 T.6 6.6 3.0 7.5
Own Research 4.7 4.5 h.2 54 4.5 2.0 4.8
Tourism AuthDritv 75 6.8 T8 71 6.5 6.7 7.3
Guyana Embassy/ Consulate 74 8.3 8.8 8.0 7.2 8.8 7.9
Other 6.4 4.8 55 5.7 7.0 6.7 6.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 81: Importance of Sources of Information by Country of Residence_April to Junel6

SOURCES OF INFORMATION uU.s.A| Canada U.K.]| Caribbean South Other Total
America
Friends/ Relatives 1.4 1.2 1.0 22 3.0 3.0 1.7
Travel Agents T3 7T 6.1 71 6.1 57 7.0
Newspaper/ Magazine 75 8.2 83 3.2 6.0 T8 TAa
Own Research 4 6 51 4.2 55 47 3.8 48
Tourism Authority 7.5 7.7 7.4 7.1 6.3 6.8 7.3
Guyana Embg55vf Consulate 7.9 2.4 2.4 2.0 6.2 71 7.9
Other 5.9 4.9 5.5 3.2 3T 5.8 4.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 82: Importance of Sources of Information by Country of Residence_Jan to Junel6

SOURCES OF INFORMATION uU.5.A| Canada U.K.| Caribbean South Other| Total
America
Friends/ Relatives 16 1.3 15 27 47 43 22
Travel Agents 7.0 7.1 7.8 6.2 6.8 b5 6.7
Newspaper/ Magazine 3.9 8.4 83 T4 8.5 91 8.3
Own Research AT 37 45 45 45 4.8 48
Tourism Authority 9.2 7.0 7.9 7.3 85 7.0 8.0
Guyana Embassy/ Consulate 8.0 8.3 85 87 7.2 8.3 8.6
Other 6.3 5.8 5.8 15 27 15 3.2
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 83: Importance of Sources of Information by Country of Residence_ July16
SOURCES OF INFORMATION U.5.A] Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 22 ] 13 21 45 3.0 21
Travel Agents 7.0 78 8.6 6.5 85 92 72
Newspaper/ Magazine 8.5 8.6 9.0 8.1 10.0 91 8.5
Own Research 54 7T 6.5 36 33 4.1 5.0
Tourism Authority 8.7 8.9 8.5 6.1 10.0 7.8 7T
Guyana Embassy/ Consulate 7.9 8.9 8.7 T4 8.8 8.8 8.0
Other 3.3 1.0 2.5 3.3 0 0 27

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 84: Importance of Sources of Information by Country of Residence_ Augl6

SOURCES OF INFORMATION .5 .A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives g .9 ) 27 29 2.8 20
Travel Agents 8.1 6.1 9.8 6.5 7.7 6.7 7.3
Newspaper/ Magazine 8.3 7.9 10.0 7.8 7.7 7.5 81
Own Research 56 6.3 74 51 53 38 55
Tourism AuthDrib’r 7h a8 9.0 6.7 85 il T4
Guyana Embassy/ Consulate 7.9 7.6 9.8 83 7.3 6.3 8.1
Other 44 37 0 5.2 25 0 40
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 85: Importance of Sources of Information by Country of Residence_ Sep 16
SOURCES OF INFORMATION U.s.A|l Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 17 1.1 12 25 41 35 21
Travel Agents 72 7.2 8.5 6.4 74 7.1 7.0
MNewspaper/ Magazine 856 8.4 9.0 7.8 8.6 8.9 8.3
Own Research 56 59 58 43 4.4 43 50
Tourism Authority 87 8.1 3.4 6.7 g8 7.0 7.8
Guyana Embassy/ Consulate 8.4 8.4 8.9 8.1 76 8.2 8.3
Other 53 39 42 27 20 12 32

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 86: Importance of Sources of Information by Country of Residence_ July to Sep 16

SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 20 1.7 5.6 27 35 32 2.5
Travel Agents 7.3 7.8 36 58 6.0 7.3 6.5
Mewspaper/ Magazine 249 8.8 6.4 7.0 7.9 8.0 7.9
Own Research 45 5.1 21 a7 5.0 6.8 4.2
Tourism Authority 7.6 8.8 54 6.3 7.9 7.0 7.0
Guyana Embassy/ Consulate 8.1 8.8 8.0 65 5.8 54 7.3
Other 5.0 6.0 30 27 38 25 37
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 87: Importance of Sources of Information by Country of Residence_ Oct 16
SOURCES OF INFORMATION u.5.A| Canada U.K.|Caribbean South Other Total
America

Friends/ Relatives 22 21 17 22 28 27 22
Travel Agents 79 70 74 55 71 549 6.4
New[,paperf Magazine a5 73 T8 T8 6.3 83 7.8
Own Research 45 6.4 4.4 39 31 3T 45
Tourism Authority 82 77 71 6.5 6.7 6.5 7.0
Guyana Embassy/ Consulate 9.7 7.5 7.0 58 6.8 7.8 6.9
Other 42 40 33 29 0 10 32

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 88: Importance of Sources of Information by Country of Residence_ Nov 16

SOURCES OF INFORMATION uU.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 13 19 149 22 30 28 21
Travel Agents 8.1 6.9 8.9 59 7.9 5.4 6.6
Newspaper/ Magazine 8.5 9.6 9.8 7.2 10.0 6.9 2.0
Own Research 54 6.1 55 4.4 6.2 4.3 49
Tourism Authgriw 7.8 6.7 7.2 5.4 7.9 6.7 6.1
Guyana Embassy/ Consulate 6.6 8.3 9.3 6.3 6.7 5.0 6.7
Other 6 0 0 1.9 14 25 16
For Level of Importance: 0 = Not Important 5 =Important 10 =Very Important
Table 89: Importance of Sources of Information by Country of Residence_ Dec 16
SOURCES OF INFORMATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 18 189 2.3 23 31 29 23
Travel Agents TG 72 7T 57 6.8 59 6.5
Newspaperf Magazine 87 82 84 T4 76 77 74
Own Research 47 6.0 45 4.0 48 45 45
Tourism Authority 7.8 78 6.9 6.0 74 6.6 6.7
Guyana Embassy/ Consulate 8.0 8.0 8.1 6.2 6.3 6.1 7.0
Other 40 46 21 25 22 21 29

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 90: Importance of Sources of Information by Country of Residence_ Oct to Dec 16

SOURCES OF INFORMATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.6 1.4 1.3 2.2 29 37 1.9
Travel Agents 7.4 7.9 6.2 7.0 6.1 6.2 7.1
New5paperf Magazine 78 8.4 8.3 8.4 6.6 79 8.1
Own Research 4.5 54 4.4 5.3 4.3 34 4.8
Tourism Authority 7T 2.0 7.5 7.3 6.5 6.9 7.5
Guyana Embassy/ Consulate 2.0 8.7 8.6 8.0 6.4 74 8.1
Other 6.6 7.3 5.4 4.2 4.3 5.8 5.5

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 91: Importance of Sources of Information by Country of Residence_ July to Dec 16

SOURCES OF INFORMATIONM U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.8 1.5 1.7 24 3T 32 22
Travel Agents 7.3 7.2 21 6.1 7.2 6.4 6.8
New5pgperf Magazine 8.7 8.3 a7 7.6 82 82 8.1
Own Research 53 5.9 52 4.2 4.6 4.4 4.8
Tourism Authority 8.4 7.9 7T 6.3 8.3 6.8 7.3
Guyana Embassy/ Consulate 8.3 8.2 8.5 71 71 7.1 7T
Other 48 43 32 26 21 16 31

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 92: Importance of Sources of Information by Purpose of Visit_Jan 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal [To Enjoy |Adventure| Other]  Total
INFORMATION Relatives| Travel| StudyTour Events| Climate|] Tourism
Friends/ Relatives 1.6 5.9 9 8.3 1.2 2.2 1.7 5.0 3.0 1.0 1.9
Travel Agents 6.9 1.2 0.2 81 6.2 83 0.0 10.0 8.0 5.0 1.0
Newspaper/ Magazine 8.7 2.2 8.6 9.2 6.6 84 0.0 10.0 10.0 3.3 8.5
Own Research 55 5.6 58 2 6.1 55 0.0 0 43 b 54
Tourism Authority 13 18 8.3 8.2 8.0 8.4 0.0 10.0 4.0 1.7 1.7
Guyana Embassy/ Consulate 6.8 8.7 3.2 9.6 8.3 8.9 0.0 0 10.0 6.7 8.0
Other 1.3 5.2 9.2 9.5 8.7 6.7 0.0 0 . 9.3 1.5

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 93: Importance of Sources of Information by Purpose of Visit_Feb 16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour| Events| Climate| Tourism
Friends/ Relatives 24 6.5 3 23 0 3.2 3 0 4 53 24
Travel Agents 15 15 11 12 0 1.1 6.5 ] 33 5.6 1.2
Newspaper/ Magazine 18 29 33 10.0 0 9.4 9.5 0 33 8.5 2.6
Own Research 34 5.2 43 4 0 18 50 ] 33 42 43
Tourism Authority 6.3 12 8.2 19 0 3.1 9.5 ] 6.7 12 13
Guyana Embassw‘ Consulate 13 14 9.0 10.0 0 15 10.0 0 10.0 8.8 8.1
Other 6.0 5.2 9.7 ] 0 3.3 10.0 0 33 6.8

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 94: Importance of Sources of Information by Purpose of Visit_March 16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy |Adventure| Other]  Total
INFORMATION Relatives| Travel| StudyTour Events| Climate] Tourism
Friends/ Relatives 1.9 5.6 1.2 5.0 0 3 5 0 6.9 51 2.4
Travel Agents 13 6.9 19 8.9 0 55 11 0 8.2 9.2 14
Newspaper/ Magazine 8.0 85 9.2 8.9 0 3.2 3.2 0 5.0 10.0 8.6
Own Research 4.0 41 53 9 0 6.0 12 0 3 45 4.4
Tourism Authority 13 87 19 9.4 0 3.8 9.0 0 5.6 10.0 4.1
Guyana Embassy/ Consulate 8.2 9.0 8.6 9.4 0 10.0 9.3 0 10.0 10.0 8.7
Other 8.2 4.6 3.2 15 0 33 10.0 0 7 1.0 6.1

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 95: Importance of Sources of Information by Purpose of Visit_Jan to March 16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal [ToEnjoy [Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 1.9 5.9 1.0 54 1.2 15 5 25 29 45 2.2
Travel Agents 7.2 71 7.2 8.1 6.0 7.4 6.9 5.0 6.8 79 7.2
Newspaper/ Magazine 43 8.7 4.3 9.3 6.4 4.3 9.1 10.0 15 9.5 4.6
Own Research 45 4.3 53 Jd 5.9 6.2 6.3 0 2.5 3.8 4.7
Tourism Authority 71 8.0 8.2 8.8 1.1 8.4 8.8 10.0 5.2 83 1.7
Guyana Embassy/ Consulate 14 8.5 8.3 9.7 8.1 8.3 9.6 0 10.0 9.4 8.3
Other 7.4 4.9 9.2 8.4 1.6 6.3 10.0 0.0 7 4.1 6.3

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 96: Importance of Sources of Information by Purpose of Visit April 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy |Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 1.3 5.0 g 9 10.0 6 3 0 3.0 2.3 1.9
Travel Agents 6.7 11 8.2 23 10.0 48 4.0 0 6.0 13 7.0
Newspaper/ Magazine 18 3.2 8.7 9.5 10.0 9.5 11 0 6.0 3.2 4.5
Own Research 45 54 53 8.2 0 8.2 43 0 25 3.3 5.1
Tourism Authority 15 15 18 9.5 10.0 9.5 9.2 0 3.9 6.5 1.7
Guyana Embassy/ Consulate 85 14 8.9 8.6 10.0 11 1.1 0 10.0 85 8.2
Other 58 43 8.0 10.0 0 8.8 0 4 1.2 4.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 97: Importance of Sources of Information by Purpose of Visit_May 16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal [To Enjoy |Adventure| Other|  Total
INFORMATION Relatives| Travel| StudyTour Events| Climate| Tourism
Friends/ Relatives 13 5.7 A 3.9 10.0 5 A 0 0 13 3.6
Travel Agents 6.0 7.9 8.5 7.9 10.0 9.2 5.2 0 10.0 6.0 6.3
Newspaper/ Magazine 7.6 9.2 7.9 43 10.0 6.1 8.3 0 10.0 8.3 7.4
Own Research 3.9 51 4.9 4.3 10.0 2.9 7.9 0 10.0 4.0 6.3
Tourism Authority 6.8 83 13 5.7 10.0 3.2 6.9 .0 5.0 3.1 1.3
Guyana Embassy/ Consulate 14 8.6 8.6 11 10.0 3.9 5.0 0 10.0 5.0 1.8
Other 2.4 11 4.6 1.7 0 10.0 0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 98: Importance of Sources of Information by Purpose of Visit_June 16
SOURCES OF Vacation| Business| Visit Friends/ | Nature| Scientific/| Day Trip| Personal {To Enjoy [Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 14 47 10 0 5.0 3.1 N 0 0 17 39
Travel Agents b.4 1.1 13 33 9.2 9.0 1.5 A 0 33 4.6
Newspaper/ Magazine 11 8.2 1.1 5.0 10.0 10.0 1.1 K] 0 33 3.5
Own Research 43 5.4 5.2 15 5.6 10.0 6.5 0 3.3 L5 5.2
Tourism Authority 1.0 1.6 14 2.5 10.0 10.0 81 A 0 50 8.5
Guyana Embassy/ Consulate 18 1.6 4.5 10.0 8.6 10.0 8.5 0 50 b.7 1.6
Other 6.1 6.2 5.4 ] 10.0 6.0 5.8 0 0 ] 5.5

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 99: Importance of Sources of Information by Purpose of Visit_April to June 16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip|Personal |To Enjoy |Adventure| Other|  Total
INFORMATION Relatives|  Travel[ Study Tour| Events| Climate| Tourism
Friends/ Relatives 15 51 g 2.0 71 g 6 0 17 3.6 1.7
Travel Agents 6.3 1.6 19 43 9.6 6.8 6.1 6.7 5.2 1.6 7.0
Newspaper/ Magazine 14 8.7 8.0 13 10.0 8.2 1.1 6.7 57 8.2 1.9
Own Research 4.2 53 5.2 5.9 43 6.4 6.1 6.0 24 5.2 4.8
Tourism Authority 1.0 1.1 15 1.0 10.0 1.2 8.2 33 43 1.1 1.3
Guyana Embassy/ Consulate 18 18 8.6 83 9.2 6.2 1.6 83 6.4 18 8.0
Other 5.2 4.0 59 10.0 10.0 29 6.6 5 23 4.7

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 100: Importance of Sources of Information by Purpose of Visit Jan to June 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |ToEnjoy [Adventure| Other]  Total
INFORMATION Relatives| Travel| Study Tour| Events| Climate| Tourism
Friends/ Relatives 1.6 54 2 38 25 11 5 0.6 22 38 1.9
Travel Agents 6.6 14 1.6 6.5 7.0 11 6.3 6.0 6.0 1.7 11
Newspaper/ Magazine 1.1 8.7 84 85 14 85 8.0 15 6.7 85 8.1
Own Research 43 51 53 25 5.4 6.3 6.1 5.0 24 4.7 4.8
Tourism Authority 1.0 19 18 8.0 83 18 83 50 47 18 1.5
Guyana Embassy/ Consulate 1.6 8.1 8.7 9.1 8.4 74 8.0 83 8.4 8.2 8.1
Other 6.1 44 1.6 9.0 18 47 14 59 31 5.6
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 101: Importance of Sources of Information by Purpose of Visit_ July16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy |Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate] Tourism
Friends/ Relatives 2.2 4.6 b 33 15 0 1.0 0 21 4.2 2.2
Travel Agents 7.0 7.6 7.5 9.2 7.5 0 7.2 0 5.6 3.7 6.7
Newspaper/ Magazine 8.2 8.4 8.2 10.0 9.4 0 8.5 0 8.6 4.1 8.3
Own Research 5.0 45 4.2 8.3 11 0 5.7 0 5.5 5.5 4.8
Tourism Authority 1.5 8.6 1.8 9.2 3.3 .0 8.2 0 6.0 9.1 8.0
Guyana Embassy/ Consulate 8.9 8.4 1.1 10.0 10.0 0 8.9 0 10.0 9.5 8.7
Other 7.0 15 8.9 0 10.0 0 1.2 0 42 4 3.2
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 102: Importance of Sources of Information by Purpose of Visit_ Aug 16
SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal [ToEnjoy [Adventure| Other|  Total
INFORMATION Relatives| Travel| StudyTour Events| Climate| Tourism
Friends/ Relatives 1.7 4.6 11 0 9.1 0 9 0 4.8 45 2.1
Travel Agents 6.4 7.2 13 0 9.7 0 6.6 0 10.0 9.7 7.1
Newspaper/ Magazine 84 7.9 8.8 0 9.1 0 83 0 0 10.0 8.5
Own Research 5.2 3.2 6.2 0 3.7 0 5.0 0 8.3 5.2 5.0
Tourism Authority 70 1.7 8.3 0 8.7 0 84 0 5.0 8.8 1.7
Guyana Embassy/ Consulate 18 8.6 8.5 0 6.7 0 6.2 0 8.4 8.0
Other 6.5 3 6.3 0 14 0 25 0 0 27
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 103: Importance of Sources of Information by Purpose of Visit_ Sep 16
SOURCES OF Vacation| Business| Visit Friends/ | Nature| Scientific/| DayTrip| Personal {To Enjoy |Adventure| Other|  Total
INFORMATION Relatives|  Travel| Study Tour| Events| Climate| Tourism
Friends/ Relatives 18 46 11 0 0 0 J 0 3.0 5.6 2.0
Travel Agents 6.7 13 86 0 10.0 0 6.3 0 5.0 5.8 12
Newspaper/ Magazine 15 8.2 9.5 ] 10.0 0 9.3 ] K] 15 8.1
Own Research 47 5.9 8.0 ] 5.0 0 25 ] 19 5.0 5.5
Tourism Authority 6.0 8.5 9.6 ] 10.0 0 19 0 44 6.7 13
Guyana Embassy/ Consulate 1.7 19 93 0 10.0 0 1.1 0 5.8 100 3.1
Other 5.8 3.0 86 0 0 29 0 20 40

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 104: Importance of Sources of Information by Purpose of Visit_ July to Sep 16

SOURCES OF Vacation| Business| Visit Friends/ | Mature| Scientific/| DayTrip| Personal |To Enjoy |Adventure| Otherl  Total
INFORMATION Relatives| Travel| Study Tour| Events| Climate| Tourism

Friends/ Relatives 1.9 4.6 9 29 19 0 9 10.0 3.2 4.4 21
Travel Agents 6.7 14 1.6 9.2 9.0 0 6.8 0 5.9 5.4 1.0
Newspaper/ Magazine 8.1 8.2 8.7 10.0 9.2 0 8.5 0 43 8.7 8.3
Own Research 5.0 43 5.9 5.0 29 0 5.0 0 5.0 5.4 5.1
Tourism Authority 6.9 8.2 8.4 9.2 8.3 0 8.2 0 51 8.9 1.1
Guyana Embassy/ Consulate 3.1 8.3 3.4 10.0 3.0 20 15 0 3.1 9.2 8.3
Other 6.6 1.6 8.3 0 5.0 0 18 0 4.2 5 3.3

For Level of Importance: 0 = Not Important 5 =Important 10 =Very Important

Table 105: Importance of Sources of Information by Purpose of Visit_ Oct 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy |Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism

Friends/ Relatives 1.9 49 1.9 8.8 5.0 10.0 11 10.0 3.6 8.6 2.5
Travel Agents 6.2 16 19 14 0 0 5.4 0 3.5 83 6.5
Newspaper/ Magazine 6.9 9.0 8.9 5.7 0 0 9.2 0 4.2 9.1 7.9
Own Research 3.0 47 3.9 0 0 0 15 0 5.4 6.4 4.2
Tourism Authority 6.2 81 6.5 5.0 0 0 9.5 0 5.7 9.1 1.0
Guyana Embassy/ Consulate 6.1 19 13 10.0 0 0 9.0 0 6.7 82 13
Other 44 35 6.3 0 0 0 44 0 0 21 3.7

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 106: Importance of Sources of Information by Purpose of Visit_ Nov 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |ToEnjoy |Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism

Friends/ Relatives 1.9 4.4 13 15 10.0 10.0 15 10.0 43 3.2 23
Travel Agents 4.6 79 1.2 8.8 10.0 K 6.7 K] 73 9.4 6.4
Newspaper/ Magazine 7.1 8.9 8.3 6.3 10.0 0 1.6 0 1.5 13 1.8
Own Research 3.5 3.8 58 0 83 0 44 ] 5.2 13 4.5
Tourism Authority 6.0 8.9 14 1.5 10.0 0 8.9 ] 5.2 6.9 1.0
Guyana Embassy/ Consulate 58 83 6.0 10.0 10.0 0 9.4 0 8.0 6.9 6.9
Other 4.2 8 6.7 . 0 0 8.3 0 4.0 58 3.3

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 107: Importance of Sources of Information by Purpose of Visit_ Dec 16

SOURCES OF Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy [Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour| Events| Climate| Tourism

Friends/ Relatives 1.9 4.5 1.0 10.0 10.0 10.0 11 10.0 2.2 8.4 2.1
Travel Agents 5.8 6.3 81 0.0 0.0 0.0 8.0 0.0 54 8.9 6.6
Newspaper/ Magazine 6.8 1.7 9.7 0.0 0.0 0.0 8.9 0.0 6.9 10.0 8.0
Own Research 3.2 5.4 6.8 0.0 0.0 0.0 8.6 0.0 29 1.6 4.9
Tourism Authority 4.5 7.0 83 0.0 0.0 0.0 8.7 0.0 5.0 10.0 6.0
Guyana Embassy/ Consulate 5.2 13 85 0.0 0.0 0.0 7.9 0.0 4.8 9.4 6.7
Other 3.0 9 13 0.0 0.0 0.0 10.0 0.0 . .0 1.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 108: Importance of Sources of Information by Purpose of Visit_ Oct to Dec 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/ DayTrip| Personal |ToEnjoy [Adventure| Other{  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism

Friends/ Relatives 19 46 13 83 1.0 10.0 12 10.0 13 53 23
Travel Agents 54 12 11 41 10,0 0.0 6.5 0.0 58 9.0 6.5
Newspaper/ Magazine 1.0 85 9.0 5.9 10.0 0.0 2.6 0.0 6.6 84 19
Own Research 3.2 46 5 0.0 33 0.0 6.5 0.0 42 12 45
Tourism Authority 5.5 8.0 15 59 10.0 00 9.1 0.0 51 81 6.6
Guyana Embassy/ Consulate 57 18 13 10.0 10,0 0.0 3.9 0.0 6.1 19 1.0
Other 18 20 50 0.0 0.0 00 6.3 0.0 13 18 29

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 109: Importance of Sources of Information by Purpose of Visit_ July to Dec 16

SOURCES OF Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy [Adventure| Other|  Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism

Friends/ Relatives 19 4.6 11 6.3 1.1 10.0 11 10.0 33 A7 2.2
Travel Agents 6.1 1.3 1.1 59 9.1 0.0 6.7 0.0 58 6.7 6.8
Newspaper/ Magazine 1.6 8.3 8.8 14 93 0.0 8.5 0.0 6.1 8.6 8.1
Own Research 42 45 5.8 24 34 0.0 5.7 0.0 44 6.1 48
Tourism Authority 6.2 8.1 8.1 11 8.9 0.0 8.6 0.0 51 8.5 1.2
Guyana Embassy/ Consulate 11 31 8.0 10.0 81 0.0 8.2 0.0 6.5 8.7 1.1
Other 52 1.8 14 0.0 3.5 0.0 3.7 0.0 38 A 3.1

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 110: Advanced Planning Time by Country of Residence (%)_Jan 16

ADVANCED PLANNING U.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 19.8 11.9 27.8 13.6 43.6 13.6 16.4]
1 but less than 2 weeks 6.6 9.7 0 B9 9.1 21.2 B.B
2 weeks but less than 1 month 12.3 13.1 4.2 12.5 18.2 16.7 12.5
1 but less than 2 months 278 216 139 25.0 14.5 273 24.1
3 but less than 6 months 16.3 i7.6 19.4 12.5 7.3 | 13.8
6 months or more 17.2 26.1 34.7 27.5 7.3 121 24.4
Total 100 100 100 100 100 100 100

Table 111: Advanced Planning Time by Country of Residence (%)_Feb 16

ADVANCED PLAMMING U.5.A Canada U.K.|Caribbean South Other Total
America

Less than one week 18.8 22.0 6.8 25.7 35.1 15.4 21.2

1 but less than 2 weeks 7.4 8.1 23 11.4 37.8 21.2 12.2

2 weeks but less than 1 month 14.1 22.0 3.4 174 13.5 25.0 16.2

1 but less than 3 months 28.2 18.7 227 23.7 5.4 21.2 22.8

3 but less than 6 months 14.1 15.4 28.4 12.9 8.1 15.4 14.9

& months or more 17.4 13.8 36.4 8.9 0 1.9 13.2

Total 100 100 100 100 100 100 100,
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Table 112: Advanced Planning Time by Country of Residence (%) March 16

ADVANCED PLANNING U.5.A Canada U.K.|Caribbean South Other Total
America

Less than one week 21.4 21.4 17.5 249 26.7 18.2 22.6

1 but less than 2 weeks 10.4 7.0 2.6 12.1 22.2 7.6 10.5

2 weeks but less than 1 month 24.7 10.0 7.1 15.6 20.0 21.2 15.6

1 but less than 3 months 176 35.8 20.9 26.7 27.8 25.8 27.2

3 but less than 6 months 18.1 10.0 14.3 11.4 .0 15.2 11.8

6 months or more 7.7 15.9 28.6 9.3 3.3 12.1 12.3

Total 100 100 100 100 100 100 100
Table 113: Advanced Planning Time by Country of Residence (%) Jan to March16

ADVANCED PLANNING U.S.A Canada U.K.|Caribbean South Other Total

America

Less than one week 201 18.2 16.9 19.9 33.5 15.8 20.9

1 but less than 2 weeks 8.1 8.2 1.9 10.5 21.4 16.3 11.0

2 weeks but less than 1 month 16.8 14.0 5.4 14.5 18.1 207 13.4

1 but less than 3 months 24.6 26.6 24.2 25.3 19.2 25.0 26.8

3 but less than 6 months 16.3 14.0 19.4 12.2 3.8 13.0 13.1

& months or more 141 Bb 321 11.0 3.8 0.2 15.0

Total 100 100 100 100 100 100 100
Table 114: Advanced Planning Time by Country of Residence (%) _Aprill6

ADVANCED PLANNING U.5.A Canada U.K.|Caribbean South Other| Total

America

Less than one week 223 278 7.4 18.9 244 15.3 19.5

1 but less than 2 weeks 13.1 7.5 5.4 B.5 24.4 13.3 10.0|

2 weeks but less than 1 month 9.6 10.2 10.1 16.5 17.4 10.2 13.7

1 but less than 3 months 20.7 209 223 325 19.8 28.6 274

3 but less than 6 months 21.5 11.8 30.4 121 10.5 21.4 15.7

6 months or more 12.7 21.9 24.3 11.6 3.5 11.2 13.7

Total 100 100 100 100 100 100 100
Table 114: Advanced Planning Time by Country of Residence (%) _May16

ADVANCED PLANNING Us.A Canada U.K.|Caribbean South Other Total

America

Less than one week 7.8 15.2 3.7 15.1 29.7 16.0 12.5

1 but less than 2 weeks 5.6 116 3.1 10.8 20.3 14.0 9.1

2 weeks but less than 1 month 6.6 6.6 7.9 14.1 20.3 26.0 11.1

1 but less than 3 months 20.3 18.2 17.8 34.3 16.2 32.0 25.4

3 but less than 6 months 27.8 21.7 23.0 10.5 5.4 10.0 17.8

6 months or more 31.9 26.8 44,5 15.1 8.1 2.0 24.0

Total 100 100 100 100 100 100 100
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Table 115: Advanced Planning Time by Country of Residence (%) _Junel6

ADVANCED PLANNING U.5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 5.6 12.6 8.0 13.5 26.7 11.5 10.2
1 but less than 2 weeks 4.6 2.7 1.8 8.8 20.0 i5.4 6.3
2 weeks but less than 1 month 7.0 7.0 6.7 17.6 225 11.5 11.0|
1 but less than 2 months 13.5 223 16.3 31.6 23.3 32.1 21.4
3 but less than & months 27.0 20.3 23.3 14.3 5.8 12.8 20.5
&6 months or more 424 35.2 43.8 14.3 1.7 16.7 30.6
Total 100 100 100 100 100 100 100

Table 116: Advanced Planning Time by Country of Residence (%) _April to Junel6

ADVANCED PLANNING U.5.A Canada U.K.|Caribbean| South Other Total
America
Less than one week 8.6 17.5 6.8 15.9 26.8 14.2 133
1 but less than 2 weeks 6.1 6.6 2.9 9.2 214 14.2 B.0
2 weeks but less than 1 month 7.3 1.7 1.7 16.3 204 14.2 11.8
1 but less than 3 months 16.2 20.7 17.9 326 204 30.5 24.1
3 but less than 6 months 26.3 184 24.7 12.5 74 15.9 18.5
& months or more 354 29.2 40.0 135 3.9 111 24.3
Total 100 100 100 100 100 100 100

Table 117: Advanced Planning Time by Country of Residence (%) _Jan to Junel6

ADVAMNCED PLANNING U.s.A Canada U.K.|Caribbean South Other| Total
America
Less than one week 11.5 17.8 9.8 17.6 29.4 14.9 15.7
1 but less than 2 weeks 6.6 1.3 2.6 9.8 21.4 15.1 8.9
2 weeks but less than 1 month 9.7 10.4 7.0 15.5 19.5 171 128
1 but less than 2 months 18.3 232 19.8 295 19.9 28.0 24.3
3 but less than 6 months 23.8 16.5 231 12.3 5.8 14.6 16.6
6 months or more 29.9 24.7 37.5 15.0 3.9 10.2 21.6]
Not Stated 0.1 0.2 0.1 0.2 0.0 0.0 0.2
Total 100 100 100 100 100 100 100

Table 118: Advanced Planning Time by Country of Residence (%) _July16

ADVANCED PLANNING U.5.A Canada U.K.|Caribbean South Other Total

America

Less than one week 9.4 116 2.3 12.7 315 15.3 12.1

1 but less than 2 weeks 3.6 1.3 2.3 7.5 30.1 3.5 6.3

2 weeks but less than 1 month 10.6 6.5 11.5 20,0 15.1 16.5 14.8

1 but less than 3 moenths 18.8 206 23.0 37.9 16.4 35.3 28.2

3 but less than 6 months 18.8 284 23.0 11.0 4.1 21.2 16.3

& months or more 38.6 31.6 379 10.9 23 8.2 225

Total 100 100 100 100 100 100 100
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Table 119: Advanced Planning Time by Country of Residence (%)_Augl6

ADVANCED PLANNING U.S.A Canada U.K.|Caribbean South Other| Total
America

Less than one week 9.8 12.7 7.5 10.0 38.5 10.0 11.1

1 but less than 2 weeks 4.3 73 0 5.4 12.8 5.0 5.3

2 weeks but less than 1 month 5.5 10.7 7.5 17.3 12.8 15.0 12.5

1 but less than 3 months 22.8 19.3 15.1 34.4 28.2 35.0 28.3

3 but less than 6 months 28.8 30.0 17.0 11.0 0 16.7 18.5

6 months or more 28.8 20.0 52.8 21.9 7.7 18.3 24.3

Total 100 100 100 100 100 100 100
Table 120: Advanced Planning Time by Country of Residence (%) Sep 16

ADVANCED PLANNING 5.4 Canada U.K.|Caribbean South Other Total

America

Less than one week 283 31.0 125 14.2 425 30.8 20.5|

1 but less than 2 weeks 10.6 15.5 6.3 9.0 15.0 7.7 10.1

2 weeks but less than 1 month L | 22.5 31 11.3 12.5 11.5 10.5

1 but less than 3 months 13.6 11.3 15.6 36.3 17.5 42.3 271.5

3 but less than 6 months 298 7.0 6.3 11.9 10,0 0 15.0|

6 months or more 126 12.7 56.3 17.2 2.5 7.7 16.3

Total 100 100 100 100 100 100 100
Table 121: Advanced Planning Time by Country of Residence (%) _July to Sep 16

ADVANCED PLANNING U.S.A Canada U.K.|Caribbean South Other Total

America

Less than one week 13.5 15.7 5.8 12.2 36.2 15.8 13.8

1 but less than 2 weeks 5.3 6.4 2.3 7.2 21.7 4.7 6.9

2 weeks but less than 1 month 7.6 11.2 B.7 16.5 13.8 15.2 12.9

1 but less than 2 months 19.2 18.4 19.2 36.2 19.7 36.3 28.1

3 but less than 6 months 24.7 25.0 18.0 11.3 4.6 16.4 16.7

& months or more 29.7 234 459 16.6 3.9 11.7 21.6

Total 100 100 100 100 100 100 100
Table 122: Advanced Planning Time by Country of Residence (%) Oct 16

ADVANCED PLANNING U.s.A Canada U.K.]Caribbean South Other Total

America

Less than one week 18.9 34.2 18.2 7.9 40.0 23.7 16.0

1 but less than 2 weeks 9.0 1.7 4.5 10.8 8.9 7.9 8.9

2 weeks but less than 1 month 12.4 8.5 .0 24.4 8.9 10.5 17.8

1 but less than 2 months 13.4 27.4 18.2 35.0 6.7 31.6 27.5

3 but less than 6 months 23.9 6.8 45.5 7.7 2.2 5.3 11.6

6 months or more 13.9 174 13.6 10.2 28.9 214 13.5

Mot Stated 8.5 4.3 0.0 3.9 4.4 0.0 4.7

Total 100 100 100 100 100 100 100
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Table 123: Advanced Planning Time by Country of Residence (%) _Nov 16

ADVANCED PLANNING US5.A Canada U.K.|Caribbean South Other| Total
America
Less than one week 18.6 26.7 3.8 13.4 13.0 13.0 15.1
1 but less than 2 weeks 13.3 5.2 3.8 10.9 21.7 15.9 105
2 weeks but less than 1 month o.7 111 9.6 213 13.0 7.2 175
1 but less than 3 months 36.3 20.0 19.2 39.6 39.1 493 36.6
3 but less than 6 months 9.7 10.4 21.2 6.6 4.3 116 8.2
& months or more 124 26.7 423 8.1 8.7 29 124
Total 100 100 100 100 100 100 100
Table 124: Advanced Planning Time by Country of Residence (%) _Dec 16
ADVANCED PLANNING U.S.A Canada U.K.|Caribbean| South Other Total
America
Less than one week 223 25.5 17.2 101 17.2 20.0 14.7
1 but less than 2 weeks 1.6 0 125 124 43.1 23.1 129
2 weeks but less than 1 month 15.9 16.0 7.8 22.2 13.8 215 19.3
1 but less than 3 months 17.8 24.5 37.5 36.9 17.2 21.5 30.9
3 but less than & months 14.6 128 10.9 11.6 3.4 15 11.0
6 months or more 21.7 21.3 141 6.9 5.2 12.3 11.0
Total 100 100 100 100 100 100 100
Table 125: Advanced Planning Time by Country of Residence (%) _Oct to Dec 16
ADVANCED PLANNING U.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 20.0 28.9 12.3 10.9 24.6 18.0 15.3
1 but less than 2 weeks 9.6 2.6 8.0 11.4 27.0 16.9 10.8
2 weeks but less than 1 month 13.0 11.6 7.2 22.4 11.9 13.4 18.2
1 but less than 3 months 20.4 23.7 27.5 37.5 17.5 34.9 32.0
3 but less than 6 months 17.4 9.8 20.3 B.6 3.2 6.4 10.2
6 months or more 16.1 22.0 24.6 8.3 14.3 10.5 12.2
Mot Stated 3.6 1.4 0.0 1.0 1.6 0.0 1.4
Total 100 100 100 100 100 100 100

Table 126: Advanced Planning Time by Country of Residence (%) _July to Dec 16

ADVAMNCED PLANNING U.5.A Canada U.K.|Caribbean South Other| Total
America
Less than one week 15.6 22.0 B.7 11.5 30.9 16.9 14.5
1 but less than 2 weeks 6.7 4.6 4.8 9.4 24.1 10.8 B.7
2 weeks but less than 1 month 9.4 11.4 8.1 19.6 129 14.3 15.4
1 but less than 3 months 19.6 20.9 22.9 36.9 18.7 35.6 29.9
3 but less than & months 223 17.7 19.0 9.9 4.0 11.4 13.6
6 months or more 25.2 22.7 36.5 12.2 B.6 11.1 i7.1
Mot Stated 1.2 0.7 0.0 0.5 0.7 0.0 0.7
Total 100 100 100 100 100 100 100
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Table 127: Advanced Planning Time by Purpose of Visit (%) _Jan 16

ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 9.2 211 134 0 475 31 70.0 0 17.2 10.5 16.4
1but less than 2 weeks 1.8 141 6.7 0 102 5.8 0 0 0 26.3 8.2
2weeks but less than 1 month 117 29 124 0 5.1 3.8 0 0 103 15.8 12.5
1but less than 3 months 283 20.6 209 0 85 9.6 10.0 0 62.1 316 2.3
3 but less than 6 months 13.0 10.6 19.9 33 13.6 0 0 1000 6.9 0 13.8
6 months or more 30.1 41 26.6 0.7 15.3 2.7 20,0 0 34 15.8 2.8
Total 100 100 100 100 100 100 100 100 100 100 100

Table 128: Advanced Planning Time by Purpose of Visit (%) Feb 16

ADVANCED PLANNING Vacation| Business|Visit Friends/ | Nature | Scientific/| DayTrip| Personal | To Enjoy [Adventure| Otherl  Total
Relatives|  Travel| Study Tour, Events| Climate| Tourism
Less than one week 125 325 155 0 0 50.0 68.2 0 0 125 211
1 but less than 2 weeks 14.3 18.1 6.7 35 i} 125 114 0 i} 0.4 123
2weeks but less than 1 month 185 2.5 151 0 0 42 K] 0 31 9.4 16.0
1 but less than 3 months 28.7 213 259 59 0 42 23 0 231 6.3 2.7
3 but less than 6 months 10.2 50 209 353 66.7 16.7 18.2 0 0 375 14.7
6 months or more 15.8 b 159 353 133 12.5 0 0 53.8 25.0 133
Total 100 100 100 100 100 100 100 100 100 100 100

Table 129: Advanced Planning Time by Purpose of Visit (%) March 16

ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 10.8 29.2 17.4 0 0 725 68.0 Q0 0 13.5 2.9
1 but less than 2 weeks 8.9 15.7 6.9 14.3 0 58 12.0 0 0 19,2 10.5
2 weeks but less than 1 month 18.5 19.2 12.9 0 0 11.6 20 0 16.7 19.2 15.7
1 but less than 3 months 32.8 234 33.9 23.8 0 29 12.0 100.0 333 11.5 211
3 but less than 6 months 14.2 22 18.3 19.0 50.0 58 20 0 8.3 26.9 11.9
& months or more 14.8 10.3 10.5 429 50.0 14 40 0 1.7 9.6 118
Total 100, 100 100, 100, 100, 100, 100 100 100 100 100,

Table 130: Advanced Planning Time by Purpose of Visit (%) _Jan to March 16

ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Less than one week 10.4 20.4 153 .0 45.4 60.0 68.3 .0 9.3 12.6 19.9

1 but less than 2 weeks 9.5 15.9 6.8 14,0 94 6.9 10.6 0 0 17.5 10.0

2 weeks but less than 1 month 15.3 21.0 13.2 0 4.7 1.6 1.0 0 14.8 15.5 14.5

1 but less than 3 months 30.5 223 210 12.0 7.8 5.5 1.7 50.0 46.3 13.6 25.3]

3 but less than 6 months 12.7 5.1 19.6 22.0 17.2 55 87 50.0 5.6 25.2 13.3

6 months or more 21.5 6.2 18.1 52.0 15.6 14.5 38 .0 241 15.5 16.9)

Total 100 100] 100] 100 100] 100 100] 100] 100] 100] 100
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Table 131: Advanced Planning Time by Purpose of Visit (%) April 16

ADVANCED PLANNING Vacation| Business|Visit Friends/ | Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Less than one week 3.2 26.1 16.8 0 0 65.0 54.2 0 0 14 19.3
1 but less than 2 weeks 8.2 12.2 12,5 15.4 200 10.0 9.6 0 0 29 10.0
2weeks but less than 1 month 124 2.1 9.1 0 80.0 13.3 43 0 21.7 13.2 13.7
1 but less than 3 months 34 2.1 26.4 15.4 0 33 1.2 0 52.2 435 21.5
3 but less than 6 months 16.6 14.2 19.2 0 0 3.8 20.5 0 217 10.3 15.8
6 months or more 20.2 28 16.0 69.2 0 3.8 3.6 0 43 17.6 13.6
Total 100, 100, 100 100 100, 100, 100, 100, 100 100, 100,
Table 132: Advanced Planning Time by Purpose of Visit (%) May 16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 5.7 238 124 0 0 232 1.1 0 54 16.2 12.6
1but less than 2 weeks 81 19.4 6.2 1.1 0 43 1.5 0 10.8 59 9.1
2weeks but less than 1 month 9.6 18.9 9.0 15.4 ] 8.7 5.7 0 27 2.6 110
1 but less than 3 months 226 201 26.0 1.1 0 317 15.1 0 67.6 19.1 255
3 but less than 6 months 18.4 53 285 30.8 0 43 13.2 40.0 135 20.6 17.9
6 months or more 35.6 3.5 13.0 38.5 100.0 ni 0.4 60.0 ] 17.6 3.9
Total 100 100 100 100 100, 100 100, 100 100 100 100
Table 133: Advanced Planning Time by Purpose of Visit (%0)_June 16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 34 208 10.4 20.0 0 20.0 58.2 0 5.1 129 10.2
1 but less than 2 weeks 5.2 15.3 39 0 9.1 40.0 6.7 0 2.6 6.1 6.2
2 weeks but less than 1 month 8.2 2.7 10.4 0 9.1 0 11.2 0 35.9 13.6 11.0
1 but less than 3 months 209 4.7 21,0 60.0 12,7 200 6.0 66.7 385 21.2 213
3 but less than 6 months 23.8 13.0 23.8 200 9.1 0 6.0 0 51 33 20.5
6 months or more 38.6 3.6 30.6 0 0 20.0 11.9 333 12.8 379 30.7
Total 100 100 100 100 100 100 100 100 100 100 100
Table 134: Advanced Planning Time by Purpose of Visit (%) _April to June 16
ADVANCED PLANNING Vacation| Business|Visit Friends/ | Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 5.0 23.6 127 5.6 0 4.0 55.2 0 4.0 123 13.3
1 but less than 2 weeks 6.6 151 6.9 83 111 9.4 78 0 5.1 5.2 8.0
2 weeks but less than 1 month 9.4 215 9.7 5.6 27.3 10.7 8.1 0 202 15.3 113
1 but less than 3 months 4.2 25.0 2338 25.0 4.4 19.5 31 25.0 525 21.6 240
3 but less than 6 months 209 115 23.6 16.7 5.6 33 119 25.0 121 119 18,5
6 months or more 34.0 33 233 38.9 111 12.6 8.9 50.0 6.1 27.6 243
Total 100, 100, 100, 100, 100, 100, 100, 100, 100, 100, 100,
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Table 135: Advanced Planning Time by Purpose of Visit (%)_Jan to June 16

ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 6.7 26.1 13.8 23 3.1 51.6 58.8 .0 59 12.1 15.7
1 but less than 2 weeks 15 15.4 1.0 11.6 9.3 8.2 8.6 .0 33 8.4 8.8
2 weeks but less than 1 month 11.2 13 11.2 23 9.8 9.2 6.1 0 18.3 15.0 128
1 but less than 3 months 259 23.8 24.9 17.4 15.9 12.8 8.0 30.0 50.3 253 24.4
3 but less than 6 months 18.4 88 219 19.8 14.6 46 11.0 30.0 9.8 15.3 16.6)
6 months or more 30.1 45 211 46.5 14.6 13.5 15 40.0 12.4 3.7 21.6
Not Stated 2 1 2 .0 1.2 .0 .0 .0 .0 .0 2
Total 100 100 100 100, 100, 100 100, 100, 100 100, 100,
Table 136: Advanced Planning Time by Purpose of Visit (%) July16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Less than one week 5.5 23.6 124 ] ] ] 36.7 0 6.8 5.9 12.2
1 but less than 2 weeks 31 16.7 5.3 66.7 ] ] 5.5 0 45 46 6.3
2 weeks but less than 1 month 14.9 23.6 14.8 ] 2.2 ] 10.1 ] 9.1 5.9 14.7
1 but less than 3 months 358 204 223 0 0 0 13.8 i} 50.1 21.6 284
3 but less than 6 months 16.3 4.6 16.6 0 55.6 0 13.8 0 114 30.3 15.9
6 months or more 4.4 111 28.6 333 22.2 0 20.2 0 9.1 25.7 22,6
Total 100, 100, 100, 100, 100, 100, 100 100 100 100 100,
Table 137: Advanced Planning Time by Purpose of Visit (%) _Aug 16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure| ~ Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 18 11 53 ] ] ] n1 ] 15 19.0 111
1but less than 2 weeks 3.6 9.7 5.3 0 5.9 0 9.3 0 25 48 5.4
2weeks but less than 1 month 13.9 171 121 0 11.8 0 28 0 10.0 9.5 12,5
1but less than 3 months 34.0 214 25.2 20.0 11.8 0 1.4/ 100.0 51.5 143 28.2
3 but less than 6 months 17.8 103 264 0 529 0 9.3 0 2.5 11 184
6 months or more 3.0 14.3 258 80.0 17.6 i} 2.6 i} K] 45.2 4.3
Total 100 100 100 100 100 100 100, 100 100, 100 100
Table 138: Advanced Planning Time by Purpose of Visit (%)_Sep 16
ADVANCED PLANNING Vacation| Business|Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour, Events| Climate| Tourism
Less than one week 1.0 309 5.7 0 0 0 73.8 0 0 238 20.6
1 but less than 2 weeks 6.8 2.6 11.5 0 50.0 0 45 0 0 16.7 10.1
2weeks but less than 1 month 8.2 13.0 14.2 0 0 0 15 0 94 5.6 10.6
1 but less than 3 months 315 194 16.9 0 50.0 0 45 0 46.9 16.7 215
3 but less than 6 months 20.6 19 142 0 0 0 15 0 6.3 1.1 14.9
6 months or more 19.9 22 17.5 0 0 0 9.1 0 375 2.2 16.3
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 139: Advanced Planning Time by Purpose of Visit (%) July to Sep 16

ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour, Events| Climate| Tourism
Less than one week 6.7 U7 126 0 0 0 4.5 0 5.2 104 13.8
1 but less than 2 weeks 43 15.7 6.7 36.4 11 0 6.7 0 26 5.7 6.9
2weeks but less than 1 month 127 2.0 13.6 0 143 0 5.3 0 9.5 6.6 129
1 but less than 3 months 35.6 25 2.2 9.1 10.7 0 9.2 1000 55.2 11 3.1
3 but less than 6 months 18.0 14 2.1 0 50.0 0 9.2 0 13.8 11 16.5
6 months or more 0.1 9.8 29 54.5 17.9 0 26.1 0 13.8 2.2 2.7
Total 100 100 100 100 100 100 100 100 100 100 100
Table 140: Advanced Planning Time by Purpose of Visit (%) _Oct 16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy [Adventure|  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 1.4 28.2 111 0 33.3 0 69.9 0 0 50 16.0
1but less than 2 weeks 9.0 94 1.9 0 0 0 15 0 12.0 10.0 8.8
2 weeks but less than 1 month 23.0 20.8 14.8 0 0 0 11 100.0 6.0 30.0 17.7
1 but less than 3 months 35.2 19.5 20.6 0 66.7 0 5.4 0 64.0 20.0 21.6
3 but less than 6 months 10.5 3.4 23.8 60.0 0 0 43 0 6.0 5.0 11.6
6 months or more 12.5 15.4 13.5 30.0 0 0 3.2 0 12.0 25.0 13.6
Not Stated 54 34 3.2 10.0 0 0 8.6 0 0 5.0 4.7
Total 100) 100] 100] 100) 100] 100) 100 100) 100) 100) 100,
Table 141: Advanced Planning Time by Purpose of Visit (%)_Nov 16
ADVANCED PLANNING Vacation| Business{Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Less than one week 4.6 35.2 12.6 20.0 10.0 0 60.3 0 9.0 15.8 15.2
1 but less than 2 weeks 1.6 18.2 16.1 0 10.0 0 115 0 0 3.5 10.3
2weeks but less than 1 month 210 2.1 10.8 2.0 40.0 0 6.4 0 28.2 3.5 17.6
1 but less than 3 months 16.6 20.1 30.0 40.0 i} i} 128 i} 55.1 31.6 36.6)
3 but less than 6 months 8.0 38 12.6 0 40.0 0 1.1 100.0 0 1.0 8.1
6 months or more 12.2 25 17.9 20.0 0 0 1.3 0 1.7 38.6 12.1
Total 100 100 100 100 100 100 100 100 100 100 100
Table 142: Advanced Planning Time by Purpose of Visit (%) Dec 16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 9.0 19.7 194 0 0 0 50.0 0 11 14 14,7
1but less than 2 weeks 121 25 6.8 0 0 0 194 0 8.1 14 131
2weeks but less than 1 month 192 189 140 0 0 0 8.1 0 303 55.6 194
1 but less than 3 months 36.0 18.9 324 0 0 0 6.5 0 44 111 314
3 but less than 6 months 104 1.6 158 0 0 0 43 0 8.1 3.7 104
6 months or more 13.3 53 11.7 0 ] ] 11.3 ] 3.0 14.3 11.0
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 143: Advanced Planning Time by Purpose of Visit (%) _Oct to Dec 16

ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 6.1 28.2 145 6.7 14.3 .0 61.4 .0 6.2 11.5 15.3
1 but less than 2 weeks 9.6 18.6 10.4 0 71 0 12.0 0 6.2 5.8 10.3
2 weeks but less than 1 month 209 20.0 13.1 6.7 28.6 0 4.7 33.3 4.2 22,1 18.3
1 but less than 3 months 30.6 19.5 28.1 133 14.3 0 8.2 0 52.0 240 32.2
3 but less than 6 months 9.6 48 17.0 40.0 28.6 0 5.6 66.7 48 5.8 9.9
6 months or more 12.7 1.7 15.9 26.7 11 .0 47 .0 6.6 20.8 12.2
Not Stated 15 11 9 6.7 0 34 0 0 1.0 14
Total 100| 100 100 100 100 100 100 100 100| 100 100
Table 144: Advanced Planning Time by Purpose of Visit (%)_July to Dec 16
ADVANCED PLANNING Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Less than one week 6.4 26.3 13.4 3.8 43 0 51.6 0 58 10.8 14.5
1 but less than 2 weeks 6.9 17.0 8.4 15.4 71 0 9.1 0 5.0 57 8.7
2weeks but less than 1 month 16.7 20.0 134 38 19.0 0 50 25.0 19.2 11.7 15.4
1 but less than 3 months 31.6 1.1 24.8 115 119 .0 8.7 25.0 53.1 24.1 30.0
3 but less than 6 months 13.9 6.2 18.7 231 429 0 1.6 50.0 19 18.0 13.4
6 months or more 17.8 89 209 385 143 0 16.5 .0 9.0 20.4 17.2
Not Stated J 5 A 3.3 0 0 1.6 0 0 3 J|
Total 100, 100 100, 100, 100, 100, 100, 100, 100, 100, 100,
Table 145: Travel Arrangements by Country of Residence (%)_Jan 16
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Package 4.0 11.0 6.8 6.3 17 6.3 6.4
MNon-Package 86.6 831 g0.4 88.8 81.0 a7.5 a7.4
Total 100 100 100 100 100 100 100
Table 146: Travel Arrangements by Country of Residence (%)_Feb16
TRAVEL ARRANGEMENTS U.S.A| Canada U.K.LCaribbean South Other Total
America
Package 44 1.7 131 5.6 5.0 17.3 6.3
Non-Package 835 853 83.3 ar.7 87.5 80.8 86.9
Total 100 100 100 100 100 100 100
Table 147: Travel Arrangements by Country of Residence (%)_March 16
TRAVEL ARRANGEMENTS U.5.A] Canada U.K.Caribbean South Other Total
America
Package 39 29 11.8 8.3 11.6 215 8.0
Mon-Package 91.6 88.3 882 894 884 785 887
Total 100 100 100 100 100 100 100
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Table 148: Travel Arrangements by Country of Residence (%)_Jan to March16

TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America

Package 4.1 5.4 11.0 6.8 7.1 14.9 7.0

Non-Package 87.3 83.4 87.4 83.8 85.9 823 877

Total 100 100 100 100 100 100 100

Table 149: Travel Arrangements by Country of Residence (%)_April 16

TRAVEL ARRANGEMENTS U.s.A| Canada U.K.Caribbean South Other Total
America

Package 8.3 26 28 8.2 1] 93 6.7

Mon-Package 86.0 av4 94 4 a0.1 938 a0.7 a0.0

Total 100 100 100 100 100 100 100

Table 150: Travel Arrangements by Country of Residence (%)_May16

TRAVEL ARRANGEMENTS U.5.A| Canada U.K.[Caribbean South Other Total
America

Package 3.1 4.2 5.2 4.1 0 8.0 3.9

Non-Package 86.1 75.6 94.3 93.2 93.8 88.0 89.0

Total 100 100 100 100 100 100 100

Table 151: Travel Arrangements by Country of Residence (%)_Junel6

TRAVEL ARRANGEMENTS U.s.A| Canada U.K.[Caribbean South Other Total
America

Package 38 8.2 4.0 35 24 6.5 43

Mon-Package 86.6 81.2 957 a0 6.0 922 888

Total 100 100 100 100 100 100 100

Table 152: Travel Arrangements by Country of Residence (%)_April to Junel6

TRAVEL ARRANGEMENTS u.5.A] Canada U.K.Caribbean South Other Total
America
Package 4.3 5.5 4.1 5.4 1.0 8.1 4.8
Mon-Package 987 94 5 959 94 .6 99.0 91.49 952
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 153: Travel Arrangements by Country of Residence (%0)_Jan to Junel6

TRAVEL ARRANGEMENTS u.s.A|] Canada U.K.LCaribbean south Other Total
America
Package 473 55 .2 6.0 34 111 56
Non-Package 057 g4 5 938 94.0 96.6 889 04 4
Total 100 100 100 100 100 100 100
Table 154: Travel Arrangements by Country of Residence (%) _July16
TRAVEL ARRANGEMENTS U.s.A| Canada U.K.Caribbean South Other Total
America
Package 5.1 45 7.1 56 57 24 55
Non-Package 939 055 929 04 4 043 97 6 04 5
Total 100 100 100 100 100 100 100
Table 155: Travel Arrangements by Country of Residence (%)_Aug 16
TRAVEL ARRANGEMENTS U.s.A| Canada U.K.Caribbean south Other Total
America
Package 56 7.2 8.0 39 24 0 47
Non-Package 04 4 028 020 06.1 07 6 100.0 053
Total 100 100 100 100 100 100 100
Table 156: Travel Arrangements by Country of Residence (%)_Sep 16
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Non-Package 007 08 F 06.9 089 100.0 100.0 0F.F
Total 100 100 100 100 100 100 100
Table 157: Travel Arrangements by Country of Residence (%)_July to Sep 16
TRAVEL ARRANGEMENTS U.s.A| Canada U.K.Caribbean south Other Total
America
Package 6.6 50 6.6 38 33 1.9 47
Non-Package 034 050 034 062 067 088 053
Total 100 100 100 100 100 100 100
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Table 158: Travel Arrangements by Country of Residence (%)_Oct 16

TRAVEL ARRANGEMENTS U.5.A| Canada U.K.[Caribbean South Other Total
America

Package 25 h2 381 2.0 .0 .0 6.3

MNon-Package 7.5 948 61.9 92.0 100.0 100.0 93.8

Total 100 100 100 100 100 100 100

Table 159: Travel Arrangements by Country of Residence (%)_Nov 16

TRAVEL ARRANGEMENTS U.s.A| Canada U.K.Caribbean South Other Total
America

Package 17 2.1 11.1 47 8.7 45 45

Non-Package 98.3 97.9 82.9 953 913 955 955

Total 100 100 100 100 100 100 100

Table 160: Travel Arrangements by Country of Residence (%)_Dec 16

TRAVEL ARRANGEMENTS U.5.A| Canada U.K.[aribbean South Other Total
America

Package B 3.0 .0 53 0 30 36

Non-Package 094 87.0 100.0 84,7 100.0 a7.0 96.4

Total 100 100 100 100 100 100 100

Table 161: Travel Arrangements by Country of Residence (%)_Oct to Dec 16

TRAVEL ARRANGEMENTS U.5.A| Canada U.K.[aribbean South Other Total
America

Package 1.7 33 10.0 5.7 15 30 47

Non-Package 883 96.7 a0.0 8943 885 ar.0 853

Total 100 100 100 100 100 100 100

Table 162: Travel Arrangements by Country of Residence (%)_July to Dec 16

TRAVEL ARRANGEMENTS u.5.A] Canada U.K.Caribbean South Other Total
America
Package 49 4.2 8.2 43 25 2.1 47
Non-Package 951 958 918 952 975 97.9 953
Total 100 100 100 100 100 100 100
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Table 163: Travel Arrangements by Purpose of Visit (%) Jan 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total

ARRANGEMENTS / Relatives|  Travel|Study Tour Events| Climate Tourism

Package 3.9 14.0 8.3 .0 3.3 6.4 .0 .0 3.4 .0 6.5]

Non-Package 89.7 82.5 84.2 100.0 90.0 93.6 80.0 .0 96.6 94.1 81.5)

Not Stated 6.4 3.5 1.5 .0 6.7 .0 20,0 .0 .0 59 6.0

Total 100 100 100 100 100 100 100 100 100 100 100
Table 164: Travel Arrangements by Purpose of Visit (%) Febl6

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate Tourism

Package 9.3 7.5 2.6 35.3 0 0 0 0 0 6.3 6.4

Non-Package 82.2 80.3 91.5 64.7 100.0 86.4 84.4 100.0 100.0 90.6 87.0

Not Stated 8.5 3.1 6.0 0 0 13.6 15.6 0 0 3.1 6.6

Total 100 100 100 100 100 100 100 100 100 100 100
Table 165: Travel Arrangements by Purpose of Visit (%) _March16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS / Relatives Travel|Study Tour Events| Climate Tourism

Package 10 6 4 19 9 8 100 62 a 8

Mon-Package 86 94 92 76 100 01 82 38 91 89|

Mot Stated 4 4 5 10 b 3|

Total 100 100 100 100 100 100 100 100 100 100 100
Table 166: Travel Arrangements by Purpose of Visit (%) _Jan to March16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS / Relatives|  Travel|Study Tour Events| Climate Tourism

Package 6.9 8.5 5.4 20,0 3.1 b.7 3.3 50.0 16.4 3.9 6.8

Non-Package 86.8 80.7 88.7 78.0 90.8 91.1 82.9 50.0 83.6 91.3 83.0

Not Stated 6.3 1.9 6.0 2.0 6.2 2.2 13.3 0 0 4.9 5.2

Total 100 100 100 100 100 100 100 100 100 100 100,
Table 167: Travel Arrangements by Purpose of Visit (%) _April 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS [ Relatives|  Travel[Study Tour| Events| Climate| Tourism

Package 5.9 5.3 3.2 0 0 26 5.8 0 15.0 36.7 6.6

Non-Package 01.8 924 01.2 923 100.0 974 83.7 0 85.0 63.3 90.1

Not Stated 23 23 5.6 1.7 0 0 10.5 0 0 0 33

Total 100 100 100 100 100 100 100 100 100 100 100
Table 168: Travel Arrangements by Purpose of Visit (%) May16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/{ Day Trip| Personal | To Enjoy | Adventure |  Other]  Total
ARRANGEMENTS [Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 3.0 37 27 143 0 35 19.7 0 31 42 3.9
Non-Package 90.0 044 90.1 78.6 100.0 96.5 24 40.0 96.9 05.8 80.0
Not Stated 11 1.9 1.2 11 0 0 31.9 60.0 0 0 11
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 169: Travel Arrangements by Purpose of Visit (%) _Junel6

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total
ARRAMGEMENTS / Relatives|  Travel|Study Tour Events] Climate Tourism
Package 44 1.2 3.0 0 0 0 49 0 0 3.7 43
Non-Package 80.3 85.5 88.4 71.8 1000  100.0 87.4)  100.0 80.6 94.8 88.8
Not Stated 6.4 1.2 8.6 2.2 0 0 1.7 0 19.4 15 7.0
Total 100 100 100 100 100 100 100 100 100 100 100
Table 170: Travel Arrangements by Purpose of Visit (%) _April to Junel6
TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/] Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [ Relatives|  Travel[Study Tour Events| Climate| Tourism
Package 51 6.8 40 14.0 24 a7 13 10.0 9.1 10.4 55
Non-Package 049 9.2 96.0 86.0 97.6 095.3 923 90.0 90.9 89.6 94.5
Total 100 100 100 100 100 100 100 100 100 100 100
Table 171: Travel Arrangements by Purpose of Visit (%) _Jan to Junel6
TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism
package 43 5.6 3.0 5.6 0 2.8 8.5 ] 45 13.0 48
Non-Package 90.0 90.4 20.6 833 100.0 97.2 76.3 62.5 81.5 86.3 80.2)
Not Stated 5.7 4.0 7.4 11.1 0 0 15.3 37.5 2.0 7 6.0
Total 100 100 100 100 100 100 100 100 100 100 100
Table 172: Travel Arrangements by Purpose of Visit (%) _July16
TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour| Events| Climate| Tourism
Package 5.1 5.8 39 1000 111 K] ] ] ] 2.9 5.3
Non-Package 04.9 04.2 96.1 0 839 0 0 100.0 100.0 911 04.7
Total 100 100 100 100 100 100 100 100 100 100 100
Table 173: Travel Arrangements by Purpose of Visit (%) _Aug 16
TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism
Package 3.0 0.8 33 0 353 0 6.1 0 0 22 46
Non-Package 97.0 90.2 96.7 100.0 64.7 0 9.9 100.0 100.0 97.8 054
Total 100 100 100 100 100 100 100 100 100 100 100
Table 174: Travel Arrangements by Purpose of Visit (%) _Sep 16
TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel(Study Tour Events| Climate| Tourism
Package 5.7 21 5 0 0 0 0 0 ] 111 3.4
Non-Package 043 97.9 99.5 0 100.0 0 100.0 0 100.0 83.9 96.6,
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 175: Travel Arrangements by Purpose of Visit (%) _July to Sep 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total

ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 45 6.1 2.8 54.5 250 0 24 0 ] 1.6 4.6

Non-Package 95.5 93.9 97.2 455 75.0 0 97.6 100.0 100.0 924 95.4

Total 100 100 100 100 100 100 100 100 100 100 100
Table 176: Travel Arrangements by Purpose of Visit (%) Oct 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 6.1 23 5.0 88.9 100.0 ] 22 0 0 19.0 6.1
Non-Package 939 97.2 95.0 111 0 0 97.8 100.0 100.0 81.0 93.9
Total 100 100 100 100 100 100 100 100 100 100 100
Table 177: Travel Arrangements by Purpose of Visit (%) _Nov 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/{ Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 6.7 3.7 14 200 ] 0 25 ] 43 18 14
Non-Package 033 96.3 98.6 80.0 100.0 0 91.5% 100.0 05.7 08.2 05.6
Total 100 100 100 100 100 100 100 100 100 100 100
Table 178: Travel Arrangements by Purpose of Visit (%) _Dec 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other]  Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 35 3.7 9 0 ] 0 16 11.9 0 3.6
Non-Package 96.5 96.3 091 0 100.0 0 084 881 100.0 96.4
Total 100 100 100 100 100 100 100 100 100 100 100
Table 179: Travel Arrangements by Purpose of Visit (%) _Oct to Dec 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| DayTrip| Personal | To Enjoy | Adventure| Other|  Total
ARRANGEMENTS [Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 5.4 34 22 64.3 214 ] 21 0 11 43 4.6
Non-Package 94.6 96.6 97.8 35.7 18.6 0 97.9)  100.0 92.9 95.2 95.4
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 180: Travel Arrangements by Purpose of Visit (%) _July to Dec 16

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy [ Adventure|  Other|  Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package a9 a9 26 60.0 238 0 23 0 47 6.7 4.6
Mon-Package 05.1 05.1 974 40.0 76.2 0 911 100.0 95.3 233 95.4
Total 100 100 100 100 100 100 100 100 100 100 100

Table 181: Type of Accommodation by Country of Residence (%) _Jan 16

TYPE OF ACCOMMODATION u.s.A| Canada U.K.|caribbean South Other Total
America
Hotel 189 232 18.6 250 54 4 aTA 252
Apartment/villa 31 2.4 4.3 6.3 7.0 19.4 5.8
Guest House 5.7 4.2 29 2.1 7.0 4.8 6.7
Friends/Relatives 67.4 57T 714 6.7 246 355 57.0
Other 483 125 2.9 4.0 7.0 3.2 5.2
Total 100 100 100 100 100 100 100

Table 182: Type of Accommodation by Country of Residence (%) Feb16

TYPE OF ACCOMMODATION U.5.A| Canada U.K.|caribbean South Other Total
America
Hotel 213 105 31.1 38.2 71.8 48.1 317
Apartment/Villa 6 16 27 8.3 5.1 9.6 5.1
Guest House 19 8.1 0 8.0 26 38 55
Friends/Relatives 68.4 758 64.9 413 154 19.2 522
Other 77 40 14 42 5.1 19.2 55
Total 100 100 100 100 100 100 100

Table 183: Type of Accommodation by Country of Residence (%) _March16

TYPE OF ACCOMMODATION U.5.A] Canada u.K.|caribbean South Other Total
America
Hotel 37.2 11.2 28.8 417 70.9 59.7 38.1
Apartment/villa 53 16 0 6.4 8.1 8.1 40
Guest House 27 74 45 33 58 113 45
Friends/Relatives 405 723 B3.6 475 15.1 177 495
Other 53 74 30 1.1 0 3z 30
Total 100 100 100 100 100 100 100
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Table 184: Type of Accommodation by Country of Residence (%) _Jan to March16

TYPE OF ACCOMMODATION u.s.A|l Canada U.K.|caribbean South Other Total
America
Hotel 25.6 15.2 26.8 33.4 65.9 48.3 314
Apartment/Villa 32 1.9 18 6.8 7.1 125 5.3
Guest House 37 6.5 2.9 6.5 5.5 6.8 5.6
Friends/Relatives 61.8 68.1 65.9 50.3 18.1 24.4 53.1
Other 5.8 8.3 25 31 33 8.0 45
Total 100 100 100 100 100 100 100

Table 185: Type of Accommodation by Country of Residence (%) _April 16

TYPE OF ACCOMMODATION U.S.A| Canada U.K.|caribbean South Other Total
America
Hotel 28.0 20.0 29.7 47.6 51.1 73.2 41.4
Apartment/Villa 6.1 17 14 6.2 6.7 41 5.2
Guest House 3.1 6.1 14 46 4.4 1.0 4.0
Friends/Relatives 57.1 B50.0 B5.2 40.1 34.4 19.6 45.8
Other 5.7 12.2 2.2 15 3.3 2.1 3.6
Total 100 100 100/ 100/ 100 100 100

Table 186: Type of Accommodation by Country of Residence (%) _May 16

TYPE OF ACCOMMODATION U.S.A| Canada U.K.|caribbean South Other Total
America
Hotel 30.6 20.6 21.9 44.4 54.6 68.8 36.6
Apartment/villa 17 34 16 6.5 6.1 0 4.0
Guest House 36 3.9 3.6 8.0 6.1 2.1 5.5
Friends/Relatives 59.0 B6.7 72.4 40.0 19.5 25.0 51.1
Other 5.1 5.4 5 1.2 37 4.2 2.9
Total 100 100/ 100/ 100/ 100/ 100 100

Table 187: Type of Accommodation by Country of Residence (%) _June 16

TYPE OF ACCOMMODATION u.s.A|l Canada U.K.|caribbean South Other Total
America
Hotel 23.9 21.6 226 39.5 72.6 58.2 31.4
Apartment/Villa 2.4 3.3 3.0 5.9 5.6 25 3.8
Guest House 5.1 9.5 3.0 47 3.2 6.2 5.1
Friends/Relatives 60.7 59.8 65.6 44.4 177 316 53.5
Other 7.9 5.9 5.8 5.5 8 13 6.1
Total 100 100 100 100 100 100 100
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Table 188: Type of Accommodation by Country of Residence (%) _April to June 16

TYPE OF ACCOMMODATION U.5.A] Canada U.K.|caribbean South Other Total
America
Hotel 26.1 20.9 23.8 43.6 63.9 67.0 35.4
Apartment/Villa 28 29 23 6.2 6.1 27 42
Guest House 45 7.0 29 55 44 31 49
Friends/Relatives 597 51.9 67.3 417 233 250 50.9
Other 6.9 74 37 29 24 22 46
Total 100 100 100 100 100 100 100

Table 189: Type of Accommodation by Country of Residence (%) _Jan to June 16

TYPE OF ACCOMMODATION U.S.A| Canada u.K.|caribbean South Other Total
America
Hotel 26.0 185 24 6 39.3 64.6 58.8 28.1
Apartment/Villa 29 25 22 6.4 6.5 7.0 0
Guest House 4.3 6.8 249 5.4 4.8 4.8 0
Friends/Relatives 60.2 64.4 66.9 454 213 24 8 68.8
Other 6.6 7.8 34 3.0 27 48 3.1
Total 100 100 100 100 100 100 100

Table 190: Type of Accommodation by Country of Residence (%) _July16

TYPE OF ACCOMMODATION u.s.A|l Canada U.K.|caribbean South Other Total
America

Hotel 299 247 227 545 70.7 58.0 432

Other 8.2 71 5.8 6.3 6.7 44 5.9

Total 100 100 100 100 100 100 100

Table 191: Type of Accommodation by Country of Residence (%) _Aug 16

TYPE OF ACCOMMODATION U.5.A| Canada U.K.|Caribbean South Other Total
America
Hotel 21.1 14.4 20.8 447 66.7 30.6 335
Apartment/villa 16 33 151 67 24 81 51
Guest House 44 3.3 0 0.8 0 11.3 6.8
Friends/Relatives 67.4 0.9 50.9 321 23.8 435 477
Other 55 92 132 67 71 6.5 6.9
Total 100 100, 100, 100, 100 100, 100,
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Table 192: Type of Accommodation by Country of Residence (%) _Sep 16

TYPE OF ACCOMMODATION U.S.A| Canada U.K.|Caribbean South Other Total
America
Hotel 205 29 6 34.4 53.4 46.3 53.6 42.8
Apartment/Villa 15 0 0 44 49 7.1 33
Guest House 24 28 31 6.7 73 107 54
Friends/Relatives 69.8 62.0 53.1 30.8 36.6 214 43.0
Other 5.9 5.6 9.4 4.8 4.9 7.1 53
Total 100 100 100 100 100 100 100

Table 193: Type of Accommodation by Country of Residence (%) _July to Sep 16

TYPE OF ACCOMMODATION U.5.A| Canada U.K.|caribbean South Other Total
America
Hotel 247 214 24.3 50.7 63.3 48.3 39.6
Apartment/Villa 1.0 13 75 6.0 44 39 40
Guest House 40 6.9 45 9.1 25 6.7 6.8
Friends/Relatives 63.5 62.7 54.3 28.2 234 356 43.0
Other 6.7 77 9.2 6.0 6.3 5.6 6.5
Total 100 100 100 100 100 100 100

Table 194: Type of Accommodation by Country of Residence (%) _Oct 16

TYPE OF ACCOMMODATION U.5.A| Canada U.K.|caribbean South Other Total
America
Hotel 22 1 256 333 473 479 64.1 395
Apartment/Villa 15 34 43 114 4.2 77 74
Guest House 8.0 17 0 14.1 6.3 5.1 10.0
Friends/Relatives 64.3 65.8 23.8 26.2 417 23.1 40.3
Other 40 34 38.1 1.1 0 0 28
Total 100 100 100 100 100 100 100

Table 195: Type of Accommodation by Country of Residence (%) _Nov 16

TYPE OF ACCOMMODATION U.5.A| Canada U.K.|caribbean South Other Total
America
Hotel 23.3 28.9 226 56.5 73.9 56.3 48.9
Apartment/Villa 5.2 0 0 117 43 11.3 8.8
Guest House 9 14 0 9.9 0 14.1 76
Friends/Relatives 63.8 £4.8 £2.3 20.3 13.0 155 314
Other 6.9 49 15.1 16 8.7 28 33
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 196: Type of Accommodation by Country of Residence (%) _Dec 16

U.K.|Caribbean

TYPE OF ACCOMMODATION U.s.A| Canada South Other Total
America
Hotel 275 18.8 123 546 455 706 453
Apartment/Villa 15.0 2.0 92 7.6 5.5 11.8 85
Guest House 6.9 20 10.8 203 3.6 74 144
Friends/Relatives 438 723 585 16.2 382 8.8 287
Other 6.9 40 92 1.3 7.3 15 31
Total 100 100 100 100 100 100 100
Table 197: Type of Accommodation by Country of Residence (%) _Oct to Dec 16
TYPE OF ACCOMMODATION U.S5.A| Canada U.K.|caribbean South Other Total
America
Hotel 24.2 25.0 19.4 53.5 51.6 63.5 45.0
Apartment/Villa 6.9 1.4 5.0 10.2 4.8 10.7 8.3
Guest House 5.0 17 5.0 145 40 96 10.6
Friends/Relatives 57.3 672 547 204 3449 14.6 33.0
Other 57 432 15.8 1.3 43 17 21
Total 100 100 100 100 100 100 100
Table 198: Type of Accommodation by Country of Residence (%) _July to Dec 16
TYPE OF ACCOMMODATION U.s.A| Canada U.K.|caribbean South Other Total
America
Hotel 246 232 221 521 58.1 559 421
Apartment/Vvilla 249 1.6 6.4 8.2 4.6 7.3 6.0
Guest House 4.6 43 43 1149 32 8.1 8.6
Friends/Relatives 61.5 649 545 241 285 251 38.3
Other 6.4 6.0 12.2 3.6 5.6 3.6 449
Total 100 100 100 100 100 100 100
Table 199: Type of Accommodation by Purpose of Visit (%) _Jan 16
TYPE OF Vacation| Business| Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 223 69.1 87 76.9 10.3 14.6 10.0 .0 56.7 63.0 25.2
ApartmentNilla 51 6.7 25 0 1.7 229 .0 .0 26.7 29.6 5.9
Guest House 11.5 3.6 4.0 0 1.7 21 .0 .0 33 0 6.8
Friends/Relatives 55.7 15.2 824 231 124 58.3 90.0 100.0 13.3 3.7 51.6)
Other 5.5 5.5 25 0 13.8 21 .0 .0 X0 3.7 4.5
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 200: Type of Accommodation by Purpose of Visit (%) Feb16

TYPE OF Vacation| Business| Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 2.7 155 14 1.1 25.0 40.7 24 .0 80.0 242 31.2
Apartment/Villa 1.3 8.0 21 0 25.0 0 0 0 10.0 3.0 5.1
Guest House 11.0 31 k] 0 0 . 24 0 0 21.2 5.6
Friends/Relatives 48.0 12.3 89.3 30.8 50.0 50.3 76.2 100.0 0 121 52.7
Other 4.0 1.2 A 61.5 .0 0 19.0 .0 10.0 304 5.4
Total 100 100 100 100 100 100 100 100 100 100 100
Table 201: Type of Accommodation by Purpose of Visit (%) March16
TYPE OF Vacation| Business| Visit Friends/| Nature [Scientific/| DayTrip| Personal | To Enjoy |Adventure| Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 30.8 68.6 1.2 55.0 ] 27 135 ] 344 318 3.7
Apartment/Villa 49 5.2 21 10.0 50.0 17 1.9 0 94 20.0 48
Guest House 54 8.7 16 50 0 17 0 0 0 2.2 4.5
Friends/Relatives 455 15.5 81.2 15.0 50.0 75.0 76.9  100.0 31 378 40.9
Other 43 1.9 19 15.0 0 0 1.7 0 31 22 3.1
Total 100 100 100 100 100 100 100 100 100 100 100
Table 202: Type of Accommodation by Purpose of Visit (%) _Jan to March16
TYPEOF Vacation| Business| Visit Friends/| Nature [Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other]  Total
ACCOMMODATION Relatives| ~ Travel)Study Tour Events| Climate| Tourism
Hotel 203 70.5 19 YR 109 3.0 8.7 0 122 40.0 3.2
Apartment/Villa 5.5 6.3 23 43 47 2.9 10 ] 16.7 171 5.3
Guest House 9.5 6.0 24 22 1.6 1.5 1.0 0 14 1.6 5.7
Friends/Relatives 50.8 14.6 85.7 2.7 70.3 65.9 779/ 100.0 6.9 21.0 53.6
Other 48 21 13 239 125 J 11.5 0 23 143 4.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 203: Type of Accommodation by Purpose of Visit (%) _Aprill6
TYPE OF Vacation| Business| Visit Friends/| Nature |Scientific/ | Day Trip| Personal | To Enjoy [Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 3.3 789 183 66.7 20.0 10.3 18.6 0 55.0 65.6 40.9
Apartment/Villa 9.2 26 24 0 0 0 0 0 50 141 5.2
Guest House 44 47 L1 ] 60.0 13 47 K] 10.0 125 40
Friends/Relatives 3.6 114 16.2 16.7 20.0 3.5 133 0 15.0 6.3 46.1
Other 5.6 23 21 16.7 K] ] 3.5 K] 15.0 16 37
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 204: Type of Accommodation by Purpose of Visit (%) May16

TYPE OF Vacation| Business| Visit Friends/| Nature [Scientific/ | DayTrip| Personal | To Enjoy | Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 3.1 7.3 10.4 69.2 0 17.9 143 40.0 76.9 1.2 36.6
Apartment/Villa 45 2.6 2.7 0 1] L5 0 0 1.7 13.7 4.0
Guest House 6.8 22 19 0 0 45 48 0 15.4 8.2 5.5
Friends/Relatives 19.6 13.5 79.8 231 0 76.1 74,6 60.0 0 1.1 511
Other 20 44 13 1.1 100.0 0 6.3 0 0 21 29
Total 100 100 100 100 100 100, 100 100 100 100 100
Table 205: Type of Accommodation by Purpose of Visit (%) _June 16
TYPE OF Vacation| Business| Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 0.7 69.7 133 121 121 11.1 10.7 0 90.5 403 314
Apartment/Villa 4.2 54 14 0 0.1 0 57 0 0 23 1.6
Guest House 1.2 41 11 9.1 0 0 29 0 9.5 4.7 5.1
Friends/Relatives 51.7 151 79.5 18.2 18.2 83.9 721 1000 0 457 53.7
Other 1.1 57 41 0 0 0 8.6 0 0 1.0 6.1
Total 100 100 100 100 100 100 100 100 100 100 100
Table 206: Type of Accommodation by Purpose of Visit (%) _April to Junl6
TYPE OF Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives| Travel|Study Tour Events| Climate| Tourism
Hotel 33.2 75.2 14.2 69.4 50.0 13.6 13.8 25,0 78.2 M7 353
Apartment;Villa 53 3.6 20 0 5.6 b 28 0 4.0 83 11
Guest House 6.5 38 18 2.8 16.7 2.6 38 0 11.9 1.5 49
Friends/Relatives 0.5 133 18.6 19.4 16.7 8.1 13.0 15.0 3.0 35.0 51.0
Other 5.5 41 34 8.3 111 i) 6.6 0 3.0 45 4.6
Total 100, 100 100 100 100 100 100 100 100 100 100
Table 207: Type of Accommodation by Purpose of Visit (%) _Jan to Junl16
TYPE OF Vacation| Business| Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 32.0 3.2 11.6 5.3 19.5 18.0 125 18.2 5.0 434 3133
Apartment/Villa 5.4 a7 21 24 49 45 23 0 9.2 10.8 46
Guest House 1.4 4.7 20 24 49 21 11 0 1.5 1.5 5.2
Friends/Relatives 409 13.8 816 209 58.5 75.1 143 818 4.6 3.0 519
Other 53 3.5 21 17.1 12.2 3 1.9 0 29 1.3 45
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 208: Type of Accommodation by Purpose of Visit (%) _July16

TYPE OF Vacation| Business| Visit Friends/ | Nature |Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 15.2 na 85 66.7 0 0 255 0 18.2 822 3.3
Apartment/Villa 20 54 24 0 0 0 g1 0 213 39 34
Guest House 01 45 1.5 16.7 60.0 0 1.8 0 36.4 J ?.Sl
Friends/Relatives 18.8 8.5 121 0 200 0 60.9 0 159 9.9 38.I5|
Other 49 45 9.5 16.7 200 0 11.8 0 23 13 6.8
Total 100 100 100 100 100 100 100 100 100 100 100
Table 209: Type of Accommodation by Purpose of Visit (%) _Aug 16
TYPEOF Vacation| Business| Visit Friends/ | Nature |Scientific/ | DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 85 65.7 10.1)  100.0 27.8 0 12,6 0 58.5 43.5 3134
Apartment/Villa 51 13 4.7 i} 0 0 0 0 19.5 22 5.1
Guest House 5.7 23 27 i} 55.6 0 4.3 0 122 22 6.8
Friends/Relatives 4.0 19.1 18.7 i} 5.6 0 56.8 0 0 17.4 417
Other 6.8 51 18 i} 11.1 0 6.3 1000 0.8 48 6.9
Total 100 100 100 100 100 100 100 100 100 100 100
Table 210: Type of Accommodation by Purpose of Visit (%) _Sep 16
TYPE OF Vacation| Business| Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure| ~ Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 515 58.6 124 0 100.0 0 15.5 0 135 8.8 42,6
Apartment/Villa 33 6.2 11 0 0 28 0 59 0 33
Guest House 4.7 9.0 22 i} 0 42 0 176 118 5.5
Friends/Relatives 36.9 17.2 76.9 0 0 0 718 0 0 204 433
Other 35 9.0 15 0 0 0 5.6 0 29 0 53
Total 100 100 100 100 100 100 100 100 100 100 100
Table 211: Type of Accommodation by Purpose of Visit (%) _July to Sep 16
TYPEOF Vacation| Business| Visit Friends/ | Nature |Scientific/ | DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 4.6 66.8 10.0 81.8 3.3 0 18.2 0 479 721 39.6
Apartment/Villa 34 6.2 11 i} i} 0 J 0 18.5 33 4.0
Guest House 6.7 51 43 9.1 533 0 11.0 0 .7 1.9 6.9
Friends/Relatives 01 143 15.9 i} 10.0 0 62.0 0 59 13.0 43.0
Other 52 1.5 6.7 9.1 133 0 82 100.0 50 9.8 6.5
Total 100 100 100 100 100 100 100 100 100 100 100

Telephone Number 231 2649 & 231 2650

Surveys Department
Bureau of Statistics
34 Main and Hope Streets

Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 96 of 239



Table 212: Type of Accommodation by Purpose of Visit (%) _Oct 16

TYPE OF Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other]  Total
ACCOMMODATION Relatives| ~ Travel|Study Tour Events| Climate| Tourism
Hotel 46.5 62.9 125 10.0 66.7 0 9.9 0 53.8 68.2 39.2
Apartment/Villa 11.0 53 16 10.0 0 0 0 0 231 45 1.5
Guest House 10.5 119 6.0 10.0 0 0 22 1000 3.1 18.2 0.9
Friends/Relatives 29 17.2 793 10.0 0 0 824 0 0 9.1 40.6
Other 20 26 5 60.0 13 0 5.5 0 0 0 28
Total 100 100 100 100 100 100 100 100 100 100 100
Table 213: Type of Accommodation by Purpose of Visit (%) Nov 16
TYPE OF Vacation| Business| Visit Friends/ | Nature |Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 5.0 61.3 13.7 200 60.0 0 259 0 83.6 52.6 48,7
Apartment/Villa 11.9 11.0 9 0 30.0 0 0 0 6.3 19.3 49
Guest House 13.0 49 31 0 0 §I 0 0 25 18 1.6
Friends/Relatives 153 18.4 81.9 0 10.0 0 704  100.0 25 14.0 31.6
Other 28 43 4 80.0 0 0 3.7 0 0 123 3.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 215: Type of Accommodation by Purpose of Visit (%) Dec 16
TYPE OF Vacation| Business| Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 53.5 57.0 12.6 0 0 0 26.2 0 703 70.4 45.9
Apartment/Villa 104 49 9.9 0 0 0 0 0 4.0 11.1 8.4
Guest House 179 0.2 1.2 0 0 0 0 0 2.7 0 138
Friends/Relatives 15.7 3.2 67.3 0 100.0 0 61.7 0 0 11.1 283
Other 24 5.6 31 0 0 0 6.2 0 0 14 31
Total 100 100 100 100 100 100 100 100 100 100 100
Table 214: Type of Accommodation by Purpose of Visit (%) _Oct to Dec 16
TYPEOF Vacation| Business| Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 52.9 60.5 13.0 1313 57.1 0 19.3 0 723 60.4 450
Apartment/Villa 11 1.2 43 6.7 A4 §I) 0 0 91 14.2 8.3
Guest House 141 8.6 5.4 6.7 0 0 3 333 17.2 4.7 104
Friends/Relatives 19.3 19.5 76.0 6.7 143 0 743 66.7 9 123 13.2
Other 25 42 14 66.7 11 0 51 0 0 8.5 3.0
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 215: Type of Accommodation by Purpose of Visit (%) _July to Dec 16

TYPE OF Vacation| Business| Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other]  Total
ACCOMMODATION Relatives|  Travel)Study Tour Events| Climate| Tourism
Hotel 18.6 64.0 113 23 U1 0 18.9 0 64.4 68.2 122
Apartment/Villa 1.2 6.7 3.6 3.8 6.8 0 4 0 123 6.9 6.0
Guest House 10.3 6.7 43 1.1 36.4 0 6.4 25.0 19.1 28 8.5
Friends/Relatives 30.1 16.7 75.9 3.8 114 0 67.5 50.0 26 12.3 18.4
Other 39 6.0 44 423 114 0 6.8 250 17 93 49
Total 100 100 100 100 100 100 100 100 100 100 100
Table 216: Length of Stay by Country of Residence (%) _Jan 16
LENGTH OF STAY U.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 23.2 15.2 9.1 19.9 397 31.3 20.7
1 week - 2 weeks 23.2 416 247 26.1 111 23.9 275
2 weeks - 1 month 315 28.7 50.6 38.7 127 17.9 34.8
1 month - 2 months 7.9 11.8 10.4 9.0 95 6.0 91
3 months or more 6.2 2.2 1.3 1.2 254 16.4 3.9
Mot Stated 29 B 3.9 5.1 1.6 45 3.9
Total 100.0 100.0 100.0 100.0 100.0/ 100.0 100.0
Table 217: Length of Stay by Country of Residence (%) Feb16
LENGTH OF STAY U.5.Al Canada U.K.|Caribbean| South Other Total
America
Less than 1 week 202 18.0 225 432 28.3 30.8 07
1 week - 2 weeks 325 44 427 27.0 18.5 327 02
2 weeks - 1 month 307 273 281 13.8 171 154 21.0
1 month - 2 monthsl a7 13.3 34 8.4 12.2 11.5 8.9
3 months or more 11.0 6.3 1.1 1.9 19.5 9.6 57
Mot Stated 18 8 22 57 24 0 35
Total 100.0 100.0 100.0 100.0/ 100.0/ 100.0/ 100.0/
Table 218: Length of Stay by Country of Residence (%) _March16
LENGTH OF STAY U.5.A| Canada U.K.|Caribbean| South Other Total
America
Less than 1 week 387 16.0 8.4 38.9 44.2 478 32.2
1 week - 2 weeks 7.2 252 344 36.0 137 24.6 31.9
2 weeks - 1 month 9.9 403 325 14.9 74 14.5 19.8
1 month - 2 monthsl 42 97 18.2 45 16.8 3.7 7.9
3 months or more 94 87 45 34 74 14 5.6
Not Stated 5 0 19 2.2 10.5 2.9 25
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 219: Length of Stay by Country of Residence (%) _Jan to March16

LEMNGTH OF S5TAY u.5.A) Canada UL.K.]Caribbean South Other Total
America
Less than 1 week 274 16.2 125 31.0 387 372 273
1 week - 2 weeks 323 332 34.4 29.6 14.1 26.6 29.8
2 weeks - 1 month 24 4 330 356 257 111 16.0 26.1
1 month - 2 months| 55 11.2 122 7.4 136 25 2.6
3 months or more 2.6 5.9 2.8 21 15.6 9.0 5.0
MNot Stated 1.8 A 2.5 4.3 6.0 27 3.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 220: Length of Stay by Country of Residence (%) _April 16

LEMGTH OF STAY U.5.A|] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 30.8 15.2 11.9 40.8 30.1 35.4 327
1 week - 2 weeks 365 283 7T 353 6.5 133 318
2 weeks - 1 month 233 vz 205 174 7.5 292 211
1 month - 2 monthsl 41 6.3 17.9 35 247 177 7.4
2 months or more 49 131 8.6 1.3 19.4 4.4 5.1
Mot Stated A4 0 3.3 1.7 11.8 0 1.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 221: Length of Stay by Country of Residence (%) _May16

LENGTH OF STAY uU.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 16.5 16.4 6.0 355 353 423 24 4
1 week - 2 weeks G61.6 411 41.2 40.6 16.5 231 44 5
2 weeks - 1 month 16.0 28.0 387 14.2 71 17.3 19.4
1 month - 2 months 3.1 8.4 5.5 6.2 11.8 135 6.1
3 months or more 8 1.4 45 1.3 20.0 3.8 27
Mot Stated 14 47 3.0 2.1 9.4 0 28
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 222: Length of Stay by Country of Residence (%) June 16

LEMGTH OF STAY U.5.A] Canada U.K.|Caribbean South Other Total
America

Less than 1 week 0.6 9.1 6.6 33.9 45.4 26.8 18.6

1 week - 2 weeks 36.2 26.3 149 320 77 378 296

2 weeks - 1 month 42.4 53.6 60.1 227 10.8 171 38.0

1 month - 2 months 6.9 6.6 137 6.0 16.2 03 8.3

3 months or more 19 2.8 2.2 18 13.1 6.1 2.6

Not Stated 3.0 16 2.4 26 6.9 2.4 2.8

Total 100.0 100.0 100.0 10:0.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 223: Length of Stay by Country of Residence (%) _April to June 16

LEMGTH OF STAY u.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 144 128 7.5 36.8 330 340 239
1 week - 2 weeks 423 31.2 26.4 355 97 235 34.1
2 weeks - 1 month 332 417 46.9 185 8.8 227 287
1 month - 2 months 3] 7.0 12.4 5 175 142 7.5
3 months or more 2.1 5.1 4.1 1.5 16.9 4.9 3.3
Mot Stated 24 21 28 21 91 8 26
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 224: Length of Stay by Country of Residence (%) _Jan to June 16

LENGTH OF STAY u.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 17.7 14.2 9.0 343 387 35.4 25.1
1 week - 2 weeks 39.8 32.0 28.7 33.0 114 248 325
2 weeks - 1 month 31.0 38.1 436 216 97 19.3 277
1 month - 2 months 5.6 8.8 12.3 6.3 16.0 117 7.9
3 months or more 38 5.4 37 17 16.4 6.7 39
Not Stated 2.2 1.4 27 3.1 7.9 16 28
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 225: Length of Stay by Country of Residence (%) _July16

LENGTH OF STAY U.5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 12.1 175 19.3 405 354 319 27.3
1 week - 2 weeks 337 304 205 380 165 540 36.0
2 weeks - 1 month 427 29.4 28.4 13.9 10.1 5.5 24 6
1 month - 2 months 5.3 10.0 14.8 2.3 10.1 1.1 5.1
3 months or more 18 13 6.8 1.1 89 55 2.4
Not Stated 4.4 25 10.2 33 19.0 1.1 47
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 226: Length of Stay by Country of Residence (%) _Aug 16
LENGTH OF STAY u.s.A|l Canada U.K.|Caribbean South Other Total
America
Less than 1 week 10.8 16.2 22 6 30.2 429 323 232
1 week - 2 weeks 331 31.8 17.0 30.7 9.5 21.0 34.1
2 weeks - 1 month 41.2 416 49.1 177 48 16.1 28.0
1 month - 2 monthsl 10.3 4.5 7.5 77 19.0 24.2 9.2
3 months or more 14 10 38 3 7.1 16 12
Not Stated 3.3 3.9 0 4.4 16.7 4.8 4.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 227: Length of Stay by Country of Residence (%) _Sep 16

LEMNGTH OF STAY U.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 14.0 225 18.8 417 43.9 357 328
1 week - 2 weeks 329 296 219 292 49 321 28.8
7 weeks - 1 month 304 36.6 28.1 17.0 9.3 107 216
1 month - 2 months 155 8.5 31.3 5.3 22.0 17.9 10.6
3 months or more 1.0 2.8 .0 6 9.5 0 1.2
Mot Stated 6.3 0 0 51 9.8 3.6 5.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 228: Length of Stay by Country of Residence (%) July to Sep 16

LENGTH OF STAY u.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 12.0 17.9 20.2 37.2 30.5 32.6 27.2
1 week - 2 weeks 333 345 107 36.3 117 308 336
2 weeks - 1 month 30.7 35.6 34.7 16.2 8.6 9.9 25.1
1 month - 2 months 0.1 75 15.6 54 154 116 7.9
3 months or more 15 1.8 4.6 7 8.6 3.3 17
Not Stated 4.4 26 5.2 42 16.0 28 48
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 229: Length of Stay by Country of Residence (%) Oct 16

LENGTH OF STAY u.5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 15.9 231 9.1 296 36.7 38.5 31.3
1 week - 2 weeks 50.7 47 .10 31.8 43.3 26.5 46.2 44.3
2 weeks - 1 month 20.4 19.7 40.9 10.5 6.1 12.8 14.2
1 month - 2 months| 7.0 51 45 3.0 4.1 2.6 4.3
3 months or more 5.0 4.3 45 1.8 16.3 .0 3.8
Mot Stated 1.0 8 91 1.8 10.2 .0 2.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 230: Length of Stay by Country of Residence (%) Nov 16

LEMGTH OF STAY u.s.A|l Canada U.K.|Caribbean South Other Total
America

Less than 1 week 32.8 15.5 27.8 8.4 47.8 49.3 35.1

1 week - 2 weeks 36.2 35.0 16.7 457 17.4 20.6 41.0

7 weeks - 1 month 207 31.0 38.9 .1 217 5.6 12.3

1 month - 2 monthsl 43 12.0 14.8 2.1 0 4.2 42

3 months or more 8 7 0 12 0 28 11

Mot Stated 52 49 19 6.5 13.0 85 6.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 101 of 239



Table 231: Length of Stay by Country of Residence (%) _Dec 16

LEMGTH OF STAY U.5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 17.3 17.8 6.2 420 177 493 332
1 week - 2 weeks 48.1 40.6 12.3 46.5 226 377 42.3
2 weeks - 1 month 247 19.8 415 42 16 5.8 10.8
1 month - 2 months 19 9.9 13.8 1.2 371 43 5.1
3 months or more [ 5.0 3.1 3 16 0 1.0
Not Stated 7.4 6.9 23.1 57 19.4 2.9 77
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 232: Length of Stay by Country of Residence (%) _Oct to Dec 16

LENGTH OF STAY U.5.A) Canada UL.K.]Caribbean South Other Total
America
Less than 1 week 20.5 18.6 14.9 40.0 29.9 46.9 33.3
1 week - 2 weeks 46.3 40.8 17.0 453 23.1 36.3 42 4
7 weeks - 1 month 21.9 242 40.4 5.6 5.7 7.3 12.3
1 month - 2 monthsl 46 0.2 12.8 21 187 3.9 45
3 months or more 25 3.1 2.1 1.1 5.7 1.1 1.9
Not Stated 42 42 12.8 5.0 149 45 56
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 233: Length of Stay by Country of Residence (%) _July to Dec 16

LENGTH OF STAY U.5.A) Canada U.K.|Caribbean South Other Total
America
Less than 1 week 147 18.3 17.8 38.6 35.1 39.7 30.0
1 week - 2 weeks 374 376 18.5 41.0 16.9 381 377
7 weeks - 1 month 34.1 301 37.3 11.2 7.8 B.6 19.1
1 month - 2 months 77 8.3 14.3 37 16.9 7.8 5.3
3 months or more 18 24 35 9 78 22 18
Not Stated 4.3 3.4 8.6 4.6 15.5 3.6 5.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 234: Length of Stay by Purpose of Visit (%) Jan 16

LENGTHOF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism

Less than 1 week 154 599 84 R EEL 0 267 21 210

1week - 2 weeks 207 141 259 77 03] 259 400 1000 700 53] 272

2weeks- 1 month 68 153 57 w3 .1 78] 100 0 23] 368] 349

Lmonth-2months| 118 28 105 0 48 93 0 0 0 5.3 93

3 months or more 28 68 a7 0 48 o 200 0 [ 19

Not Stated 16 11 58 0 16 19 0 0 0 0 37

Total 100 100 100 100 100 100 100, 100 100 100, 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 235: Length of Stay by Purpose of Visit (%) Febl6

LENGTHOF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  TravelStudy Tour Events] Climate| Tourism
Less than 1 week 240 629 134 59 o] a14] 298 0 HIBELEEE
1week- 2 weeks 31 150 07| 647 of w2 255 1000 768 281 308
2weeks- 1 month 2538 95 29 w4 om0 1] w4 0 0 I
1 month - 2months 99 66 124 0 0 6.9 21 0 0 53 92
3 months of more 80 54 6.5 0 250 14 21 0 0 1 5.6
Not Stated 32 8 32 [ ED 5.9 0 0 0 0 26
Total 100 100 100 100 100 100 100 100 100 100 100

Table 236: Length of Stay by Purpose of Visit (%) March16

LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature |Scientific/ | Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week 256 504 195 95 of 200 321 0 18] 438] 325
1 week - 2 weeks 388 141 11 619 N EEE 0 65| 265 324
2 weeks - 1 month 235 123 253 190 of 157 170 0 59 109] 195
1 month - 2 months 85 78 131 43 50.0 29 38 1000 0 0 79
3 months or more 21 4.1 96 48 50.0 0 57 0 0 18.2 54
Not Stated 36 19 15 0 0 29 0 0 59 18 23
Total 100 100 100 100 100 100 100 100 100 100 100

Table 237: Length of Stay by Purpose of Visit (%) _Jan to March16

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism
Less than 1 week 204] 604 133 59 204 204 309 0 195 443 274
1 week - 2 weeks 327 143 310 490 368 39.2 345 86.7 740 226 299
2 weeks - 1 month 04 127 335 412 16.2 216 264 0 39 132 26.1
1 month - 2 months 93 6.2 12.1 20 59 59 27 333 0 28 8.3
3 months or more 33 51 6.4 20 74 1 55 0 0 16.0 48
Not Stated 35 14 37 0 44 33 0 0 26 9 29
Total 100, 100 100| 100, 100 100 100] 100, 100 100, 100

Table 238: Length of Stay by Purpose of Visit (%) _Aprill6
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total

Relatives|  Travel|Study Tour| Events| Climate| Tourism
Less than 1 week 194] 6238 17.2 66.7 20.0 444 330 0 39.1 450 323
1 week - 2 weeks M6 163 351 67 NIEEE R 0 04 178 319
2 weeks - 1 month 241 50 288 133 80.0 309 193 0 174 288 213
1 month - 2 months 67 113 91 0 0 37 0 0 43 25 75
3 months or mora 6.4 30 78 0 0 0 0 0 87 38 52
Not Stated 18 17 20 133 0 25 0 0 0 25 19
Total 100 100 100 100 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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34 Main and Hope Streets
Georgetown Page 103 of 239



Table 239: Length of Stay by Purpose of Visit (%) _May16

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week 183) 628 138 429 of 0] 23 D 564 210 245
1 week - 2 weeks s52l 162 458 71 of .1 w45 400 %5 42 ws
7weeks - 1 month 209 123 233 .8 1000 304 76] 600 s 122 1958
1 month - 2 months 18 47 75| 143 o 304 6.1 0 0 41 5.0
3 months or more 15 26 46 0 D 0 15 D 0 95 26
Not Stated 24 17 49 71 0 0 20 0 0 41 28
Total 100 100 100 100, 100 100 100, 100 100, 100 100

Table 240: Length of Stay by Purpose of Visit (%) _Junel6

LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature [Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives|  TravelStudy Tour Events| Climate| Tourism
Less than 1 week 108 495 10| 273 455 500 366 667 643 301] 185
1 week - 2 weeks 202] 183 360 0 182) 200] 352 0 83 57 295
2 weeks - 1 month 483 153 Wi 364 a1 2000 179 333 24 204 32
1 month - 2months 6.5 95 133 182 182] 100 62 0 0 5.9 24
3 months or more 23 5.2 19 9.1 91 0 21 0 0 44 26
Not Stated 28 21 31 9.1 0 0 21 0 0 44 28
Total 100, 100 100, 100, 100 100 100, 100 100, 100, 100

Table 241: Length of Stay by Purpose of Visit (%) _April to Junel6

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1week 140] 581 135] 475 33| 313] 334 250 558  334] 238
1 week- 2 weeks B84 170 382 5.0 11 219] @] 250 M6 279] 341
2 weeks - 1 month 33 105 02 0 a9l 0] 161 500 67 248 288
1 month - 2 months 59 90 107 100 11 156 43 0 10 45 15
3 months or more 29 37 43 25 56 0 13 0 19 55 13
Not Stated 25 18 32 100 0 13 17 0 0 28 26
Total 100, 100, 100, 100, 100, 100, 100, 100, 100, 100, 100,
Table 242: Length of Stay by Purpose of Visit (%) _Jan to Junel6
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives| Travel[Study Tour Events| Climate| Tourism
Less than 1 week 160 590 134 242 02 304] 28] 182 03] 373 251
1week - 2 weeks 7] 159 362 297 14 304] 408 364 514  259] 325
2 weeks - 1 month U5 114 EX 209 259 188 364 55 212 218
1 month - 2 months 71 78 12 55 70] 1039 39 91 [ 40 80
3 months or more 30 43 5.1 22 70 3 24 0 11 24 39
Not Stated 28 16 14 44 15 22 12 0 11 32 27
Total 100 100 100 100 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 243: Length of Stay by Purpose of Visit (%) _July16

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism
Less than 1 week 21 5438 182 833 100 0 296 0 36 196 273
1 week - 2 weeks 396 140 306 0 100 0 55.7 0 545 503 363
7 weeks - 1 month 253 180 357 167 500 0 113 0 0 235 244
1 month - 2 months 11 35 57 0 100 0 9 0 0 20 50
3 months or more 13 57 20 0 100 0 9 0 0 26 22
Not Stated 46 39 11 0 100 i 17 0 B8 20 48
Total 100 100 100 100 100 100 100 100 100 100 100
Table 244: Length of Stay by Purpose of Visit (%) _Aug 16
LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour, Events| Climate| Tourism
Less than 1 week 200] 531 133 200 167 o 183 0 341 26.1 232
1 week - 2 weeks 412 17.9 28.3 80.0 444 0 26.1 0 634 391 3.1
2 weeks - 1 month 24 6 101 413 B 16.7 0 504 1000 B 13.0 279
1 month - 2 months 85 140 124 0 111 0 17 0 0 22 92
3 months or more 4 22 9 0 5.6 0 0 0 0 130 1.2
Not Stated 54 28 38 0 56 0 35 0 24 65 44
Total 100 100) 100 100 100 100 100 100 100 100 100
Table 245: Length of Stay by Purpose of Visit (%) _Sep 16
LENGTHOF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Lass than 1 week 272] 585 237 o 1000 of 197 0 518 389 328
1week - 2 weeks 369 145 21.0 0 £ 0 338 Y 206 333 2848
2 weeks - 1 month 221 17 328 0 0 of 197 0 83 187 218
1 month - 2 months 85 6.2 183 0 0 0 197 0 0 5.6 107
3 months or more 5 21 18 0 0 0 28 0 29 0 12
Not Stated 49 6.9 27 0 0 0 42 0 59 56 48
Total 100 100 100 100, 100 100] 100 100 100] 100 100
Table 246: Length of Stay by Purpose of Visit (%) _July to Sep 16
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week 217 55.3 174 545 200 Q 229 Q 437 226 272
1week - 2 weeks 394 154 275 64 300 Q 392 Q 479 465 337
7 weeks - 1 month 242 138 373 9.1 267 Q 2862 1000 25 207 250
1 month - 2 months 79 76 113 0 100 Q 56 Q 0 23 78
3 months or more T 36 15 0 6.7 i 10 i 8 46 16
Not Stated 5.0 43 50 0 6.7 Q 30 Q 50 32 45
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 247: Length of Stay by Purpose of Visit (%) _Oct 16

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip{ Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week 21 480 28] 100 0 o 7] 1000 212 435] 314
1 week- 2 weeks 0] 303 07 0 500 o 5 0 69|  261] 442
7 weeks - 1 month 134 59 269 900 0 0 35 0 of 13 142
1 month- 2 months 22 65 6.9 0 250 0 12 0 18] 130 13
3 months or more 4.9 45 7 i 250 i 22 0 0 0 40
Not Stated 15 15 11 0 0 0 22 0 0 43 19
Total 100 100 100 100 100 100 100 100 100 100 100
Table 248: Length of Stay by Purpose of Visit (%) _Nov 16
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Less than 1 week B3] 564 2.8 0 700 o 212 0 D EET
1 week - 2weeks 526 227 257 600 300 o 432 0 620  140] 410
2weeks - 1 month 63 9.2 19 200 0 ol 148 0 ol 18] 123
1 month - 2months 17 25 27 0 0 0 62 1000 38 208 39
3 months or more 2 12 27 0 0 0 25 0 0 35 11
Not Stated 55 8.0 g4 200 0 0 5.2 0 38 35 6.3
Total 100 100 100 100 100 100 100 100 100 100 100
Table 249: Length of Stay by Purpose of Visit (%) _Dec 16
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week I EEE 152 0 0 o 231 0 509 667 329
1 week - 2 weeks 502 168 4256 0 0 o 446 0 162 74 428
2 weeks - 1 month 66| 105 230 0 0 of 215 0 0 74 103
1 month - 2 months 20 175 43 0 0 0 46 0 0 74 50
3 months or more 4 23 17 0 0 0 0 0 0 37 10
Not Stated 53] 128 130 of 1000 0 62 0 28 74 78
Total 100, 100 100, 100 100, 100 100, 100 100 100, 100
Table 250: Length of Stay by Purpose of Visit (%) _Oct to Dec 16
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy jAdventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Less than 1 week 34 485 222 67 467 of 81 33 76 467 334
1 week - 2weeks 99 234 38 200 333 o 498 0 582 150 425
2 weeks - 1 month 85 85 70| 667 0 R 0 o 103 123
1 month - 2months 23 85 45 0 67 0 46 667 17 208 44
3 months or more 15 28 26 0 67 0 17 0 0 23 19
Not Stated 43 83 79 67 67 0 46 0 25 47 55
Total 100 100 100 100 100 100] 100 100] 100 100 100
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Table 251: Length of Stay by Purpose of Visit (%) _July to Dec 16

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism
Less than 1 week 279] 522 195 269 289 0| 239 250 206 206] 201
1week- 2 weeks 145 190 12 289 311 EE 0 548 381 78
2weeks - 1 month 187] 114 28] 423 178 o 2200 250 8 73] 191
1month- 2 months 52 80 83 0 89 0 52 500 11 83 62
3m0“th5 or more 11 33 20 0 6.7 0 13 0 3 40 1.8
Not Stated 47 6.1 63 28 67 0 a7 0 34 a7 5.1
Total 100 100 100 100 100 1000  100] 100 1000 100 100
Table 252: Mode of Payment (%) Jan 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 852 9.7 39 12 100.0
Credit Cards 15.0 16.2 226 462 100.0
Travellers' Cheques 11 B 4.8 9331 100.0
Other 17 6 1.7 8891  100.0
Table 253: Mode of Payment (%) Febl6
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 85.4 11.6 25 4 100.0
Credit Cards 132 171 18.9 508 100.0
Travellers' Cheques 4 0 7 9891 100.0
Other 1.8 3.0 18 726 100.0
Table 254: Mode of Payment (%) March16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 826 11.8 49 Ny 100.0
Credit Cards 22.7 13.7 22.2 414 1000
Travellers' Cheques 71 3 3 92.3 100.0
Other £.8 0 B 69.3 100.0

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 255: Mode of Payment (%) _Jan to March16

MODE OF PAYMENT Very Often| Seldom| MNever Total
Often
Cash 84.3 11.0 39 8 100.0
Credit Cards 17.3 15.3 21.4 457 1000
Travellers' Cheques 30 3 21 946 100.0
Other 39 1.2 14 773 100.0
Table 256: Mode of Payment (%) _April 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 81.2 131 3.9 1.8 100.0
Credit Cards 17.2 154 233 4401 100.0
Travellers' Cheques 3 26 26 9451  100.0
Other 29 0 1.0 5491 100.0
Table 257: Mode of Payment (%) _May 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 84.6 9.8 34 2.1 100.0
Credit Cards 118 14.7 27.3 46.01  100.0
Travellers' Cheques 0 7 14 9791 100.0
Other 0 B 1.2 59.2 100.0
Table 258: Mode of Payment (%) _June 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 87.1 9.7 2.3 I 1000
Credit Cards 115 1717 224 483 100.0
Travellers’' Cheques G 2.6 3.6 9321 100.0
Other 24.2 4.1 37 66.0 100.0
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Table 259: Mode of Payment (%) _April to June 16

MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 84.9 10.6 31 14 100.0
Credit Cards 131 16.3 24.1 4631 100.0
Travellers' Cheques 3 2.0 27 9481 100.0
Other 10.5 1.8 2.1 63.8 100.0
Table 260: Mode of Payment (%) _Jan to June 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 84.6 10.8 34 1.2 100.0
Credit Cards 148 16.0 23.1 462 100.0
Travellers' Cheques 14 14 2.5 948 100.0
Other 7.6 15 18 £9.9 100.0
Table 261: Mode of Payment (%) _July16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 82.3 13.8 3.1 B 100.0
Credit Cards 18.3 139 213 46.6]  100.0
Travellers' Cheques 3 26 21 95.1 100.0
Other 438 0 8 044 100.0
Table 262: Mode of Payment (%) _Aug 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 821 14.0 3.3 B 100.0
Credit Cards 19.6 8.6 20.7 11 1000
Travellers' Cheques 6 0 6.6 928 100.0
Other 2.2 133 44 80.0 100.0
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Table 263: Mode of Payment (%) _Sep 16

MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 80.7 155 31 N 100.0
Credit Cards 16.0 20.6 20.6 4271 100.0
Travellers' Cheques 18 0 2.4 95.9]  100.0
Other 20.0 0 0 80.01 1000
Table 264: Mode of Payment (%) _July to Sep 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 81.8 14.3 32 7 100.0
Credit Cards 18.3 133 209 4741 100.0
Travellers' Cheques 1 1.1 8 944 100.0
Other 6.2 31 13 8921 100.0
Table 265: Mode of Payment (%) Oct 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 76.7 175 46 1.2 100.0
Credit Cards 15.3 10.9 25.1 457 100.0
Travellers' Cheques 20 25 25 9301 100.0
Other 53 224 39 63.4 100.0
Table 266: Mode of Payment (%) _Nov 16
MODE OF PAYMENT Very Often| Seldom| Never Total
Often
Cash 82.5 137 a1 g 100.0
Credit Cards 10.9 1.2 23.2 S48 1000
Travellers' Cheques 0 17 5.1 93.2 100.0
Other 27 27 A0 84.5 100.0

Surveys Department
Bureau of Statistics
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Table 267: Mode of Payment (%) Dec 16

MODE OF PAYMENT Very Often| Seldom| MNever Total
Often

Cash 83.2 13.2 2.8 8 100.0

Credit Cards 10.0 13 138 6431 100.0

Travellers' Cheques 4 3 1.6 971 100.0

Other 1.6 33 4.9 90.2 100.0

Table 268: Mode of Payment (%) _Oct to Dec 16

MODE OF PAYMENT Very Often| Seldom| Never Total
Often

Cash 81.1 146 34 R 100.0

Credit Cards 119 11.4 20.6 %6.1  100.0

Travellers' Cheques 7 16 33 944 100.0

Other 3.3 10.0 2.9 83.8 100.0

Table 269: Mode of Payment (%) _July to Dec 16

MODE OF PAYMENT Very Often| Seldom| MNever Total
Often

Cash 815 144 3.3 8 100.0

Credit Cards 155 125 20.8 512 100.0

Travellers' Cheques 7 14 36 944 100.0

Other 47 6.7 2.2 864 100.0
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Table 270: Activities Undertaken by Country of Residence (%) _Jan 16

ACTIVITY PARTICIPATION USA| Canada WK| Caribbean South Other, Total
America
lungle tours/ excursions Yes 6.6 12.9 9.1 5.0 32 6.0 6.4
No 934 871 90.9 95.0 96.5 94.0 93.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes b8 6.7 kR 46 48 6.0 51
No 94 2 933 96.1 95 4 952 94.0 94.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 5.4 11.8 9.1 8.2 43 7.5 8.0
No 94 & 88.2 90.9 918 4952 925 92.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 7.1 135 34 6.6 0 6.0 71
No 92.9 6.5 96.1 934 100.0 94.0 92.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 37 96 26 71 16 3.0 6.2
No 96.3 04 974 929 984 97.0 93.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 33 124 2 16 16 15 34
No 96.7 876 94.8 96.4 954 98.5 96.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yeg 41 22 39 1.3 | 3.0 21
No 959 978 96.1 987 100.0 97.0 979
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 12.9 28.1 13.0 10.4 6.3 13.4 131
No 871 719 a7.0 89.6 937 86.6 6.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 6.6 £EB 6.5 51 1.6 30 53
No 934 94 4 935 949 984 97.0 94.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mone Yes 0.6 36.0 2713 18.8 238 239 271
No 49 4 4.0 727 81.2 76.2 76.1 729
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 271: Activities Undertaken by Country of Residence (%) Feb16

ACTIVITY PARTICIPATION USA|  Canada VK| Caribbean South Other Total
America

lungle tours/ excursions Yes 135 133 258 48 24 154 10.3
No 86.5 66.7 742 95.2 97.6 4.6 89.7

Total 100.0 100.0 100.0, 100.0 100.0 100.0 100.0
Hiking Yes 49 6.3 19.1 6.0 49 154 6.4
No 95.1 93.8 80.9 92.0 95.1 4.6 91.6

Total 100.0 100.0, 100.0 100.0 100.0, 100.0 100.0
Botanical expeditions Yes b 7.0 79 7.0 24 £d 54
No 99.4 93.0 92.1 93.0 97.6 94.2 94.6

Total 100.0 100.04 100.0 100.0 100.04 100.0 100.0
Fishing Yes 31 12.5 45 35 0 Ha 5.0
No 96.9 67.5 95.5 96.5 100.0 94.2 95.0

Total 100.0 100.0 100.0, 100.0 100.0 100.0 100.0
Bird watching Yes B.6 7.8 9.0 7.2 0 ha 7.2
No 914 2.2 1.0 92 3 100.0 042 92 3

Total 100.0 100.04 100.0 100.0 100.04 100.0 100.0
Air tours to the interior Yes 1.7 d.6 326 5.1 9.8 115 10.2
No 88.3 914 67 4 94.9 90.2 8.5 9.8

Total 100.0 100.0 100.0, 100.0 100.0 100.0 100.0
Hunting Yes Az 16 0 11 24 19 1.2
No 100.0 95.4 100.0 98.9 97.6 98.1 98.8

Total 100.0 100.0, 100.0 100.0 100.0, 100.0 100.0
Boat trips/ excursions Yes 12.3 17.2 326 8.6 9.8 19.2 13.6
No ar.7 62.8 G674 914 90.2 80.8 86.4

Total 100.0 100.0, 100.0 100.0 100.0, 100.0 100.0
Other Yes b 6.3 1.1 3T 0 7.7 3.2
No 99.4 93.8 98.9 96.3 100.0 92.3 96.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 50.9 414 79 243 19.5 269 29.6
No 451 53.6 92 1 751 80.5 731 70.4

Total 100.0 100.04 100.0 100.0 100.04 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 272: Activities Undertaken by Country of Residence (%) March16

ACTIVITY PARTICIPATION USA| Canada UVK| Caribbean South Other Total
America
Jungle tours/ excursions Yes 8.4 12.1 7.1 43 10.5 304 g.2
No 91.6 67.9 2.9 95.7 89.5 69.6 91.8
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 74 14 19 45 116 203 KA
No 92.1 98.5 98.1 954 g8.4 79.7 945
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 3T 34 3.9 7.2 0 13.0 L4
No 96.3 96.6 96.1 92.8 100.0 g87.0 94.6
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 99 6.8 6.4 50 11 14 59
No 90.1 932 916 95.0 989 986 94 1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes L2 7.8 7.1 41 7.4 232 G.4
No 94.8 92.2 52.9 95.9 92.6 76.8 93.6
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 12.6 73 78 41 95 333 8.1
No 674 927 922 959 905 6.7 M9
Total 100.0, 100.0, 100.0, 100.0, 100.0 100.0 100.0
Hunting Yes 1.0 8.3 0 3 0 14 1.7
Mo 99.0 9y 100.0 99.7 100.0 98.6 983
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 13.6 1.7 16.8 13.2 221 24.6 14.9
No 86.4 68.3 g1.2 66.8 779 75.4 85.1
Total 100.0, 100.0, 100.0, 100.0, 100.0 100.0 100.0
Other Yes 31 1.0 39 14 32 29 21
o 96.9 99.0 96.1 98.5 96.8 97 1 979
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 424 36.9 97 175 3.2 13.0 219
o 57.6 63.1 90.3 62.5 96.8 7.0 78.1
Total 100.0, 100.0, 100.0, 100.0, 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 273: Activities Undertaken by Country of Residence (%) _ Jan to March16

ACTIVITY PARTICIPATION USA| Canada UK| Caribbean South Other Total
America
Jungle tours/ excursions Yes 91 12.7 12.8 4.7 6.5 176 8.0
No 90.9 87.3 7.2 95.3 935 824 520
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 6.2 45 7.2 53 8.0 13.8 6.0
No 93.8 955 92.8 947 92.0 86.2 94.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 35 7.2 6.3 76 20 9.0 65
No 96.5 92.8 93.8 924 93.0 91.0 935
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 6.9 105 6.3 L4 5 43 6.1
No 93.1 89.5 93.8 94 6 995 95.7 939
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes £ g4 6.6 6.1 4.0 1.2 6.5
No 94 5 916 934 939 96.0 68.8 935
Total 100.0 100.0 100,0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 8.6 94 141 3.2 7.0 16.0 6.7
No 914 90.6 85.9 96.5 93.0 84.0 83.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 2.0 45 9 1.0 5 2.1 1.7
No 98.0 95.5 99.1 99.0 995 979 598.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 12.9 18.8 21.3 10.9 146 19.1 13.9
No 671 813 78.8 891 854 809 86.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 39 39 3.8 T 20 43 36
No 96.1 96.1 96.3 96.3 98.0 95.7 96.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 481 3T 134 19.5 131 207 258
No 519 62.3 86.6 805 66.9 79.3 74.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 274: Activities Undertaken by Country of Residence (%) _ April 16

ACTIVITY PARTICIPATION UsA|l  Canada WK| Caribbean South Other Total
America
Jungle tours/ excursions Yes L6 26 6.6 L4 3.2 15.0 .8
No 04 4 97 4 934 94 6 96.8 85.0 94 2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 2.6 31 3.3 44 54 9 3T
No 974 96.9 96.7 956 94 & 991 96.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 45 3T 9.3 10.6 2.2 7.1 8.0
No 95 & 96.3 907 894 97 8 929 92.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 9.8 5.8 2.0 5.2 4.3 9 54
No 90.2 94 2 98.0 94 8 957 991 94 6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes L6 26 £.3 41 1.1 10.6 4.6
No 04 4 97 4 947 959 98.9 894 954
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 56 7.9 10.6 3T 6.5 26.5 6.8
No 04 4 921 894 96.3 935 735 932
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 8 1.0 0 1.1 1.1 A 8
No 992 99.0 100.0 98.9 98.9 100.0 992
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 12.0 136 19.2 11.0 12.9 204 13.0
No 88.0 864 808 89.0 871 796 a7.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 1.5 1.0 0 1.1 16.1 0 1.8
No 985 99.0 100.0 98.9 83.9 100.0 98.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 48.1 424 6.6 7.3 194 53 18.6
No 519 576 914 927 80 6 947 814
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 275: Activities Undertaken by Country of Residence (%) _ May16

ACTIVITY PARTICIPATION USA| Canada VK| Caribbean South Other Total
America
Jungle tours/ excursions Yes 2 a7 £.0 4.6 35 h.8 4.7
No 94 .8 96.3 95.0 854 96.5 84 2 96.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 26 19 A 35 11.8 5.8 31
No 97 4 598.1 100.0 96.5 86.2 942 96.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 13.2 9 9.4 b.2 R 0 7.3
No 86.5 991 90.5 93.8 100.0 100.0 92.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 28 6.1 40 f.2 16.5 9.6 £7
No 97 2 939 96.0 93.8 835 904 943
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 35 3.3 2.5 5.0 1.2 3.8 3.8
No 96.5 96.7 97 5 95.0 96.8 96.2 96.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 75 201 10.1 b.6 §4 5.8 g2
No 925 799 69.9 934 90.6 942 90.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes g 1.9 R 1.9 R 0 1.2
No 993 981 100.0 98.1 100.0 100.0 96.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 205 18.7 19.6 8.8 12.9 171 148
No 795 81.3 604 91.2 671 92.3 85.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yeg 13.2 79 15 4.0 35 38 6.6
No 86.8 521 98.5 96.0 96.5 96.2 934
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 379 36.4 3.0 94 16.5 212 206
No 62.1 63.6 g97.0 90.6 815 78.8 794
Total 100.,0 100.0 100.,0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 276: Activities Undertaken by Country of Residence (%) _ Junel6

ACTIVITY PARTICIPATION UsA|  Canada UK| Caribbean South Other| Total
America
lungle tours/ excursions Yes 2 6.9 6.8 R b.2 12.2 6.0
No 94.8 93.1 93.2 94.3 93.8 67.8 94.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 2.9 4.1 27 5.0 9.2 7.3 4.1
No 971 959 97.3 95.0 90.8 927 95.9
Total 100.0 100.0, 100.0, 100.0 100.0 100.0, 100.0
Botanical expeditions Yes 12.6 10.0 16.9 8.6 15 9.8 11.0
No 874 90.0 B84 1 914 98.5 90.2 89.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes h4 50 34 53 15 24 48
No 94.6 95.0 96.6 94.7 98.5 97.6 95.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 49 38 24 7.4 1.5 8.5 5.1
No 951 96.2 97 6 926 98.5 914 949
Total 100.0 100.0, 100.0, 100.0 100.0 100.0, 100.0
Air tours to the interior Yes 51 6.9 12.7 5.2 8 9.8 6.3
No 949 931 87.3 94 8 992 90.2 93.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 2 Rl 2 1.2 8 1.2 6
No 99.8 100.0 99.8 98.8 99.2 98.8 99.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 20.0 16.9 18.1 14.2 6.9 26.8 17.2
No 0.0 83.1 819 858 931 732 62 8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 13.0 17.2 8.8 9.1 6.9 12.2 114
No a7.0 82.8 912 90.9 931 878 88.6
Total 100.0 100.0, 100.0, 100.0 100.0 100.0, 100.0
None Yes M8 433 196 264 20.0 195 301
No (5.2 56.7 60.4 73.1 80.0 80.5 69.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 118 of 239



Table 277: Activities Undertaken by Country of Residence (%) _ April to Junel6

ACTIVITY PARTICIPATION USA| Canada UK| Caribbean| South Other Total
America
Jungle tours/ excursions Yes 53 43 6.3 53 45 12.1 5B
No 94.7 95.2 937 94.7 95.5 679 94 4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 2.8 32 21 44 6.8 4.0 3T
No 97.2 96.8 979 95.6 91.2 96.0 96.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 115 57 129 8.7 13 6.5 §2
No 685 94 3 671 913 9.7 935 908
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 54 54 33 54 6.5 32 52
No 94 5 94 5 96.7 94 5 935 96.8 94 8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 47 33 30 5B 13 8.5 456
No 95.3 96.7 97.0 94 4 96.7 915 954
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 57 1.0 11.6 50 49 16.6 7.2
No 94 3 69.0 60 4 95.0 951 634 928
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 4 4 A 14 b 4 4
No 99 6 99.2 99.9 96.6 994 99.6 99.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 18.9 16.6 18.7 116 104 198 154
No 61.1 634 61.3 66.4 69.6 60.2 64.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 1.3 10.2 51 4.8 6.8 49 76
No 66.7 69.8 949 95.2 91.2 95.1 924
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes Tk 4.0 13.0 15.2 18.0 134 245
No 625 59.0 67.0 64 8 612 86.6 755
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 278: Activities Undertaken by Country of Residence (%) _ Jan to Junel6

ACTIVITY PARTICIPATION USA| Canada UK| Carbbean|  South Other, Total
America

lungle tours/ excursions Yes 6.2 6.1 6.2 5.1 53 145 6.5
No 93.8 919 918 94 9 947 855 935

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 3T 3T 36 4.8 8.5 8.3 46
No 96.3 96.3 9.4 95.2 915 9.7 954

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 95 6.3 10.9 §.2 16 [ 6.2
No 90.5 93.7 69.1 91.8 98.4 924 91.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 58 16 47 hh 41 3T 55
No 94 2 924 95.8 94 5 959 96.3 94 5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 49 £4 41 b8 24 97 53
No 95.1 94 6 959 94 2 976 903 947

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 6.4 104 12.3 47 X 16.3 7.0
No 93.6 89.6 7.7 95.8 943 63.7 93.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes B 2.3 4 12 L 11 11
No 99.2 977 99.6 96.8 994 98.9 96.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 174 175 195 11.3 12.0 195 14.9
No 826 825 805 86.7 86.0 805 85.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 94 16 47 43 6.1 46 6.1
No 90.6 924 95.3 95.7 939 954 939

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 402 39.6 13.2 171 16.6 16.6 250
No 59.8 60.4 86.0 62.9 634 634 5.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 120 of 239



Table 279: Activities Undertaken by Country of Residence (%) _Julyl16

ACTIVITY PARTICIPATION USA| Canada U.K] Caribbean South Other Total
America

Jungle tours/ excursions Yes 10.1 £.0 6.8 6.2 6.3 £E 7.3
Mo 89.9 95.0 93.2 93.8 93.7 94 5 92.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Hiking Yes 53 0 34 64 25 33 56
Na 94.7 100.0 96.6 916 975 96.7 94 .4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0,
Botanical expeditions Yes 12.1 25 23 64 25 1.1 7.8
Na 87.9 97.5 977 916 975 93.9 92.2

Total 100.04 100.0 100.0 100.0 100.0 100.04 100.0
Fishing Yes 64 144 57 23 13 0 55
Mo 91.6 65.6 94.3 877 98.7 100.0 94.5

Total 100.0, 100.0 100.0 100.0 100.0 100.0, 100.0
Bird watching Yes 37 1.3 45 8.9 51 2.2 L6
Mo 96.3 98.8 955 911 949 7.8 94 .4

Total 100.0, 100.0 100.0 100.0 100.0 100.0, 100.0
Air tours to the interior Yes 5.4 5.0 45 6.5 13 33 7.2
o 916 95.0 955 915 98.7 96.7 92.8

Total 100.0 100.0 100.0 100.0 100.0 100.0, 100.0
Hunting Yes 1.3 1.3 11 11 A A 1.1
No 98.7 98.8 98.9 98.9 100.0 100.0 98.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0,
Boat trips/ excursions Yes 15.6 38.0 9.1 6.7 8.9 2.2 12.5
Mo 644 65.0 90.9 93.3 911 97.6 87.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Other Yes 137 131 148 18.9 10.1 209 16.1
Na 86.3 66.9 5.2 g1.1 89.9 79.1 83.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0,
None Yes 449 456 511 372 43.0 516 42 5
Mo 55.1 544 489 62.8 510 484 575

Total 100.04 100.0 100.0 100.0 100.0 100.0, 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 280: Activities Undertaken by Country of Residence (%) _Aug 16

ACTIVITY PARTICIPATION USA| Canada VK| Caribbean South Other Total
America
lungle tours/ excursions Yes 16 9.7 15.1 8.5 24 48 8.3
No 52 4 90.3 64.9 915 97.6 95.2 1.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 54 39 3.8 6.4 43 9.7 6.8
No 946 96.1 96.2 916 952 903 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 7.3 11.0 X 12.9 A 3.2 99
No 92.7 89.0 94.3 67.1 100.0 96.8 50.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 114 117 75 8.2 0 48 91
No 8.5 68.3 924 91.8 100.0 4952 909
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 49 39 38 9.4 A 48 6.7
No 95.1 96.1 96.2 90.6 100.0 95.2 93.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 22 52 75 6.8 0 8.1 52
No 97 8 94 8 92 4 932 100.0 1.9 94 8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 27 39 38 7.3 A Rl 43
No 97.3 96.1 96.2 92.7 100.0 100.0 95.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 15.2 214 hT 12.7 143 16.1 144
No 848 78.6 943 87.3 8a.7 83.9 856
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yeg 13.3 58 94 6.1 A 9.7 92
No 86.7 942 90.6 919 100.0 90.3 590.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 412 442 491 26.3 452 323 M5
No 58.8 55.8 50.9 737 548 67.7 B5.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 281: Activities Undertaken by Country of Residence (%) _Sep 16

ACTIVITY PARTICIPATION USA| Canada UK| Caribbean South Other Total
America
Jungle tours/ excursions Yes £ 42 0 9.9 12.2 36 8.0
No 94 .2 5.8 100.0 40.1 g7.8 96.4 82.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 43 42 i g5 9.8 0 b.8
No 5.2 95.8 100.0 1.5 590.2 100.0 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 6.3 239 6.3 38 0 71 6.0
No 93.7 76.1 3.8 96.2 100.0 82.9 84.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 12.1 15.5 0 45 12.2 0 7.2
No 87.9 84.5 100.0 95.5 7.8 100.0 52.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes h8 7.0 A 6.9 49 36 f.2
No 94 .2 93.0 100.0 931 951 96.4 93.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 34 g5 0 8.9 49 14.3 7.2
No 96.6 915 100.0 91.1 595.1 85.7 52.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.0 2.8 A b 49 0 1.0
No 99.0 972 100.0 994 951 100.0 99.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 246 16.9 31 57 73 36 11.0
No 75.4 83.1 96.9 94.3 92.7 96.4 89.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 92 56 i 59 1.3 36 6.4
No 90.6 94 4 100.0 941 927 96.4 936
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 459 50.7 81.3 35.8 26.8 357 40.6
No 541 493 18.8 4.2 73.2 64.3 594
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 282: Activities Undertaken by Country of Residence (%) _ July to Sep 16

ACTIVITY PARTICIPATION USA| Canada UK| Caribbean South Other Total
America
lungle tours/ excursions Yes 8.3 6.8 8.1 8.1 6.8 50 7.4
Mo 91.7 §3.2 91.9 91.9 83.2 85.0 922
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes h2 23 29 6.4 49 50 6.3
No 94.8 97.7 971 91.6 95.1 95.0 93.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes g2 89 4.0 8.6 1.2 2.8 8.1
No 90.8 90.1 96.0 914 98.8 497 .2 91.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 10.2 135 2 51 3T 1.7 7.2
Mo 9.8 86.5 94.8 849 96.3 98.3 92 8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 46 34 15 8.5 T 13 6.1
Na 95 4 96.6 96.5 9.5 96.3 96.7 93.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 51 57 46 8.0 1.9 6.6 6.5
No 94.9 94.3 95.4 52.0 598.1 934 93.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.7 26 1.7 32 1.2 Az 24
No 93.3 97 4 98.3 96.3 98.3 100.0 97 6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 17.3 26.2 6.9 B.6 9.9 7.2 12.8
Na 62.7 73.8 93.1 914 501 52 8 g7.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 12.6 d.g 104 11.2 6.8 144 11.3
No 674 9.2 9.6 88.8 93.2 5.5 88.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 438 46.0 56.1 32.9 395 425 39.2
No 56.2 540 439 67.1 60.5 575 60.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 283: Activities Undertaken by Country of Residence (%) _ Oct 16

ACTIVITY PARTICIPATION USA| Canada UK] Caribbean South Other Total
America
lungle tours/ excursions Yes 15 26 409 44 20 26 46
Mo 96.5 97 4 591 94.6 598.0 97 4 95.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 1.0 26 1.8 8.9 20 A 6.1
Mo 89.0 974 68.2 911 98.0 100.0 939
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 30 6.8 45 26 41 0 32
Mo 97.0 93.2 95.5 97 4 95.9 100.0 96.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 75 34 91 28 224 £1 51
Mo 925 96.6 90.9 497 2 776 949 949
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 25 10 1.8 8.0 0 26 £9
Mo 975 98.3 68.2 52.0 100.0 97 4 941
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 25 12.0 36.4 5.8 0 10.3 64
Mo 975 88.0 636 94 2 100.0 89.7 936
Total 100.0 100,04 100.0, 100.0 100.0 100,04 100.0,
Hunting Yes 1.5 1.7 0 2 2.0 R Ni
Mo 98.5 98.3 100.0 99.8 598.0 100.0 99.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 154 IR} 364 74 10.2 0 9.6
Mo 84.6 92.3 636 92 6 89.8 100.0 90.4
Total 100.0 100,04 100.0 100.0 100.0 100,04 100.0
Other Yes 15.9 17 45 91 6.1 154 103
Mo 84.1 92.3 955 90.9 939 4.6 89.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes kAT 62 4 36.4 36.8 449 38.5 44 6
Mo 443 376 636 3.2 551 615 564
Total 100.0 100,04 100.0 100.0 100.0 100,04 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 284: Activities Undertaken by Country of Residence (%) _ Nov 16

ACTIVITY PARTICIPATION USA| Canada UK| Caribbean| South Other Total
America
Jungle tours/ excursions Yes 9 6.3 18.5 6.2 304 225 76
No 991 93.7 615 938 69.6 [ 924
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 9 47 37 98 0 127 78
No 99.1 95.8 96.3 90.2 100.0 673 922
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 5.2 56 56 33 304 14 42
No 94 8 94 4 94 4 96.7 69.6 96.6 95.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 6.6 6.3 37 26 0 42 42
No 914 93.7 9.3 974 100.0 95.8 95.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 43 2.1 56 143 0 56 104
No 95.7 97 9 94 4 85.7 100.0 94 4 69.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 9 21 19 142 0 25 113
No 991 979 96.1 65.8 100.0 [ 66.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.7 2.1 0 3 0 0 b
No 96.3 97 9 100.0 99.7 100.0 100.0 994
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 13.8 246 19 6.9 43 7.0 94
No 66.2 754 96.1 931 95.7 93.0 90.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 78 8.5 b6 [ 174 18.3 6.3
No 922 915 944 92.7 626 817 9.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 60.3 42 481 T 435 o 421
No 397 458 59 62.3 56.5 69.0 579
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 285: Activities Undertaken by Country of Residence (%) _ Dec16

ACTIVITY PARTICIPATION USA| Canada UK| Caribbean| South Other Total
America
lungle tours/ excursions Yes b i g2 2.8 i 29 24
No 994 100.0 90.8 972 100.0 97 1 97.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 12 20 (& 93 0 29 6.4
No 96.8 98.0 523 90.7) 1000 97 1 936
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes b £0 138 33 258 0 47
No 994 95.0 66.2 9.7 742 100.0 953
Total 100.0 100.0 100.0 100.0 100.0 100.0, 100.0
Fishing Yes 49 6.9 31 23 4.3 0 14
No 951 93.1 96.9 972 95.2 100.0 96.6
Total 100.0, 100.0 100.0 100.0 100.0 100.0, 100.0
Bird watching Yes 1 410 246 9.6 25.8 15.9 10.3
No 96.9 96.0 754 90 4 742 64 1 89.7
Total 100.0 100.0 100.0 100.0 100.0 100.0, 100.0
Air tours to the interior Yes 4.3 1.0 6.2 109 24.2 174 99
No 95.7 99.0 93.8 89.1 75.8 02.6 90.1
Total 100.0, 100.0 100.0 100.0 100.0 100.0, 100.0
Hunting Yes 12 410 15 b 0 29 12
No 96.8 96.0 98 5 99 4 100.0 971 98.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes £b 12.9 G.2 43 16 43 £3
No 94 4 67 1 93.8 95.7 984 95.7 94.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 43 19 31 132 6.5 174 11
No 95.7 68.1 96.9 86.8 935 82.6 68.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 7.0 436 40.0 405 516 29.0 451
No 29.0 b6 4 60.0 595 464 7.0 549
Total 100.0 100.0 100.0 100.0 100.0 100.0, 100.0
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Table 286: Activities Undertaken by Country of Residence (%) _ Oct to Dec16

ACTIVITY PARTICIPATION USA| Canada VK| Caribbean South Other Total
America
lungle tours/ excursions Yes 1.9 13 177 46 6.0 10.6 5.0
No 98.1 96.7 2.3 954 84.0 9.4 95.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 1.0 31 89 94 T 6.1 6.8
No 99.0 96.9 90.1 90.6 99.3 93.9 93.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 27 53 92 31 18.7 b 41
No 973 94.2 90.8 96.9 81.3 994 55.9
Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0
Fishing Yes 6.9 56 43 27 104 28 42
No 3.1 94 4 95.7 973 89.6 g7 2 §5.8
Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0
Bird watching Yesg 31 25 18.4 111 11.9 8.9 9.1
No 96.9 97.5 61.6 88.9 88.1 1 90.9
Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0
Air tours to the interior Yes 2.7 5.0 5.2 10.9 11.2 17.9 94
No 97.3 95.0 90.8 89.1 86.8 62.1 90.6
Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0
Hunting Yes 15 25 g 4 g 11 R
No 98.5 97.5 99.3 99.6 99.3 98.9 99.2
Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0
Boat trips/ excursions Yes 11.7 15.8 g2 6.2 £2 45 8.1
No 86.3 4.2 90.8 93.8 94.8 95.5 91.9
Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0
Other Yes 10.0 9.2 43 9.8 8.2 17.3 9.8
No 50.0 90.8 95.7 50.2 91.8 62.7 90.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 62.0 53.9 426 36 4 47.8 1.8 439
No 38.0 46.1 574 61.6 2.2 68.2 56.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 287: Activities Undertaken by Country of Residence (%) _ July to Dec16

ACTIVITY PARTICIPATION USA| Canada UK] Caribbean South Other Total
America
lungle tours/ excursions Yes 6.3 51 12.4 6.3 6.4 7.8 6.5
No 93.7 94.9 7.6 93.7 93.6 92.2 93.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hiking Yes 3.9 27 6.1 8.9 30 5.6 6.6
No 96.1 973 93.9 91.1 97.0 94 4 934
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Botanical expeditions Yes 7.2 79 6.4 h8 91 1.7 6.2
No 92 8 921 93.6 94.2 90.9 98.3 93.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Fishing Yes 9.1 9.7 4.8 39 6.8 2.2 5.8
No 590.9 90.3 95.2 96.1 3.2 97.8 94 .2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bird watching Yes 41 30 10.2 9.8 74 b.1 75
No 95.9 97.0 69.8 90.2 92 6 93.9 92 5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Air tours to the interior Yes 44 54 6.7 85 6.1 12.2 7.8
No 95.6 94 6 93.3 90.5 93.9 67.8 922
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Hunting Yes 1.7 26 1.3 1.7 1.0 B 1.7
No 98.3 97 4 98.7 98.3 99.0 99.4 98.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Boat trips/ excursions Yes 155 212 8.0 73 748 h8 10.6
No 84 5 78.8 92.0 927 922 94 2 894
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 11.8 8.0 76 10.5 74 15.8 10.6
No 8.2 M0 924 895 926 B4 2 894
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 496 498 50.0 35.8 432 3.2 414
No 504 0.2 50.0 b4 2 568 628 586
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 288: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Jan 16

ACTIVITY PARTICIPATION U.S.A| Canada U.K.| Caribbean South Other| Total
America

No 81.3 933 835 99 3 100.0 970 86.8

Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Nﬂtiﬂ‘nﬂl museums Yes 129 124 1.7 7.0 16 6.0 2.6
No 87.1 a7 .6 88.3 930 884 940 814

Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Bauxite mine Linden \II'ES 52 118 39 EE 15 4-5 EB
No 838 882 86.1 9372 884 955 832

Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
No g7.6 938 g22 a7 4 86.8 970 Ba.g

Total 100.0 100.0, 100.0 100.0 100.0 100.0; 100.0
Mational IDU‘_{EH[[IE"E Yes 137 197 78 129 32 75 1249
No B6.3 80.3 §22 a7 86.8 925 87.1

Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Other Yes 41.9 455 29.9 305 14.3 343 337
No 8.1 45 701 695 B8a.7 657 66.3

Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
None Yes 174 18.0 78 57 175 224 10.6
No 826 a20 822 94 3 825 776 894

Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 289: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Febl6

ACTIVITY PARTICIPATION U.S.A] Canada U.K.|Caribbean South Other Total
America

Kaiteur Yes 135 16.4 11 18 122 115 7.2
Mo B86.5 336 93.9 93.1 878 835 9238

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mational museums Yes 12.3 185 30.3 6.4 7.3 135 125
No g7 7 805 g9.7 936 927 865 875

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 3T 94 292 6.4 122 58 8.0
No 86.3 90.6 0.8 936 a7 .8 942 910

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
No ga.0 938 833 837 732 a0.8 865

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 19.0 234 48 176 98 08 209
Mo 81.0 76.6 §5.2 824 902 69.2 791

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 3.1 6.3 438 13.1 49 17.3 132
Mo 86.9 938 56.2 869 951 a2y a6.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
MNone Yes 491 46.1 6.7 225 220 231 2849
Mo 509 5349 833 7ih 780 76.9 711

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 290: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Marchl6

ACTIVITY PARTICIPATION U.5.4] Canada U.K.|Caribbean| South Other Total
America
No 96.3 94.7 a8.7 99.8 978 92.8 a7.8
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
National museums Yes 15.2 1.7 7.8 38 126 348 94
No 84.8 88.3 92.2 95.2 874 £5.2 a0.6
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Bauxite mine Linden |Yes 94 10.2 1.0 141 21 87 1.2
No 90.6 89.8 8a.0 85.9 978 813 88.8
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
No 764 78.6 922 931 805 813 88.1
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
National IDD[' gﬂrdens Yes 251 18.9 14.9 16.5 20.0 319 18.9
No 748 81.1 85.1 83.5 80.0 6.1 811
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Other Yes 8.9 15.0 227 18.9 95 14.5 16.3
No 911 850 77.3 811 805 855 837
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
None Yes 318 74 1.9 127 119 hB 16.9
No f8.1 2.1 98.1 87.3 989 042 831
Total 100.0 100.0, 100.0 100.0 100.0 100.0, 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 291: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Jan to March16

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean| South Other Total
America
No 916 914 475 99.2 96.5 931 5.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 134 13.9 15.0 5.8 8.0 18.6 08
No 86.6 86.1 85.0 042 820 814 an.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 6.6 105 144 9.1 4.0 6.4 8.9
No 934 295 856 a0.9 96.0 036 911
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings |Yes 136 123 13 13 1 96 "7
No a4.4 877 925 88.7 88.9 904 88.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mational IDDIEH[['E"E Yas 183 203 1838 161 128 229 17.0
No 81.2 797 81.3 g4.9 874 77.1 830
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yas 207 234 30.3 230 10.1 223 225
No 79.3 76.6 697 770 849 77T 775
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yas 30.8 330 47 115 10.6 165 17.2
No 9.2 67.0 853 88.5 894 83.5 82.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 133 of 239



Table 292: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Aprill6

ACTIVITY PARTICIPATION| U.S.A| Canada U.K.|Caribbean| South| Other|  Total
America
No 95.1 042 9a.7 08.6 025 0a.2 472
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums  |Yes A 6.3 146 22 1| 363 9.0
No 629 037 854 043 8a.2 637 91.0
Total 100.00  100.0,  100.0 100.00 100.0; 100.0,  100.0
Bauxite mine Linden |Yes A i 118 141 43 188 1T
No 629 06.3 2.1 85.9 057 832 88.3
Total 100.00  100.0,  100.0 100.00 100.0; 100.0,  100.0
Historical buildings  |Yes 105 63 158 5 54 44 70
No 895 037 84.1 95.0 04.6 05,6 93.0
Total 100.00  100.0,  100.0 100.00 100.0; 100.0,  100.0
National IDDI gardeml Yes 147 105 298 175 1218 230 175
No 85.3 805 702 825 871 7.0 825
Total 100.00  100.0,  100.0 100.00 100.0; 100.0,  100.0
Other Yes 71 LR 272 255 1h 30 195
No 629 06.9 7238 745 025 69.0 805
Total 100.00  100.0,  100.0 100.00 100.0; 100.0,  100.0
None Yes 444 424 g3 73 1h 27 172
No 506 h7.6 90.7 92.7 925 97.3 82.8
Total 100.00  100.0,  100.0 100.00 100.0; 100.0,  100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 293: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Mayl6

ACTIVITY PARTICIPATION U.S.A] Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 115 196 4.0 1.6 9.4 38 74
Mo 885 804 86.0 ga4 80.6 96.2 928
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums  |Yes 145 84 131 34 9.4 3.8 8.7
Mo 5.2 916 g86.9 96.6 90.6 942 913
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 8.9 7.0 196 104 47 96 104
Mo 1.1 83.0 804 896 5.3 904 808
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 283 124 196 93 106 [ 165
Mo 715 846 804 907 894 923 835
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IDD[EE[[IE"S Yas 238 15.9 337 14.1 118 212 18.4
Mo 76.2 84.1 66.3 5.9 ga.2 788 80.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yas 13.2 182 36.2 187 59 77 183
Mo 86.3 818 63.8 813 941 923 817
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 320 204 25 77 71 ha 16.3
Mo B8.0 706 975 923 924 942 837
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 294: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Junel6

ACTIVITY PARTICIPATION U.S.Al Canada U.K.|Caribbean| South Other Total
America
Mo 932 87.1 954 5.7 992 ag.2 93.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
MNational museums Yes 149 1.0 287 8.7 77 134 13.8
No 85.1 89.0 743 81.3 823 86.6 86.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 13.0 84 19.1 136 45 98 13.2
No 87.0 a0.6 809 B6.4 954 ag.2 86.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 2239 21.3 9.8 14.0 23 134 17.0
No 771 78.7 a0.2 86.0 a77 86.6 83.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IDD‘}'gﬂrdEHE Yes 24.9 204 257 23.6 8.2 195 23.3
No 75.1 79.6 743 76.4 a0.a 80.5 76.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 23 22 215 16.2 82 171 8.9
No a7y 7.8 78.5 8.8 a0.8 82.9 0.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 387 48.0 24 184 92 11.0 26.4
No 61.3 52.0 97.6 81.6 a0.8 9.0 73.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 295: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _April to Junel6

ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Mo 924 87.0 96.2 974 948 951 04 4
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Nﬂtional museums \II’ES '13? QD 2':'2 ED 94 223 1'12
Mo 86.3 91.0 79.8 94.0 90.6 77T 88.8
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Bﬂuxite mi"E Li"den \II’ES '1'1'1 ?2 19':' '129 45 13':' 12'1
Mo 88.9 928 81.0 87.1 955 a7.0 87.9
Total 100.0, 100.0 100.0, 100.0 100.0 100.0 100.0
Mo 776 844 BE.4 90.5 945 91.9 85.8
Total 100.0, 100.0 100.0, 100.0 100.0 100.0 100.0
MNational 1Dngarden5 Yes 231 16.4 286 18.9 11.0 2158 207
Mo 76.9 836 714 81.1 89.0 78.5 79.3
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
Other Ves 5.6 7.2 26.5 20.2 78 215 147
No 94.4 928 735 79.8 022 785 85.3
Total 100.0, 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 38.0 41.0 38 11.6 8.1 f.1 21.3
No 62.0 59.0 96.2 354 91.9 939 787
Total 100.0, 100.0 100.0, 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 296: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Jan to Junel6

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean| South Other Total
America
Mo 922 88.8 96.6 88.2 85.5 84.3 85.1
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0
Nﬂtinnal museums ‘T’ES '13? 'HD 185 59 Eg 20? 10?
Mo 86.3 89.0 814 84.1 81.1 79.3 89.3
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0
Bauxite mi“E Linden ‘T’ES '“.-JD EE 1?5 113 4-3 '10'1 109
Mo 80.0 914 824 887 85.7 89.9 89.1
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0
No 79.3 85.8 88.2 89.8 82.3 81.3 86.7
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0
Nﬂtinnal ED‘D,' gﬂrdens YES 22':' 18':' 25? 1?2 'HE; 221 193
No 78.0 a2.0 74.3 B2.8 8B4 774 807
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0
Other Yes 94 13.9 276 214 87 21.8 17.6
No 90.6 86.1 724 78.6 81.3 78.2 g2.4
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
None Yes 36.2 T 41 11.6 91 10.6 19.8
No £3.8 f2.3 95.9 884 80.9 89.4 80.2
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 297: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Julyl6

ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 115 175 1.1 2.3 38 2.2 6.7
Mo Bas 825 989 977 96.2 978 933
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Nﬂtiﬂ‘nﬂl museums \II'ES 88 194- -Hd- 125 12? 44 -HE
Mo 1.2 a0.6 aa6 a7h ar.a 95.6 885
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 104 B f.8 3.8 0 33 54
Mo 896 994 93.2 96.2 100.0 96.7 94.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mo 833 825 336 73.9 924 91.2 827
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mational IDD}‘ gﬂrdens Yos 21.8 N3 15.9 197 101 8.4 202
Na 78.2 68.8 84.1 80.3 899 91.2 79.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 16.1 1.3 587 15.6 6.3 26.4 148
Na B39 88.8 943 844 937 736 85.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 381 40.6 17.0 223 316 14.3 288
Nao £1.9 594 830 i 684 Ba¥ 7.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 298: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Aug 16

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 352 50.0 28.3 237 387 29.0 309
Mo f4.8 50.0 717 76.3 54.3 71.0 £9.1
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
Nﬂtinnal museums Yes 78 136 151 47 48 145 75
No 921 g6.4 84,9 85.3 95.2 85.5 92.5
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
Bauxite mine Linden |Yes 14.1 71 1.3 15.3 4.8 129 13.2
Mo 859 9219 925 847 052 87.1 86.8
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0|
No 859 94.8 887 905 100.0 87.1 80.8
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
National ID‘D,, gﬂrdens Yes 184 143 113 182 143 16.1 178
No 816 85.7 88.7 B0.8 B5.7 83.9 §2.2
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
Other Yoo 257 175 11.3 306 A 274 25.8
No 74.3 825 887 fo.4 100.0 726 74.2
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
None Yoo 15.2 71 11.3 f.3 7.1 16 8.9
No 84.8 9248 88.7 837 8249 9g.4 91.1
Total 100.0, 100.0, 100.0 100.0 100.0 100.0 100.0,
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 299: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Sep 16

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 531 493 250 4 390 464 419
No 46.9 507 75.0 626 1.0 536 581
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums  |Yes 6.8 4.2 31 2.0 122 0 37
No 832 858 869 88.0 878 1000 863
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 6.3 19.7 6.3 15.0 122 10.7 128
No 837 803 838 85.0 878 89.3 872
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 6.3 9.9 33 6.3 24 11 1.3
Na 837 801 f&.8 837 47 6 829 827
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National zoo/ gardens|Yes 9.2 113 6.3 124 122 214 133
No 80.8 887 93.8 846 878 78.6 867
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 15.0 324 531 204 146 71 206
No 85.0 f7.6 46.9 79.6 85.4 2.9 794
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 145 7.0 94 67 24 143 87
No 855 83.0 80.6 83.3 976 85.7 813
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 300: Attractions Visited During Stay by Country of Residence (Multiple Response
%) July to Sep 16

ACTIVITY PARTICIPATION U.S.A[ Canada U.K.|Caribbean| South| Other]  Total
America
Kaiteur Yes 28.3 364 1348 20.2 21.0 18.2 238
No [a i B3.6 g6.1 79.8 79.0 218 76.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums  |Yes 8.1 143 1.0 6.6 103 1.2 8.2
No 914 857 29.0 934 295 923 918
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden [Yes 109 6.8 6.9 12 43 [ 100
No 89.1 93.2 931 ge.b 957 923 90.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 137 112 120 127 43 99 124
No g86.3 ge.t 280 873 957 a0.1 g7k
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IU‘D}’EE[[IE"E Yog 18.1 20.8 127 18.3 11.7 133 177
No 414 79.2 473 817 883 86.7 g23
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 19.3 Wi 16.2 224 6.3 238 20.1
No a0.7 g23 g8 776 932 76.2 79.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 25.1 21.0 1348 12.0 174 9.9 16.9
No 74.9 79.0 g6.1 g8a.0 821 a0.1 g3.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 301: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Oct 16

ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yac 542 55.6 27.3 38.8 69.4 43.6 45.3
No 45.8 444 727 1.2 30.6 h6.4 54.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Natinnﬂl museums \II"ES 55 12[' 354 '15 D ?? 4-?
No 845 88.0 63.6 954 100.0 823 5.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 4.3 9.4 9.1 15.7 0 231 1.8
No 95.5 90.6 0.9 84.3 100.0 76.9 gg.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  [Yes 6.5 34 0 20 0 26 30
No 935 96.6 100.0 98.0 100.0 974 97.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IDnga[dens Yes 174 14.5 18.2 15.5 8.2 12.8 15.2
No 826 85.5 81.8 84.5 91.3 7.2 84.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yac 129 18.8 9.1 21.3 10.2 25.6 184
No 871 81.2 0.9 78.7 89.8 744 81.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 8.5 5.1 13.6 10.9 26.5 205 10.3
No 915 94.9 6.4 89.1 735 79.5 9.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 302: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Nov 16

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yas 534 50.0 37.0 339 435 338 383
No 46.6 50.0 £3.0 B6.1 56.5 fi6.2 B1.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 34 16.2 25.9 7.3 304 254 10.3
No 96.6 83.8 74.1 927 69,6 74,6 89.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 2.6 70 9.3 172 0 9.9 132
No 974 83.0 0.7 828 100.0 a0.1 86.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 34 6.3 37 2.1 4.3 1.4 2.3
No 6.6 837 86.3 87.9 957 8.6 a7 1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
NﬂtiDnﬂI ID‘D‘,: gEIrl:lEﬂE. Yeg 147 11.3 74 241 304 18.3 208
No 85.3 88.7 926 75.9 69,6 817 79.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yas B.6 16.2 14.8 25.3 39.1 5.6 208
No 914 83.8 85.2 747 f0.9 944 79.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
MNone Yes 15,5 204 37 7.2 8.7 8.5 9.4
No 84.5 79.6 96.3 923 91.3 915 a0.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 303: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Dec 16

ACTIVITY PARTICIPATION U.S.Al Canada U.K.|Caribbean| South| Other|  Total
America
Kaiteur Yes BE.7 43.6 477 417 484 42.0 46.3
No 333 h6.4 523 583 51.6 Ra0 R3T
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 43 8.9 3.1 2.2 48 8.7 37
No 957 91.1 96.9 973 95.2 1.3 96.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 9.3 19 231 95 0 1.2 94
Na a0.7 821 76.9 80.5 100.0 828 0.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings [Yes 103 149 15 11 0 14 37
No 89.5 86.1 985 98.9 100.0 98.6 96.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IUDIEE[['E"S Yes 1.1 153 46 16.1 20.0 11.6 151
Na 88.9 84.2 954 839 71.0 aa4 849
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 99 7.9 24 6 18.0 48 18.8 15.6
No a0.1 92.1 754 820 95.2 81.2 24 4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yas f.2 4.0 46 a7 3.2 53 7.2
Na 933 46.0 954 913 96.8 942 923
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 304: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Oct to Dec 16

ACTIVITY PARTICIPATION U.S.Al Canada U.K.|Caribbean| South Other Total
America

Kaiteur Yes hg.2 50.0 404 378 h5.2 391 432
No 418 50.0 596 2.2 448 B0.9 h6.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums  [Yes 4.6 128 17.0 4.1 1.3 151 6.4
Mo 95.4 87.2 83.0 95.9 925 84.9 93.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 5.6 8.1 136 14.2 0 117 115
Mo 94.4 91.9 244 86.8 100.0 88.3 88.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 71 .8 2.1 17 7 17 3.2
Mo 929 9232 a7.9 ag.3 9.3 ag.3 96.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National ID‘ngﬂrdEHE Yes 146 136 78 191 216 145 172
No 854 86.4 8232 0.9 784 85.5 828

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yas 10.9 147 184 218 127 18.1 18.3
Mo 89.1 86.3 81.6 78.2 87.3 84.9 817

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yas 94 10.8 b7 8.6 127 101 9.0
Mo 0.6 89.2 943 14 87.3 89.9 1.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 305: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _July to Dec 16

ACTIVITY PARTICIPATION U.s.A| Canada U.K.|Caribbean| South Other Total
America

Kaiteur Yas EYR: 43.0 25.8 294 36.5 28.6 329
Mo 2.2 57.0 742 70.6 £3.5 714 67.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums  |Yes 7.0 136 137 3.3 9.1 1.1 74
Mo 83.0 86.4 86.3 847 a0.9 8.9 926

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden [Yes 92 74 10.8 127 24 97 107
Mo a0.8 826 89.2 87.3 97.6 a0.3 89.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Historical buildings  |Yes 116 95 92 7.0 27 5.8 8.1
Mo 884 a0.5 a0.8 83.0 87.3 4.2 M.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IU‘U‘fgﬂde"E Yes 17.0 173 104 187 16.2 139 175
Mo 83.0 827 89.5 81.3 83.8 86.1 825

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yac 16.6 16.2 17.2 220 85 194 19.3
Na 834 83.8 828 78.0 0.5 80.6 a0.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yac 201 16.1 10.2 10.3 155 10.0 13.2
Na 79.9 83.9 89.8 89.7 84.5 a0.0 86.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 306: Rating of Product Components (%) _Jan 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 8.0 19.3 29.2 16.4 27.2 100
Travel agents 4.4 9.7 22.6 12.7 50.6 100
Immigration 3.7 15.3 28.8 24.1 26.1 100
Customs 4.8 129 31.0 21.9 29.5 100
Accommodation 17 10.8 29.7 22.3 35.5 100
Restaurants 4.0 13.8 28.2 14.0 39.9 100
Night life 3.7 9.8 19.5 11.2 53.8 100
Hotel staff 3.9 11.3 20.8 10.2 53.8 100
Security 0.0 14.3 21.0 10.0 48.1 100
Friendliness of people 4.4 12.5 22.9 23.1 37.1 100
Taxis/ hired cars 3.8 10.3 23.2 19.2 43.5 100
Tours/ excursions 2.8 5.8 13.0 8.4 70.0 100
Other 0.8 2.1 3.3 1.2 92.7 100

Table 307: Rating of Product Components (%) _Feb16

PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 9.5 15.6 29.8 21.6 23.5 100
Travel agents 3.1 13.1 26.4 12.0 45.4 100
Immigration 4.6 15.8 39.3 19.7 20.6 100
Customs 4.0 15.3 39.0 19.4 22.3 100
Accommodation 2.1 10.3 33.2 26.8 27.6 100
Restaurants 0.6 17.8 311 13.4 311 100
Night life 3.9 12.6 16.3 10.5 4.7 100
Hotel staff 4.5 121 17.3 12.3 53.8 100
Security 8.0 18.8 27.1 7.2 38.4 100
Friendliness of people 6.2 124 26.6 31.0 23.8 100
Taxis/ hired cars 4.3 14.9 29.6 22.0 29.2 100
Tours/ excursions 24 5.2 13.5 9.6 69.2 100
Other 0.5 0.9 2.0 0.6 96.1 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 308: Rating of Product Components (%) _March16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 8.1 17.0 37.0 20.8 17.1 100
Travel agents 21 5.0 21.6 11.4 359 100
Immigration 4.5 16.0 3.7 25.6 16.2 100
Customs 4.1 14.5 383 24.6 18.5 100
Accommodation 2.8 8.7 30.5 279 30.0 100
Restaurants 2.7 16.7 35.2 15.1 30.3 100
Night life 4.4 12.5 20.8 8.7 53.6 100
Hotel staff 2.9 8.7 22.2 13.5 52.6 100
Security 0.1 14.2 316 159 32.2 100
Friendliness of people 3.7 10.3 32.2 34.7 19.2 100
Taxis/ hired cars 2.8 9.5 358.0 20.5 29.1 100
Tours/ excursions 1.7 6.2 13.3 8.3 70.2 100
Other 1.0 0.6 1.1 1.3 96.0 100

Table 309: Rating of Product Components (%) _Jan to March16

PRODUCT COMPOMNENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 8.4 17.6 32.2 19.2 22.6 100
Travel agents 3.3 10.2 23.1 12.1 51.3 100
Immigration 5.0 15.7 34.6 23.6 212 100
Customs 4.4 14.0 35.5 22.3 23.8 100
Accommodation 2.2 9.9 30.8 25.4 31.6 100
Restaurants 4.1 15.8 31.4 14.3 34.3 100
Night life 5.3 114 19.2 10.1 53.9 100
Hotel staff 3.7 10.6 20.5 11.9 53.4 100
Security 6.9 154 26.3 11.5 40.0 100
Friendliness of people 4.6 11.7 27.1 29.2 27.4 100
Taxis/ hired cars 3.6 11.1 30.1 20.3 34.9 100
Tours/ excursions 2.3 5.8 13.2 8.7 69.9 100
Other 0.8 1.3 2.2 1.1 94.7 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 310: Rating of Product Components (%) _Aprill6

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 10.2 15.9 33.9 16.7 23.3 100
Travel agents 3.6 9.2 23.0 10.2 54.1 100
Immigration 3.1 11.2 40.5 24.2 20.9 100
Customs 2.7 10.2 42.2 23.1 219 100
Accommodation 2.0 10.1 29.4 28.9 29.5 100
Restaurants 1.6 14.6 33.6 20.5 29.8 100
Night life 2.8 134 18.7 11.0 54.2 100
Hotel staff 16 8.0 18.3 16.1 55.4 100
Security 6.1 14.5 32.5 14.2 32.6 100
Friendliness of people 1.8 7.2 29.6 39.8 21.6 100
Taxis/ hired cars 1.9 10.1 36.0 21.2 30.8 100
Tours/ excursions 2.0 4.8 17.5 1.8 67.9 100
Other 0.4 0.6 2.2 1.1 95.8 100

Table 311: Rating of Product Components (%) _May16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 15.1 17.2 31.2 14.9 21.6 100
Travel agents 3.9 8.9 22.1 9.6 55.6 100
Immigration 4.8 14.6 354 25.1 20.2 100
Customs 3.8 14.2 36.7 23.7 21.7 100
Accommeodation 2.6 11.6 27.1 23.9 34.8 100
Restaurants 4.3 13.9 4.1 16.8 30.9 100
Night life 3.7 8.9 23.0 15.5 48.9 100
Hotel staff 3.3 8.8 20.3 12.8 55.0 100
Security 6.7 15.2 29.4 15.3 334 100
Friendliness of people 3.1 10.0 27.1 36.7 23.1 100
Taxis/ hired cars 3.9 10.1 32.9 21.2 31.9 100
Tours/ excursions 1.9 5.3 12.9 8.4 71.5 100
Other 0.1 0.3 0.9 0.9 97.8 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 312: Rating of Product Components (%) _June 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 13.6 16.7 29.8 14.2 25.7 100
Travel agents 3.1 11.7 20.0 10.4 54.8 100
Immigration 2.5 12.1 39.1 22.0 24.4 100
Customs 2.6 11.6 38.6 21.6 25.6 100
Accommodation 2.2 8.9 26.3 25.7 36.8 100
Restaurants 34 14.3 33.5 16.6 32.2 100
Night life 3.5 11.1 23.3 15.6 46.4 100
Hotel staff 1.9 8.3 19.2 11.6 59.0 100
Security 3.6 14.8 30.9 13.0 37.7 100
Friendliness of people 2.2 9.7 27.9 33.9 26.3 100
Taxis/ hired cars 2.6 10.2 33.3 19.7 34.2 100
Tours/ excursions 1.0 5.0 16.0 8.5 69.5 100
Other 0.5 0.3 1.1 2.1 95.9 100

Table 313: Rating of Product Components (%) _April to June 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 13.1 16.6 31.3 15.0 24.0 100
Travel agents 3.4 10.3 214 10.1 54.8 100
Immigration 3.2 125 38.5 23.4 224 100
Customs 2.9 119 39.1 22.6 23.6 100
Accommodation 2.3 10.0 27.4 26.1 34.3 100
Restaurants 3.2 14.3 33.7 17.7 31.2 100
Night life 3.4 11.2 22.0 14.3 49.1 100
Hotel staff 2.2 8.5 19.2 13.1 57.0 100
Security 5.1 14.8 310 13.9 35.2 100
Friendliness of people 2.4 9.1 28.1 36.2 24.2 100
Taxis/ hired cars 2.8 10.2 33.9 20.5 32.7 100
Tours/ excursions 1.5 3.0 15.6 8.3 69.0 100
Other 0.4 0.4 1.4 1.5 96.4 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 314: Rating of Product Components (%) _Jan to June 16
PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total

Airline connections 11.3 17.0 31.6 16.6 23.5 100
Travel agents 34 10.3 22.0 10.9 53.5 100
Immigration 3.9 13.7 37.1 23.5 21.9 100
Customs 3.5 12.7 37.8 224 23.6 100
Accommodation 2.2 9.9 28.6 25.9 33.3 100
Restaurants 3.5 14.9 32.8 16.4 32.4 100
hl_ight life 41 11.3 21.0 12.8 50.9 100
Hotel staff 2.7 9.3 19.7 12.7 55.6 100
Security 5.8 15.0 29.2 13.0 37.0 100
Friendliness of people 3.2 10.0 27.8 33.6 25.4 100
Taxis/ hired cars 3.1 10.5 32.5 20.4 33.5 100
Tours/ excursions 1.8 5.3 14.7 8.5 69.7 100
Other 0.5 0.7 1.7 14 95.8 100

Table 315: Rating of Product Components (%) _July16
PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total

Airline connections 9.3 18.4 33.8 17.1 21.3 100
Travel agents 2.7 7.7 25.8 13.4 50.4 100
Immigration 4.7 12.0 38.5 23.8 20.9 100
Customs 4.2 114 39.5 23.1 21.9 100
Accommodation 2.2 11.0 30.9 27.9 28.0 100
Restaurants 2.0 16.2 34.0 17.3 30.5 100
Night life 4.4 13.9 19.6 10.0 52.1 100
Hotel staff 24 8.5 23.9 20.8 46.4 100
Security 4.5 15.5 28.0 15.5 36.0 100
Friendliness of people 4.2 8.7 26.9 36.4 23.9 100
Taxis/ hired cars 3.8 8.5 29.8 27.3 30.5 100
Tours/ excursions 2.2 3.0 14.5 11.0 67.2 100
Other 0.5 0.8 1.3 0.9 96.4 100
Surveys Department Telephone Number 231 2649 & 231 2650
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34 Main and Hope Streets
Georgetown Page 152 of 239



Table 316: Rating of Product Components (%) _Aug 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 9.1 17.3 33.7 15.2 24.6 100
Travel agents 4.4 11.5 22.3 13.7 45.1 100
Immigration 6.3 154 33.3 21.1 23.9 100
Customs 5.1 15.9 36.4 18.3 24.3 100
Accommodation 2.1 14.8 25.7 26.0 314 100
Restaurants 3.7 16.4 30.5 14.3 35.1 100
Night life 3.7 14.8 20.2 9.6 49.4 100
Hotel staff 4.5 12.3 19.7 1211 51.3 100
Security 6.5 17.6 20.5 13.7 41.6 100
Friendliness of people 5.1 12.5 27.0 25.3 30.1 100
Taxis/ hired cars 3.1 11.8 28.6 21.3 35.2 100
Tours/ excursions 3.1 8.0 18.5 8.0 61.8 100
Other 0.1 1.7 0.5 0.7 57.1 100

Table 317: Rating of Product Components (%) _Sep 16

PRODUCT COMPONENTS Poor| Average Good| Excellent] Not Stated Total
Airline connections 6.9 14.8 31.5 18.9 28.0 100
Travel agents 2.9 8.0 23.6 14.3 30.2 100
Immigration 4.3 8.5 36.5 20.9 29.9 100
Customs 4.4 12.7 34.8 20.9 27.2 100
Accommodation 2.7 11.4 28.7 27.2 30.0 100
Restaurants 3.9 14.0 334 13.3 35.4 100
Night life 4.8 12.9 15.8 11.5 510 100
Hotel staff 2.1 9.2 22.2 15.0 514 100
Security 4.2 18.9 24.1 11.7 41.0 100
Friendliness of people 3.2 9.5 311 23.6 32.7 100
Taxis/ hired cars 3.0 12.6 29.4 19.6 35.3 100
Tours/ excursions 1.2 5.6 19.5 9.5 64.1 100
Other 0.2 0.1 0.2 0.9 98.5 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 318: Rating of Product Components (%) _July to Sep 16

PRODUCT COMPOMNENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 8.7 17.2 33.2 16.9 24.1 100
Travel agents 3.3 9.4 24.0 13.7 49.6 100
Immigration 5.2 12.4 36.2 22.1 24.1 100
Customs 4.0 13.3 37.3 20.9 24.0 100
Accommaodation 2.3 12.4 28.5 27.0 29.7 100
Restaurants 3.1 15.7 32.6 15.3 33.3 100
Night life 3.0 14.0 20.0 10.2 20.9 100
Hotel staff 3.1 9.2 22.0 16.3 49.4 100
Security 3.1 17.1 24.7 13.9 39.2 100
Friendliness of people 4.3 10.2 27.9 29.4 28.2 100
Taxis/ hired cars 3.4 10.7 29.3 23.3 33.3 100
Tours/ excursions 2.3 6.2 17.2 9.8 64.5 100
Other 0.3 1.0 0.8 0.8 897.1 100

Table 319: Rating of Product Components (%) Oct 16

PRODUCT COMPONENTS Poor| Average Good| Excellent] Not Stated Total
Airline connections 6.8 12.4 3.7 20.5 28.7 100
Travel agents 3.5 8.7 21.5 11.4 4.8 100
Immigration 2.7 115 344 211 30.3 100
Customs 3.0 12.6 32.2 21.1 31.1 100
Accommodation 1.6 9.3 30.3 23.9 35.0 100
Restaurants 2.9 13.4 29.3 13.5 40.8 100
Night life 6.1 126 13.5 9.5 58.3 100
Hotel staff 1.8 114 18.2 16.2 52.3 100
Security 3.7 16.4 22.5 9.0 46.5 100
Friendliness of people 4.4 B.7 29.3 24.2 33.4 100
Taxis/ hired cars 1.7 8.2 32.1 19.5 38.5 100
Tours/ excursions L6 6.2 11.3 6.4 74.5 100
Other 0.3 0.2 1.0 0.4 98.1 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 320: Rating of Product Components (%) _Nov 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 7.2 14.3 30.2 24.2 24.1 100
Travel agents 2.6 8.9 22.6 17.5 458.4 100
Immigration 4.1 13.7 3.1 23.9 24.3 100
Customs 2.0 12.6 37.0 22.8 23.5 100
Accommodation 0.7 13.7 32.6 24.3 28.8 100
Restaurants 4.2 18.9 29.5 15.0 32.3 100
N_ight life 6.3 17.1 16.7 9.6 50.3 100
Hotel staff 14 8.1 25.0 20.6 44.4 100
Security 7.3 15.2 23.3 13.9 38.1 100
Friendliness of people 4.6 11.2 26.3 27.6 30.4 100
Taxis/ hired cars 2.7 6.4 31.7 25.2 34.0 100
Tours/ excursions 0.5 3.3 20.2 8.0 65.5 100
Other 0.3 0.1 0.8 0.3 98.5 100

Table 321: Rating of Product Components (%) _Dec 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 9.2 14.1 21.5 22.8 32.3 100
Travel agents 2.1 14.6 19.3 13.0 51.0 100
Immigration 3.4 10.8 30.6 21.6 337 100
Customs 2.8 8.8 33.6 20.8 34.0 100
Accommodation 3.7 13.2 30.7 16.7 35.6 100
Restaurants 2.3 14.3 27.6 11.5 44.3 100
Night life 7.2 15.0 14.1 6.0 54.6 100
Hotel staff 21 10.7 13.0 15.3 54.0 100
Security 71 17.3 23.8 8.2 43.6 100
Friendliness of people 24 114 26.7 22.6 37.0 100
Taxis/ hired cars 1.4 9.1 30.0 19.6 39.9 100
Tours/ excursions 0.4 4.9 14.6 6.7 73.4 100
Other 0.1 0.1 19 1.5 596.4 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 322: Rating of Product Components (%) _Oct to Dec 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 7.8 13.7 27.6 22.6 28.3 100
Travel agents 2.7 10.8 21.1 14.2 51.2 100
Immigration 34 12.0 33.0 22.3 29.3 100
Customs 2.6 11.3 34.4 21.6 30.1 100
Accommodation 2.0 12.3 31.2 21.5 32.9 100
Restaurants 3.2 15.7 28.8 134 38.9 100
Night life 6.5 16.1 149 8.3 54.1 100
Hotel staff 1.8 9.9 20.8 17.5 50.0 100
Security 6.8 16.3 24.1 10.5 42.4 100
Friendliness of people 3.8 10.5 27.3 24.9 33.5 100
Taxis/ hired cars 2.0 7.8 31.2 21.6 37.4 100
Tours/ excursions 0.8 5.4 15.7 7.3 70.9 100
Other 0.2 0.1 1.2 0.8 97.7 100

Table 323: Rating of Product Components (%) _July to Dec 16

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections B.3 15.5 30.6 19.6 26.0 100
Travel agents 3.0 10.1 22.7 13.9 50.3 100
Immigration 4.3 12.2 34.7 22.2 26.5 100
Customs 3.6 12.4 35.9 21.2 26.8 100
Accommodation 2.2 12.4 29.8 24.5 31.2 100
Restaurants 3.1 15.7 30.8 14.4 35.9 100
Night life 5.7 15.0 17.6 9.3 52.4 100
Hotel staff 2.5 9.6 214 16.9 49.7 100
Security 3.9 16.7 24.4 12.3 40.7 100
Friendliness of people 4.0 10.4 27.6 27.3 30.7 100
Taxis/ hired cars 2.7 9.3 30.2 22.5 35.2 100
Tours/ excursions 1.6 2.8 16.5 8.0 67.5 100
Other 0.3 0.6 1.0 0.8 97.4 100
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 324: Rating of Product Components by Country of Residence (Average Rating) _Jan
16

PRODUCT COMPOMNENTS US.A| Canadal] U.K. |Caribbean South Other Total
America
Airline connections 6.3 6.4 5.2 6.2 6.8 6.2 6.2
Travel agents 6.6 6.3 7.2 6.8 6.5 58 6.6
Immigration 71 G.6 6.6 7o 6.6 6.1 6.9
Customs 71 6.7 5.9 71 6.8 6.6 7.0
Accommodation 7.3 7.0 a.0 75 77 6.1 7.4
Restaurants 6.5 6.5 6.7 6.7 6.8 56 6.6
Night life 6.1 6.3 6.9 6.4 6.7 h2 6.3
Hotel staff 549 6.2 6.3 6.6 7.3 6.2 6.4
Security 55 6.0 6.0 6.1 6.7 56 6.0
Friendliness of people 6.7 7.2 6.8 7.2 6.9 6.6 7.1
Taxis/ hired cars 7.0 6.9 7.4 71 7.0 6.6 7.1
Tours/ excursions 6.3 6.3 75 7.0 7.0 54 6.7
Other 55 6.2 6.5 6.5 7.0 3.0 6.0

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 325: Rating of Product Components by Country of Residence (Average Rating)
_Febl6

PRODUCT COMPOMNENTS U.S.A|] Canada U.K.| Caribbean South Other Total
America
Airline connections 6.4 6.4 55 6.5 7.3 6.2 6.4
Travel agents 67 G4 67 6.9 6.6 6.3 67
Immigration 7.0 6.4 6.7 72 6.7 6.5 6.9
Customs 6.9 6.3 6.9 73 6.6 6.6 7.0
Accommodation 7.6 7.4 78 75 7.1 7.0 75
Restaurants 6.7 6.3 6.7 6.5 6.8 6.4 6.6
Night life 6.0 K 6.4 6.5 6.3 58 6.2
Hotel staff 6.4 6.0 6.0 6.9 7.2 6.6 6.6
Security 6.0 5.1 6.3 6.4 6.4 6.1 6.1
Friendliness of people 7.3 6.8 75 75 7.3 7.4 7.3
Taxis/ hired cars 7.0 6.9 72 7.3 6.9 6.6 71
Tours/ excursions 6.5 6.9 7.4 6.9 6.5 6.6 6.8
Other 6.2 5.2 5.3 6.8 5.3 44 6.0

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 326: Rating of Product Components by Country of Residence (Average Rating)
_March16

PRODUCT COMPOMENTS U.5.A|] Canada U.K.| Caribbean South Other Total
America
Airline connections 6.1 6.0 5.2 6.3 71 77 6.2
Travel agents 549 6.2 5.8 6.8 [ 7.7 6.6
Immigration [ 7.3 6.4 75 [ 6.7 7.3
Customs 7.2 75 6.5 75 7.3 6.3 7.3
Accommodation 2.0 3.3 7.8 75 7.4 6.1 [lls]
Restaurants 72 7.7 6.8 71 6.8 6.5 71
Night life 6.1 7.3 6.7 6.4 6.3 6.3 6.5
Hotel staff 7.6 6.9 75 7.3 7.3 6.7 7.3
Security 5.4 b4 6.6 6.8 6.3 6.4 6.4
Friendliness of people 8.0 3.3 7.4 8.2 7.6 a7 8.1
Taxis/ hired cars 7.3 75 6.5 7.4 71 74 7.3
Tours/ excursions 6.3 6.6 f.2 7.2 6.0 77 5.9
Other 55 47 4.0 75 7.0 7.0 6.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 327: Rating of Product Components by Country of Residence (Average Rating) _Jan
to March16

PRODUCT COMPOMENTS US.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 5.8 6.1 34 6.4 6.6 5.4 5.8
Travel agents 6.5 5.7 55 75 5.6 6.2 6.5
Immigration 71 7.0 5.8 75 72 6.2 7.0
Customs 7.2 6.6 6.0 7.6 6.1 6.7 7.1
Accommodation 74 7.3 7.2 75 6.3 6.7 7.3
Restaurants 7.2 6.5 6.1 6.9 6.1 5.6 6.8
Night life 7.5 6.7 6.7 7.1 5.5 5.7 7.0
Hotel staff 7.0 6.6 5.8 7.1 6.5 6.8 6.2
Security 6.3 5.8 57 7.0 6.1 6.1 6.4
Friendliness of people 7.8 76 749 8.0 71 6.9 7.8
Taxis/ hired cars 7.3 7.2 6.0 75 6.8 6.2 7.1
Tours/ excursions 7.2 75 5.2 75 7.0 49 6.9
Other 76 10.0 7.0 8.2 5.5 0 7.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 328: Rating of Product Components by Country of Residence (Average Rating)
_April 16

PRODUCT COMPOMENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.1 5.8 3.8 6.3 71 5.2 58
Travel agents 6.7 6.6 5.3 6.9 6.9 6.2 6.5
Immigration 7.4 7.0 6.5 7.4 6.9 6.8 72
Customs 7.4 71 6.5 7.4 6.7 6.8 72
Accommodation 78 7.0 7.6 [N 6.7 6.9 7.6
Restaurants 6.8 6.5 6.4 7.0 6.9 7.3 6.8
Night life 71 6.6 6.7 6.8 6.1 6.9 6.9
Hotel staff 72 7.2 7.2 6.8 6.5 6.4 7.0
Security 6.3 6.1 6.7 6.8 6.6 6.5 6.6
Friendliness of people 7T 75 7.9 8.1 7.4 7.3 78
Taxis/ hired cars 73 7.1 71 7.3 7.0 6.3 72
Tours{ excursions 72 7.4 6.7 71 7.0 7.6 71
Other 8.1 8.0 45 75 74 7.0 75

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 329: Rating of Product Components by Country of Residence (Average Rating)
_May 16

PRODUCT COMPONENTS u.s.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.0 6.0 4.0 6.3 6.9 5.2 5.9
Travel agents 6.5 6.2 5.4 7.0 6.6 6.8 6.5
Immigration 7.3 7.1 6.3 75 71 6.6 7.2
Customs 7.3 7.1 6.4 75 6.7 6.6 7.2
Accommodation [N} 75 7.6 7.6 6.8 6.5 75
Restaurants 7.0 6.8 6.4 7.0 6.6 6.5 6.9
Night life 7.0 6.8 6.7 6.7 6.0 6.4 6.8
Hotel staff 7.2 6.9 6.9 7.1 6.7 6.6 7.0
Security 6.3 5.8 6.4 6.9 6.4 6.4 6.5
Friendliness of people 78 7.7 7.8 8.1 7.4 7.8 7.9
Taxis/ hired cars 7.3 7.2 6.7 7.4 7.0 6.7 7.2
Tours/ excursions 71 7.2 6.2 7.2 6.8 7.2 7.0
Other 7.0 7.0 45 76 6.9 7.0 73

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 330: Rating of Product Components by Country of Residence (Average Rating)
~June 16

PRODUCT COMPOMNENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.1 6.2 4.5 6.4 7.1 6.2 5.1
Travel agents 6.5 6.3 58 7.0 6.6 6.6 6.6
Immigration 7.2 6.8 6.4 7.3 6.9 6.6 71
Customs 72 6.7 6.5 74 6.7 6.6 71
Accommodation 7T 7.5 [N 7.5 6.9 6.7 7.5
Restaurants 6.9 6.6 6.5 6.8 6.7 6.5 6.8
Night life 6.8 6.3 6.6 6.6 6.1 6.1 6.6
Hotel staff 7.0 6.5 6.6 7.0 G.9 6.6 6.9
Security 6.2 b5 6.4 6.7 6.4 6.2 6.4
Friendliness of people [N} T4 [N} 7.9 7.3 7.6 [N}
Taxis/ hired cars 72 71 6.8 7.3 6.9 6.7 7.2
Tours/ excursions 6.9 71 6.6 71 6.7 7.0 7.0
Other 7.2 5.8 49 72 6.4 49 6.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 331: Rating of Product Components by Country of Residence (Average Rating)
_April to June 16

PRODUCT COMPOMENTS u.s.A| Canada U.K.] Caribbean South Other Total
America
Airline connections 6.0 6.0 4.0 6.3 6.9 6.2 5.9
Travel agents 6.5 6.2 54 7.0 G.6 G.8 6.5
Immigration 7.3 71 6.3 75 7.1 6.6 7.2
Customs 7.3 7.1 6.4 7.5 8.7 6.6 [
Accommodation [N 7.5 T 7.6 6.8 6.5 7.5
Restaurants 7.0 6.8 6.4 7.0 6.6 6.5 6.9
Night life 7.0 6.3 6.7 6.7 6.0 6.4 6.8
Hotel staff 7.2 6.9 6.9 7.1 6.7 6.6 7.0
Security 6.3 5.8 6.4 6.9 6.4 6.4 6.5
Friendliness of people 7.8 7T 7.8 8.1 74 7.8 7.9
Taxis/ hired cars 7.3 7.2 6.7 74 7.0 8.7 [
Tours/ excursions 7.1 7.2 6.2 7.2 6.8 7.2 7.0
Other 79 7.0 45 76 6.9 7.0 7.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 332: Rating of Product Components by Country of Residence (Average Rating) _Jan
to June 16

PRODUCT COMPONENTS u.s.A] Canada U.K.| Caribbean South Other Total
America
Airline connections 6.1 6.2 45 6.4 71 6.2 6.1
Travel agents 6.5 6.3 5.8 7.0 6.6 6.6 6.6
Immigration 7.2 6.8 6.4 7.3 6.9 6.6 71
Customs 7.2 6.7 6.5 74 6.7 6.6 7.1
Accommodation 7T 7.5 7T 75 6.9 6.7 75
Restaurants 6.9 6.6 6.5 6.8 6.7 6.5 6.8
Night life 6.8 6.3 6.6 6.6 6.1 6.1 6.6
Hotel staff 7.0 6.5 6.6 7.0 6.9 6.6 6.9
Security 6.2 55 6.4 6.7 6.4 6.2 6.4
Friendliness of people 77 74 77 74 7.3 76 77
Taxis/ hired cars 72 71 6.8 7.3 6.9 6.7 72
Tours/ excursions 6.9 71 6.6 71 6.7 7.0 7.0
Other 7.2 5.3 49 7.2 6.4 49 6.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 333: Rating of Product Components by Country of Residence (Average Rating)
_July16

PRODUCT COMPOMENTS U.5.A|] Canada U.K.| Caribbean South Other Total
America
Airline connections 5.6 5.9 4.7 71 6.7 5.6 6.2
Travel agents 7.2 59 5.4 7.4 6.8 6.8 7.0
Immigration [ 6.4 5.6 73 7.0 75 71
Customs 7.2 6.3 6.0 7.4 7.0 7.8 71
Accommodation 7.7 2.1 7.6 7.3 6.7 7.6 7.5
Restaurants 71 71 6.5 6.7 6.2 71 6.9
Night life 6.3 6.3 6.4 6.2 53 58 6.2
Hotel staff 74 7.4 7.0 78 7.1 6.8 75
Security 6.5 T 6.9 6.8 6.0 71 6.6
Friendliness of people 8.0 7.6 7.8 7.5 7.5 8.8 7.8
Taxis/ hired cars 7.6 6.9 7.4 77 7.3 6.7 75
Tours/ excursions 75 7.3 7.4 72 6.6 4.8 71
Other 6.9 6.0 10.0 5.1 7.0 55 6.2

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 334: Rating of Product Components by Country of Residence (Average Rating) _Aug
16

PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 52 6.1 55 7.2 T 52 6.2
Travel agents 6.2 6.3 44 7.3 5.4 5.2 6.6
Immigration 6.9 6.1 5.6 71 6.0 5.2 6.7
Customs 6.7 6.3 5.4 6.9 6.6 b 6.7
Accommodation 7.3 7.5 7.2 7.3 6.4 [lls] 7.3
Restaurants 6.8 6.4 6.8 6.5 5.9 6.2 6.6
Night life 6.4 5.8 6.5 5.8 5.8 5.5 6.0
Hotel staff 6.7 5.7 6.1 6.5 6.2 53 6.4
Security hB 5.4 6.9 6.6 5.0 58 6.1
Friendliness of people 6.8 6.8 6.8 75 6.7 6.2 71
Taxis/ hired cars 71 6.8 7.6 7.3 5.9 6.9 71
Toursf excursions 6.2 6.5 8.2 6.8 5.8 5.9 6.6
Other 55 5.0 10.0 6.0 7.0 0 5.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 335: Rating of Product Components by Country of Residence (Average Rating) _Sep
16

PRODUCT COMPOMENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 5.6 5.9 5.0 7.2 e 7.3 B.6
Travel agents 6.2 6.3 42 [ 6.0 7.3 7.0
Immigration 72 6.5 6.6 7.3 6.4 7.9 72
Customs 7.0 6.7 6.6 7.0 6.0 [ 7.0
Accommaodation 8.1 7.3 6.5 7.3 7.1 7.0 7.4
Restaurants 6.6 6.3 6.2 6.7 7.2 5.0 6.6
Night life 7.0 6.5 6.6 6.1 6.0 449 6.3
Hotel staff 6.7 6.4 5.8 7.3 7.7 7.a 71
Security 5T 54 58 6.6 6.7 5.3 6.2
Friendliness of people 7T 6.7 9.1 7.2 6.9 72 7.3
Taxis/ hired cars 6.5 7.2 7.9 [ 7.0 7.3 7.0
Tours/ excursions 7.0 6.6 55 7.3 7.0 57 7.1
Other 1.0 0 0 8.3 0 0 77

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 336: Rating of Product Components by Country of Residence (Average Rating)
_July to Sep 16

PRODUCT COMPOMENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 5.5 6.0 5.0 7.1 6.3 57 f.3
Travel agents 6.6 6.1 49 74 6.4 6.2 6.9
Immigration 71 6.3 5.8 7.2 6.6 6.8 7.0
Customs 7.0 6.4 6.1 71 6.7 71 6.9
Accommodation [lls] [N 7.2 7.3 6.7 75 74
Restaurants 6.9 6.7 6.5 6.6 6.4 6.5 6.7
Night life 6.5 6.2 6.5 6.1 56 55 6.2
Hotel staff 7.0 6.6 6.4 7.2 7.0 6.6 7.1
Security 6.0 5.6 6.7 6.7 5.9 6.4 6.3
Friendliness of people 75 7.2 7.8 7.4 71 77 7.4
Taxis/ hired cars 72 6.9 75 7.4 6.9 6.9 7.3
Toursf excursions 6.9 6.8 7.5 7.1 6.5 5.3 6.9
Other 6.4 5.3 10.0 6.1 7.0 55 6.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 337: Rating of Product Components by Country of Residence (Average Rating) _Oct
16

PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 57 6.4 7.0 7.3 7.3 6.7 6.8
Travel agents 6.0 71 7.7 6.9 6.1 7.0 6.7
Immigration [ 7.4 6.2 7.3 5.9 6.9 7.2
Customs 6.9 71 6.2 7.4 6.3 7.0 7.1
Accommodation 7.8 79 75 7.4 6.5 7.0 75
Restaurants 6.5 6.8 7.0 7.0 5.4 6.1 6.7
Night life 6.0 57 7.0 6.0 5.5 44 5.9
Hotel staff 6.6 72 8.6 7.2 6.4 7.2 71
Security 57 51 6.3 6.2 6.6 6.0 5.9
Friendliness of people 7.0 [ 8.8 7.4 71 7.2 7.3
Taxis/ hired cars 7.3 6.6 6.8 [N 6.6 74 74
Tours/ excursions 5.4 71 10.0 7.0 5.1 5.1 6.6
Other 5.3 55 10.0 7.0 10.0 7.0 6.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgetown Page 163 of 239



Table 338: Rating of Product Components by Country of Residence (Average Rating) _Nov
16

PRODUCT COMPONENTS u.s.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.4 6.1 3.0 7.3 7.3 6.9 5.5
Travel agents 6.5 7.0 38 7.3 7.4 7.9 7.2
Immigration [N 6.7 5.6 7.3 6.7 6.2 71
Customs 74 6.9 5.4 75 56 7.3 7.2
Accommodation 7.6 7.6 7.8 7.3 a8y 6.6 74
Restaurants 6.8 6.7 54 6.5 78 5.0 6.5
Night life 6.3 53 6.6 59 5.0 438 58
Hotel staff 7.3 6.0 8.1 7.8 a7 6.9 75
Security 54 53 51 6.6 7.0 6.0 6.2
Friendliness of people 7.5 7.8 7.2 7.1 6.5 8.3 7.3
Taxis/ hired cars [ 7.1 6.8 7.8 72 7.4 7.6
Toursf excursions 6.7 7.2 6.9 7.3 6.8 7.1 7.2
Other 7.0 10.0 . 5.3 . 7.0 6.2

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 339: Rating of Product Components by Country of Residence (Average Rating) _Dec
16

PRODUCT COMPOMENTS U.5.A|] Canada U.K.| Caribbean South Other Total
America
Airline connections 5.4 6.1 Ny 7.2 56 6.2 G.6
Travel agents 6.2 6.6 4.1 7.2 5.0 59 6.6
Immigration 75 6.7 6.1 7.6 5.4 6.3 7.2
Customs [N 6.9 6.1 7.6 b 6.6 7.3
Accommodation 7.9 7.2 G.49 6.7 47 6.0 6.8
Restaurants 6.1 6.7 6.8 6.9 5.3 6.9 G.6
Night life hY 6.3 by 51 49 42 53
Hotel staff 59 6.3 6.6 7.4 5.8 7.6 7.0
Security 48 5 5.3 6.0 5.0 6.7 58
Friendliness of people 7.7 7.0 8.0 7.3 7.4 6.5 7.3
Taxis/ hired cars 7.3 6.4 6.9 7.9 55 72 74
Tours/ excursions 7.0 6.9 6.2 7.3 6.5 7.4 7.1
Other 7.0 8.5 7.0 6.7 10.0 . 8.1

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 340: Rating of Product Components by Country of Residence (Average Rating) _Oct
to Dec 16

PRODUCT COMPONENTS U.5.A|] Canada U.K.| Caribbean South Other Total
America
Airline connections 58 6.2 438 7.3 6.5 6.6 6.7
Travel agents 6.2 6.9 47 7.2 5.7 6.9 6.9
Immigration 74 6.9 5.9 74 5.8 6.4 7.1
Customs 72 7.0 6.0 75 58 7.0 7.2
Accommodation [ [lls] 7.5 71 6.1 6.5 7.2
Restaurants 6.4 6.7 6.2 6.7 5.9 5.9 6.6
Night life 6.0 5.7 6.2 57 5.1 4.4 5.6
Hotel staff 6.5 6.4 77 75 6.6 7.3 7.2
Security 53 53 54 6.3 58 6.2 6.0
Friendliness of people 73 75 78 7.2 7.1 7.4 7.3
Taxis/ hired cars 73 6.7 6.8 7.8 6.1 7.4 75
Tours/ excursions 6.3 71 7.2 7.2 6.3 6.8 7.0
Other 5.8 76 85 6.4 10.0 7.0 7.2

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 341: Rating of Product Components by Country of Residence (Average Rating)
_July to Dec 16

PRODUCT COMPOMENTS US.A|] Canada U.K.| Caribbean South Other Total
America
Airline connections 5.6 6.1 49 7.2 6.4 6.2 6.5
Travel agents 6.5 6.5 43 7.3 6.1 6.6 6.9
Immigration 7.2 6.6 5.8 7.3 6.2 6.6 71
Customs 71 6.7 6.0 7.3 6.3 71 71
Accommodation [ 7.6 7.3 7.2 6.4 7.0 7.3
Restaurants 6.8 6.7 6.4 6.7 6.1 6.2 6.6
Night life 6.3 5.8 6.4 59 53 5.0 59
Hotel staff 6.9 6.5 7.0 74 6.8 6.9 71
Security 58 55 6.2 6.5 59 6.3 6.2
Friendliness of people 74 7.3 [ 7.3 71 75 7.4
Taxis/ hired cars 72 6.8 7.3 7.6 6.6 71 74
Tours/ excursions 6.8 6.9 7.3 7.2 6.4 6.1 7.0
Other 6.2 5.9 95 6.3 95 6.4 6.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 342: Rating of Product Components by Purpose of Visit (Average Rating) _Jan 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total
Relatives|  Travel| StudyTour Events| Climate| Tourism
Airline connections 65 62 61 a7 ss[ 53 a8l 100 19 45 62
Travel agents 6.9 64 64 47 74 6.3 1] 100 10 61 66
Immigration 73 59 6.8 a7 78 5.3 7.0 70 66| 73] 69
Customs 74 6.1 6.8 45 7.6 6.1 7.0 70 19 10 10
Accommodation 7.5 70 17 49 1.2 6.3 6.0 40 10| 65 74
Restaurants 7.0 6.3 64 49 74 74 40 40 51 42] 66
Night life 6.9 5.6 6.1 35 6.3 64 7.0 0 50| 48] 63
Hotel staff 6.6 74 59 38 5.3 5.6 40 7.0 68| 68 64
Security 6.3 5.1 5.5 43 6.5 5.3 5.5 10 66 53 60
Friendliness of people 74 74 6.8 47 17 6.1 64 7.0 K R
Taxis/ hired cars 7.6 6.9 65| 47 6.9 6.5 8.5 70 X B K
Tours/ excursions 74 64 6.3 5.0 5.5 a7 1.0 10 64 78 67
Other 7.0 5.1 51l 43 8.5 7. 0 0 10 0 60

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 343: Rating of Product Components by Purpose of Visit (Average Rating) _Feb16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal | To Enjoy [Adventure| Other]  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 6.3 6.2 6.5 5.1 ] 6.5 55 100 agl 71l 65
Travel agents 6.8 6.0 6.1 6.3 ) 6. s 100 68| 84 66
Immigration 6.9 6.4 5.8 70 0 7.0 6.2 70 68| 7] 63
Customs 6.8 6.5 70 70 ) 6.2 6.3 7.0 68| 80 63
Accommodation 74 74 8.2 6.0 ) 7.2 70 100 8| 12l s
Restaurants 6.3 59 6.1 40 ) 5.9 6.1 0 18] 52 62
Night life 6.3 5.1 6.1 25 0 5.3 5.0 0 53| 55 64
Hotel staff 6.8 67 5.1 53 ) 5.5 6.3 0 86| 42 64
Security 5.5 5.1 6.3 40 ) 48 37 0 58| 66| 56
Friendliness of people 73 6.8 7.2 78 ) 74 68 100 T E R
Taxis/ hired cars 74 6.7 74 55 ) 6.8 13 100 70| 65 69
Tours/ excursions 7.2 5.1 74 64 ) 8.3 T 0 5| 10 70
Other 5.8 50 75 ) ) 0 7.0 0 I

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 344: Rating of Product Components by Purpose of Visit (Average Rating) _March16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal | To Enjoy [Adventure| Other]  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 70 6.2 70 7. 7.0 49 64 7.0 65 53 66
Travel agents 75 6.6 6.6 83 7.0 6.2 14 70 a5 54 69
Immigration 76 6.5 6.5 70 7.0 17 7.2 7.0 63| 74 70
Customs 75 6.6 6.8 7.2 7.0 8.0 18 70 X A R
Accommodation 78 74 80 6.8 7.0 78 8.5 70 65 58] 76
Restaurants 70 6.6 6.8 6.1 7.0 6.6 1.2 7.0 63| 51 67
Night life 6.9 54 6.3 5.5 7.0 6.9 16 0 a0 a8l 62
Hotel staff 73 73 5.2 85 7.0 5.9 70 0 65 60| 69
Security 6.9 64 5.2 6.8 7.0 64 59 70 15 64 65
Friendliness of people 80 71 73 78 40 78 79 70 68| 7] 76
Taxis/ hired cars 7.6 74 7.2 70 7.0 74 6.8 7.0 13l ey 72
Tours/ excursions 76 6.3 6.5 9.2 7.0 6.8 6.6 0 63| 43 69
Other 76 78 35 70 D 5.5 70 0 o 100f 60

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 345: Rating of Product Components by Purpose of Visit (Average Rating) Jan to

March16
PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 6. 6.2 6.5 6.1 5.5 5.2 5.8 9.0 68| 58 64
Travel agents 7.0 64 6.6 6.1 74 6.3 57 9.0 65| 68 67
Immigration 73 64 6.7 6.2 78 6.8 6. 70 65| 75 69
Customs 73 64 6.9 6.3 7.6 74 7.0 7.0 69 74 70
Accommodation 7.6 7.2 8.0 6.0 7.2 74 7.6 7.0 12l 64 75
Restaurants 6.8 6.3 6.6 50 74 6.7 6.5 5.5 64 53 65
Night life 6.8 55 6.3 34 6.3 6.3 6.2 0 a9 49 62
Hotel staff 6.9 74 6.0 5.9 54 5.1, 64 70 13| 58] 65
Security 64 59 6.0 5.0 6.5 5.8 49 40 66] 63 6.1
Friendliness of people 7.6 13 74 6.9 7.6 74 7.2 8.0 15 17 13
Taxis/ hired cars 1.5 6.9 6.9 5.5 6.9 1.0 1.2 8.0 1.2 63 1.4
Tours/ excursions 74 6.0 67 7.0 5.6 6.3 55 1.0 1 59 68
Other 7. 5.5 53 49 8.5 6.0 7.0 0 10 48] 60

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department

Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 346: Rating of Product Components by Purpose of Visit (Average Rating) _Aprill6

PRODUCT COMPONENTS] Vacation| Business) Visit Friends/| Nature| Scientific/| DayTrip| Personal | To Enjoy [Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Airline connections 6.4 6.4 6.1 15 100 44 5.1 0 1.2 67 64
Travel agents 6.9 64 6.5 70 7.0 6.3 6.3 ) 83l 60 66
Immigration 74 70 6.9 8.2 40 79 8.0 D sd| 12 63
Customs 14 70 7.0 8.8 40 78 7.8 ) 8l 12l 10
Accommodation 7.5 7.0 8.1 8.8 40 71 87 ) 68| 79[ 75
Restaurants 7.0 6.5 13 8.5 40 73 7.9 ) 68| 80 65
Night life 6.8 6.4 6.1 70 10 73 5.8 ) 0| 53 67
Hotel staff 71 74 16 93 40 78 7.6 ) 19 82 67
Security 6.5 6.4 6.5 76 10 7.2 45 0 74 68 59
Friendliness of people 8.1 8.0 17 93 1.0 79 84 ) 79 95 76
Taxis/ hired cars 74 73 74 78 40 69 7.6 ) X K
Tours/ excursions 11 6.9 6.8 94 40 40 5.8 0 gof 74 1.0
Other 1.6 43 6.3 0 o 100 0 ) 8.5 |

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 347: Rating of Product Components by Purpose of Visit (Average Rating) _May 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 5.1 5.6 5.6 6.5 7.0 5.6 6.3 7.0 1] 68 58
Travel agents 6.5 64 6.2 40 0 64 6.7 ) A
Immigration 1.2 6.3 14 6.3 7.0 6.9 6.8 40 79 14 70
Customs 74 6.5 74 6.3 7.0 8.1 7.0 40 8l 14 T4
Accommodation 74 74 78 54 7.0 85 7.8 10 % EE RE
Restaurants 6. 6.5 74 38 7.0 6.2 6.5 7.0 76| 71 63
Night life 74 6.0 74 19 0 69 6.0 7.0 61| 15 70
Hotel staff 6. 73 6.5 6.1 0 6.8 7.0 10 63| 80 63
Security 6.7 6.0 59 29 0 6.1 5.2 7.0 13| 12 64
Friendliness of people 75 75 8.1 6.0 100 89 7.5 40 XY BRE
Taxis)/ hired cars 7.0 6.1 14 6.6 7.0 74 73 7.0 7L R
Tours/ excursions 6.7 5.2 15 87 100 6.0 74 40 82| 79[ 69
Other 7.5 70 2l 100 o 100 0 ) 64 85 73

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 348: Rating of Product Components by Purpose of Visit (Average Rating) _June 16

PRODUCT COMPONENTS] Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Airline connections 5.1, 6.1 5.8 6.0 6.7 40 5.2 5. 13 60 58
Travel agents 6.1 6. 6.5 7.0 7.6 40 6.3 7. 12 53 64
Immigration 74 6.3 13 8.2 6.5 74 6.8 7. % BRERE
Customs 74 6.3 7.2 5.8 7.0 8.5 6.8 7. 69| 14 72
Accommodation 79 6.8 7.5 78 6.7 70 8.0 7. 16 12 76
Restaurants 7.0 64 6.7 8.5 7.0 70 5.6 5.0 78] 64 68
Night life 74 5.3 74 40 6.5 50 6.1 8.0 6] 69 69
Hotel staff 7.2 6.7 7.0 78 8.0 5.5 5.6 49 75 64 70
Security 6.1 6.3 6.7 7.0 6.5 70 54 5. 13| 66| 66
Friendliness of people 79 13 78 ) 78 74 7.2 7. g4 80l 78
Taxis/ hired cars 7.5 6.6 7.0 8.0 78 70 64 7. g6l 61 12
Tours/ excursions 7.2 6.8 6.9 8.8 100 100 6.8 7. g1 18] 74
Other 80 94 54 0 0 8.8 15 0 70 100 75

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 349: Rating of Product Components by Purpose of Visit (Average Rating) _April to
June 16

PRODUCT COMPONENTY| Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives| Travel| StudyTour Events| Climate| Tourism
Airline connections 5.9 6.1 5.8 6.6 7.0 5.0 5.5 5.8 72l 64 59
Travel agents 6.7 6.3 64 55 75 6.2 64 70 g0 60| 65
Immigration 13 6.6 7.2 74 64 74 74 5.8 R RE
Customs 13 6.5 74 6.7 6.8 8.0 74 5.3 % B RE
Accommodation 7.6 7.0 77 67 6.5 8.0 8.2 45 FRERE
Restaurants 6.9 6.5 70 59 6.8 6.9 6.5 5.3 6] 12 69
Night life 74 5.9 70 35 5.7, 6.8 6.0 16 64 65 68
Hotel staff 7.0 7.0 74 7.2 75 7.2 6.5 28 12l 12 70
Security 6.6 6.3 64 5.2 6.0 6.9 51 5.8 73| 68 65
Friendliness of people 79 75 79 80 75 84 16 5.8 82| 86l 79
Taxis/ hired cars 13 6.9 7.2 73 74 7.0 7.0 7.0 sl 14 712
Tours/ excursions 7.0 6.8 70 20 8.8 5.5 64 5.0 g1| 78] 70
Other 78 6.7 61 100 0 2.1 15 0 B ERE

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 350: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to
June 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/ | Nature| Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 6.1 6.1 6.1 6.3 T sf 7.0 1 62 6
Travel agents 68 63 65 59 7 T EE T
Immigration & 1o 66 50 74 o 63 T E R
Customs & T T 7 R ERE 63 T RE R
Accommodation T RE 18 62 A T KR
Restaurants 69 64 68 53 o[ 68 65 57 [ 67 68
Night life o 58 61l 35 6.1 65|  60] 76 T E T
Hotel staff o 70 65 63 6.1 63 65 35 12 67 68
Security 6f| 6 63 5 63 68 50 53 1 67 64
Friendliness of people R ERE L T R A
Taxis/ hired cars 14 69 11 6.1 14 10 10 14 17 10 12
Tours/ excursions i 6o 77 63 6o 63 40 E L
Other 5 60 sl 52 g8l 1 73 ) 13 78 67

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 351: Rating of Product Components by Purpose of Visit (Average Rating) _July16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature | Scientific/ Day Trip| Personal | To Enjoy |Adventure | Others|  Total
Relatives| Travel| StudyTour Events| Climate| Tourism
Airline connections 6.2 6.2 6.4 5.8 8.5 0 6.1 79 s8] 70 62
Travel agents 7.2 64 71 70 5.0 0 74 71 69 o 70
Immigration 12l 67 o[ 58 01 of 74 78 7 Y L
Customs 1.2 6.8 69 100 7.9 0 74 13 7 RE
Accommodation 7. 15 s)| 100 6.5 0 78 49 68| 70| 75
Restaurants 7.0 6.4 4 100 49 0 6.3 5. 15 10 69
Night life 6.4 5.3 6.4 70 47 0 55 6.3 65| 0 62
Hotel staff 15 7.2 74 70 6.7 0 74 6.1 e8| 70| 75
Security 64 65 59| 48 6.1 [} 6.5 6.3 22l 100] 66
Friendliness of people T IEE 11l 13 0 79 74 Y Y T
Taxis/ hired cars KL 12l 76 67 o 80 78 T I
Tours/ excursions 6.7 6.3 23 100 75 0 8.4 5.1 T B R
Other 67 40 6.5 0 0 0 0 0 0 0 62

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets
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Table 352: Rating of Product Components by Purpose of Visit (Average Rating) _Aug 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure | Other| Total
Relatives| Travel| Study Tour, Events| Climate| Tourism
Airline connections 6.7 5.8 5.6 10 5.5 0 6.7 0 B4 46 6.2
Travel agents 10 6.4 6.2 { 5.5 0 6.8 0 84 51 6.6
Immigration 10 6.6 6.3 40 6.2 0 i 0 80[ 52 6.7
Customs 10 6.4 6.3 40 6.7 0 6.9 0 g 58 6.7
Accommodation 74 1.3 11 10.0 6.8 0 15 0 T4 15 13
Restaurants 6.8 6.0 6.4 10 6.8 0 1.6 0 74 57 6.6
Night life 6.4 54 5.6 { 6.7 0 1.3 0 6.7 58 6.0
Hotel staff 6.8 6.2 57 100 15 0 13 0 75 58 6.4
Security 6.3 5.6 55 48 5.1 0 19 0 13 54 6.1
Friendliness of people 11 1.5 6.5 10 8.7 0 1.6 0 g6 715 11
Taxis/ hired cars 15 6.6 1.0 94 59 0 19 0 R | I 11
Tours/ excursions 6.2 53 6.4 0 13 0 85 2 74 49 6.6
Other 66| 45 9.0 0 0 o 45 0 o o 58

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 353: Rating of Product Components by Purpose of Visit (Average Rating) Sep 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/ | Nature | Scientific/| DayTrip| Personal | To Enjoy [Adventure | Other| ~ Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 1.3 6.2 54 0 1.0 0 6.3 0 81 60 6.6
Travel agents 18 6.1 59 0 0 0 6.0 0 81 60 1.0
Immigration 15 6.9 10 0 40 0 6.6 0 b7l 75 1.2
Customs 1.3 6.8 6.8 0 40 0 53 0 66 68 1.0
Accommodation 11 [ 10 0 40 0 16 0 15 62 14
Restaurants 6.9 6.5 64 0 25 0 6.0 0 6.2 61 6.6
Night life 6.5 6.5 59 0 1.0 0 51 0 511 55 6.3
Hotel staff 15 11 6.3 0 1.0 0 58 0 14 65 11
Security 6.2 6.3 59 0 1.0 0 58 0 15 53 6.2
Friendliness of people 1.2 18 14 0 85 0 14 0 10| 66 1.3
Taxis/ hired cars 1.0 15 11 0 8.5 0 6.2 0 16 62 1.0
Tours/ excursions 1.3 1.2 6.1 0 0 0 6.3 0 80l &7 11
Other g9 25 0 0 0 0 0 0 s a7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department

Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 354: Rating of Product Components by Purpose of Visit (Average Rating) _July to

Sep 16
PRODUCT COMPONENTY| Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives| Travel| StudyTour, Events| Climate| Tourism
Aitline connections 66 6.1 59 34 6.2 0 6.4 8.2 so 70 63
Travel agents 13 6.3 6.3 7.0 53 0 6.8 8.1 65| 0 69
Immigration 12 6. 67 49 7.0 0 12 74 69 40 70
Customs 12 6.7 6.7 7.0 6.9 0 6.8 73 L
Accommodation 76 74 14 100 6.5 0 71 6.7 68| 70| 74
Restaurants 6.9 6.3 66 95 59 0 6.7 6.4 | o] 67
Night life 6.5 55 59 7.0 58 0 6.2 6.3 64 0 62
Hotel staff 73 6.8 6.2 75 11 0 70 73 T L A
Security 63 6.2 57 46 56 0 70 71 78 00 63
Friendliness of people 7 L 71 7.0 8.2 0 1l s g 4| 74
Taxis/ hired cars 73 11 71 85 6.4 0 i RE i I E
Tours/ excursions 69 6.1 68| 100 74 0 79 74 I E
Other 70 44 7.0 0 0 0 45 8.0 X

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 355: Rating of Product Components by Purpose of Visit (Average Rating) Oct 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total
Relatives|  Travelf Study Tour Events| Climate| Tourism
Airline connections 6.8 1.0 6.3 1.3 0 0 6.4 10 84 10 6.8
Travel agents 6.9 6.4 6.1 1.3 0 0 6.4 0 81 10 6.7
Immigration 1.5 6.8 74 53 0 0 6.8 10 69 8.2 1.2
Customs T4 6.9 1.0 53 0 0 6.8 10 13 710 74
Accommodation 1.5 1.2 18 .7 0 i 7 4 1o 82 1.5
Restaurants 7.0 6.2 6.7 13 1.0 0 6.1 0 18 63 6.7
Night life 6.0 51 6.1 8.5 | 0 51 1.0 64 52 59
Hotel staff 1.2 1.3 58 8.7 10.0 0 6.6 0 15 16 A
Security 59 6.0 6.1 1.3 0 0 47 40 1y 10 59
Friendliness of people T4 1.5 6.8 9.7 0 0 6.6 40 74 90 1.3
Taxis/ hired cars 16 13 6.9 6.7] 10.0 0 6.8 10 83 14 14
Tours/ excursions 6.8 58 6.4 9.7 1.0 0 6.1 0 83 10 6.6
Other 85| 55 55 [l 2 o 710 [l N EE

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department

Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 356: Rating of Product Components by Purpose of Visit (Average Rating) _Nov 16

PRODUCT COMPONENTS{ Vacation| Business| Visit Friends/ | Nature | Scientific/ | DayTrip{ Personal | To Enjoy [Adventure | Other| Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 14 64 55| 55 8.1 of 68 10 EEEE
Travel agents il 68 59 80 64 [ E 0 15 82 12
Immigration 12l 67 12l 18 13 o 61 10 s 65 1d
Customs 12 69| 78 7 of 69 70 so| 68 72
Accommodation 12l 10 10 9 o s 0 9 4
Restaurants 65| 64 I E 13 o 63 10 65| 700 65
Night lfe 60 56 s4 60 10.0 o 61 0 57 61 53
Hotel staff 1w 12 69| 80 14 | 74 2 83 61 14
Security 65| 63 53 70 6.0 of 63 0 65| 59| 62
Friendliness of people X R 69| 85 60 of 69 10 67 88 13
Taxis/ hired cars g 12 7 EE 53 of 68 10 19 16
Tours/ excursions 13 69 65| 80 7.0 [ E 0 12l 18 12
Other 49 50 2 2 2 Y 2 1 w62

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 357: Rating of Product Components by Purpose of Visit (Average Rating) Dec 16

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal | To Enjoy |Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Airline connections 1.0 6.3 6.3 Q 0 i 43 Q 58 756 6.6
Travel agents 14 6.5 6.1 0 0 i 49 0 67 45 6.6
Immigration 1.3 12 12 il 0 i 6.2 Q 1A[ 48 12
Customs 1.6 6.7 13 Q 0 i 6.8 Q 63 556 [
Accommodation 6.6 6.2 12 Q ] i 1.6 i 68 6.0 6.2
Restaurants 6.9 6.1 6.3 il 0 Q 6.6 Q 6.7 55 6.6
Night life 5.2 47 59 il 0 d 53 Q 43 52 5.3
Hotel staff 1.2 6.6 6.2 Q 0 i 43 Q 76 60 10
Security 59 54 54 il 0 i 49 { 58 36 54
Friendliness of people 14 14 15 il 0 d 1.2 Q 58 77 13
Taxis/ hired cars 1.8 6.3 6.2 Q 0 i 6.6 Q L 10 14
Tours/ excursions 1.3 1.2 10 0 0 i 6.4 0 10| 25 A
Other 65| a8 63 0 0 0 0 0 o 9 s

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 358: Rating of Product Components by Purpose of Visit (Average Rating) _Oct to

Dec 16

PRODUCT COMPONENTS] Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal | To Enjoy [Adventure | Other| Total
Relatives| Travel| Study Tour Events| Climate| Tourism

Airline connections [A 6.6 6.0 6.4 81 0 6.1 1.0 68 7.3 6.7
Travel agents 13 6.6 6.1 15 64 0 6.1 0 13 74 69
Immigration 13 6.9 A 6.1 13 0 6.4 1.0 15 61 14
Customs 15 10 A 6.1 10 i 6.4 10 13 61| 7.2
Accommodation [A 10 16 15 19 0 [£: 40 I 1 12
Restaurants 6.4 §.2 6.3 1.0 13 i 6.3 10 69 66 6.6
Night life 57 54 58 1.0 10.0 0 55 1.0 54/ 59 5.6
Hotel staff 15 10 6.5 9.3 80 i 6.6 i 19 69 12
Sequrity 6.1 59 51 13 6.0 0 54 40 63 58 6.0
Friendliness of people 6.1 15 A 9.3 6.0 | 6.4 6.0 64 &7 7.3
Taxis/ hired cars 6.1 12 10 12 65 0 6.7 10 16 T 15
Tours/ excursions 6.1 6.8 6.7 9.3 10 | 6.7 0 [/ A 1.0
Other 6.1 85 58 0 0 0 87 0 70 1.0 12

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 359: Rating of Product Components by Purpose of Visit (Average Rating) _July to

Dec 16
PRODUCT COMPONENTS| Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total

Relatives| Travel| Study Tour Events| Climate| Tourism

Airline connections 6.9 6.3 59 53 6.6 0 6.3 1.0 13 64 6.5
Travel agents 13 6.5 6.2 14 58 0 6.5 0 16 67 6.9
Immigration 12 6.8 6.9 5.6 [ 0 10 1.0 14 68 11
Customs 1.3 6.8 6.8 6.5 6.9 0 6.8 7.0 13 69 14
Accommodation 1.3 1.2 15 8.3 6.9 0 1] 40 69 741 1.3
Restaurants 6.8 6.3 6.5 8 6.3 0 6.5 1.0 67 7.0 6.6
Night life 6.1 54 59 1.0 6.0 0 59 1.0 511 6.2 59
Hotel staff 74 6.9 6.4 8.7 14 0 6.8 J 16 1.1 11
Security 6.2 6.0 51 6.0 5.1 0 6.4 40 66 7.0 6.2
Friendliness of people 14 1.6 14 8.3 1] 0 13 6.0 6.8 42 14
Taxis/ hired cars 15 12 14 18 6.4 0 12 1.0 1 74 14
Tours/ excursions 10 6.4 6.6 0.4 13 0 15 J 13 15 1.0
Other 69 6.4 6.5 0 0 0 68 0 78 50 67

for Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department

Bureau of Statistics

34 Main and Hope Streets

Georgetown
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Table 360: Rating Value for Money (%) _Jan 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 20.4 41.8 37.8 100

Cost of accommodation| 12.3 20.0] 58.2 lﬂﬂl

Cost of meals 9.9| 29.8 60.3 100|

Cost of drinks 8.6 12.7 8.7 100]

Table 361: Rating Value for Money (%) _Feb16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 20.8 47.1 32.1 100]

Cost of accommodation| 11.4 32.2 56.5 1DD|

Cost of meals 11.4 34.1 54.5 100|

Cost of drinks 11.2 31.7 57.1 1DD|

Table 362: Rating Value for Money (%) _March16

ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 15.6 43.2 41.2 100]
Cost of accommodation| 12.2 31.7 56.1 1ﬂﬂ|
Cost of meals 10.8 25.6 63.6 1ﬂﬂ|
Cost of drinks 11.2 23.7 65.1 lﬂﬂl
Table 363: Rating Value for Money (%) _Jan to March16
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 18.7 43.6 37.7 100]
Cost of accommodation| 12.2 30.9| 57.0] 1ﬂﬂ|
Cost of meals 10.6 29.3 60.1 100|
Cost of drinks 10.2 29,0| 60.7 100|
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 364: Rating Value for Money (%) _Aprill6

ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 16.6 42.4 41.0| 100|
Cost of accommodation| 7.8 33.9| 58.3 1DD|
Cost of meals 10.0| 30.8 59.2 100|
Cost of drinks 9.2 24.9| 65.9) 100|
Table 365: Rating Value for Money (%) May16
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 19.6 42.6 37.8 100|
Cost of accommodation| 12.5 35.6 51.9 lﬂrﬂl
Cost of meals 10.5 29.2 60.4 100
Cost of drinks 10.2 29.0| 60.7 100
Table 366: Rating Value for Money (%) _Junel6
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 18.7 44.9]| 36.4 100|
Cost of accommodation| 9.6 35.1 55.3 1DD|
Cost of meals 9.1 31.0| 59.9| 100
Cost of drinks 9.1 33.4 57.5 100
Table 367: Rating Value for Money (%) _April to Junel6
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 18.4 43.6 38.0| 100
Cost of accommodation| 9.8 34.9] 55.2 lﬂﬂl
Cost of meals 9.7 30.5 59.8 100|
Cost of drinks 9.4 29.9| 60.6 100|

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 368: Rating Value for Money (%) _Jan to Junel6

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 18.5 43.6 37.9| 100

Cost of accommodation| 10.7 33.4 55.9| 100|

Cost of meals 10.0| 30.0| 59.9| 100|

Cost of drinks 9.7 29.6 60.7 100|

Table 369: Rating Value for Money (%) _July16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 20.1 40.7 39.2 100]

Cost of accommodation| 10.6 32.8 56.6 1DD|

Cost of meals 15.2 29.7 55.1 100|

Cost of drinks 14.8 32.9| 52.3 1DD|

Table 370: Rating Value for Money (%) _Aug 16

ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 25.1 43.8 31.1 100}
Cost of accommodation| 12.6 32.6 54.8 1ﬂﬂ|
Cost of meals 16.6 28.9| 54.4 100
Cost of drinks 15.5 29.9| 54.6 100
Table 371: Rating Value for Money (%) _Sep 16
ITEM Very | Expensive Not Total
Expensive Expensive
Cost of visit 18.0| 55.3 26.8 100]
Cost of accommodation| 10.8 34.1 55.2 lﬂﬂl
Cost of meals 17.3 33.2 49.5 lﬂﬂl
Cost of drinks 14.7 36.6 48.7 100|
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 372: Rating Value for Money (%) _July to Sep 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 21.4 45.1 33.5 100]

Cost of accommodation| 11.3 33.0| 55.7 1ﬂﬂ|

Cost of meals 16.2 30.2 53.6 100|

Cost of drinks 15.0 32.7 52.3 1DD|

Table 373: Rating Value for Money (%) _Oct 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 18.9] 47.3 33.7 100]

Cost of accommodation| 9.7 33.6 56.7 1Dﬂ|

Cost of meals 13.5 33.0] 53.5 1Dﬂ|

Cost of drinks 10.8 33.4 55.8 1Dﬂ|

Table 374: Rating Value for Money (%) Nov 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 18.1 50.2 317 100

Cost of accommodation| 9.5 38.5 52.0] 1DD|

Cost of meals 15.6 38.4 2.0  100|

Cost of drinks 10.9| 31.3 51.7 1DD|

Table 375: Rating Value for Money (%) Dec 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 23.7 54.4 21.9| 100

Cost of accommodation| 12.4 43.2 44.5 1DD|

Cost of meals 19.9| 44.8 35.4 100|

Cost of drinks 17.0| 41.8 4.2 100|
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 376: Rating Value for Money (%) _Oct to Dec 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 20.2 50.8 29.0| 100

Cost of accommodation| 10.5 38.7 50.8 1Dﬂ|

Cost of meals 16.5 39.0| 24,6 100|

Cost of drinks 12.9| 31.7 49.4 100'

Table 377: Rating Value for Money (%) _July to Dec 16

ITEM Very | Expensive Not Total
Expensive Expensive

Cost of visit 20.8 47.7 31.5 100

Cost of accommodation| 10.9] 35.6 53.5 1DD|

Cost of meals 16.3 34.0| 49.7 100|

Cost of drinks 14.1 34.9| 51.0| 100|
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 378: Rating Value for Money by Country of Residence (%) _Jan 16

ITEM RESPONSE U.S.A] Canada U.K.[Caribbean| South Other Total
America

Cost of visit Very Expensive 1.3 13.0 28.1 19.9 15.8 13.3 20.4
Expensive 415 573|  474|  a72| 38|  se8| 418

NoLEXpensive 31| 298| 248  429]  474] 207 378

Total 100.0; 100.0 100.0 100.0 100.0| 100.0, 100.0
Cost of accommodation | Very Expensive 8.3 5.2 3 148 214 259 128
Expensive 338 443 2849 234 28.6 444 29.0

Not Expensive 57.49 50.0 63.2 61.8 50.0 206 ha.2

Total 100.0, 100.0 100.0 100.0 100.0, 100.0, 100.0
Cost of meals Very Expensive 135 8.7 08 85 18.9 18.2 a9
Expensive 288 i 294 283 216 424 298

Not Expensive T 5.6 60.8 G3.2 ba.5 394 60.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 13.2 5.3 8.2 6.8 16.1 18.2 8.6
Expensive 318 418 388 309 16.1 424 327

Not Expensive 55.0 h27 531 623 67.7 394 R8T

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 379: Rating Value for Money by Country of Residence (%) Feb 16

ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
America

Cost nyis.it "u"EI",-’ Expensive 387 292 129 141 6.8 19.0 208
Expensive 414 51.9 58.6 443 448 50.0 47.1

Not Expensive 22.9 18.9 28.6 412 483 31.0 32.1

Total 100.0 100.0 100.01 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 103 151 56 106 200 145 114
Expensive 248 291 16.7 35858 440 1.2 322

Not Expensive 65.0 558 778 538 36.0 341 h6.5

Total 100.0 100.0 100.01 100.0 100.0 100.0 100.0
Cost D.f meals "u"EI",-’ Expensive 161 139 15 101 83 14.3 114
Expensive 423 42 6 288 273 47 333 341

Not Expensive 416 436 697 625 50.0 24 R4 .5

Total 100.0 100.0 100.01 100.0 100.0 100.0 100.0
CDst Dfdrinks "u"EI",-’ Expensive Eg 192 15 'HE 4-3 14-3 '112
Expensive 459 333 302 213 391 429 Ny

Not Expensive 452 475 68.3 67.1 56.5 429 T

Total 100.0 100.0 100.01 100.0 100.0 100.0 100.0

Surveys Department Telephone Number 231 2649 & 231 2650
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Table 380: Rating Value for Money by Country of Residence (%) _March 16

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean South Other Total
America
CD‘Et D.f visit UEW Expensive 155 1?3 239 120 189 135 155
Expensive 43.2 1.2 420 ar.2 arse f6.1 43.2
Not Expensive 412 315 341 50.8 432 203 412
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 122 144 205 6.6 154 109 122
Expensive 317 26.6 27.3 32.1 43.1 4783 317
Not Expensive 56.1 9.0 523 61.4 415 413 56.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
CD‘Et D.f mEﬂIS 'lul'ew Expensive '“.-JB 139 121 EU 123 ?4- '“.-JB
Expensive 256 28.5 212 26.3 16.9 46.3 256
Not Expensive B3.6 576 6.7 B5.7 70.8 46.3 B3.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks I'u'IEr'y' Expensive 11.2 211 8.1 7.5 8.5 [ 11.2
Expensive 237 184 25.8 233 237 3849 237
Not Expensive 65.1 60.5 6.1 69.2 67.8 3T 65.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 381: Rating Value for Money by Country of Residence (%) _Jan to March 16
ITEM RESPONSE U.S.A] Canada U.K.|Caribbean| South Other, Total
America
Cost ny|5|t 'I“fep’,r Expensive 254 19.0 219 16.0 156 152 187
Expensive 432 533 475 38.8 39.0 58.7 436
Not Expensive 314 277 306 452 454 26.1 w7
Total 100.0 100.0, 100.0 100.0, 100.0 100.0, 100.0
Cost of accommodation | Very Expensive 1.2 118 133 113 178 158 122
Expensive 291 327 244 289 398 482 3049
Not Expensive 597 RR.5 2.2 507 424 36.0 57.0
Total 100.0 100.0, 100.0 100.0, 100.0 100.0, 100.0
Cost D‘f mea|5 'I“|'E|'1’|r Expengive 14.3 115 8.8 87 1356 124 106
Expensive 305 351 249 274 230 41.1 29.3
Not Expensive 55.2 R34 fi6.3 3.9 f3.5 465 f0.1
Total 100.0 100.0, 100.0 100.0, 100.0 100.0, 100.0
Cost D‘f drinkE 'I“|'E|'1’|r Expengive 122 15.8 6.4 8.1 97 124 102
Expensive 332 296 297 26.2 248 41.1 29.0
Not Expensive 54.6 R46 4.0 5.7 5.5 465 607
Total 100.0 100.0, 100.0 100.0, 100.0 100.0, 100.0

Telephone Number 231 2649 & 231 2650
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Table 382: Rating Value for Money by Country of Residence (%) _April 16

ITEM RESPONSE U.S.Al Canada U.K.|Caribbean| South Other Total
America

Cost of visit 'IJEW Expensive 244 171 18.6 13.0 20.3 14.3 16.6

Expensive 443 37a 42 6 423 406 492 42 4

Not Expensive 308 459 388 447 391 365 41.0

Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0,

Cost of accommodation | Very Expensive 8.3 19 6.5 11 234 13 8

Expensive 26.8 350 4219 308 46.8 548 339

Not Expensive 64.9 63.1 50.6 621 298 3349 533

Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0i

Cost of meals 'IJEW Expensive 1.8 6.1 26 10.0 207 1745 10.0

Expensive 204 318 M7 N7 293 41.3 3038

Not Expensive 53.8 62.1 787 58.3 50.0 41.3 h02

Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0,

Cost of drinks 'IJEW Expensive 147 7.0 17 8.2 13.8 16.7 9.2

Expensive 243 3238 18.3 226 276 433 249

Not Expensive 61.0 0.2 80.0 69.2 58.6 40.0 5.9

Total 100.0, 100.0 100.0 100.0, 100.0 100.0 100.0,
Table 383: Rating Value for Money by Country of Residence (%) May 16

ITEM RESPONSE U.5.A] Canada U.K.|Caribbean| South Other Total
America

Cost of visit "u"El'"y" Expensive 218 216 118 197 270 10.6 19.6

Expensive 422 377 53.1 41.0 38.1 48.9 4256

Not Expensive 36.0 407 35.0 394 34.9 404 378

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Cost of accommodation | Very Expensive 96 226 6.6 19 176 179 125

Expensive 0.4 25.5 349 386 56.9 538 35.6

Not Expensive 60.0 51.9 61.5 49.6 255 28.2 51.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Cost of meals Very Expensive 113 115 6.5 1138 53 8.5 105

Expensive 254 338 201 304 509 340 292

Mot Expensive 63.3 47 734 578 439 574 60.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Cost of drinks Very Expensive 118 128 8 91 6.9 130 102

Expensive 26.1 302 19.6 316 50.0 283 290

Mot Expensive 621 57.0 725 583 431 587 60.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 384: Rating Value for Money by Country of Residence (%) _June 16

ITEM RESPONSE U.S.A[ Canada U.K.|Caribbean| South Other Total
America

Cost of visit Very Expensive 228 18.1 27.2 121 22 208 18.7
Expensive 448 G0.6 435 375 h9.3 50.9 449

Not Expensive 324 21.3 29.3 504 385 28.3 36.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 131 1.1 80 6.3 81 200 96
Expensive 294 527 380 W 541 325 35.1

Not Expensive 575 401 54.0 62.0 378 475 b3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 938 6.6 105 9.3 25 8.3 9.1
Expensive 36.2 346 296 234 42.0 29.8 31.0

Not Expensive 54.0 58.8 599 67.3 h5.6 61.7 59.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 104 5.0 84 101 40 102 91
Expensive 385 378 3.0 284 29.3 245 334

Not Expensive 1 57.2 60.6 61.5 66.7 65.3 57.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 385: Rating Value for Money by Country of Residence (%) _April to June 16
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
America

Cost nyisit UEW Expensive 228 18.9 215 144 147 18.3 184
Expensive 44.1 477|458 40.1 77| 497 438

Mot Expensive 331 335 327 45.6 376 35.0 38.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 14 100 1.3 8.0 131 156 98
Expensive 29.2 407 TR 331 h2.0 432 349

Mot Expensive 594 494 55.2 58.8 320 36.2 55.2

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 105 18 19 102 8.7 121 97
Expensive 323 337 25.6 28.2 40.8 387 305

Not Expensive 57.2 58.5 6.6 61.6 50.5 522 59.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 14 .8 6.9 9.1 79 133 94
Expensive 330|  343| 254 27.1 35.1 329 299

Not Expensive 55,6 57.9 67.6 §3.8 57.1 535 60.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 386: Rating Value for Money by Country of Residence (%) _Jan to June 16

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean| South Other Total
America

Cost of visit Very Expensive 235|189 216 0| 150 153|185
Expensive 438 501 463 95| 443 538|438

Not Expensive 27 30| 321 54| 407 309 379

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 1.3 108 9.3 9.4 16.2 157 107
Expensive 292 KT 332 N4 47 6 432 334

Not Expensive h9h5 521 575 h9.2 36.2 36.1 h54

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 15 9.4 8.2 9.6 106 122 10.0
Expensive 3138 343 254 278 3349 38.1 30.0

Not Expensive 56.7 56.4 66.5 G2.5 55.6 497 509

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 1.7 11.2 6.8 87 8.6 13.0 a7
Expensive 330 323 26.7 268.7 3.3 36.6 206

Not Expensive 55.3 56.5 G6.6 G4.6 60.2 50.4 60.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 387: Rating Value for Money by Country of Residence (%) _July16

ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
America

Cost of visit UEW Expensive 25.6 26.8 15.9 13.2 19.3 3.3 201
Expensive 425 39.9 397 444 26.3 188 407

Not Expensive 31.8 333 44.4 425 544 50.0 39.3

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 9.4 178 6.7 71 14.0 238 10.6
Expensive 32.2 229 333 36.0 340 302 327

Not Expensive 584 59.3 £0.0 56.49 52.0 46.0 56.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 1 20.2 0 18.0 135 215 152
Expensive 255 287 3049 331 250 2T 295

Not Expensive 634 512 69.1 439 61.5 508 553

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 9.8 26.6 38 157 10.2 231 148
Expensive 40.0 234 208 334 265 246 327

Not Expensive 50.2 50.0 755 50.9 63.3 52.3 525

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 388: Rating Value for Money by Country of Residence (%) _Aug 16

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 28.2 294 395 207 42 326 251
Expensive 437 47 6 50.0 43.0 50.0 3438 4349
Not Expensive 28.2 23.0 105 36.4 458 326 31.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 147 9.6 38 1.3 5.6 237 125
Expensive 286 234 423 36.2 61.1 36 326
Not Expensive hG6.8 67.0 h3g h24 333 447 h438
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 18.3 16.2 121 15.8 9.1 19.5 16.6
Expensive 26.4 30.3 273 288 409 39.0 2849
Not Expensive 55.3 535 60.6 55.3 50.0 415 54.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 16.4 141 14.3 18.5 9.5 15.0 15.4
Expensive 258 25.3 429 07 47 6 425 2949
Not Expensive 57.8 60.6 42.9 537 42.9 425 54.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 389: Rating Value for Money by Country of Residence (%) _Sep 16
ITEM RESPONSE U.S.A] Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 176 235 48 177 239 18 18.0
Expensive 585 583 762 53.1 181 647|583
Not Expensive 239|191 19.0 292| 259 235|266
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 8.4 10 0 132 0 6.7 108
Expensive 299 27.9 40.0 334 61.1 60.0 341
Not Expensive 61.7 65.1 60.0 533 38.9 333 55.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 9.3 10.9 45 219 4.8 N3 17.3
Expensive 341 39.1 136 33.2 429 25.0 333
Not Expensive 56.1 50.0 81.8 449 524 438 494
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 6.9 114 9.1 18.4 125 18.8 14.7
Expensive 354 36.4 9.1 38.3 375 50.0 36.7
Not Expensive TN 523 81.8 43.3 50.0 3.3 48.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 185 of 239



Table 390: Rating Value for Money by Country of Residence (%) _July to Sep 16

ITEM RESPONSE U.s.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit "JEF},I’ Expensive 252 277 21.3 17.0 17.6 281 214
Expensive 457 453 492 46.4 370 a0y 451
Not Expensive 29.0 270 205 36.6 45.4 40.2 335
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 13 129 4.5 103 9.3 216 1.3
Expensive 0.4 239 378 353 453 345 330
Not Expensive 53.3 63.1 57.6 54 4 45.3 44.0 657
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals IUIEF},I’ Expensiye 137 17.2 45 18.4 105 221 16.2
Expensive 274 310 26.4 318 326 A 302
Not Expensive 5849 1.8 691 49 8 hG6.8 467 537
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks 'lufer'h,r Expensiye 118 196 8.2 16.4 106 19.8 15.0
Expensive 336 26.2 255 34.0 34.0 339 326
Not Expensive 545 542 66.4 49 6 55.3 46.3 523
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 391: Rating Value for Money by Country of Residence (%) Oct 16
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit "u"El":,l" Expensive 16.3 256 14.3 18.0 240 74 18.7
Expensive 524 439 64.3 43.0 52.0 59.3 475
Not Expensive N3 256 214 39.0 240 333 338
Total 100.0, 100.0 100.01 100.0 100.0 100.01 100.01
Cost of accommodation| Very Expensive 58 238 200 58 409 7 9.7
Expensive 175 206 200 429 273 69.2 336
Not Expensive 76.6 h5.6 60.0 514 3.8 231 567
Total 100.0, 100.0 100.01 100.0, 100.0 100.0/ 100.01
Cost D.f meals UEW Expensive 92 12? D 150 238 ?4- 134-
Expensive 24.3 324 60.0 37.0 333 407 33.0
Not Expensive 66.4 54.9 40.0 47.0 429 51.9 53.6
Total 100.0, 100.0 100.01 100.0, 100.0 100.0 100.01
Cost of drinks UEW Expensive 6.8 114 a 11.3 250 148 10.6
Expensive 277 343 80.0 358 35.0 333 335
Not Expensive G5.5 hd4.3 200 28 40.0 518 558
Total 100.0, 100.0 100.01 100.0 100.0 100.01 100.01
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Table 392: Rating Value for Money by Country of Residence (%) _Nov 16

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 18.9 222 13.6 174 158 143 181
Expensive 379 55 6 56.8 438 63.2 5.3 50.2
Not Expensive 432 222 29.5 338 21.1 204 M7
Total 100.0 100.0 100.0 100.0 100.0, 100.0 100.0
Cost of accommodation | Very Expensive 5.6 43 107 10.2 50.0 6.8 95
Expensive 306 272 46.4 387 250 fa8.2 385
Not Expensive 3.9 8.5 42.9 51.0 25.0 25.0 52.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals "u"El"',l" Expensive 349 57 3.0 222 A 125 15.6
Expensive 36.4 514 33.3 327 765 53.3 384
Not Expensive 59.7 429 63.6 45.1 235 29.2 46.0
Total 100.0 100.0 100.0 100.0 100.0, 100.0 100.0
Cost of drinks "u"El"',l" Expensive 27 6.6 0 15.2 1.8 21 109
Expensive 3432 321 394 358 538 61.7 373
Not Expensive 63.0 61.3 G0.6 49.0 204 36.2 817
Total 100.0 100.0 100.0 100.0 100.0, 100.0 100.0
Table 393: Rating Value for Money by Country of Residence (%) Dec 16
ITEM RESPONSE U.s.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit UEW Expensive 3545 224 396 18.0 200 333 238
Expensive 421 61.2 354 5319 578 50.0 543
Not Expensive 223 16.5 250 232 2232 16.7 219
Total 100.0 100.0 100.0 100.0, 100.0, 100.0, 100.0,
Cost of accommodation | Very Expensive 142 133 i1 125 43 146 125
Expensive 353 40.0 423 45.0 56.5 395 429
Not Expensive 50.0 46.7 50.0 425 39.1 458 44.6
Total 100.0 100.0 100.0 100.0, 100.0, 100.0, 100.0,
Cost D‘f meﬂls l'U'IEr'y' Expensive 97 44 10.0 271 38 27.1 20.0
Expensive 292 441 40.0 490 50.0 4538 44 5
Not Expensive 61.1 515 50.0 238 462 271 355
Total 100.0 100.0 100.0 100.0, 100.0, 100.0, 100.0,
Cost of drinks VEW Expensive 8.3 76 33 227 45 238 171
Expensive 250 303 40.0 434 409 478 418
Not Expensive G6.7 62.1 56.7 2319 545 283 411
Total 100.0 100.0 100.0 100.0, 100.0, 100.0, 100.0,
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Table 394: Rating Value for Money by Country of Residence (%) _Oct to Dec 16

ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
America

Cost of visit Very Expensive 23.0 233 235 177 20.2 20.2 201
Expensive 455 h5.1 431 505 A7T.3 581 50.8

Not Expensive N4 216 264 N8 225 218 291

Total 100.0, 100.0 100.01 100.0, 100.0 100.0 100.01
Cost of accommodation| Very Expensive 86 125 102 99 295 102 108
Expensive 267 28.0 42 4 419 T 56.8 386

Not Expensive 64.8 h95 47 5 432 328 331 50.8

Total 100.0, 100.0 100.01 100.0 100.0 100.01 100.01
Cost D.f meals 'lufer'yr Expensive 8.2 74 549 223 94 171 16.5
Expensive 287 439 382 393 516 49 6 3849

Not Expensive 63.2 488 558 385 391 333 447

Total 100.0, 100.0 100.01 100.0 100.0 100.01 100.01
C[}st Dfdrinks VEW Expensive Ed- 83 15 15? 135 133 129
Expensive 283 322 42 6 401 441 50.0 T

Not Expensive 65.3 R95 558 432 42 4 367 49 4

Total 100.0, 100.0 100.01 100.0 100.0 100.01 100.01

Table 395: Rating Value for Money by Country of Residence (%) _July to Dec 16
ITEM RESPONSE U.S.A| Canada U.K.|Caribbean| South Other Total
America

Cost Df"i'iSit 'lufer'yr Expensive 245 255 232 174 188 247 208
Expensive 457 501 437 435 46.2 44 2 47 7

Not Expensive 298 244 281 342 35.0 311 35

Total 100.0, 100.0 100.01 100.0, 100.0 100.0 100.01
Cost of accommodation | Very Expensive 104 127 1.2 101 177 158 1.0
Expensive 292 287 40.0 386 422 457 3585

Not Expensive 0.4 1.5 523 51.3 401 385 536

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals "u"El":,l" Expensive 12.0 1258 51 203 101 19.6 16.3
Expensive 27.8 371 30.9 354 403 404 339

Not Expensive 60.2 50.4 64.0 44.4 497 40.0 498

Total 100.0, 100.0 100.01 100.0, 100.0 100.0/ 100.01
Cost Dfdrink5 UEW Expensive 1':'2 14-2 55 155 'HE 155 141
Expensive 320 29.0 320 36.9 378 418 348

Not Expensive 579 R6.T 624 46.6 A0.3 415 511

Total 100.0, 100.0 100.01 100.0 100.0 100.01 100.01
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Table 396: Rating Value for Money by Type of Accommodation (Average Rating) _Jan 16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 349 45 4.7 4.2 35 4.1

Cost of accommodation 3.3 3.4 5.6 1.9 1.1 27

Cost of meals 26 34 28 2.3 11 25

Cost of drinks 25 37 27 25 11 25

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 397: Rating Value for Money by Type of Accommodation (Average Rating) _Feb 16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 34 55 41 449 5.0 4.4
Cost of accommodation 3.3 47 4.0 1.6 34 27
Cost of meals 24 4.2 4.3 28 3.0 28
Cost of drinks 2.3 4.2 5.0 26 16 27
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 398: Rating Value for Money by Type of Accommodation (Average Rating) _March
16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
villa House| Relatives
Cost of visit 3.2 4.0 5.8 36 5.0 3T
Cost of accommodation 3.3 2.9 54 1.6 34 28
Cost of meals 25 25 4.2 14 24 24
Cost of drinks 20 27 4.1 20 27 2.3
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 399: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to
March 16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of accommodation 3.3 36 5.1 1.7 24 28

Cost of meals 258 35 3.6 23 2.2 2.5

Cost of drinks 2.3 3.5 3.6 24 1.7 2.5
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 400: Rating Value for Money by Type of Accommodation (Average Rating) _April

16
ITEM HotellApartment/| Guest| Friends/| Other Total
Villa House| Relatives
Cost of visit 3.1 39 a0 472 53 3.8
Cost of accommodation 2.7 2.7 16 21 37 25
Cost of meals 26 a0 2.1 2.3 39 25
Cost of drinks 20 18 16 272 a7 22

10 = Very expensive,

Table 401: Rating Value for Money by Type of Accommodation (Average Rating) _May 16

5 = Expensive,

0 = Not expensive

ITEM HotellApartment/| Guest| Friends/| Other Total
Villa] House| Relatives

Cost of visit 349 37 46 41 47 41

Cost of accommodation 4.0 33 3.3 2.0 14 3.0

Cost of meals 2.8 3.2 34 21 3.6 25

Cost of drinks 2.7 2.8 3.2 2.2 38 25

10 = Very expensive,

Table 402: Rating Value for Money by Type of Accommodation (Average Rating) _June 16

5 = Expensive,

0 = Not expensive

ITEM Hotel|Apartment/| Guest| Friends/| Other Total
Villa] House|Relatives

Cost of visit 40 hh 48 41 36 41

Cost of accommodation 39 31 a7 16 15 2.7

Cost of meals 28 38 2.6 2.2 25 25

Cost of drinks 28 40 27 2.3 272 26

10 = Very expensive,

Table 403: Rating Value for Money by Type of Accommodation (Average Rating) _April to

5 = Expensive,

0 = Not expensive

Jun 16
ITEM Hotel|Apartment/| Guest| Friendsf] Other Total
Villa House| Relatives
Cost of visit a7 45 44 4.1 42 41
Cost of accommodation 3.5 3.0 31 1.8 2.0 27
Cost of meals 27 33 2.8 22 30 25
Cost of drinks 25 24 26 2.3 2.8 24
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10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 404: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to
Jun 16

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 3.6 45 4.6 4.1 4.2 4.0
Cost of accommodation 3.5 3.3 39 1.8 22 27
Cost of meals 2.7 3.4 31 2.2 2.7 25
Cost of drinks 25 32 3.0 23 2.4 25
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 405: Rating Value for Money by Type of Accommodation (Average Rating) July 16

ITEM Hotel|Apartment/| Guest| Friends/| Other Total
Villa] House| Relatives
Cost of visit 3.2 4.0 42 5.0 43 40
Cost of accommodation 3.2 32 1.7 24 2.0 27
Cost of meals 31 3.4 3.4 2.8 31 3.0
Cost of drinks 3.3 3.4 3.6 2.8 4.1 31
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 406: Rating Value for Money by Type of Accommodation (Average Rating) _Aug 16

ITEM Hotel|Apartment/| Guest| Friends/| Other Total
Villa] House| Relatives
Cost of accommodation 3.8 30 1.0 24 2.5 2.9
Cost of meals 3.3 5.0 17 2.8 41 3.1
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 407: Rating Value for Money by Type of Accommodation (Average Rating) _Sep 16
ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villaj] House|Relatives
Cost of accommodation 3.6 24 4.3 1.6 2.2 2.8
Cost of meals 44 31 47 2.4 23 34
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 408: Rating Value for Money by Type of Accommodation (Average Rating) _July to
Sep 16

ITEM Hotel|Apartmentf/| Guest| Friendsf Other Total
Villa House| Relatives
Cost of visit 3.8 5.2 3.4 4.8 5.6 4.4
Cost of accommodation 3.5 3.0 2.0 2.2 23 2.8
Cost of meals 34 4.1 3.3 27 3.3 31
Cost of drinks 3.5 4.1 31 2.6 4.0 31
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 409: Rating Value for Money by Type of Accommodation (Average Rating) _Oct 16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 3.6 43 3.6 449 472 43
Cost of accommodation 34 4.1 24 14 B 27
Cost of meals 34 31 31 24 27 3.0
Cost of drinks 3.2 149 34 23 21 27
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 410: Rating Value for Money by Type of Accommodation (Average Rating) _Nov 16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 3.8 4 6 4.3 5.1 34 43
Cost of accommodation 34 24 27 2.0 1.8 249
Cost of meals 3.9 4.0 34 2.6 2.9 3.8
Cost of drinks 32 38 27 24 20 3.0
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 411: Rating Value for Money by Type of Accommodation (Average Rating) _Dec 16

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa] House|Relatives
Cost of accommodation 3.9 3.6 3.6 2.3 2.2 3.4
Cost of meals 47 2.8 6.0 3.0 3.8 432
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 192 of 239



Table 412: Rating Value for Money by Type of Accommodation (Average Rating) _Oct to
Dec 16

ITEM Hotel|Apartment/] Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.1 5.3 4.1 51 44 4.6
Cost of accommodation 3.5 3.3 3.0 1.9 18 3.0
Cost of meals 41 3.3 45 27 3.2 3.6
Cost of drinks 3y 28 33 25 28 3.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 413: Rating Value for Money by Type of Accommodation (Average Rating) _July to
Dec 16

ITEM HotellApartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.0 5.2 3.8 5.0 5.2 4.5
Cost of accommodation 3.5 3.2 2.5 2.1 2.1 29
Cost of meals 37 3.6 40 2.7 3.3 3.3
Cost of drinks 3.6 3.3 3.2 2.6 37 3.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 414: Rating Value for Money by Purpose of Visit (Average Rating) _Jan 16

ITEM Vacation| Business{Visit Friends/ | Nature| Scientific/| DayTrip| Personal | To Enjoy | Adventure| ~Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism

Cost ofvist T M 48 T sl 50 4

Costofacommodation| 30 27 U 45 a1 s 0 Y S

Cost of meals T X w42 w9 s 0 T Y

Cost of drinks 2 19 2] 50 THERERE g 3 28

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 415: Rating Value for Money by Purpose of Visit (Average Rating) Febl6

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/ | DayTrip| Personal |ToEnjoy | Adventure|  Other|  Total
Relatives| Travel| Study Tour Events| Climate|  Tourism
Cost of visit 45 36 44 53 i 44 6.8 10.0 23 44 44
Cost of accommodation 32 33 13 57 i 2 3 10.0 19 46 A
Cost of meals 3 23 26 3 d 11 41 10.0 13 44 8
Cost of drinks 27 25 23 47 0 17 41 10.0 kN 32 21
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 416: Rating Value for Money by Purpose of Visit (Average Rating) _March16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/| DayTrip| Personal |To Enjoy | Adventure| Other|  Total
Relatives|  Travel| StudyTour Events| Climate|  Tourism
Cost of visit T R N RE 50 40 s 100 T
Costof accommodation| 28] 32 2| 32 o 20 2 1w gl 12 28
Cost of meals 2] 28 21 58 50 28 28 10 12 I
Cost of drinks 2 23 23] so 280 2 100 42 o 23
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 417: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to March16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/ | DayTrip| Personal |ToEnjoy | Adventure| Other|  Total
Relatives| Travel| StudyTour Events| Climate{ ~ Tourism
Cost ofvisit 3w I gl s D
Costofacommodation| 30| 34 g 45 T wWooul s
Cost of mels T 2 45 2 i 67 T G G
Cost of dirinks M 2| 45 T M s
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 418: Rating Value for Money by Purpose of Visit (Average Rating) _Aprill6

ITEM Vacation| Business{ Visit Friends/| Nature| Scientific/| DayTrip|Personal |ToEnjoy | Adventure| ~Other|  Total
Relatives| Travel| Study Tour Events| Climate|  Tourism

Cost of visit 4.4| 21 40 4 ) kY 5 ) 28 23 38

Cost of accommodation 2'3| 23 uaf A 11/ I /T T

Cost of meals 3.4| 19 22 ) 50 1 29 ) 45 28 25

Cost of drinks 2.9| 1.0 2] 4 50 11 34 ) 54 3 22

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 419: Rating Value for Money by Purpose of Visit (Average Rating) _May 16

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip|Personal {ToEnjoy | Adventure| Other|  Total
Relatives| Travel| Study Tous Events| Climate] Tourism
Cost of visit 46 27 36 46 0 49 54 20 43 36 41
Cost of accommodation 33 34 21 54 | 26 1.1 50 5.5 14 30
Cost of meals 27 23 21 42 0 23 29 0 5.2 1.2 25
Cost of drinks 28 21 19 54 0 22 32 0 42 11 25
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 420: Rating Value for Money by Purpose of Visit (Average Rating) _Junel6

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |ToEnjoy | Adventure| Other|  Total
Relatives| Travell Study Tour Events| Climate| Tourism
Cost ofvist L W7 T 6 2 4
Costofaccommodation| 30| O 2] 28 L R W
Cost of meals 2 15 T g 9 67 X G
Costof drinks N w T 8 3 B G 1 26
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 421: Rating Value for Money by Purpose of Visit (Average Rating) _April to June 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/ | DayTrip{Personal |To Enjoy | Adventure|  Other|  Total
Relatives| Travell StudyTour Events| Climate[  Tourism

Cost ofvisit 528 M T TR

Costofacommodation] 3] 28 2 2 a1 s Wy

Cost of medls TIHE 0§ | Wy w | 18] 29

Cost of drinks 2.9| 1.a| u F T Y X T

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 422: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to June 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/ | DayTrip{Personal {ToEnjoy | Adventure|  Other|  Total
Relatives| Travel| StudyTour Events| Climate{ Tourism
Cost of visit 44 28 33 45 41 40 53 A 54 3 40
Cost of accommodation 30 23 2 39 21 23 24 5.1 42 12 Al
Cost of meals 28 21 21 34 13 20 34 50 45 20 25
Cost of drinks Al 20 21 38 25 22 33 38 48 14 25
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 423: Rating Value for Money by Purpose of Visit (Average Rating) _July16
TEM Vacation| Business| Visit Friends/ | Nature | Scientific/| DayTrip| Personal |ToEnjoy | Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Cost of visit TR 1 50 o 6 0 s)) 40
Costof accommodation| 32 27 2 ! 17 0 34 0 A u
Cost of meals o 2 10 T LD
Costof drinks T X 28 20 40 o 36 0 KL X
10 = Very expensive, 5 = Expensive, 0 = Not expensive
‘SurveysDepartment ~ Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 195 of 239



Table 424: Rating Value for Money by Purpose of Visit (Average Rating) _Aug 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/ | DayTrip| Personal {To Enjoy | Adventure |  Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism

Cost of visit 43 42 5 | 25 0 39 A 5T A 42

Costofaccommodation| 30| 3 ap sl 28 0 a0 T L

Cost of meals 36 23 23 A 24 0 25 A 3 0 25

Cost of drinks 3 1.6 28 A 23 0 24 0 47 0 26

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 425: Rating Value for Money by Purpose of Visit (Average Rating) _Sep 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/ DayTrip| Personal |ToEnjoy | Adventure| ~ Other|  Total
Relatives| Travel| StudyTour Events| Climate{  Tourism
Cost of visit 5.2 18 41 | 50 0 34 | 47 35 45
Cost of accommodation 34 1] 19 | 50 | 12 | 28 36 28
Cost of meals 42 28 21 d 25 d 12 d 40 19 34
Cost of drinks W 3 [ 50 of 14 [ W u
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 426: Rating Value for Money by Purpose of Visit (Average Rating) _July to Sep 16

TEM Vacation| Business| Visit Friends/ | Nature| Scientific/| DayTrip| Personal |To Enjoy [ Adventure| Other|  Total
Relatives| ~ Travel| Study Tour Events| Climate]  Tourism

Cost ofvisit TEE T EE W 4w T

Cotofacommodation| 3 29 X o 8 o T Y

Cost of meals T R T X X T Y X

Cost of drinks W T M u W T R X

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 427: Rating Value for Money by Purpose of Visit (Average Rating) _Oct 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/| Day Trip| Personal |To Enjoy | Adventure| Other{  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 38 56 0 9 58 0 55 [ 43
Cost of accommodation 28 40 L/ — A g 12 g 4 A4
Cost of meals | 32 18] 67 0 I RE I Y BT
Cost of drinks % D 1l 5l 0 T 5 G X
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 428: Rating Value for Money by Purpose of Visit (Average Rating) _Nov 16

TEM Vacation| Business{ Visit Friends/| Nature| Scientific/| DayTrip|Personal |ToEnjoy | Adventure| Other|  Total
Relatives|  Travel] Study Tour Events| Climate|  Tourism
Cost of visit 45 29 A 30 40 d 45 50 3 30 43
Cost of accommodation 33 2 3 17 28 D 1.7 37 15 23
Cost of meals 44 21 24 17 25 d 25 50 36 34 35
Cost of drinks 38 17 26 17 4 D kA 50 13 .8| 30
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 429: Rating Value for Money by Purpose of Visit (Average Rating) _Dec 16
ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip|Personal {ToEnjoy | Adventure| Other|  Total
Relatives| Travel| StudyTour Events| Climate| Tourism
Cost of visit 5.2 43 50 0 0 0 6.2 0 53 51 51
Cost of accommodation KL 25 0 l g 32 1 M 29 34
Cost of meals 50 35 21 0 0 0 3 0 67 2.9| 42
Cost of drinks 46 36 20 0 il { 29 0 46 2.9| 38

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 430: Rating Value for Money by Purpose of Visit (Average Rating) _Oct to Dec 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/ DayTrip| Personal {ToEnjoy | Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate] Tourism

Cost of visit 47 36 47 46 3 0 5.6 33 48 M 46

Cost of accommodation 32 3 25 42 28 0 19 0 41 18 30

Cost of meals 44 28 22 42 25 0 2] 50 5.3 M 36

Cost of drinks 39 26 21 33 44 ) 26 5.0 45 10 32

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 431: Rating Value for Money by Purpose of Visit (Average Rating) _July to Dec 16

ITEM Vacation| Business| Visit Friends/ | Nature| Scientific/| DayTrip|Personal |ToEnjoy | Adventure| Other|  Total
Relatives| Travel] StudyTour Events| Climate] Tourism

Cost of visit 48 35 46 38 35 0 5.1 33 43 26 45

Cost of accommodation 32 30 425 24 b 22 0 v 2

Cost of meals 42 25 26 25 22 0 23 50 50 20 33

Cost of drinks 39 23 25 25 34 0 27] 5.0 43 18 3.2

10 = Very expensive,

5 = Expensive,

0 = Not expensive
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Table 432: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan 16

VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 58.5 57.9 67.5 59.3 50.8 35.8 58.0

Probably 228 197 16.9 19.0 19.0 16.4 195

Definitely Not 4.1 2.2 1.3 15 0 6.0 2.1

Not Stated 145 202 143 20.2 302 418 20.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 433: Visitor's Intention to Return to Guyana by Country of Residence (%) Feb 16

VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 644 57.0 66.3 58.0 8.5 44 3 58.3

Probably 245 352 14.6 222 195 346 24.0

Definitely Not 4.3 3 4.5 27 4.9 7.7 32

Mot Stated 6.7 7.0 14.6 171 171 135 14.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 434: Visitor's Intention to Return to Guyana by Country of Residence (%) March

16
VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 61.8 58.3 675 64.8 68.4 26.1 61.8
Probably 272 316 136 204 17.9 65.2 24.5
Not Stated 9.4 9.7 104 129 137 7.2 115
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 435: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan to

March 16
VISITOR'S RETURN u.s.A| Canada U.K.|Caribbean South Other Total
America
Definitely 61.2 57.8 67.2 60.5 60.8 346 59.4
Probably 247 28.3 147 20.1 18.6 394 224
Definitely Not 34 12 5.6 19 10 43 2.4
Not Stated 10.8 127 125 17.2 19.6 213 157
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Surveys Department
Bureau of Statistics
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Table 436: Visitor's Intention to Return to Guyana by Country of Residence (%) _April 16

VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
America

Definitely A4 1 67.0 6.2 622 hd A 36.3 FOA

Probably 335 15.2 219 20.0 15.1 21.2 216

Definitely Not A aT 1.3 A4 3.2 221 27

Mot Stated 12 4 141 10.6 16.9 2649 204 16.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 437: Visitor's Intention to Return to Guyana by Country of Residence (%) _May 16

VISITOR'S RETURN u.5.a] Canada U.K.|Caribbean South Other Total
America
Definitely 727 G3.6 7148 hG.8 06 462 G3.1
Probably 15.8 19.6 11.1 245 271 44 2 206
DEﬁnitEI*,-' Mot i 5 55 2 71 ] 1.4
Mot stated 10.8 16.4 11.6 18.6 15.3 96 14.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 438: Visitor's Intention to Return to Guyana by Country of Residence (%) _June 16
VISITOR'S RETURN U.5.A|] Canada U.K.|Caribbean South Other Total
America
Definitely 63.8 63.9 66.7 65.8 546 43.8 64.0
Probably 16.5 204 16.6 17.5 24 6 354 18.1
Definitely Not 8 0 1.2 5 8 0 T
Mot Stated 18.9 15.7 15.4 16.2 20.0 15.9 17.2
Total 100.0 100.0 100.0 100.0 100.0 10:0.0 100.0

Table 439: Visitor's Intention to Return to Guyana by Country of Residence (%) _April to

June 16
VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 64.5 64.6 68.0 62.1 536 425 62.6
Probably 18.8 18.8 16.2 202 224 308 197
Definitely Not N 11 24 i 3.2 101 14
Not Stated 16.0 155 13.4 171 208 16.6 16.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 440: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan to

June 16
VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean| South Other Total
America
Definitely 63.7 61.8 67.7 61.6 56.4 39.1 61.4
Probably 20.3 227 15.8 20.2 20.9 345 20.7
Definitely Not 1.3 1.1 33 1.1 24 73 18
Not Stated 14.7 14.3 13.2 17.1 20.3 18.6 16.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 441: Visitor's Intention to Return to Guyana by Country of Residence (%) July 16

VISITOR'S RETURN U.5.A] Canada U.K.|Caribbean South Other Total
America
DEﬂnitEI‘l_f‘ 62.3 438 64.8 507 60.8 816 5.5
pmbﬂbw 26.7 450 15.9 328 177 341 305
Not Stated 101 6.3 17.0 13.8 177 12.1 121
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 442: Visitor's Intention to Return to Guyana by Country of Residence (%) _Aug 16
VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 63.4 B5.6 4.7 48 4 387 46.8 R4 5
Probably 27 4 247 0.2 258 28.1 7.1 272
Definitely Not 14 1.3 3.8 26 48 18 22
Not Stated 7.9 8.4 113 23.2 214 145 16.2
Total 100.0) 100.0) 100.0) 100.0 100.0 100.0 100.0)
Table 443: Visitor's Intention to Return to Guyana by Country of Residence (%) _Sep 16
VISITOR'S RETURN u.s.A| Canada U.K.|Caribbean south Other Total
America
Definitely G61.4 46.5 718 43 4 43.8 a7 h24
Probably 227 282 94 330 220 178 284
Not Stated 145 225 18.8 18.0 29.3 214 18.2
Total 100.0 100.0 100.0 100.0 100.0 10:0.0 100.0
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Table 444: Visitor's Intention to Return to Guyana by Country of Residence (%) _July to

Sep 16
VISITOR'S RETURN U.S.A| Canada U.K.|Caribbean| South Other Total
America
Definitely B2.5 B6.1 63.0 492 1.2 50.8 hd 4
Probably 26.1 338 191 304 241 326 288
Definitely Not 1.2 1.0 2.3 21 a1 2.2 1.8
Mot Stated 10.2 10.1 16.6 18.4 216 14.4 16.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 445: Visitor's Intention to Return to Guyana by Country of Residence (%) _Oct
VISITOR'S RETURN U.5.A] Canada U.K.|Caribbean South Other Total
America
Definitely 716 44 4 63.6 439 306 59.0 50.3
Probably 14.9 76 227 292 47 28.2 27.0
Definitely Not 25 17 0 1.0 0 A0 1.3
Mot Stated 109 16.2 13.6 26.0 47 12.8 214
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

16

Table 446: Visitor's Intention to Return to Guyana by Country of Residence (%) Nov 16

VISITOR'S RETURN u.s.Al Canada U.K.|Caribbean South Other Total
America
DEfinitEIy' FLNi 48.6 46.3 458 348 394 431
Prnbably 16.4 7.3 33.3 334 60.9 46.5 335
Not Stated 6.0 127 204 19.3 43 141 16.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 447: Visitor's Intention to Return to Guyana by Country of Residence (%) Dec
VISITOR'S RETURN u.5.A] Canada U.K.|Caribbean South Other Total
America
Definitely 66.7 60.4 44 6 36.0 66.1 20.3 43.9
Probably 16.0 277 16.9 333 104 52.2 207
Not Stated 15.4 119 385 278 1.3 24 5 24.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

16
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Table 448: Visitor's Intention to Return to Guyana by Country of Residence (%) _Oct to

Dec 16
VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 69.7 50.6 48.2 42.0 478 36.3 47.3
Probably 157 347 24 1 323 32.1 447 30.3
Definitely Not 3.3 11 0 18 15 11 1.9
Not Stated 11.3 136 277 23.9 187 17.9 20.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 449: Visitor's Intention to Return to Guyana by Country of Residence (%) _July to

Dec 16
VISITOR'S RETURN U.s.Al Canada U.K.|Caribbean South Other Total
America
Definitely 64.8 529 56.4 454 497 436 511
Probably 228 342 21.3 M4 277 386 285
Definitely Not 1.9 1.1 1.3 2.0 24 17 18
Mot Stated 10.5 11.8 21.0 21.3 20.3 16.1 17.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 450: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure |  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 614] 554 613 154 507 315 5000 1000 5000 481 583
Probably 164) 226 161 846 42| a6 400 [ 300  222] 198
Definitely Not 18 23 28 0 0 37 0 0 6.7 0 2.2
Not Stated 20.7 19.8 19.8 0 16.1 22.2 10.0 0 13.3 29.6 19.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 451: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Feb 16
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 548 503 745 353 G EEE 0 538 727 586
Probably 51 263 151] 529 o 345 383 1000 %62 152 1339
Definitely Not 39 6.5 8 0 0 { 43 0 0 6.4 33
Not Stated 163 168 98] 113 750] 319 8.5 0 0 6] 142
Total 100.0  100.0 100.0;  100.0 100.0)  100.0f 10000 100.0 100.00  100.0;  100.0
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Table 452: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _March 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 607 550 1 1338 o 728 585 1000 g8l  764] 621
Probably 285 30.6 18.3 28.6 50.0 20.0 17.0 0 265 16.4 4.8
Definitely Not 15 38 3 0 0 0 0 0 29 R} 1.6
Not Stated 9.3 10.6 [ 47.6 50.0 1 4.5 0 61.8 [ 11.6
Total 100.0,  100.0 100.0,  100.0 100.0,  100.0,  100.00  100.0 100.0,  100.0,  100.0
Table 453: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to
March16
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 50.6 53.9 68.8 255 559 49.7 53.6 66.7 325 68.7 50.7
Probably 2210 274 16.6 51.0 235 307 22 333 3.2 174 225
Definitely Not 2.2 4.1 15 0 0 13 18 0 39 1.7 2.2
Not Stated 163] 1456 134 55 206 183 164 0 25|  122] 155
Total 100.0,  100.0 100.0,  100.0 100.0, 1000, 100.0( 100.0 100.0,  100.0(  100.0
Table 454: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Aprill6
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 56.9 438 755 26.7 0 50.3 52.3 0 264 76.3 59.5
Probably 21 89 149 0 200 T EE 0 s 150 216
Definitely Not 5.5 [; EEE 0 ) 0 0 43 0 27
Not Stated 156 218 93] 200 800 308 159 0 i 28| 162
Total 100.0  100.0 100.0  100.0 100.0 100.0, 100.0) 100.0 100.00 1000 100.0
Table 455: Visitor's Intention to Return to Guyana by Purpose of Visit (%) May16
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 645 494 68.9 143 R} 69.6 742 100.0 282 5.7 63.0
Probably 205 M9 127 14.3 100.0 13.0 2.2 0 48.7 16.2 20.6
Definitely Not 1.7 4 3 357 0 R} R 0 51 0 14
Mot 5tated 133 18.3 18.2 nT 0 174 45 0 179 31 149
Total 100.0,  100.0 100.0,  100.0 100.0, 100.0, 100.0f 100.0 100.0, 100.0;  100.0
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Table 456: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _ Junel6

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 64.7 59.6 701 545 364 90.0 490 i 214 706 641

Probably 167] 248 119 0 364 100 31.0] 1000 619) 176 184

Definitely Not 3 12 [; ] 18.2 D 14 ) ) 15 R}

Not Stated 183 144 174] 455 2.1 of 186 0 167] 03] 172

Total 100.0,  100.0 100.0,  100.0 100.0, 100.0, 100.0| 100.0 1000, 100.0f  100.0

Table 457: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _ Apr to Junl16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 63.0] 528 M3 300 222 656 555 625 2500 734 626

Probably 188 282 130 5.0 29 13| 04 375 538 168  19.7]

Definitely Not 18 8 VY 1.1 0 7 0 29 7 14

Not Stated 164] 183 153 325 278 na| 17 0 183 03[ 164

Total 100.0,  100.0 100.0,  100.0 100.0, 100.0) 100.0f 100.0 100.0, 100.0) 100.0

Table 460: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to June 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 620] 532 03 205 488 578] 550 636 22 121] 615
Probably 198 279 145 308 67 208 83 364 42 168 7]
Definitely Not 19 21 9 143 23 [; 1.0 0 33 1.0 17
Not Stated 164 167 143 215 1 08 152 ) 13 104 161
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 461: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July 16
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 506 491 643 667 700 [ AT D TR
Probably B[ 355 N5 167 200 o 194 ) 364 307 308
Definitely Not 3 18 10 0 ) 0 0 ) 45 9.2 13
Not Stated 135 136 131 167 100 0 78 0 250 33 122
Total 100.0,  100.0 100.0,  100.0 10000 100.0, 100.0  100.0 100.0, 100.0;  100.0
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Table 458: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Aug 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/] Nature | Scientific/ | DayTrip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 475|415 652 800 66.7 a7 ] a5l 81 543

Probably 68 318 54 200 333 o 13 0 nI| 652 773

Definitely Not 20 7.3 12 0 0 0 ) 0 0 ) 22

Not Stated B 134 8.3 0 0 0 96 1000 268 81| 162

Total 100.0,  100.0 100.0f  100.0 100.0( 100.0 100.0f 100.0 100.0,  100.0f  100.0

Table 459: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Sep 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal [ To Enjoy |Adventure| — Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Definitely 495 566 53.8 o 1000 ol 620 ] %3] 6] 524

Probably 19| 28 258 0 0 o 169 0 559 1] 283

Definitely Not 9 0 ) 0 0 0 42 ) 29 5.6 10

Not Stated 176 207 204 0 0 o 169 0 59 222) 183

Total 100.0,  100.0 100.00  100.0 100.0, 100.0, 100.00  100.0 100.0,  100.0,  100.0

Table 460: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July to Sep 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 93 505 623 727 70.0 o 128 ] 300 507] 1000

Probably 14l 30 44l 182 6.7 0| 156 0 03 364 )

Definitely Not 12 34 9 0 ) 0 10 0 25 6.9 )

Not Stated 181] 154 128 2.1 33 of 108 1000 202 6.0 )

Total 100.0,  100.0 100.0,  100.0 100.0, 100.00 100.0) 100.0 100.0, 100.0;  100.0

Table 461: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Oct 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/] Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 445 493 661 800 50.0 0 594) 1000 R

Probably 31 329 159 100 25.0 0 71 0 250 48] 214

Definitely Not 15 13 11 0 0 0 0 0 19 43 13

Not Stated 22.9 164 16.9 10.0 25.0 0 17.2 0 50.0 N1 N4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 462: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Nov 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure Other Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Definitely 403 57.7 527 80.0 50.0 0 503 100.0 367 737 482

Probably 404 307 292 0 50.0 0 22 0 7.8 211 335

Definitely Not 11 6 44 0 0 0 12 0 3.8 1.8 19

Not Stated 18.6 110 137 200 0 0 173 0 36 3.5 16.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 463: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Dec 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives| Travel| Study Tour, Events| Climate| Tourism

Definitely 23 483 574 0 0 0 538 0 154] 22 &7

Probably 336 266 N1 0 0 o 323 0 358 148 299

Definitely Not 15 28 17 0 0 0 0 0 123 74 28

Not Stated 26 24 191 o 1000 ] REE 0 368]  556| 236

Total 100.0  100.0 100.0]  100.0 1000 100.0, 100.0) 100.0 100.0 100.0, 100.0

Table 464: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Oct to Dec 16

VISITOR'S RETURN | Vacation| Business|Visit Friendsf| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 422 520 58.3 80.0 467 0 51.7) 1000 24 53.3 472

Probably 35.3 304 226 6.7 400 0 255 0 30.8 224 304

Definitely Not 1.3 1.5 25 0 0 0 A 0 7.2 37 20

Not Stated 1.2 16.4 16.6 13.3 13.3 0 16.3 0 38.0 20.6 204

Total 100.0,  100.0 100.0,  100.0 100.0, 1000 100.0 100.0 100.0  100.0] 100.0

Table 465: Visitor's Intention to Return to Guyana by Purpose of Visit (%) July to Dec 16

VISITOR'S RETURN | Vacation| Business|Visit Friends/{ Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Definitely 458 5.2 60.5 76.9 2.2 0 66.1 75.0 284 5.5 51.0

Probably 333 30.6 234 115 KR ] 20.0 ] 340 e 296

Definitely Not 1.3 24 1.6 0 0 ] T ] 56 54 1.9

Not Stated 19.6 15.8 14.5 11.5 6.7 0 134 25.0 320 10.8 17.6

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 466: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan

16
RECOMMEND GUYANMNA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 49.0 51.7 59.7 58.0 476 23.9 53.8
Probably 26.6 26.4 234 20.0 175 239 221
Definitely Not 9.5 17 39 26 16 119 41
Not Stated 14.9 20.2 13.0 19.4 333 403 20.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 467: Visitor's Intention to Recommend Guyana by Country of Residence (%) Feb

16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 442 438 67.4 497 488 50.0 49.0
Probably 39.9 38.3 14.6 28.9 14.6 30.8 297
Definitely Not 10.4 8.6 5.6 24 146 5.3 5.9
Not Stated 5.5 9.4 124 19.0 22.0 135 15.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 468: Visitor's Intention to Recommend Guyana by Country of Residence (%0)
_March 16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 53.6 431 64.9 63.3 64.2 377 59.0
Probably 25.7 38.3 20.1 21.8 18.9 47.8 25.9
Definitely Not 5.2 15 97 1.9 1.1 5.8 3.3
Not Stated 105 12.1 5.2 13.0 15.8 87 117
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 469: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan
March 16
RECOMMEND GUYANA U.5.A] Canada U.K.|Caribbean South Other Total
America
Definitely 50.8 48.2 4.4 58.0 55.8 36.2 54.6
Probably 29.9 342 19.4 22 5 17.6 34.6 25.3
Definitely Not 8.4 3.3 7.2 2.3 4.0 8.0 4.2
Mot Stated 10.9 14.3 9.1 17.2 22 6 21.3 15.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 470: Visitor's Intention to Recommend Guyana by Country of Residence (%) _April

16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 43.5 h3d 543 624 h0.5 31.0 5.6
Probably 32.0 23.6 291 197 204 31.9 239
Definitely Not 6.3 5.2 5.3 1.1 22 15.9 38
Mot Stated 12.8 17.8 11.3 16.8 26.9 21.2 16.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 471: Visitor's Intention to Recommend Guyana by Country of Residence (%) _May

16
RECOMMEND GUYAMNA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 66.6 50.0 £1.3 58.4 48.2 38.5 58.6
Probably 18.1 285 16.1 222 318 50.0 226
Definitely Not 40 4.2 8.0 B a5 19 31
Not Stated 11.3 17.3 14.6 18.7 16.5 9.6 15.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 472: Visitor's Intention to Recommend Guyana by Country of Residence (%) _June

16
RECOMMEND GUYAMNA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 58.5 58.9 60.9 64.1 50.0 50.0 60.0
Probably 19.9 20.4 20.8 18.5 26.2 26.8 20.1
Definitely Not 26 4.4 37 1.0 2.3 7.3 26
Not Stated 19.0 16.3 147 16.3 215 15.9 17.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 473: Visitor's Intention to Recommend Guyana by Country of Residence (%) _April

to June 16
RECOMMEND GUYANA U.s.A| Canada U.K.|Caribbean South Other Total
America
Definitely 3.9 548 ha7 G62.0 497 3348 h8.4
Probably 213 236 212 199 26.0 340 218
Definitely Not 35 46 5.1 9 26 101 31
Mot Stated 16.3 17.0 14.0 171 2138 17.0 16.7
Total 100.0 10:0.0 100.0 100.0 10000 100.0 100.0
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Table 474: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan to
June 16

RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 56.9 52.1 61.1 60.3 52.1 377 57.0

Probably 234 28.0 207 21.0 227 34.3 23.1

Definitely Not 43 40 57 15 3.2 9.2 35

Not Stated 14.9 15.9 125 17.2 22 1 18.9 16.4

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 475: Visitor's Intention to Recommend Guyana by Country of Residence (%) _July
16

RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 57.7 425 44.3 55.4 53.2 51.6 53.7

Probably 295 475 273 28 5 228 0.8 0.6

Definitely Not 2.2 3.8 6.8 2.0 25 3.3 2.6

Not Stated 10.6 6.3 216 14.1 215 14.3 13.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 476: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Aug
16

RECOMMEND GUYANA u.s.A| Canada U.K.|Caribbean South Other Total
America

Definitely 54.2 58.4 50.9 54.2 38.1 46.8 53.7

Probably 29.8 25.3 26.4 223 35.7 33.9 25.9

Definitely Not 6.8 5.8 75 3.2 483 43 4.8

Mot Stated 9.2 104 15.1 20.3 214 145 155

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 477: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Sep
16

RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 65.2 35.2 G5.6 55.5 48.8 38.3 5.7

Probably 11.6 324 15.6 271 19.5 32.1 23.3

Not Stated 15.9 225 18.8 16.6 M7 214 17.9

Total 100.0 100.0: 100.0 100.0 100.0 100.0: 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 478: Visitor's Intention to Recommend Guyana by Country of Residence (%) _July

to Sep 16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 58.0 475 50.3 55.0 48.1 48.1 54.2
Probably 26.0 358 24.9 2549 253 32.0 27.2
Definitely Not 4.9 57 5.8 21 25 44 35
Not Stated 1.2 10.9 19.1 171 241 155 15.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 479: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct

16
RECOMMEND GUYANA U.S.A| Canada U.K.|Caribbean South Other Total
America
Definitely 65.7 453 54.5 46.3 24 5 51.3 49.6
Probably 21.9 30.8 227 25.2 38.8 333 254
Definitely Not 45 6.0 45 18 2.0 26 3.0
Not Stated 8.0 17.9 18.2 26.8 347 12.8 215
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 480: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Nov

16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 52.6 26.6 259 48 .4 G0.9 28.0 46.6
Probably 0.2 479 518 282 304 423 328
Definitely Not 3.6 35 aT 1.9 4.3 9.9 33
Mot Stated 2.6 12.0 185 205 4.3 9.9 17.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 481: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Dec

16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 51.9 50.5 29.2 39.7 38.7 29.0 41.1
Probably 30.2 35.6 49.2 28.4 452 42.0 32.3
Definitely Not 4.9 10 15 3.3 4.8 29 3.3
Not Stated 13.0 12.9 20.0 28.7 11.3 26.1 23.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 482: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct to

Dec 16
RECOMMEND GUYANMNA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 57.8 43.3 31.9 45.3 37.3 374 456
Probably 26.7 38.9 46.1 275 40.3 40.2 307
Definitely Not 5.6 36 2.8 23 37 5.6 32
Not Stated 9.3 14.2 19.1 24.9 18.7 16.8 205
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 483: Visitor's Intention to Recommend Guyana by Country of Residence (%) _July

to Dec 16
RECOMMEND GUYANA U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 57.9 455 420 49.9 432 428 502
Probably 26.2 7.3 344 26.7 321 36.1 288
Definitely Not 51 47 45 2.2 3.0 50 3.4
Mot Stated 10.7 125 191 21.2 216 16.1 176
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 484: Willingness to Recommend by Purpose of Visit (%) Jan 16
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism
Definitely 60.0] 441 531 154 565  444]  60.0 0 500 444 542
Probably 162] 305 28] 846 10 35 200 1000 3000 22 222
Definitely Not 34 68 40 0 65 56 100 0 67 0 41
Not Stated 00 186 19.1 0 16.4 185 100 0 133 333 194
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 485: Willingness to Recommend by Purpose of Visit (%) Febl16
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Definitely 534 413 51.0 52.9 25.0 07 468 0 53.8 9.7  49.2
Probably 26.1 29.9 335 4.2 0 1.4 234 100.0 46.2 15.2 29.6
Definitely Not 28 108 48 0 0 34 213 0 0 6.1 6.0
Mot Stated 1.7 18.0 10.8 59 750 34.5 8.5 0 0 91 1541
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 486: Willingness to Recommend by Purpose of Visit (%) _March16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy JAdventure|  Other|  Total
Relatives|  Travel[Study Tour, Events| Climate| Tourism

Definitely 661 450 674] 762 o) 743 a4 1000 206 527 593

Probably 14 400 N8 95 500 188 208 0 147]  364] 264

Definitely Not 24 a7 26 0 ) 0 38 0 29 18 28

Not Stated 108 103 81 143 500 14| 64 0 61.8 ol 18

Total 100.0,  100.0 100.0;  100.0 100.0,  100.0( 100.0( 100.0 1000 100.0( 100.0

Table 487: Willingness to Recommend by Purpose of Visit (%) _Jan to March16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other]  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism

Definitely 604 438 574 529 520 536  404] 333 3.7] 557 549

Probably 199 349 55 392 06| 28 28] 667 60 20| 254

Definitely Not 21 6.8 37 0 59 26 118 0 39 26 41

Not Stated 174 145 134 T8 206 16.3 17.3 0 325 148 157

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 488: Willingness to Recommend by Purpose of Visit (%) _Aprill6

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism

Definitely 595 449 64.9 26.7 0 56.8 364 0 34.8 613 55.5

Probably 194 3.4 07 533 200 123 308 0 304 263 238

Definitely Not 6.0 14 45 0 0 0 34 0 43 25 39

Not Stated 151 22.6 0.8 20,0 80.0 30.9 205 0 304 100 16.7

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0, 100.0

Table 489: Willingness to Recommend by Purpose of Visit (%) _May16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/ | DayTrip| Personal | To Enjoy jAdventure|  Other|  Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism

Definitely 62.6 40.0 60.2 14.3 0 725 60.6 40.0 410 73.0 58.5

Probably 194] 379 05 500 1000] 104 273 0 359 135 227

Definitely Not 34 38 12 0 0 29 76 0 51 68 34

Not Stated 149] 183 182 357 o 145 45 600 179 68 151

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 490: Willingness to Recommend by Purpose of Visit (%) June 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/ | Day Trip| Personal | To Enjoy |Adventure Other, Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism

Definitely 637 45.3 63.6 545 455 90.0 4756 0 357 57.4 60.0

Probably 155 367 178 0 273 100 [ 1000 475 221 201

Definitely Not 24 34 1.9 0 18.2 0 5.5 0 0 2.9 2.6

Not Stated 18.4 147 16.7 455 9.1 0 15.2 0 16.7 17.6 174

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 491: Willingness to Recommend by Purpose of Visit (%) _April to June 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism

Definitely 625 438 634 300 28] 656 472 250 75 624 584

Probably 173] 3438 103 w8 33 ma] B[ 315 4] 1o ns

Definitely Not 33 27 24 0 1 13 54 [ 29 18 3

Not Stated 168] 187 5] 328 w8 n9| 4] 315 02 128 168

Total 100.0)  100.0 100.0;  100.0 100.0{ 100.0; 100.0) 100.0 100.0,  100.0;  100.0

Table 492: Willingness to Recommend by Purpose of Visit (%) _Jan to June 16
RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure Other| Total

Relatives|  Travel|Study Tour Events 0| Tourism
Definitely 61.9 438 60.7 42.9 417 59.7 41.7 21.3 316 60.5 571
Probably 18.1 349 219 38.5 233 19.2 30.1 455 337 227 231
Definitely Not 341 44 3.0 0 7.0 1.9 71 0 3.3 35 3.5
Not Stated 16.9 16.9 144 18.7 221 19.2 15.2 21.3 254 13.3 16.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0) 100.0

Table 493: Willingness to Recommend by Purpose of Visit (%) _July16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy [Adventure Other Total

Relatives|  Travel|Study Tour| Events| Climate| Tourism
Definitely 535 487 58.2 66.7 70.0 0 72.2 0 455 425 539
Probably 20.8 325 24.9 16.7 10.0 0 20.0 0 25.0 51.0 303
Definitely Not 21 26 44 0 10.0 0 0 0 45 26 26
Not Stated 1456 16.2 125 16.7 10.0 0 7.8 0 25.0 3.9 134
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0, 100.0

Table 494: Willingness to Recommend by Purpose of Visit (%) _Aug 16
RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure Other Total

Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 52.3 441 50.0 0 66.7 0 70.4 0 53.7 239 53.5
Probably 209 385 265 1000 222 0 174 0 195 56.5 26.0
Definitely Not 50 39 5.0 0 1.1 0 35 0 0 109 48
Not Stated 218 134 9.4 0 0 0 87 1000 26.8 8.7 156
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0) 100.0

Table 495: Willingness to Recommend by Purpose of Visit (%) _Sep 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure Other, Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism

Definitely 56.3 46.2 59.7 231 50.0 0 60.6 0 67.6 4.4 55.9

Probably 251 3.0 151 6.2 50.0 0 19.7 0 176 22.2 232

Definitely Not 7 7 86 0 0 0 28 0 8.8 16.7 32

Not Stated 17.8 221 167 308 0 0 169 1000 5.9 167 177

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0; 100.0
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Table 496: Willingness to Recommend by Purpose of Visit (%) _July to Sep 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel[Study Tour| Events| Climate| Tourism

Definitely 539 465 589 364 667  568] 688 0 546 387 543

Probably 55 344 4] 545 00 262 189 0 L

Definitely Not 27 25 5.6 0 100 14 20 0 12 55 36

Not Stated 179 163 122 21 33 126] 03] 1000 202 60 151

Total 100.0, 1000 100.0)  100.0 1000, 100.0] 1000 100.0 1000, 100.0  100.0

Table 497: Willingness to Recommend by Purpose of Visit (%) _Oct 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism

Definitely 491 3838 561  80.0 50.0 o 624 1000 327 435 495

Probably 18l 404 254 100 250 o s 0 15 174] 260

Definitely Not 3.2 45 16 0 0 0 0 0 58 87 30

Not Stated 298] 164 169) 100 250 o 164 0 500 304 25

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 498: Willingness to Recommend by Purpose of Visit (%) Nov 16
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other]  Total

Relatives|  Travel[Study Tour Events| Climate| Tourism
Definitely 443 515 51.3 80.0 50.0 0 0 0 329 33 466
Probably 354 325 274 0 50.0 0 of 1000 354 579 334
Definitely Not 15 55 7.1 20.0 0 0 0 0 0 18 32
Not Stated 19.1 104 14.2 0 0 0 0 0 36 7.0 17.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 499: Willingness to Recommend by Purpose of Visit (%) _Dec 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism

Definitely 1.0 378 52.6 0 0 o] 431 D 264 143 410

Probably 329 M3 7 0 0 of #m5 0 264] 185 323

Definitely Not 18 49 26 0 0 0 15 ) 132 114 37

Not Stated 243 231 13.0 o 1000 o| 138 0 340 55.6 229

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 500: Willingness to Recommend by Purpose of Visit (%) _Oct to Dec 16

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Mature |Scientific/| Day Trip| Personal | To Enjoy |Adventure Other, Total
Relatives|  Travel|Study Tour| Events| Climate| Tourism

Definitely 444 43.0 53.2 80.0 467 0 56.5 333 300 308 455

Probably 35 35.6 284 6.7 400 0 47 66.7 262 393 30.8

Definitely Not 21 5.0 39 6.7 0 0 13 0 7.2 56 33

Not Stated 220 164 146 6.7 133 0 176 0 367 243 204

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 501: Willingness to Recommend by Purpose of Visit (%) _July to Dec 16

Vacation| Business|Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy |[Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 493 450 564) 615 60.0 of 633 250 382  361] 502
Probably 84 348 256 269 267 o 5 500 u4] 463 288
Definitely Not 24 37 43 18 6.7 0 17 0 62 5.6 34
Not Stated 19.9 16.6 13.2 .7 6.7 0 135 250 .2 120 176
Total 1000, 100.0 1000,  100.0 100.0) 1000 100.0f 100.0 1000, 100.0) 100.0
Table 502: Daily Expenditure by Country of Residence (US$) _Jan 16
Expenditure USA| Canada UK Caribbean South Other Total
America
Accommodation 69.52 94.92 67.52 132.29 83.68 511.62 119.41
Meals & Drinks 49.70 45.60 21.21 81.35 17.83 80.03 61.51
Ground Transportation 49.58 27.76 515.87 55.57 28.71 73.52 71.50
Car Rentals 73.53 11.05 0.00 11.48 0.00 13.64 24.44
Tours 8.24| 2432.04 0.04 4.74 2.16) 26.42 461.66
Entertainment/Recreation 5.42 11.01 15.27 8.72 23.31 0.82 9.38
Shopping/Souvenirs 4.67 13.61 2.93 16.98 9.63 2.27 11.95
Cash Gifts/Donations 21.55 24.11 5.09 9.44 7.80 0.00 14.25
Property Purchase 2.42 2.59 17.69 104.97 2.65 0.00 49.44
Property Repair 14.45 17.45 1.27 60.45 9.11] 0.00 34.32
Other 9.01 15.77 8.53 15.42 49.13 10.74 15.20
Total 308.09] 2745.91 655.42 501.44 234.01 725.06 873.06
Mo of Visitors 45 35 13 81 12 9 198
Table 503: Daily Expenditure by Country of Residence (US$) Feb 16
Expenditure USA Canada UK Caribbean| South Other Total
America

Accommodation 939.88 70.11 185.50 315.47 116.57 177.67 353.67
Meals & Drinks 52.03 52.06 78.30 308.02 26.67 43.01 165.69
Ground Transportation 151.52 19.81 15.88 44.08 4.85 19.69 52.74
Car Rentals 12.75 8.55 1.80 178.74 0.00 3.92 81.45
Tours 8.77 2.82 56.01 3.05 0.00/ 6.86) 11.57
Entertainment/Recreation 7.98 17.88 1.78 10.31 0.00 0.08 .14
shopping/Souvenirs 21.77 12.08 14.24 18.83 1.62 0.61 16.08
Cash Gifts/Donations 9.17 13.95 9.49 7.90 0.00 0.15 8.73
Property Purchase 0.00 0.00 0.00 0.00/ 0.00/ 0.00 0.00
Property Repair 1.17 14.38 0.00 3.82 0.00 0.00 4.29
Other 24.36 8.83 2.16) 22.86] 6.65 9.26) 16.70
Total 1229.43 220.47 365.16 913.08 156.36 267.25 720.09
Mo of Visitors 32 32 16 79 5 12 176
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Table 504: Daily Expenditure by Country of Residence(US$) March 16

Expenditure USA| Canada UK Caribbean South Other Total
America
Accommeodation 240.00 47.94 144.60 161.15 163.50) 5485.77 358.15
Meals & Drinks 45.17 28.26 52.32 74.45 43.68 52.67 33.65
Ground Transportation 13.258 12.61 17.45 25.12 40.67] 1352.56 74.09
Car Rentals 9.05 2.52 494,06 6.84 0.00 20.00 60.23
Tours 21.91 5.89 20.23 8.82 0.00 40.74 12.04
Entertainment/Recreation 6.96 1.99 21.35 14.47 14.71 3.78 10.60
Shopping/Souvenirs 14.70 11.33 15.27 23.90 9.36 0.00 16.71
Cash Gifts/Donations 21.62 8.19 13.05 16.85 0.00 0.02 13.35
Property Purchase 0.18 0.48 0.00 0.45 7.50 0.00 0.73
Property Repair 25.72 31.74 8.37 44 53 0.00 0.00 30.52
Other 16.98 8.84 17.14 24.78 15.50 32.04 18.60
Total 415.60 159.79 803.88 401.66 294.92 6987.6 648.67
No of Visitors 38 a6 32 103 15 15 249
Table 505: Daily Expenditure by Country of Residence(US$) _Jan to March 16
Expenditure uUsa| Canada UK Caribbean South Other Total
America
Accommeodation 366.80 66.50 1458.44 195.95 127.70] 2114.76 280.53
Meals & Drinks 45.92 39.04 57.64 144.25 31.86 58.22 88.04
Ground Transportation 66.65 18.60 97.22 40.93 31.71 498.41 67.18
Car Rentals 36.20 6.36) 218.52 58.08 0.00 12.02 54.83
Tours 12.70 710.81 31.21 3.77 0.81 23.68 155.69
Entertainment/Recreation 6.62 8.20 12.58 11.32 16.10 3.09 9.79
Shopping/Souvenirs 12.62 12.16 12.87 20.09 8.50 0.82 15.01
Cash Gifts/Donations 18.11 14.07 10.36 11.75 2.93 0.06 12.32
Property Purchase 1.03 0.97 2.85 35.77 4.74 0.00 16.10
Property Repair 14.29 23.62 3.90 38.29 3.42 0.00 2428
Other 15.81 10.81 9.79 21.05 27.00 17.59 16.97
Total 599.75 911.20 605.38 583.28 25477 2728.65 740.74
Mo of Visitors 112 113 61 263 32 36 617
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Table 506: Daily Expenditure by Country of Residence(US$) _April 16

Expenditure uUsa| Canada UK Caribbean South Other Total
America
Accommodation 196.90 75.46 175.46 135.40 186.61 256.48 147.86/
Meals & Drinks 318.61 67.26 68.14 69.81 56.52 160.14 122.14
Ground Transportation 19.35 38.87 20.35 19.51 158.47 38.02 23.64
Car Rentals 556.60 1.32 1.34 7.65 0.00 0.00 114.62
Tours 27.66 10.67 9.89 4.04 12.50 36.60 12.11
Entertainment/Recreation 12.28 13.78 1.53 10.32 6.29 0.05 10.04
Shopping/Souvenirs 15.64 15.67 3.60 30.65 8.34 4.18 21.00
Cash Gifts/Donations 16.80 12.57 8.30 13.34 16.96 3.13 13.24
Property Purchase 0.00 0.00 0.00 0.08 0.00 0.00 0.04
Property Repair 15.07 18.71 21.27 27.56 15.17 0.00 22.14
Other 23.74 10.49 15.09 9.11] 5.05 26.72 13.57
Total 1206.68 264.80 328.97 327.47 325.91 525.32 500.40
Mo of Visitors 55 39 15 112 14 15 254
Table 507: Daily Expenditure by Country of Residence(US$) _May 16
Expenditure USA| Canada UK| Caribbean South Other Total
America
Accommodation 63.80 81.35 177 144.01 102.75 271.37 96.24
Meals & Drinks 67.14 66.81 46.44 46.29 49.63 69.60 58.38
Ground Transportation 22.02 95.07 16.35 22.16 20.92 19.76 34.68
Car Rentals 7.53 2.86 13.05 10.75 0.37 14.12 7.90
Tours 12.67 20.76 9.00 5.90 17.77 0.00 11.95
Entertainment/Recreation 15.33 11.61 22.21 24.93 12.19 17.74 17.79
Shopping/Souvenirs 14,96 6.35 14,54 23.98 4,31 8.53 14.87
Cash Gifts/Donations 10.92 13.91 13.59 19.51 8.97 4.71 13.72
Property Purchase 0.97 0.00 0.00 2.14 7.69 0.00 1.33
Property Repair 5.29 22.42 8.60) 10.11 1.92 0.00 9.74
Other 13.62 158.458 5.71 13.68 15.96 53.94 14.67
Total 234.25 339.62 227.26 323.46 24245 459.77 281.30
Mo of Visitors 115 52 27 83 14 10 301
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Table 508: Daily Expenditure by Country of Residence(US$) June 16

Expenditure uUsaA| Canada UK]| Caribbean South Other Total
America
Accommeodation 85.72 80.39 238.85 307.29] 1134.99 428.72 317.05
Meals & Drinks 45.96 48.46 108.49 115.13 102.30 132.16 100.85
Ground Transportation 62.59 28.30 54.23 42.87 46.56 102.98 47.44
Car Rentals 9.65 6.10 17.99 30.64 2.65 14.29 18.24
Tours 9.30 15.51 7.88 12.73 16.05 40.50 17.44
Entertainment/Recreation 13.88 19.39 0.00 0.00 0.00 0.00 0.00
Shopping/Souvenirs 13.52 15.88 15.01 34.65 0.36 20.67 22.21
Cash Gifts/Donations 14.84 13.63 12.66 14.67 2.14 0.00 15.86
Property Purchase 1.21 0.00 0.00 6.97 0.00 0.00 2.15
Property Repair 24.43 2.50 6.86] 1.56] 0.00 0.00 3.43
Other 14.90 15.47 11.31 11.47 1.43 22.14 12.41
Total 296.10] 245.63] 473.31 577.98| 1306.48 761.46] 557.14
Mo of Visitors 157 75 57 120 17 14 440
Table 509: Daily Expenditure by Country of Residence(US$) _April to June 16
Expenditure USA| Canada UK] Caribbean South Other Total
America
Accommodation 94.65 79.56 101.32 147.00 147.00 274.20 127.05
Meals & Drinks 93.87 58.63 62.18 78.36 78.36 127.56 78.80
Ground Transportation 42.08 51.92 86.20 24,38 24,38 50.02 43.34)
Car Rentals 90.28 3.96 9.42 18.99 18.99 11.60 37.07
Tours 13.20 16.06] 8.31) 6.55 6.55 32.15 11.70
Entertainment/Recreation 14.14 15.62 13.90 17.65 17.65 16.02 15.27
Shopping/Souvenirs 14.34 12.81 11.75 28.74 28.74 8.15 17.61
Cash Gifts/Donations 13.77 13.47 10.45 14.51 14.51 2.26) 13.00
Property Purchase 0.99 0.00 0.00 2.07 2.07 0.00 1.09
Property Repair 16.99 12.57 122.71 13.20 13.20 0.00 26.92
Other 15.77 15.27 8.56 11.75 11.75 29.57 13.74
Total 410.08 279.87 434,80 363.20 363.20 351.56 385.65
Mo of Visitors 327 116 103 315 45 39 945

Telephone Number 231 2649 & 231 2650

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 218 of 239



Table 510: Daily Expenditure by Country of Residence(US$) _Jan to June 16

Expenditure USA Canada UK Caribbean| South Other Total
America
Accommodation 164.77 74.09 117.14 169.52 297.63] 1173.57 185.76
Meals & Drinks 82.29 50.43 60.66 108.65 53.05 93.68 82.37
Ground Transportation 4541 37.97 83.90 31.99 28.71 269.12 52.47
Car Rentals 76.35 4,97 79.63 36.98 0.54 11.80 43.86
Tours 13.07 306.92 15.99 6.19 9.57 28.03 66.79
Entertainment/Recreation 12.21 12.54 13.46 14.74 11.23 9.70 13.18
Shopping/Souvenirs 13.89 12.53 12.13 24.76 5.86 4,57 16.61
Cash Gifts/Donations 14.89 13.72 10.42 13.24 6.52 1.19 12.74
Property Purchase 1.00 0.41 0.96 17.58 3.80 0.00 6.83
Property Repair 16.29 17.19 82.82 24.74 4,25 0.00 25.91
Other 15.78 13.41 8.97 16.03 16.82 23.72 14.98
Total 458.95 544.18] 492.08 464.46] 438,04 1615.38] 521.50
No of Visitors 439 279 164 578 77 73 1612
Table 511: Daily Expenditure by Country of Residence (US$) _July 16
Expenditure UsA Canada UK Caribbean| South Other Total
America

Accommeodation 138.38 92.48 119.75 260.03 313.09 336.97 188.64
Meals & Drinks 43.55 112.69 49.60 64.42 119.80 128.04 68.83
Ground Transportation 47.22 26.15 14.87 41.17 24.67 49.29 40.06
Car Rentals 1.42 16.63 0.00 9.51 0.00 0.00 5.84
Tours 8.35 15.83 11.55 0.90 0.00 40.00 8.55
Entertainment/Recreation 4.43 4.05 5.46] 23.03 10.00 9.29 10.64
Shopping/Souvenirs 11.51 9.31 6.54 17.26 54.07 21.12 15.63
Cash Gifts/Donations 15.14 10.78 4,95 23.86 0.00 0.00 15.13
Property Purchase 0.00 0.00 0.00 4.82 0.00 0.00 1.47
Property Repair 1.20 26.26 0.00 24.65 0.00 0.00 11.73
Other 5.50 14.04 0.61 17.47 19.24 14.83 11.45
Total 276.70 328.22 213.33 487.12]  540.87 599.54 377.97
No of Visitors 51 23 6 56 12 14 162
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Table 512: Daily Expenditure by Country of Residence (US$) Aug 16

Expenditure usa| Canada UK]| Caribbean South Other Total
America
Accommodation 112.29 60.28 125.43 124.01 128.27 139.07 110.65
Meals & Drinks 71.19 66.17 42.66 37.31 55.35 98.38 59.25
Ground Transportation 30.06 51.96 16.36 17.81 20.63 16.39 27.60
Car Rentals 2.43 13.04 0.00 21.75 2.43 1.25 10.57
Tours 15.83 24.50 17.02 3.62 0.00 12.77 12.59
Entertainment/Recreation 11.94 4,50 2.14 8.74 0.00 9.45 8.58
ShoppingfSouvenirs 12.74 11.29 21.05 15.72 8.68 28.18 15.09
Cash Gifts/Donations 10.57 5.39 7.08) 13.44 3.64 2.31 9.62
Property Purchase 1.67 0.00 8.40 32.09 0.00 0.00 11.85
Property Repair 58.46 4.63 0.00 12.84 0.00 0.00 24.56
Other 2.79 9.98 5.45 2.05 41.14 0.77 4.71
Total 329.97 251.74 245,59 289.38 260.14 308.60 295.07
Mo of Visitors 53 30 10 56 7 15 171
Table 513: Daily Expenditure by Country of Residence (US$) _Sep 16
Expenditure USA Canada UK Caribbean South Other Total
America
Accommeodation 90.18 215.33 121.53 1126.28 96.85 416.03 597.16
Meals & Drinks 77.58 160.35 66.59 882.62 70.60 72.50 461.01
Ground Transportation 78.18 312.35 5.96 334.38 15.44 28.89 228.61
Car Rentals 9.49 6.46 0.00 14.43 8.33 0.00 10.62
Tours 23.10 33.08 8.25 19.95 2.08 6.94 21.04
Entertainment/Recreation 15.82 9.08 16.50 11.65 23.13 15.00 13.25
Shopping/Souvenirs 16.96 18.38 22.53 27.05 4.26 0.00 20.78
Cash Gifts/Donations 10.41 5.69 0.00 3.29 0.83 0.00 5.06
Property Purchase 1.66 56.36 0.00 0.63 0.00 0.00 10.41
Property Repair 6.21 9.87 0.00 12.58 0.00 0.00 8.98
Other 7.54 9.60 11.11 22.07 78.44 0.00 15.42
Total 337.13 836.55 252.47 2454.96 302.96 539.36] 1396.34
No of Visitors 22 158 4 54 11 4 113
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Table 514: Daily Expenditure by Country of Residence (US$) _July to Sep 16

Expenditure USA| Canada UK Caribbean South Other Total
America
Accommeodation 119.92 108.31 122,92 462.79 196.71 229.66 249.50
Meals & Drinks 60.34 103.89 49.32 296.11 88.20 105.97 154.30
Ground Transportation 45.28 107.28 13.95 118.79 21.61 28.47 77.90
Car Rentals 3.14 12.57 0.00 15.82 3.41 0.74 8.89
Tours 13.79 23.85 13.67 7.62 0.71] 21.33 13.07
Entertainment/Recreation 9.34 5.47 5.87 13.99 12.22 9.89 10.38
shopping/Souvenirs 12.90 12.39 16.79 19.56 26.62 23.32 16.58
Cash Gifts/Donations 12.51 1.17 5.09 13.64 1.12 1.33 10.55
Property Purchase 0.95 13.75 4.20 14.35 0.00 0.00 7.80
Property Repair 25.32 12,77 0.00 16.29 0.00 0.00 16.42
Other 4.73 11.17 0.00 12.72 44.54 5.39 10.47
Total 308.22 418.62 231.81 991.81 395.14 426.10 575.86
Mo of Visitors 126 71 20 166 30 33 446
Table 515: Daily Expenditure by Country of Residence (US$) Oct 16
Expenditure USsA Canada UK] Caribbean South Other Total
America
Accommodation 225.35 128.71 222.12 137.86 644.17 291.92 212.07
Meals & Drinks 58.71 65.60 163.64 62.04 24.36 231.83 71.62
Ground Transportation 32.22 22.01 91.99 24.23 29.85 64.91 30.57
Car Rentals 14,22 1.89 0.00 13.32 0.00 32.69 10.53
Tours 52.35 37.16 61.89 2.64 0.00 15.38 26.67
Entertainment/Recreation 14.52 16.11 0.00 7.94 0.00 3.85 10.60
Shopping/Souvenirs 18.55 26.97 16.49 12.95 2.20 20.65 17.51
Cash Gifts/Donations 15.83 27.99 41.34 10.29 0.00 2.80 15.60
Property Purchase 79.58 0.00/ 0.00/ 0.70 0.00 0.00 22.09
Property Repair 9.95 15.09 0.00 0.07 0.00 0.00 6.306)
Other 8.55 1486 1.32 11.21 16.10 1.42 10.91
Total 529.83 356.45 598.79 283.25 716.68 665.45 434.53
Mo of Visitors 38 36 6 46 8 11 145
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Table 516: Daily Expenditure by Country of Residence (US$) _Nov 16

Expenditure uUsa| Canada UK] Caribbean South Other Total
America
Accommeodation 126.72 157.33 142.04 147.34 123.75 337.50 151.61
Meals & Drinks 93.61 95.51 71.55 50.00 50.00 111.25 68.56
Ground Transportation 22.68 56.51 40.06 26.71 23.75 42,92 32.26
Car Rentals 9.95 5.52 5.26 7.07 0.00 9.17 7.10
Tours 0.31 4.41 0.00 7.47 0.00 0.00 4.71
Entertainment/Recreation 6.39 3.16 3.27 13.72 0.00 15.83 9.76
Shopping/Souvenirs 22.35 11.27 12.40 30.88 12.50 0.00 23.28
Cash Gifts/Donations 35.13 17.20 10.63 13.32 0.00 0.00 16.60
Property Purchase 13.89 0.00 0.00 21.27 0.00 0.00 16.86
Property Repair 0.00 0.59 0.00 2.20 0.00 0.00 1.26
Other 18.99 8.53 12.53 12.83 7.50 16.67 13.22
Total 350.02 360.03 297.74 338.81 217.50 533.34 345.32
No of Visitors 28 22 15 67 4 B 145
Table 517: Daily Expenditure by Country of Residence (US$) Dec 16
Expenditure USA| Canada UK| Caribbean South Other Total
America
Accommodation 216.31 46.46 71.95 75.00 28.57 242.56 111.30
Meals & Drinks 77.64 59.41 46.11 43.16 21.78 60.70 55.02
Ground Transportation 35.53 29.56) 22.96 33.62 5.63 21.29 29.55
Car Rentals 11.48 0.30 2.93 10.40 15.63 10.53 8.64
Tours 2.60 12.11 6.25 17.94 0.00 45.26 16.30
Entertainment/Recreation 0.25 19.82 7.58 16.24 1.25 0.32 12,75
Shopping/Souvenirs 26.01 25.32 12.14 49.19 0.00 32.89 34.43
Cash Gifts/Donations 14.31 42.59 18.57 12.96 12.50 1.84 17.40
Property Purchase 202.27 0.00 6.37 0.00 0.00 0.79 33.02
Property Repair 5.97 5.71 75.64 0.00 0.00 36.84 10.76)
Other 6.25 11.50 38.33 15.30 8.66 3.32 12.51
Total 604.62 252.78 308.83 278.81 94.02 462.34 341.65
No of Visitors 13 17 8 36 3 11 93
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Table 518: Daily Expenditure by Country of Residence (US$) _Oct to Dec 16

Expenditure USA| Canada UK| Caribbean South Other Total
America
Accommodation 194.21 117.42 139.61 126.25 410.62 277.59 164.29
Meals & Drinks 72.85 72.88 82.13 52.98 27.09 126.43 66.27
Ground Transportation 30.04 33.89 45.36 27.76 22.58 39.79 30.96
Car Rentals 12.41 2.57 3.74 9.70 4.17 17.45 8.79
Tours 27.00 21.61 12.77 8.75 0.00 26.50 16.00
Entertainment/Recreation 10.46 13.22 3.72 12.71 0.33 7.42 10.84
Shopping/Souvenirs 21.16 21.99 13.08 30.40 2.99 22.34 23.93
Cash Gifts/Donations 21.27 28.33 18.14 12.36 3.33 1.79 16.43
Property Purchase 74.37 0.00 1.54 12.74 0.00 0.38 22.95
Property Repair 6.20 8.62 18.34 1.03 0.00 17.50 5.62
Other 11.20 12.21 16.75 13.00 12.97 5.37 12.165
Total 481.17 332.74 355.18 307.68 484.08 542.57 378.25
Mo of Visitors 84 75 30 149 15 30 383
Table 519: Daily Expenditure by Country of Residence (US$) _July to Dec 16
Expenditure UsSA| Canada UK Caribbean South Other Total
America
Accommeodation 143.64 112.67 131.39 301.67 295.44 252.21 212.52
Meals & Drinks 64.34 89.04 65.97 179.71 60.00 115.60 116.10
Ground Transportation 40.41 72.14 29.89 75.21 22.06 33.80 57.53
Car Rentals 6.10 71.78 1.90/ 12.89 3.76) 8.61 8.85
Tours 158.01 22.77 13.21 8.16) 0.38 23.76 14.34
Entertainment/Recreation 9.70 9.18 478 13.38 6.73 8.73 10.58
Shopping/Souvenirs 15.54 16.99 14.91) 24,75 15.71 22.86] 19.77
Cash Gifts/Donations 15.31 17.30 11.71 13.03 2.14 1.55 13.10
Property Purchase 27.58 7.16 2.85 13.59 0.00 0.18 14.38
Property Repair 19.22 10.78 9.31 9.04 0.00 8.24 11.73
Other 6.80 11.67 10.96 12.85 29.97 5.38 11.21
Total 366.65 377.45 296.85 664.28 436.19 480.92 490.11
Mo of Visitors 210 146 50 315 45 63 829
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Table 520: Daily Expenditure per Visitor by Purpose of Visit (US$) Jan 16

Expenditure Vacation| Business| Visit Friend/] Mature | Scientific/| Adventure| Personal | Climate| Day Trip Other| Total
Relatives| Travel| Study Tour] Tourism Events|
Accommodation 90.55 333.60 24 .30 032 51.03 0.00| 0.00 0.00 122.38] 113471 11941
Meals & Drinks 46 68 7249 2241 0.00 11713 0.00 0.00 0.00 55968 142 35 5151
Ground Transportation 9474 32.20 15.37 0.00 90.45 0.00| 48.54 0.00 674.60 166.75 71.50
Car Rentals 5691 14 87 601 0.00 0.00 0.00 0.00 0.00 D.28 0.00 24 .44
Tours 131125 4.49 10.04 0.00 5.35 0.00| 0.00 0.00 25.66 0.00| 461.66
Entertainment/Recreation 6.65 13.29 13.39 .00 0.02 0.00| 0.00 0.00 6.20 0.00| 9.38
Shopping/Souvenirs 1310 5.46 14591 0.00 1585 0.00 19417 0.00 3.08 6.25 11495
Cash Gifts/Donations 1031 954 16.30| 0.24] 18.86 0.00| 0.00 0.00 37.63 0.00| 14.25
Property Purchase 580 524 133 .08 0.00 19485 0.00 0.00 0.00 0.00 0.00 49 44
Property Repair 63.25 10.03 30.58 0.00 1.19 0.00| 2475 0.00 278 0.00| 34.32
Other 9.10 39.08 13.13 1.05 0.62 0.00 000 0.00 12.14 11.71 1520
Total 1708 44 54129 30042 161 32056 0.00| 267 .46 0.00] 144943 146177 873.06
No of Visitors 62 42 =1+ 1 11 0 2 0 4 4 192
Table 521: Daily Expenditure per Visitor by Purpose of Visit (US$) Feb 16
Expenditure Vacation| Business| Visit Friendf| Mature | Scientific/| Adventure| Personal | Climate| Day Trip Other Total
Relatives| Travel| Study Tour] Tourism Events
Accommodation 45877 1145359 1429 4738.40 0.00 265.45 0.06 0.00 363.88 169.55 353.67
Meals & Drinks 245495 9479 2245 17.54 0.00| 66.46] 162176 0.00 6567 3049 165.69
Ground Transportation 71.59 36.00 7.80 742 66 0.00 13.27 11.39 0.00 12567 2279 52.74
Car Rentals 801 1328 418 152 0.00| 0.00| 153846 0.00 20.00 0.00 8148
Tours 7.66 278 5.81 203.40 0.00 3081 0.00 0.00 0.00| 0.00 11.57
Entertainment/Recreation 15.43 1.07 3.80 .00 0.00 .00 2091 0.00 40.00| 2.55 9.14
Shopping/Souvenirs 24 .40 1653 1293 0.00 0.00| 0.20 24 35 0.00 60.00) 162 16.08
Cash Gifts/Donations 18.07 1.35 6.61 10.62 0.00 13.47 2390 0.00 0.00| 0.00 873
Property Purchase 0.00 0.00 0.00 0.00 0.00| 0.00 0.00 0.00 0.00 0.00 0.00
Property Repair 3495 15.15 168 0.00| 0.00 0.00| 0.00 0.00 0.00| 0.00 429
Other 29.44 25.59 10.78 000 0.00 000 10.68 0.00 20.00 3.87 16.70
Total 88427 135252 0533) 145414 0.00 39870 325151 0.00 69522 23087 720.09
Mo of Visitors 47 a2 61 3 0 2 8 0 3 10 176
Table 522: Daily Expenditure per Visitor by Purpose of Visit (US$) March 16
Expenditure Vacation| Business| Visit Friend/| Mature | Scientific/| Adventure| Personal | Climate| Day Trip| Other| Total
Relatives| Travel|Study Tour| Tourism Events
Accommodation 14261 330.30 16492 0.00) 971 588.89 2218 0.00 0.61] 5150.23 358.15
Meals & Drinks 38.67 10192 38.85 0.00) 38.83 33.33 2487 0.00 35.60| 23.45 53.65
Ground Transportation 1947 28 46 1722 0.00 971 222 587 0.00 1772 127081 7409
Car Rentals 7.33 7486 167.88 0.00 0.00 0.00 1271 0.00 0.06 332 B60.23
Tours 1163 4.34 1851 0.00 0.00 306.67 0.00 0.00 012 0.00 12.04
Entertainment/Recreation 9.14 1173 1338 0.00 0.00 0.00 9.16 0.00 661 0.00 10.60
Shopping/Souvenirs 16.73 12.27 19.36 0.00 1214 0.00 13.15 0.00 17.14 33.71 1671
Cash Gifts/Donations 1455 471 19.37 0.00) 0.00| 0.00| 21.45 0.00 5.45 1232 1335
Property Purchase 0.84 0.06 152 0.00) 0.00| 0.00| 0.00) 0.00 0.00 0.00 073
Property Repair 26483 2057 2332 0.00) 0.00| 0.00| 0.00) 0.00 307 44 13.27 30.52
Other 22.68 2262 10.38 01z 0.00) 106.67 19.87 0.00 638 27.08 13.60|
Total 310.58 54494 34471 01z 70.39 1037.78 12926 0.00 398.13| 6534.19 648.67
No of Visitors 61 85 66 1 1 2 13 0 9 11 249
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Table 523: Daily Expenditure per Visitor by Purpose of Visit (US$) _Jan to March 16

Expenditure Vacation| Business| Visit Friend/| WNature | Scientific/| Adventure| Personal | Climate| Day Trip Other| Total
Relatives Travel|Study Tour| Tourism Events
Accommodation 19412 528.89 18.33 19152 48.60 373.29 1321 0.00 112 62) 2311.50 28053
Meals & Drinks 8973 9246 28.46 7.01 11252 55.42 584.59 000y 22279 39.07 28.04]
Ground Transportation 61.89 31.29 1359 297 .06 8571 9.59 10.12 0.00 265.86 54956 67.18
Car Rentals 27.55 11.06 64.90 0.61 0.00 0.00] 548.10 0.00 3497 1.386 54.83
Tours 536.63 4.00 1132 8136 5.04 128.76 0.00 0.00 8.94 0.00] 15569
Entertainment/Recreation 9.58 9.55 11.89 0.00 0.01 0.00| 12.79 0.00 12.89 1.24 5.79
Shopping/Souvenirs 17.02 1178 1550 0.00 1573 0.13 16.37 0.00 2225 15.26 15.01
Cash Gifts/Donations 13.64 5.16 1427 425 17.75 B8.98 31.65 0.00 16.00 5.05 12.32
Property Purchase 270 141 41.44 012 1878 0.00| 0.00 0.00 0.00 0.00| 16.10|
Property Repair 36.35 16.49 1851 0.00 112 0.00| 0.00 0.00 142 86 5.44 24 28
Other 18.74 27.66 11.35 0.54 0.58 35.56 1691 0.00 1099 1420 1697
Total 1007 .95 739.75 24996 582.47 305.84 611.73] 123374 0.00] 81917] 294308 740.74
No of Visitors 170 169 193 5 12 4 23 0 16 25 617
Table 524: Daily Expenditure per Visitor by Purpose of Visit (US$) _April 16
Expenditure Vacation| Business| Visit Friendf| MNature | Scientific/| Adventure| Personal | Climate| Day Trip Other| Total
Relatives Travel|Study Tour| Tourism| Events
Accommodation 155.40 293 62 31.32 50.00 0.00 7011 3391 0.00 5.00 253 68 147 86
Meals & Drinks 8311 8012 24318 50.00 13333 2427 62.08 0.00 45.20 3019] 12214
Ground Transportation 1912 22375 31.60 50.00 0.00) 4857 1302 0.00 444 4417 2364
Car Rentals 179 897 396.48 0.00 0.00 0.00 3.50 0.00 0.08 1500 11462
Tours 3381 5.04 543 0.00 133.33 25.00 10.34 0.00 0.81 0.00 1211
Entertainment/Recreation 1480 6.82 1096 0.00 0.00) 0.15 1337 0.00 7.22 270 10.04
Shopping/Souvenirs 29.65 1376 2521 0.00 0.00) 0.49 7.81 0.00 25.66 3119 21.00
Cash Gifts/Donations 20.38 2.86 20.44 50.00 0.00 2427 1362 0.00 1155 0.00 1324
Property Purchase 0.00 0.00 0.13 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.02
Property Repair 7.83 2.89 54.33 0.00 0.00 0.00 0.00 0.00 11.47 11111 22.14
Other 1185 1408 1101 0.00 0.00 835 1546 0.00 2244 2649 1357
Total 377.84] 45091 83514] 200.00 266.66 201.21) 17311 0.00] 13487] 51453 50040
No of Visitors 57.00 87.00 70.00 1.00 1.00 10.00 16.00 0.00 3.00 9.00 254.00
Table 525: Daily Expenditure per Visitor by Purpose of Visit (US$) _May 16
Expenditure Vacation| Business| Visit Friend/] MNature | Scientific/] Adventure| Personal | Climate| Day Trip Other Total
Relatives]  Travel|Study Tour| Tourism| Events
Accommodation 52.04 35426 38.55 48.35 0.00) 248.89 3.04 0.00| 0.49 102.20 96.24
Meals & Drinks 61.85 3171 38.20| 2521 0.00 24444 67.97 0.00)| 0.08 58.97 58.38
Ground Transportation 23.06 3098 70.08 0.50 0.00| 17.22 12 36 0.00| 0.08 1391 34 68
Car Rentals 398 469 3.65 0.00/ 0.00)| 62.22 0.00| 0.00| 37.76 0.57 7.90|
Tours 15.44 3.57 9.23 38.36 0.00| 66.67 0.00| 0.00| 0.00 0.00 1198
Entertainment/Recreation 16.67 7.59 21.12 23.33 0.00/ 0.00 31.33 0.00| 64.72 19.22 17.79
Shopping/Souvenirs 16.60| 9.08 16.45 9.06 0.00 27.22 9.94 0.00)| 5.39 2222 14.87
Cash Gifts/Donations 15.05 5.46 14 80 0.00 0.00) 0.00 29.04 0.00| 0.16 2018 13.72
Property Purchase 111 0.13 3.13 0.00/ 0.00)| 0.00) 0.00| 0.00| 0.00 0.00 133
Property Repair 1415 5.57 7.50 0.00 0.00| 0.00 0.00| 0.00| 0.00 16.66 9.74
Other 11.11 18.66 19.38 0.00 0.00/ 0.00 2498 0.00| 0.00 8.72 14.67
Total 236.06 521.70 247 .09 19481 0.00 666.66 178.66 397 108.68 262.45 281.30|
No of Visitors 125 60 76 5 0| 3 15 1 3 13 301
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Table 526: Daily Expenditure per Visitor by Purpose of Visit (US$) _June 16

Expenditure Vacation| Business| Visit Friend/] Mature | Scientific/| Adventure| Personal | Climate| Day Trip| Other Total
Relatives Travel|Study Tour] Tourism Events|
Accommodation 9592 52169 4331 363.62 234 80 11456 57.34 0.00 0.00] 14256 136.88
Meals & Drinks B65.73 11377 51.00 64.12 55.68 286.41 B60.76 0.00 43854 96.58 659.82
Ground Transportation 63.07 56.84 B67.62 60.60 7.34 0.00 35.79 0.00 0.00 32.05 59.64
Car Rentals 18.76 3.60 1261 0.00 0.00 28641 164 0.00 0.00 17.22 1577
Tours 1477 431 590 99.03 0.00 0.00 14.85 0.00 0.00 26.25 11.30
Entertainment/Recreation 1761 10.67 16.17 0.00 194 0.00 1263 0.00 56.63 27.17 16.34
Shopping/Souvenirs 18.83 2011 1462 4315 1.00 0.00 1383 0.00 0.00 27.38 17 .67
Cash Gifts/Donations 13.28 5.36 1417 2157 0.00 0.00 16.45 0.00 0.00 10.84 1239
Property Purchase 3.36 0.56 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.26 1.49
Property Repair 1962 428 405 0.00 0.00 0.00 475 0.00] 1051.78 0.26 41.08
Other 13.50 11.09 12.30 25.89 477 0.00 19.09 0.00 0.00 15.02 1320
Total 344 85 757.28 24175 B677.98 305.53 B87.38 237.23 0.00] 115695 395.59 395.58
No of Visitors 168.00 76.00 136.00 2.00 5.00 1.00 23.00 0.00 1.00 28.00| 440.00
Table 527: Daily Expenditure per Visitor by Purpose of Visit (US$) _April to June 1
Expenditure Vacation| Business| Visit Friend/| MNature | Scientific/| Adventure| Personal | Climate| Day Trip Other Total
Relatives| Travel|Study Tour] Tourism Events|
Accommodation 38.44 38310 3929 12123 18567 13503 34.45 8497 368 15222 12705
Meals & Drinks B6.76 91.36 92.49 36.09 B68.63 179.64 53.21 0.00| 36.48 75.10 78.86
Ground Transportation 4252 35.90 &80.07 1818 6.12 22.36 2179 0.00| 3.19 2962 4334
Car Rentals 12.86 771 09.06 0.00 0.00 121.12 1.78 0.00| 8.15 12.60 37.07
Tours 17.67 442 6.70 34.02 2222 27.27 921 0.00| 0.58 14.85 11.70
Entertainment/Recreation 16.88 827 16.32 16.15 162 0.05 18.13 0.00| 23.07 2077 15.27
Shopping/Souvenirs 18954 1455 1753 16.23 0.83 7 .60 10.82 0.00| 19.49 26.75 1761
Cash Gifts/Donations 1491 436 1577 882 0.00| 883 19.06 0.00| 828 11.27 13.00
Property Purchase 2.08 0.22 0.88 0.00| 0.00| 0.00| 0.00| 0.00| 0.00| 015 1.09
Property Repair 16.01 4.05 16.45 0.00| 0.00| 0.00| 1.87 0.00| 759.47 2428 2692
Other 1260 1434 1392 5497 3497 3.04 19.56 0.00| 16.03 15.48 13.74
Total 310.27 568.28 378.48 306.69 299.06 s04.94 199.88 397 378.42 383.13 385.65
Mo of Visitors 350.00 22300 28200 8.00| 65.00) 7 .00 54 .00 1.00| 14 .00 50.00 99500
Table 528: Daily Expenditure per Visitor by Purpose of Visit (US$) _Jan to June 16
Expenditure Vacation| Business| Visit Friendf| Nature | Scientific/| Adventure| Personal | Climate| Day Trip Other| Total
Relatives Travel|Study Tour| Tourism| Events|
Accommodation 121.20 443 .87 30.31 163.83 36.97 24225 28.21 0.00 56.13 946.82 185.76
Meals & Drinks 73.B8 91.82 65.06 18.47 101.07 12374 216.32 0.00] 126.19 61.84 82.37
Ground Transportation 4852 33498 4016 187.20 5495 1661 18.36 0.00 12966 22092 5247
Car Rentals 17.42 911 84.42 0.37 0.00 B66.61 162.21 0.00 6.14 8.46 43 .86
Tours 178.56 424 8.68 8241 9.52 7294 6.51 0.00 460 941 B66.79
Entertainment/Recreation 1461 8.380 1443 6.36 0.44 0.03 16.56 0.00 1817 1358 13.18
Shopping/Souvenirs 18.76 13.35 16.83 .39 11.84 424 12.45 0.00 2082 2253 16.61
Cash Gifts/Donations 1452 469 15.13 6.05 1312 8.90 22.76 0.00 12.00 8.98 1274
Property Purchase 227 071 18.26 0.07 13.88 0.00| 0.00 0.00 0.00 0.09 6.83
Property Repair 2232 923 17.33 0.00 0.83 0.00| 1.32 0.00 462.58 17.35 2591
Other 1451 19.89 12 82 2.68 1.47 17.67 18.78 8.97 1361 15.01 1498
Total 526.57 63973 32343 473 .83 304.09 55299 503.48 8497 84990| 1324499 52150
Mo of Visitors 170 168 193 5 12 4 23 1 16 25 618
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Table 529: Daily Expenditure per Visitor by Purpose of Visit (US$) July 16

Expenditure Vacation| Business| Visit Friend/] Mature | Scientific/| Adventure| Personal | Climate| Day Trip) Other| Total
Relatives Travel|Study Tour] Tourism Events
Accommodation 15547 442 82 57.85 0.00 11920 110 5502 0.00| 0.00 6323 188 .64
Meals & Drinks 54.03 10619 9218 0.00 6521 0.00| 1253 0.00| 0.00 4255 6883
Ground Transportation 41.17 58.79 26.88 0.00 4314 0.50 67.11 0.00| 0.00 12.36 40.06
Car Rentals 10.55 391 1092 0.00 0.00| 0.00| 0.00| 0.00| 0.00 0.00 5.84]
Tours 15.29 797 1092 0.00 8.33 0.00| 075 0.00| 0.00 142 855
Entertainment/Recreation 17.12 853 7.40 0.00 6.47 0.00| 13 64 0.00| 0.00 7.27 10.64
Shopping/Souvenirs 16.31 2107 15.02 0.00 5324 0.00| 1741 0.00| 0.00 505 1563
Cash Gifts/Donations 27485 7.84] 16.18 0.00 0.00| 0.00| 2271 0.00| 0.00 4 64 1513
Property Purchase 0.00| 270 0.00 0.00 0.00| 0.00| 9.09 0.00| 0.00 0.00 147
Property Repair 2217 16.22 7.85 0.00 0.00| 0.00| 0.00| 0.00| 0.00 0.00 1173
Other 1458 1152 1470 0.00 483 0.00 19.46 0.00 0.00 0.08 11.45
Total 37464 B88.36 259 .90 0.00 300.42 1.60 21772 0.00| 0.00 137.50 377597
No of Visitors 44 59 30 0 3 1 12 0 0 13 162
Table 530: Daily Expenditure per Visitor by Purpose of Visit (US$) _Aug 16
Expenditure Vacation| Business| Visit Friend/] MNature | Scientific/] Adventure| Personal Climate| Day Trip| Other Total
Relatives| Trawvel| Study Tour Tourism Events
Accommodation 89.09 338.56 23332 450.00 2565.57 108.33 35.20 0.00 0.00| 34722 110.65
Meals & Drinks 40.159 759.38 5827 150.00 141.70 66.67 92 .89 0.00 0.00| 1217 55925
Ground Transportation 2586 45 54 2401 0.00| 2925 16.67 1741 0.00| 0.00| 3596 27 .60
Car Rentals 318 10.60| 20.44] 0.00| 0.00 0.00 522 0.00| 0.00| 0.00| 10.57
Tours 1672 3.24 10.24] 0.00 13.00 0.00 2688 0.00| 0.00 0.00 1259
Entertainment/Recreation 7.94 5.22 7.08 0.00 2.00 0.00 2148 0.00 0.00 1079 858
Shopping/Souvenirs 2156 6.79 14 .00 0.00 0.50 3333 10.05 0.00 0.00 18.80 15.09
Cash Gifts/Donations 5.45 3.86 1129 0.00 0.00 0.00 15.00 0.00 0.00 2517 962
Property Purchase 3196 0.00| 313 0.00 1.00 0.00 0.00 0.00 0.00 0.0:0) 11.85
Property Repair 10.82 0.00| 56.40| 0.00 0.00 0.00 963 0.00 0.00 0.0:0) 2456
Other 411 8.90 418 0.00 2.10 0.00 3.33 0.00 0.00 3.78 471
Total 259.89 503.09 232.36 500.00 455.10 225.00 238.09 0.00 0.00 453.89 295.07
Mo of Visitors 55 36 S0 1 = 0 15 0 0 7 171
Table 531: Daily Expenditure per Visitor by Purpose of Visit (US$) Sep 16
Expenditure Vacation| Business| Visit Friend/f| Mature | Scientific/| Adventure| Personal | Climate| Day Trip Other| Total
Relatives Travel| Study Tour| Tourism Events
Accommodation 63.12 350497 223414 0.00| 0.00 10.00 BE.75 0.00 0.00| 243 70 5897.16
Meals & Drinks 39.03 472938 1524 69 0.00 0.00 251.00 36.30 0.00 0.00 4332 45101
Ground Transportation 56.74 716.29 96.16 0.00 0.00 13.00 16.23 0.00 0.00 27.05 22861
Car Rentals 10.07 16.11 10.57 0.00 0.00 3.00 6.07 0.00 0.00 0.00 10.62
Tours 34493 1111 2785 0.00| 0.00 0.00| 0.00| 0.00 0.00| 278 2104
Entertainment/Recreation 17.64 514 1531 0.00 0.00 0.00 1363 0.00 0.00 17 .46 13.25
Shopping/Souvenirs 2047 4.44 4253 0.00 0.00 0.00 2678 0.00 0.00 1011 2078
Cash Gifts/Donations 898 0.22 250 0.00 0.00 0.00 975 0.00 0.00 243 5.06
Property Purchase 0.05 0.00 4.59 0.00 0.00 0.00 3.75 0.00 0.00 156.72 10.41
Property Repair 820 0.39 674 0.00 0.00 33250 3.03 0.00 0.00 548 808
Other 0.90 53.95 13.06 0.00 0.00 0.00 0.60 0.00 0.00 41.33 19.42
Total 260.13] 163210 3978.54 0.00 0.00 509.50 184.89 0.00 0.00 550.38] 139634
No of Visitors 34 36 21 0 0 2 8 0 0 g 110
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Table 532: Daily Expenditure per Visitor by Purpose of Visit (US$) July to Sep 16

Expenditure Vacation| Business| Visit Friend/| MNature | Scientific/| Adventure| Personal | Climate| Day Trip Other Total
Relatives Travel|Study Tour] Tourism Events
Accommodation 10268 387.81 43592 450.00 21068 35.05 50.36 0.00| 0.00| 12930 249 .50
Meals 8 Drinks 4410 19662 33468 150.00 11302 7024 5317 0.00 0.00 3852 154 30
Ground Transportation 3836 23148 37491 0.00| 3445 7.85 3207 0.00| 0.00| 17.80 7780
Car Rentals 718 913 16.27 0.00| 0.00| 0.60| 4 30| 0.00| 0.00| 0.00| 389
Tours 2091 7.34 1363 0.00| 11.25 0.00| 1164 0.00| 0.00| 143 13.07
Entertainment/Recreation 13.20 695 3.66 0.00| 3.63 0.00| 16.96 0.00| 0.00| 9.29 10.38
Shopping/Souvenirs 1969 1245 19.47 0.00| 2028 10.00 16.85 0.00| 0.00| 769 1658
Cash Gifts/Donations 1451 4 64 10497 0.00| 0.00| 0.00| 1588 0.00| 0.00| 711 1055
Property Purchase 1413 119 262 0.00| 063 0.00| 377 0.00| 0.00| 2374 7.80)
Property Repair 1361 7.38 35.25 0.00| 0.00| B56.50 492 0.00| 0.00| 0.83 16.42
Other 6.48 2212 842 0.00| 313 0.00| 745 0.00| 0.00| 747 1047
Total 294 85 88711 923 .80 600.00) 39712 19024 217 37 0.00| 0.00| 24318 57586
No of Visitors 133 132 104 1 1 5 35 0 0 29 440
Table 533: Daily Expenditure per Visitor by Purpose of Visit (US$) Oct 16
Expenditure Vacation| Business| Visit Friend/] Nature | Scientific/| Adventure| Personal | Climate| Day Trip Other Total
Relatives|  Travel|Study Tour] Tourism| Events
Accommodation 172.44] 49885 44323 40.00 0.00| 16.83 14387 0.00 000 28220 21207
Meals & Drinks 5436 99.02 43432 66.67 0.00| 000 173.80] 0.00 0.00 73.30 7162
Ground Transportation 3429 17.39 25.64] 0.00 0.00| 12.50] 57.17 0.00 0.00 60.50 3057
Car Rentals 16.44 11.00 248 0.00 0.00| 167 17.01 0.00 0.00 0.00 10.53
Tours 51.12 15.44) 398 0.00 0.00| 167 2321 0.00 0.00 0.00 26.67
Entertainment/Recreation 0.24 7.50 1440 0.00 0.00| 0.23 22.50] 0.00 0.00 0.00 10.60|
Shopping/Souvenirs 1847 7.26 2143 8.33 0.00| 333 40.01 0.00 0.00 65.90 1751
Cash Gifts/Donations 21.21 2.62 20.32 26.67 0.00| 417 11.17 0.00 0.00 1554 15.60
Property Purchase 5909 0.00 0.00| 0.00 0.00| 0.00| 0.00| 0.00 0.00 0.00 2209
Property Repair 0.26 0.00 1577 0.00 0.00 0.00 28.76 0.00 0.00 0.00 6.36
Other 457 21.86 1262 6.67 0.00| 0.00] 12.36 0.00 0.00 0.00 1091
Total 441.49] 68094 21429] 14834 0.00| 41001 529.86 0.00 0.00| 433.44| 43453
Mo of Visitors 43 32 39 1 0 2 14 0 ] 9 145
Table 534: Daily Expenditure per Visitor by Purpose of Visit (US$) Nov 16
Expenditure Vacation| Business| Visit Friend/] MNature | Scientific/| Adventure| Personal | Climate| Day Trip| Other| Total
Relatives Travel|Study Tour] Tourism Events
Accommodation 14001 301.47 41 24 30.00 11169 20000 7025 0.00 0.00| 1175 15161
Meals & Drinks 47 .39 98.17 4411 50.00 128.36 75.00 8810 0.00 0.00| 3214 68.56
Ground Transportation 40.36 258.01 21.86 13.33 2571 0.00 72.36 0.00 0.00| 0.00| 32.36
Car Rentals 6.55 12.76 192 0.00 0.00 0.00 6.74 0.00 0.00 357 7.10
Tours 1927 0.00 233 0.00 0.00 0.00 0.04 0.00 0.00| 0.00| 471
Entertainment/Recreation 8.24] 955 137 0.00 0.00 75.00 3145 0.00 0.00| 0.00| 8976
Shopping/Souvenirs 30.95 18.98 20.05 0.00 14237 0.00 2478 0.00 0.00| 818 2328
Cash Gifts/Donations 849 7.25 28.71 0.00 0.00 50.00 27.29 0.00 0.00 25.00 16.60
Property Purchase 61.00| 0.03 0.00| 0.00 0.00 125.00 182 0.00 0.00| 3571 16.86
Property Repair 437 0.00 0.00| 0.00 0.00 0.00 267 0.00 0.00| 0.00| 1.26
Other 418 19.80 13.44 0.00 0.00 50.00 17.41 0.00 0.00 0.00 13.22
Total 37085 496.06 175.03 93.33 408.13 575.00 34305 0.00 0.00| 11635 34532
Mo of Visitors 31 57 30 1 2 1 18 0 0 5 145
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Table 535: Daily Expenditure per Visitor by Purpose of Visit (US$) Dec 16

Expenditure Vacation| Business| Visit Friend/| MNature | Scientific/| Adventure| Personal | Climate| Day Trip Other| Total
Relatives Travel| Study Tour| Tourism Events
Accommodation 12395] 264.19 26.61 0.00| 0.00| 29.90| 0.00 0.00 0.00] 60000 111.30
Meals & Drinks 62.22 73.35 39.08 0.00| 0.00| 1097 90.32 0.00 0.00| 300.00 55.02
Ground Transportation 4188 27.33 15.00 0.00| 0.00| 970 109.37 0.00 0.00| 0.00 29.55
Car Rentals 821 0.46 7.23 0.00| 0.00| 18.20 1.00 0.00 0.00| 300.00 3. 64
Tours 2.25 22.86 1479 0.00| 0.00| 53.33 0.00 0.00 0.00| 0.00 16.30|
Entertainment/Recreation 2135 5.07 1062 0.00| 0.00| 6.67 2963 0.00 0.00| 0.00 1275
Shopping/Souvenirs 56.57 26.01 33.05 0.00| 0.00| 13.33 12 83 0.00 0.00| 0.00 34.432
Cash Gifts/Donations 13.59 14.33 1469 0.00| 0.00| 8.00| 61.68 0.00 0.00| 0.00 17.40
Property Purchase 0.00 139.12 1.02 0.00| 0.00| 0.00| 0.00 0.00 0.00| 0.00 33.02
Property Repair 2.50 20.00| 16.05 0.00| 0.00| 0.00| 0.00 0.00 0.00| 0.00 10.76
Other 1474 717 765 0.00| 0.00| 6.63 67.60 0.00 0.00| 0.00 1251
Total 352.26] 59993 185.79 0.00| 0.00| 156.73] 372.43 0.00 0.00] 1200.00| 341567
No of Visitors 28 24 29 0| 0| 5 3 0 0| 1 93
Table 536: Daily Expenditure per Visitor by Purpose of Visit (US$) _Oct to Dec 16
Expenditure Vacation| Business| Visit Friend/] Mature | Scientific/]| Adventure| Personal Climate| Day Trip Other Total
Relatives| Travel|Study Tour, Tourism Events|
Accommodation 152.14 3568.72 37.79 35.00 111.69 4495 82.57 0.00 0.00 143.46 164.29
Meals & Drinks 5432 9285 4413 5833 128.36 1573 11588 0.00 0.00 5932 6627
Ground Transportation 37.74 2443 2112 B.67 2571 915 7342 0.00| 0.00| 2420 3096
Car Rentals 11.80 941 377 0.00 0.00 1390 911 0.00 0.00 1400 8.79
Tours 30.88 10.14 8.64 0.00| 0.00| 40.25 7.45 0.00| 0.00| 0.00| 16.00|
Entertainment/Recreation 1183 7.87 9.02 0.00 0.00 1263 2832 0.00 0.00 0.00 10.84]
Shopping/Souvenirs 30.90 16.79 2459 417 14237 10.50 27.74 0.00| 0.00| 7.34 2393
Cash Gifts/Donations 17.13 7.37 2128 1333 0.00 1163 2763 0.00 0.00 2022 16453
Property Purchase 4562 31.43 0.32 0.00| 0.00| 1250 1.00| 0.00| 0.00| 20.00 2296
Property Repair 191 452 1076 0.00 0.00 0.00 10.59 0.00 0.00 0.00 562
Other 6.87 1761 11.34 3.33 0.00| 9493 2382 0.00| 0.00| 0.00| 1216
Total 401.14 579.14 19276 120.83 408.13 18122 407 .53 0.00 0.00 283854 378.25
No of Visitors 107 113 93 2 2 8 33 ] 0 15 383
Table 537: Daily Expenditure per Visitor by Purpose of Visit (US$) July to Dec 16
Expenditure Vacation| Business| Visit Friendf] Nature | Scientific/| Adventure| Personal | Climate] Day Trip Other Total
Relatives| Travel|5tudy Tour] Tourism Events
Accommodation 102.68 38781 43592 450.00| 21068 35.05 S50.536 0.00 0.00 12930 249 50
Meals & Drinks 4410 19662 33468 150.00 11302 70.24 53.17 0.00| 0.00| 38.52 15430
Ground Transportation 3836 23148 3791 0.00 34.45 7.85 32.07 0.00 0.00 17.80 7790
Car Rentals 7.18 9.13 16.27 0.00| 0.00) 0.60| 4.30) 0.00| 0.00| 0.00| 8.89
Tours 20491 7.34 1363 0.00| 11.25 0.00)| 1164 0.00| 0.00| 143 13.07
Entertainment/Recreation 1320 595 B8.66 0.00 368 0.00 1696 0.00 0.00 §9.29 10.38
Shopping/Souvenirs 15.69 12.45 19.47 0.00| 20.28 10.00 16.85 0.00| 0.00| 7.69 16.58
Cash Gifts/Donations 1451 464 10497 0.00 0.00 0.00 15.88 0.00 0.00 711 1055
Property Purchase 14.13 119 262 0.00| 063 0.00| 377 0.00| 0.00| 23.74 7 .80
Property Repair 1361 738 35.25 0.00| 0.00| 66.50 4492 0.00| 0.00| 083 16.42
Other 5.48 2212 53.42 0.00 313 0.00 7.45 0.00 0.00 747 1047
Total 294 85 38711 923.80 500.00 39712 15024 217.37 0.00| 0.00| 24318 575.86
No of Visitors 133 132 104 1 1 5 35 0| 0 25 440
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Table 538: Daily Expenditure per Visitor by Travel Arrangement (US$) _Jan 16

Expenditure Pre-paid Own |MNot Stated Total
Package |Arrangement
Accommodation 54.67 132.62 16.76 119.41
Meals & Drinks 12.99 09.76 2.46 B6l.51
Ground Transportation 89.73 76.96 0.87 71.50
Car Rentals 8.09 7.83 214.58 24.44
Tours 0.00 530.91 0.00 461.66
Entertainment/Recreation 6.76 10.08 3.41 g9.38
shopping/Souvenirs 18.20 12.65 0.45 11.95
Cash Gifts/Donations B.85 15.80 0.84 14.25
Property Purchase 907.66 4.43 0.61 49.44
Property Repair 8.94 38.92 0.35 34.32
Other 13.79 16.39 3.19 15.20
Total 1129.68 916.35 243.52 B73.06
No of Visitors 8 174 10 192

Table 539: Daily Expenditure per Visitor by Travel Arrangement (US$) Feb 16

Expenditure Pre-paid Own |Not Stated Total
Package [Arrangement
Accommodation 128.45 364.69 14.56 353.67
Meals 8 Drinks 134.27 091.32 4004.85 165.69
Ground Transportation 8.01 54.50 7.28 52.74
Car Rentals 3.34 B5.43 4000.00 21.48
Tours 10.15 11.83 0.00 11.57
Entertainment/Recreation 0.00 9.50 0.00 9.14
Shopping/Souvenirs 24.27 16.05 9.32 16.08
Cash Gifts/Donations 14.56 8.76 1.21 8.73
Property Purchase 0.00 0.00 0.00 0.00
Property Repair 0.00 4.46 0.00 4.29
Other 1.94 16.68 32.33 16.70
Total 326.99 584.22 2069.55 720.09
No of Visitors 4 168 4 176
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Table 540: Daily Expenditure per Visitor by Travel Arrangement (US$) _March 16

Expenditure Pre-paid Own |Not Stated Total
Package |Arra ngement
Accommodation 582.13 353.76 0.00 358.15
Meals & Drinks 47.42 24.30 42,17 23.65
Ground Transportation 19.28 78.84 15.25 74.09
Car Rentals 0.00 65.00 15.00 60.23
Tours 43.81 10.37 0.00 12.04
Entertainment/Recreation 0.00 11.39 4.85 10.60
shopping/Souvenirs 19.05 16.96 0.00 16.71
Cash Gifts/Donations 0.00 14.48 0.00 13.35
Property Purchase 0.00 0.70 4.05 0.73
Property Repair 1.43 32.32 30.34 30.52
Other 51.02 17.04 0.00 18.60
Total J6d4.14 655.16 111.66 648.67
Mo of Visitors 14 230 5 249

Table 541: Daily Expenditure per Visitor by Travel Arrangement (US$) _Jan to March 16

Expenditure Pre-paid Own |Not Stated Total
Package |Arra ngement
Accommodation 333.83 289.53 12.84 280.53
Meals & Drinks 45.41 70.05 251.91 88.04
Ground Transportation 43.68 71.00 4.85 67.18
Car Rentals 3.61 30.16 682.97 54.83
Tours 23.68 168.73 0.00 155.69
Entertainment/Recreation 2.47 10.43 3.26 9.79
Shopping/Souvenirs 19.38 15.38 1.55 15.01
Cash Gifts/Donations 5.02 13.17 0.71 12.32
Property Purchase 332.07 1.62 1.27 16.10
Property Repair 4.00 26.00 6.79 24.28
Other 3141 16.73 6.44 16.97
Total 844.56 712.80) 1272.59 740.74
Mo of Visitors 26 572 19 617
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Table 542: Daily Expenditure per Visitor by Travel Arrangement (US$) _April 16

Expenditure Pre-paid Own |Not Stated Total
Pa ckage LATTEI'IEEI'I'IEI'It
Accommeodation 191.78 148.54 41.67 147.86
Meals & Drinks 76.65 128.30 45.83 122.14
Ground Transportation 44.51 22.60 10.04 23.64
Car Rentals 7.50 126.65 2.08 114.62
Tours 11.11 12.62 0.00 12,11
Entertainment/Recreation 8.75 10.30 5.56 10.04
Shopping/Souvenirs 35.07 20.10 17.34 21.00
Cash Gifts/Donations 35.76 11.87 5.61 13.24
Property Purchase 0.00 0.04 0.00 0.04
Property Repair 0.40 22.70 50.80 22.14
Other 17.70 13.26 13.82 13.57
Total 479.23 516.98 192.75 500.40
No of Visitors 18 226 10 254

Table 543: Daily Expenditure per Visitor by Travel Arrangement (US$) May 16

Expenditure Pre-paid Own |Not Stated Total
Pa ckage .Arrangement
Accommodation 50.53 100.42 18.20 96.24
Meals & Drinks 36.26 B60.53 16.15 58.38
Ground Transportation 17.22 35.99 15.16 34.68
Car Rentals 0.00 8.05 15.21 7.90
Tours 82.21 12.20 10,11 11.98
Entertainment/Recreation 19.60 17.88 11.89 17.79
Shopping/Souvenirs 10.57 15.34 5.06 14.87
Cash Gifts/Donations 23.58 13.54 4.38 13.72
Property Purchase 0.00 1.36 2.43 1.33
Property Repair 0.00 9.78 23.60 9.74
Other 2.18 15.45 6.37 14.67
Total 168.15 29054 128.56 281.30
Mo of Visitors 12 280 9 301
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Table 544: Daily Expenditure per Visitor by Travel Arrangement (US$) _June 16

une 16

Expenditure Pre-paid Own |Not Stated Total
Pa ckage |Arra ngement
Accommodation 124.20 141.45 27.18 136.88
Meals & Drinks a8l.17 71.29 17.85 069.82
Ground Transportation 28.53 62.00 25.43 59.64
Car Rentals 5.41 16.23 10.24 15.77
Tours B.33 11.81 0.45 11.30
Entertainment/Recreation 11.04 16.83 8.15 16.34
Shopping/Souvenirs 6.85 18.43 7.18 17.67
Cash Gifts/Donations 2.24 13.12 2.27 12.39
Property Purchase 9.09 1.29 0.00 1.49
Property Repair 5.68 43.83 0.67 41.08
Other 8.84 13.59 1.07 13.20
Total 294.38 a09.97 106.43 395.58
No of Visitors 17 413 10 440
Table 545: Daily Expenditure per Visitor by Travel Arrangement (US$) _April to J
Expenditure Pre-paid Own |Not Stated Total
Package |Arra ngement
Accommodation 127.62 130.41 28.56 127.05
Meals & Drinks 66.37 81.32 24.42 78.80
Ground Transportation 31.13 44.75 19.01 43.34
Car Rentals 2.62 359.48 9.45 37.07
Tours 9.32 12,12 2.75 11.70
Entertainment/Recreation 12.70 15.63 8.44 15.27
shopping/Souvenirs 18.36 17.86 9.19 17.61
Cash Gifts/Donations 20.85 12.96 3.63 13.00
Property Purchase 3.08 1.02 0.61 1.09
Property Repair 2.07 28.36 18.83 26.92
Other 10,17 14.09 B.08 13.74
Total 307.29 398.00 133.47 385.65
No of Visitors 26 457 35 518
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Table 546: Daily Expenditure per Visitor by Travel Arrangement (US$) _Jan to June 16

Expenditure Pre-paid Own |Not Stated Total
Pa {:kage .Arrangement
Accommodation 207.38 190.94 21.72 185.76
Meals 8 Drinks 58.20 77.03 254.03 82.37
Ground Transportation 35.98 54.74 12,85 52.47
Car Rentals 4.54 35.94 302.63 4386
Tours 14.87 71.69 1.55 66.79
Entertainment/Recreation 8.74 13.65 6.19 13.18
Shopping/Souvenirs 18.75 16.92 5.86 16.61
Cash Gifts/Donations 14.73 13.04 2.36 12.74
Property Purchase 130.33 1.25 0.89 0.83
Property Repair 2.82 27.46 13.59 2591
Other 18.329 15.09 7.65 14.98
Total 515.09 517.75 629.32 521.50
Mo of Visitors 73 1491 48 1612
Table 547: Daily Expenditure per Visitor by Travel Arrangement (US$) Jul 16
Expenditure Pre-paid Own |Not Stated Total
Pa ckage |Arra ngement
Accommeodation 181.12 194.93 28.40 188.64
Meals 8 Drinks 67.20 09.88 42.80 08.83
Ground Transportation 17.05 42.17 22.88 40.06
Car Rentals 19.10 2.15 1.34 2.84
Tours 0.00 9.41 0.00 B.55
Entertainment/Recreation 4.38 10.93 12.47 10.64
Shopping/Souvenirs 1.52 16.51 16.51 15.63
Cash Gifts/Donations 7.58 15.95 6.09 15.13
Property Purchase 0.00 1.61 0.00 1.47
Property Repair 0.00 12.92 0.00 11.73
Other 15.00 11.63 0.00 11.45
Total 312.95 391.14 130.49 377.97
Mo of Visitors 8 148 6 162
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Table 548: Daily Expenditure per Visitor by Travel Arrangement (US$) _Aug 16

Expenditure Pre-paid Own |Not Stated Total
Package jArrangement
Accommodation 197.62 107.22 45.70 110.65
Meals & Drinks 103.59 37.70 741 59.25
Ground Transportation 26.29 27.67 26.82 27.60
Car Rentals 16.87 10.38 0.00 10.57
Tours 0.36 13.38 0.00 12.59
Entertainment/Recreation 22.50 8.02 0.00 8.58
Shopping/Souvenirs 23.57 14.85 0.00 15.09
Cash Gifts/Donations 0.00 10.17 0.00 9.62
Property Purchase 0.36 12.50 0.00 11.85
Property Repair 0.00 25.96 0.00 24.56
Other 1.50 4,82 8.09 4,71
Total 392.66 292.67 88.02 295.07
Mo of Visitors 8 161 2 171

Table 549: Daily Expenditure per Visitor by Travel Arrangement (US$) _Sep 16

Expenditure Pre-paid Own |Not Stated Total
Pa ckage .Arrangement
Accommodation 109.00 615.16 13.44] 597.16
Meals B Drinks 32.00 476.52 0.00 461.01
Ground Transportation 60.00 234.97 1.89 228.61
Car Rentals 20.00 10.40 0.00 10.62
Tours 15.71 21.32 0.00 21.04
Entertainment/Recreation 4.00 13.60 0.00 13.25
shopping/Souvenirs 20.00 20.82 18.89 20.78
Cash Gifts/Donations 0.00 5.24 0.00 5.00
Property Purchase 9.71 10.49 0.00 10.41
Property Repair 43.54 /.80 0.00 8.98
Other 5.00 19.96 0.00 19.42
Total 323.96 1436.34 34.22] 1396.34
Mo of Visitors 4 108 1 113
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 550: Daily Expenditure per Visitor by Travel Arrangement (US$) Jul to Sep 16

Expenditure Pre-paid Own |Not Stated Total
Pa ckage uﬁrrangement
Accommodation 177.42 256.99 31.24 249.50
Meals & Drinks 76.73 160.33 31.34 154.30
Ground Transportation 26.88 81.41 22.17 77.90
Car Rentals 18.34 8.27 0.93 8.89
Tours 2.39 13.83 0.00 13.07
Entertainment/Recreation 11.57 10.36 8.64 10.33
Shopping/Souvenirs 12.98 16.83 12.88 16.58
Cash Gifts/Donations 3.47 11.02 4,22 10.55
Property Purchase 1.53 8.25 0.00 71.80
Property Repair 6.93 17.18 0.00 16.42
Other 8.17 10,74 1.87 10.47
Total 346.41 595.51 113.29 375.80
No of Visitors 20 417 9 446
Table 551: Daily Expenditure per Visitor by Travel Arrangement (US$) Oct 16
Expenditure Pre-paid Own |Not Stated Total
Package uﬁrrangement
Accommodation 38.08 221.87 41.88 212.07
Meals & Drinks 109.37 71.20 63.94 71.62
Ground Transportation 48.54 30.01 36.24 30.57
Car Rentals 0.00 11.13 0.00 10.53
Tours 0.00 28.17 0.63 26.67
Entertainment/Recreation 0.00 11.20 0.31 10.60
Shopping/Souvenirs 2.08 17.96 13.56 17.51
Cash Gifts/Donations 124.26 12.78 35.31 15.60
Property Purchase 0.00 23.35 0.00 22.09
Property Repair 151.70 3.76 2.02 6.39
Other 22.30 11.08 0.81 10.91
Total 496.33 442.51 194.70 434.56
Mo of Visitors 4 136 5 145
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Table 552: Daily Expenditure per Visitor by Travel Arrangement (US$) _Nov 16

Expenditure Pre-paid Own |Not Stated Total
Package |Arra ngement
Accommeodation 61.51 153.06 272.22 151.61
Meals & Drinks 47.94 69.47 36.11 68.56
Ground Transportation 16.71 33.04 9.44 32.36
Car Rentals 0.00 7.05 33.33 7.10
Tours 0.00 4.90 0.00 4.71
Entertainment/Recreation 0.00 10.13 0.00 9.76
Shopping/Souvenirs 0.18 24.13 5.56 23.28
Cash Gifts/Donations 5.98 17.07 0.00 16.60
Property Purchase 0.39 17.50 0.00 16.86
Property Repair 0.00 1.31 0.00 1.26
Other 20.23 12.27 0.00 13.22
Total 182.94 349.93 356.66 345.32
Mo of Visitors 5 138 2 145

Table 553: Daily Expenditure per Visitor by Travel Arrangement (US$) Dec 16

Expenditure Pre-paid Own |Not Stated Total
Package JArrangement
Accommodation 530.00 108.70 43.73 111.30
Meals & Drinks 125.00 56,77 0.16 55.02
Ground Transportation 6.25 31.17 3.65 29.55
Car Rentals 0.00 9.17 0.40 &.64
Tours 0.00 17.35 0.00 16.30
Entertainment/Recreation 0.00 13.57 0.00 12.75
Shopping/Souvenirs 0.00 36.55 159 34.42
Cash Gifts/Donations 0.00 18.52 0.00 17.40
Property Purchase 0.00 35.15 000 33.02
Property Repair 0.00 11.45 0.00 10.76
Other 0.00 13.31 0.00 12.51
Total 661.25 351.71 49.53 341.67
No of Visitors 2 85 3 93
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Table 554: Daily Expenditure per Visitor by Travel Arrangement (US$) _Oct to Dec 16

Expenditure Pre-paid Own |Not Stated Total
Package |Arrangement
Accommeodation 131.78 167.88 69.74 164.29
Meals & Drinks 81.20 66.92 34.40 66.27
Ground Transportation 25.58 31.43 19.67 30.96
Car Rentals 0.00 9.13 4.08 8.79
Tours 0.00 16.82 0.29 16.00
Entertainment/Recreation 0.00 11.40 0.15 10.84
Shopping/Souvenirs 0.78 24.93 7.69 23.93
Cash Gifts/Donations 4441 15.82 16.61 16.43
Property Purchase 0.19 24.16 0.00 22.96
Property Repair 30.57 4.79 0.95 2.62
Other 32.35 12.08 0.33 12.16
Total 367.12 385.36 153.96 378.25
No of Visitors 11 362 10 383

Table 555: Daily Expenditure per Visitor by Travel Arrangement (US$) _Jul to Dec 16

Expenditure Pre-paid Own |Not Stated Total
Pa ::kage |Arra ngement
Accommodation 165.77 218.01 53.05 212.52
Meals & Drinks 77.85 115.47 33.08 116.10
Ground Transportation 26.55 59.54 20.75 57.53
Car Rentals 13.65 8.81 2.72 8.85
Tours 1.78 15.14 0.17 14.24
Entertainment/Recreation 8.62 10.81 3.83 10.58
Shopping/Souvenirs 9.87 20.37 9.94 19.77
Cash Gifts/Donations 13.92 13.12 11.24 13.10
Property Purchase 1.19 15.21 0.00 14.38
Property Repair 18.07 11.76 0.54 11.73
Other 14.39 11.33 1.02 11.21
Total 351.70 203.57 136.24 490.11
No of Visitors 31 779 19 829
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APPENDIX

Visitor Exit Motivation Questionnaire

& 1 ons 19. How would you rate all the following aspects A
T4H6)- Haw mueh o e Yo e | T of your stay In Guyana? aaepes REPUBLIC OF GUYANA
T e & ariohaT—— @) Excellent Good Average Poor
Other maals & drinks ——[TIIIT111] Airline connections L] (u] o 8] gm
Taxisiminibus ——— (LI 4 Travel agents a o 0 O |bonl
Car rentals Immigration wiite in
— OTTTTTTI] ofes Customs o o 0 0O |
fore ——— OO g oo o
Entartainmeant’ D not Accommodation
recraation - LTI wiein Restaurants o o © o v
Shapping/souvenirs ———— T T[] bowes Might life o o O QO |ns
Cash gifts/idonaty 1 I Q o} o O O
v o o ©o © o©
Properly puchse EEERNRES) Secuty EO
Propetiyrepait ______ (TTTTTTT] Friendiiness of people
All other Taxis/ hira cars © © © o
(including departure tax} —  [TTTTTT1T] . Q o (o] s}
Tours! excursions
15. How many persons in the travelling party does Other {spacify) ] o o o oth
this expenditure cover? [ —— P a o o o |
16. Ta what extend did you use the following to ®) T - Wr’;vs Expensive axpr:gsi\ﬂa
make your payments in Guyana? KpEns|
Very often Often Seldom  Mever N Overall cost of visit o ] O 2015 VISITOR SURVEY
Cash 0 o o O Cost of sccommodation O o o This information will be traated with the
Credit Cards Is] o] ] o Cost of meals [s] o] o) ns strictest confidence.
Travellers cheques ng Caost of drinks
Otther (EWGH?LIWJ g g 8 g (m| © @ o | WE DO NOT REQUIRE YOUR NAME
20. {a). Would you return to Guyana? ns .
—_— (W] Definitely ¢y~ Frobably ¢y Definitslynot (3 | [ ] We hope that your stay in Guyana was a pleasant
17. Which of the following activities did you . ¥ e tiond and rewarding experience.
. Woul ta
733:“.::&:"" "y aas v{i:?“ © Gu;a;o.:wipsl’ [+) [ﬂsj or (Slathgyid you recommend Guyanatoa friend | Befors you leave we would Bke you to complets
Pl watshing excursions - Definitely ¢y Probably &3 Definitalynot ¢y | 11 this questionnaire 55 accurately as you can.
2 Hking O G Air tours to a9 Othar O ath ns The infermation you give will help us to better plan
3 Botanical (e intanior o Specify —— | 1 21. Please indicate below anything you particularly T and develop our tourism and related sectors.
axpaditions T Hunting 10 Nana O - liked or disliked about your visit to Guyana?
4 Fighing O Likad: I:I:I ONLY ONE PERSON FROM EACH FAMILY OR.
Thad: ‘SPENDING PARTY SHOULD COMPLETE
18. Which of the following places of intarast did S — [mN| AQUESTIONNAIRE.
you visit while in Guyana? Thi i« bei od by
i i : i THANKS FOR ¥OU COOPERATIONII is survey is being conduc =)
1 Kaitaur 2 National ¢y 3 Bauxite '8"5 ns Bureau of Statistics d Bureau of Statistics
falls museums Lindan 1 I cooperalion with the (| i cooperstion with the
4 Historical & Natiomal zoo¥ 0y - m Ministry of Tourism, Industry & Commarce
buildings 0 gardens O e Ministry of Tourizm, Industry & Commernce qj
; Dats lated i | For Office Use
B Othar O . (Specifyl g B = = R OO LT T TTT]
A Fy
1. Whare do you live? ns L Iﬂs__| L 12. How important were the following sources of
i:rlsusa shlada the appropriate circle I:D T (a). How many days did you spend in Guyana®. EEI:I informaticon in making your decision to visit
example,
o - (). How many days in Georgatown? 1T11 Guyana?
usa —State Wary Mot
o [ 8. With whomn did you travel? important Impertant important
() Canada —FPrince [T ns 1 #lone 0 2 Famiy D 3 Sprr:uss-’m? . o o o
partner riends! Ralatives
O UK _County E[:‘ 4 Groupfriends. o] +
) - Trawel agents o o O
O Caribbean  ___Country 1] s.gmstha sex and age group of yourself and Offica ns. MewspaperMagazing () O [
N Lesa,
O 5. America Country 1 Do het [ COwn Ressarch ] (8] )
(Wit on Bres. not in bowes) b | . .
() Other Country . ﬂ! l§‘sn Tewrism Authority o ] o]
Ll
2. From which country did you start your journey Aga group No.of Mo, of Guyana Embassy’
for this visit? [ males famales [T F + Gonsulats e} I} 0
3. 0n which alrlinelvesseliroad transportationdid | [ ns | Under20ws — _ [T]] T[] Et\hj Other (Specify) O o ]
you arrive into Guyana? 1
—_— 2029 — [
4 What was the main purpose of your visit to - {When answering questions 13, 14 and 15, please
- Guyana? * 3039 — . 1T 1T1m state the currency used e.g. USS, Can$, Guilders,
) ECS, €, £, stc)
N Busiress () n3
Wacati —_— | |
cation Q) Offica An-49 [CI] |13.Did you travel on a pre-paid package?
Visit Friands/Relatives ¢y~ Mature Travel O e 50.64 I - Yes (O Ne (O igo toquestion 14}
SrientificStudy Tour O ::f’:‘éT”P O? — ﬁngn B+ IO oI [T I |/(a) Nameof the packaga?
Where [T 5.
Parsonal Events + ns {b). Total cost of the package (per parson)?
(Weddings, funarals eic) To Enjoy Climate O 10. How far in advance did you plan your trip? EI:I Office U
ns cur ce Use
Advanture o [%?:é,wobe“w? oth [T 1| lessthen 1 week O 1 but less than 2 months () 0
Tourism
L P | fbutlessthan2weeks O 3 butless than 6 months O {c). What did the package include?
5. Are you a Guyanese by birth or parentage? ng
11 2 whs butless than 1 mih (O & manths ormors () ns X With—eals  Reom oty
Yes () How many ysars Fving abroad? ) 11 | #ccommodation o —»0
No ¢ How many times visited befora? Air ticket
© [ 11, Do this trip include visits to any Caribbean oth | other (Spedify balow) ©
nries? o
6. Whera did you stay in Guyana? cou | —
cur
Mamea of place I:I:I:l 14. (a).What was your total expenditure in
Type of accommodation ns Yas (1 Whera? F E_EI uyana? 5tate currency.
1. Hotel O 2. ApartmenthVlla O D_; No O (Exclude amount covered in question 13)
3. Guest House O 4. Friends/Relatives O ath
5.0ther () (mn Office Use
Spedly 26 a6 I e o a5
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