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The Visitor Exit Motivation Survey (Vems) reports
were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011, 2012, 2013,
2014,2015 and 2016 . The enhanced

collaboration between the Bureau of Statistics
and the Ministry of Tourism, Industry and
Commerce promises to result in more frequent reports on the visitors’
perception of the Guyanese tourism product. Further reports are planned

for publication on a quarterly and yearly basis.
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1. SURVEY HIGHLIGHTS

The Visitor Exit Motivation Survey (Vems) reports were written for the years 1994, 1995,
1997/1998, 2009, 2010, 2011,2012,2013,2014,2015 and 2016. The enhanced collaboration
between the Bureau of Statistics and the Ministry of Tourism, Industry and Commerce promises
to result in more frequent reports on the visitors’ perception of the Guyanese tourism product.
Further reports are planned for publication on a quarterly and yearly basis.

2. SURVEY OBJECTIVES

The main objective of the survey is to provide timely information on Guyana’s tourism product.
Such information would help the major participants in the tourism sector to better plan its
development. In addition, the Bureau of Statistics would use this survey to construct a time series
data base on important tourism variables.

3. METHODOLOGY

The Bureau of Statistics has trained enumerators stationed at the Cheddi Jagan International
Airport, Timehri and Eugene F. Correira International Airport, Ogle, where the sample is derived
from cooperating departing visitors. Respondents are canvassed from most departing flights on
a daily basis.

Overseas residents were defined as visitors if they stayed in Guyana for more than one night and
less than one year. Citizens of Guyana living abroad were also regarded as visitors. Since only
one person per family or spending party was asked to complete a questionnaire on behalf of the
party, the actual volume of respondents represented is higher than the number of completed
questionnaires.

For the period January to December 2017, 8401 visitors participated in the survey. This
represented a 3% sample size for the year 2017 (Table 01).
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Table 1: Number of Participants in the VEMS (Jan to Dec 2017)

Month Respondents in Sample Size

the Survey (% of The

Visitor Total

Arrivals Arrivals)

lan-17 679 16984 4

Feh-17 530 16281 3

Mar-17 943 19563 o

Apr-17 653 24910 3

May-17 GEL 18266 3

Jun-17 G606 17520 3

Jul-17 695 24824 3

Aug-17 887 25720 3

Sep-17 772 15951 o

Oct-17 470 19393 7

Nov-17 805 21042 4

Dec-17 713 26838 3

Total 8401 247,302 3
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4.
4.1

VISITOR PROFILE

Purpose of Visit

The important tourist markets for Guyana are the USA, the Caribbean and Canada respectively, in order
of importance as measured by the annual number of visitors.

For the period January to December 2017 the main purpose for visits to Guyana were vacation, visiting
friends and relatives and business (Figure 1, tables 2 to 19).

Figure 1: Purpose of Visit by country of Residence (%0)
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4.2 Previous Visits to Guyana

Most visitors during the period January to December 2017 reported this was their second visit to
Guyana. In the second half of 2017 most visitors from the U.K reported this was their first visit. (Figure 2,

also Tables 20 to 37).

Figure 2: Previous of Visit by Country of Residence (%0)
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4.3

4.3.

1

Travel Companions

Travel Companion by Purpose of Visit

In 2017 visitors who travelled alone main purpose of visit was for a day trip.

For persons who travelled to Guyana as a family, personal events and visiting friends /relatives were the
categories which had the highest percentages. (Figure 3, also Tables 38 to 55).

Persons travelling with their spouses/partners visited Guyana mainly to enjoy the climate. Adventure
tourism accounted for a high percentage of visitors who travelled in groups with friends for the period
January to December 2017.

Figure 2: Travel Companion by Purpose of Visit (%)
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4.3.2 Travel Companion by Country of Residence
When travel companion is examined by country of residence, most of the persons travelling alone came
from South America in 2017 (Figure 4, also tables 56 to 73). Those travelling as a family were mainly
from Canada and U.S.A.

In the year 2017, visiting spouses and partners were mainly from Canada. Those travelling in a Group or
Friends came mainly from the Caribbean.

Figure 3: Travel Companion by Country of Residence (%0)
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5. TRAVEL BEHAVIOUR PATTERNS

5.1 Sources of Information
Guyana’s Embassy/Consulate in the first half of 2017 was the most important source of information for
helping visitors to select Guyana as their destination, while in the second half it was
Newspapers/Magazine. Most visitors found Friends/Relatives the least useful source of information in
planning their visits in 2017. (Figure 5&6, tables 74 to 109).
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5.1.1 Importance Sources of Information by Country of Residence
Persons travelling to Guyana from Canada found the Guyana embassy as the most important source of
information in the first half of 2017 and those travelling from the U.S.A in the second half. (Figure 5,
tables 74 to 91).

Figure 4: Importance of Sources of Information by Country of Residence
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5.1.2 Importance Sources of Information by Purpose of Visit

The Guyana embassy was the most important source of information for those persons travelling to
Guyana to enjoy the climate in the first half of 2017 and nature travel in the second half. (Figure 6, also
tables 92 to 109).

In 2017 persons visiting Guyana to enjoy climate, nature travel, for scientific tour or study and to visit
friends/relatives indicated newspaper and magazine as the most useful source of information.
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Figure 5: Importance of Sources of Information by Purpose of Visit
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5.2 Advanced Planning Time

Advanced Planning time describes how long or how short in advance visitors planned for their trips to

Guyana, by country of residence and purpose of visit.

5.2.1

Advanced Planning Time by Country of Residence

In 2017 visitors from South America took less than one week to plan for their trip to Guyana as
compared to those from the United Kingdom who planned for six months or more (Figure 7&8, also
tables 110 to 127). Visitors travelling from U.S.A, Canada and U.K. planned their trips in advance for six

months or more.

Figure 6: Advanced Planning Time by Country of Residence (%)
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5.2.2

Advanced Planning Time by Purpose of Visit

In the first half of 2017, visitors who travelled for personal events represented a high percentage of
visitors who took less than one week to plan their trip to Guyana. In the second half those travelling for

a day trip too less than one week.

About seventy percent of visitors who travelled to Guyana to enjoy climate planned their trip in one but
less than three months in the first half. In the second half fifty percent of those visitors planed their trip
in two weeks but less than a month. Those who visited for nature travel planned their trips in advance

six months or more.

Figure 7: Advanced Planning Time by Purpose of Visit (%)
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5.3 Travel Arrangements
A package tour provides the traveller with accommodation and transportation to Guyana. The package
may also include the provision of local transportation by way of a vehicle, along with social activities
such as picnicking and sightseeing trips around the country. Packaged tours are a form of product
bundling that is sold by tour operators. (Figure 9 &10, also tables 146 to 181)

5.3.1 Travel Arrangements by Country of Residence
Visitors to Guyana travelled mainly on non-packages. The tourists from U.K represented the highest
portion of visitors travelling on packages in the first half and those from Caribbean and U.K in the

second half. (Figure 9, also tables 154 and 163).

Figure 8: Travel Arrangements by Country of Residence (%0)
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5.3.2 Travel Arrangements by Purpose of Visit

Persons on nature travel to Guyana had the largest portion of visitors on packaged tours in the first half
and those travelling for Adventure Tourism in the second half of 2017. (Figure 10, also tables 146 to

181).
Figure 9: Travel Arrangements by Purpose of Visit (%)
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5.4 Type of Accommodation

54.1 Type of Accommodation by Country of Residence
Friends and relatives provided a large portion of accommodation for visitors from various countries in
both the first and second half. Persons travelling from South America and other non traditional markets
represented the highest percentage of hotel accommodation for the year 2017. (Figure 11, also tables
190 and 199).

Figure 10: Type of Accommodation by Country of Residence (%)
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5.4.2 Type of Accommodation by Purpose of Visit
For the year 2017 a very large portion of visitors who stayed at friends and relatives travelled to Guyana
to visit friends or relatives. The majority of visitors staying at hotels came for business purposes in both
halves. (Figure 12, also tables 200 to 217).

Figure 11: Type of Accommodation by Purpose of Visit (%)
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5.5 Length of Stay

Most visitors stayed Less than 1 week in Guyana during the year 2017 (Figure 13 and 14, also tables 218

to 253).

5.5.1

Length of Stay by Country of Residence

Both halves of 2017 showed most visitors who came from the Caribbean, South America and Guyana’s
non traditional markets stayed in Guyana for less than one week. Those visiting from the U.S.A, Canada,
and U.K. stayed for one week to two weeks in Guyana. (Figure 13, also tables 218 to 253).

Figure 12: Length of Stay by Country of Residence (%0)

1st Half_Jan-Jun 2017
Length of Stay by Country of
Residence

3
c HUSA
(]
°
c
o
2 B Canada
[]
o
k3
) mU.K.
0o
8
]
o B Caribbean
o
o
H South
America
m Other
&
&

Length of Stay

2nd Half_Jul-Dec 2017
Length of Stay by Country of

Residence
60
..3 50 mUSA
[}
e
g 40 M Canada
(7]
&
5 30 m UK.
[J]
&
‘g’ 20 | W Caribbean
e
[J]
10 —
& W South
America
0
m Other
,\,\v\
R
S &
\9";) '\/$

Length of Stay

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650

Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 31 of 246




5.5.2 Length of Stay by Purpose of Visit
The majority of visitors for business purposes stayed less than 1 week in the first half and adventure
tourism in the second half. Those who visited adventure tourism and Nature Travel stayed for 1 week to
2 weeks in the first and second half respectively. (Figure 14, also tables 218 to 253).

Figure 14: Length of Stay by Purpose of Visit (%)
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6 Mode of Payment

Most visitors to Guyana, during the periods under review, used cash to make payments (Figure 15, also

tables 254 to 271).

Figure 13: Mode of Payment (%)
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7  Activities during Stay

5.7.1 Activities Undertaken by Visitors to Guyana
In Guyana there are many activities associated with outdoor recreation.

Boat trips/excursions and Air

tours were some of the main activities visitors participated in 2017. (Figure 16, also tables 272 to 289)

Figure 14: Activities Undertaken by Visitors to Guyana (%)
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5.7.2 Attraction Visited by Tourist

The Kaiteur Falls was the major attraction visited by many tourists in 2017. (Figure 17, also tables 290 to
307)

Figure 15: Attraction Visited by Tourist (%)
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8 OPINIONS AND REACTIONS

6.1 Rating of Product Components
The friendliness of the people was the product component that had the highest percentage of excellent
approval while in the poor category airline connections was rated as the highest in the first and second

halves (Figure 18, tables 308 to 325, Figures 19 and 20 also highlight other aspects of the product
components rating by country of residence and purpose of visit (tables 326 to 361).

Figure 16: Rating of Product Components (%)
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Figure 17:Rating of Product Components by Country of Residence
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Figure 18:Rating of Product Components by Purpose of Visit

1st Half_Jan-Jun 2017
Rating of Product

Components by Purpose of

isi

Other

Tours/...
Taxis/...

Friendline...

Security

otel staff

O_.EEI'ItS

Night life

staurants

odgct Comp

S

Accommo

P

Customs
Immigrati
Travel

Airline

1 Other

Adventure
Tourism

1 To Enjoy
Climate

I Personal
Events

= Day Trip

S
=

Level of Importance

0

2nd Half _Jul-Dec 2017

Rating of Product

Components by Purpose of

Other

Tours/...
Taxis/ hired...

Friendlines...

Security
Hotel staff

Night life

yrt Components

estaurants

S

Prod

Customs
Immigration

Travel agents

Airline...

Accommod...

o

5 10

Level of Importance

© Other

Adventure
Tourism

= To Enjoy
Climate

= Personal

Events
m Day Trip

m Scientific/

Study Tour
B Nature Travel

M Visit Friends/
Relatives

Surveys Department

Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650

Page 38 of

Bureau of Statistics Website: www. statisticsguyana.gov.gy

246




6.2 Rating Value for Money
During 2017 most visitors felt that the cost of their visit to Guyana was expensive. However, the cost of
accommodation, meals and drinks was not expensive (Figure 21, also table 362 to 379). Figures 22 to 24
highlight other aspects of rating value for money by country of residence, type of accommodation and
purpose of visit (tables 380 to 433).

Figure 19: Rating of Value for Money (%)
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Figure 20: Rating Value for Money by Country of Residence (%0)
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Figure 21: Rating Value for Money by Type of Accommodation (%)
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Figure 22: Rating Value for Money by Purpose of Visit (%)
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6.3

Willingness to Recommend a Friend
Most visitors from the U.S.A felt that they would definitely recommend Guyana to a friend or relative in
both the first and second halves. (Figure 25 and 26, also tables 488 to 505).

Figure 23: Willingness to Recommend by Country of Residence (%)
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Figure 24: Willingness to Recommend by Purpose of Visit (%)
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9. TABLES

Table 2: Purpose of Visit by Country of Residence (%) Jan 17

PURPOSE OF VISIT south

U.5.A|] Canada U.K.| Caribbean| America Other Total
Vacation 47 6 26.4 353 58.8 18.4 52.9 501
Business 5.9 6.4 17.6 131 342 3.9 11.0
Visit Friends/ Relatives 272 59.3 353 15.6 385 19.6 251
Mature Travel 0 0 0 0 53 a 2
Scientific/ Study Tour 8 0 0 0 0 7.8 5
Day Trip B8 .0 .0 3 .0 .0 4
Personal Events 16.5 7.8 11.8 27 .0 .0 6.4
To Enjoy Climate Change 0 0 0 0 0 0 0
Adventure Tourism .0 .0 .0 8.3 .0 5.9 4.8
Other 12 0 0 12 26 9.8 15
Total 100 100 100 100 100 100 100

Table 3: Purpose of Visit by Country of Residence (%) Feb 17

PURPOSE OF VISIT South Mot

U.5.A| Canada U.K.| Caribbean| America Other|Stated
Vacation 296 28.0 11.4 51.4 221 441 40.7
Business 34.4 16.7 10.0 136 55.9 407 21.3
Visit Friends/ Relatives 20.0 44 4 34.3 125 13.2 6.8 174
MNature Travel 2.4 0 21.4 2 0 0 21
Scientific/ Study Tour 1.6 0 1.4 0 0 17 4
Day Trip 0 0 0 0 0 0 0
Personal Events T.2 5.6 14.3 4.2 5.9 34 5.6
To Enjoy Climate Change 0 0 0 0 0 0 0
Adventure Tourism 1.6 0 2.9 127 0 34 7.8
Other 3.2 8.3 43 5.4 2.9 0 47
Total 100 100 100 100 100 100 100

Table 4: Purpose of Visit by Country of Residence (%) _March17

PURPOSE OF VISIT South Mot

uU.s.A| Canada U.K.| Caribbean| America Other|Stated
Vacation 36.9 38.5 39.0 G0.0 16.9 35.6 497
Business 13.8 6.7 247 14.0 542 314 17.3
Visit Friends/ Relatives 255 394 3.2 2.9 21.7 14.4 15.8
MNature Travel i .0 26 .0 .0 .0 2
Scientific/ Study Tour 7 1.0 0 A 0 0 2
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 14.1 10.6 26 36 .0 1.7 55
To Enjoy Climate Change 7 0 0 0 0 0 A
Adventure Tourism R\ 3.8 0 a5 36 127 7.0
Other 7.6 0 0 40 36 42 42
Total 100 100 100 100 100 100 100]
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Table 5: Purpose of Visit by Country of Residence (%) _Jan to March17

PURPOSE OF VISIT South MNot

uU.s5.A| Canada U.K.| Caribbean| America Other|stated
Wacation 306 301 26.8 57.5 19.0 417 47 6
Business 14 6 8.9 177 136 50.8 2T 6 16.4
Visit Friends/ Relatives 251 49 4 329 11.7 222 136 19.0
Mature Travel i .0 10.4 .0 1.1 .0 i
Scientific/ Study Tour .0 3 B .0 .0 2.2 A
[}ayTrip 3 A0 A0 A A0 A0 A
Personal Events 13.8 8.2 8.5 35 21 1.8 58
To Enjoy Climate Change 3 -0 -0 0 0 .0 A
Adventure Tourism 3 1.3 1.2 9.9 1.6 8.8 6.5
Other 4.3 19 18 35 32 44 35
Total 100 100 100 100 100 100 100

Table 6: Purpose of Visit by Country of Residence (%) _April 17

PURPOSE OF VISIT South

u.s.a| Canada U.K.| Caribbean| America Other Total
Vacation 399 337 392 61.3 31.4 629 52.0
Business 10.9 6.9 59 75 40.0 187 10.6
Visit Friends/ Relatives 343 23.8 19.6 11.4 229 B.7 17.8
Mature Travel 8 A0 255 1.6 A0 1.1 2.2
Scientific/ Study Tour 4 0 a 4 0 0 B
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 10.5 20.8 549 11 .0 11 4.8
To Enjoy Climate Change ] 0 0 5 0 0 A4
Adventure Tourism 0 0 39 7.3 0 6.7 45
Other 24 149 0 8.4 57 56 7.0
Total 100 100 100 100 100 100 100

Table 7: Purpose of Visit by Country of Residence (%) May 17

PURPOSE OF VISIT South

uU.s.A| Canada U.K.| Caribbean| America Other Total
Vacation 423 328 21.4 69.8 40.4 336 h5.5
Business 9.3 12.3 21.4 9.0 31.6 307 129
Visit Friends/ Relatives 28.4 352 42 9 7.2 228 7.0 154
Mature Travel Xl .0 .0 2 35 .0 3
scientific/ Study Tour g 8 3.6 2 0 0 3
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 13.4 17 .2 10.7 11 .0 9 50
To Enjoy Climate Change R A 0 0 0 a 0
Adventure Tourism .0 .0 .0 10.4 .0 211 7.8
Other 57 16 0 22 0 18 25
Total 100 100 100 100 100 100 100
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Table 8 : Purpose of Visit by Country of Residence (%) _ June 17

PURPOSE OF VISIT south

u.5.A| Canada U.K.] Caribbean| America Other Total
Vacation 371 301 18.5 679 135 485 529
Business 94 16.4 29.6 91 59.5 227 13.5
Visit Friends/ Relatives 30.2 31.5 431 9.5 54 6.1 16.0
MNature Travel A 1.2 .0 .0 2.3 3T !
scientific/ Study Tour 33 0 0 4 0 1.5 1.1
Day Trip 0 0 0 0 27 15 3
Personal Events 18.0 123 arv 5 27 0 53
To Enjoy Climate Change 0 A 0 0 0 0 Ri]
Adventure Tourism .8 1.4 .0 11.4 27 7.6 7.2
Other 12 82 0 12 135 121 35
Total 100 100 100 100 100 100 100

Table 9: Purpose of Visit by Country of Residence (%) _April to Junel?

PURPOSE OF VISIT South

U.s.A| Canada U.K.| Caribbean| America Other Total
Vacation 396 324 292 66.3 305 49.0 53.5
Business 9.9 11.5 16.0 8.5 41.5 236 12.3
Visit Friends/ Relatives 311 30.4 33.0 94 18.9 6.6 16.4
Mature Travel 4 .0 12.3 B 1.2 3 R
Scientific/ Study Tour 15 3 9 5 0 B T
Day Trip .0 .0 .0 .0 1.2 B A
Personal Events 14.0 17.2 6.6 8 B B 51
To Enjoy Climate Change 3 0 0 2 0 a A
Adventure Tourism 3 3 149 9.6 K| 11.9 f.5
Other 29 7.8 0 41 55 6.9 44
Total 100 100 100 100 100 100 100

Table 10: Purpose of Visit by Country of Residence (%) _Jan to Junel7

PURPOSE OF VISIT South

uU.s.A| Canada U.K.| Caribbean| America Other Total
Vacation 39.6 3.2 27.8 61.6 24 4 46.0 50.4
Business 12.2 10.1 17.0 11.2 46.5 252 14.4
Visit Friends/ Relatives 28.2 40.2 330 106 207 94 178
MNature Travel B 0 111 3 1.1 2 8
Scientific/ Study Tour 1.2 3 T 3 0 1.2 5
Day Trip A .0 .0 A B 4 A
Personal Events 13.9 12.6 7.8 23 14 1.1 54
To Enjoy Climate Change 3 0 0 A 0 0 A
Adventure Tourism 3 .8 1.5 9.8 1.1 10.7 6.5
Other 36 47 11 38 42 59 39
Total 100 100 100 100 100 100 100
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Table 11: Purpose of Visit by Country of Residence (%) _July 17

PURPOSE OF VISIT South

U.5.A] Canada U.K.] Caribbean| America Other Total
Vacation 438 439 46.4 56.7 T3 385 50.6
Business 11.3 7.6 10.7 101 19.5 28.4 121
Visit Friends/ Relatives 223 31.8 42.9 18.7 12.2 1.2 18.6
MNature Travel 2.1 -0 -0 1.4 0 25 14
Scientific/ Study Tour 7 -8 -0 2 24 0 5
Day Trip 3 -0 -0 5 24 1.2 B
Personal Events 9.9 15.2 .0 3.6 1.2 25 6.2
To Enjoy Climate Change -0 -0 -0 0 0 1.2 A
Adventure Tourism 34 -0 -0 8z 1.2 9.9 6.0
Other 5.2 B 0 25 37 136 4.0
Total 100 100 100 100 100 100 100

Table 12: Purpose of Visit by Country of Residence (%) _Aug 17

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 59 9 349 41.5 GE6.5 521 28 596
Business 81 85 7.3 7.0 256 167 9.4
Visit Friends/ Relatives 20.2 31.0 41.5 101 9.1 2.8 14.6
Mature Travel 0 0 0 A 8 0 A
Scientific/ Study Tour 7 0 2.4 1.1 17 0 9
Day Trip 0 0 0 A 17 0 2
Personal Events 7.7 20.2 7.3 3.8 2.5 .0 5.9
To Enjoy Climate Change 7 A - 0 0 0 A
Adventure Tourism i 1.6 .0 2.0 5.0 20.8 6.1
Other 2.0 3.9 0 3.2 17 5.9 3.0
Total 100 100 100 100 100 100 100

Table 13: Purpose of Visit by Country of Residence (%) _Sep 17

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 42.0 321 36.9 59.1 346 51.2 497
Business 12.2 146 30.8 10.9 222 224 141
Visit Friends/ Relatives 2249 226 21.5 15.3 321 11.8 187
MNature Travel 5 .0 4.6 4 ] 1.3 4
scientific/ Study Tour 3 0 0 B 1.2 .0 5
Day Trip 0 0 0 0 25 0 2
Personal Events 21.0 2049 6.2 31 AT 26 9.4
To Enjoy Climate Change 3 0 0 2 0 0 2
Adventure Tourism B N 0 By .0 6.6 5.2
Other 0 0 0 13 37 3.0 12
Total 100 100 100 100 100 100 100)
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Table 14: Purpose of Visit by Country of Residence (%) _July to Sep 17

PURPOSE OF VISIT south

uU.s.A| Canada U.K.| Caribbean| America Other Total
Vacation 49 4 36.9 40.3 61.2 43.6 47 .6 53.7
Business 10.3 10.3 19.4 9.1 229 227 11.7
Visit Friends/ Relatives 21.7 2a.4 321 134 16.5 52 171
Mature Travel 9 .0 2.2 B8 4 1.2 B8
Scientific/ Study Tour B 3 vy ¥ 18 0 T
Day Trip A 0 0 2 21 4 3
Personal Events 12.0 2149 52 35 25 17 T
To Enjoy Climate Change 4 0 0 A 0 4 A
Adventure Tourism 1.6 .8 .0 2.6 25 122 58
Other 3.0 15 0 2.4 2.8 8.3 27
Total 100 100 100 100 100 100 100

Table 15: Purpose of Visit by Country of Residence (%) Oct 17

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 384 31.6 16.3 617 220 341 44.8
Business 14.1 21.3 51.0 10.0 56.0 432 21.0
Visit Friends/ Relatives 222 309 20.4 121 16.0 11.4 18.0
Mature Travel 1.0 .0 4.1 3 .0 .0 1]
Scientific/ Study Tour 0 0 0 4 0 0 A
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 5.1 147 0 a7 0 0 53
To Enjoy Climate Change 0 A 0 4 0 0 A
Adventure Tourism 1.0 .0 .0 7.5 .0 6.8 4.0
Other 18.2 15 8.2 28 B.0 45 54
Total 100/ 100/ 100/ 100 100 100 100

Table 16: Purpose of Visit by Country of Residence (%) _Nov 17

PURPOSE OF VISIT South

u.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 28.0 36.8 14.3 GER: 233 47 8 B3G
Business 288 10.3 61.0 8.1 58.9 232 16.0
Visit Friends/ Relatives 192 412 247 g4 137 7.2 134
Mature Travel 0 0 0 A 0 13.0 i
Scientific/ Study Tour 1.6 0 0 5 0 0 5
Day Trip A A A 2 A0 A0 A
Personal Events 16.8 10.3 0 1.8 ] ] 36
To Enjoy Climate Change 1.6 A A 1249 K| 5.8 91
Adventure Tourism 4.0 1.5 0 3.3 41 1.4 3.0
other A A A K| ] 14 A
Total 100 100 100 100 100 100 100|
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Table 17 : Purpose of Visit by Country of Residence (%) _ Dec 17

PURPOSE OF VISIT South

U.Ss.A| Canada U.K.| Caribbean| America Other Total
Vacation 6E.3 46.3 27.0 BE.T 11.8 492 533
Business 14.0 9.6 297 16.3 G3.6 16.9 17.8
Visit Friends/ Relatives 14.6 277 20.3 9.3 11.8 6.8 129
MNature Travel .0 .0 .0 .0 2.0 .0 A
Scientific/ Study Tour 0 0 0 2 0 0 A
Day Trip .0 .0 .0 .0 .0 .0 .0
Personal Events 5.1 13.3 2.7 13.32 2.0 271 11.8
To Enjoy Climate Change 0 1.1 0 17 0 0 12
Adventure Tourism a 1.1 0 A 0 0 A
Other 0 11 20.3 16 3.9 0 2.3
Total 100 100 100 100 100 100 100

Table 18: Purpose of Visit by Country of Residence (%) _Oct to Decl7

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 47 5 391 19.5 612 185 44 8 517
Business 187 13.3 47 .0 115 60.9 262 177
Visit Friends/ Relatives 17.9 326 220 9.3 13.8 2.1 14.1
Mature Travel 2 .0 1.0 A B 5.2 4
scientific/ Study Tour 3 0 0 4 0 0 3
Day Trip 0 0 0 1 0 0 1
Personal Events a7 12.8 1.0 6.5 B 9.3 71
To Enjoy Climate Change 0 4 0 8 0 0 5
Adventure Tourism i 4 .0 7.3 .0 4.1 4.7
Other 5.7 13 95 26 46 17 3.2
Total 100 100 100 100 100 100 100

Table 19: Purpose of Visit by Country of Residence (%) _July to Decl17

PURPOSE OF VISIT South

U.5.A| Canada U.K.| Caribbean| America Other Total
Vacation 437 381 27.8 61.3 E Y] 46.4 R27
Business 131 11.9 35.9 104 73 24 2 146
Visit Friends/ Relatives 204 307 26.0 11.3 155 6.5 157
MNature Travel T 0 1.5 4 4 3.0 5]
Scientific/ Study Tour 8 1 3 5 1.1 0 5
Day Trip A .0 .0 A 1.3 2 2
Personal Events 10.9 17.0 27 5.1 1.7 5.0 71
To Enjoy Climate Change 3 2 0 4 0 2 3
Adventure Tourism 1.3 B 0 7.9 15 87 5.2
Other 3.9 14 5.7 25 35 55 3.0
Total 100 100 100 100 100 100 100|
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Table 20: Previous Visit to Guyana by Country of Residence (%) Jan 17

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 0 0 0 0
second visit 47 36 10.5 22.8 15.8 27.8 16.0
Third visit 4 0 5.3 25 5.3 9.3 2.2
Four or more visits 2.8 2.1 0 15 5.3 0 1.9
Not Stated 921 043 84.2 73.3 737 63.0 79.9
Total 100 100 100 100 100 100 100|
Table 21: Previous Visit to Guyana by Country of Residence (%) Feb 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 0 0 0 0
second visit 15.2 6.0 371 226 217 11.9 20.7
Third visit 16 6.9 0 7.1 116 17 5.8
Four or more visits 3.2 0 14 13 29 34 17
Not Stated 80.0 86.1 1.4 9.0 63.8 83.1 718
Total 100 100 100 100 100 100 100|
Table 22: Previous Visit to Guyana by Country of Residence (%) _Marchl17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 0 0 0 0
second visit 11.0 9.6 14.3 247 32.9 26.1 21.4
Third visit 2.1 20 13 15 47 17 1.9
Four or more visits 17 19 0 2.3 47 8 2.1
Not Stated 85.2 85.6 844 714 57.6 714 746
Total 100 100 100 100 100 100 100|
Table 23: Previous Visit to Guyana by Country of Residence (%) _Jan to March17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 0 0 0 0
second visit 94 6.2 235 236 255 22.8 19.6
Third visit 13 25 1.2 32 7.3 34 29
Four or more visits 2.4 16 I3 18 4.2 13 2.0
Not Stated 86.8 89.6 747 71.3 3.0 72.4 75.5
Total 100 100 100 100 100 100 100|
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Table 24: Previous Visit to Guyana by Country of Residence (%) _April 17

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 0 0 0 0
Second visit 8.1 30 275 19.0 257 244 16.6
Third visit 8 1.0 39 23 1.4 0 17
Four or more visits 20 0 20 1.7 29 33 1.8
Mot Stated 291 96.0 GG.Y 76.9 70.0 722 79.9
Total 100 100 100 100 100 100 100]
Table 25: Previous Visit to Guyana by Country of Residence (%) May 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 0 0 0 0 0 0
Second visit 6.7 98 214 240 241 293 201
Third visit 5 0 0 a7 0 26 24
Four or more visits 15 0 0 2.2 17 9 16
Mot Stated 91.3 90.2 786 701 741 67.2 75.9
Total 100 100 100 100 100 100 100]
Table 26: Previous Visit to Guyana by Country of Residence (%) _June 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 27 0 26 0 a7 20
second visit 233 5.4 74 254 486 254 239
Third visit A4 0 0 23 0 i 14
Four or more visits 0 0 0 5 5.4 0 5
Mot Stated T6.3 91.9 926 691 459 701 722
Total 100 100 100 100 100 100 100]
Table 27: Previous Visit to Guyana by Country of Residence (%) _April to June 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 i 0 8 1] 15 B
Second visit 131 6.4 208 227 30.3 26.5 201
Third visit B 3 1.9 28 B 1.2 1.9
Four or more visits 1.2 0 A 15 3.0 1.2 1.3
Mot Stated 852 926 76.4 722 66.1 697 T6.1
Total 100 100 100 100 100 100 100]
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgetown
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Table 28: Previous Visit to Guyana by Country of Residence (%) _Jan to June 17

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 0 3 0 A 0 8 3
second visit 11.3 6.4 224 232 277 25.0 19.8
Third visit 1.0 15 15 3.0 432 21 24
Four or more visits 1.8 B8 T 17 36 1.2 17
Mot Sstated 86.0 91.0 754 1.7 64.4 70.8 75.8
Total 100 100 100 100 100 100 100]
Table 29: Previous Visit to Guyana by Country of Residence (%) _July 17
FREQUENCY OF VISIT |U.5.A Canada |[U.K. Caribbean South |Other Total
America
First visit 0 0 0 5 0 0 3
second visit 71 15.9 143 240 157 358 18.9
Third visit 27 1.5 0 17 36 0 1.9
Four or more visits 6.1 3.0 0 22 36 0 32
Mot Stated 841 79.5 857 715 77 G4.2 a7
Total 100 100 100 100 100 100 100
Table 30: Previous Visit to Guyana by Country of Residence (%) _Augl7
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit [N [N 43 55 3.8 23.0 6.8
Second visit 6.0 46 24 237 10.6 257 16.7
Third visit T 3.8 0 43 91 41 3.8
Four or more visits 20 23 0 8 38 14 14
Total 100 100 100 100 100 100 100]
Table 31: Previous Visit to Guyana by Country of Residence (%) _Sep 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean south |Other Total
America
First visit 24 7.3 123 8.9 6.2 13.0 7.8
Second visit 8.7 44 15 252 155 20.8 17.8
Third visit 29 T 46 29 6.2 1.3 29
Four or more visits 24 15 15 1.8 21 26 1.9
Mot Stated X 86.1 20.0 61.2 701 623 69.5
Total 100 100 100 100 100 100 100]
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Table 32: Previous Visit to Guyana by Country of Residence (%) _July to Sep 17

FREQUENCY OF VISIT |U.5.A Canada |[U.K. Caribbean South |Other Total
America
First visit 15 5.0 74 5.2 35 11.6 5.1
second visit 7.1 8.3 4.4 243 135 27 6 177
Third visit 2.0 2.0 2.2 31 6.7 17 3.0
Four or more visits 3.6 23 T 15 3.2 1.3 21
Mot Stated 838 825 85.2 65.9 731 57.8 721
Total 100 100 100 100 100 100 100]
Table 33: Previous Visit to Guyana by Country of Residence (%) _Oct 17
FREQUENCY OF VISIT |U.5.A Canada [U.K. Caribbean South |Other Total
America
Eirst visit 16.2 37 8.2 5.4 75 13.6 74
second visit 13.1 5.1 8.2 229 3.8 25.0 15.8
Third visit 0 2.2 10.2 15 3.8 23 2.2
Four or more visits 1.0 44 20 27 75 6.8 34
Mot Stated 69.7 84.6 714 67.5 e 52.3 711
Total 100 100 100 100 100 100 100
Table 34: Previous Visit to Guyana by Country of Residence (%) _Nov 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South |Other Total
America
First visit 5.6 14 205 11.0 10.5 5.8 9.9
Second visit 14.3 101 115 238 15.8 232 207
Third visit B8 36 51 31 6.6 29 32
Four or more visits 2.4 14 141 1.1 2.6 14 2.0
Mot Stated 7.0 833 437 61.0 64.5 BE.7 642
Total 100 100 100 100 100 100 100
Table 35: Previous Visit to Guyana by Country of Residence (%) _Dec 17
FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean south |Other Total
America
First visit 5.6 4.3 33.8 14 7.8 17 4.3
second visit 5.6 37 20.3 237 7.8 220 175
Third visit B 5 0 4.0 0.8 17 29
Four or more visits 45 11 14 1.0 0 17 14
Mot Stated 838 2899 44 6 70.0 745 728 738
Total 100 100 100 100 100 100 100
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Table 36: Previous Visit to Guyana by Country of Residence (%) _Oct to Dec 17

FREQUENCY OF VISIT |U.5.A Canada [U.K. Caribbean South |Other Total
America

First visit 8.2 35 224 6.5 2.4 6.4 7.3
Second visit 10.1 6.0 13.9 236 10.0 233 18.5
Third visit 5 1.8 45 3.2 6.7 2.3 249
Four or more visits 3.0 2.2 6.5 1.3 3.3 29 2.1
Mot Stated 782 a6.4 R2T G5.4 711 G5.1 G9.3
Total 100 100 100 100 100 100 100

Table 37: Previous Visit to Guyana by Country of Residence (%) _July to Dec 17

FREQUENCY OF VISIT |U.5.A Canada |U.K. Caribbean South [Other  |Total
America
First visit 5.0 4.2 16.4 5.9 5.5 9.4 6.2
Second visit 8.1 7.1 101 239 122 257 181
Third visit 15 2.0 36 3.1 6.7 2.0 2.9
Four or more visits 34 22 432 14 3.3 20 21
Not Stated 82.0 84.6 65.8 B5.6 72.4 60.9 707
Total 100 100 100 100 100 100 100
Table 38: Travel Companions by Purpose of Visit (%) _Jan 17
TRAVEL COMPANIONS | Vacation] Business|Visit Friends| Mature | Scientific/ | Day Trip} Personal| ToEnjoy | Adventure | Other]  Total
Relatives Travel| Study Tour Events|] Climate|  Tourism
Alone 240 355 306 1000 333 500 o 0 132) N3 272
Family 301 298 451 0 0 0 301 0 151 0 329
SpouselPartner Only 18.1 132 172 0 333 0 290 0 0 125 171
Group/Friends 279 215 71 0 333 500 0 0 717 563|228
Total 100 100 100 100 100 100 100 100 100 100 100
Table 39: Travel Companions by Purpose of Visit (%) _Féb 17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| MNature | Scientific/ | Day Trip} Personal| ToEnjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 245 440 336 53 2510 0 294 0 103 163 288
Family 205 88 408 0 0 0 5.8 0 44 302 223
Spouse/Partner Only 128 135 105 105 50.0 0 118 0 265 47 132
Group/Friends 423 337 181 842 250 0 0 0 Ag8| 488 359
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 40: Travel Companions by Purpose of Visit (%) _March17

TRAVEL COMPANIONS | Vacation| Business|Visit Friendsi| Mature | Scientific/ | Day Trip; Personal| To Enjoy [ Adventure| Other|  Tofal
Relatives|  Travel| Study Tour Fvents| Climate|  Tourism
Alone 18.6 4.7 0 250 75.0 0 318 1000 123 33 279
Family 264 8.1 486 0 0 0 439 0 189 0 260
Spouse/Partner Only 16.5 6.3 154 50.0 { 0 6.8 0 13.2 1114 136
Group/Friends 385 309 8.1 250 250 0 125 0 57| 867|325
Total 100 100 100 100 100 100 100 100 100 100 100
Table 41: Travel Companions by Purpose of Visit (%) _Jan to March17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/] Nature | Scientific/ | Day Trip; Personal | ToEnjoy | Adventure| Other]  Tofal
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 216 474 310 160 428 500 313 1000 119 262 279
Family 26.3 127 454 0 0 0 431 0 137 103 272
SpouselPartner Only 16.2 10.0 150| 160 286 0 154 0 141 95 145
Group/Friends 36.0 299 85 680 288 500 53 0 04| 540 304
Total 100 100 100 100 100 100 100 100 100 100 100
Table 42: Travel Companions by Purpose of Visit (%) _April 17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| Mature | Scientific/ | Day Tripi Personal| To Enjoy | Adventure| Other|  Tofal
Relatives|  Travel| Study Tour Events| Climate|  Tourism
Alone 174 54.1 237 77 429 0 345 200 145 143 227
Family 211 148 455 38 429 0 534 0 127 238 290
Spouse/Partner Only 14.0 6.6 246 0 ] ] 103 80.0 7.3 24 137
Group/Friends 416 246 62| 885 143 0 17 0 655 595 346
Total 100 100 100 100 100 100 100 100 100 100 100
Table 43: Travel Companions by Purpose of Visit (%) _May17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal| To Enjoy JAdventure Other Total
Relatives Travel] Study Tour Events| Climate| Tourism
Alone 18.7 14 28.8 100.0 100.0 100.0 36.2 0 2.3 20.7 23.5
Family 28.9 18.6 4.6 R Rl 0 55.2 0 1.4 6.9 29.3
Spouse/Partner Only 2.0 6.9 13.5 0 £ 0 6.9 0 15.9 0 0.5
GrouplFriends 433 334 1.0 R Rl 0 1.7 0 70.5 724 3.6
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 44: Travel Companions by Purpose of Visit (%) _June 17

TRAVEL COMPANIONS | Vacation| Business|Visit Friends/] MNature | Scientific/ | Day Trip| Personal| To Enjoy JAdventure Other Total
Relatives Travel| Study Tour Events] Climate| Tourism
Alone 18.5 3.2 26.6 0 30.0 66.7 23.2 0 16.7 28.7 23.2
Family 220 21 408 0 0 0 51.8 0 179 0 22.5
SpouselPartner Only 154 8.7 17.8 0 0 0 17.9 0 179 54 14.8
Group/Friends 441 51.0 148 0 70.0 333 A 0 474 64.9 39.6
Total 100 100 100 100 100 100 100 100 100 100 100
Table 45: Travel Companions by Purpose of Visit (%) _April to June 17
TRAVEL COMPAKIONS | Vacation| Business|Visit Friends/]  Mature | Scientific/| Day Trip| Personal | To Enjoy [Adventure Other Total
Relatives Travel| Study Tour Events| Climate| Tourism
Alone 18.2 437 26.2 20.0 476 75.0 34 200 104 19.3 231
Family 26.2 1.7 444 3.3 14.3 0 53.5 0 14.0 147 271
Spouse/Partner Only 127 7.8 19.2 0 0 0 11.6 80.0 145 27 12.6
Group/Friends 430 36.9 10.3 76.7 38.1 250 3.5 0 61.1 63.3 3.2
Total 100 100 100 100 100 100 100 100 100 100, 100
Table 46: Travel Companions by Purpose of Visit (%) _Jan to June 17
TRAVEL COMPANIONS | Vacation| Business|VisitFriends/| Nature [ Scientific/| Day Trip| Personal | To Enjoy |Adventure Other Total
Relatives]  Travel| Study Tour Events|] Climate| Tourism
Alone 19.9 459 28.8 18.2 457 66.7 M3 429 11.2 225 25,6
Family 26.2 123 450 1.8 8.6 0 50.5 0 13.8 121 211
SpouselPartner Only 144 9.1 16.9 1.3 114 0 13.7 57.1 14.3 5.8 136
GroupiFriends 39.5 3T 9.3 127 3 333 45 0 60.7 59.1 337
Total 100 100 100, 100 100 100 100 100 100 100 100
Table 47: Travel Companions by Purpose of Visit (%) _Julyl7
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| MNature | Scienfific/ | Day Trip| Personal | ToEnjoy | Adventure | Other]  Total
Relatives|  Travel| Study Tour Events|  Climate Tourism
Alone 19.3 B3z 271 6.7 66.7 429 26.9 100.0 16.2 26 26.1
Family 419 128 495 133 i\ 0 49.3 il 22.1 A 374
Spouse/Partner Only 16.1 hi 6.7 40.0 333 286 209 a 8.8 47 129
Group/Friends 207 284 16.7 40.0 2 286 30 2 529 f2.8 236
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 48: Travel Companions by Purpose of Visit (%) _Augl7

TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| MNature | Scientific/ | Day Trip| Personal | To Enjoy | Adventure | Other Total
Relatives|]  Travel| Study Tour Events|] Climate Tourism
Alone 251 370 3.2 50.0 538| 1000 3 0 119 325 274
Family 42 28.3 54.0 0 0 0 337 100.0 202 200 47
Spouse/Partner Only "7 B.3 B.3 0 154 0 145 0 143 150 10.9
GrouplFriends 29.0 28.3 85 50.0 30.8 0 205 0 536 325 271
Total 100 100 100 100 100 100 100 100 100 100 100
Table 49: Travel Companions by Purpose of Visit (%) _Sep 17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends!/| Nature | Scientific/ | Day Trip| Personal| ToEnjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events] Climate Tourism
Alone 204 46.6 413 16.7 60.0 00 LT 100.0 127 538 287
Family 351 16.1 413 8.3 0 00 357 0 14.3 Y 36
SpouselPartner Only 154 15 78 16.7 0 00 200 2 a5 { 125
Group/Friends 201 298 87 58.3 40.0 0 7.1 0 635 462 273
Total 100 100 100 100 100 100 100 100 100 100 100
Table 50: Travel Companions by Purpose of Visit (%) _July to Sep 17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| MNature | Scientific/ | Day Trip] Personal| To Enjoy | Adventure | Other Total
Relatives|  Travel] Study Tour Events] Climate Tourism
Mone 220 459 332 138 583 60.0 286 50.0 135 354 274
Family 373 18.6 431 10.3 0 0 386 50.0 191 8.3 346
Spouse/Partner Only 14.1 6.5 6.9 276 16.7 200 17.0 0 11.2 8.3 120
GroupiFriends 26.6 28.9 117 4383 250 200 15.8 0 56.3 479 261
Total 100 100 100 100 100 100 100 100 100 100 100
Table 51: Travel Companions by Purpose of Visit (%) _Oct 17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends!/] Nature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events|  Climate Tourism
Alone 218 587 36.9 25.0 333 i 222 333 179 162 T
Family 33 123 KT 25.0 0 .00 69.4 0 2501 189 204
Spouse/Partner Only 18.2 7.2 213 50.0 £ .00 5.6 f6.7 214 54 15.6
Group/Friends 287 217 41 0 66.7 i 23 0 37| 545 233
Total 100.0 100.0 100.0( 1000 100.0 100.0 100.0 100.0{ 100.0] 100.0
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Table 52: Travel Companions by Purpose of Visit (%) _Nov 17

TRAVEL COMPANIONS | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure| Other Totali
Relatives|  Travel| Study Tour Events|  Climate Tourism
Alone 148 431 332 81 286/ 1000 288 75 186 1000 225
Family 252 10.8 36.8 91 i1 0 538 195 116 0 243
Spouse/Partner Only 127 8y 18.7 0 0 0 154 10.5 0 0 122
Group/Friends 473 325 114 813 714 0 19 624 £9.3 0 41.0
Total 100 100 100 100 100 100 100 100 100 100 100
Table 53: Travel Companions by Purpose of Visit (%) _Dec 17
TRAVEL COMPANIONS | Vacation| Business|Visit Friends/] Nature | Scientific/ | Day Trip] Personal| To Enjoy | Adventure| Other| Total
Relatives|  Travel| Study Tour Events|  Climate Tourism
Alone 154 371 335 100.0 100.0 00 16.0 6.3 0 227 1T
Family 282 225 457 0 0 .00 25.0 6.3 0.0 0 28.3
SpouselPartner Only 14.5 6.7 58 R R 00 128 25.0 a 91 M7
Group/Friends 419 338 15.0 0 0 .00 46.2 625 400 682 3.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 54: Travel Companions by Purpose of Visit (%) Oct to Dec 17
TRAVEL COMPAMNIONS | Vacation| Business|\Visit Friends/| Nature | Scientific/ | Day Trip|] Personal | To Enjoy | Adventure | Other Total
Relatives|  Travel| Study Tour Events| Climate Tourism
Alone 224 473 313|286 26.7 .00 30.0 0 g4 338 277
Family 207 102 434 0 200 00 50.2 0 a7 15.0 248
SpouselPartner Only 15.0 9.8 12| 143 26.7 .00 17.2 B6.7 211 112 141
Group/Friends 396 302 12.0 57.1 200 00 17 333 5a5 38.3 314
Total 100 100 100 100 100 100 100 100 100 100 100
Table 55: Travel Companions by Purpose of Visit (%) _July to Dec 17
TRAVEL COMPAMNIONS | Vacation| Business|Visit Friends/] Nature | Scientific/ | Day Trip| Personal| To Enjoy | Adventure | Other Total
Relatives|  Travel| Study Tour Events| Climate Tourism
Alone 192 46.1 337 15.6 50.0 GE.7 243 174 115 26.8 257
Family 325 17.0 44 6 111 0 0 382 13.0 20.2 101 307
Spouse/Partner Only 14.2 7.1 104| 222 118| 167 147 26.1 115 6.1 12.3
GroupiFriends 341 299 113 511 382 16.7 229 435 56.7 571 N2
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 56: Travel Companion by Country of Residence (%) Jan 17

TRAVEL COMPANIONS u.5.A| Canada U.K. Caribbean South Other Total
America
Alone 331 26.1 38.9 221 61.8 35.2 27.3
Family 44 6 457 339 26.4 294 148 328
Total 100 100 100 100 100 100 100
Table 57: Travel Companion by Country of Residence (%) Feb 17
TRAVEL COMPANIONS U.s.A] Canada U.K.Caribbean South Other Total
America
Alone 369 338 203 241 40.0 39.0 2858
Family 21.3 36.6 31.9 204 20.0 15.3 223
Group/Friends 287 127 33.3 43.3 30.8 28.8 36.3
Total 100 100 100 100 100 100 100
Table 58: Travel Companion by Country of Residence (%) _March17
TRAVEL COMPANIONS U.s.A] Canada U.K.[Caribbean South Other Total
America
Alone 316 204 364 218 55.1 425 278
Family ETR: 412 234 226 19.2 159 259
Total 100 100 100 100 100 100 100
Table 59: Travel Companion by Country of Residence (%) _Jan to March17
TRAVEL COMPANIONS U.s.A| Canada U.K.Caribbean South Other Total
America
Alone 331 2849 299 225 0.8 3938 278
Family 74 421 287 231 215 15.5 271
Total 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 60 of 246




Table 60: Travel Companion by Country of Residence (%) _April 17

TRAVEL COMPANIONS u.s5.A] Canada U.K.Caribbean South Other Total
America
Alone 30.1 31.3 18.4 16.0 40.0 31.5 22 8
Family 50.0 455 14.3 20.8 20.0 247 23.9
Total 100 100 100 100 100 100 100
Table 61: Travel Companion by Country of Residence (%) May17
TRAVEL COMPANIONS U.5.A] Canada U.K.Caribbean South Other Total
America
Alone 35.2 32.1 21.4 16.9 357 26.6 236
Family 415 455 50.0 223 39.3 18.3 29.1
SPDUSEJFPHI'III'IET Gnh’f 93 1':'? D 1':'3 1':'? ?3 QE
Grnup_fFriends 14.0 11.6 28.6 50.5 14.3 477 Iry
Total 100 100 100 100 100 100 100
Table 62: Travel Companion by Country of Residence (%) _Junel7
TRAVEL COMPANIONS u.s.A| Canada U.K.Caribbean South Other Total
America
Alone 26.5 284 50.0 17.3 41.2 29.0 233
Family 327 40.5 308 18.3 24 137 225
Total 100 100 100 100 100 100 100
Table 63: Travel Companion by Country of Residence (%) _April to Junel?
TRAVEL COMPANIONS u.5.Al Canada U.K.Caribbean South Other Total
America
Alone 303 30.9 272 16.7 3|7 289 232
Family 41.4 44 2 28.2 206 2372 18.3 27.0
GrDupfFriEﬂl:lE 14.9 10.2 291 497 290 447 ATz
Total 100 100 100 100 100 100 100
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Table 64: Travel Companion by Country of Residence (%) _Jan to Junel7

TRAVEL COMPANIONS U.5.A| Canada U.K.[Caribbean South Other Total
America
Alone 317 29.9 28.8 19.8 452 334 25 6
Family 30.4 43.1 28.5 21.9 22.3 17.2 27.0
Total 100 100 100 100 100 100 100
Table 65: Travel Companion by Country of Residence (%) _Julyl7
TRAVEL COMPANIONS u.s.A| Canada U.K.| Caribbean South Other Total
America
Alone 224 27.1 36.0 21.6 RR.8 33.8 2h49
Family 53.1 2.7 60.0 26.6 364 20.0 36.9
Total 100 100 100 100 100 100 100
Table 66: Travel Companion by Country of Residence (%) _Aug 17
TRAVEL COMPANIONS .5.A] Canada U.K.| Caribbean South Other Total
America
Alone a0.0 240 24.3 228 50.0 44 3 27.6
Family 0.7 388 f2.2 287 16.3 34 345
Total 100 100 100 100 100 100 100
Table 67: Travel Companion by Country of Residence (%) _Sep 17
TRAVEL COMPANIONS U.5.A| Canada U.K.|] Caribbean South Other Total
America
Alone 317 37.0 37.5 20.9 52.3 49.3 29.2
Family 41.7 40.0 3349 29.3 18.5 14.7 3.4
GrDupfFrienl:Is 11.6 11.1 250 36.6 20.0 253 26.9
Total 100 100 100 100 100 100 100
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Table 68: Travel Companion by Country of Residence (%) _July to Sep 17

TRAVEL COMPANIONS U.5.A| cCanada U.K.| Caribbean south Other Total
America
Alone 277 29.6 33.1 21.9 52.5 422 27 .6
Family 49.2 43.9 48.3 28.3 23.3 21.8 34.3
Total 100 100 100 100 100 100 100
Table 69: Travel Companion by Country of Residence (%) Oct 17
TRAVEL COMPANIONS u.s.A| Canada U.K.| Caribbean south Other Total
America
Alone 348 36.8 452 234 52.1 an.2 313
Family 29.2 49.6 7.1 26.9 14.6 16.3 28.6
Total 100 100 100 100 100 100 100
Table 70: Travel Companion by Country of Residence (%) Nov 17
TRAVEL COMPANIONS uU.s.A]l Canada U.K.] Caribbean South Other Total
America
Alone 40.2 316 28.6 15.9 50.7 29.7 22 4
Family 336 36.8 10.4 224 28.8 26.6 24.6
Total 100 100 100 100 100 100 100
Table 71: Travel Companion by Country of Residence (%) Dec 17
TRAVEL COMPANIONS U.S.A|] Canada U.K.| Caribbean South Other Total
America
Alone 25.9 30.2 19.4 16.9 51.0 30.5 21.8
Family 32.9 44.0 18.1 25.3 16.3 28.8 28.3
Group/Friends 31.8 115 56.9 45.6 16.3 33.9 38.2
Total 100 100 100 100 100 100 100
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Table 72: Travel Companion by Country of Residence (%) _Oct to Dec 17

TRAVEL COMPANIONS U.s.A| Canada U.K.| Caribbean South Other Total
America
Alone 325 325 28.8 17.4 51.2 20.1 23.9
Family 32.3 43.3 12.6 24 2 21.2 247 26.8
Spouse/Partner Only 121 131 126 12.9 15.3 10.8 12.8
Group/Friends 231 111 461 455 124 343 36.5
Total 100 100 100 100 100 100/ 100
Table 73: Travel Companion by Country of Residence (%) _July to Dec 17
TRAVEL COMPANIONS U.s.A| Canada U.K.] Caribbean South Other Total
America
Alone 29.3 31.2 30.4 19.5 52.0 371 258
Family 436 436 26.2 26.1 22.4 23.0 30.6
Spouse/Partner Only 11.9 15.0 9.7 12.6 11.2 8.7 12.3
Group/Friends 15.3 10.3 337 41.8 14.4 31.2 31.3
Total 100 100 100 100 100 100/ 100
Table 74: Importance of Sources of Information by Country of Residence Jan 17
SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 14 1.1 23 1.6 1.1 3.6 1.6
Travel Agents 7.0 6.9 10.0 6.7 7.3 43 6.7
Newspaper/ Magazine 8.4 8.8 10.0 6.8 8.0 6.8 7.6
Own Besearch 59 7.3 6.3 3.6 6.1 43 49
Tourism Authority 8.6 8.3 6.0 57 7.0 57 6.8
Guyana Embassy/ Consulate 2.8 9.3 10.0 6.7 a8.0 43 75
Other 8.5 5.4 1.6 25 5.8 5.7
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 75: Importance of Sources of Information by Country of Residence_Feb 17
SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean| South Other Total
America
Friends/ Relatives 28 1.0 14 23 1.7 45 23
Travel Agents 7.3 7.5 6.7 5.2 5.5 75 6.1
Newspaper/ Magazine 8.5 7.9 9.5 74 8.5 9.8 8.1
Own Research 52 35 35 4 6 1.3 4.0 42
Tourism Authority 75 2.1 2.1 51 53 8.8 6.4
Guyana Embassy/ Consulate 7.9 93 8.8 6.1 6.8 8.1 7.2
Other 20 14 18 23 3.6 44 24
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For Level of Importance: 0 = Not Important 5 = Important 10 = Very Important

Table 76: Importance of Sources of Information by Country of Residence_March17

SOURCES OF INFORMATION uU.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 22 19 36 26 3.9 483 27
Travel Agents 8.6 77 7.9 6.3 6.8 71 7.2
MNewspaper/ Magazine 91 a4 6.2 2.0 a4 a4 8.2
Own Research 4.6 4.1 47 36 3.0 41 4.0
Tourism Authority 8.1 6.5 9.0 6.3 8.6 74 7.1
Guyana Embassy/ Consulate 9.3 8.9 8.5 7.0 7.3 9.7 8.0
Other 37 2.9 2.9 29 8 B 27
For Level of Importance: 0 = Not Important 5 = Important 10 = Very Important
Table 77: Importance of Sources of Information by Country of Residence Jan to Marchl17
SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 2.0 1.3 27 2.3 2.6 4.4 23
Travel Agents 7.8 7.3 7.6 6.1 6.5 6.4 6.5
Newspaper/ Magazine 8.7 8.4 7.4 75 8.4 8.3 8.0
Own Research 5.1 5.2 4.5 3.8 27 4.2 4.3
Tourism Authority 8.1 7.7 8.4 5.9 7.3 7.4 6.8
Guyana Embassy/ Consulate 8.8 9.3 8.7 6.7 7.2 7.7 7.7
Other 5.0 3.8 2.0 28 2.2 2.6 3.3
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 78: Importance of Sources of Information by Country of Residence April 17
SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 16 1.0 3.2 25 3.9 2.9 23
Travel Agents 7.8 9.2 9.4 5.4 8.8 5.5 6.8
Newspaper/ Magazine 8.6 85 10.0 7.6 8.1 7.1 8.1
Own Research 5.9 5.2 35 4.3 5.3 46 4.9
Tourism Authority 8.2 7.1 8.8 6.3 8.5 6.3 7.1
Guyana Embassy/ Consulate 8.0 9.8 10.0 7.3 6.9 8.4 7.9
Other 6.3 7.4 0 1.0 B 2.2 23

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 79: Importance of Sources of Information by Country of Residence_May17

SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South |Other Total
America
Friends/ Relatives 23 1.5 21 25 14 3.0 23
Travel Agents 8.7 6.7 5.0 549 6.3 43 6.6
Newspaperf Magazine 8.9 7.1 10.0 8.7 8.9 6.9 8.3
Own Research 51 5.2 2.2 43 53 3.5 438
Tourism Authority 8.1 7.3 10.0 6.4 57 8.2 71
Guyana Embassy/ Consulate 8.6 8.1 10.0 72 6.8 7.7 7.8
Other 5.4 16 4.9 11 11 4.1
For Level of Importance: 0 = Not Important 5 = Important 10 = Very Important
Table 80: Importance of Sources of Information by Country of Residence_Junel7
SOURCES OF INFORMATION U.5.A] Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 2.5 3.2 3.3 2.6 3.3 3.8 2.8
Travel Agents 8.3 6.5 45 59 36 6.6 6.6
MNewspaper/ Magazine 92 91 45 7.2 42 a6 7.9
Own Research 5.0 7.0 25 aT 27 59 4.6
Tourism Authority 9.3 9.5 45 5.8 6.1 6.0 7.1
Guyana Embassy/ Consulate 9.6 9.1 4.5 6.3 8.3 7.8 7.9
Other 3 3.3 A 44 8.3 2 1.8
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 81: Importance of Sources of Information by Country of Residence_April to Junel?
SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 2.1 1.8 3.0 2.5 3.0 3.3 24
Travel Agents 8.2 7.3 77 57 6.4 57 6.7
Newspaperf Magazine 8.9 8.0 8.2 7.8 7.0 7.6 8.1
Own Research 5.3 6.0 3.0 43 45 47 4.8
Tourism Authority 8.5 7.8 7.7 6.2 6.9 6.6 7.1
Guyana Embassy/ Consulate 5.8 8.8 8.2 7.0 7.3 8.0 7.9
Other 3.5 5.3 0 3.1 1.9 3 2.9

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 82: Importance of Sources of Information by Country of Residence_Jan to Junel?

SOURCES OF INFORMATION u.s.A| Canada U.K.] Caribbean South Other Total
America
Friends/ Relatives 2.0 1.6 2.8 2.4 28 38 2.4
Travel Agents 2.0 7.3 7.6 59 6.4 6.1 6.7
Newspaper/ Magazine 8.8 8.2 7T 7.6 7.6 7.9 2.0
Own Research 52 56 39 40 36 45 45
Tourism Authority 8.3 [R:] 8.2 6.0 71 7.0 7.0
Guyana Embassy/ Consulate 8.8 9.0 8.5 6.8 7.3 7.8 7.8
other 4.2 43 13 3.0 2.1 15 3.1
For Level of Importance: 0 = Not Important 5 =Important 10 =Very Important
Table 83: Importance of Sources of Information by Country of Residence_ July17
SOURCES OF INFORMATION uU.s.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives .9 1.5 22 26 36 2.0 2.0
Travel Agents T8 79 8.8 6.7 78 6.0 7.3
Mewspaper/ Magazine 7.9 9.0 10.0 7.2 8.8 8.0 8.0
Own Research 5.3 6.8 1.1 4.8 4.6 4.7 5.1
Tourism Authority 8.2 8.4 92 6.5 T2 7.0 7.4
Guyana Embassy/ Consulate 2.1 8.0 8.0 7.2 8.1 6.1 7.9
Other 45 7.7 8.8 27 8.0 5 4.2
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 84: Importance of Sources of Information by Country of Residence_ Augl7
SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean south Other Total
America
Friends/ Relatives 1.3 1.5 1.2 1.9 1.3 1.7 1.6
Travel Agents 7.9 7.8 7.1 53 4.2 4.3 6.3
Mewspaper/ Magazine 9.2 2.1 9.6 7.3 4.3 5.6 2.0
Own Research 5.6 4.9 4.3 34 37 2.8 4.4
Tourism Authority 8.5 7.3 5.4 6.0 6.5 4.7 6.8
Guyana Embassy/ Consulate 8.8 7.6 9.4 7.2 6.7 5.0 7.8
other 43 6.9 9.3 5.9 3.1 5.0 5.8

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 85: Importance of Sources of Information by Country of Residence_ Sep 17

SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.3 1.7 5 21 9 349 1.4
Travel Agents [} 6.9 5.7 57 6.5 6.4 6.4
Newf,paperf Magazine 9.2 8.5 8.2 8.2 8.1 77 8.5
Own Research 5.6 5.6 3.0 4.0 35 358 4.6
Tourism Authority 8.8 8.0 6.3 5.8 7.5 7.0 7.0
Guyana Embassy/ Consulate 8.8 8.5 8.5 7.0 7.9 7.3 7.8
other 8.5 74 33 55 5.0 3.2 6.3

For Level of Importance: 0 = Not Important 5 =Important 10 =Very Important

Table 86: Importance of Sources of Information by Country of Residence_ July to Sep 17

SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friends/ Relatives 1.2 1.6 1.2 2.2 1.9 2.6 1.8
Travel Agents 7.8 7.5 7.0 5.8 6.6 5Y 6.7
News,pgperf Magazine a7 2.6 9.3 75 7.2 7.3 8.1
Own Research 5.5 5.8 31 4.2 4.1 37 4.7
Tourism Authority 8.4 8.0 6.6 6.1 7.1 6.4 7.1
Guyana Embassy/ Consulate 8.9 8.1 8.8 7.1 7.8 6.3 7.8
Other 5.4 7.3 74 49 5.6 16 5.3

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 87: Importance of Sources of Information by Country of Residence_ Oct 17

SOURCES OF INFORMATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Friend5_f Relatives 2.2 1.3 249 1.9 2.1 5.0 2.0
Travel Agents 8.5 8.0 7.3 5.6 4.3 9.6 7.1
NEWEpElpErf Mﬂgﬂline 7.4 8.8 7.7 8.5 5.0 9.6 a.4
Own Research 3.2 6.4 5.5 3.8 3.8 6.8 4.6
Tourism Authgrit? 8.1 8.1 10.0 6.1 5.0 7.5 7.3
Guyana Embassy/ Consulate 7.6 7.4 9.0 7.6 30 9.0 7.5
Other 6.3 3.8 3.6 48 5 5.8 4.6

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 88: Importance of Sources of Information by Country of Residence_ Nov 17

SOURCES OF INFORMATION U.5.A| Canada U.K.|Caribbean South| Other Total
America
Friends/ Relatives 36 1.7 4.3 2.0 14 34 23
Travel Agents 7.8 56 6.3 5.3 6.3 52 57
Newspaperf Magazine 8.9 7.6 47 74 75 9.3 7.5
Own Research 41 45 45 35 31 7.3 4.0
Tourism Authority 8.2 7.a 4.3 54 6.0 7.5 6.0
Guyana Embassy/f Consulate 8.1 7.8 5.0 6.7 6.3 9.1 71
Other 5.0 4.0 16 5.1 7 7.4 4.1
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 89: Importance of Sources of Information by Country of Residence_ Dec 17
SOURCES OF INFORMATION U.5.A| Canada U.K.|Caribbean South| Other Total
America
Friends/ Relatives 1.2 15 1.7 23 31 25 2.0
Travel Agents [N 74 9.1 4.9 7.5 5.6 6.2
Newspaperf Magazine 87 7.6 8.8 71 7.9 6.7 2.0
Own Research 41 55 7.3 43 57 38 47
Tourism Authority 8.7 8.1 7.2 53 8.3 6.3 6.4
Guyana Embassy/f Consulate 9.3 8.9 8.5 6.7 7.5 7.9 7.9
Other 6.8 6.1 45 47 6.0 0 5.6
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 90: Importance of Sources of Information by Country of Residence_ Oct to Dec 17
SOURCES OF INFORMATION U.S.A| Canada U.K.|Caribbean South Other Total
America
Friends/ Relatives 21 1.5 31 21 20 35 21
Travel Agents 7.9 7.1 74 52 6.1 6.4 6.2
Newspaper/ Magazine 8.9 8.0 6.9 75 6.8 8.6 7.9
Own Research 3.8 55 5.5 38 41 6.0 4.4
Tourism Authority 8.4 8.0 6.5 55 6.6 7.2 6.5
Guyana Embassy/ Consulate 8.4 8.0 7.0 6.9 5.0 8.7 7.5
other 6.3 4.9 25 49 13 6.1 4.6

For Level of Importance: 0 = Not Important 5 = Important 10 = Very Important
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Table 91: Importance of Sources of Information by Country of Residence_ July to Dec 17

SOURCES OF INFORMATION U.5.A| Canada U.K.|Caribbean South Other Total
America
Friends/ Relatives 15 1.6 23 22 20 28 20
Travel Agents 7.9 7.3 72 55 6.4 6.0 6.5
Newspaperf Magazine 8.8 8.3 a.0 75 71 78 2.0
Own Research 4.9 5.7 4.5 4.0 4.1 47 4.6
Tourism Authority a4 a.0 6.5 58 6.9 6.8 6.8
Guyana Embassy/ Consulate 8.7 8.1 7.8 7.0 6.8 7.2 7.7
Other 5.8 6.0 4.1 49 3.0 3.9 5.0

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 92: Importance of Sources of Information by Purpose of Visit_Jan 17

SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy ldventure| other|  Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Travel Agents 5.2 89 69 50 33 100 38 0 92 0 67
Newspaperl Magaline 6.9 95 8.4 0 75 10.0 72 0 43 0 7.6
Own Research 41 56 67 0 0 50 41 0 16 0 49
Gu\’fﬂna Embass\f{ Consulate 6.7 89 8.9 0 6.7 100 8.8 0 38 0 15
Other 79 26 85 0 0 0 0 0 0 25 57

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 93: Importance of Sources of Information by Purpose of Visit_Feb 17
SOURCES OF Vacation| Business|Visit Friends{| Mature | Scientific/| Day Trip| Personal [To Enjoy |dventure Other Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Travel Agents 48 6.9 76 10.0 100 0 73 0 27 75 B.1
Own Research 31 43 38 0 10.0 0 74 0 6 88 41
Tourism Authority 49 75 71 83 100 0 97 0 45 54 6.3
Gu\’-ﬂna Embﬂss\ﬂ" Consulate 6.1 8.0 84 10.0 10.0 0 8.5 0 6.4 58 7.2
Other 33 30 10 0 0 0 71 0 0 0 24

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important

Table 94: Importance of Sources of Information by Purpose of Visit_March 17

Surveys Department Telephone Number 231 2649 & 231 2650
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SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy |dventure Other Total
INFORMATION Relatives Travel| Study Tour| Events| Climate| Tourism
Friends/ Relatives 2.1 6.2 15 10 0 0 6 0 2.1 6.4 27
Travel Agents 58 76 87 88 10.0 0 83 0 6.8 9.1 71
Newspaper/ Magazine 74 87 86 10.0 10.0 0 9.2 0 6.9 97 8.2
Own Research 30 5.4 56 25 5.0 0 48 0 19 19 29
Tourism Authority 6.1 85 8.1 10.0 75 0 8.1 0 48 9.1 71
Guyana Embassy/ Consulate 6.8 85 B7 10.0 10.0 0 9.2 0 10.0 97 8.0
Other 6.0 9 6.7 0 0 0 0 0 7.1 6 26
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 95: Importance of Sources of Information by Purpose of Visit_Jan to March 17
SOURCES OF Vacation| Business|Visit Friends/| Mature| Scientific/| Day Trip| Personal |ToEnjoy |dventure| Other|  Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 19 49 10 9375 33 0 8 0 29 5.6 23
Travel Agents 57 76 78 85 50 10.0 6.4 0 56 B4 67
Newspaper/ Magazine 70 838 87 8.0 83 10.0 87 0 6.2 95 8.0
Own Research 33 5.1 57 1.25 2.9 5.0 5.3 0 14 45 42
Tourism Authority 5.6 82 8.0 75 79 5.0 85 0 53 74 68
Guyana Embassy/ Consulate 6.6 8.4 87 8.0 75 10.0 8.9 0 59 8.1 76
other 6.3 17 6.3 0 0 0 38 0 56 10 33
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 96: Importance of Sources of Information by Purpose of Visit April 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy |dventure| Other|  Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 22 53 6] 2631579 10.0 0 5 0 37 33 23
Travel Agents 51 29 75 83 67 0 83| 100 40 2.0 63
Newspaper/ Magazine 71 85 92 100 100 0 74 100 65 93 8.1
Own Research 38 54 6.3 09375 6.7 0 45 10.0 34 77 50
Tourism Authority 6.4 85 77 78 10.0 0 9g[ 100 54 69 72
Guyana Embassy/ Consulate 75 78 93 56 10.0 0 78] 100 67 87 79
Other 26 17 0 7 0 0 10.0 0 50 36 28
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 97: Importance of Sources of Information by Purpose of Visit_May 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/ DayTrip|Personal [To Enjoy |[dventure|  Other|  Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 22 44 Rt [ 6.7 0 14 0 22 8.3 23
Travel Agents 57 6.2 74 50 100 50 g0 0 6.8 93 6.6
Newspaper/ Magazine 84 82 8.1 100 100 50 9.1 0 £.6 98 83
Own Research 54 40 44 0 0 0 52 0 15 8.6 43
Tourism Authority 6.5 77 70 50 100 50 74 0 53 98 71
Guyana Embassy/ Consulate 73 6.5 85 10.0 100 50 9.3 0 80 98 78
Other 29 19 10.0 16 0 100 50 42

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 98: Importance of Sources of Information by Purpose of Visit_June 17

SOURCES OF Vacation| Business|Visit Friends/| Mature| Scientific/| DayTrip| Personal [To Enjoy |dventure| Other]  Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 24 5.1 1.9 0 7.1 33 15 0 3.1 7.0 28
Travel Agents 6.8 59 78 0 88 50 43 0 15 85 66
Newspaper/ Magazine 8.1 75 8.0 0 8.1 100 9.4 0 33 6.9 7.9
Own Research 39 47 57 0 39 100 5.2 0 6.7 43 45
Tourism Authority 6.2 8.1 7.9 0 83 100 100 0 55 8.1 71
Guyana Embassy/ Consulate 7.2 85 8.4 0 83 100 100 0 6.3 6.5 7.9
Other 24 13 67 0 0 0 0 0 5 18
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 99: Importance of Sources of Information by Purpose of Visit_April to June 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |dventure Other| Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 22 5.1 1.1 31 74 25 1.1 0 29 49 24
Travel Agents 58 5.9 76 8.0 85 5.0 71 10.0 48 9.0 6.7
Newspaper/ Magazine 78 8.0 8.4 100 88 75 85 10.0 6.3 91 8.1
Own Research 43 48 55 9 39 5.0 5.0 10.0 28 74 43
Tourism Authority 6.4 8.1 75 75 9.2 75 9.2 10.0 54 77 71
Guyana Embassy/ Consulate 7.3 78 8.8 59 9.2 75 8.8 10.0 6.9 8.6 7.9
Other 26 17 7.5 7 0 5.0 7.3 3.2 29
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 100: Importance of Sources of Information by Purpose of Visit Jan to June 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy |dventure Other Total
INFORMATION Relatives Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 2.1 5.0 11 43 6.3 2.0 9 0 2.9 5.2 2.3
Travel Agents 58 73 77 8.3 71 6.3 6.8 6.7 5.2 88 6.7
Newspaper/ Magazine 74 84 8.6 9.0 8.6 8.3 86 100 6.3 9.2 8.0
Own Research 38 49 56 10 36 50 52 100 2.1 6.1 45
Tourism Authority 6.0 8.2 78 75 87 6.7 8.8 100 54 75 7.0
Guyana Embassy/ Consulate 7.0 8.1 8.7 6.7 85 83 8.3 100 6.4 84 77
other 45 17 B.7 3 0 0 44 0 6.5 25 3.1
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 101: Importance of Sources of Information by Purpose of Visit_ Julyl7
SOURCES OF Vacation| Business{Visit Friends/ | Nature| Scientific/| Day Trip| Personal [To Enjoy | Adventure| Other| Total
INFORMATION Relatives| Travel| StudyTour Events| Climate]  Tourism
Friends/ Relatives 19 42 5 0 17 83 17 0 35 27 19
Travel Agents 6.6 74 8.5 10.0 10.0 5.0 756 0 29 8.4 73
Newspaper/ Magazine 6.3 17 97 10.0 10.0 5.0 8.0 0 10.0 10.0 8.0
Own Research 49 37 73 56 33 38 & 0 25 26 5.1
Tourism Authority 64 78 81 100 83 50 9.1 0 6.4 92 74
Guyana Embassy/ Consulate 76 79 79 10.0 83 50 82 0 56 92 78
Other 40 36 9.2 25 0 0 42 0 10 0 43

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 102: Importance of Sources of Information by Purpose of Visit_ Aug 17

SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal |ToEnjoy | Adventure| Other| Total
INFORMATION Relatives| Travel| StudyTour Events| Climate| Tourism
Friends/ Relatives 14 44 3 0 17 0 9 0 29 32 16
Travel Agents 58 79 74 0 38 25 97 0 42 77 63
Newspaper/ Magazine 78 2.0 82 0 50/ 100 91 0 6.9 95 79
Own Research 44 46 41 0 100 100 59 0 43 5.0 44
Tourism Authority 65 82 77 0 25| 100 79 0 36 83 68
Guyana Embassy/ Consulate 77 8.1 8.4 0 25| 100 86 0 54 83 78
Other 65 3 6.3 0 14 0.0 25 0 0.0 0 0
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 103: Importance of Sources of Information by Purpose of Visit_ Sep 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal [To Enjoy | Adventure Other] Total
INFORMATION Relatives| Travel| Study Tour Events| Climate]  Tourism
Friends/ Relatives 18 16 14 20 80 0 B 0 24 42 19
Travel Agents 55 6.1 8.8 £.1 10.0 0 58 0 6.0 6.7 6.4
Newspaper/ Magazine 77 81 81 10.0 80 0 85 0 72 10.0 84
Own Research 42 4.2 47 33 4.0 0 74 0 29 13 4.6
Tourism Authority G4 74 85 6.1 7.0 0 85 0 16 10.0 6.9
Guyana Embassy/ Consulate 170 6.9 8.4 10.0 10.0 0 8.4 0 6.0 10.0 77
Other 73 13 8.2 0 0 0 8.2 0 10.0 33 6.3
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 104: Importance of Sources of Information by Purpose of Visit_ July to Sep 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip|Personal [ToEnjoy | Adventure| Other] Total
INFORMATION Relatives| Travel| Study Tour Events| Climate]  Tourism
Friends/ Relatives 17 40 9 9 33 42 1.1 0 29 a0 18
Travel Agents 6.0 7.1 8.4 8.1 8.1 36 68 0 45 8.1 67
Newspaper/ Magazine 74 79 20/ 100 8.2 53 29 0 73 93 8.1
Own Research 45 41 55 44 27 50 7.2 0 35 38 47
Tourism Authority 64 78 2.1 8.1 8.5 63 2.5 0 39 9.1 A
Guyana Embassy/ Consulate 75 76 84 100 8.0 63 8.5 0 5.6 89 78
Other 6.0 26 2.8 20 o 100 8.6 0 57 18 54

For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
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Table 105: Importance of Sources of Information by Purpose of Visit_ Oct 17

SOURCES OF Vacation| Business{Visit Friends/| Nature| Scientific/| DayTrip|Personal |ToEnjoy | Adventure| Other| Total
INFORMATION Relatives| Travel| StudyTour Events| Climate] Tourism
Friends/ Relatives 19 59 4 6.7 10.0 0 0 0 29 39 21
Travel Agents 6.3 6.4 9.3 { 10.0 0 8.6 0 5.0 73 1.1
Newspaper/ Magazine 77 86 9.0 0 10.0 0 100 0 10.0 8.3 84
Own Research 39 46 1.1 { 10.0 0 27 0 5.0 45 4.6
Tourism Authority 6.0 8.7 92 0 10.0 0 85 0 50 19 73
Guyana Embassy/ Consulate 67 [&: 88 0 100 0 88 0 90 6.1 13
Other 40 31 10.0 0 0 0 100 0 0 39 45
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 106: Importance of Sources of Information by Purpose of Visit_ Nov 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal [ToEnjoy | Adventure| Otherl Total
INFORMATION Relatives| Travel| Study Tour Events| Climate| Tourism
Friends/ Relatives 19 f.1 4 ] 17 0 16 24 50 50 2.3
Travel Agents 5.1 7.3 5.2 2.0 33 0 50 53 6.1 0 5.6
Newspaper/ Magazine 76 72 7.0 10.0 10.0 0 92 8.0 77 0 76
Own Research 37 41 44 10.0 21 0 31 58 31 0 40
Tourism Authority 54 72 6.9 10.0 8.0 0 79 38 75 0 6.1
Guyana Embassy/ Consulate 63 71 78] 100 10.0 0 92 38 26 0 72
Other 49 25 57 95 10.0 0| 100 5.0 36 0 40
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 107: Importance of Sources of Information by Purpose of Visit_ Dec 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal [To Enjoy | Adventure Other] Total
INFORMATION Relatives| Travel| Study Tour Events| Climate]  Tourism
Friends/ Relatives 19 47 11 0 0.0 0.0 1.2 1.0 0 6.0 21
Travel Agents 5.8 8.3 7.8 0 0.0 0.0 38 10.0 10.0 6.7 6.2
Newspaper/ Magazine 78 8.2 85 0 0.0 0.0 48 10.0 10.0 2.0 7.9
Own Research a7 6.8 6.4 0 0.0 0.0 38 25 40 30 47
Tourism Authority 549 88 6.7 0 0.0 0.0 55 21 10.0 2.0 b4
Guyana Embassy/ Consulate 148 8.0 8.4 0 0.0 0.0 6.0 17 10.0 8.0 7.8
Other 6.9 43 6.7 0 0.0 0.0 40 0 0 29 55

For Level of Importance: 0 = Not Important 5 =Important

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

10 = Very Important
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SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy | Adventure| Other| Total
INFORMATION Relatives| ~Travel| Study Tour| Events| Climate| Tourism
Friends/ Relatives 19 55 3 15 29 00 10 10 25 15 22
Travel Agents 5.6 75 71 45 43 0.0 47 100 57 68| 62
Newspaper/ Magazine 77 2.1 23 90 100 00 67 100 85 gl 79
Own Research 3T 5.1 5.9 75 3 0.0 34 13 52 39 44
Tourism Authority 57 2.0 76 90 8.3 00 65 24 44 78| 65
Guyana Embassy/ Consulate 72 79 24 90 10.0 0.0 73 17 54 72 15
Other 55 30 77 95 5.0 00 57 0 5.0 16| 45
For Level of Importance: 0 = Not Important 5 =Important 10 =Very Important
Table 109: Importance of Sources of Information by Purpose of Visit_ July to Dec 17
SOURCES OF Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal |ToEnjoy | Adventure| Other] Total
INFORMATION Relatives] Travel| Study Tour Events| Climate|  Tourism
Friends/ Relatives 18 48 9 11 31 42 11 9 27 36 20
Travel Agents 53 73 79 63 6.8 36 58| 100 47 14 85
Newspaper/ Magazine 75 8.0 88 96 3.8 58 80 100 17 89| 80
Own Research 41 46 56 57 29 50 56 13 40 38 46
Tourism Authority 6.1 79 79 24 7.2 63 17 21 41 84| 638
Guyana Embassy/ Consulate 73 78 24 96 3.8 6.3 8.0 17 55 80| 77
Other 57 29 85 70 29 100 6.2 0 55 28| 49
For Level of Importance: 0 = Not Important 5 =Important 10 = Very Important
Table 110: Advanced Planning Time by Country of Residence (%) Jan 17
ADVANCED PLANNING U.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 16.9 16.0 12.5 16.2 324 9.8 16.5
1 but less than 2 weeks 34 8.4 18.8 12.2 26.5 7.8 10.1
2 weeks but less than 1 month 7.2 9.9 25.0 241 0 275 17.9
1 but less than 3 months 24 6 145 125 27.0 11.8 19.6 238
3 but less than 6 months 16.5 275 0 8.6 29.4 196 13.8
6 months or more 314 237 31.3 12.0 0 15.7 17.9
Total 100 100 100 100 100 100 100|
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Table 111: Advanced Planning Time by Country of Residence (%) _Feb 17

ADVANCED PLANNING U.5.4 Canada U.K.|Caribbean South Other Total
America
Less than one week 217 197 11.6 15.9 25.8 10.2 16.9
1 but less than 2 weeks 11.3 127 4.3 13.0 30.6 34 127
2 weeks but less than 1 month 187 15.5 101 244 3.2 16.9 19.4
1 but less than 3 months 18.3 225 7.2 299 14.5 7.3 254
3 but less than 6 months 27.0 15.5 217 75 25.8 6.8 13.0
& months or more 6.1 141 44 9 94 0 254 125
Total 100 100 100 100 100 100 100]
Table 112: Advanced Planning Time by Country of Residence (%) _March 17
ADVANCED PLANNING LS.A Canada ULK.]Caribbean South Other Total
America
Less than one week 287 16.3 10.5 98 307 21.4 15.2
1 but less than 2 weeks 10.6 11.2 5.3 18.0 26.7 9.3 15.5
2 weeks but less than 1 month T.2 9.2 18.4 27.3 18.7 241 21.7
1 but less than 3 months 211 224 21.1 315 10.7 223 27.0
3 but less than 6 months 121 28.6 329 3.2 4.0 15.2 11.6
6 months or more 204 122 11.8 53 9.3 7.1 3.9
Total 100 100 100 100 100 100 100}
Table 113: Advanced Planning Time by Country of Residence (%) _Jan to March17
ADVAMNCED PLANNING .s5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 229 17.0 11.2 13.1 292 15.8 16.0
1 but less than 2 weeks 8.0 10.3 5.2 15.1 28.1 7T 13.2
2 weeks but less than 1 month a8 11.0 155 256 94 230 200
1 but less than 2 months 21.9 18.0 14.3 20.8 12.3 257 25T
3 but less than 6 months 16.6 25.0 24.8 8.1 17.0 14.0 12.6
6 months or more 21.9 17.7 28.0 8.3 4.1 14.0 12.5
Total 100 100 100 100 100 100 100
Table 114: Advanced Planning Time by Country of Residence (%0) _Aprill7
ADVANCED PLANNING u.5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 127 21.0 R 9.0 302 11.4 11.7
1 but less than 2 weeks 7.8 7.0 4.4 14.6 14.3 91 11.7
2 weeks but less than 1 month 6.1 18.0 2.2 28.3 238 42.0 226
1 but less than 2 months 31.8 18.0 311 324 254 19.3 297
3 but less than 6 months 229 20.0 33.3 9.0 6.3 By 13.3
&6 months or more 18.8 15.0 289 6.8 0 125 10.9
Total 100 100 100 100 100 100 100

Table 114: Advanced Planning Time by Country of Residence (%) _May17
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ADVANCED PLANNING u.s5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 19.6 19.8 7.4 10.9 327 19.2 15.1
1 but less than 2 weeks 5.8 10.8 111 8.8 23.6 18.3 102
2 weeks but less than 1 month 16.4 9.9 25.9 29.4 9.1 23.1 235
1 but less than 3 months 25.4 23.4 7.4 37.0 18.2 27.9 31.1
3 but less than 6 months 15.3 117 14.8 6.5 127 43 8.9
6 months or more 17.5 24.3 33.3 75 3.6 6.7 113
Total 100 100 100 100 100 100 100
Table 115: Advanced Planning Time by Country of Residence (%) _Junel?
ADVANCED PLANNING Uu.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 177 9.5 0 9.0 16.7 74 10.8
1 but less than 2 weeks 6.6 8.1 0 10.8 111 8.3 9.1
2 weeks but less than 1 month 15.5 20.3 16.7 24.3 44.4 25.5 227
1 but less than 3 months 17.3 20.3 375 42.0 13.9 38.8 335
3 but less than 6 months 20.4 18.9 125 37 5.6 15.7 10.1
& months or more 226 23.0 333 10.2 8.3 4.1 137
Total 100 100 100 100 100 100 100|
Table 116: Advanced Planning Time by Country of Residence (%) _April to Junel7
ADVANCED PLANNING u.s5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 16.4 17.5 2.1 9.6 27.9 125 125
1 but less than 2 weeks 6.8 88 52 11.5 16.9 11.8 10.4
2 weeks but less than 1 month 12.3 15.4 12.5 27.5 234 29.4 229
1 but less than 2 months 25.0 211 26.0 36.9 201 29.7 34
3 but less than 6 months 19.8 16.5 229 6.5 8.4 9.3 10.9
& months or more 197 207 31.3 31 32 7.3 11.9
Total 100 100 100 100 100 100 100
Table 117: Advanced Planning Time by Country of Residence (%) _Jan to Junel7
ADVANCED PLANNING U.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 19.5 17.3 7.8 115 28.6 13.8 143
1 but less than 2 weeks 7.4 9.6 5.8 134 22.5 10.1 11.8
2 weeks but less than 1 month 10.6 13.2 14.4 26.5 16.0 26.7 21.4
1 but less than 3 months 235 20.0 187 33.1 16.0 25.0 254
3 but less than 6 months 18.3 20.9 24 1 7.4 12.9 11.2 17
& months or more 20.5 19.1 29.2 8.2 37 10.1 12.2
Total 100 100 100 100 100 100 100|
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Table 118: Advanced Plannin

g Time by Country of Residence (%) _Julyl7

ADVANCED PLANNING u.5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 43 9.3 0 13.0 17.8 31.3 11.8
1 but less than 2 weeks BT 5.4 0 13.0 16.4 25 9.6
7 weeks but less than 1 month 2.6 13.2 12.5 214 28.8 15.0 17.2
1 but less than 2 months 19.0 16.3 292 285 137 30.0 245
3 but less than & months 19.4 271 8.3 11.6 8.2 38 14.4
& months or more 43.0 287 50.0 11.4 151 17.5 225
Total 100 100 100 100 100 100 100]
Table 119: Advanced Planning Time by Country of Residence (%) _Augl7
ADVANCED PLANNING 5.4 Canada U.K.|[Caribbean South Other Total
America
Less than one week 9.0 12.5 8.3 14.5 297 14.1 14.0
1 but less than 2 weeks 49 2.0 13.9 12.5 242 197 11.8
2 weeks but less than 1 month 49 5.4 .0 22 5 19.8 26.8 16.5
1 but less than 3 months 19.9 304 16.7 26.2 77 23.0 235
2 but less than 6 months 282 107 8.3 14.2 4.4 42 15.4
& months or more 331 33.0 52.8 10.1 14.3 11.3 187
Total 100 100 100 100 100 100 100
Table 120: Advanced Planning Time by Country of Residence (%) Sep 17
ADVANCED PLANNING U.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 141 24 8 17.3 17.2 289 125 18.0
1 but less than 2 weeks 6.8 233 T 15.7 9.0 15.3 14.3
2 weeks but less than 1 month 6.3 10.5 17.3 27.3 224 2272 20.6
1 but less than 2 months 172 21.8 28.0 247 26.9 26.4 23.3
3 but less than 6 months 292 135 9.6 7.0 3.0 97 117
& months or more 26.6 6.0 231 3.0 9.0 13.9 121
Total 100 100 100 100 100 100 100)
Table 121: Advanced Planning Time by Country of Residence (%) _July to Sep 17
ADVANCED PLANNING U.S.A Canada U.K.|Caribbean South Other Total
America
Less than one week 3.5 15.8 10.7 14.9 26.0 197 14.6
1 but less than 2 weeks 5.7 12.6 8.0 137 17.3 121 11.9
2 weeks but less than 1 month 6.6 99 10.7 237 234 211 18.0
1 but less than 3 months 18.9 225 232 267 15.2 26.9 238
3 but less than 6 months 251 17.4 3149 11.0 5.2 5.8 13.9
& months or more 351 214 384 9.8 13.0 14.3 17.9
Total 100 100 100 100 100 100 100]
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Table 122: Advanced Planning Time by Country of Residence (%) _Oct 17

ADVANCED PLANNING u.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 15.1 15.9 57 13.3 40.0 30.2 16.6
1 hut less than ? weeks 12.9 127 57 26.5 17.8 11.6 19.2
2 weeks but less than 1 month 7.5 238 314 15.9 23.9 209 18.3
1 but less than 2 months 12.9 18.3 14.3 291 6.7 11.6 21.2
3 but less than 6 months 323 87 20.0 8.7 6.7 116 127
6 months or more 19.4 20.6 229 6.5 .0 14.0 12.0
Total 100 100 100 100 100 100 100
Table 123: Advanced Planning Time by Country of Residence (%) _Nov 17
ADVANCED PLANNING u.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 28.8 17.3 421 14.8 63.1 16.7 20.3
1 but less than 2 weeks 117 12.0 10.5 15.7 14.5 136 14.6
2 weeks but less than 1 month 126 12.0 6.6 292 10.1 18.2 236
1 but less than 3 months 28.8 211 10.5 31.3 4.3 30.3 277
3 but less than 6 months a8.1 21.8 5.3 3.3 1.4 1.5 B3
&6 months or more 9.9 15.8 25.0 L 1.4 19.7 3.4
Total 100 100 100 100 100 100 100
Table 124: Advanced Planning Time by Country of Residence (%) Dec 17
ADVAMCED PLANNING uU.5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 4.3 18.5 5.7 10.3 46.9 a5 11.6
1 but less than 2 weeks 9.1 11.6 157 ao 28.6 6.8 102
2 weeks but less than 1 month 122 17.9 3.6 T2 6.1 28.8 28.5
1 but less than 2 months 15.9 329 11.4 285 14.3 339 26.9
3 but less than & months 8.4 8.7 18.6 a7 4.1 0 9.4
& months or more 201 10.4 40.0 102 0 220 13.3
Total 100 100 100 100 100 100 10(.'I|
Table 125: Advanced Planning Time by Country of Residence (%) _Oct to Dec 17
ADVAMNCED PLANNING U.s5.A Canada U.K.|Caribbean South Other Total
America
Less than one week 14 4 17.4 21.0 12.8 54.0 17.2 16.2
1 but less than 2 weeks 10.9 12.0 11.6 14.9 19.6 107 13.8
2 weeks but less than 1 month 111 17.8 122 301 14.1 226 24 5
1 but less than 2 months 19.0 25.0 11.6 30.3 2.0 26.8 26.1
3 but less than 6 months 277 127 13.3 4.3 a7 36 8.3
6 months or more 16.8 15.0 30.4 75 ] 19.0 11.0
Total 100 100 100 100 100 100 100]
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Table 126: Advanced Planning Time by Country of Residence (%) _July to Dec 17

ADVANCED PLANNING U.s.A Canada U.K.|Caribbean South Other Total
America
Less than one week 10.5 16.6 171 13.9 A7.6 187 15.4
2 weeks but less than 1 month 8.1 141 11.6 271 19.5 217 21.2
Total 100 100 100 100 100 100 100)
Table 127: Advanced Planning Time by Purpose of Visit (%) Jan 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ [Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives Travel | Study Tour Events| Climate| Tourism
1 but less than 2 weeks 9.6 15.8 83 100.0 0 0 94 0 113 8.3 10.1
1 but less than 3 months 268 133 231 0 333 333 203 0 302 83 239
Total 100 100 100 100 100 100 100 100 100 100 100
Table 128: Advanced Planning Time by Purpose of Visit (%)_Feb 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ |Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other]  Total
Relatives Travel | Study Tour Events| Climate| Tourism
2 weeks but less than 1 month 226 26.2 19.6 a 25.0 a 10.0 0 44 7.0 19.6
Total 100 100 100 100 100 100 100 100 100 100 100

Table 129: Advanced Planning Time by Purpose of Visit (%) March 17
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ADVANCED PLANNING Vacation| Business|Visit Friends/ |Nature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other]  Total
Relatives  [Travel | Study Tour Events| Climate| Tourism
Less than one week 78 251 21 0 0 of 5430 1000 6.1 15 152
1 but less than 2 weeks 159] 183 112 0 0 of 198 0 130] 179 156
Jweeks but lessthanimonth |~ 253] 218 124 0 333 0 5.2 0 R EE
1 but less than 3 months 05 244 273 0 133 0 49 0 243 209 26.6
3 but less than 6 months 87 6.8 16.9 250 £ 0 74 0 148 373 17
& months or more 10.7 16 95 75.0 333 0 74 | 5.2 104 89
Total 100 100 100 100 100 100 100 100 100 100 100
Table 130: Advanced Planning Time by Purpose of Visit (%) _Jan to March 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ |Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives  |Travel | StudyTour, Events| Climate| Tourism
Less than one week 103 220 181 0 0 of 487 1000 590 262 160
1 but less than 2 weeks 128 189 100 20 15.4 o 138 0 121 139 132
> weeks but less than 1 month 212 273 135 0 303 0 8.7 0 75 134 201
1 but less than 3 months 204] 189 256 10 21 33 87 0 U3 156 254
3 but less than 6 months 114 85 181 40 21 0 123 0 127 221 127
& months or more 151 43 147 84.0 77 B6.7 77 0 b4 8.0 125
Total 100, 100 100, 100, 100, 100 100 100, 100, 100 100
Table 131: Advanced Planning Time by Purpose of Visit (%)_April 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ |Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives Travel | Study Tour Events| Climate| Tourism
Less than one week 79 256 143 0 0 o a2 0 19 I
1 but less than 2 weeks 111 14.9 128 38 28.6 i 123 (i 130 8.3 17
Jweeks but lessthan 1month| ~ 280] 174 128 423 143 0 8.8 0 126 83| 226
1 but less than 3 months 293 289 343 0 129 of 158 1000 352 33 208
3 but less than 6 months 110 99 81 269 143 0 0 0 19 369 134
& months or more 128 13 76 269 0 ol 211 0 56 95| 109
Total 100, 100] 100, 100] 100 100, 100] 100, 100 100 100,
Table 132: Advanced Planning Time by Purpose of Visit (%)_May 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ [Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives  |Travel | Study Tour Events| Climate| Tourism
Less than one week 96 03 172 75.0 333 100.0 482 0 45 0 15.2
1 but less than 2 weeks 85 16.6 127 250 £ 0 125 0 91 0 102
2weeks but less than 1 month 285 17.2 152 | 0 | 54 0 na 80 235
1 but less than 3 months o 234 248 0 133 0 16 0 409 40 1
1 but less than 6 months 91 55 134 0 333 0 36 0 91 40 8.9
& months or more 73 6.9 16.6 0 £ 0 268 0 45 840 111
Total 100 100 100, 100, 100 100, 100, 100, 100, 100 100
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Table 133: Advanced Planning Time by Purpose of Visit (%) June 17

ADVANCED PLANNING Vacation| Business|Visit Friends/ |Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives  [Travel | Study Tour Events| Climate| Tourism
Less than one week 66| 124 7.1 0 16.7 o 647 0 118 56/ 108
1 but less than 2 weeks 86 73 107 0 o w3 187 0 79 111 9.1
2weeks but less than 1month |~ 253 298 16.1 0 50 867] 118 0 107 58 228
1 but less than 3 months T EE 33 0 167 0 29 0 74 167 26
3 but less than 6 months 28 95 107 0 333 0 0 0 66| 417 100
& months or more 147 6.6 220 0 83 0 39 0 6.6 194 137
Total 100, 100 100 100, 100 100, 100 100, 100 100, 100
Table 134: Advanced Planning Time by Purpose of Visit (%)_April to June 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ [Nature | Scientific/ | Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives  |Travel | StudyTour, Events| Climate| Tourism
Less than one week 81 228 129 100 136 250 512 0 64 14 126
1 but less than 2 weeks 94 129 121 6.7 91 250 134 £ 96 76 104
2 weeks but less than 1 month 273 216 146 367 18.2 500 85 0 03 76 230
1 but less than 3 months M0 288 N2 0 273 0 79 100.0 a7 241 4
3 hut less than 6 months 9.7 82 144 213 273 0 12 0 64 124 108
& months or more 15 57 148 233 45 0 177 £ 55 248 118
Total 100 100 100 100, 100 100 100, 100 100 100, 100
Table 135: Advanced Planning Time by Purpose of Visit (%)_Jan to June 17
ADVANCED PLANNING Vacation| Business|Visit Friends/ |Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
Relatives  |Travel | Study Tour Events| Climate| Tourism
Less than one week 02 223 157 55 86 143 499] 288 62 139 144
1 but less than 2 weeks 109 165 110 73 114 143] 136 0 15 108 119
2 weeks but less than 1 month 243 250 140] 200 20 2886 26 0 280 101 215
1 but less than 3 months N 20 2.1 18 257 143 g4 714 w7 202 23
3 but less than 6 months 105 84 164] 145 257 0 72 0 o7l am7| 118
6 months or more 133 19 147] 509 51 288 123 0 5ol 17 122
Total 100 100 100, 100 100 100 100 100, 100 100 100
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Table 136: Advanced Planning Time by Purpose of Visit (%) Julyl7

ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less thﬂn one week 80 35 7.2 i 0 286 239 0 28 3.0 12.3
1 but less than 2 weeks 108 119 6.3 0 0 a2 58 0 157 71 o8
1 but less than 3 months 717 115 183 333 13 u3]  1E5 1000 271 T 22
1 hut less than 6 months 121 140 240 133 313 0 127 i 157 24 145
& months or more 227 126 298 133 16.7 14.3 138 | 43 429 228
Total 100 100 100 100 100 100 100 100 100 100 100
Table 137: Advanced Planning Time by Purpose of Visit (%)_Aug 17
ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | ToEnjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 110 254 131 0 290 200 2200 1000 200 10.0 141
1 but less than 2 weeks 114 127 9.7 0 83 60.0 203 0 141 75 119
1 but less than 3 months 2l 220 266 0 23 0| 254 D 259 0] 232
Total 100 100 100 100 100 100 100 100 100 100 100
Table 138: Advanced Planning Time by Purpose of Visit (%) _Sep 17
ADVANCED PLANNING Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour, Events| Climate| Tourism
Less than one week 111 191 256 91 200 100.0 352 100.0 133 08 177
1 but less than 2 weeks 128 178 103 0 0 i 222 0 100 462 14.0
2 weeks but less than 1 month 232 223 169 0 0 0 ik 0 267 o199
1 but less than 3 months 46| 325 265 0 300 0 74 0 NI 154 244
Total 100 100 100, 100 100 100, 100 100 100 100, 100
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Table 139: Advanced Planning Time by Purpose of Visit (%) July to Sep 17

ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | ToEnjoy | Adventure| Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 01 254 15.2 37 174 37l 288 750 126 21 147
1 but less than 2 weeks 16 144 8.6 0 43 429 16.8 | 135 126 19
2weeks but lessthan 1month |~ 195] 199 138] 259 130 71 71 0 770 18] 179
1 but less than 3 months 249 244 20| 185 304 X 79 11| 238
1 but less than 6 months 165 81 16.2 111 130 £ 84 | 98 84 141
& months or more 174 81 21 407 217 71 248 | 83 HE 178
Total 100 100, 100 100 100, 100 100 100, 100 100 100,
Table 140: Advanced Planning Time by Purpose of Visit (%) Oct 17
ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other] ~ Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 128 230 102 0 0 0| 472 D 143 REE
1 but less than 2 weeks 07 187 203 0 0 0 0 0 29 121 194
Jweeks but lessthan 1 month |~ 164] 317 18.3 0 0 0 5.6 0 1l 121 185
1 but less than 3 months 279 158 1000 500[ 1000 0 ol 1000 250 152 208
3 but less than 6 months 938 8.6 175 50.0 0 0 278 0 0 2432 124
& months or more 125 22 142 0 0 0 194 0 107 303 16
Total 100 100, 100, 100 100 100 100, 100, 100, 100 100
Table 141: Advanced Planning Time by Purpose of Visit (%)_Nov 17
ADVANCED PLANNING Vacation| Business| Visit Friends/ | Nature | Scientific/ | DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than one week 150 442 175 9.1 o ooo| 618 0 6.0 o 201
1 but less than 2 weeks 18.1 121 143 0 0 0 71 0 150 114] 156
2 weeks but less than 1 month 226 173 185 0 143 of 187 0 383 545 233
1 but less than 3 months 10 199 228 9.1 857 0 71 0 8| 182 277
3 but less than 6 months 67 17 9.0 0 0 0 24 0 0 6.8 54
6 months or more 65 48 180 818 0 0 48 0 38 91 80
Total 100) 100] 100] 100, 100] 100, 100] 100] 100, 100 100

Table 142: Advanced Planning Time by Purpose of Visit (%)_Dec 17
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ADVANCED PLANNING Vacation| Business| Visit Friends/| Mature | Scientific/ | Day Trip| Personal | To Enjoy [Adventure |  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Les.sthan one week 44 26.7 13.3 0 0 0 223 0 0 0 11.6

1 but less than 2 weeks 96 231 5.8 0 0 0 25 0 0 o 102

1 but less than 3 months 36 124 243 0 0 o 2290 313 80.0 91 26.9

Total 100) 100 100 100) 100 100 100 100 100) 100 100
Table 143: Advanced Planning Time by Purpose of Visit (%) _Oct to Dec 17

ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total

Relatives|  Travel| Study Tour Events| Climate| Tourism

Less than one week 105 328 164 63 ol 1000] 332 0 7.2 200 164

1 but less than 2 weeks 15.3 1748 129 0 0 0 0 0 19.3 9.1 14.3

1 but less than 3 months 15 161 20.1 183 90.0 o 166] 389 35 152] 260

Total 100, 100 100, 100, 100, 100, 100 100 100 100, 100,
Table 144: Advanced Planning Time by Purpose of Visit (%6)_July to Dec 17

ADVANCED PLANNING Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total

Relatives|  Travel| Study Tour Events| Climate| Tourism

Less than one week 103 205 157 47 21 438 309 135 02 19 155

1 but less than 2 weeks 134 164 106 0 0] 375 29 0 160 108 131

2 weeks but less than 1 month 216 231 172 18.6 121 6.3 14.2 50.0 29.7 222 211

1 but less than 3 months 281 195 217 136 485 63  154] 364 12 144 48

6 months or more 135 5.3 205|465 152 63 218 0 73] 304 143

Total 100 100 100 100 100 100 100 100 100 100 100
Table 145: Travel Arrangements by Country of Residence (%)_Jan 17

TRAVEL ARRANGEMENTS U.S.A| Canada U.K.LCaribbean South Other Total

America

Package 5.7 3.9 11.8 5.6 0 2.0 5.1

Non-Package 94.3 96.1 88.2 94.4 100.0 98.0 94.9

Total 100 100 100 100 100 100 100

Table 146: Travel Arrangements by Country of Residence (%) Febl7
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TRAVEL ARRANGEMENTS .5.A] Canada U.K.Caribbean South Other Total
America
Package 5.0 4.2 11.4 6.2 15 0 5.5
Non-Package 95.0 95.8 88.6 93.8 98.5 100.0 945
Total 100 100 100 100 100 100 100
Table 147: Travel Arrangements by Country of Residence (%)_March 17
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Package 1.0 5.8 15.6 4.5 0 5.9 4.4
Non-Package 99.0 94.2 84.4 955 100.0 94.1 95.6
Total 100 100 100 100 100 100 100
Table 148: Travel Arrangements by Country of Residence (%)_Jan to Marchl17
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Package 35 46 134 5.2 5 35 4.9
Non-Package 96.5 95.4 86.6 94.8 995 96.5 95.1
Total 100 100 100 100 100 100 100
Table 149: Travel Arrangements by Country of Residence (%)_April 17
TRAVEL ARRANGEMENTS uU.s5.A] Canada U.K.Caribbean South Other Total
America
Package 1.6 10.9 15.7 2.0 0 0 3.0
Non-Package 08.4 89.1 84.3 92.0 100.0 100.0 97.0
Total 100 100 100 100 100 100 100
Table 150: Travel Arrangements by Country of Residence (%)_May17
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Package 0 1.6 7.1 3.6 34 5.2 3.0
Non-Package 100.0 98.4 92.9 96.4 96.6 94.8 97.0
Total 100 100 100 100 100 100 100

Table 151: Travel Arrangements by Country of Residence (%)_Junel?
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TRAVEL ARRANGEMENTS .5.A] Canada U.K.Caribbean South Other Total
America
Non-Package 95.9 97.3 100.0 95.7 100.0 99.2 96.5
Total 100 100 100 100 100 100 100
Table 152: Travel Arrangements by Country of Residence (%)_April to Junel7
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Package 2.1 5.1 9.6 3.3 1.2 2.1 3.2
Non-Package 97.9 94.9 90.4 96.7 98.8 97.9 96.8
Total 100 100 100 100 100 100 100
Table 153: Travel Arrangements by Country of Residence (%0)_Jan to Junel?
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.Caribbean South Other Total
America
Package 27 4.8 11.9 4.3 8 27 4.0
Non-Package 97.3 95.2 88.1 95.7 99.2 97.3 96.0
Total 100 100 100 100 100 100 100
Table 154: Travel Arrangements by Country of Residence (%) _Julyl17
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Non-Package 99.2 100.0 100.0 96.6 96.3 97.5 97.7
Total 100 100 100 100 100 100 100
Table 155: Travel Arrangements by Country of Residence (%)_Aug 17
TRAVEL ARRANGEMENTS uU.5.A] Canada U.K.| Caribbean South Other Total
America
Package 4 1.0 8.8 6.6 1.8 8.6 45
Non-Package 99.5 99.0 91.2 93.4 93.2 91.4 95.5
Total 100 100 100 100 100 100 100

Table 156: Travel Arrangements by Country of Residence (%)_Sep 17
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TRAVEL ARRANGEMENTS .5.A] Canada U.K.| Caribbean South Other Total
America
Non-Package 99.3 100.0 100.0 85.0 93.1 92.5 91.2
Total 100 100 100 100 100 100 100
Table 157: Travel Arrangements by Country of Residence (%)_July to Sep 17
TRAVEL ARRANGEMENTS u.s.Al] Canada U.K.| Caribbean South Other Total
America
Non-Package 99.4 99.7 96.8 91.9 97 6 94 1 95.0
Total 100 100 100 100 100 100 100
Table 158: Travel Arrangements by Country of Residence (%)_Oct 17
TRAVEL ARRANGEMENTS u.s.Al] Canada U.K.| Caribbean South Other Total
America
Package 2.4 0 23.3 20.9 0 105 12.8
Non-Package a7.6 100.0 76.7 79.1 100.0 895 87.2
Total 100 100 100 100 100 100 100
Table 159: Travel Arrangements by Country of Residence (%)_Nov 17
TRAVEL ARRANGEMENTS U.s.A| Canada U.K.| Caribbean South Other Total
America
Non-Package 100.0 100.0 95.2 90.6 96.7 98.2 931
Total 100 100 100 100 100 100 100
Table 160: Travel Arrangements by Country of Residence (%)_Dec 17
TRAVEL ARRANGEMENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Package 4.3 1.1 9.4 45 0 1.9 4.1
Non-Package 95.2 98.9 90.6 95.5 100.0 93.1 95.9
Total 100 100 100 100 100 100 100

Table 161: Travel Arrangements by Country of Residence (%) Oct to Dec 17
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TRAVEL ARRANGEMENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Package 28 5 10.2 94 15 4.1 6.9
MNon-Package 972 995 89.3 90.6 935 959 931
Total 100 100 100 100 100 100 100
Table 162: Travel Arrangements by Country of Residence (%)_July to Dec 17
TRAVEL ARRANGEMENTS U.S.A| Canada U.K.| Caribbean South Other Total
America
Package 1.4 4 75 8.8 21 5.1 59
Non-Package 98.6 99.6 925 g91.2 97.9 949 941
Total 100 100 100 100 100 100 100
Table 163: Travel Arrangements by Purpose of Visit (%) _Jan 17
TRAVEL Vacation| Business{Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure |  Other|  Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour| Events| Climate| Tourism
Package 16 99 71 0 0 0 32 19 6.3 5.1
Non-Package 96.4 0.1 929 100.0 100.0 100.0 96.8 831 938 849
Not Stated b4 35 75 0 6.7 0 20.0 0 0 5.9 6.0
Total 100 100 100 100 100 100 100 100 100 100 100
Table 164: Travel Arrangements by Purpose of Visit (%) _Febl17
TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure |  Other|  Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour| Events| Climate| Tourism
Package 17 2.6 19 105 0 £ 148 0 6.9 ] 55
Non-Package 923 974 931 895 100.0 0 88.2 0 931 100.0 945
Not Stated 85 31 6.0 0 0 0 136 15.6 A 0
Total 100 100 100 100 100 100 100 100 100 100 100

Table 165: Travel Arrangements by Purpose of Visit (%) Marchl17
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TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total

ARRANGEMENTS [ Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 59 28 0 75.0 0 0 14 0 10.7 0 44

Non-Package 94.1 972 100.0 25.0 100.0 0 93.9 100 89.3] 1000 95.6

Not Stated 45 3 42 48 0 0 10.0 0 0 56 33

Total 100 100 100 100 100 100 100 100 100 100 100
Table 166: Travel Arrangements by Purpose of Visit (%) _Jan to Marchl17

TRAVEL Vacation| Business|Visit Friends| Mature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 5.6 4.1 32 200 0 0 44 0 756 8 49

Non-Package 944 959 96.8 80.0 1000[ 1000 9586 100 924 992 95.1

Not Stated 6.3 19 6.0 20 6.2 22 133 0 0 49 5.2

Total 100 100 100 100 100 100 100 100 100 100 100
Table 167: Travel Arrangements by Purpose of Visit (%) _April 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure| Other]  Total

ARRANGEMENTS [ Relatives|  Travel[Study Tour Events| Climate| Tourism

Package 14 9 9 23.1 0 0 0 0 0 16.7 30

Non-Package 98.6 96.1 99.1 76.9 100.0 0 1000 100 100.0 833 97.0

Not Stated 23 23 5.6 17 0 0 105 0 0 0 33

Total 100 100 100 100 100 100 100 100 100 100 100
Table 168: Travel Arrangements by Purpose of Visit (%) Mayl17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure |  Other|  Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 29 47 11 0 0 0 34 0 56 34 31

Non-Package 97.1 95.3 98.9]  1000[  1000[ 1000 96.6 0 944[ 9656 96.9

Not Stated 71 19 72 71 0 0 379 60.0 0 0 71

Total 100 100 100 100 100 100] 100 100 100 100 100]
Table 169: Travel Arrangements by Purpose of Visit (%) Junel?

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure| Other|  Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 45 0 11 0 83 0 0 0 9.1 54 35

Non-Package 955 100.0 93.9 0 917] 1000 1000 0 909  946] 965

Not Stated 6.4 72 28] 222 0 0 77 0 194 15 70
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 170: Travel Arrangements by Purpose of Visit (%) _April to Junel7

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other|  Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 29 29 1.1 20.0 43 0 12 0 54 13 32

Non-Package 97.1 97.1 939 20.0 957 100.0 93.8 100 946 38.7 9.8

Not Stated 57 40 74 111 0 0 153 375 30 7 6.0

Total 100 100 100 100 100 100 100 100 100 100 100
Table 171: Travel Arrangements by Purpose of Visit (%) _Jan to Junel?

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| DayTrip| Personal | To Enjoy | Adventure|  Other|  Total

ARRANGEMENTS [Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 42 16 22 200 27 0 29 0 6.6 6.5 41

Non-Package 958 96.4 978 80.0 97.3 100.0 971 100 914 935 959

Total 100 100 100 100 100 100 100 100 100 100 100
Table 172: Travel Arrangements by Purpose of Visit (%) _Julyl17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 11 35 5 133 0 0 16 0 13.0 47 23

Non-Package 93.9 96.5 995 86.7 1000 1000 934 100 370 953 977

Total 100 100 100 100 100 100 100 100 100 100 100
Table 173: Travel Arrangements by Purpose of Visit (%) _Aug 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/] Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package 38 35 24 0 0 0 0 0 233 8.1 47

Non-Package 96.2 96.5 976 1000 1000 1000 1000 100 76.7 919 95.3
Total 100 100 100 100 100 100 100 100 100 100 100
Table 174: Travel Arrangements by Purpose of Visit (%) _Sep 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other| Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour| Events| Climate| Tourism

Package 17 72 36 0 0 0 35 0 174 18.2 9.0
Non-Package 283 923 964 1000 1000 1000 96.5 100 326 318 910
Total 100 100 100 100 100 100 100 100 100 100 100

Table 175: Travel Arrangements by Purpose of Visit (%) _July to Sep 17
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TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate Tourism

Package 5.1 48 21 8.0 0 0 20 0 18.1 77 5.2

Non-Package 949 952 97.9 92.0 100.0 1000 93.0 100 81.9 923 943

Total 100 100 100 100 100 100 100 100 100 100 100
Table 176: Travel Arrangements by Purpose of Visit (%) _Oct 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour, Events| Climate| Tourism

Package 202 10.0 49 0 66.7 0 0 0 37 6.5 129

Non-Package 79.8 90.0 951 1000 333 o 1000 100 96.3 935 871

Total 100 100 100 100 100 100 100 100 100 100 100
Table 177: Travel Arrangements by Purpose of Visit (%) _Nov 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy [ Adventure Other|  Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate| Tourism

Package a7 1.0 39 a a ] ] 0 132 ] 7.2

Non-Package 90.3 89.0 961 1000 1000 100.0 100.0 0 86.8 100.0 023

Total 100 100 100 100 100 100 100 100 100 100 100
Table 178: Travel Arrangements by Purpose of Visit (%) _Dec 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other]  Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate Tourism

Package 43 29 37 2 2 ] LR i} 2 91 41

Non-Package 052 471 6.3 100.0 0 ] 96.9 100 100.0 ap.9 95.9

Total 100 100 100 100 100 100 100 100 100 100 100
Table 179: Travel Arrangements by Purpose of Visit (%) _Oct to Dec 17

TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy [ Adventure Other|  Total

ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate Tourism

Package 94 35 41 a 200 ] 20 0 11.0 43 7.0

Non-Package 90.6 96.5 95.9 1000 80.0 100.0 93.0 100 89.0 957 93.0

Total 100 100 100 100 100 100 100 100 100 100 100

Table 180: Travel Arrangements by Purpose of Visit (%) _July to Dec 17
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TRAVEL Vacation| Business|Visit Friends| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total
ARRANGEMENTS [ Relatives|  Travel|Study Tour Events| Climate Tourism
Package 7.2 30 49 6.1 0 20 0 15.0 6.0 6.1
Non-Package 928 95.9 ar.0 851 839 100.0 88.0 100 85.0 84.0 839
Total 100 100 100 100 100 100 100 100 100 100 100
Table 181: Type of Accommodation by Country of Residence (%) _Jan 17
TYPE OF ACCOMMODATION U.5.A] Canada UL.K.| Caribbean South Other Total
America
Hotel 14.2 9.4 15.3 475 47.2 66.7 35.6
Apartment/Villa 2.0 2.9 10.5 6.6 8.3 11.1 5.5
Guest House 28 0 0 13.0 2.8 37 8.0
Other 117 36 15.3 17 5.6 74 43
Total 100 100 100 100 100 100 100
Table 182: Type of Accommodation by Country of Residence (%) Febl17
TYPE OF ACCOMMODATION U.5.A] Canada U.K.| Caribbean South Other Total
America
Hotel 444 181 13.0 62.0 83T 67.8 22
Guest House 4.0 5.6 5.8 11.4 209 11.9 10.2
Friends/Relatives 378 G65.3 493 18.1 11.9 6.8 287
Other 11.3 a7 319 148 11.9 34 6.9
Total 100 100 100 100 100 100 100
Table 183: Type of Accommodation by Country of Residence (%) _Marchl17
TYPE OF ACCOMMODATION Uu.5.A] Canada U.K.| Caribbean South Other Total
America
Hotel 38.6 202 36.4 53.9 G64.7 G4.4 49 5
Friends/Relatives 48.3 68.3 35.1 17.7 14.1 13.6 26.6
Other 7.2 43 18.2 57 1.2 76 6.4
Total 100 100 100 100 100 100 100

Table 184: Type of Accommodation by Country of Residence (%) _Jan to Marchl7
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TYPE OF ACCOMMODATION U.s.A| Canada U.K.| Caribbean South Other Total
America
Hotel 30.6 14.9 242 54.1 57.4 65.8 46.0
Apartment/Villa 26 19 42 74 6.4 8.7 5.9
Guest House 3.0 3.2 4.2 133 128 7.8 9.8
Friends/Relatives 54.2 74.6 436 217 17.6 11.3 32.3
Other 97 54 236 16 5.9 6.5 6.1
Total 100 100 100 100 100 100 100
Table 185: Type of Accommodation by Country of Residence (%) _April 17
TYPE OF ACCOMMODATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Hotel 23.4 18.8 37.3 58.7 457 50.0 458
Apartment/Villa 1.6 3.0 0 37 2.9 15.6 3.9
Guest House 24 100 7.8 174 114 12.2 12.6
Friends/Relatives f4.9 55.4 33.3 15.9 314 15.6 30.9
Other 77 110 216 4.0 8.6 6.7 6.7
Total 100 100 100 100 100 100 100
Table 186: Type of Accommodation by Country of Residence (%) _May 17
TYPE OF ACCOMMODATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Hotel 330 2338 36 53.9 62.1 70.2 492
Apﬂrtmenwiua 21 1.6 ] 8.1 h.2 4.4 K
Guest House 46 4.1 36 16.2 1.7 26 10.6
Friends/Relatives he6.2 65.6 428 15.3 241 20.2 29.0
Other 41 49 0 6.5 6.9 2.6 5.4
Total 100 100 100 100 100 100 100

Table 187: Type of Accommodation by Country of Residence (%) _June 17
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TYPE OF ACCOMMODATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Hotel 25.0 203 333 AT.4 91.9 727 50.0
Other 17.6 8.1 74 5.2 0 6.1 8.2
Total 100 100 100 100 100 100 100
Table 188: Type of Accommodation by Country of Residence (%) _April to June 17
TYPE OF ACCOMMODATION u.s.Al] Canada U.K.| Caribbean South Other Total
America
Hotel 26.7 21.2 40.6 56.5 61.8 65.8 433
Other 10.2 8.1 12.3 5.3 6.1 51 6.7
Total 100 100 100 100 100 100 100
Table 189: Type of Accommodation by Country of Residence (%) _Jan to June 17
TYPE OF ACCOMMODATION .5.A] Canada LL.K.| Caribbean South Other Total
America
Hotel 28.6 18.0 30.6 55.3 59.5 65.8 47.1
Other 9.9 6.7 19.2 4.4 5.9 5.6 6.4
Total 100 100 100 100 100 100 100

Table 190: Type of Accommodation by Country of Residence (%) _Julyl7
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TYPE OF ACCOMMODATION U.s.A| Canada U.K.| Caribbean South Other Total
America
31.8 18.3 46.2 47 2 G8.3 61.7 42 6
Hotel
Apﬂrtmentf\fillﬂ 1.0 8 ] 6.0 9.8 1.2 4.0
Guest HDUEE 55 3‘1 D 129 12 "-1-9 83
Other 76 38 0 6.2 49 17.3 6.8
Total 100 100 100 100 100 100 100
Table 191: Type of Accommodation by Country of Residence (%) _Aug 17
TYPE OF ACCOMMODATION .5.A] Canada LL.K.| Caribbean South Other Total
America
253 278 18.9 49 2 81.3 56.3 449
Hotel
. 21 8 0 7.8 .8 11.3 54
Apartment/Villa
Guest House 35 3.2 5.4 18.4 8 18.3 12.1
Other 6.6 32 0 5.3 55 5.6 5.3
Total 100 100 100 100 100 100 100
Table 192: Type of Accommodation by Country of Residence (%) _Sep 17
TYPE OF ACCOMMODATION u.s.A| Canada U.K.| Caribbean South Other Total
America
Hotel 18.6 21.9 435 492 46.3 65.3 41.2
Other 54 2.9 6.5 7.1 8.5 4.0 6.2
Total 100 100 100 100 100 100 100
Table 193: Type of Accommodation by Country of Residence (%) _July to Sep 17
TYPE OF ACCOMMODATION U.5.A] Canada LL.K.| Caribbean South Other Total
America
Hotel 26.0 226 36.8 43.6 67.8 61.2 43.1
other 6.7 33 32 6.1 6.2 9.3 6.0
Total 100 100 100 100 100 100 100
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Table 194: Type of Accommodation by Country of Residence (%) _Oct 17

TYPE OF ACCOMMODATION u.s.A| Canada U.K.| Caribbean south Other Total
America
Hotel 28.1 333 57.4 46.8 61.5 51.2 433
Other 3.0 44 6.4 42 77 293 5.9
Total 100 100 100 100 100 100 100
Table 195: Type of Accommodation by Country of Residence (%) _Nov 17
TYPE OF ACCOMMODATION u.s5.A| Canada U.K.| Caribbean South Other Total
America
31.8 18.3 46.2 47 2 683 61.7 42 6
Hotel
Apartment/Villa 1.0 i A 6.0 9.3 1.2 40
GUEEt HDUEE 55 31 D 129 -12 49 83
Other 76 38 0 6.2 4.9 17.3 6.8
Total 100 100 100 100 100 100 100
Table 196: Type of Accommodation by Country of Residence (%) Dec 17
TYPE OF ACCOMMODATION u.5.A| Canada U.K.| Caribbean South Other Total
America
253 278 18.9 492 81.3 R6.3 44 9
Hotel
. 21 a 0 7.8 8 11.3 5.4
Apartment/Villa
Other 6.6 32 0 5.3 55 5.6 5.3
Total 100 100 100 100 100 100 100
Table 197: Type of Accommodation by Country of Residence (%) _Oct to Dec 17
TYPE OF ACCOMMODATION u.s5.A| Canada U.K.| Caribbean South Other Total
America
Hotel 186 21.8 435 492 46.3 £5.3 41.2
Other 5.4 249 6.5 7.1 85 40 6.2
Total 100 100 100 100 100 100 100
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Table 198: Type of Accommodation by Country of Residence (%) _July to Dec 17

TYPE OF ACCOMMODATION U.5.A| Canada U.K.| Caribbean South Other Total
America

Hotel 26.0 226 36.8 43.6 67.8 61.2 43.1

Apartment/Villa 1.9 18 ! 6.7 4.3 4.3 47

Guest House 6.5 23 16 16.1 2.1 115 10.8

Friends/Relatives 53.0 70.1 57.6 27 4 19.2 13.2 35.3

Other 6.7 3.3 32 6.1 6.2 9.3 6.0

Total 100 100 100 100 100 100 100
Table 199: Type of Accommodation by Purpose of Visit (%) _Jan 17

TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total

ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel 458 471 38] 1000 66.7 of 113 0 623  813] 367

Apartment/Villa 43 99 22 0 [} 0 0 0 302 0 55

Guest House 128 5.0 18 0 133 0 0 0 75 6.3 8.1

Friends/Relatives 322 30.6 847 0 0 100.0 80.3 0 0 0 46.3

Other 46 74 26 0 0 0 85 0 0 125 45

Total 100 100 100 100 100 100 100 100 100 100 100
Table 200: Type of Accommodation by Purpose of Visit (%) _Febl17

TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/| DayTrip| Personal | To Enjoy |Adventure | Other|  Total

ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel 646 718 151 105 0 of 118 0 542 608 527

Apartment/Villa 74 21 I; 0 0 0 39 0 125 23 49

Guest House 14.1 36 25 0 50.0 0 78 0 273 700 101

Friends/Relatives 104 154 81.1 0 250 0 68.65 0 0 0 255

Other 35 72 6| 895 250 0 78 0 56 209 6.9

Total 100 100 100 100 100 100 100 100 100 100 100
Table 201: Type of Accommodation by Purpose of Visit (%) _March17

TYPEOF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy | Adventure Other Total

ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel h24 75.0 219 50.0 50.0 0 10.0 0 A7 4 h2? 49 4

Apartment/Villa 7.6 53 54 0 0 0 22 1] 8.3 101 6.7

Guest House 133 8.8 17 0 25.0 0 0 0 204 0 108

Friends/Relatives 19.8 6.0 60.0 250 0 0 81.1 100.0 5.6 304 26.7

Other 6.8 49 5.0 25.0 25.0 0 6.7 0 8.3 72 6.4

Total 100 100 100 100 100 100 100 100 100 100 100
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Table 202: Type of Accommodation by Purpose of Visit (%) _Jan to Marchl17

TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 52.9 68.3 152 240 429 o 108 0 575 617] 464
Apartment/Villa 6.7 5.2 30 0 0 0 19 0 1456 63 59
Guest House 133 B3 42 0 387 0 19 0 107 21 08
Friends/Relatives 21.6 14.0 T46 40 7.1 100.0 778 100.0 26 16.4 322
Other 54 6.2 30 72.0 143 0 15 0 5.6 125 59
Total 100 100 100 100 100 100 100 100 100 100 100
Table 203: Type of Accommodation by Purpose of Visit (%) _Aprill7
TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 50.0 2.2 19.6 1.5 100.0 0 121 100.0 473 4.3 457
Apartment/Villa 46 7.9 19 0 0 0 0 a 36 24 39
Guest House 16.8 94 14 38 0 0 34 a 213 167 127
Friends/Relatives 224 124 7438 0 0 0 £7.2 0 8.1 131 30
Other 6.1 6.3 23 48 0 0 17.2 ] 127 16 6.7
Total 100 100 100, 100 100] 100 100] 100, 100 100 100
Table 204: Type of Accommodation by Purpose of Visit (%) _May17
TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 51.1 £9.1 232 1000 250 0 121 0 733 58.6 49.1
Apartment/Villa 6.9 10.1 34 0 0 0 17 0 0 0 57
Guest House 127 54 17 0 75.0 0 34 0 18.7 79 107
Friends/Relatives 229 3.1 68.9 0 0| 1000 328 0 44 34| 291
Other B.4 74 28 0 D 0 0 0 5.5 0 5.4
Total 100 100 100 100 100 100 100 100 100 100 100
Table 205: Type of Accommodation by Purpose of Visit (%) _June 17
TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism
Hotel 520 815 15.0 0 50.0 G6.7 172 0 fi4.6 76.3 50.0
Apartment/Villa 34 82 6.9 0 83 0 8.6 i1 6.3 132 55
Guest House 157 6.2 92 0 3313 333 17 0 24.1 0 12.9
Friends/Relatives 18.3 41 60.1 0 0 0 603 0 13 53| 234
Other 10.6 0 87 0 33 0 12.1 0 38 53 3.2
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 206: Type of Accommodation by Purpose of Visit (%) _April to Junl7

TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives| Travel|Study Tour Events| Climate| Tourism
Hotel 51.0 71.3 19.3 5.5 60.9 50.0 138 100.0 3.8 f6.2 482
Apartment/Villa 5.0 8.8 39 0 43 0 34 0 31 46 5.0
Guest House 15.0 6.9 29 34 04 250 29 0 219 186 121
Friends/Relatives 213 8.3 fig.4 0 0 25.0 70.1 0 45 9.3 28.0
Other 76 45 44 3.0 43 0 9.8 0 6.7 33 6.7
Total 100 100 100 100 100 100 100, 100 100 100 100]
Table 207: Type of Accommodation by Purpose of Visit (%) _Jan to Junl17
TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Tofal
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 51.9 9.6 17.0 46.3 54.1 25.0 122 714 f0.6 4.2 471
Apartment/Villa 58 67 34 0 27 0 26 0 90 54 55
Guest House 14.2 6.6 41 19 324 125 23 0 208 104 109
Friends/Relatives 215 16 718 19 27 625 744 288 35 125 30.2
Other 6.5 55 37 50.0 8.1 0 8.5 0 6.1 75 6.3
Total 100, 100 100 100 100, 100 100, 100 100 100, 100

Table 208: Type of Accommodation by Purpose of Visit (%) _Julyl7

TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel 15 674 74 857 133 857 169 0 186 542] 419
Apartment/Villa 46 42 24 0 167 0 0 0 14 0 41
Guest House 107 28 19 0 0 0 5.5 0 300 6.3 85
Friends/Relatives 19| 153 117 74 500/ 143 718 1000 57 42| 87
Other 63| 104 9 74 0 0 5.5 0 13| 34 6.8
Total 100, 100 100, 100 100 100, 100 100 100 100, 100,

Table 209: Type of Accommodation by Purpose of Visit (%) _Aug 17
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TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total

ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel 451 579 200 100.0 69.2 833 3BT 100.0 76.5 438 447

Apartment/Villa 6.3 83 35 0 0 0 36 0 0 73 54

Guest House 155 75 20 0 17 0 48 0 18| 244 120

Friends/Relatives 277 203 725 0 231 167 500 0 of 1| 328

Other 54 6.0 20 0 £ £ 6.0 0 118 24 52

Total 100 100 100 100 100 100 100 100 100 100 100
Table 210: Type of Accommodation by Purpose of Visit (%) _Sep 17

TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total

ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism

Hotel 431 65.9 25.1 10.0 16.7 0 123 0 682 667 412

Apartment/Villa 52 71 4.1 0 0 0 9 0 30 0 46

Guest House 124 23 37 0 50.0 0 193 0 258 83| 17

Friends/Relatives M2 18 635 600 167 0 658 0 0 187 359

Other 8.1 65 L) 30.0 16.7 100.0 18 100.0 30 83 67

Total 100 100 100 100 100 100 100 100 100 100 100
Table 211: Type of Accommodation by Purpose of Visit (%) _July to Sep 17

TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total

ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 443 64.0 208 517 43.0 733 20.8 40.0 £5.2 535 427

Apartment/villa 55 6.5 33 0 40 0 15 0 45 30 47

Guest House 13.2 6.5 25 0 16.0 0 11.2 0 217 139 108

Friends/Relatives 305 15.4 711 269 23.0 133 2.5 20.0 18 109 155

Other 6.5 76 22 154 40 133 41 40.0 6.8 18.8 6.2

Total 100 100 100 100 100 100 100 100 100 100 100
Table 212: Type of Accommodation by Purpose of Visit (%) Oct 17

TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total

ACCOMMODATION Relatives|  Travel|Study Tour| Events| Climate| Tourism

Hotel 458 737 16.4 £ 100.0 £ 28 66.7 Ha 395 438

Apartment/Villa 44 53 8 G6.7 0 0 0 0 a1 474 6.4

Guest House 187 a9 25 33 0 £ 28 £ 455 79 12.0

Friends/Relatives 249 53 779 0 0 0 917 0 136 0 313

Other 62 118 25 0 0 0 28| 333 0 5.2 6.4

Total 100 100 100 100 100 100 100 100 100 100 100

Table 213: Type of Accommodation by Purpose of Visit (%) Nov 17
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TYPE OF Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|]  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 53.1 750 144] 182 29 500 120 515 310 R
Apartment/Villa 62 17 26 0 143 0 40 23 43 0 45
Guest House 18.2 8.2 87 0 286/ 500 0 431 57.1 o 180
Friends/Relatives 174 56 708 0 143 0 820 23 0| 1000 229
Other 52 95 16 1.8 0 0 20 8 7.2 0 58
Total 100, 100] 100, 100 100, 100 100 100, 100, 100] 100
Table 215: Type of Accommodation by Purpose of Visit (%) _Dec 17
TYPE OF Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 423 65.6 193 0 0 0 394 438 60.0 485 436
Apartment/Villa 54 37 I; 0 0 0 19 6.3 0 6.1 40
Guest House 198 2.0 97 0 0 0 25.0 25.0 0 30 16.7
Friends/Relatives 262 163 853 1000 0 0| 250 183 40.0 o 287
Other f.2 49 51 a 0 a 84 6.3 0 424 7.0
Total 100 100, 100 100, IDD| 100, 100, 100, 100 100, 100,
Table 214: Type of Accommodation by Purpose of Visit (%) _Oct to Dec 17
TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/ | Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|Study Tour Events| Climate| Tourism
Hotel 476 71.0 16.6 133 556 500 285 474 49.0 384 458
Apartment/Villa 56 33 14| 133 1.1 0 20 53 32 195 47
Guest House 189 75 75 6.7 222|500 167 211 20 248 163
Friends/Relatives 222 99 70.6 6.7 1.1 0 46.3 15.8 51 0 26.8
Other 58 8.3 ER! 60.0 0 a 6.5 105 i 16.8 6.3
Total 100] 100 100, 100] 100 100, 100] 100 100] 100 100,
Table 215: Type of Accommodation by Purpose of Visit (%) _July to Dec 17
TYPE OF Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
ACCOMMODATION Relatives|  Travel|S5tudy Tour Events| Climate| Tourism
Hotel 459 £8.1 19.0 415 500 706 245 453 585 458 442
Apartment/Villa 55 47 25 49 59 0 17 42 40 17 47
Guest House 16.0 71 47 24 176 59 138 16.7 30.2 196 135
Friends/Relatives 265 12.2 70.9 195 235 118 54.3 16.7 32 5.1 3.3
Other 6.1 8.0 29 N7 29 118 52 16.7 42 178 f.2
Total 100 100 100 100 100 100 100 100 100 100 100

Table 216: Length of Stay by Country of Residence (%) Jan 17
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LEMGTH OF STAY U.s.A| Canada U.K.|Caribbean South Other Total
America
18.1 114 158 429 237 61.1 330
Less than 1 week
1 week - 2 weeks 29.1 243 5.3 30.1 7.9 9.3 26.9
2 weeks - 1 month 44 9 46.4 47 4 16.3 211 13.0 272
1 month - 2 months 35 136 158 4.0 7.9 56 55
3 months or more ] 14 105 1.3 .0 1.9 1.2
Mot stated 4.3 29 53 55 395 9.3 6.2
Total 100 100 100 100 100 100 100
Table 217: Length of Stay by Country of Residence (%) _Febl17
LEMGTH OF STAY u.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 408 a7 171 40.2 435 424 365
1 week - 2 weeks 240 37h 1248 391 101 40.7 328
2 weeks - 1 month 224 75 429 2.4 2.8 10.2 14.9
1 month - 2 months 43 6.9 243 4.8 8.7 6.8 6.9
3 months or more 8 28 14 1.1 20.3 0 2.6
Mot Stated 72 6 14 6.3 14.5 .0 6.2
Total 100 100 100 100 100 100 100
Table 218: Length of Stay by Country of Residence (%) _Marchl17
LEMGTH OF STAY u.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 228 212 T 491 459 46.2 419
1 week - 2 weeks 400 356 234 387 14.1 345 36.5
> weeks - 1 month 15.2 24.0 20.8 53 5.9 5.9 9.0
1 month - 2 months| 10.3 58 14.3 24 14.1 6.7 55
3 months or more 55 8 26 1.2 7.1 1.7 26
Mot stated 6.2 [N} 1.3 32 129 5.0 4.6
Total 100 100 100 100 100 100 100

Table 219: Length of Stay by Country of Residence (%) _Jan to Marchl7
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LENGTH OF STAY uU.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 24.4 14.2 265 451 406 487 7.9
1 week - 2 weeks 329 3.0 16.9 36.3 115 302 327
2 weeks - 1 month 278 370 33.1 9.2 7.8 8.6 15.9
1 month - 2 months 6.7 9.5 18.7 35 10.9 6.5 5.8
3 months or more 25 32 30 1.2 104 13 22
Not Stated 57 5.1 18 46 18.8 47 55
Total 100 100 100 100 100 100 100
Table 220: Length of Stay by Country of Residence (%) _April 17
LEMGTH OF STAY .5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 258 128 19.6 55.8 457 44 4 43.0
1 week - 2 weeks 318 376 9.8 33.8 1687 378 31.8
2 weeks - 1 month 355 347 451 6.2 7.1 7.8 16.5
1 month - 2 months 32 8.9 39 11 143 0 3.0
3 months or more 1.2 4.0 7.8 3 29 6.7 1.7
Mot Stated 24 2.0 137 2.8 14.3 3.3 3.8
Total 100 100 100 100 100 100 100
Table 221: Length of Stay by Country of Residence (%) May17
LENGTH OF STAY u.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 287 18.0 46.4 497 46.6 422 41.9
1 week - 2 weeks 26.7 236 321 377 19.0 328 339
2 weeks - 1 month 26.2 34.4 71 7.2 6.9 17 127
1 month - 2 months 7.2 33 0 9 6.9 5.2 2.9
3 months or more 4.1 8 0 2 15.5 34 20
7.2 9.8 14.3 4.4 52 14.7 6.7
Mot Stated
Total 100 100 100 100 100 100 100

Table 222: Length of Stay by Country of Residence (%) _June 17
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LENGTH OF STAY U.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 16.3 18.8 74 39 h6.8 h45 421
1 week - 2 weeks 473 432 185 35.1 27 16.4 346
2 weeks - 1 month 278 284 407 32 135 45 1149
1 month - 2 months 33 6.8 148 1.2 54 a0 35
3 months or more 2.9 14 0 i 10.8 2.0 1.8
Mot Stated 24 14 185 6.0 108 127 6.2
Total 100 100 100 100 100 100 100

Table 223: Length of Stay by Country of Residence (%) _April to June 17

LENGTH OF STAY U.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 233 16.5 236 531 435 47 6 423
1 week - 2 weeks 35.9 74 17.9 355 13.9 27.6 334
2 weeks - 1 month 301 330 340 56 8.5 44 137
1 month - 2 months 4.4 6.1 5.7 1.1 a7 53 31
3 months or more 26 20 38 ! 9.1 4.1 149
Mot Stated 38 5.1 151 43 10.3 109 55
Total 100 100 100 100 100 100 100

Table 224: Length of Stay by Country of Residence (%) _Jan to June 17

LENGTH OF STAY U.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 23.8 15.3 25.4 48.9 44.3 48.1 40.0
1 week - 2 weeks 344 341 173 36.0 126 287 33.0
2 weeks - 1 month 29.0 35.1 335 75 8.1 6.1 14.9
1 month - 2 months 55 78 136 2.3 104 5.8 45
3 months or more 26 26 3.3 8 9.3 3.0 2.0
Not Stated 47 5.1 7.0 45 148 8.4 55
Total 100 100 100 100 100 100 100

Table 225: Length of Stay by Country of Residence (%) _Julyl7

Surveys Department Telephone Number 231 2649 & 231 2650
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LEMGTH OF STAY U.5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 17.6 227 25.0 | 59.0 BR.6 423
1 week - 2 weeks 40.2 341 25.0 249 19.3 222 291
2 weeks - 1 month 28.0 37 321 10.2 3.6 12.3 17.8
1 month - 2 months| 41 45 36 1.6 24 4.9 2.8
3 months or more 3.0 0 3.6 1.4 3.6 1.2 1.8
Mot stated 71 1.5 107 5.9 12.0 3.7 6.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 226: Length of Stay by Country of Residence (%) _Aug 17
LEMGTH OF STAY U.5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 16.7 18.5 14.3 47 6 27.3 541 36.0
1 week - 2 weeks 30.3 415 238 297 18.9 14.9 29.0
2 weeks - 1 month 39.0 17.7 33.3 3.5 4.5 13.5 16.2
1 month - 2 months| 5T 12.3 9.5 3.4 2.3 1.4 4.6
3 months or more i B8 24 4 1.5 27 a8
Mot Stated a7 9.2 16.7 10.3 455 13.5 13.4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 227: Length of Stay by Country of Residence (%) _Sep 17
LENGTH OF STAY u.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 16.8 248 16.9 B1.8 30.9 h3.2 396
30.8 41.6 246 2348 8.2 16.9 254
1week - 2 weeks
2 weeks - 1 month 38.8 26.3 231 6.7 6.2 14.3 15.6
1 month - 2 months| 34 5.8 10.8 49 9.3 6.5 55
3 months or more 2.4 0 0 1.1 7.2 2.6 1.7
Mot Stated 7T 1.5 246 11.5 381 6.5 12.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 228: Length of Stay by Country of Residence (%) _July to Sep 17
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LEMNGTH OF STAY U.5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 16.7 221 17.8 51.4 36.9 5d 3 391
1 week - 2 weeks 341 391 244 26.5 18.7 18.1 278
2 weeks - 1 month 35.0 271 28.1 8.4 438 134 16.5
1 month - 2 months 45 75 89 34 45 43 44
3 months or more 2.0 3 15 4 38 22 1.4
Mot Stated 7.8 4.0 19.3 9.4 3.3 7.8 10.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 229: Length of Stay by Country of Residence (%) Oct 17
LENGTH OF STAY U.s.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 21.2 38.2 10.2 61.1 26.4 455 44 2
1 week - 2 weeks 3rd 278 12.2 18.7 151 20.5 224
2 weeks - 1 month 19.2 12.5 347 9.3 3.8 13.6 12.9
1 month - 2 months| 121 8.1 6.1 27 3.8 45 55
3 months or more 1.0 1.5 0 1.5 9.4 2.3 2.0
Mot Stated 9.1 11.8 36.7 6.6 41.5 136 13.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 230: Length of Stay by Country of Residence (%) Nov 17
LENGTH OF STAY .5.A] Canada UL.K.|Caribbean South Other Total
America
Less than 1 week 373 275 19.2 66.9 474 h2.2 BE.5
1 week - 2 weeks 19.8 348 16.7 246 14.5 275 243
2 weeks - 1 month 27.8 297 295 26 5.3 7.2 a0
1 month - 2 months 6.3 6.5 26.9 1.3 3.9 43 3.8
3 months or more 1.6 0 0 A 1.3 0 3
Mot Stated 71 1.4 7T 47 276 8.7 6.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 231: Length of Stay by Country of Residence (%) Dec 17
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LEMGTH OF STAY .5.A] Canada U.K.|Caribbean South Other Total
America
Less than 1 week 17.8 14.8 16.2 1.4 41.2 B4 2 40.2
1 week - 2 weeks 287 386 135 34.6 11.8 32.2 N7
2 weeks - 1 month 291 T 216 2.1 2.0 34 10.8
1 month - 2 months| 45 7.9 284 3.8 11.8 8.5 6.2
3 months or more 14.0 5 0 G ki ki 2.2
Mot Stated 2.9 6.3 20.3 7.5 33.3 1.7 2.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 232: Length of Stay by Country of Residence (%) _Oct to Dec 17

LENGTH OF STAY u.5.A| Canada U.K.|Caribbean South Other Total
America
Less than 1 week 24.8 255 15.49 60.1 394 51.2 47.8
1 week - 2 weeks 267 343 14.4 274 139 27.3 26.8
2 weeks - 1 month 26.2 255 279 34 39 7.6 10.4
1 month - 2 months| 6.9 [l 224 25 6.1 ha 5.1
3 months or more 6.9 ] 0 5 3.3 B 1.4
Mot Stated 2.4 6.5 194 6.0 333 7.6 2.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 233: Length of Stay by Country of Residence (%) _July to Dec 17

LENGTH OF STAY uU.5.A| Canada U.K.|Caribbean South Other Total
America

Less than 1 week 19.4 230 16.7 55.9 7.8 53.0 432

1 week - 2 weeks 3.6 36.5 18.5 270 15.0 220 274

2 weeks - 1 month 32.0 26.2 28.0 5.9 45 10.9 13.6

3 months or more 36 5 G i 37 15 1.4

Not Stated 8.0 5.3 193 77 339 77 97

Total 100.0 100.0 100.0 100.0/ 100.0/ 100.0/ 100.0/
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Georgetown Page 108 of 246



Table 234: Length of Stay by Purpose of Visit (%) _Jan 17

LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Less than 1 week 392 521 14.8 0 0 25.0 3.0 0 283 35 331
1 week - 2 weeks 253 83 296 0 N GE 0 528 188 270
3 weeks - 1 month 244 273 408 0 333 0 155 0 0 K 271
1 month - 2 months 5.1 25 65 1000 66.7 0 28 0 75 0 55
3m0nth5 Or more 2 5.0 14 0 il 0 0 ] il 125 12
Not Stated 6.0 50 69 0 o 500 28 0 13 0 6.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 235: Length of Stay by Purpose of Visit (%) Feb17
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 36.8 52.0 250 53 25.0 0 308 0 333 302 364
1week - 2 weeks 22 260 250 53 50.0 o 21 0 172 93 33
2 weeks - 1 month 79 12 231 105 0 0 404 0 42 535 149
1 month - 2 months 39 56 125 789 250 0 19 0 14 0 6.9
3 mDnth5 or more 34 20 i 0 0 ] 19 0 28 7.0 28
Not Stated 47 31 138 0 0 0 19 0 1.1 0 59
Total 100 100 100 100 100 100 100 100 100 100 100
Table 236: Length of Stay by Purpose of Visit (%) March17
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Less than 1 week 413 B4.4 212 50.0 25.0 0 24.2 50.0 435 493 420
1 week - 2 weeks 1.3 156 48 250 a a 473 a 487 333 361
2 weeks - 1 month 65 a7 186 25.0 0 0 1756 0 0 29 90
1 month - 2 months 45 52 118 0 75.0 0 44 0 17 0 55
Not Stated 39 31 87 0 0 0 55 50.0 52 29 47
Total 100 100 100 100 100, 100, 100, 100, 100 100 100

Table 237: Length of Stay by Purpose of Visit (%) _Jan to March17
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LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure Other Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

396 57.9 203 12.0 14.3 250 28.0 50.0 371 414 3749
Less than 1 week
1 week - 2 weeks 36.6 175 304 8.0 143 25.0 4156 0 492 234 327
5 weeks - 1 month 124 137 284 120 143 0 224 0 1.3 234 1549
1 month - 2 months 45 48 99 63.0 571 0 33 0 29 0 59
Not Stated 47 35 9.1 0 0 50.0 37 50.0 8.3 16 5.4
Total 100 100 100 100 100 100j 100 100 100 100 100

Table 238: Length of Stay by Purpose of Visit (%) _Aprill7
LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 42| 512 243|385 857 of 259 1000 54|  524] 430
1 week - 2 weeks B4 181 355 38 0 0 310 0 364 28.6 319
7 weeks - 1 month 119 94 285 57.7 0 0 397 0 36 13.1 16.5
1 month - 2 months 1.0 126 51 a 0 0 0 a 18 24 30
3mDnth5 or more 1.6 24 23 i 0 0 0 i 0 36 18
Not Stated 40 6.3 42 0 143 0 34 0 18 0 38
Total 100 100| 100 100 100 100 100 100 100 100 100
Table 239: Length of Stay by Purpose of Visit (%) Mayl7
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Less than 1 week 451 46.3 350 0 0 0 20.7 0 40.0 51.7 419
1week - 2 weeks ®7| 268 237 250 500 1000] 241 0 sgo 39| 341
7 weeks - 1 month 95 10.7 209 25.0 25.0 0 414 0 0 103 124
1 month - 2months 20 6.0 5.1 250 250 0 17 0 0 0 30
3 months or more 11 54 28 250 0 0 34 0 0 0 20
Not Stated 6.6 47 124 0 0 0 8.6 0 11 0 67
Total 100 100 100, 100, 100 100 100 100 100 100] 100]

Table 240: Length of Stay by Purpose of Visit (%) _Junel?
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LENGTH OF STAY | Vacation| Business| Visit Friends/| Mature | Scientific/| Day Trip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 472 469 207 250 o] 1000 190 0 519 §32] 422
1week - 2 weeks R K 0 0 50.0 0 418 132] 347
2 weeks - 1 month 87 8.8 237 0 0 0 19.0 0 25 53 118
1 month - 2 months 12 95 6.9 0 0 0 0 0 13 105 35
3 months or more 5 14 4.0 16.7 ] 0 52 0 0 7.9 18
Not Stated 73 34 57 167 0 0 6.9 0 25 0 6.0
Total 100 100, 100 100, 100, 100, 100, 100 100 100 100,
Table 241: Length of Stay by Purpose of Visit (%) _April to Junel?
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other]  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 46.1 48.0 265 313 39.1 75.0 218 1000 482 55.0 424
1 week - 2 weeks /4 253 313 6.7 04 250[ 351 0 473 265 335
> weeks - 1 month 10.1 a7 262 533 43 of .3 0 18] 108] 138
1 month - 2 months 14 92 57 33 13 0 6 0 9 40 31
Not Stated 59 47 7.3 0 13.0 ] 6.3 0 18 a 55
Total 100, 100 100, 100 100, 100 100 100 100, 100, 100
Table 242: Length of Stay by Purpose of Visit (%) _Jan to Junel7
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Less than 1 week 429 538 231 236 297 50.0 253 857 425 487 40.1
1week- 2 weeks 36.0 207 08 73 243 250 /7 0 483 251 331
2 weeks - 1 month 112 121 274 45 8.1 0 273 0 15 165 148
1 month - 2 months 29 6.6 8.0 327 243 0 21 0 19 22 456
3|T|D|'|th5 or more 16 28 24 18 h4 0 18 0 B 6.8 2.1
Mot Stated 53 4.0 8.3 0 8.1 250 49 143 52 T 55
Total 100 100 100 100 100 100 100 100 100 100 100
Table 243: Length of Stay by Purpose of Visit (%) _Julyl7
LENGTH OF STAY | Vacation| Business| Visit Friends/| MNature | Scientific/| Day Trip| Personal | To Enjoy |Adventure Other| Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 36.2 54.1 373 50.0 16.7 85.7 319 0 80.0 403 415
1 week- 2 weeks 330 205 26.3 4318 50.0 0 375 0 14.3 6.7 29.6
> weeks - 1 month 20.1 103 26.7 0 16.7 0 208 0 14 82 18.1
1 month - 2 months 28 48 28 0 16.7 0 o[ 1000 0 20 28
3mDnth5 or more 12 6.2 238 0 0 0 0 0 14 0 19
Not Stated 6.7 41 4.1 6.3 0 143 97 0 29 122 6.1
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 244: Length of Stay by Purpose of Visit (%) _Aug 17

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Less than 1 week 36.1 433 163 1000 76.9 50.0 215 0 76.7 524] 365
1 week - 7 weeks 281 321 325 a 154 167 482 0 19.8 214 29.4
7 weeks - 1 month 172 8.2 258 £ 0 0 165 0 0 143 16.2
1 month - 2 months 39 6.0 10.0 0 77 0 24 0 0 24 45
3m0nth5 or more 4 2.2 14 0 0 0 1.2 0 0 24 2
Not Stated 144 82 139 0 0 313 g2 1000 35 71 128
Total 100] 100] 100, 100, 100 100 100 100 100| 100| 100|
Table 245: Length of Stay by Purpose of Visit (%) _Sep 17
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure Other Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 433 50.3 3456 16.7 66.7 0 211 333 455 64.3 407
1 week - 2 weeks 26.5 16.2 15.8 58.3 16.7 0 342 0 47.0 0 247
2 weeks - 1 month 15.0 6.7 215 167 0 0 325 0 15 71 157
3m0nth5 or more N 5.0 13 0 0 0 26 0 0 71 16
Not Stated 8.6 16.2 202 8.3 167 1000 53 66.7 6.1 214 119
Total 100 100 100 100 100 100 100 100 100 100 100
Table 246: Length of Stay by Purpose of Visit (%) _July to Sep 17
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure Other Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 382 495 297 400 60.0 60.0 247 16.7 68.5 436 39.4)
1 week - 2 weeks 29.0 222 246 46.7 24.0 6.7 395 il 26.1 287 279
2 weeks - 1 month 174 g 2456 67 40 0 244 0 9 105 16.6
1 month - 2 months 42 54 6.4 0 8.0 0 256 167 0 19 43
3mDnth5 or more i 4.6 18 0 0 0 15 0 i 19 14
Not Stated 104 10.0 1238 67 40 333 74 667 11 114 103
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 247: Length of Stay by Purpose of Visit (%) Oct 17

LENGTH OF STAY | Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Less than 1 week 503 343 27.0 75.0 66.7 0 56.8] 667 89.0] 395 436
1 week - 7 weeks 204 213 325 250 a 0 189 0 24.1 184 225
> weeks - 1 month 14.0 65 183 0 0 0 18.9 0 0 79 122
1 month - 2 months 49 24 71 0 0 0 27 0 o 27 53
3 months or more 12 30 40 0 333 0 0 0 0 0 20
Not Stated g8 325 1.1 0 0 0 27 333 69 105 144
Total 100 100 100 100 100 100 100 100 100 100 100
Table 248: Length of Stay by Purpose of Visit (%) Nov 17
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Less than 1 week 333] 564 288 0 70.0 o 212 0 04| 36 354
1week - 2 weeks 526 227 257 60.0 30.0 0 432 0 G2.0 140 41.0
3 weeks - 1 month 6.3 92 319 20.0 0 0 148 0 0 105 123
1 month - 2 months 17 25 27 0 0 0 62 1000 38| 298 39
3 months or more 2 12 27 0 0 0 25 0 0 35 11
Not Stated 55 8.0 34] 200 0 0 62 0 38 35 6.3
Total 100, 100 100, 100 100 100 100, 100] 100] 100 100,
Table 249: Length of Stay by Purpose of Visit (%) Dec 17
LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Less than 1 week 398 45.6 219)  100.0 54.3 0 66.3 60.0 15.2 60.0 40.2
1week- 2 weeks 36 16.5 36.5 0 0 0 0 0 0 40.0 18
> weeks - 1 month 94 6.5 275 0 74 0 o 400 0 o 107
1 month - 2 months 44 97 73 0 12 0 0 0 455 0 6.2
3 months or more 35 4 [; 0 0 0 6.3 0 6.1 0 22
Not Stated 53 214 6.2 0 31 0 25.0 0 313 0 39
Total 100 100, 100 100 100 100 100 100 100 100 100
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Table 250: Length of Stay by Purpose of Visit (%) _Oct to Dec 17
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LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism

Less than 1 week 53.1 45.9 256 313 500 500|464 634 774 270 4738

1 week - 2 weeks 287 16.3 438 8.8 300 0 387 B 19.6 104 26.8

2 weeks - 1 month 34 79 239 0 0 o 139 0 12 35 102

1 month - 2 months 35 3.1 72 0 10.0 0 12 0 o 209 50

3mDnth5 or more 16 4 12 0 10.0 0 0 5.3 0 43 14

Not Stated 47 209 74 0 0 50.0 28 26.3 148 339 3.8

Total 100 100 100 100 100 100 100 100 100 100 100
Table 251: Length of Stay by Purpose of Visit (%) _July to Dec 17

LENGTH OF STAY | Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total

Relatives| Travel| Study Tour Events| Climate| Tourism
Less than 1 week 53| 474 279 370 57.1 88|  352[ 560 723 373[ 435
28.9 18.7 29.0 54.3 257 5.9 i 0 233 177 274

1week - 2 weeks

2 weeks - 1 month 131 8.1 243 43 29 o 193 0 10 68 135

1 month - 2 months 29 70 67 0 26 0 19 40 I REE 47

3mDnth5 or more 11 24 16 il 249 0 8 40 3 32 14

Not Stated 77 164 105 43 29 b3 52 36.0 ER| 232 94

Total 100 100 100 100 100 100 100] 100 100 100 100]
Table 252: Mode of Payment (%) _Jan 17

MODE OF PAYMENT Very Often| Seldom Mever Total

Often

Cash 844 12.2 2.1 1.3 100

Credit Cards 129 8.8 15.6 61.7 100

Travellers’' Cheques 3.5 0 4 96.1 100

Other A 2.4 7.3 80.2 100
Table 253: Mode of Payment (%) Febl7

MODE OF PAYMENT Very Often| Seldom Mever Total

Often

Cash 824 111 54 1.1 100

Credit Cards 14.1 16.3 191 50.6 100

Travellers' Cheques 0 3 3 991 100

Other 0 0 0 100.0 100




Table 254: Mode of Payment (%) _Marchl17

MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 802 14.4 3.4 2.0 100
Credit Cards 123 146 20.8 523 100
Travellers' Cheques 3 16 2.1 96.1 100
ather 40 5.0 3.0 881 100
Table 255: Mode of Payment (%) _Jan to Marchl7
MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 82.0 12.9 35 1.6 100
Credit Cards 13.0 137 18.9 545 100
Travellers' Cheques 1.2 8 1.2 96.9 100
Other 2.0 3.0 3.0 920 100/
Table 256: Mode of Payment (%) _April 17
MODE OF PAYMENT Very Often| Seldom Never Total
Often
Cash 817 137 26 2.0 100
Credit Cards 136 119 153 591 100
Travellers' Cheques 4 4 1.9 97.3 100
Other 27 0 35 93.8 100
Table 257: Mode of Payment (%) _May 17
MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 81.3 14.6 249 1.2 100
Credit Cards 99 15.4 17.9 56.8 100
Travellers' Cheques 5 5 1.0 98.1 100
Other 46 31 15 90.8 100
Table 258: Mode of Payment (%) _June 17
MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 79.9 13.6 4.3 1.7 100
Credit Cards 13.3 115 20.4 547 100
Travellers' Cheques 19 8 5.8 91.5 100
Other 20.5 57 10.2 62.6 100
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Table 259: Mode of Payment (%) _April to June 17

MODE OF PAYMENT Very Often| Seldom MNever Total
Often
Cash 81.0 14.0 3.4 1.6 100
Credit Cards 125 12.8 17.9 56.9 100
Travellers’ Cheques 1.0 5 3.0 95.5 100
Other 9.0 26 5.3 83.1 100
Table 260: Mode of Payment (%) _Jan to June 17
MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 81.6 134 34 1.6 100
Credit Cards 127 1323 184 55.6 100
Travellers' Cheques 11 T 2.0 96.2 100
Other 6.0 2.8 4.3 86.9 100
Table 261: Mode of Payment (%) _July17
MODE OF PAYMENT Very Often| Seldom Never Total
Often
Cash 828 131 23 1.8 100
Credit Cards 134 16.3 236 46 6 100
Travellers' Cheques 3.0 3 117 85.0 100
Other 1.0 0 216 775 100
Table 262: Mode of Payment (%) _Aug 17
MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 75.5 18.0 41 1.3 100
Credit Cards 123 133 214 53.0 100
Travellers' Cheques 18 4 32 947 100
Other 73 28 37 86.2 100
Table 263: Mode of Payment (%) Sep 17
MODE OF PAYMENT Very Often| Seldom Mever Total
Often
Cash 73.2 228 35 5 100
Credit Cards 233 8.4 20.3 481 100
Travellers' Cheques 26 1.3 6.9 89.3 100
Other 7.6 1.7 1.7 891 100
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Table 264: Mode of Payment (%) _July to Sep 17

MODE OF PAYMENT Very Often| Seldom Mever Total
Often

Cash 77 18.3 a3 1.2 100

Credit Cards 15.9 13.1 22.0 49 1 100

Travellers' Cheques 2.5 B 7.5 89.4 100

Other 5.5 1.5 8.5 84.5 100

Table 265: Mode of Payment (%) _Oct 17

MODE OF PAYMENT Very Often| Seldom MNever Total
Often

Cash 60.0 36.0 2.7 14 100

Credit Cards 133 16.7 18.6 51.4 100

Travellers' Cheques 0 T 13 98.0 100

Other 2.6 11.5 A 859 100

Table 266: Mode of Payment (%) Nov 17

MODE OF PAYMENT Very Often| Seldom Mever Total
Often

Cash 58.8 376 28 8 100

Credit Cards 1728 13.2 16.5 525 100

Travellers' Cheques 2.8 5 5 96.2 100

Other 2.5 0 8 96.7 100

Table 267: Mode of Payment (%) _Dec 17
MODE OF PAYMENT Very Often| Seldom Mever Total

Often
Cash 64.5 0.2 40 1.2 100
Credit Cards 5.0 193 10.0 61.0 100
Travellers' Cheques 6 0 0 99.4 100
Other 34 0 0 95.8 100

Table 268: Mode of Payment (%) _Oct to Dec 17
MODE OF PAYMENT Very Often| Seldom Never Total

Often
Cash §1.2 344 32 1.1 100
Credit Cards 126 16.8 138 56.7 100
Travellers' Cheques 11 3 4 98.1 100
Other 2.8 2.8 3 93.7 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 269: Mode of Payment (%) _July to Dec 17

MODE OF PAYMENT Very Often| Seldom Mever Total
Often

Cash 69.2 26.3 3.3 1.2 100

Credit Cards 14.4 148 18.3 526 100

Travellers' Cheques 19 5 43 93.3 100

Other 4.2 2.2 45 89.0 100

Table 270: Activities Undertaken by Country of Residence (%) _Jan 17

ACTIVITY PARTICIPATION U.S.A Canada U.K. Caribbean South Other Total
America

6.3 57 15.8 45 53 14.8 hB

Jungle tours/ excursions Yes
No 937 94 .3 84 .2 955 947 8h.2 942
Total 100/ 100 100 100 100 100/ 100
Hiking Yes £h 6.4 0 7.6 A 13.0 6.9
No 94 5 936 100.0 92 4 100.0 87.0 931
Total 100/ 100 100 100 100 100/ 100
Botanical expeditions Yes 47 g3 5.3 2.7 0 19 3.8
No 953 907 947 97 3 100.0 98 .1 96.1
Total 100/ 100 100 100 100 100/ 100
Fishing Yes 9.8 79 53 25 26 A 4.8
No 90.2 921 947 975 97 4 100.0 952
Total 100/ 100 100 100 100 100/ 100
Bird watching Yes 43 36 0 6.5 2.6 19 61
No 957 96.4 100.0 935 97 4 981 949
Total 100/ 100 100 100 100 100/ 100
Air tours to the interior Yes 51 8.6 10.5 95 79 h6 8.1
No 949 91.4 89.5 905 921 94 4 91.9
Total 100/ 100 100 100 100 100/ 100
Hunting Yes 39 2.9 53 1.3 0 0 21
No 96.1 97 1 947 98.7 100.0 100.0 97.9
Total 100/ 100 100 100 100 100/ 100
Boat trips/ excursions Yes 114 10.0 10.5 8.6 0 9.3 9.2
No 8a.6 90.0 89.5 914 100.0 907 90.8
Total 100 100 100 100 100 100 100
Other Yes 8.3 121 0 8.1 53 16.7 8.9
No 9.7 87.9 100.0 91.9 94.7 83.3 91.1
Total 100/ 100 100 100 100 100/ 100
None Yes 50.8 h3.6 474 395 737 352 450
No 492 464 526 605 263 64.8 550
Total 100 100 100 100 100 100 100
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Table 271: Activities Undertaken by Country of Residence (%) _Febl7

ACTIVITY PARTICIPATION UsA Canada UK. Caribbean South Other Total
America
Jungle tours/ excursions Yes 7.2 13.9 157 2.9 2.9 0 51
Mo 92 8 6.1 84 .3 97 1 97 1 100.0 94 9
Total 100 100 100 100 100 100 100
Hiking Yes 32 LG 413 8.4 0 1.7 6.1
Mo 96.8 94 4 95.7 91.6 100.0 98.3 93.9
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 6.4 LB 86 219 0 0 36
Mo 93.6 94 4 91.4 97.1 100.0 100.0 96.4
Total 100/ 100 100 100 100 100/ 100
Fishing Yes 6.4 42 8.6 27 14 0 35
Mo 936 958 91.4 97 3 98.6 100.0 96.5
Total 100/ 100 100 100 100 100/ 100
Bird watching Yes 8.8 8.3 286 7.5 14 34 8.6
Mo 91.2 917 714 92 5 98.6 96.6 914
Total 100/ 100 100 100 100 100/ 100
Air tours to the interior Yes 48 hB 12.9 8.6 14 34 7.3
Mo 952 94 4 87.1 91.4 98.6 96.6 927
Total 100 100 100 100 100/ 100 100
Hunting Yes 4.0 0 243 0 0 0 24
Mo 96.0 100.0 757 100.0 100.0 100.0 97 6
Total 100 100 100 100 100/ 100 100
Boat trips/ excursions Yes 9.6 194 3BT 38 14 8.5 8.4
Mo 90.4 80.6 643 96.2 98.6 91.5 916
Total 100/ 100 100 100 100 100/ 100
Other Yes 13.6 16.7 286 8.4 16.9 0 11.3
Mo 86.4 83.3 714 916 84 1 100.0 887
Total 100/ 100 100 100 100 100/ 100
None Yes 44 8 48 6 271 50.8 60.9 64 .4 496
Mo 552 514 729 492 39.1 356 504
Total 100 100 100 100 100/ 100 100
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Table 272: Activities Undertaken by Country of Residence (%) Marchl17

ACTIVITY PARTICIPATION U.sA Canada U.K. Caribbean South Other Total
America
Jungle tours/ excursions Yes 7.9 77 221 48 24 12.6 6.7
No 921 923 779 952 97 6 874 933
Total 100 100 100 100 100 100 100
Hiking Yes 5.9 6.7 9.1 9.3 7.1 11.8 8.6
No 94 1 933 909 0.7 929 ga.2 914
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 34 L8 91 a0 35 11.8 42
No 96.6 94 2 909 97.0 96.5 ga.2 958
Total 100 100 100 100 100 100 100
Fishing Yes 41 9.6 166 29 47 16.0 52
No 959 904 844 97 1 953 84.0 94 8
Total 100 100 100 100 100 100 100
Bird watching Yes 31 7.7 7.8 12.3 15.3 6.7 59
No 96.9 923 922 ar.7 a4.7 833 901
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 8.6 8.7 13.0 72 71 10.1 8.0
No 914 913 8r.0 928 929 899 92.0
Total 100 100 100 100 100 100 100
Hunting Yes 0 0 0 3 35 8.4 1.0
No 100.0 100.0 100.0 99.7 96.5 916 99.0
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 14.5 9.6 13.0 31 59 14.3 6.9
No 85.5 90.4 ar.0 96.9 94 1 857 931
Total 100 100 100 100 100 100 100
Other Yes 9.0 10.6 91 12.4 9.4 £9 10.9
No 91.0 89.4 90.9 87.6 90.6 941 89.1
Total 100 100 100 100 100 100 100
None Yes 459 44 2 364 36.9 353 345 386
No 541 bh 8 63.6 63.1 647 655 61.4
Total 100 100 100 100 100 100 100
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Table 273: Activities Undertaken by Country of Residence (%) _ Jan to March17

ACTIVITY PARTICIPATION u.s.A Canada U.K. Caribbean South Other Total
America
lungle tours/ excursions Yes 72 8.2 18.7 42 31 9.9 6.0
Mo 92 8 91.8 81.3 95.8 96.9 90.1 94.0
Total 100 100 100 100 100 100 100
Hiking Yes L2 6.3 6.0 8.6 31 9.4 745
Mo 94.8 93.7 94.0 91.4 96.9 90.5 92.5
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 45 73 84 29 16 6.5 4.0
Mo 95.5 927 91.6 97.1 98.4 93.5 96.0
Total 100 100 100 100 100 100 100
Fishing Yes 6.7 76 11.4 27 31 8.2 46
Mo 93.3 92 4 88.6 973 96.9 91.8 95 4
Total 100 100 100 100 100 100 100
Bird watching Yes 46 6.0 167 94 7.8 47 8.2
Mo 95 4 84 .0 84 .3 90.6 922 953 91.8
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 6.6 7.9 127 8.2 52 7.3 79
Mo 934 92 1 a7.3 91.8 948 927 92 1
Total 100 100 100 100 100 100 100
Hunting Yes 2.2 1.3 10.8 A 16 43 1.7
Mo 97 8 98.7 89.2 99.5 98.4 957 98.3
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 12 4 12.0 223 479 31 11.6 8.0
Mo 87.6 8a.0 iy 951 96.9 88.4 92.0
Total 100 100 100 100 100 100 100
Other Yes 96 127 16.3 10.2 10.9 6.9 10.4
Mo 90 4 87.3 837 89.8 89.1 93.1 89.6
Total 100 100 100 100 100 100 100
None Yes 475 494 337 411 521 422 433
Mo h2.5 506 66.3 58.9 47 9 578 56.7
Total 100 100 100 100 100 100 100
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Table 274: Activities Undertaken by Country of Residence (%) _ April 17

ACTIVITY PARTICIPATION us.A Canada U.K. Caribbean South Other Total
America
Jungle tours/ excursions Yes 2.8 50 17.6 7.8 2.9 111 6.9
Mo 97.2 95.0 824 92 2 97 1 88.9 93.1
Total 100 100 100 100 100 100 100
Hiking Yes 1.2 6.9 19.6 Eh 29 33 50
Mo 98.8 93.1 80.4 94.5 97.1 96.7 95.0
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 8.9 8.9 17.6 42 14 33 59
Mo 91.1 91.1 82.4 95.8 98.6 96.7 94.1
Total 100 100 100 100 100 100 100
Fishing Yes 8.5 79 0 30 12.9 22 49
Mo 915 92 1 100.0 97.0 87.1 97 8 951
Total 100 100 100 100 100 100 100
Bird watching Yes 5.6 59 11.8 8.6 8.6 33 7.5
Mo 94 4 94 1 88.2 91.4 91.4 96.7 92 5
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 7.3 3.0 235 8.1 12.9 7.8 8.4
Mo 927 97.0 76.5 91.9 87.1 92 2 916
Total 100/ 100 100 100 100 100| 100
Hunting Yes 2.0 1.0 13.7 2 28 33 16
Mo 98.0 99.0 86.3 99.8 97 1 96.7 98 4
Total 100/ 100 100 100 100 100| 100
Boat trips/ excursions Yes g3 10.9 7.8 30 12.9 8.9 6.2
Mo 90.7 89.1 92.2 97.0 87.1 91.1 93.8
Total 100 100 100 100 100 100 100
Other Yes 9.3 13.9 7.8 12.9 171 200 12.8
Mo 90.7 86.1 922 87.1 829 80.0 a7.2
Total 100 100 100 100 100 100 100
None Yes 46.4 B34 353 436 40.0 344 438
Mo 536 465 647 56.4 60.0 656 562
Total 100/ 100 100 100 100 100 100
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Table 275: Activities Undertaken by Country of Residence (%) _ May17

ACTIVITY PARTICIPATION UsSA Canada U.K. Caribbean South Other Total
America
Jungle tours/ excursions Yes 26 13.9 0 7.8 165 6.0 7.6
No 97 4 86.1 100.0 922 84 5 94.0 924
Total 100 100 100 100 100 100 100
Hiking Yes 36 8.2 0 12.1 10.3 10.3 9.7
No 96.4 91.8 100.0 879 89.7 89.7 90.3
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 6.7 13.9 0 3.1 10.3 43 53
No 933 86.1 100.0 96.9 89.7 957 94.7
Total 100 100 100 100 100 100 100
Fishing Yes £1 114 0 9 6.9 g 30
No 94.9 88.5 100.0 99.1 931 991 97.0
Total 100 100 100 100 100 100 100
Bird watching Yes 0 114 0 6.1 1.7 6.0 £3
No 100.0 88.5 100.0 93.9 98.3 94.0 94.7
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 51 12.3 0 7.5 12.1 16.4 8.5
No 94.9 877 100.0 92.5 87.9 83.6 91.5
Total 100 100 100 100 100 100 100
Hunting Yes 0 7.4 0 8 0 0 1.2
No 100.0 92 6 100.0 992 100.0 100.0 98.8
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 12.3 16.4 36 2.6 8.6 121 7.0
No 877 83.6 96.4 97 4 914 879 93.0
Total 100 100 100 100 100 100 100
Other Yes 7T 5T 71 16.7 6.9 26 11.9
No 923 94 .3 929 83.3 931 97 4 88.1
Total 100 100 100 100 100 100 100
None Yes 56.9 541 89.3 333 39.7 KT 415
No 431 459 107 66.7 60.3 629 5B.5
Total 100 100 100 100 100 100 100
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Table 276: Activities Undertaken by Country of Residence (%) _ Junel?

ACTIVITY PARTICIPATION u.s.A Canada UK. Caribbean South Other Total
America
Jungle tours/ excursions Yes 13.9 17.6 222 58 £4 45 8.6
No 86.1 82.4 77.8 94.2 94.6 955 914
Total 100 100 100 100 100 100 100
Hiking Yes 15.9 0 0 8.6 0 3T 8.5
No 84.1 100.0 100.0 91.4 100.0 96.3 915
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 114 41 0 21 0 0 40
No 88.6 959 100.0 97.9 100.0 100.0 96.0
Total 100 100 100 100 100 100 100
Fishing Yes 41 41 3T 4.4 27 0 37
No 959 959 96.3 956 97.3 100.0 96.3
Total 100 100 100 100 100 100 100
Bird watching Yes 10.2 0 0 9.5 5.4 6.7 8.3
No 89.8 100.0 100.0 90.5 94 6 93.3 91.7]
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 15.5 .0 222 9.3 0 224 1.7
No 84.5 100.0 77.8 80.7 100.0 776 86.3
Total 100 100 100 100 100 100 100
Hunting Yes 0 0 0 9 0 0 A
No 100.0 100.0 100.0 99.1 100.0 100.0 99.5
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 20.0 8.1 3T 47 0 2.2 79
No 80.0 91.9 96.3 95.3 100.0 97.8 921
Total 100 100 100 100 100 100 100
Other Yes 7.3 0 7.4 126 18.9 134 10.8
No 92.7 100.0 92.6 ar.4 81.1 86.6 89.2
Total 100 100 100 100 100 100 100
None Yes 433 62.2 51.9 33.2 67.6 306 387
No 567 37.8 481 66.8 324 69.4 61.3
Total 100 100 100 100 100 100 100
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Table 277: Activities Undertaken by Country of Residence (%) _ April to Junel?

ACTIVITY PARTICIPATION U.5.A Canada U.K. Caribbean South Other Total
America
lungle tours/ excursions Yes 6.7 11.8 14.2 7.2 7.9 6.8 7.7
No 93.3 88.2 85.8 928 921 93.2 92.3
Total 100 100 100 100 100 100 100
Hiking Yes 7.1 57 84 8.7 4.8 5.9 7.7
No 929 943 90.6 91.3 952 94 1 92.3
Total 100 100 100 100 100 100 100
Botanical expeditions Yes g2 98 8.5 32 42 24 51
No 90.8 90.2 915 96.8 958 976 949
Total 100 100 100 100 100 100 100
Fishing Yes 6.0 8.4 R 27 8.5 R 3.9
No 94.0 91.6 991 97.3 915 99.1 96.1
Total 100 100 100 100 100 100 100
Bird watching Yes 5i 6.7 Ei 8.0 5 LB 7.0
No 94 3 933 943 92.0 945 94 .4 83.0
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 96 6.1 17.0 8.3 97 16.5 95
No 904 939 83.0 9.7 90.3 83.5 80.5
Total 100 100/ 100 100 100 100 100
Hunting Yes N 34 6.6 b 1.2 R 1.1
No 99.3 96.6 934 99.4 95.8 991 98.9
Total 100 100 100 100 100 100 100
Boat trips/ excursions Ves 14.0 12.5 ET 34 8.5 74 7.0
No 86.0 87.5 94.3 96.6 91.5 92.6 93.0
Total 100 100 100 100 100 100 100
Other Yes 8.1 7.1 7.5 14.1 13.9 1145 11.9
No 91.9 929 925 85.9 86.1 88.5 88.1
Total 100 100 100 100 100 100 100
None Yes 48.3 559 h3g 36.8 46.1 338 414
No i 44 1 46.2 63.2 539 66.2 58.6
Total 100 100 100 100 100 100 100
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Table 278: Activities Undertaken by Country of Residence (%) _ Jan to Junel?

ACTIVITY PARTICIPATION U.S.A Canada UK. Caribbean South Other Total
America
lungle tours/ excursions Yesg 6.9 10.0 16.9 56 5.3 8.0 6.8
No 931 90.0 83.1 94.4 94.7 92.0 93.2
Total 100 100 100 100 100 100 100
Hiking Yes 6.2 6.0 7.4 8.7 3.9 7.3 7.6
No 93.8 94.0 92 6 91.3 96.1 927 924
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 6.9 8.5 8.5 3.0 2.8 4.0 45
No 931 9.5 915 97.0 97.2 96.0 955
Total 100 100 100 100 100 100 100
Fishing Yes 6.3 8.0 7.4 27 5.6 38 4.3
No 937 92.0 926 97.3 94.4 96.2 95 7|
Total 100 100 100 100 100 100 1.00|
Bird watching Yes £2 6.4 11.8 8.8 6.7 £2 7.6
No 948 93.6 88.2 91.2 93.3 94 8 92.4
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 8.1 7.0 14.3 8.2 7.3 12.8 8.6
No 919 93.0 8a.7 91.8 927 87.2 914
Total 100 100 100 100 100 100 100
Hunting Yes 1.5 2.3 92 B 14 2.3 14
No 98.5 97.7 90.8 99.4 958.6 97.7 98.6
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 13.2 12.2 15.8 42 LB 51 7.5
No 86.8 87.8 842 958 94 .4 90.9 925
Total 100 100 100 100 100 100 100
Other Yes 8.8 10.0 12.9 12.0 12.3 96 1.1
No 91.2 90.0 87.1 8a8.0 8r.7 904 88.9
Total 100 100 100 100 100 100 100
None Yes 479 2.5 415 391 493 372 424
No 521 475 5.5 60.9 50.7 62.8 57.6
Total 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 126 of 246




Table 279: Activities Undertaken by Country of Residence (%) _Julyl17

ACTIVITY PARTICIPATION USA Canada UK, Caribbean South Other| Total
America
Jungle tours/ excursions Yes 6.1 91 10.7 8.3 1.2 74 7.3
No 839 90.9 89.3 917 988 82 6 927
Total 100 100 100 100 100 100 100
Hiking Yes 24 30 10.7 6.7 7.2 0 49
No 97 6 97.0 89.3 833 928 100.0 051
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 41 23 71 42 1.2 2.5 37
No 959 97 7 529 958 958 97 5 96.3
Total 100 100 100 100 100 100 100
Fishing Yes 8.8 45 36 2.8 48 25 46
No 91.2 955 96.4 97.2 952 97 5 954
Total 100 100 100 100 100 100 100
Bird watching Yes 2.4 38 71 97 6.0 99 6.9
No 976 96.2 529 90.3 94.0 901 931
Total 100/ 100 100 100 100 100/ 100
Air tours to the interior Yes 74 6.8 214 8.3 36 aT 76
No 926 93.2 76.6 M7 96.4 96.3 92 4
Total 100 100 100 100 100 100 100
Hunting Yes 1.7 8 36 3 1.2 0 8
No 98.3 492 86.4 997 988 100.0 992
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 12.2 11.4 71 472 0 25 6.6
No 87.8 88.6 829 958 100.0 87 5 034
Total 100 100 100 100 100 100 100
Other Yes 8.4 8.3 36 13.8 1.2 74 10.4
No 916 9.7 96.4 86.2 958 92 6 89.6
Total 100 100 100 100 100 100 100
None Yes 473 50.8 286 346 1.8 494 416
No 527 492 714 G54 482 506 L84
Total 100 100 100 100 100 100 100
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Table 280: Activities Undertaken by Country of Residence (%) _Aug 17

ACTIVITY PARTICIPATION UsA Canada UK. Caribbean South Other| Total
America
Jungle tours/ excursions Yes 47 2.3 19.0 59 23 8.1 55
No 953 97 7 81.0 94 1 97 7 91.9 94 5
Total 100 100 100 100 100 100 100
Hiking Yes a7 4.6 214 8.3 15 10.8 6.9
No 96.3 954 78.6 9.7 98.5 89.2 931
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 6.3 54 14.3 47 8 27 49
No 937 094 6 Be.7 853 692 073 851
Total 100 100 100 100 100 100 100
Fishing Yes 1.3 6.9 24 32 8 27 29
No 98.7 931 97 6 96.8 992 973 97 1
Total 100 100 100 100 100 100 100
Bird watching Ves g3 38 11.9 75 3.0 14 70
No 90.7 96.2 88.1 925 97.0 93.6 93.0
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 40 46 48 104 15.2 95 8.8
No 86.0 054 g5 2 896 84.8 805 1.2
Total 100 100 100 100 100 100 100
Hunting Yes 1.0 0 0 20 0 0 1.3
No 99.0 100.0 100.0 96.0 100.0 100.0 96.7
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 16.7 19.2 333 101 30 41 12.0
No 833 80.8 66.7 899 87.0 059 88.0
Total 100 100 100 100 100 100 100
Other Yes 8.7 8.5 24 1.5 23 95 94
No 913 915 97 6 86.5 97 7 90.5 806
Total 100 100 100 100 100 100 100
None Yes 38.3 33.8 a7 35.0 424 48.6 3r.0
No 61.7 66.2 64.3 65.0 576 014 63.0
Total 100 100 100 100 100 100 100
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Table 281: Activities Undertaken by Country of Residence (%) _Sep 17

ACTIVITY PARTICIPATION U.S.A Canada U.K. Caribbean South Other Total
America
Jungle tours/ excursions Yes 14 16.1 164 438 6.2 2.6 6.0
No 98.6 83.9 84.6 95.2 93.8 97.4 94.0
Total 100 100 100 100 100 100 100
Hiking Yes 135 i 3 11.8 52 52 95
No 86.5 99.3 96.9 88.2 94 .8 94 .8 90.5
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 77 7.3 46 32 1.0 39 44
No 92.3 92.7 95.4 96.8 99.0 96.1 95.6
Total 100 100 100 100 100 100 100
Fishing Yes 3.8 13.9 1.5 3T 21 1.3 44
No 96.2 86.1 98.5 96.3 97.9 98.7 956
Total 100 100 100 100 100 100 100
Bird watching Yes 1.0 2.2 77 10.3 31 39 6.7
No 99.0 97.8 92.3 89.7 96.9 96.1 93.3
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 53 15 10.8 133 16.5 1.7 10.7
No 94.7 98.5 89.2 86.7 83.5 88.3 89.3
Total 100 100 100 100 100 100 100
Hunting Yes 1.0 0 0 0 1.0 2.6 A
No 99.0 100.0 100.0 100.0 99.0 97.4 99.6
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 6.7 L8 4.6 58 £2 26 57
No 93.3 94 2 954 94 2 94 8 97.4 943
Total 100 100 100 100 100 100 100
Other Yes 5.3 1.5 1.5 95 1.0 39 6.5
No 94.7 98.5 98.5 90.5 99.0 96.1 93.5
Total 100 100 100 100 100 100 100
None Yes 44 2 51.8 415 258 258 403 335
No b5 8 452 h8.5 74.2 74.2 597 66.5
Total 100 100 100 100 100 100 100
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Table 282: Activities Undertaken by Country of Residence (%) _ July to Sep 17

ACTIVITY PARTICIPATION U.S.A Canada UK. Caribbean South Other Total
America
Jungle tours/ excursions Yes 4.4 9.3 15.6 6.2 3.2 6.0 6.2
Mo 95 6 90.7 84.4 938 96.8 94.0 93.8
Total 100 100 100 100 100 100 100
Hiking Yes 57 2.8 10.4 9.0 42 52 7.1
Mo 943 97.2 89.6 91.0 95.8 94 8 92.9
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 58 50 8.1 41 1.0 30 44
Mo 042 95.0 919 959 99.0 97.0 95.6
Total 100 100 100 100 100 100 100
Fishing Yes 47 8.5 22 3.2 2.2 2.2 3.9
Mo 953 91.5 97.8 96.8 97.8 97.8 96.1
Total 100 100 100 100 100 100 100
Bird watching Yes 4.6 3.3 8.9 9.0 3.8 £2 6.9
Mo 954 96.7 911 91.0 96.2 94 8 931
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 56 43 1.1 10.8 125 8.2 9.0
Mo 94.4 957 88.9 89.2 875 91.8 91.0
Total 100 100 100 100 100 100 100
Hunting Yes 1.2 3 N 9 b R 9
Mo 938.8 99.7 99.3 991 99.4 991 991
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 12 4 12.0 141 7.0 29 30 8.3
Mo a7.6 88.0 85.9 93.0 97 1 97.0 91.7)
Total 100 100 100 100 100 100 100
Other Yes 7.7 6.0 22 11.5 1.6 6.9 8.8
Mo 923 94.0 97.8 88.5 98.4 931 91.2
Total 100 100 100 100 100 100 100
None Yes 43.2 45.6 7.0 39 39.7 461 373
Mo 56.8 544 63.0 68.1 60.3 53.9 627
Total 100 100 100 100 100 100 100
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Table 283: Activities Undertaken by Country of Residence (%) _ Oct 17

ACTIVITY PARTICIPATION UsA Canada UK. Caribbean South Other Total
America
lungle tours/ excursions Yes 8.1 12.5 2.0 5.1 1.9 114 6.9
No 91.9 875 95.0 94.9 98.1 88.6 93.1
Total 100 100 100 100 100 100 100
Hiking Yes 2.0 6.6 | 7.8 57 91 6.2
No 98.0 934 100.0 92.2 943 90.9 93.8
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 4.0 22 2.0 438 0 6.8 38
No 96.0 97.8 958.0 952 100.0 93.2 96.2
Total 100 100 100 100 100 100 100
Fishing Yes 51 10.3 2.0 6.0 0 0 b6
No 94.9 89.7 958.0 94.0 100.0 100.0 94.4
Total 100 100 100 100 100 100 100
Bird watching Yes 4.0 51 41 7.8 .0 2.3 LB
No 896.0 949 95.9 922 100.0 97 7 94 .4
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 51 125 8.2 8.4 a8 6.8 8.8
No 90.9 875 91.8 91.6 96.2 93.2 91.2
Total 100 100 100 100 100 100 100
Hunting Yes 0 1.5 0 3 0 0 A
No 100.0 98.5 100.0 99.7 100.0 100.0 99.6
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 131 16.2 10.2 438 1.9 g1 8.6
No 86.9 83.8 89.8 95.2 98.1 90.9 91.4
Total 100 100 100 100 100 100 100
Other Yes 4.0 8.1 4.1 9.6 8.7 13.6 8.1
No 96.0 919 95.9 90.4 84.3 86.4 91.9
Total 100 100 100 100 100 100 100
None Yes 535 449 531 40.7 67.9 273 453
No 46.5 551 46.9 593 321 727 b4 7
Total 100 100 100 100 100 100 100
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Table 284: Activities Undertaken by Country of Residence (%) _ Nov 17

ACTIVITY PARTICIPATION U.S.A Canada UK. Caribbean South Other| Total
America
Jungle tours/ excursions Yes 13.5 43 0 (-] 26 15.9 7.5
Mo 86.5 957 100.0 925 97.4 84.1 925
Total 100 100 100 100 100 100 100
Hiking Yes 4.0 2.2 0 8.7 0 14 6.5
No 96.0 978 100.0 91.3 100.0 95.6 935
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 71 6.5 0 11 0 14 2.0
Mo 929 935 100.0 93.9 100.0 95.6 958.0
Total 100 100 100 100 100 100 100
Fishing Yes 10.3 3.6 17.9 24 0 15.9 45
Mo 89.7 96.4 82.1 97 6 100.0 84.1 95 5
Total 100 100 100 100 100 100 100
Bird watching Yes 1.6 2.9 .0 8.5 26 8.7 6.7
No 95.4 97 1 100.0 8915 97 4 91.3 933
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 71 43 0 75 26 10.1 6.7
Mo 929 957 100.0 925 974 89.9 933
Total 100/ 100 100 100 100 100/ 100/
Hunting Yes 1.6 0 0 A 0 0 A
Mo 95.4 100.0 100.0 99.6 100.0 100.0 99.6
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 15.9 15.2 51 29 6.6 43 £E
No 84 .1 84.8 949 97 1 934 957 945
Total 100 100 100 100 100 100 100
Other Yes 2.4 3.6 10.3 13.2 26 7.2 10.4
Mo 976 96.4 89.7 86.8 97.4 928 89.6
Total 100 100 100 100 100 100 100
None Yes 571 551 h6.4 322 776 23.2 39.6
No 429 449 436 6G7.8 224 76.8 60.4
Total 100 100 100 100 100 100 100
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Table 285: Activities Undertaken by Country of Residence (%) _ Decl7

ACTIVITY PARTICIPATION U.S.A Canada UK. Caribbean South Other Total
America
Jungle tours/ excursions Yes 3.9 6.3 29.7 46 0 5.1 6.5
No 96.1 937 70.3 954 100.0 949 835
Total 100 100 100 100 100 100 100
Hiking Yes 8.4 2.1 24.3 £.8 0 8.5 6.4
No 891.6 979 75.7 94 2 100.0 91.5 83.6
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 56 6.9 0 2.3 0 0 3.0
No 04 4 031 100.0 97 7 100.0 100.0 97.0
Total 100 100 100 100 100 100 100
Fishing Yes 218 74 257 11 0 0 59
No 78.2 926 74.3 96.9 100.0 100.0 94 1
Total 100 100 100 100 100 100 100
Bird watching Yes 45 53 14 L4 0 8.5 51
No 855 94.7 98.6 94.6 100.0 91.5 84.9
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 8.9 58 267 7.2 0 51 7.7
No 91.1 042 743 §2.8 100.0 849 923
Total 100 100 100 100 100 100 100
Hunting Yes 0 1.1 0 A 0 0 2
No 100.0 98.9 100.0 99.9 100.0 100.0 99.8
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 19.0 8.5 230 26 0 1.9 6.4
No 81.0 M5 770 97 4 100.0 83.3 936
Total 100 100 100 100 100 100 100
Other Yes 2.8 53 54 74 0 10.2 6.4
No 972 947 94 5 926 100.0 89.8 936
Total 100 100 100 100 100 100 100
None Yes 41.3 24 47.3 43.8 94 1 b89 497
No 8.7 47 6 527 5.2 59 44 1 50.3
Total 100 100 100 100 100 100 100
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Table 286: Activities Undertaken by Country of Residence (%) _ Oct to Decl7

ACTIVITY PARTICIPATION U.S.A Canada UK. Caribbean South Other Total
America
Jungle tours/ excursions Yes 7.9 7.6 114 6.0 1.7 11.0 7.0
No 92.1 92.4 88.6 94.0 98.3 89.0 93.0
Total 100 100 100 100 100 100 100
Hiking Yes 5.4 3.5 9.0 7.5 1.7 .8 6.4
No 94 6 96.5 91.0 92.5 958.3 942 93.6
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 57 L4 5 2.1 0 23 28
No 943 94 6 995 97.9 100.0 97.7 97.2
Total 100 100 100 100 100 100 100
Fishing Yes 14.1 7.1 16.9 2.5 0 6.4 h2
No 85.9 92.9 83.1 97.5 100.0 93.6 948
Total 100 100 100 100 100 100 100
Bird watching Yes 35 45 15 7.3 1.1 7.0 £9
No 96.5 955 98.5 927 958.9 93.0 941
Total 100 100 100 100 100 100 100
Air tours to the interior ¥es 8.4 7.3 114 [ 2.2 7.6 [R-]
No 91.6 927 88.6 925 97.8 92.4 925
Total 100 100 100 100 100 100 100
Hunting Yes A 9 0 3 0 0 3
No 99.5 99.1 100.0 99.7 100.0 100.0 99.7
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 16.6 12.7 12.9 31 33 47 6.5
No 83.4 8r.3 8r.1 96.9 96.7 95.3 93.5
Total 100 100 100 100 100 100 100
Other Yes 3.0 5.6 7.0 10.5 2.8 9.9 8.4
No 97.0 94.4 93.0 89.5 97.2 90.1 91.6
Total 100 100 100 100 100 100 100
None Yes 493 51.0 h22 39.8 79.4 355 44 6
No 50.7 490 47 8 60.2 206 64 5 hh 4
Total 100 100 100 100 100 100 100
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Table 287: Activities Undertaken by Country of Residence (%) _ July to Decl7

ACTIVITY PARTICIPATION U.S.A Canada UK, Caribbean South Other Total
America
Jungle tours/ excursions Yes 55 8.4 131 6.1 26 8.2 6.6
Mo 945 91.6 86.9 939 a7.4 91.8 934
Total 100 100 100 100/ 100 100 100
Hiking Yes 5.6 31 95 8.2 3.3 54 6.8
Mo 94.4 96.9 90.5 91.8 96.7 94 .6 93.2
Total 100 100 100 100 100 100 100
Botanical expeditions Yes 58 L2 36 a1 6 27 36
Mo 94.2 94.8 96.4 96.9 99.4 97.3 96.4
Total 100 100 100 100 100 100 100
Fishing Yes 7.9 7.8 1.0 2.8 14 4.0 45
Mo 921 922 89.0 97.2 93.6 96.0 955
Total 100 100 100 100 100 100 100
Bird watching Yes 42 38 45 8.1 2.8 £9 6.4
Mo 958 96.1 95.5 91.9 97.2 941 93.6
Total 100 100 100 100 100 100 100
Air tours to the interior Yes 6.5 L9 1.3 g1 a7 79 8.3
Mo 935 941 8a.7 90.9 91.3 921 9.7
Total 100 100 100 100 100 100 100
Hunting Yes 1.0 b 3 b A b b
Mo 99.0 99.4 99.7 99.4 99.6 99.5 99.4
Total 100 100 100 100 100 100 100
Boat trips/ excursions Yes 13.8 12.4 134 50 3.0 aT 74
Mo 86.2 87.6 86.6 95.0 a7.0 96.3 926
Total 100 100 100 100 100 100 100
Other Yes 6.1 £.8 51 11.0 2.0 8.2 8.6
Mo 939 94.2 94.9 89.0 93.0 91.8 914
Total 100 100 100 100/ 100 100 100
None Yes 452 48.5 461 36.0 043 416 40.8
Mo 548 515 53.9 64.0 457 h8.4 592
Total 100 100 100 100 100 100 100
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Table 288: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Jan 17

ACTIVITY PARTICIPATION U.5.A| Canada U.K.| Caribbean South Other| Total
America

No 91.3 933 935 993 100.0 97.0 96.8

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Nﬂtiﬂ‘nﬂl museums Yes 129 124 1.7 7.0 1.6 6.0 2.6
MNo a7 a7 6 883 930 984 940 914

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Bauxite mine Linden \II'ES 52 118 39 EE 15 45 EE
Mo 938 882 96.1 9372 984 955 9372

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Na 876 938 g922 874 96.8 970 296

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Mational IDngﬂrdEl'IE Yes 137 197 7a 1249 3.2 7h 1249
No 86.3 80.3 922 a7 96.8 925 a7.1

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Other Yes 4149 455 299 305 14.3 343 337
MNo 58.1 545 701 G9.5 aa.7 65.7 G6.3

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
None Yes 174 18.0 7a 57 175 224 10.6
Mo a26 a20 922 943 a25 776 a9.4

Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 289: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Febl7

ACTIVITY PARTICIPATION U.5.A] Canada U.K.| Caribbean South Other Total
America

Kaiteur Vasg 135 16.4 11 18 122 115 7.2
No 865 836 9849 881 878 Bas 928

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mational museums Yos 12.3 185 30.3 6.4 7.3 135 125
No 87T 805 697 836 927 B6.5 875

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bﬂuxite minE Li"dE" Yes a7 94 292 6.4 122 58 90
Mo 96.3 90.6 708 836 a7a 842 910

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mo 890 938 93.3 83y 732 g0.a a6.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mational ED‘D‘JF gardens. Yes 19.0 234 348 17.6 9.8 308 209
No 810 76.6 G5.2 g24 902 £9.2 791

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 3.1 6.3 438 13.1 49 17.3 13.2
No 969 938 56.2 B6.9 951 g27 86.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
MNone Yes 481 46.1 67 225 220 231 2849
Mo 5049 5349 933 7ih 780 76.9 711

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 290: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Marchl7

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean] South Other Total
America
Na 96.3 947 a8.7 99.8 a7.9 92.8 97.8
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
National museums Yes 15.2 M7 7.8 3.8 12,6 4.8 94
Na 84.8 B88.3 92.2 96.2 874 f5.2 90.6
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
Bauxite mine Linden |Yes 94 10.2 110 141 21 8.7 1.2
Na 90.6 89.8 89.0 85.9 97.9 91.3 88.8
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
Na 764 78.6 92.2 83.1 a0.5 91.3 88.1
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
National IU‘D,F gﬂrdens Yes 251 18.89 148 16.5 200 KX R 1849
Na 748 81.1 85.1 B35 80.0 fig.1 81.1
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
Other Yas 8.9 15.0 227 18.9 95 14.5 16.3
No 911 85.0 77.3 81.1 ap5 85.5 83.7
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
None Yes 38 3748 1.9 127 11 5.8 16.9
No f8.1 52.1 98.1 87.3 9g.8 042 83.1
Total 100.0 100.0, 100.0 100.0, 100.0 100.0 100.0,
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Table 291: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Jan to Marchl7

ACTIVITY PARTICIPATION U.S.A| Canada U.K.|Caribbean| South Other| Total
America
No 816 914 8745 99.2 865 831 6.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 134 13.9 15.0 5.8 8.0 18.6 9.8
No 86.6 86.1 85.0 842 820 814 an.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bﬂuxite minE LindE" Yas 6.6 105 144 a1 40 6.4 89
No 934 895 85.6 a0.9 86.0 936 81.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
No 84.4 877 825 Ba.7 g8.a a0.4 88.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Nati[}nﬂl IUDI‘ gﬂ[den5 Yes 18.8 203 18.8 151 126 229 17.0
No 81.2 797 81.3 849 874 77.1 830
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yas 207 234 303 23.0 10.1 223 225
No 79.3 76.6 69.7 77.0 ga.4 777 775
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yas 30.8 330 47 115 106 16.5 17.2
No f9.2 7.0 853 BRA 804 815 828
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 292: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Aprill7

ACTIVITY PARTICIPATION |  U.S.A[ Canada U.K.|Caribbean| South| Other|  Total
America
No 951 042 98.7 98.6 925 982 972
Total 100.0 1000 100.0 100.0  100.0 100.0f  100.0
National museums  |Yes A 63 146 22 1§ 363 30
No 929 937 854 043 8.2 637 91.0
Total 100.0 1000 100.0 100.0  100.0 100.0f  100.0
Bauxite mine Linden |Yes A i 1 141 43 188 N7
No 929 96.3 821 859 957 832 883
Total 100.0 1000 100.0 100.0  100.0 100.0f  100.0
Historical buildings  |Ves 105 63 158 il 54 44 70
No 895 937 841 95.0 94 6 956 930
Total 100.0 1000 100.0 100.0  100.0 100.0f  100.0
National IUU‘IEH[[IE"E Yes 147 105 208 175 12.9 230 175
No 853 895 70.2 825 871 R 825
Total 100.0 1000 100.0 100.0  100.0 100.0f  100.0
Other Yes 71 LR 272 255 [k 10 195
No 829 96.9 728 745 925 68.0 805
Total 100.0 1000 100.0 100.0  100.0 100.0f  100.0
None Yes 444 424 9.3 [ [k 27 172
No 56 76 90.7 927 925 973 828
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 293: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Mayl7

ACTIVITY PARTICIPATION U.S.A] Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 115 19.6 4.0 16 04 38 14
No 885 804 86.0 aa 4 806 6.2 82 A
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National museums Yes 148 84 131 34 04 h8 87
No 5.2 01.6 86.9 46,6 a0.6 042 91.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 8. 1.0 196 104 4.7 9.6 104
No 911 830 804 9.6 853 a0 4 9.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mo 715 Bdf 804 0.7 804 823 B35
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National IDD}'EE[[‘E"E Yes 238 16.9 337 141 113 212 194
No 76.2 84.1 6.3 86.9 88.2 78.8 80.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 132 18.2 36.2 187 ha 77 18.3
No 86.8 818 G328 81.3 841 823 817
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None ¥Yes 320 294 2h 17 7.1 ha 16.3
No £8.0 70.6 975 923 029 042 837
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 294: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Junel7

ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other, Total
America
Mo 83.2 871 05.4 957 98.2 a0.2 93.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Natinnﬂl museums Yes 14.9 11.0 257 87 77 134 13.8
No 85.1 89.0 74.3 91.3 823 86.6 B6.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
BﬂuxitE minE Linden Yes 13.0 94 19.1 136 46 9.8 13.2
Mo 87.0 90.6 809 864 954 902 86.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mo 771 787 90.2 86.0 977 86.6 83.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
National ID‘D}' gﬂrdens Yes 24.9 204 257 236 8.2 195 23.3
Mo 75.1 79.6 74.3 76.4 90.8 805 76.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Yes 2.3 22 215 16.2 9.2 171 9.9
No a7y a7.a 78.5 838 80.8 829 80.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 387 43.0 24 184 9.2 11.0 26.4
Mo 61.3 52.0 97 6 816 90.8 890 736
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 295: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _April to Junel?

ACTIVITY PARTICIPATION U.5.A] Canada U.K.|Caribbean| South Other Total
America
No 924 87.0 96.2 97.4 948 951 94 4
Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
National museums YES 13? QEI 2':'2 BD 94 223 112
No a6.3 91.0 79.8 94.0 90.6 T aa.a
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 111 7.2 19.0 129 45 13.0 121
Mo 8849 928 81.0 871 955 87.0 874
Total 100.0 100.0 100.0 100.0/ 100.0 100.0 100.0
Mo 776 844 a6.4 905 945 918 858
Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
National 100{garden5 Yes 231 16.4 286 18.9 "o 215 207
No 769 836 714 a1.1 a9.0 7ah 79.3
Total 100.0 100.0 100.0 100.0, 100.0 100.0 100.0
Other Yes 5.6 7.2 265 202 78 215 147
No 94 4 928 735 79.8 922 7ah 85.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Vac 38.0 41.0 38 116 8.1 6.1 21.3
Mo 62.0 59.0 96.2 884 9149 938 a7
Total 100.0 100.0 100.0 100.0/ 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 296: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Jan to Junel?

ACTIVITY PARTICIPATION U.5.A| Canada U.K.| Caribbean South Other Total
America
Mo 922 88.8 96.6 93.2 955 94.3 95.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
MNational museums Yes 137 11.0 18.6 59 8.9 207 107
No 86.3 89.0 814 04.1 911 79.3 89.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Bauxite mine Linden |Yes 100 8.6 176 1.3 43 101 10.8
No a0.0 014 824 83y 957 899 89.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Mo 79.3 85.8 88.2 893 923 91.3 B6.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Nﬂtinnal lonfgﬂrdens Yes 220 18.0 287 17.2 11.6 221 19.3
Mo 73.0 82.0 74.3 828 884 779 80.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Other Ves 94 13.9 276 214 8.7 218 17.6
No 908 86.1 724 736 91.3 78.2 824
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
None Yes 36.2 T 4.1 11.6 91 10.6 19.8
No 63.8 62.3 95.9 8.4 90.9 804 80.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 297: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Julyl7
ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 2T 50.0 214 422 44 6 64.2 46.8
Mo 473 50.0 786 7.8 554 3.8 3.2
Total 100 100 100 100 100 100 100
Nﬂtinnal museums \II'ES 95 159 214- 33 BD D EE
Mo 90.5 841 78.6 96.7 94.0 100.0 934
Total 100 100 100/ 100 100 100 100/
Bauxite mine Linden |Yes 8.4 3.0 0 106 7.2 25 8.2
Mo 916 a7.0 100.0 884 92.8 a7.5 g91.8
Total 100 100 100 100 100 100 100
Historical buildings  |[Yes 24 30 71 17 12 25 2.2
No a7 .6 a7.0 929 98.3 958.8 a7.5 g7.a
Total 100 100 100 100 100 100 100
Nﬂtinnﬂl EDngﬂrdEHE Yes 95 14.4 17.8 118 10.8 8.6 11.4
Mo 90.5 856 321 ag.2 88.2 914 a8.6
Total 100 100 100 100 100 100 100
Other Yes 15.2 15.2 214 13.3 9.6 12.3 138
Mo 84.3 g4.8 78.6 86.7 90.4 g7.7 86.1
Total 100 100 100/ 100 100 100 100/
None Ves 8.4 6.1 14.3 11.1 0 0 8.4
Mo 916 8939 857 888 100.0 100.0 g91.6
Total 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 145 of 246



Table 298: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Aug 17

ACTIVITY PARTICIPATION U.5.A] Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 450 431 333 391 55.3 405 420
Mo 55.0 56.9 G6.7 60.9 447 595 58.0
Total 100 100 100 100 100 100 100
NatiDnal museums Yes 3.0 4.6 a5 2.2 15 hd 249
Mo 87.0 054 80.5 97.8 88.5 94.6 87.1
Total 100 100 100 100 100 100 100
Bauxite mine Linden |Yes 7.3 154 16.7 14.4 B 54 114
Mo 927 84.6 833 856 992 94 6 Bag
Total 100 100 100 100 100 100 100
Historical buildings |Yes 47 6.9 7.1 3T 5.3 27 44
No 953 931 9249 96.3 947 973 956
Total 100 100 100 100 100 100 100
NEItiDI'IEI| EDDI gﬂrdenE Yes 16.7 115 452 194 45 122 17.2
Mo 833 885 548 806 955 8738 8243
Total 100 100 100 100 100 100 100
Other Yes 16.3 16.9 387 26.5 23 10.8 208
Mo 83.7 831 4.3 735 877 go.2 79.2
Total 100 100 100 100 100 100 100
Mone Yes 43 10.0 95 6.1 15 122 6.1
Mo 957 90.0 905 9349 935 878 8349
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 299: Attractions Visited During Stay by Country of Residence (Multiple Response
%) Sep 17

ACTIVITY PARTICIPATION u.s5.A| Canada U.K.| Caribbean South Other Total
America
Kaiteur Yes ara 65.0 385 271 340 299 343
Mo 63.0 350 615 7249 G6.0 701 657
Total 100 100 100 100 100 100 100
Nﬂtiﬂ‘nﬂl museums YEE -“:'E ? 15 11 4-1 13 29
Mo ao4 993 985 939 959 937 a7 1
Total 100 100 100 100 100 100 100
Bauxite mine Linden |Yes 96 95 46 138 8.2 13.0 11.7
Mo 904 905 954 86.2 91.8 a7.0 28.3
Total 100 100 100 100 100 100 100
Mo 74 100.0 938 95 6 94 8 94 8 928
Total 100 100 100 100 100 100 100
Mational ED‘D‘I gﬂrdens. Yes 115 51 215 195 6.2 16.9 155
Mo ae8.5 949 785 205 938 8331 845
Total 100 100 100 100 100 100 100
Other Yes 154 36 92 229 6.2 208 17.4
Mo a4 964 90.8 LA 938 792 326
Total 100 100 100 100 100 100 100
MNone Yes 24 i TT 558 5.2 39 4.4
Mo 97 .6 9983 923 94 5 94 8 96.1 95 6
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 300: Attractions Visited During Stay by Country of Residence (Multiple Response
%) July to Sep 17

ACTIVITY PARTICIPATION U.5.A] Canada LLK.| Caribbean South Other Total
America
Kaiteur Yes 458 5249 333 361 458 453 411
Mo 42 47 1 66.7 3.9 A4 2 54T 8.9
Total 100 100 100 100 100 100 100
Nﬂtiﬂ‘nﬂl museums YEE ?3 ?D 81 21 35 22 4':'
Mo 927 93.0 9149 97 9 96.5 978 86.0
Total 100 100 100 100 100 100 100
Bauxite mine Linden |Yes 8.3 93 T4 131 4.8 6.9 10.5
Mo 917 0.7 926 86.9 952 931 go.5
Total 100 100 100 100 100 100 100
Mo 915 967 933 96 .6 958 96.6 854
Total 100 100 100 100 100 100 100
Mational EDD‘,"I gﬂrden5 ¥es 127 10.3 281 17 .2 6.7 125 14.8
Mo ar.3 287 714 g2.8 933 a7.h 852
Total 100 100 100 100 100 100 100
Other Yes 15.8 118 20.0 215 5.4 147 176
Mo a4z 282 a0.0 [i=Rs 94 6 35.3 824
Total 100 100 100 100 100 100 100
Mone Yes 53 55 9.6 73 272 5.2 6.3
Mo 947 94 5 a0.4 927 a7 .8 94 8 837
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 301: Attractions Visited During Stay by Country of Residence (Multiple Response
%) _Oct 17

ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 515 434 55.1 36.1 491 241 418
Mo 485 56.6 449 63.9 509 65.9 58.2
Total 100 100 100 100 100 100 100
NatiDnal museums Yes a8.1 14.0 6.1 2.1 K] K] h.2
Mo 91.9 86.0 93.9 87.49 100.0 100.0 94.8
Total 100 100 100 100 100 100 100
Bauxite mine Linden |Yes 51 11.8 6.1 3.1 1.8 6.8 N
Mo 949 882 9349 91.9 98.1 932 923
Total 100 100 100 100 100 100 100
Historical buildings  |Yes 4.0 29 6.1 24 94 6.8 38
Mo 96.0 971 9349 976 90.6 932 96.2
Total 100 100 100 100 100 100 100
Nﬂtiﬂ‘nﬂl EDDI gﬂrdens. Yesg 121 16.49 8.2 18.4 9.4 205 16.0
Mo 879 831 9138 816 90.6 795 84.0
Total 100 100 100 100 100 100 100
Other Yes 14.1 199 16.3 16.6 13.2 136 16.4
Mo 85.9 801 837 834 86.8 864 836
Total 100 100 100 100 100 100 100
Mone Yes 40 147 A 9.6 19 6.8 8.4
Mo 96.0 853 100.0 904 98.1 932 91.6
Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 149 of 246




Table 302: Attractions Visited During Stay by Country of Residence (Multiple Response

%) _Nov 17
ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 63.5 514 66.7 30.1 61.8 36.2 387
Mo 36.5 486 333 69.9 38.2 63.8 61.3
Total 100 100 100 100 100 100 100]
NatiDnal museums Yes 8 6.5 0 14 0 29 17
Mo 89.2 835 100.0 8a.g 100.0 a7.1 88.3
Total 100 100 100 100 100 100 100]
Bauxite mine Linden |Yes a7 101 15.4 17 0 15.9 111
Mo 91.3 8849 a4.6 88.3 100.0 841 g8.9
Total 100 100 100 100 100 100 100]
Historical buildings |Yes 7.1 109 13 2.0 13.2 14 37
MNo 9249 891 987 98.0 86.8 98.6 86.3
Total 100 100 100 100 100 100 100]
NﬂtiDnﬂI EDngElrdEHE Yes 111 145 13 17 .6 5.3 203 15.4
Mo 8e.9 855 98.7 824 947 797 B4.6
Total 100 100 100 100 100 100 100]
Other Yes 5.6 94 2.6 14.3 349 4.3 11.8
Mo 844 80.6 a7.4 85.2 86.1 857 882
Total 100 100 100 100 100 100 100]
MNone Yes 71 29 A 129 1.3 101 101
Mo 9249 a7 .1 100.0 a7.1 9g8.7 298.9 gog9
Total 100 100 100 100 100 100 100|

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Surveys Department
Bureau of Statistics
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Table 303: Attractions Visited During Stay by Country of Residence (Multiple Response

%) _Dec 17
ACTIVITY PARTICIPATION U.5.A| Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 36.9 51.3 459 17.8 255 18.6 26.4
Mo 63.1 487 541 822 745 814 736
Total 100 100 100 100 100 100 100]
NatiDnal museums Yes 6.1 79 41 19 20 3.4 3.4
Mo 83.9 821 85.9 881 82.0 86.6 86.6
Total 100 100 100 100 100 100 100]
Bauxite mine Linden |Yes 201 6.9 1.4 10.4 20 5.1 10.0
Mo 7949 93.1 98.6 29.6 98.0 949 a0.0
Total 100 100 100 100 100 100 100]
Historical buildings  |Yes 6.7 37 5.4 1.9 2.0 6.8 31
No 93.3 96.3 94 .6 98.1 93.0 932 96.9
Total 100 100 100 100 100 100 100]
NﬂtiDnﬂI EDDI gﬂrdenE Yes 151 138 95 133 0 6.8 126
Mo 849 86.2 a0.5 86.7 100.0 932 av.4
Total 100 100 100 100 100 100 100]
other Yes 16.2 11.6 14 14.9 20 10.2 137
Mo 838 884 826 85.1 82.0 89.8 86.3
Total 100 100 100 100 100 100 100]
MNone Yes 7.3 21 6.8 36.5 G4.7 42 4 27 .6
Mo 927 a7.9 932 63.5 353 7.6 724
Total 100 100 100 100 100 100 100|

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 304: Attractions Visited During Stay by Country of Residence (Multiple Response

%) Oct to Dec 17

ACTIVITY PARTICIPATION U.5.A] Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 438 490 56.2 26.4 478 207 346
Mo 51.2 51.0 438 736 522 703 65.4
Total 100 100 100 100 100 100 100]
Nﬂtiﬂ‘nﬂl museums Yes 5.0 93 3.0 17 il 23 31
Mo 85.0 80.7 87.0 88.3 894 a7.7 86.9
Total 100 100 100 100 100 100 100]
Bauxite mine Linden |Yes 129 93 2.0 107 1.1 99 10.0
Mo a7 907 92.0 893 939 901 90.0
Total 100 100 100 100 100 100 100]
Historical buildings |Yes 6.2 5.6 4.0 2.0 8.9 47 33
No 938 94 4 96.0 88.0 911 953 965
Total 100 100 100 100 100 100 100]
NﬂtiDnﬂI EDDI gﬂrdens Yesg 131 149 6.0 16.1 5.0 157 14.4
Mo 869 85.1 94.0 839 95.0 843 856
Total 100 100 100 100 100 100 100]
Other Yes 124 134 55 15.1 6.1 a7 135
Mo 87.6 86.6 845 849 83.9 81.3 86.5
Total 100 100 100 100 100 100 100]
MNone Yes 6.4 6.0 25 213 19.4 203 16.5
Mo 936 94.0 975 787 206 797 835
Total 100 100 100 100 100 100 100]

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 305: Attractions Visited During Stay by Country of Residence (Multiple Response

%) _July to Dec 17

ACTIVITY PARTICIPATION u.5.A] Canada U.K.|Caribbean| South Other Total
America
Kaiteur Yes 268 50.8 470 311 465 326 379
Mo 53.2 492 53.0 68.9 535 614 621
Total 100 100 100 100 100, 100 100]
Nﬂtiﬂ‘"ﬂl museums Yes 6.5 8.2 5.1 19 2.4 22 36
Mo 93.5 91.8 949 931 a7 .6 a7.8 96.4
Total 100 100 100 100 100, 100 100]
Bauxite mine Linden |Yes 94 93 7T 11.8 358 8.2 103
Mo a0.1 a0.7 923 88.2 96.5 91.8 897
Total 100 100 100 100 100, 100 100]
Mo 923 955 949 a7.3 941 96.0 9549
Total 100 100 100 100 100, 100 100]
Mational EDDI gﬂrdens. Yes 128 128 149 16.6 6.1 139 14 6
Mo ar.2 a7z 851 834 9349 86.1 854
Total 100 100 100 100 100, 100 100]
Other Yes 147 126 11.3 18.2 T 121 15.6
Mo 85.3 ar4 887 81.8 94 3 a7.a 844
Total 100 100 100 100 100, 100 100]
MNone Yes 5.7 5.8 54 14.5 8.5 116 11.2
Mo 943 942 94 6 855 915 ge.4d 88.8
Total 100 100 100 100 100, 100 100|

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 306: Rating of Product Components (%) _Jan 17

PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 8.8 9.1 29.5 24.3 28.2 100
Travel agents 2.7 8.3 20.7 14.4 53.8 100
Immigration 3.3 9.5 30.4 27.1 29.8 100
Customs 2.8 9.0 32.1 26.1 29.9 100
Accommeodation 2.1 10.4 28.7 25.1 33.8 100
Restaurants 4.0 11.9 32.2 14.1 37.9 100
Night life 5.0 13.9 19.9 9.2 51.9 100
Hotel staff 1.9 8.8 21.0 13.1 55.2 100
Security 7.8 15.8 19.0 13.6 43.8) 100
Friendliness of people 3.0 9.9 29.6 27.1 30.5 100
Taxis/ hired cars 1.9 6.9 35.5 23.4 32.4 100
Tours/ excursions 0.5 3.3 16.3 5.8 74.0 100
Other 0.3 0.0 1.1 0.1 98.0 100

Table 307: Rating of Product Components (%) Feb17

PRODUCT COMPONENTS Poor| Awverage Good| Excellent|Not Stated Total
Airline connections 7.8 14.4 28.0 22.7 27.0 100
Travel agents 4.2 8.1 20.6 121 55.1 100
Immigration 4.3 14.8 317 22.1 27.2 100
Customs 4.0 12.2 32.9 21.3 29.6 100
Accommeodation 2.8 13.9 29.3 24.2 29.7 100
Restaurants 1.9 17.6 30.0/ 15.4 35.1 100
Might life 4.7 15.5 16.4 8.0 535.4 100
Hotel staff 3.7 10.7 214 17.0 47.2 100
Security 6.5 14.5 25.5 13.0 40.4 100
Friendliness of people 1.3 11.0 30.2 28.3 29.2 100
Taxis/ hired cars 0.9 7.9 33.7 23.3 34.3 100
Tours/ excursions 0.2 4.6 12.6 10.5 72.1 100
Other 0.2 0.0 0.2 0.0 99.6 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 308: Rating of Product Components (%) _March17

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 6.4 11.4 32.2 19.5 30.4 100
Travel agents 3.0 9.2 20.2 9.7 57.9 100
Immigration 2.9 10.2 35.0 18.2 33.8 100
Customs 2.9 10.2 35.2 19.1 32.0 100
Accommodation 14 10.5 32.2 21.3 34.6 100
Restaurants 2.0 14.2 29.9 13.0 41.0 100
Night life 0.5 12.5 17.4 0.0 57.0 100
Hotel staff 1.7 7.3 26.9 16.7 47.5 100
Security 4.1 12.3 27.5 13.6 42.5 100
Friendliness of people 2.4 7.9 27.8 27.3 34.5 100
Taxis/ hired cars 1.3 7.4 29.5 21.8 40.0 100
Tours/ excursions 0.8 4.2 14.2 11.1 69.7 100
Other 0.0 0.2 0.8 0.6 98.4 100

Table 309: Rating of Product Components (%) _Jan to Marchl7

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 7.5 115 30.4 21.7 28.9 100
Travel agents 3.2 8.6 20.5 11.7 56.0 100
Immigration 34 11.1 32.8 21.8 30.9 100
Customs 3.1 10.3 33.7 217 31.1 100
Accommodation 2.0 11.3 30.4 23.2 33.2 100
Restaurants 2.6 14.3 30.6 13.9 38.6 100
Might life 5.0 13.7 17.9 1.7 35.1 100
Hotel staff 2.2 8.6 23.8 15.7 49.7 100
Security 5.8 13.9 24.5 13.5 42.4 100
Friendliness of people 2.3 9.3 28.9 27.5 32.0 100
Taxis/ hired cars 1.4 7.3 32.3 22.6 36.3 100
Tours/ excursions 0.6 4.0 14.4 9.4 71.6 100
Other 0.1 0.1 0.8 0.3 98.7 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 155 of 246



Table 310: Rating of Product Components (%) _Aprill7

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 9.2 13.0 30.2 23.5 24.0 100
Travel agents 4.5 8.0 21.0 14.6 514 100
Immigration 3.7 12.4 35.8 22.7 25.4 100
Customs 3.5 12.3 34.9 24.5 24.8 100
Accommeodation 1.7 8.8 33.5 26.9 29.1 100
Restaurants 3.2 14.6 32.5 13.9 35.8 100
Night life 6.8 11.6 20.7 12.0 48.9 100
Hotel staff 2.2 8.7 28.1 15.7 45.2 100
Security 7.2 14.2 22.4 13.5 428 100
Friendliness of people 3.0 10.7 338 25.5 27.0 100
Taxis/ hired cars 1.3 9.3 32.5 23.2 33.6 100
Tours/ excursions 1.9 5.7 13.6 9.5 63.3 100
Other 0.4 0.0 1.5 0.0 96.9 100

Table 311: Rating of Product Components (%) May17

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 6.6 10.3 23.6 25.8 33.6 100
Travel agents 4.4 7.8 20.5 16.5 50.8 100
Immigration 2.9 9.0 26.1 25.0 37.0 100
Customs 3.0 9.6 26.7 23.0 35.1 100
Accommodation 1.9 7.3 28.3 25.5 37.0 100
Restaurants 2.0 10.6 26.3 18.4 42.7 100
Night life 4.7 7.9 21.4 13.8 52.2 100
Hotel staff 1.8 5.3 20,0 22.7 50.2 100
Security 4.7 11.5 23.1 18.0 42.6 100
Friendliness of people 2.5 7.9 26.5 23.9 39.1 100
Taxis/ hired cars 2.0 5.9 28.3 22.3 41.6 100
Tours/ excursions 1.2 6.8 16.5 11.1 64.4 100
Other 0.0 0.2 16 0.4 97.8 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 312: Rating of Product Components (%) _June 17

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 8.2 12.3 31.1 18.7 29.8 100
Travel agents 2.3 9.0 18.5 11.7 58.2 100
Immigration 3.9 10.9 34.3 19.9 31.0 100
Customs 2.8 12.2 34.9 19.2 30.9 100
Accommeodation 18 13.0 27.3 25.1 32.8 100
Restaurants 2.7 12.4 30.1 15.6 39.2 100
Night life 9.5 121 18.3 6.0 54.1 100
Hotel staff 2.4 9.8 22.7 16.0 49.1 100
Security 4.7 14.0 28.2 13.3 39.8 100
Friendliness of people 3.9 10.2 294 248 31.7 100
Taxis/ hired cars 1.9 11.2 26.1 22.0 38.8 100
Tours/ excursions 0.9 6.8 18.9 10.7 62.7 100
Other 0.6 0.2 0.8 1.0 97.4 100

Table 313: Rating of Product Components (%) _April to June 17

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 8.0 11.9 28.3 22.8 29.1 100
Travel agents 3.8 8.5 20.1 14.2 53.3 100
Immigration 3.5 10.8 32.0 22.0 31.0 100
Customs 3.1 11.4 32.2 23.2 30.2 100
Accommeodation 1.8 9.6 29.8 25.8 32.9 100
Restaurants 2.6 12.6 29.7 16.0 39.2 100
Might life 6.9 10.5 20.2 10.7 51.7 100
Hotel staff 2.1 7.9 23.7 18.2 48.1 100
Security 5.0 13.2 24.5 15.0 41.8 100
Friendliness of people 3.1 9.6 30.0 24.7 32.6 100
Taxis/ hired cars 1.7 8.8 29.1 22.5 37.9 100
Tours/ excursions 1.4 6.4 18.3 10.4 63.5 100
Other 0.3 0.3 1.3 0.7 97.4 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 314: Rating of Product Components (%) _Jan to June 17

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 7.7 11.7 29.3 222 29.0 100
Travel agents 3.5 8.6 20.3 12.9 54.7 100
Immigration 3.4 11.0 324 22.2 31.0 100
Customs 3.1 10.8 33.0 224 30.6 100
Accommeodation 19 10.5 30.1 24.5 33.1 100
Restaurants 2.6 13.5 30.2 14.9 38.9 100
Night life 6.3 12.2 19.0 9.2 534 100
Hotel staff 2.2 8.3 23.7 16.9 48.9 100
Security 5.7 13.6 24.5 14.2 421 100
Friendliness of people 2.7 9.4 29.4 26.2 32.3 100
Taxis/ hired cars 1.5 8.0 30.8 22.6 37.1 100
Tours/ excursions 0.9 5.2 16.3 9.9 67.7 100
Other 0.2 0.2 1.0 0.5 98.1 100
Table 315: Rating of Product Components (%) _July17
PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 4.8 14.2 35.1 21.0 24.9 100
Travel agents 1.8 10.1 24.1 13.0 51.0 100
Immigration 5.2 11.6 334 22.2 27.6 100
Customs 5.4 121 34.6 22.0 25.9 100
Accommeodation 1.7 9.2 30.7 28.1 30.2 100
Restaurants 2.3 9.8 28.9 23.8 35.1 100
Night life 6.8 6.8 21.4 14.0 51.1 100
Hotel staff 2.1 9.3 22.4 17.3 43.8 100
Security 8.5 16.1 24.6 15.5 35.3 100
Friendliness of people 2.4 8.8 29.9 32.9 26.0 100
Taxis/ hired cars 1.7 9.9 23.9 28.4 36.1 100
Tours/ excursions 1.5 4.1 15.9 13.0 65.4 100
Other 0.1 0.7 a4.7 1.2 93.3 100

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 316: Rating of Product Components (%) _Aug 17

PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 8.0 126 29.6 16.6 33.2 100
Travel agents 3.8 10.7 23.5 11.2 50.7 1001
Immigration 4.3 12.2 30.1 20.0 334 100
Customs 4.3 11.0 31.9 19.2 33.0 100
Accommodation 2.4 10.5 27.0 24.2 35.9 100
Restaurants 2.4 12.5 26.7 16.9 41.6 100
Might life 9.0 9.7 17.6 9.3 54.4 100
Hotel staff 1.1 7.5 22.6 14.7 540 100
Security 10.3 14.2 22.9 10.6 41.9 100
Friendliness of people 3.0 124 23.5 27.1 34.1 100
Taxis/ hired cars 1.6 7.6 25.5 25.6 39.8 100/
Tours/ excursions 1.1 5.4 18.0 9.9 65.7 100
Other 0.2 0.7 1.7 0.0 96.8 100

Table 317: Rating of Product Components (%) Sep 17

PRODUCT COMPONENTS Poor| Average Good| Excellent]|Not Stated Total
Airline connections 7.3 15.1 28.7 16.2 32.7 100
Travel agents 2.6 10.7 26.1] 11.5 49.0 100
Immigration 4.7 11.5 32.7 19.0 32.2 100
Customs 3.0 10.8 33.7 16.06 33.2 100
Accommodation 18 7.5 31.3 22.4 36.9 100
Restaurants 2.0 10.5 29.3 13.7 44.4 100
Night life 5.5 12.7 20.4 6.0 55.4 100
Hotel staff 0.9 3.1 22.7 15.9 35.3 100
Security 7.9 14.0 21.1 13.7 43.3 100
Friendliness of people 24 8.9 28.7 22.6 37.4 100
Taxis/ hired cars 1.6 10.0 26.7 21.1 40.5 100
Tours/ excursions 1.0 4.9 16.5 7.2 70.4 100
Other 0.3 0.5 18 15 95.9 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 318: Rating of Product Components (%) _July to Sep 17

PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 6.8 13.9 31.0 17.8 30.5 100
Travel agents 2.8 10.5 24.5 11.8 50.3 100
Immigration 4.7 11.8 32.0 20.3 31.2 100
Customs 5.1 11.3 33.3 19.2 31.1 100
Accommeodation 2.0 9.2 29.5 24.8 34.5 100
Restaurants 2.2 11.0 28.2 18.0 40.5 100
Might life 7.2 9.8 19.6 9.7 53.7 100
Hotel staff 1.4 7.3 22.0 15.9 52.8 100
Security 9.0 14.7 22.8 13.1 40.3 100
Friendliness of people 2.6 10.2 27.1 274 32.7 100
Taxis/ hired cars 1.6 9.1 25.4 25.0 38.9 100
Tours/ excursions 1.2 4.8 16.9 10.0 67.1 100
Other 0.2 0.0 2.0 1.1 95.4 100

Table 319: Rating of Product Components (%) Oct 17

PRODUCT COMPONENTS Poor| Average Good| Excellent]Not Stated Total
Airline connections 2.9 11.7 26.9 16.5 42.0 100
Travel agents 14 5.2 23.1 13.0 57.2 100
Immigration 2.1 7.3 30.1 17.3 43.2 100
Customs 1.2 7.1 31.0 17.3 43.4 100
Accommeodation 1.4 8.1 23.1 22.3 45.0 100
Restaurants 1.4 9.7 239 16.8 48.2 100
Night life 5.6 9.8 13.6 9.4 61.4 100
Hotel staff 1.8 7.3 19.0 16.1 55.6 100
Security 3.8 12,1 21.1 14.8 48.2 100
Friendliness of people 0.9 7.1 21.7 251 45.3 100
Taxis/ hired cars 0.9 5.9 22.8 20.5 49,9 100
Tours/ excursions 0.5 3.7 12.2 9.3 74.3 100
Other 1.3 1.3 0.8 2.5 94.1 100
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Table 320: Rating of Product Components (%) _Nov 17

PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 6.2 11.8 26.9 18.4 36.7 100
Travel agents 1.9 9.0 25.0 15.0 49.1 100
Immigration 24 10.7 23.8 23.2 38.0 100
Customs 3.1 10.3 27.7 23.0 35.9 100
Accommeodation 1.0 10.7 27.3 25.6 35.4 100
Restaurants 1.2 11.2 27.5 17.1 43.0 100
Might life 8.1 11.4 16.5 12.1 51.9 100
Hotel staff 1.8 6.1 23.5 21.5 47.1 100
Security 3.7 10.4 234 19.6 40.9 100
Friendliness of people 3.1 7.8 26.1 25.1 37.9 100
Taxis/ hired cars 2.3 6.2 25.6 24.5 41.4 100
Tours/ excursions 1.3 5.8 14.3 0.5 72.1 100
Other 0.3 0.7 4.0 1.1 93.9 100

Table 321: Rating of Product Components (%) Dec 17

PRODUCT COMPONENTS Poor| Average Good| Excellent]|Not Stated Total
Airline connections 18.7 12.7 21.3 13.4 28.9 100
Travel agents 8.3 10.5 21.9 13.5 45.0 100
Immigration 3.6 9.7 31.7 20.6 34.4 100
Customs 4.1 8.9 31.3 21.7 34.0 100
Accommeodation 3.0 6.8 30.7 27.8 31.6 100
Restaurants 2.8 9.1 32.9 17.7 37.5 100
Night life 10.0 16.2 12.1 12.5 45,2 100
Hotel staff 4.0 7.1 23.8 17.1 48.1 100
Security 13.9 13.1 18.6 13.5 40.9 100
Friendliness of people 2.7 7.9 26.8 29.2 334 100
Taxis/ hired cars 1.4 5.3 28.7 26.4 38.1 100
Tours/ excursions 0.9 5.1 10.9 6.3 76.7 100
Other 0.1 0.5 0.6 0.3 98.5 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 322: Rating of Product Components (%) _Oct to Dec 17

PRODUCT COMPONENTS Poor| Average Good| Excellent|Not Stated Total
Airline connections 10.2 12.1 24.8 18.0 34.8 100
Travel agents 4.4 8.8 234 14.1 49.3 100
Immigration 2.8 9.6 28.9 21.0 377 100
Customs 3.1 9.1 29.7 21.3 36.7 100
Accommeodation 1.9 8.7 27.7 25.7 36.0 100
Restaurants 1.8 10.1 28.8 17.3 42.0 100
Might life 8.3 12.9 14.2 11.7 532.9 100
Hotel staff 2.6 6.7 22.7 18.7 49.2 100
Security 8.4 11.8 21.1 16.3 42.4 100
Friendliness of people 2.5 1.7 254 26.6 37.7 100
Taxis/ hired cars 1.7 5.8 26.2 24.4 41.9 100
Tours/ excursions 1.0 3.1 12.6 7.0 74.3 100
Other 0.5 0.7 2.0 1.1 95.7 100

Table 323: Rating of Product Components (%) _July to Dec 17

PRODUCT COMPONENTS Poor| Average Good| Excellent| Not Stated Total
Airline connections 8.4 13.0 28.0 17.9 32.6 100
Travel agents 3.6 9.7 24.0 12.9 49.8 1001
Immigration 3.8 10.7 30.5 20.7 34.3 100
Customs 4.1 10.2 31.6 20.2 33.8 100
Accommodation 1.9 8.9 28.7 25.3 35.2 100
Restaurants 2.1 10.6 28.5 17.7 41.2 100
Might life 1.7 11.3 17.0 10.7 53.3 100
Hotel staff 2.0 7.0 22.6 17.2 511 100
Security 8.7 13.3 22.0 14.6 41.3 100
Friendliness of people 2.6 9.0 26.3 27.0 35.1 100
Taxis/ hired cars 1.7 7.5 25.8 24.7 40.3 100/
Tours/ excursions 1.1 5.0 14.8 8.0 70.6 100
Other 0.3 0.7 2.4 1.1 95.6 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 324: Rating of Product Components by Country of Residence (Average Rating) _Jan

17

PRODUCT COMPONENTS U.5.A] Canada] U.K. Caribbean South Other Total
America

Airline connections ali] 7.1 hb 7.3 8.2 [l 6.9
Travel agents 6.5 7.2 5.5 7.3 6.5 6.6 7.0
Immigration 74 7.3 5.1 [N h4 7.3 75
Customs 74 6.9 6.2 LR 58 71 75
Accommodation 7.9 8.3 7.5 7.1 6.6 74 75
Restaurants 6.9 6.8 5.4 6.6 6.4 7.2 6.7
Night life 6.9 6.3 hb hi 58 58 6.1
Hotel staff 6.5 6.5 6.0 7.3 6.2 [N} 7.0
Security hb 4.8 47 6.5 h2 7.1 6.1
Friendliness of people [N 75 5.9 74 6.8 LR 75
Taxis/ hired cars 7.2 7.1 4.6 78 6.3 7.8 [l
Tours/ excursions 6.7 2.0 6.3 74 33 5.2 72
Other 6.1 3.0 0 76 0 7.0 6.1

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 325: Rating of Product Components by Country of Residence (Average Rating)

_Febl7
PRODUCT COMPONENTS U.5.A| Canada] U.K Caribbean South Other Total

America

Airline connections 6.9 7.1 53 7.0 6.6 55 6.7
Travel agents 6.3 6.6 6.5 6.9 6.9 549 6.7
Immigration 6.9 7.5 6.9 7.2 5 6.0 6.9
Customs 6.9 7.5 7.9 7.1 6.3 59 71
Accommodation 2.0 T4 7.3 7.1 7.2 6.3 7.2
Restaurants 7.3 6.9 71 6.7 6.1 BT 6.7
Night life 6.9 7.0 6.4 5 45 47 58
Hotel staff 8.1 7.0 7.7 6.8 6.5 59 6.9
Security 6.3 ha 2 6.4 6.1 6.2 6.3
Friendliness of people 3.3 a7 3.2 T4 6.6 7.3 [
Taxis/ hired cars 7.5 7.2 84 [N 7.0 74 L]
Tours/ excursions 7.3 7.4 a7 [l 5.5 7T 76
other 0 7.0 0 3.0 0 0 40

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 326: Rating of Product Components by Country of Residence (Average Rating)
_March17

PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.8 6.8 6.8 6.9 6.8 6.4 6.8
Travel agents 6.0 6.5 7.8 6.8 6.3 6.4 6.6
Immigration 7.2 6.8 7.0 7.2 6.6 6.8 7.1
Customs 75 6.5 7.1 7.1 6.9 7.0 7.1
Accommodation 7.8 7.3 74 7.3 6.9 7.2 7.4
Restaurants 7.0 6.5 6.6 6.8 6.8 6.5 6.7
Night life 6.5 6.3 55 54 6.4 54 57
Hotel staff 74 6.4 7.3 7.4 7.4 7.6 7.3
Security 7.3 5.9 7.2 6.4 6.7 6.9 6.6
Friendliness of people [N 7.3 8.6 7.6 V.2 7.8 [N
Taxis/ hired cars 7.8 7.1 2.0 7.8 6.6 6.7 7.6
Tours/ excursions 7T 3.0 3.6 75 6.3 7.2 75
other a4 7.0 0 7.9 ) 6.6 7.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 327: Rating of Product Components by Country of Residence (Average Rating) _Jan
to Marchl17

PRODUCT COMPONENTS U.s.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.3 7.0 6.1 7.0 7.0 6.4 6.8
Travel agents 6.3 6.9 7.0 7.0 6.5 6.3 6.8
Immigration 7.2 7.2 6.8 74 6.0 6.6 7.2
Customs 74 7.0 7.3 7.3 6.5 6.7 7.2
Accommodation 7.8 7.8 74 7.2 7.0 7.0 74
Restaurants 7.0 6.8 6.7 6.7 6.4 6.4 6.7
Night life 6.8 6.5 ha 56 56 53 58
Hotel staff 7.3 6.6 7.3 7.2 6.9 71 7.2
Security 6.4 h4 6.3 6.5 6.2 6.8 6.4
Friendliness of people 7.8 7.8 8.2 75 6.9 [N} [s]
Taxis/ hired cars 7.5 7.1 7.8 LR 6.8 7.1 [
Tours/ excursions 7.3 7.9 3.5 75 5.6 7.2 74
other 7.5 5.0 0 71 0 6.6 6.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 328: Rating of Product Components by Country of Residence (Average Rating)

_April 17

PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America

Airline connections 6.1 6.0 6.2 6.9 75 7.3 6.7
Travel agents 549 6.6 6.5 7.0 71 [N} 6.8
Immigration 6.5 7.8 5.8 7.3 74 7.0 7.1
Customs 6.7 7.9 6.2 T4 [l 7.0 72
Accommodation 7.6 8.3 6.8 7.5 2.1 7.7 7.6
Restaurants 6.6 7.7 5.0 6.6 6.0 T4 6.7
Night life 6.4 7.2 6.5 6.0 54 7.2 6.2
Hotel staff 6.2 6.5 71 75 6.0 [N 71
Security 5.1 54 6.5 6.7 6.0 6.6 6.2
Friendliness of people 71 84 8.7 [ 6.7 8.2 74
Taxis/ hired cars 6.7 7.7 6.8 7.8 7.8 7.5 7.5
Tours/ excursions 6.2 6.3 7.9 7.3 6.7 7.0 7.0
Other 37 3.3 5.0 8.4 10.0 7.0 6.2

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 329: Rating of Product Components by Country of Residence (Average Rating)

_May 17
PRODUCT COMPONENTS U.5.A] Canada U.K.| Caribbean South Other Total

America

Airline connections 7.3 6.6 8.0 7.1 2.1 6.7 71
Travel agents 7.2 6.9 92 6.8 7.2 7.0 7.0
Immigration 7.6 7.1 9.4 74 7.9 7.6 7.5
Customs [N 6.9 8.7 74 [l [l 75
Accommodation 7.6 7.8 91 76 74 7.8 7.7
Restaurants 7.0 7.3 7.0 7.2 74 75 72
Night life 7.0 6.8 7.9 6.6 71 6.9 6.8
Hotel staff 7.5 71 a5 2.0 2.0 L] [R:]
Security 6.5 5.6 6.6 71 7.3 7.2 6.8
Friendliness of people [N 7.5 6.9 74 8.3 7a 75
Taxis/ hired cars 6.9 7.8 74 7.9 74 [5] [s]
Tours/ excursions 6.8 6.9 4.0 7.3 [l 71 72
Other 6.4 5.5 0 7.8 7.0 8.5 7.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics
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Table 330: Rating of Product Components by Country of Residence (Average Rating)
_June 17

PRODUCT COMPONENTS u.5.A| Canada U.K.| cCaribbean South Other Total
America
Airline connections 6.8 6.3 84 6.5 ali] 6.6 6.6
Travel agents 7.0 6.8 5.8 6.9 6.5 6.8 6.9
Immigration 7.2 T4 6.0 7.1 59 6.6 7.1
Customs 7.2 7.7 6.7 [ 58 6.4 71
Accommodation T4 3.3 3.0 7.3 6.3 7.3 74
Restaurants 6.6 8.1 6.3 71 48 6.5 6.9
Night life 6.4 56 6.0 53 28 438 54
Hotel staff 71 71 7.0 71 6.4 [ 71
Security 6.3 6.6 7.5 6.8 52 59 6.5
Friendliness of people 7.9 8.1 7.0 7.0 7.0 [ 7.3
Taxis/ hired cars 7.2 7.8 7.8 [:] 6.2 6.3 7.3
Tours/ excursions 7.5 6.6 b5 75 449 6.4 7.2
Other 3.3 ] ] 8.3 2.0 0 6.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 331: Rating of Product Components by Country of Residence (Average Rating)
_April to June 17

PRODUCT COMPONENTS U.5.A] Canada U.K.| Caribbean South Other Total
America
Airline connections 6.7 6.3 7.1 6.9 7.2 6.8 6.8
Travel agents 6.6 6.8 75 6.9 7.0 71 6.9
Immigration 7.1 74 6.8 7.3 7.2 7.1 7.2
Customs 7.2 75 7.0 7.3 71 6.9 72
Accommodation 7.5 2.1 7.5 7.5 7.5 7.6 7.6
Restaurants 6.7 [N BT 7.0 6.1 71 6.9
Night life 6.6 6.7 6.8 6.0 52 6.1 6.2
Hotel staff 6.9 6.9 [N 75 6.7 75 7.3
Security 59 5.8 6.7 6.9 6.2 6.5 6.5
Friendliness of people 7.5 8.0 7.9 7.2 7.2 [N 74
Taxis/ hired cars 7.0 7.8 71 7.8 7.2 71 7.5
Tours/ excursions 6.9 6.6 [N 7.3 6.5 6.8 71
Other 4.1 4.0 6.0 8.1 8.2 7.3 6.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent
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Table 332: Rating of Product Components by Country of Residence (Average Rating) _Jan

to June 17

PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America

Airline connections 6.5 6.6 6.5 6.9 7.1 6.6 6.8
Travel agents 6.5 6.8 7.2 6.9 6.8 6.7 6.8
Immigration 7.1 7.3 6.8 7.3 6.6 6.9 7.2
Customs 7.3 7.2 7.2 7.3 6.8 6.8 7.2
Accommodation 7.7 7.9 T4 7.3 7.2 7.3 75
Restaurants 6.9 7.2 6.4 6.8 6.3 6.8 6.8
Night life 6.7 6.6 6.1 ha 54 ha 6.0
Hotel staff 7.1 6.8 7.5 T4 6.8 7.3 7.2
Security 6.2 B 6.5 6.6 6.2 6.6 6.4
Friendliness of people 7.7 7.9 8.1 7.3 7.1 [N} 75
Taxis/ hired cars 7.2 T4 7.6 [ 7.0 7.1 75
Tours/ excursions 71 7.2 3.2z [ 6.1 6.9 7.3
other 5.3 45 6.0 7.8 8.2 7.0 6.7

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 333: Rating of Product Components by Country of Residence (Average Rating)

_July17
PRODUCT COMPONENTS u.s.A| Canada U.K.| Caribbean South Other Total

America

Airline connections 6.2 7.6 5.7 71 74 7.0 6.9
Travel agents 6.6 7.1 6.6 6.9 78 7.0 6.9
Immigration 6.7 75 53 7.0 7.3 74 7.0
Customs 6.7 7.2 hd 7.1 7.1 74 7.0
Accommodation [N [N 6.4 LR 75 7.2 [N
Restaurants 7.5 6.9 7.3 7.7 7.8 G.9 74
Night life 6.9 6.4 58 6.3 7.3 6.9 6.6
Hotel staff 6.3 6.4 6.6 2.0 7.5 6.9 7.2
Security 5 4.6 54 6.8 6.6 7.2 6.2
Friendliness of people 7.6 [N 2.4 7.9 2.0 [5] 7.8
Taxis/ hired cars 7.5 7.6 7.9 2.0 75 7.0 [N
Tours/ excursions 6.8 71 7.0 2.0 3.2 7.2 7.5
Other 6.8 8.6 0 7.1 7.0 7.0 7.2

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 167 of 246




Table 334: Rating of Product Components by Country of Residence (Average Rating) _Aug

17
PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 5.5 6.5 5.6 6.8 7.1 6.8 6.5
Travel agents li] 6.5 2 6.8 7.0 6.9 6.6
Immigration 6.4 6.3 6.6 7.3 7.0 74 7.0
Customs 6.5 6.7 6.1 7.2 7.2 [ 7.0
Accommodation 7.4 77 8.3 7.3 77 74 7.4
Restaurants 6.8 71 6.6 7.0 7.3 6.9 7.0
Night life 6.5 6.1 6.1 5.3 74 49 5.8
Hotel staff 7.4 6.3 6.1 7.4 7T 7.0 7.3
Security 5.5 57 5.3 5.8 6.4 5.5 57
Friendliness of people 7.5 7.8 7.5 7.2 7.6 7.8 7.4
Taxis/ hired cars 77 75 8.4 7.8 74 75 77
Tours/ excursions 7.0 6.8 7.7 7.3 [ 6.8 7.2
Other 6.5 52 0 7.2 6.4 7.0 6.5

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 335: Rating of Product Components by Country of Residence (Average Rating) _Sep

17
PRODUCT COMPONENTS U.5.A] Canada U.K.| Caribbean South Other Total
America
Airline connections 449 6.3 5.6 7.1 6.8 6.9 6.4
Travel agents 5.8 6.3 8.7 7.3 6.6 6.9 6.7
Immigration 6.7 5.6 6.6 7.3 6.9 7.3 6.9
Customs 6.7 5.8 6.5 7.0 7.1 7.1 6.8
Accommeodation 7.8 75 7.6 7.6 6.7 7.1 75
Restaurants 6.6 6.6 6.9 7.2 6.5 7.3 7.0
Night life 5.8 6.3 7.1 5.6 5.9 5.9 5.8
Hotel staff 7.3 8.1 7.8 i 6.6 7.1 7.6
Security 6.3 52 5.5 6.4 5.9 6.2 6.1
Friendliness of people 7.1 8.1 6.9 F.5 6.6 i 74
Taxis/ hired cars 6.8 6.4 6.9 7.9 6.9 7.1 7.4
Tours/ excursions 6.5 6.3 7.6 7.3 6.2 76 7.0
Other 7.9 8.3 6.0 [N 6.3 4.6 7.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 336: Rating of Product Components by Country of Residence (Average Rating)

_July to Sep 17

PRODUCT COMPONENTS U.5.A] Canada U.K.| Caribbean South Other Total
America
Airline connections 5.6 6.8 5.6 6.9 7.1 6.9 6.6
Travel agents 6.0 6.7 57 7.0 7.2 6.9 6.7
Immigration 6.6 6.5 6.3 7.2 7.1 75 7.0
Customs 6.6 6.6 .1 7.1 7.1 7.3 6.9
Accommodation 7.6 7.6 75 75 74 74 75
Restaurants 7.0 6.9 6.9 7.2 7.3 7.0 71
Night life 6.5 6.3 6.5 5.7 7.1 6.0 6.1
Hotel staff 6.9 6.9 6.9 77 74 7.0 7.4
Security 5.7 5.1 5.4 6.3 6.4 6.4 6.0
Friendliness of people 7.4 7.9 75 [i [i 77 75
Taxis/ hired cars 7.4 7.2 77 74 7.3 7.2 7.6
Tours/ excursions 6.8 6.8 7.5 75 7.3 7.2 7.3
Other 6.9 7.1 6.0 7.3 6.5 6.2 7.0

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 337: Rating of Product Components by Country of Residence (Average Rating) _Oct

17
PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.3 7.0 6.3 7.3 2.0 5.6 7.0
Travel agents 6.5 7.8 6.8 7.6 7.6 6.3 7.3
Immigration 7.3 7.1 6.0 7.5 7.8 7.8 7.3
Customs 7.3 75 6.2 7.6 7.3 [N 74
Accommodation 78 8.2 6.9 74 74 7.0 [s]
Restaurants 7.1 6.9 7.3 74 2.1 6.6 7.2
Night life 6.1 6.7 6.6 5.8 6.6 5.4 6.1
Hotel staff 7.6 7.0 7.0 7.3 8.4 7.6 7.3
Security 7.0 6.2 6.4 6.7 7.8 7.3 6.7
Friendliness of people 7.7 5.6 71 7.8 8.0 8.1 7.9
Taxis/ hired cars 6.8 8.1 7.3 2.0 8.2 7.3 [R:
Tours/ excursions 6.9 8.0 8.2 7.3 7.9 8.4 75
Other 7.0 8.7 46 3.0 10.0 7.8 6.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 338: Rating of Product Components by Country of Residence (Average Rating) _Nov

17
PRODUCT COMPONENTS U.5.A| Canada U.K.| cCaribbean South Other Total
America
Airline connections 7.1 6.6 7.4 6.6 7.8 6.5 6.7
Travel agents 7.2 7.5 7.0 7.0 8.5 71 7.1
Immigration 7.2 7.8 7.3 7.3 7.5 7.2 7.4
Customs 7.1 7.7 74 7.2 8.2 6.8 7.3
Accommodation 8.1 8.6 7.8 7.4 8.0 7.2 7.6
Restaurants 7.3 5.8 7.9 71 74 7.0 7.2
Night life 6.6 6.6 8.3 57 8.0 6.1 6.0
Hotel staff 7.8 7.2 7.9 77 7.6 7.0 7.7
Security 7.0 6.6 7.7 6.9 7.0 57 6.9
Friendliness of people 8.1 7.6 2.9 74 7.9 V.2 75
Taxis/ hired cars 7.8 8.3 6.4 7.7 7.8 7.4 7.7
Tours/ excursions 7.7 7.0 8.3 6.6 7.3 5.8 5.8
Other 7.5 5.0 7.0 6.8 7.0 6.7 6.9

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 339: Rating of Product Components by Country of Residence (Average Rating) _Dec

17
PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America
Airline connections 6.5 5B 7.8 5.1 [E: 5.8 57
Travel agents 7.0 6.5 7.5 5.8 2.0 6.0 6.2
Immigration 7.7 7.5 7.2 6.9 2.0 6.2 7.2
Customs 7.8 7.5 6.8 7.0 7.9 6.1 7.2
Accommeodation 9.3 8.1 7.8 7.0 8.2 [ 7.7
Restaurants 7.3 iy 6.4 7.0 [ 6.4 7.1
Night life 74 6.4 6.0 47 2.0 48 5B
Hotel staff 5.8 7.2 6.9 7.3 [R: 6.6 7.1
Security 6.2 54 6.0 54 6.9 42 5B
Friendliness of people a7 8.2 a4 7.3 2.0 6.5 [N
Taxis/ hired cars 8.1 74 2.0 7.9 7.9 7.8 7.9
Tours/ excursions 7.3 6.8 7.4 6.7 2.0 3.3 6.9
other 51 4.9 8.5 8.5 R 10.0 6.0

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 340: Rating of Product Components by Country of Residence (Average Rating) _Oct

to Dec 17

PRODUCT COMPONENTS U.5.A| Canada U.K.| Caribbean South Other Total
America

Airline connections 6.6 6.3 T4 6.1 [N 6.0 6.3
Travel agents 6.9 71 71 6.6 8.1 6.4 6.8
Immigration T4 7.5 7.0 7.2 [ 6.9 7.3
Customs T4 7.5 7.0 V.2 [R:] 6.7 7.3
Accommodation 8.6 8.3 7.7 7.2 79 7.2 7.6
Restaurants 7.3 7.2 7.2 71 7T 6.7 7.2
Night life 6.9 6.5 7.0 53 [N 54 54
Hotel staff 7.0 7.1 7.3 75 [R:] 7.0 T4
Security 6.7 6.0 6.7 6.3 7.2 54 6.4
Friendliness of people 3.3 8.1 84 T4 79 7.1 7.7
Taxis/ hired cars 7.7 7.8 7.2 [ 79 75 7.8
Tours/ excursions 7.4 7.3 7.4 6.7 7T 71 7.0
other 6.8 6.5 6.7 6.0 9.4 7.2 6.6

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 341: Rating of Product Components by Country of Residence (Average Rating)

_July to Dec 17
PRODUCT COMPONENTS U.5.A] Canada U.K.| Caribbean South Other Total

America

Airline connections 6.0 6.5 6.6 6.5 7.3 6.5 6.5
Travel agents G.4 6.9 6.6 6.8 75 6.7 6.8
Immigration 6.9 7.0 6.7 7.2 7.3 7.2 7.1
Customs 6.9 71 6.6 7.2 7.3 71 71
Accommodation 8.0 8.0 7.6 74 L] 7.3 7.6
Restaurants 71 7.0 71 7.2 74 6.9 7.2
Night life 6.6 6.4 6.8 55 7.3 8 6.0
Hotel staff 6.9 7.0 7.2 [ [ 7.0 74
Security 6.0 ali] 6.2 6.3 6.6 6.0 6.2
Friendliness of people [N 2.0 2.0 ) [N} 75 7.6
Taxis/ hired cars 7.5 7.5 74 78 75 7.3 7.7
Tours/ excursions 7.0 7.0 7T 7.2 74 7.2 71
other 6.9 6.9 6.6 6.8 74 6.7 6.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 342: Rating of Product Components by Purpose of Visit (Average Rating) _Jan 17

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/ Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Airline connections 6.8 6.6 7.1 7.0 40 9.0 72 0 75 &0 6.9
Travel agents 6.8 6.9 7.2 40 40 7.0 84 0 73| 55 7.0
Immigration 75 5.1 75 40 40 9.0 79 0 71 80| 75
Customs 77 64 74 40 10 90 77 0 T RE
Accommodation 74 75 3.2 10 70 9.0 2.8 0 68| 67 75
Restaurants 8.5 86 6.9 10 70 90 75 0 A
Night life 58 54 5.8 40 70 70 74 0 56 70 61
Hotel staff 7.0 7.0 7.0 40 7.0 4.0 75 0 74 93 7.0
Security 6.2 6.1 57 1.0 40 20 5.6 0 67 100 6.1
Friendliness of people 74 72 73 7.0 100 9.0 85 0 g1 80 75
Taxis/ hired cars 75 30 72 40 70 90 75 0 87| a8 76
Tours/ excursions 74 53 72 10 100 0 2.0 0 9l o 72
Other 6.1 10 6.5 0 0 0 0 0 | o 61

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 343: Rating of Product Components by Purpose of Visit (Average Rating) Febl7

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/ | Day Trip| Personal | To Enjoy [Adventure | Other| Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Airline connections 6.7 6.6 74 48 70 6.6 75 0 60 7] 67
Travel agents 6.9 59 ga[ 100 5.5 6.7 6.3 0 53 66 67
Immigration 70 6.1 11 97 5.5 70 6.3 0 65 71 69
Customs 74 6.2 79 97 5.5 6.2 6.9 0 74 69 74
Accommodation 75 6.7 52 73 40 72 72 0 66 56 72
Restaurants 65 64 72 98 40 5.9 6.7 0 73] 61l 67
Night lfe 6.1 55 67 90 40 5.3 5.3 0 53] 471 59
Hotel staff 71 65 6. a5 40 55 64 0 50 56 69
Security 71 58 55 7.0 40 48 51 £ 6.6 52 6.3
Friendliness of people 77 72 78 97 40 74 6.5 0 4| 74 76
Taxis/ hired cars 79 72 71 98 70 6.8 6.3 0 g7] 0l 76
Tours/ excursions 78 6.7 78] 100 40 8.3 64 0 g1 8] 76
Other 10 70 0 0 . 0 7 0 o o 40

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
34 Main and Hope Streets

Georgetown Page 172 of 246



Table 344: Rating of Product Components by Purpose of Visit (Average Rating) _Marchl7

PRODUCT COMPONENTS] Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total
Relatives| Travel| StudyTour Events| Climate| Tourism
Airline connections 6.8 6.5 6.9 78 3.0 0 69 100 70l 72 68
Travel agents 6.3 6.2 74 9.0 100 0 700 100 72 72 66
Immigration 72 6.7 74 6.3 7.0 0 74100 8] 72 71
Customs 72 8.9 69 63 7.0 0 74 100 73] 82l 71
Accommodation 73 71 8.0 85 6.0 0 74 7.0 68| 84 74
Restaurants 6.7 6.2 14 6.3 8.0 0 73 7.0 65 72| 67
Night life 55 5.0 6.2 70 7.0 0 7.0 0 73] 43 87
Hotel staff 72 73 71 93 35 0 5.3 0 X RE
Security 6.8 6.2 6.5 5.5 70 0 76 0 75 48] 66
75 78 a0 85 8.0 0 56 10.0 81 92 77

Friendliness of people

Taxis/ hired cars 76 73 17 85 85 0 82 0 72 81 76
Tours/ excursions 75 6.4 75 78 100 0 72 0 87 92 75
Other 75 70 85 a 0 0 925 0 74 78
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 345: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to
March17
PRODUCT COMPONENTS] Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total

Relatives| Travel| StudyTour Events| Climate| Tourism

Airline connections 6.8 6.6 70 5.4 6.5 90 7l 100 69 72 68
Travel agents .5 6.2 74 79 55 70 73] 100 68| 69 68
Immigration 73 6.4 75 87 5.7 20 74 100 ol 72l 72
Customs 73 65 74 37 55 20 74 100 H R EE
Accommodation 73 70 8.1 70 5.7 20 79 70 67 73] 14
Restaurants 6.5 6.3 72 35 6.0 20 72 70 68| 68 67
Night life 5.7 5.2 6.5 7.0 6.3 70 6.5 0 62 45 59
Hotel staff 74 70 73 20 70 40 63 0 I EE
Security 6.7 B.1 5.0 5.2 48 20 5.3 0 70 52 64
Friendliness of people 75 75 77 23 79 20 70 100 32| a5 78
Taxis/ hired cars 76 74 74 92 75 a0 76 0 g 78] 78
Tours/ excursions 74 65 74 38 20 0 70 0 ga| a1 74
Other 64 55 70 0 0 0 38 0 2 EE

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 346: Rating of Product Components by Purpose of Visit (Average Rating) _Aprill7

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 6.7 6.5 69 6.2 4.0 0 5.8 7.0 67 62 67
Travel agents 70 5.9 63 43 7.0 0 5.8 70 58] 74 5.8
Immigration 73 6.7 69 54 5.0 0 6.7 25 66 85 74
Customs 74 66 69 69 5.0 0 8.9 10 D 72
Accommodation 75 75 83 70 2.0 0 3.2 55 11 77 76
Restaurants 67 5.1 71 63 55 0 71 10 G 67
Night life 59 56 71 82 7.0 0 5.1 4 51 74| 62
Hotel staff 73 6.6 75 70 35 0 53 70 T 71
Security 6.1 58 70 63 55 0 5.1 55 64 69 62
Friendliness of people 72 73 77 86 6.0 0 67 70 73] 79 74
Taxis/ hired cars 75 72 74 71 5.0 0 6.4 35 31 a5 75
Tours/ excursions 5.9 5.5 75 79 0 0 6.4 35 30[ 6125 70
Other 6.0 7.0 55 0 0 0 46 0 0] 1] 62
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent
Table 347: Rating of Product Components by Purpose of Visit (Average Rating) May 17
PRODUCT COMPONENTY| Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 73 71 72 85 6.0 0 75 0 50 66 11
Travel agents 72 70 77 70 10 40 76 0 47 72 70
Immigration 76 70 78 90 70 70 17 0 74 68 78
Customs 7 6.4 79 6.0 70 70 78 0 76] 68 75
Accommodation 17 75 17 70 70 100 75 0 4] 68 17
Restaurants 74 6.6 72 8.0 55 70 69 0 76] 68 72
Night life 69 6.2 78 85 70 70 47 0 83 68 68
Hotel staff 8.0 78 73 9.0 70 0 52 0 80| 85 78
Security 72 87 63 78 40 70 46 0 9] 64] 68
Friendliness of people 76 7 78 9.0 8.0 10.0 78 0 87 72 75
Taxis/ hired cars 78 72 17 70 50 70 87 0 7] 66 76
Tours/ excursions 73 73 71 70 6.0 10 7 0 63 8 72
Other 68 70 85 0 0 0 0 0 10 0 73

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 348: Rating of Product Components by Purpose of Visit (Average Rating) _June 17

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism

Airline connections 65 58 71 0 70 50 69 0 63 83 68
Travel agents 70 5.3 5.3 0 5.5 55 70 0 75 13 89
Immigration 73 5.0 75 0 b1 5.0 55 0 68| T4 71
Customs 7.2 5.2 74 0 70 6.0 6.6 0 T BRERE
Accommodation 74 70 74 0 79 55 76 0 FEE L
Restaurants 71 6.4 6.7 0 73 70 71 0 69| 63 69
Night lfe 5.3 50 58 0 70 55 58 0 12 58] 54
Hotel staff 70 6.9 73 0 85 70 79 0 R RE
Security 6.6 5.0 57 0 6.3 70 56 0 65| 63 65
Friendliness of people 6.9 74 78 0 6.7 85 85 0 69| 90] 73
Taxis/ hired cars 75 53 78 0 79 35 75 0 T RE
Tours/ excursions 74 59 79 0 8.0 7 68 0 72| 5878 72
Other 25 30 25 0 0 5| 7 6T
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 349: Rating of Product Components by Purpose of Visit (Average Rating) _April to

June 17
PRODUCT COMPONENTS| Vacation| Business| Visit Friends/ | Nature| Scientific/| DayTrip| Personal | To Enjoy |Adventure [ Other|  Total

Relatives| Travel| Study Tour Events| Climate| Tourism

Aitline connections 68 65 71 65 64 500 70| 70 59| 69 68
Travel agents 74 5.7 5.8 54 48 5.0 5. 70 62 72 69
Immigration 74 5.6 73 5.8 6.1 6.3 5.9 25 60| 80 72
Customs 74 6.4 73 6.8 6.5 6.3 71 10 R RE
Accommodation 15 73 78 70 79 70 78 5.5 6] 71 76
Restaurants 70 64 70 64 5.8 70 71 10 e
Night life 8.1 5.6 5.8 8.3 70 6.0 6.0 4 53] 7] 62
Hotel staff 75 71 74 72 83 70 5.2 70 150 70 73
Security B 5.2 67 65 57 70 55 55 66[ 68 65
Friendliness of people 72 75 77 87 5.8 90 76 70 o] 81 74
Taxis/ hired cars 76 5. 77 74 5.8 2.0 73 85 17 78] 75
Tours/ excursions 72 65 75 78 70 3 5.8 85 70[61628) 74
Other 6. 75 5.1 46 025 9] 67

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 350: Rating of Product Components by Purpose of Visit (Average Rating) _Jan to

June 17

PRODUCT COMPONENTS| Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure | Other|  Total
Relatives|  Travel| StudyTour Events| Climate| Tourism

Aitline connections 68 65 70 60 6s] 70 7 75 64 700 68
Travel agents 69 64 2] 62 53] 88 Td 75 65 700 68
Immigration 13 85 T4 72 60 74 72 40 ) 16] 72
Customs 4 85 EIEE 63 74 72 40 13 19 72
Accommodation TRE g0 70 13 sl 79 a8 EEEE
Restaurants 68 63 71 74 68 80l 72 30 69 68 68
Night e 59 54 67 80 68 63 63 4 57 62] 60
Hotel staff 73 70 73 8.1 78 60 65 70 8 70 72
Security 67 6.1 63 6.1 55 45 60 55 68 61 64
Friendliness of people 4 715 77 90 71 90 73 76 78 83 75
Taxis/ hired cars 76 72 75 8.1 70 35 75 35 FEIRE
Tours] excursions 73 65 75 8.3 30 3 69 35 78] 78] 73
Other 68 67 58 67 X
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 351: Rating of Product Components by Purpose of Visit (Average Rating) _July17
PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy [Adventure [Others|  Total

Relatives|  Travel| Study Tour Events| Climate| Tourism

Airline connections 62 62 64 53 85 0 61 79 58] 70| 62
Travel agents 2] 64 71 10 50 0 T 77 o o 70
Immigration 72 67 70 54 91 0 71 76 4 40 7
Customs 72 68 63 100 78 0 EIRE R
Accommodation 77 75 g0l 100 6.6 0 18] 49 68l 70 78
Restaurants 70 6.4 Tl 100 49 0 B3] 52 150 70 69
Night life 64 5.3 6.4 70 47 0 55| 625 66 0o 62
Hotel staff 75 72 71 70 6.7 0 14 67 TR
Security 64 6.6 5.9 46 .1 0 66| 63 32l 100 68
Friendliness of people 77 77 77 70 73 0 9] 7 T L
Taxis/ hired cars 73 76 72 76 67 0 TIRE TR RE
Tours/ excursions 67 6.3 73 100 76 0 84 5T o1 o 7
Other 67 10 65 0 0 0 0 0 11 o 62

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 352: Rating of Product Components by Purpose of Visit (Average Rating) _Aug 17

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature | Scientific/ | DayTrip| Personal [To Enjoy [Adventure | Other| Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 6.7 58 5.6 10 55 0 6.7 0 84| 46 6.2
Travel agents 70 6.4 6.2 0 55 0 68 0 34| 51 6.6
Immigration 70 6.6 6.3 40 6.2 0 17 0 80| 52 67
Customs 70 6.4 6.3 40 6.7 0 5.9 0 81| 58 67
Accommodation 74 73 71 10.0 6.8 0 75 0 74 75 73
Restaurants 6.8 6.0 6.4 70 6.8 0 76 0 74 57 6.6
Night life 6.4 5.1 56 0 67 0 73 0 67 58 6.0
Hotel staff 6.8 62 57 100 75 0 73 0 75] 58 6.4
Security 6.3 56 55 46 5.1 0 79 0 73] 54] 61
Friendliness of people 71 75 6.5 70 87 0 76 0 R 71
Taxis/ hired cars 75 6.6 70 9.4 59 0 79 0 81| 54 71
Tours/ excursions 6.8 53 6.4 0 73 0 85 0 74 49 6.6
Other 6.6 45 9.0 0 0 0 45 0 0 0 5.8

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 353: Rating of Product Components by Purpose of Visit (Average Rating) _Sep 17

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy [Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 73 6.2 54 0 1.0 0 6.3 0 8.1 6.0 6.6
Travel agents 78 6.1 59 0 0 | 6.0 0 8.1 6.0 7.0
Immigration 75 6.9 7.0 0 40 0 B.6 0 6.7 75 7.2
Customs 73 6.8 6.8 0 40 0 59 0 6.6 6.8 7.0
Accommodation (R 73 7.0 0 40 0 76 0 7.5 6.2 74
Restaurants 6.9 6.5 £.4 0 25 0 6.0 0 £.2 6.1 B.6
Night life 6.6 g5 59 0 70 0 5.7 0 57 55 6.3
Hotel staff 75 71 6.3 0 7.0 £ 548 0 74 6.5 7.1
Security 6.2 6.3 59 0 7.0 ] 5.8 0 75 53 £.2
Friendliness of people 7.2 78 74 0 a5 0 74 0 7.0 6.6 7.3
Taxis/ hired cars 7.0 75 7.1 0 85 £ 6.2 0 7.6 6.2 7.0
Tours/ excursions 73 72 £.1 0 0 0 6.3 0 8.0 87 71
Other 29 25 £ 0 0 0 0 0 8 0 17

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 354: Rating of Product Components by Purpose of Visit (Average Rating) July to

Sep 17

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy |Adventure | Other| Total
Relatives| Travel| Study Tour Events| Climate| Tourism

Airline connections 6.6 6.1 5.9 34 6.2 0 6.4 8.2 56 7.0 6.3
Travel agents 73 6.3 6.3 7.0 53 0 6.8 8.1 6.5 0 6.9
Immigration 7.2 6.7 6.7 49 7.0 0 72 74 89 40 70
Customs 72 6.7 6.7 7.0 6.9 0 6.8 73 7.0 0 6.9
Accommodation 75 74 74 10.0 6.6 0 77 6.7 68 7.0 74
Restaurants 6.9 6.3 6.6 95 59 0 67 6.4 71 70 6.7
Night life f.5 55 59 7.0 58 0 6.2 6.3 6.4 0 6.2
Hotel staff 73 6.3 6.2 75 72 0 70 73 80 70 71
Security 6.3 6.2 57 45 56 0 70 72 75 100 6.3
Friendliness of people 74 7.6 71 7.0 8.2 0 7.7 7.6 8.1 4.0 74
Taxis/ hired cars 73 72 71 85 6.4 0 75 78 72 10 73
Tours/ excursions 6.9 f.1 6.6 100 7.4 ] 7.9 74 78 ] 6.9
Other 7.0 41 7.0 0 45 8 7 0 6.3

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 355: Rating of Product Components by Purpose of Visit (Average Rating) _Oct 17
PRODUCT COMPONENTS] Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal [To Enjoy |Adventure | Other|  Total

Relatives| Travel| Study Tour| Events| Climate| Tourism

Aitline connections 6.9 70 6.3 73 0 0 6.4 70 a4 70 6.8
Travel agents 69 6.4 .1 73 0 0 6.4 0 81 70 67
Immigration 75 5.8 71 53 0 0 i 70 69 82 72
Customs 74 6.9 70 53 0 0 68 70 73] 70 71
Accommodation 75 72 78 77 0 0 17 40 0] 82 75
Restaurants 70 6.2 67 73 70 0 6.1 0 78] 63 67
Night life 6.0 57 .1 85 0 0 5.1 1 64] 52 59
Hotel staff 72 73 5.8 97 10.0 0 66 0 75 76 71
Security 5.9 6.0 .1 73 0 0 4.7 4.0 730 70 59
Friendliness of people 74 75 6.8 9.7 0 0 6.6 4.0 74/ 90 73
Taxis/ hired cars 76 7.3 6.9 6.7 10.0 0 6.8 7.0 B3 74 74
Tours/ excursions i 58 6.4 97 70 0 6.1 0 83 1 6.6
Other 85 55 55 0 0 0 7 0 0 0 63

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 356: Rating of Product Components by Purpose of Visit (Average Rating) Nov 17

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal |To Enjoy |Adventure | Other|  Total
Relatives|  Travel| Study Tour Events| Climate | Tourism
Airline connections 74 64 55 5.5 8.1 0 68 70 73] 72] 68
Travel agents 77 5.8 5.9 3.0 6.4 0 5.9 0 75 82 72
Immigration 7.2 5.7 72 18 73 0 81 70 31| e8] 71
Customs 74 72 5. 78 70 0 B3] 70 g0] 68 72
Accommodation 72 70 77 70 79 0 3.0 0 74 19 74
Restaurants 8.6 64 5.1 8.3 73 0 g 70 g6l 70| 65
Night life 6.0 5.6 54 6.0 100 0 .1 0 571 61 58
Hotel staff 78 72 5.0 2.0 74 0 74 0 K R
Security 8.5 5.3 5.3 70 6.0 0 6.3 0 65| 59| 62
Friendliness of people 73 77 5.9 3.5 6.0 0 9] 70 7] 88 73
Taxis/ hired cars 8.0 72 74 8.5 5.8 0 68 70 1l 79 78
Tours/ excursions 73 5. 5.6 8.0 70 0 79 0 2] 78] 72
Other 49 5.0 0 0 0 0 94 0 71 1] 82
For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent
Table 357: Rating of Product Components by Purpose of Visit (Average Rating) Dec 17
PRODUCT COMPONENTS Vacation| Business|Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy [Adventure | Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Airline connections 7.0 6.3 6.3 0 0 0 43 0 5.8 7.6 6.6
Travel agents 71 65 .1 0 0 0 49 0 67| 45 6.6
Immigration 73 72 72 0 0 0 5.8 0 71 43 72
Customs 78 67 73 0 0 0 5.8 0 68| 586 73
Accommodation 6.6 63 72 0 0 0 76 0 58] 60 6.8
Restaurants 6.9 5.1 6.3 0 0 0 5.6 0 67 55 66
Night life 52 47 59 0 0 0 5.3 0 18] 52 53
Hotel staff 72 6.6 6.8 0 0 0 18 0 78] 60 70
Security 59 54 5.8 0 0 0 19 0 58] 38 5.8
Friendliness of people 74 74 75 0 0 0 72 0 58] 77 73
Taxis/ hired cars 78 69 6.8 0 0 0 5.5 0 77 70 74
Tours/ excursions 73 72 70 0 0 0 5.1 0 70 25 7.1
Other 63 93 63 0 0 0 0 0 0 0 8.1

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent
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Table 358: Rating of Product Components by Purpose of Visit (Average Rating) _Oct to

Dec 17

PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal [To Enjoy |Adventure | Other| Total
Relatives| Travel| Study Tour Events| Climate| Tourism

Airline connections 7.1 6.6 6.0 6.8 8.1 0 6.1 7.0 68 73 6.7
Travel agents 73 6.6 6.1 75 6.4 0 6.1 0 73] 74 69
Immigration 7.3 6.9 7.1 6.1 73 0 6.8 7.0 75 &7 71
Customs 75 70 71 6.1 70 0 68 70 13 1] 72
Accommodation 7.1 7.0 76 75 79 0 78 4.0 17 72
Restaurants 6.8 6.2 6.3 70 73 0 3 70 659 68 66
Night life 57 54 58 7.0 10.0 0 55 1 54 59 5.6
Hotel staff 75 70 6.5 93 3.0 0 5.6 0 79 69] 72
Security 6.1 59 5.7 7.3 6.0 0 54 4.0 63 58 6.0
Friendliness of people .1 75 71 93 5.0 0 68 60 64 87 73
Taxis/ hired cars 6.1 7.2 7.0 7.2 6.5 0 6.7 7.0 78 17 15
Tours/ excursions .1 6.8 6.7 93 70 0 6.7 0 12 7] 7o
Other 6.1 85 58 0 0 0 8.7 0 7 1 72

For Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent

Table 359: Rating of Product Components by Purpose of Visit (Average Rating) _July to

Dec 17
PRODUCT COMPONENTS| Vacation| Business|Visit Friends/| Nature| Scientific/| Day Trip| Personal [To Enjoy |Adventure | Other|  Total

Relatives| Travel| Study Tour Events| Climate| Tourism

Airline connections 6.9 6.3 59 53 6.6 i 6.3 7.0 73 6.1 6.5
Travel agents 7.3 6.5 f.2 74 58 a 6.5 0 7.6 6.7 6.9
Immigration 7.2 6.8 6.9 5.6 71 a 7.0 7.0 74 6.8 71
Customs 7.3 6.8 6.8 6.5 6.9 0 6.8 7.0 73 6.9 71
Accommodation 7.3 7.2 7.5 8.3 6.9 a 77 4.0 6.9 7.1 73
Restaurants 6.8 6.3 6.5 7.8 6.3 a 6.5 7.0 6.7 7.0 6.6
Night life 6.1 54 59 7.0 6.0 2 5.9 1 57 6.2 5.9
Hotel staff 74 6.9 G4 8y 74 a 6.8 0 7.6 7.7 7.1
Security f.2 6.0 57 6.0 57 a f.4 4.0 6.6 7.0 6.2
Friendliness of people 74 7.6 7.1 8.3 77 a 73 6.0 6.8 8.2 74
Taxis/ hired cars 15 7.2 71 78 6.4 i 7.2 7.0 17 74 74
Tours/ excursions 7.0 b4 6.6 94 73 0 75 0 73] 15 7.0
Other 6.9 6.4 6.5 0 0 0 6.3 0 76 5 67

for Level of Importance: 1=Poor, 4=Average, 7=Good, 10=Excellent
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Table 360: Rating Value for Money (%) _Jan 17

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 25.3 48.4 26.2 100|

Cost of accommodation| 9.8 44.4 45.8 100'

Cost of meals 13.8 45.2 41.0| 1m|

Cost of drinks 13.2 41.9 44,9 100|

Table 361: Rating Value for Money (%) Feb17

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 25.5 39.6 34.9 100|

Cost of accommodation| 13.4 42.4 44.2 1m|

Cost of meals 16.8 35.0| 48.2 100|

Cost of drinks 16.3 30.8 52.9 100]

Table 362: Rating Value for Money (%) _March17

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 21.5 45.5 33.0 100|

Cost of accommodation| 11.1 43.1 45.8 1m|

Cost of meals 15.6 37.6 46.3 100|

Cost of drinks 14.1 37.6 43.3 100]

Table 363: Rating Value for Money (%) _Jan to March17

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 21.5 45.5 33.0 100|

Cost of accommeodation| 11.1 43.1 45.8 1m|

Cost of meals 15.6 37.6 6.8 100]

Cost of drinks 14.1 37.6 48.3 100|

Table 364: Rating Value for Money (%) _Aprill7

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 23.7 44.8 31.5 100|

Cost of accommodation| 11.3 43.3 45.4 1m|

Cost of meals 15.4 39.1 45,5 100'

Cost of drinks 14.4 37.0| 43.6 100]
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy

34 Main and Hope Streets
Georgetown Page 181 of 246



Table 365: Rating Value for Money (%) May17

ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 22.9 40.8 36.3 100|
Cost of accommodation| 13.5 32.5 53.9 1m|
Cost of meals 17.0] 33.6 49.3 100'
Cost of drinks 16.1 32.3 51.6 1m|
Table 366: Rating Value for Money (%) _Junel?
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 23.7 3.3 38.0 100|
Cost of accommeodation| 10.8 35.4 53.7 1m|
Cost of meals 15.2 30.2 54.6 100|
Cost of drinks 16.5 29.4 54.1 100|
Table 367: Rating Value for Money (%) _April to Junel?
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 26.2 44.0| 20.8 100]
Cost of accommodation| 10.4 3.5 55.1 1{)D|
Cost of meals 19.4 35.8 44.9 100|
Cost of drinks 20.1 34.4 45.5 100|
Table 368: Rating Value for Money (%) _Jan to Junel?
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 24.2 41.0] 34.8 100]
Cost of accommodation| 11.7 3.1 54.2 1m|
Cost of meals 17.2 33.2 49.5 1m|
Cost of drinks 17.5 32.1 50.4 100|
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Table 369: Rating Value for Money (%) _Julyl7

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 23.6 44.8 31.6 100]

Cost of accommodation 10.0] 30.5 59.5 lﬂﬂl

Cost of meals 13.9 30.8 55.3 100]

Cost of drinks 16.7 28.6 54.6 100|

Table 370: Rating Value for Money (%) _Aug 17

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 22.4 41.7 35.9 100|

Cost of accommodation 14.4 30.9 54.8 1m|

Cost of meals 15.0] 35.5 49.4 1{}DI

Cost of drinks 12.7 34.1 53.2 100]

Table 371: Rating Value for Money (%) _Sep 17

ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 21.0] 41.9 37.1 100|
Cost of accommodation 9.6 26.7 63.7 100'
Cost of meals 13.7 31.1 55.2 1m|
Cost of drinks 12,0| 34.0| 54,0| 100|
Table 372: Rating Value for Money (%) July to Sep 17
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 22.3 42.8 34.9 100]
Cost of accommodation 11.4 29.4 50.1 1m|
Cost of meals 14.2 32.6 53.2 1m|
Cost of drinks 13.8 32.3 53.9 1m|

Table 373: Rating Value for Money (%) _Oct 17

ITEM Very | Expensive Mot Total
Expensive Expensive

Cost of visit 19.9 40.4 30.7 100|

Cost of accommodation 11.0 31.9 57.1 1{}DI

Cost of meals 13.4 33.7 53.0 1m|

Cost of drinks 12.6 38.7 43.3 100|
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 374: Rating Value for Money (%) _Nov 17

ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 15.6 48.2 36.2 100]
Cost of accommodation 8.5 34.2 57.3 1m|
Cost of meals 15.3 35.5 49.2 1DD|
Cost of drinks 13.3 34.1 52.6 100|
Table 375: Rating Value for Money (%) Dec 17
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 32.3 3.3 33.4 100]
Cost of accommodation 17.3 32.7 50.0 1m|
Cost of meals 20.0| 33.2 6.9 100|
Cost of drinks 20.4 34.1 45.5 100|
Table 376: Rating Value for Money (%) Oct to Dec 17
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 23.2 41.1 35.7 100|
Cost of accommodation 12.6 33.2 54.3 1m|
Cost of meals 16.9 34.2 43.9 100|
Cost of drinks 16.1 34.9 49,0 100]
Table 377: Rating Value for Money (%) _July to Dec 17
ITEM Very | Expensive Mot Total
Expensive Expensive
Cost of visit 22.7 42.0| 35.3 100]
Cost of accommodation 12.0] 31.2 56.8 100'
Cost of meals 15.5 33.4 51.1 1m|
Cost of drinks 14.9 33.5 51.5 100'
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Table 378: Rating Value for Money by Country of Residence (%) _Jan 17

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 276 18.9 23.1 242 60.6 107 254
Expensive 477 56.6 615 475 18.2 67.9 485
Not Expensive 246 245 154 28.3 21.2 214 26.1
Total 100 100 100 100 100 100 100
85 53 231 102 333 12.0 9.8
Cost of accommodation | Very Expensive
Expensive 324 51.3 38.5 48.8 444 40.0 445
Not Expensive 59.2 434 385 41.0 222 48.0 457
Total 100 100 100 100 100 100 100
Cost of meals Very Expensive 7.3 7.6 23.1 18.3 27.3 8.0 13.8
Expensive 467 435 46.2 449 18.2 60.0 453
Not Expensive 46.1 43.9 30.8 36.8 54.5 32.0 40.9
Total 100 100 100 100 100 100 100
Cost of drinks Very Expensive 77 6.7 154 18.5 18.2 0 13.2
Expensive 46.4 3256 30.8 427 36.4 435 42.0
Not Expensive 453 60.7 53.8 8.8 455 56.5 443
Total 100 100 100 100 100 100 100
Table 379: Rating Value for Money by Country of Residence (%) _Feb 17
ITEM RESPONSE U.S5.A| Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 23.8 18.3 21.0 26.9 222 30.2 25.1
Expensive 23.8 45.0 54.8 36.3 53.7 51.2 39.6
Not Expensive 52.5 36.7 24.2 36.8 24.1 18.6 35.3
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 176 8.3 0 124 349 7.3 13.0
36.8 229 7.0 44 6 233 829 42 4
Expensive
Not Expensive 45.5 68.8 63.0 43.0 419 9.8 44.6
Total 100 100 100 100 100 100 100
Cost of meals Very Expensive 9.5 7.0 107 21.2 16.7 75 16.3
Expensive 411 29.3 214 344 31.0 60.0 35.0
Not Expensive 493 63.2 67.9 444 52.4 325 437
Total 100 100 100 100 100 100 100
Cost of drinks Very Expensive 11.0 8.8 10.7 19.1 105 22.0 16.0
Expensive 21.9 33.3 14.3 33.0 26.3 48.8 30.6
Not Expensive 67.1 57.9 75.0 473 63.2 293 53.5
Total 100 100 100 100 100 100 100
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Table 380: Rating Value for Money by Country of Residence (%) _March 17

ITEM RESPOMNSE U.S.A| Canada U.K.|Caribbean South Other Total
America

Cost of visit Very Expensive 10.2 176 10.3 27.0 17 18.6 213
Expensive 42.9 58.8 48.5 417 58.3 56.9 455
Not Expensive 46.9 235 412 313 30.0 24 5 332
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 6.1 9.3 15.5 11 8.9 18.3 11.0
Expensive 24 5 46.3 379 439 50.0 64.5 43.0
69.4 44 4 46.6 451 411 17.2 459

Mot Expensive
Total 100 100 100 100 100 100 100
Cost of meals Very Expensive 8.3 127 6.1 20.2 3.4 15.1 15.8
Expensive 23.1 34.9 37.9 413 45.8 333 375
Not Expensive 68.6 524 56.1 385 50.8 51.6 467
Total 100 100 100 100 100 100 100
Cost of drinks Very Expensive 9.9 9.7 74 174 5.1 15.2 142
Expensive 322 419 36.8 39.9 339 337 377
Not Expensive 57.9 48.4 55.9 428 61.0 51.1 48.0
Total 100 100 100 100 100 100 100

Table 381: Rating Value for Money by Country of Residence (%) _Jan to March 17
ITEM RESPONSE U.5.A] Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 20.2 18.4 16.1 26.2 26.5 20.2 235
Expensive 417 543 524 419 476 57.2 449
Not Expensive 38.2 274 315 31.9 25.9 225 3156
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 9.2 7.3 10.3 1.2 21.3 145 1"z
Expensive 30.0 421 3756 454 38.9 65.4 433
Not Expensive 60.8 50.6 52.1 435 39.8 20.1 455
100 100 100 100 100 100 100
Total

Cost of meals Very Expensive 8.1 9.0 9.6 20.0 10.7 12.0 154
Expensive 36.3 373 319 40.4 375 443 39.1
Not Expensive 55.6 53.8 58.5 39.6 51.8 437 455
Total 100 100 100 100 100 100 100
Cost of drinks Very Expensive 9.2 8.2 9.5 18.1 8.3 147 144
Expensive 36.4 3556 27.0 38.8 315 39.1 37.0
Not Expensive 54.5 56.3 63.5 43.0 60.2 462 486
Total 100 100 100 100 100 100 100
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Table 382: Rating Value for Money by Country of Residence (%) _April 17

ITEM RESPONSE u.s.A|] Canada U.K.|Caribbean South Other Total
America

Expensive 56.7 20.7 48.9 36.5 57.8 333 40.8
Not Expensive 23.7 25.6 33.3 44.1 24.4 40.0 36.3
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 144 153 225 10.7 176 227 135
Expensive 35.9 13.6 475 33.2 38.2 24.1 32.5
Not Expensive 497 71.2 0.0 56.2 44.1 53.7 53.9
Total 100 100 100 100 100 100 100
131 11.4 143 200 24 278 17.0

Cost of meals Very Expensive
Expensive 20.0 26.6 452 336 43.8 38.9 336
Not Expensive 57.9 62.0 40.5 46.4 48.8 33.3 493
Total 100 100 100 100 100 100 100
CDEt D‘f drink5 I'I.I'IEF:II’ Expenﬁive 114 ?E ?1 199 25 315 151
Expensive 32.0 29.9 40.5 29.6 45.0 40.7 32.3
Not Expensive 56.6 £2.3 52.4 50.5 525 27.8 51.6
Total 100 100 100 100 100 100 100

Table 383: Rating Value for Money by Country of Residence (%) _May 17

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean South Other Total
America

CD‘Et vais.it I'\I'IEF,I" Expengive 24-3 2?5 EDE 238 '1'1'1 22':' 23?
Expensive 375 396 23.1 39.3 306 415 38.3
Not Expensive 8.2 33.0 46.2 7.0 58.3 6.6 38.0
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 134 147 0 9.6 15.2 10.5 108
Expensive 34.8 8.2 16 32.8 424 47 4 5.4
Not Expensive 51.8 471 68.4 57.7 42.4 421 53.7
Total 100 100 100 100 100 100 100
Cost of meals "u"Er',l" Expengive 6.7 96 11.5 209 BT 11.3 152
202 384 182 3.3 229 419 302

Expensive
Not Expensive 731 521 G682 47 8 714 46.8 54 6
Total 100 100 100 100 100 100 100
Cost of drinks "u"Er',l" Expengive 5.0 220 11.5 2148 3.2 107 16.5
Expensive 244 237 182 329 226 321 29 .4
Not Expensive 706 42 9.2 452 742 571 541
Total 100 100 100 100 100 100 100
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Table 384: Rating Value for Money by Country of Residence (%) _June 17

ITEM RESPONSE U.5.A|] Canada U.K.|Caribbean South Other Total
America
Cost of visit 'quew Expengiye 177 475 50.0 307 125 12.5 26.2
Expensive 46.9 24 6 125 49.2 344 36.4 44.0
Not Expensive 35.4 27.9 375 20.1 53.1 51.1 29.3
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 8.1 5.8 143 12.3 143 9.3 104
Expensive 22 1 1723 28.6 45.1 32.1 314 345
Not Expensive £9.3 76.9 57.1 426 53.6 59.3 55.1
Total 100 100 100 100 100 100 100
CDEt D‘f meﬂls I'I.I'IEW Expenﬁiye 122 138 25':' 255 2':":' 94 194
Expensive 18.0 397 125 47.1 26.7 318 5.8
£9.8 46.6 625 26.3 833 8.8 44 9
Mot Expensive
Total 100 100 100 100 100 100 100
Cost of drinks "u"Er'y" Expengive 128 10.9 250 28.58 233 8.4 201
Expensive 23.5 38.2 125 404 23.3 386 344
Not Expensive 63.6 50.9 62.5 31.0 53.3 53.0 455
Total 100 100 100 100 100 100 100
Table 385: Rating Value for Money by Country of Residence (%) _April to June 17
ITEM RESPONSE U.5.A| Canada U.K.|Caribbean South Other Total
America
CDEt vaisit "-.-"EF,-’ Expensiye EDD 419 2?5 242 142 195 24-2
Expensive 48.1 29.1 345 412 425 74 41.0
Not Expensive 319 29.1 379 345 434 43.0 348
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 1.7 12.3 15.2 10.8 15.8 13.2 1.7
Expensive 302 24.0 40.9 36.5 379 34.0 34.1
Not Expensive 581 637 439 528 463 52.8 54.2
Total 100 100 100 100 100 100 100
Cost of meals IIUIIEW Expensive 11.2 114 14.5 222 8.5 14.9 17.2
Expensive 226 343 329 36.9 34.0 36.8 33.2
Not Expensive 66.2 54.3 52.6 40.9 575 48.3 495
100 100 100 100 100 100 100
Total
Cost of drinks Very Expensive 104 131 10.5 231 8.9 13.5 17.5
Expensive 26.8 04 303 334 N7 373 321
Not Expensive 628 56.5 59.2 430 59.4 472 50.4
Total 100 100 100 100 100 100 100
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Table 386: Rating Value for Money by Country of Residence (%) _Jan to June 17

ITEM RESPONSE U.S.A | Canada U.K.|Caribbean| South Other Total
America
Cost of visit Very Expensive 201 301 20.4 23.3 21.2 19.9 238
Expensive 45.1 417 457 416 454 459 43.0
Not Expensive 34.8 28.2 33.9 33.1 335 34.2 331
Total 100 100 100 100 100 100 100
Cost of accommodation | Very Expensive 10.6 9.8 12.0 1.0 18.7 13.8 115
Expensive 30.1 33.1 388 411 38.4 48.0 387
Not Expensive 59.3 57.1 492 479 429 38.2 493
Total 100 100 100 100 100 100 100
Cost of meals Very Expensive 9.3 10.2 114 21.0 9.6 13.6 16.3
Expensive 28.7 35.8 322 38.8 35.8 40.1 36.2
Not Expensive 61.5 54.0 56.4 402 54.6 46.2 475
Total 100 100 100 100 100 100 100
Cost of drinks Very Expensive 9.8 105 9.9 20.4 8.6 15.2 159
Expensive 3.1 33.1 28.2 6.5 316 38.1 4.6
Not Expensive 59.0 56.4 62.0 43.0 59.8 467 495
Total 100 100 100 100 100 100 100
Table 387: Rating Value for Money by Country of Residence (%) _Julyl17
ITEM RESPONSE U.5.A| Canada U.K.|Caribbean South Other Total
America
Cost of visit Very Expensive 19.8 396 30.8 243 18.5 a7y 238
Expensive 4932 333 26.9 50.6 204 41.9 45.0
Not Expensive 3.0 27.0 423 251 61.1 434 31.3
Total 100 100 100 100 100 100 100]
Cost of accommodation | Very Expensive 5.9 1.4 13.6 137 6.5 51 101
Expensive 36.0 13.6 27.3 316 15.2 441 30.7
581 75.0 591 547 78.3 50.8 59.3
Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of meals Very Expensive g4 18.1 12.0 202 38 31 14.0
Expensive 328 21.0 12.0 355 11.8 391 .0
Not Expensive 58.6 61.0 76.0 443 84.3 57.8 55.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0)
12.8 18.4 12.0 243 41 32 16.8
Cost of drinks Very Expensive
Expensive Nz 16.5 8.0 331 102 41.3 288
Not Expensive 56.0 65.0 80.0 42 6 857 55.6 544
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
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Table 388: Rating Value for Money by Country of Residence (%) _Aug 17

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean| South Other Total
America

Cost of visit Very Expensive 16.7 26.8 6.7 243 15.6 38.6 223
Expensive 50.7 412 333 425 27.3 227 419
Not Expensive 326 32.0 60.0 332 57.1 38.6 35.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of accommodation | Very Expensive 133 w7 0 153 8.0 205 144
Expensive 22.7 39.2 5.0 33.1 25.3 436 30.9
64.0 43.0 85.0 516 66.7 359 547

Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of meals Very Expensive 10.5 10.0 0 18.5 7.8 314 15.0
Expensive 354 422 185 36.4 27.3 28.6 35.1
Not Expensive 54.1 478 815 45.1 64.9 40.0 49.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of drinks Very Expensive 11.3 56 0 15.3 6.8 26.5 127
Expensive 35.6 45.6 19.2 35.9 18.9 147 34.0
Not Expensive 53.1 48.9 80.8 488 743 58.8 53.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|

Table 389: Rating Value for Money by Country of Residence (%) _Sep 17
ITEM RESPONSE U.5.A] Canada U.K.|Caribbean South Other Total
America

Cost of visit Very Expensive 23.0 22 8 15.0 19.0 14.9 21.8 20.0
Expensive 40.0 347 475 46.6 447 291 427
Not Expensive 37.0 42 6 375 34.3 404 49.1 37.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 8.4 9.3 0 7.a 10.8 18.0 8.7
Expensive 13.6 21.3 28.0 32.9 27.0 34.0 27.0
iTa 69.3 720 59.3 622 42.0 643

Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals Very Expensive 9.4 2.6 0 16.9 24 18.6 13.0
Expensive 277 25.0 417 341 244 258 315
Not Expensive 62.9 63.4 58.3 49.0 73.2 52.5 55.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks Very Expensive 2.0 8.9 0 137 7.3 151 11.2
Expensive 31.6 28.9 38.9 38.6 19.5 32.1 34.5
Not Expensive 50.4 62.2 61.1 477 73.2 52.8 54.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
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Table 390: Rating Value for Money by Country of Residence (%) _July to Sep 17

ITEM RESPONSE U.5.A| Canada U.K.|Caribbean South Other Total
America

Cost of visit VEW Expengive 19.5 301 16.7 226 16.3 217 221
Expensive 47.3 36.2 375 46.2 29.8 32.3 43.1
Not Expensive 33.1 33.7 45.8 31.2 53.9 46.0 34.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of accommodation | Very Expensive 8.7 12.8 4.5 12.5 8.2 13.5 11.2
Expensive 257 24.4 20.9 32.6 22.8 40.5 29.6
65.6 628 746 549 69.0 4589 ha2

Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of meals VEW Expengive 9.4 125 3.4 18.5 B3 15.2 14.0
Expensive 32.2 29.9 26.1 35.4 21.9 32.9 32.6
Mot Expensive 8.4 576 0.5 46.1 728 51.9 533
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Cost of drinks VEW Expengive 11.3 11.3 3.4 17.3 6.1 127 13.6
Expensive 327 29.7 24.1 36.0 16.5 32.0 32.4
Not Expensive 56.0 59.0 72.4 46.7 774 55.3 54.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 391: Rating Value for Money by Country of Residence (%) Oct 17
ITEM RESPONSE u.s.A| Canada U.K.|Caribbean South Other Total
America

CD-Et vaisit I'I.I'IEW Expenﬁive 26.3 18.8 2.0 223 12.0 21.2 208
Expensive 395 459 320 42 4 40.0 36.4 41.4
Not Expensive 342 353 60.0 353 43.0 42 4 379
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0)
Cost of accommodation | Very Expensive 119 16.2 0 11 0 17.2 114
Expensive 26.9 221 40.0 401 4358 17.2 328
61.2 61.8 60.0 438 56.5 65.5 558

Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0)
CD-Et D‘f ITIEE||5 I'I.I'IEW Expenﬁive 157 12.8 A 187 A 111 14.0
Expensive 343 295 240 33.0 321 222 333
Not Expensive 50.0 T 76.0 433 67.9 66.7 26
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0)
Cost D‘f drink5 I'U'IEW ExpenSiVE 19.4 12.2 R 16.9 R a7 132
Expensive 347 338 3858 425 370 40.7 386
Not Expensive 458 541 61.5 40.6 63.0 556 432
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|
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Table 392: Rating Value for Money by Country of Residence (%) _Nov 17

ITEM RESPOMSE u.5.A| Canada U.K.|Caribbean South Other Total
America

Cost of visit 'quew Expengive 97 245 11.3 14.0 171 206 14.9
Expensive 473 5249 396 507 49 5249 482
Not Expensive 43.0 225 491 35.3 78.0 26.5 36.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of accommodation | Very Expensive 8.2 29 0 8.2 175 120 7.8
Expensive 301 414 191 6.9 25 200 335
61.6 5.7 80.9 549 80.0 G8.0 5B.6

Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of meals 'quew Expengive 6.1 2148 0 16.0 154 14.8 14.8
Expensive 207 281 2.0 440 26 222 356
Not Expensive 73.2 50.0 98.0 40.0 g2.1 63.0 486
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of drinks 'quer'!h,r Expengive 10.1 137 0 15.3 74 13.0 134
Expensive 177 40.0 2.0 402 5.3 17.4 339
Not Expensive 72.2 46.3 98.0 445 86.8 G9.6 2T
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|

Table 393: Rating Value for Money by Country of Residence (%) Dec 17
ITEM RESPONSE u.5.A] Canada U.K.|Caribbean South Other Total
America

Cost of visit 'luferl,,r Expengive 388 411 10.3 333 10.3 261 323
Expensive 230 349 207 39.0 26 457 34
Mot Expensive 382 240 69.0 276 ar.2 28.3 332
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of accommodation | Very Expensive 26.7 157 31 17.0 10.0 229 17.3
Expensive 250 3349 256 36.5 5.0 543 328
433 50.4 69.2 46.5 a5.0 2249 493

Mot Expensive
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost D‘f ITIEEI|5 I'\I'IEF,I" ExpenSiVE 5.6 17.7 107 25.0 7.5 26.8 20.0
Expensive 26.6 305 125 40.2 7.5 415 333
Mot Expensive 67.8 51.8 76.8 348 a5.0 T 46.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of drinks 'luferl,,r Expengive 6.5 17.4 10.9 26.0 7.5 20.0 204
Expensive 36.2 326 127 392 ] 429 342
Mot Expensive 572 50.0 T6.4 348 925 KT 45 4
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|
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Table 394: Rating Value for Money by Country of Residence (%) _Oct to Dec 17

ITEM RESPONSE u.s.A| Canada U.K.|Caribbean South Other Total
America
Cost of visit "u"Er'y" Expengive 274 303 10.3 226 13.3 230 232
Expensive 34.0 43.2 30.1 45.0 124 45.1 413
Not Expensive 38.6 26.4 59.6 32.3 74.3 31.9 35.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0)
Cost of accommodation | Very Expensive 177 125 19 121 107 18.0 124
26.9 328 2558 A7 126 326 331
Expensive
Not Expensive 55.4 54.7 72.6 50.8 76.7 49.4 54.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
Cost of meals "u"Er'y" Expengive 8.1 17.8 4.6 198 8.4 18.9 16.8
Expensive 26.8 295 107 417 12.1 305 34.2
Not Expensive 65.1 52.7 84.7 384 79.4 50.5 43.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0)
CDEt D‘f drink5 I'I.I'IEW Expenﬁive -“:'? 15':' 4-5 19? 5? 129 153
Expensive 308 352 138 401 114 353 349
Not Expensive 585 498 8156 401 829 518 438
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|
Table 395: Rating Value for Money by Country of Residence (%) _July to Dec 17
ITEM RESPONSE U.5.A] Canada U.K.|Caribbean South Other Total
America
CDEt vais.it I'\I'IEW ExpenSiVE 222 3':'2 129 225 152 223 225
Expensive 42.9 39.9 33.2 456 23.3 376 423
Not Expensive 35.0 29.9 53.9 31.8 61.5 40.1 35.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|
Cost of accommodation | Very Expensive 17 126 2.9 123 9.2 13.2 1.8
261 288 237 350 18.8 376 3.3
Expensive
Not Expensive 622 h8.6 734 28 720 47 3 h6.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|
CDEt D‘f ITIEEI|5 I'\I'IEW ExpenSiVE Eg 153 4-'1 192 55 155 154-
Expensive 0.4 297 16.9 8.7 18.1 32.0 134
Not Expensive 60.7 55.1 79.0 421 75.4 514 51.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0|
Cost of drinks Very Expensive 1.1 13.2 4.1 186 5.9 128 14.9
Expensive 32.0 325 18.0 38.2 145 33.2 336
Not Expensive 56.5 54.2 77.9 43.2 79.6 54.0 51.5
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0]
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Table 396: Rating Value for Money by Type of Accommodation (Average Rating) _Jan 17

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 5.0 43 hAB8 43 45 5.0

Cost of accommodation 3.6 34 4.0 2.7 1.9 3.2

Cost of meals 4.0 34 5.2 31 249 36

Cost of drinks 4.1 1.6 4.7 249 2.5 3.4

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 397: Rating Value for Money by Type of Accommodation (Average Rating) Feb 17

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.5 h2 4.4 4.6 4.1 4.5
Cost of accommodation 4.1 3.1 4.1 1.2 3.3 35
Cost of meals 349 4.2 37 26 1.3 3.4
Cost of drinks 34 4.5 3.9 26 1.5 3.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 398: Rating Value for Money by Type of Accommodation (Average Rating) _March

17
ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.2 58 46 44 8.2 4.4
Cost of accommodation 3.6 3.8 27 25 3.9 33
Cost of meals 36 35 40 28 3.4 34
Cost of drinks 35 a7 33 25 4.2 3.3
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 399: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to

March 17
ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 45 4 49 4 6 4 6 46
Cost of accommodation 3.7 3.6 3.3 23 3z 3.3
Cost of meals 3.8 3.6 42 29 25 3.5
Cost of drinks 3.6 3.4 3.8 27 2.8 3.3

10 = Very expensive,

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

5 = Expensive,

0 = Not expensive
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Table 400: Rating Value for Money by Type of Accommodation (Average Rating) _April
17

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of accommodation 3.1 2.3 2.8 2.9 3.1 3.0
Cost of meals 35 5.5 3.8 249 2.8 3.4
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 401: Rating Value for Money by Type of Accommodation (Average Rating) _May 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 4.7 5.6 3.9 3T 3.0 4.3
Cost of accommeodation 3.3 4.2 2.5 1.8 24 29
Cost of meals 36 36 27 20 31 3.0
Cost of drinks 3.6 3.2 24 2.3 38 31
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 402: Rating Value for Money by Type of Accommodation (Average Rating) _June 17

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.4 5B 5.3 2 4.2 4.8
Cost of accommodation 3.5 4.2 2.4 1.1 2.6 2.8
Cost of meals a7 5.0 5.2 27 35 3T
Cost of drinks 37 5.3 5.1 29 2.9 37
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 403: Rating Value for Money by Type of Accommodation (Average Rating) _April to
Jun 17

ITEM Hotel|Apartmentf| Guest| Friends/ Other Total
Villa House| Relatives
Cost of accommodation 3.3 3.7 2.5 2.0 2.7 2.9
Cost of meals 3.6 4.8 4.0 2.6 3.2 3.4
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 404: Rating Value for Money by Type of Accommodation (Average Rating) _Jan to

Jun 17
ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.4 5.3 4.8 4 6 42 45
Cost of accommodation 3.5 3.6 29 22 3.0 3.1
Cost of meals 37 4.1 41 27 2.9 3.4
Cost of drinks 3.6 4.0 3.6 27 2.9 3.3

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 405: Rating Value for Money by Type of Accommodation (Average Rating) _July 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 4.4 4.9 4.5 49 36 4.6

Cost of accommodation 3.0 3.3 26 1.7 3.0 25

Cost of meals 31 2.6 3.3 28 30 249

Cost of drinks 31 249 35 30 35 3.1

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 406: Rating Value for Money by Type of Accommodation (Average Rating) _Aug 17

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
villa House| Relatives

Cost of visit 42 53 3.8 47 3.3 43

Cost of accommeodation 3.3 3.1 31 26 1.4 3.0

Cost of meals 35 4.9 3.2 29 14 33

Cost of drinks 3.0 4.1 4.0 26 1.3 3.0

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 407: Rating Value for Money by Type of Accommodation (Average Rating) _Sep 17

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 3.8 28 4.6 4.7 38 4.2

Cost of accommodation 27 2.8 28 1.5 21 23

Cost of meals 3.1 31 38 23 33 249

Cost of drinks 3.5 1.8 34 22 36 29

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Telephone Number 231 2649 & 231 2650
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Table 408: Rating Value for Money by Type of Accommodation (Average Rating) _July to

Sep 17
ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives
Cost of visit 4.2 4.5 4.2 4.8 3.6 4.4
Cost of accommodation 31 31 29 149 2.2 26
Cost of meals 3.2 3.8 35 27 27 31
Cost of drinks 3.2 3.2 37 2.6 249 2.0

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 409: Rating Value for Money by Type of Accommodation (Average Rating) _Oct 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 3.3 6.3 36 4.8 3.2 4.0

Cost of accommodation 2.8 4.5 34 2.0 1.8 27

Cost of meals 3.2 27 4.0 28 24 30

Cost of drinks 3.3 34 45 28 2.0 32

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 410: Rating Value for Money by Type of Accommodation (Average Rating) _Nov 17

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 38 4.9 4.6 3.8 3.2 4.0

Cost of accommodation 2.6 24 349 1.6 B 2.6

Cost of meals 3.0 4.6 55 23 2.1 3.3

Cost of drinks 27 38 5.3 21 21 3.0

10 = Very expensive,

5 = Expensive,

0 = Not expensive

Table 411: Rating Value for Money by Type of Accommodation (Average Rating) _Dec 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 5.0 8 4.9 .3 258 4.9

Cost of accommeodation 3.8 4.6 29 32 149 3.4

Cost of meals 4.0 h2 4.3 28 1.9 37

Cost of drinks 4.0 2 4.3 3.1 21 a7

10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 412: Rating Value for Money by Type of Accommodation (Average Rating) _Oct to
Dec 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 4.2 55 4.6 4.7 248 4.4
Cost of accommodation 3.1 3.6 34 24 13 2.9
Cost of meals 34 4.2 4.8 2.6 21 34
Cost of drinks 3.3 4.1 4.7 27 21 34
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 413: Rating Value for Money by Type of Accommodation (Average Rating) _July to
Dec 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives
Cost of visit 4.2 4.9 4.4 47 3.3 4.4
Cost of accommodation 3.1 3.3 3.1 2.1 1.8 28
Cost of meals 3.3 4.0 4.2 27 24 3.2
Cost of drinks 3.2 3.6 4.3 26 25 3.2
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 414: Rating Value for Money by Purpose of Visit (Average Rating) _Jan 17

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |ToEnjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 53 34 53 100 10.0 83 44 0 38 25 50
Cost Df ﬂccnmmodﬂtion 35 32 36 10.0 50 0 A R 2.3 19 3.2
Cost of meals 42 25 33l 100 0 17 26 0 44 0 36
Cost of drinks 41 26 29 100 0 17 23 0 32 [; 34
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 415: Rating Value for Money by Purpose of Visit (Average Rating) _Feb17
ITEM Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal |ToEnjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 5.2 38 42 EX! 0 0 57 0 5.0 32 45
Cost of accommodation 3.8 4.0 1.7 3.9 25 ] 2.9 0 42 13 35
Cost of meals 41 33 21 0 0 0 40 0 5.6 14 34
Cost of drinks 38 KR 17 0 0 0 34 0 58 15 32
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 416: Rating Value for Money by Purpose of Visit (Average Rating) _March17

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy | Adventure| Other]  Total
Relatives| Travel[ Study Tour| Events| Climate| Tourism
Cost of visit 50 30 45 38 5.0 0 44 0 5.1 33 14
Cost of accommodation 34 32 29 25 33 ] 16 ] 4.2 32 33
Cost of meals 41 27 20 0 17 0 32 0 47 32 34
Cost of drinks 40 28 20 0 17 0 27 0 43 23 23
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 417: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to Marchl17
ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour, Events| Climate| Tourism
Cost of visit 51 33 47 44 50 83 47 0 43 32 46
Cost of accommodation 35 35 219 42 36 0 15 ] 7 23 33
Cost of meals 41 29 25 9 T 17 32 0 49 22 15
Cost of drinks 40 28 23 8 T 17 28 0 45 24 33
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 418: Rating Value for Money by Purpose of Visit (Average Rating) _Aprill7
ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Cost of visit 42 43 48 27 50 0 5.6 10.0 48 16 43
Cost of accommodation 28 3.6 3.2 29 5.0 0 34 50 35 25 3.0
Cost of meals 16 X 32 22 50 0 40 50 51 20 34
Cost of drinks 38 35 2.2 2.2 50 0 3.2 5.0 a7 16 32
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 419: Rating Value for Money by Purpose of Visit (Average Rating) _May 17
ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| Day Trip| Personal |ToEnjoy | Adventure| Other|  Total
Relatives|  Travel[ Study Tour Events| Climate] Tourism
Cost of visit 43 40 18 25 33 0 6.6 0 44 16 43
Cost of accommodation 25 4.1 2.3 38 5.0 50 35 ] 33 4.1 2.9
Cost of meals 31 28 1.6 0 33 0 35 0 6.6 8 30
Cost of drinks 34 25 12 25 0 0 35 0 £.8 11 ER

10 = Very expensive,
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Table 420: Rating Value for Money by Purpose of Visit (Average Rating) _Junel?

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip|Personal |To Enjoy | Adventure| Other]  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 5.1 29 57 0 35 25 55 0 57 21 43
Cost of accommodation 27 34 28 0 238 0 19 0 33 17 28
Cost of meals 45 26 22 0 40 0 41 0 5.0 22 37
Cost of drinks 43 31 22 0 39 25 40 0 53 22 a7
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 421:Rating Value for Money by Purpose of Visit (Average Rating) April to June 17
ITEM Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal [To Enjoy | Adventure| Other|  Total
Relatives| Travel| StudyTour| Events| Climate| Tourism
Cost of visit 45 3T 48 27 38 17 58] 100 5.1 3.2 45
Cost of accommodation 27 37 23 30 36 17 23 50 34 25 29
Cost of meals 37 28 24 19 41 0 39 5.0 57 19 34
Cost of drinks 33 30 19 22 32 17 35 50 54 17 34
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 422: Rating Value for Money by Purpose of Visit (Average Rating) _Jan to June 17
ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip|Personal |ToEnjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 48 35 48 35 41 50 52 8.0 49 32 45
Cost of accommodation 31 36 28 36 36 8 21 33 35 24 31
Cost of meals 39 29 25 14 30 8 35 33 53 20 24
Cost of drinks 39 29 21 16 24 17 31 33 49 20 33
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 423: Rating Value for Money by Purpose of Visit (Average Rating) _July17
ITEM Vacation| Business| Visit Friends/| Nature| Scientific/| DayTrip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Cost of visit 50 27 45 6.0 20 2.0 59 50 56 41 15
Cost of accommodation 25 26 18 7 10 0 22 0 48 41 25
Cost of meals 32 21 29 7 10 2.0 20 0 43 22 29
Cost of drinks 35 19 31 73 10 20 18 0 44 19 31

10 = Very expensive,
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Table 424: Rating Value for Money by Purpose of Visit (Average Rating) _Aug 17

ITEM Vacation| Business| Visit Friends/ | Nature | Scientific/| Day Trip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel] Study Tour Events| Climate]  Tourism
Cost of visit 48 33 35 0 54 100 38 5.0 83 6.7 43
Cost of accommodation 30 35 2.1 ] 50 . 19 0 46 50 30
Cost of meals 35 23 27 0 5.0 50 22 0 18 40 33
Cost of drinks 33 14 26 0 5.0 0 20 0 49 30 30
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 425: Rating Value for Money by Purpose of Visit (Average Rating) _Sep 17
ITEM Vacation| Business| Visit Friends/| Nature | Scientific/| Day Trip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 44 34 39 55 X 0 47 0 44 1.0 42
Cost of accommodation 23 33 20 11 50 ] 16 0 25 13 23
Cost of meals 30 32 26 17 13 0 26 0 36 10 29
Cost of drinks 30 32 23 11 13 0 25 0 5.1 0 29
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 426: Rating Value for Money by Purpose of Visit (Average Rating) _July to Sep 17
ITEM Vacation| Business| Visit Friends/ | Nature | Scientific/ | Day Trip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Cost of visit 47 31 40 5.8 41 33 48 38 54 40 44
Cost of accommodation 2.6 31 2.0 8 39 ] 19 ] 3.9 37 2.0
Cost of meals 32 25 27 52 33 25 23 0 44 27 LR
Cost of drinks 33 22 27 5.0 kR 17 22 0 48 23 10
10 = Very expensive, 5 = Expensive, 0 = Not expensive
Table 427: Rating Value for Money by Purpose of Visit (Average Rating) _Oct 17
ITEM Vacation| Business| Visit Friends/| Nature | Scientific/ | DayTrip| Personal [To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate] Tourism
Cost of visit 43 20 58 25 0 0 25 0 6.3 14 40
Cost of accommodation 30 18 27 50 0 0 28 0 40 27 27
Cost of meals a7 10 18 5.0 0 0 4 0 548 21 30
Cost of drinks 37 13 38 5.0 0 0 12 ] 72 17 32

10 = Very expensive
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Table 428: Rating Value for Money by Purpose of Visit (Average Rating) _Nov 17

ITEM Vacation| Business| Visit Friends/| Nature | Scientific/| DayTrip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism

Cost of visit 44 24 41 50 6.0 25 40 0 43 15 40

Cost of accommodation 27 21 25 25 30 0 21 0 35 4 26

Cost of meals 39 15 23 25 20 0 29 0 54 11 33

Cost of drinks 35 14 22 25 20 0 33 0 5.1 1.1 30

10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 429: Rating Value for Money by Purpose of Visit (Average Rating) _Dec 17

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/ | Day Trip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Cost of visit 5.6 2.1 54 0 0 0 £.3 11 0 8 49
Cost D‘f accommodation 35 24 32 0 0 0 44 50 0 28 34
Cost of meals 4.1 19 a7 0 0 0 45 10.0 0 14 a7
Cost of drinks 14 17 35 0 0 0 43 10.0 0 9 37
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 430: Rating Value for Money by Purpose of Visit (Average Rating) _Oct to Dec 17

ITEM Vacation| Business| Visit Friends/| Nature| Scientific/ | Day Trip| Personal |ToEnjoy | Adventure|  Other|  Total
Relatives| Travel|] Study Tour Events| Climate| Tourism
Cost of visit 49 22 49 38 6.0 25 56 6.1 50 22 44
Cost of accommodation 21 22 28 33 50 . 41 50 35 21 29
Cost of meals 39 15 31 33 20 0 39 10.0 53 15 34
Cost of drinks 29 15 a0 33 20 0 29 100 53 13 24
10 = Very expensive, 5 = Expensive, 0 = Not expensive

Table 431: Rating Value for Money by Purpose of Visit (Average Rating) _July to Dec 17

ITEM Vacation| Business| Visit Friends/| Nature | Scientific/ | DayTrip| Personal |To Enjoy | Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Cost of visit 47 26 43 55 44 31 5 1 56 52 31 44
Cost of accommodation 28 26 23 11 41 0 219 46 7 31 28
Cost of meals 38 20 29 50 20 21 30 26 48 22 32
Cost of drinks 35 18 29 43 28 14 30 8.6 50 18 32
10 = Very expensive, 5 = Expensive, 0 = Not expensive
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Table 432: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 5.0 4.8 5.8 4.8 4.5 5.0

Cost of accommodation 3.6 34 4.0 27 1.9 3.2

Cost of meals 4.0 3.4 52 31 248 3.6

Cost of drinks 4.1 1.6 47 29 25 3.4

Table 433: Visitor's Intention to Return to Guyana by Country of Residence (%) Feb 17

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 4.5 2 4.4 4 6 4.1 4.5

Cost of accommodation 41 3.1 41 1.2 33 35

Cost of meals 3.9 4.2 3T 26 1.3 34

Cost of drinks 34 4.5 3.8 26 1.5 3.2

Table 434: Visitor's Intention to Return to Guyana by Country of Residence (%) March
17

ITEM Hotel|apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 4.2 5.8 46 44 5.2 44

Cost of accommodation 3.6 38 2.7 2.5 3.9 3.3

Cost of meals 3.6 35 4.0 2.8 34 34

Cost of drinks 35 37 33 25 42 33

Table 435: Visitor's Intention to Return to Guyana by Country of Residence (%) Jan to
March 17

ITEM Hotel|Apartmentf| Guest| Friendsf Other Total
Villa House| Relatives
Cost of accommodation 37 3.6 3.3 2.3 3.2 3.3
Cost D.f mEﬂIE 38 36 42 29 25 3.5
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 436: Visitor's Intention to Return to Guyana by Country of Residence (%) _April 17

ITEM Hotel|Apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 4.0 36 4.7 4.8 3.9 4.3

Cost of accommodation 31 2.5 26 29 31 3.0

Cost of meals 35 55 3.8 248 2.8 34

Cost of drinks 35 2 27 249 27 3.2

Table 437: Visitor's Intention to Return to Guyana by Country of Residence (%) _May 17

ITEM Hotel|apartment/ Guest | Friends/ Other Total
Villa House| Relatives

Cost of visit 4.7 5.6 3.9 37 3.0 4.3

Cost of accommodation 3.3 4.2 2.5 18 24 29

Cost of meals 3.6 3.6 27 20 31 3.0

Cost of drinks 2.6 3.2 24 2.3 2.9 31

Table 438: Visitor's Intention to Return to Guyana by Country of Residence (%) June 17

ITEM Hotel|Apartment/ Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 4.4 5.6 5.3 5.2 4.2 4.8

Cost of accommodation 3.5 4.2 24 1.1 26 28

Cost of meals 37 5.0 5.2 27 35 37

Cost of drinks 3T 5.3 51 249 29 3T

Table 439: Visitor's Intention to Return to Guyana by Country of Residence (%) _April to
June 17

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives
Cost of accommodation 3.3 3.7 2.5 2.0 2.7 2.9
Cost of meals 3.6 4.8 4.0 2.6 3.2 3.4
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 440: Visitor's Intention to Return to Guyana by Country of Residence (%) _Jan to
June 17

ITEM Hotel|Apartment/| Guest| Friends/ Other Total
Villa House| Relatives

Cost of visit 4.4 5.3 4.3 4.8 42 45

Cost of accommodation 3.5 3.6 2.9 2.2 3.0 31

Cost of meals av 41 4.1 2.7 248 34

Cost of drinks 36 4.0 3.6 27 24 3.3

Table 441: Visitor's Intention to Return to Guyana by Country of Residence (%) July 17

VISITOR'S RETURN u.5.A] Canada U.K.|Caribbean south Other Total
America

Definitely 62.3 48.8 G4.8 50.7 G60.8 516 555

Probably 26.7 45.0 15.9 328 177 34.1 305

Definitely Not 8 0 23 2.8 3.8 2.2 1.9

Mot stated 10.1 6.3 17.0 13.8 17.7 121 121

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 442: Visitor's Intention to Return to Guyana by Country of Residence (%) _Aug 17

VISITOR'S RETURN uU.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 63.4 65.6 54.7 43.4 35.7 46.8 54.5

Probably 27.4 247 30.2 25.8 38.1 37.1 27.2

Definitely Not 1.4 1.3 3.8 2.6 438 16 2.2

Not Stated 7.9 8.4 11.3 23.2 214 145 16.2

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 443: Visitor's Intention to Return to Guyana by Country of Residence (%) Sep 17

VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely G1.4 46.5 ¥1.9 43 4 43 .8 571 524

Probably 227 282 94 330 220 17.9 284

Mot Stated 145 225 18.8 18.0 293 214 182

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 444: Visitor's Intention to Return to Guyana by Country of Residence (%) _July to
Sep 17

VISITOR'S RETURN U.5.A| Canada U.K.|Caribbean South Other Total
America

Definitely 62.5 55.1 63.0 492 51.2 50.8 54.4

Probably 26.1 33.8 19.1 30.4 241 326 28.8

Definitely Not 1.2 1.0 23 2.1 31 22 18

Not Stated 10.2 10.1 15.6 18.4 21.6 14.4 15.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 445: Visitor's Intention to Return to Guyana by Country of Residence (%) Oct 17

VISITOR'S RETURN u.5.A] Canada U.K.|Caribbean South Other Total
America

Definitely 716 44.4 63.6 43.9 30.6 59.0 50.3

Probably 14.9 376 227 292 347 28.2 27.0

Not Stated 10.9 16.2 13.6 26.0 347 12.8 21.4

Total 100.0/ 100.0/ 100.0 100.0/ 100.0 100.0 100.0

Table 446: Visitor's Intention to Return to Guyana by Country of Residence (%) Nov 17

VISITOR'S RETURN u.s.A| Canada U.K.|Caribbean South Other Total
America

Definitely 70.7 48.6 46.3 45.8 348 39.4 48.1

Probably 16.4 37.3 33.3 334 60.9 46.5 335

Not Stated 6.0 127 20.4 19.3 4.3 14.1 16.5

Total 100.0 100.0 100.0 100.0 100.0 100.0 10:0.0

Table 447: Visitor's Intention to Return to Guyana by Country of Residence (%) Dec 17

VISITOR'S RETURN u.s.A| Canada U.K.|Caribbean South Other Total
America
Definitely 667 60.4 44 6 36.0 66.1 203 439
Probably 16.0 277 16.9 333 194 522 297
Mot Stated 154 11.9 385 278 11.3 24 6 24.0
Total 100.0 100.0 100.0/ 100.0/ 100.0 100.0 100.0
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Table 448: Visitor's Intention to Return to Guyana by Country of Residence (%) _Oct to

Dec 17
VISITOR'S RETURM U.5.A| Canada U.K.|Caribbean South Other Total
America
Definitely 69.7 50.6 432 42.0 47.3 36.3 47.3
Probably 15.7 347 24 1 32.3 32.1 44T 303
Definitely Not 3.3 1.1 0 18 15 11 19
Not Stated 113 13.6 277 23.9 187 17.9 205
Total 100.0 100.0 10:0.0 100.0 100.0 100.0 100.0

Table 449: Visitor's Intention to Return to Guyana by Country of Residence (%) _July to

Dec 17
VISITOR'S RETURN uU.s.Al Canada U.K.|Caribbean South Other Total
America
Definitely 64.8 529 56.4 454 497 436 511
Probably 228 342 21.3 314 277 386 205
Definitely Not 1.9 1.1 1.3 20 24 1.7 1.8
Mot Stated 10.5 11.8 21.0 21.3 20.3 16.1 17.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Table 450: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Jan 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 531 57.0 552 0 133 75.0 746 0 491 50.0 55.1
Probably 253 28.9 271 100.0 0 0 185 0 491 6.3 26.3
Definitely Not 22 17 14 0 0 0 28 0 19 125 21
Not Stated 19.5 124 16.2 | 66.7 25.0 7.0 0 0 3.3 16.6
Total 100 100 100 100 100 100 100 100 100 100 100
Table 451: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Feb 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives| Travel| Study Tour, Events| Climate| Tourism
Definitely 46.6 495 61.3 842 0 0 517 0 313 G674 509
Probably 284 357 26.3 10.5 50.0 0 25.0 0 417 18.6 297
Definitely Not 14 41 B 53 500 0 0 0 5.6 23 32
Not Stated 218 107 119 0 0 of 173 0 194 118 162
Total 100 100 100 100 100 0 100 0 100 100 100
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Table 452: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _March 17

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure |  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 00| 478 494 250 50.0 of 549 500 304] 565 437
Probably 34| 35 266 750 50.0 of 209 0 N EE
Definitely Not 27 3 30 0 0 0 0 0 0 0 19
Not Stated 239 163 209 0 0 of 242 500 383 145 226
Total 100 100 100 100 100 0 100 100 100 100 100
Table 453: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to
March17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 455 50.2 544 68.0 286 75.0 621 50.0 354 504 489
Probably 293 43 26.7 28.0 28.6 0 201 0 38.3 227 296
Definitely Not 27 18 19 40 143 0 9 0 21 23 23
Not Stated 220 137 17.0 0 28.6 25.0 16.8 50.0 242 15.6 19.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 454: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Aprill7
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Mature | Scientific/| Day Trip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 194 472 508 577 0 of 718 400 EEE L
Probably 205 362 201 15 429 o) 155 400 4238 500 207
Definitely Not 33 18 33 269 143 0 34 0 36 24 39
Not Stated 173 150 16.8 38 429 0 34 200 218 33 158
Total 100 100 100 100 100 100 100 100 100 100 100
Table 455: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _May17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 03] 587 514 1000 50,0 of 534 0 22 483 487
Probably 243 205 18.1 0 260 1000] 259 0 400] 48] 258
Definitely Not 22 13 0 0 0 0 17 0 44 6.9 20
Not Stated 243 134 305 0 250 of 190 0 333 o 235
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 456: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _ Junel?

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure| Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Definitely 462) 401 51.1 0 500 867 754 0 S REGE
Probably 133 354 228 0 133 333 12 0 519 237 334
Definitely Not 5 0 17 0 0 0 69 0 13 0 10
Not Stated 20.0 245 144 ] 16.7 0 52 ] 139 28 17.8
Total 100 100 100 100 100 100 100 0 100 100 100
Table 459: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Apr to June
17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 48.3 478 545 63.3 348 50.0 £9.0 40.0 281 497 49.1
Probably 2889 336 234 10.0 348 50.0 178 40.0 451 424 295
Definitely Not 22 9 18 233 43 0 4.0 0 31 26 24
Not Stated 20.6 177 204 33 26.1 0 9.2 20.0 237 5.3 19.0
Total 100 100 100 100 100 100 100 100 100 100 100
Table 460: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Jan to June 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 70| 492 545 655 24| 625 652|429 319 541 49.0
Probably 293 U0 252 182 324 250 19.1 286 415 33 295
Definitely Not 24 15 18] 145 3.1 0 23 0 26 25 23
Not Stated 213 154 185 18 27.0 125 134 28.6 239 10.0 191
Total 100 100 100 100 100 100 100 100 100 100 100
Table 461: Visitor's Intention to Return to Guyana by Purpose of Visit (%) July 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives| Travel| Study Tour| Events| Climate| Tourism
Definitely 06| 491 643 667 70.0 o 730 0 3.1 56.9) 553
Probably 35.1 355 215 16.7 20.0 0 19.1 0 364 307 306
Definitely Not 3 18 10 0 0 0 0 0 45 92 19
Not Stated 135 136 13.1 16.7 10.0 0 738 0 25.0 33 12.2
Total 100 100 100 100 100 100 100 100 100 100 100,
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Table 457: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Aug 17

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure| Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 475 475 £5.2 80.0 g6.7 0 79.1 0 415 26.1 543
Probably 268 18 254 20.0 33 0 113 0 N7 65.2 213
Definitely Not 20 [ 12 0 0 0 0 0 0 0 22
Not Stated 237 134 8.3 0 0 0 96/ 1000 268 8.7 16.2
Total 100 100 100 100 100 100 100 100 100 100 100
Table 458: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Sep 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other]  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 49.5 56.6 538 a 100.0 0 62.0 ] 353 1.1 524
Probably EYRY 228 258 a a 0 16.9 a 559 111 283
Definitely Not 9 0 0 0 0 0 42 0 29 5.6 10
Not Stated 1756 207 204 0 0 0 16.9 0 59 222 18.3
Total 100 100 100 100 100 100 100 100 100 100 100]
Table 459: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July to Sep 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy | Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 493 505 fi2.3 727 700 a 728 0 370 507 100.0
Probably N4 ER 241 18.2 26.7 a 15.6 0 403 64 a
Definitely Not 1.2 31 4 a 0 a 1.0 0 25 6.9 a
Not Stated 18.1 154 128 91 33 0 108 100.0 202 6.0 a
Total 100 100 100 100 100 100 100 100 100 100 100
Table 460: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Oct 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour| Events| Climate| Tourism
Definitely 445 49.3 66.1 80.0 500 0 59.1 100.0 231 39.1 50.3
Probably A 329 159 10.0 25.0 0 237 0 25.0 348 27.1
Definitely Not 15 13 11 0 0 0 0 0 19 43 13
Not Stated 229 16.4 16.9 10.0 25.0 0 172 0 50.0 217 214
Total 100 100 100 100 100 100 100 100 100 100 100
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Table 461: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Nov 17

VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/ | Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 03 577 527 800 50.0 of  503] 1000 ®7 77 482
Probably 01 307 292 0 50.0 of 222 0 78] 211 335
Definitely Not 11 3 44 0 0 0 12 0 38 18 19
Not Stated 188 110 137 200 0 o 173 0 318 35 185
Total 100 100 100 100 100 100 100 100 100 100 100
Table 462: Visitor's Intention to Return to Guyana by Purpose of Visit (%) Dec 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/| Nature | Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives| Travel| Study Tour Events| Climate| Tourism
Definitely 423 48.3 574 0 0 0 5.8 0 15.1 222 437
Probably 336 26.6 217 0 0 0 323 0 358 143 299
Definitely Not 15 28 17 0 0 0 0 0 123 74 28
Not Stated 226 224 19.1 0 100.0 0 138 0 36.8 55.6 216
Total 100 100 100 100 100 100 100 100 100 100 100
Table 463: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _Oct to Dec 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/] Nature | Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 422 52.0 53.3 80.0 46.7 0 527 1000 24.1 53.3 472
Probably 353 301 226 67 40.0 0 255 0 308 224 304
Definitely Not 13 15 25 0 0 0 4 0 72 37 20
Not Stated 212 16.4 16.6 133 133 0 16.3 0 33.0 206 204
Total 100 100 100 100 100 100 100 100 100 100 100
Table 464: Visitor's Intention to Return to Guyana by Purpose of Visit (%) _July to Dec 17
VISITOR'S RETURN | Vacation| Business|Visit Friends/{ Nature | Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  Travel| Study Tour Events| Climate| Tourism
Definitely 458 512 60.5 76.9 622 0 66.1 75.0 284 515 510
Probably 313 06 234 115 KUl 0 200 0 M0 18 296
Definitely Not 13 24 16 0 0 0 T 0 56 59 19
Not Stated 196 158 145 115 6.7 0 131 25.0 320 108 176
Total 100 100 100 100 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics

34 Main and Hope Streets

Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 211 of 246




Table 465: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan

17
RECOMMEND GUYANA U.5.A|] Canada U.K.| Caribbean South Other Total
America
Definitely G62.6 47 1 316 515 237 333 51.3
Probably 228 27 .1 26.3 29.9 447 25.9 28.2
Definitely Not 7.9 7.9 15.8 1.5 26 1.9 41
Mot Stated 6.7 17.9 26.3 171 2849 389 16.4
Total 100 100 100 100 100 100 100

Table 466: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Feb

17
RECOMMEND GUYAMNA U.s.A| Canada U.K.| Caribbean South Other| Total
America
Definitely 41.6 55.6 55.7 56.1 435 28.8 51.4
Probably 28.0 29.2 229 25.3 381 61.0 291
Mot Stated 21.6 139 21.4 17.0 14.5 10.2 171
Total 100 100 100 100 100 100 100

Table 467: Visitor's Intention to Recommend Guyana by Country of Residence (%)_March

17
RECOMMEND GUYANA U.5.A|] Canada U.K.]Caribbean South Other Total
America
Definitely 53.8 433 61.0 433 51.8 437 46,8
Probably 20.3 327 31.2 28.5 28.2 36.1 28.0
Definitely Not 34 29 A 2.2 24 25 24
Not Stated 224 21.2 7.8 26.0 17.6 12.6 229
Total 100 100 100 100 100 100 100

Table 468: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan to

March 17
RECOMMEND GUYANA U.5.A| Canada U.K.| Caribbean South Other Total
America
Definitely 549 478 55.4 43.8 432 40.1 493
Probably 227 29.4 271 281 354 40.1 28.3
Definitely Not 6.1 4.7 1.8 1.8 26 1.7 249
Mot Stated 16.3 18.0 15.7 213 18.8 18.1 19.5
Total 100/ 100/ 100 100 100 100 100
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Table 469: Visitor's Intention to Recommend Guyana by Country of Residence (%) _April
17

RECOMMEND GUYANA U.5.A| Canada U.K.| Caribbean South Other Total
America

Definitely 56.9 574 51.0 49 4 429 267 49 6

Probably 234 218 392 293 357 389 29.0

Definitely Not [N 7.9 0 5.1 7.1 8.9 6.1

Mot Stated 121 129 93 16.2 143 256 154

Total 100 100 100 100 100 100 100

Table 470: Visitor's Intention to Recommend Guyana by Country of Residence (%) May
17

RECOMMEND GUYAMNA u.s.Al] Canada U.K.| Caribbean South Other Total
America

Definitely 54.9 39.3 7.9 477 60.3 55.2 49.9

Probably 20.0 230 250 243 207 216 230

Not Stated 20.5 28.7 71 24.3 19.0 21.6 234

Total 100 100 100 100 100 100 100

Table 471: Visitor's Intention to Recommend Guyana by Country of Residence (%) _June
17

RECOMMEND GUYANA U.s.A| Canada U.K.| Caribbean South Other Total
America

Definitely 571 436 431 451 297 46.3 47 8

Probably 322 297 18.5 30.0 59.5 25.4 30.6

Definitely Not 37 54 1] 35 8.1 45 38

Mot stated 6.9 16.2 333 214 27 239 177

Total 100 100 100 100 100 100 100

Table 472: Visitor's Intention to Recommend Guyana by Country of Residence (%) _April
to June 17

RECOMMEND GUYANA u.s.A| Canada U.K.| Caribbean South Other Total
America

Definitely 56.4 47 .8 54.7 475 46.1 44 1 49.1

Probably 256 242 302 278 358 27 6 275

Definitely Not 5.4 77 0 4.0 4.8 47 4.6

Not Stated 126 20.2 15.1 20.8 133 235 18.8

Total 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
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Table 473: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Jan to

June 17
RECOMMEND GUYANA u.s.A| Canada U.K.| Caribbean South Other Total
America
Definitely 55.6 478 55.1 48.2 44 5 42 5 49.2
Probably 242 26.9 28.3 27.9 35.6 327 27.9
Definitely Not 57 6.2 11 2.8 36 35 a7
Not Stated 144 19.1 15.4 21.0 16.2 21.3 19.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 474: Visitor's Intention to Recommend Guyana by Country of Residence (%) _July

17
RECOMMEND GUYANMNA u.5.A] Canada U.K.| Caribbean South Other Total
America
Definitely 54.1 52.3 357 438 57.8 51.9 435
Probably 314 25.0 53.6 294 229 345 299
Definitely Not 7.1 14.4 7.1 29 43 12 5.3
Not Stated 74 8.3 36 24.0 145 123 16.3
Total 100 100 100 100 100 100 100

Table 475: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Aug

17
RECOMMEND GUYANA u.s.A| Canada U.K.| Caribbean South Other Total
America
Definitely 52.7 36.9 405 49 6 52.3 52.7 492
Probably 25.0 385 357 26.1 235 16.2 26.5
Not Stated 177 177 238 225 235 27.0 215
Total 100 100 100 100 100 100 100

Table 476: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Sep

17
RECOMMEND GUYANA u.s.A| Canada U.K.| Caribbean South Other Total
America
Definitely 56.3 35.8 44.6 53.4 30.9 442 49 1
Probably 221 37.2 12.3 225 175 35.1 239
Definitely Not 43 5.1 10.8 14 31 1.3 4.0
Not Stated 16.8 219 323 207 435 195 229
Total 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics

34 Main and Hope Streets
Georgetown

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Page 214 of 246



Table 477: Visitor's Intention to Recommend Guyana by Country of Residence (%) _July

to Sep 17
RECOMMEND GUYANA U.s.A| Canada U.K.| Caribbean South Other Total
America
Definitely 541 416 415 491 47 1 496 49.0
Probably 26.6 336 281 2519 215 239 26.7
Definitely Not 56 2.8 6.7 26 26 22 4.0
Mot stated 137 16.0 237 224 288 19.4 203
Total 100 100 100 100 100 100 100

Table 478: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct

17
RECOMMEND GUYANA u.s.A| Canada U.K.| Caribbean South Other Total
America
Definitely 41.4 316 46.9 47.0 39.6 50.0 429
Probably 374 33.1 20.4 205 20.8 27.3 257
Not Stated 17.2 324 327 31.0 396 18.2 293
Total 100 100 100 100 100 100 100

Table 479: Visitor's Intention to Recommend Guyana by Country of Residence (%) Nov

17
RECOMMEND GUYAMNA u.s.Al Canada U.K.| Caribbean South Other Total
America
Definitely 437 39.9 48.7 50.0 421 36.2 474
Probably 28.6 297 26.9 213 9.2 275 227
Definitely Not 3.2 7.2 13 2.1 1.3 14 25
Not Stated 24 6 232 231 26.6 474 248 274
Total 100 100 100 100 100 100 100

Table 480: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Dec

17
RECOMMEND GUYANA U.s.A| Canada U.K.| Caribbean South Other Total
America
Definitely 64.2 50.8 622 38.0 745 492 46.2
Probably 291 28.6 176 277 78 305 27.2
Definitely Not 0 95 6.8 5.6 2.0 34 5.2
Not Stated 6.7 11.1 135 28.8 15.7 16.9 21.4
Total 100 100 100 100 100 100 100
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Table 481: Visitor's Intention to Recommend Guyana by Country of Residence (%) _Oct to

Dec 17
RECOMMEND GUYANA u.s.A| Canada U.K.| Caribbean south Other Total
America
Definitely 57.8 43.3 31.9 45.3 37.3 374 45
Probably 26.7 380 46.1 275 403 40.2 307
Definitely Not 5.6 36 2.8 2.3 3T 5.6 3.2
Not Stated 9.8 142 19.1 249 187 16.8 205
Total 100 100 100 100 100 100 100

Table 482: Visitor's Intention to Recommend Guyana by Country of Residence (%) _July

to Dec 17
RECOMMEND GUYANA, U.5.A| Canada U.K.| Caribbean South Other Total
America
Definitely 535 41.8 485 47.0 434 47 .3 47 .6
Probably 281 1.8 244 247 181 287 259
Definitely Not 44 [R: 45 3.0 2.0 25 37
Mot Stated 141 18.7 226 253 315 215 228
Total 100 100 100 100 100 100 100
Table 483: Willingness to Recommend by Purpose of Visit (%) _Jan 17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure| ~ Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 545 273 48,0 0 13l 780] 690 0 785 5000 516
Probably 44 579 274] 1000 0 o 197 0 226 63 281
Definitely Not 11 33 65 0 0 0 42 0 19) 125 41
Not Stated 131 116 18.1 0 667 250 70 0 R
Total 100 100 100 100 100 100 100 100 100 100 100
Table 484: Willingness to Recommend by Purpose of Visit (%) _Febl17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/ | Day Trip| Personal | To Enjoy |Adventure Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 497 BT B5.0 047 250 207 518 0 472 B5.1 51.0
Probably 253 49.0 194 53 250 414 231 0 361 209 204
Definitely Not 26 16 19 0 50.0 14 19 0 0 0 25
Not Stated 224 "7 138 0 0 M5 212 0 16.7 140 17.2
Total 100 100 100 100 100 100 100 100 100 100 100

Surveys Department
Bureau of Statistics
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Table 485: Willingness to Recommend by Purpose of Visit (%) _Marchl17

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives|  TravelfStudy Tour Events{ Climate| Tourism

Definitely B 405 se6|  s00]  7a0] 743|429  s00] 409 609] 468

Probably 265 304 05 S0 250 186] 308 0 ®1  ®m1 82

Definitely Not 200 24 19 0 0 (1R 0 0 0 23

Not Stated 265 178 190 0 [ R

Total 100 100 100 100 100 100 100 100 100 100 100

Table 486: Willingness to Recommend by Purpose of Visit (%) _Jan to March17

RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism

Definitely 91 33 550 800|429  7R0[  542] 50O 504 809 4903

Probably 256 462 20 200 143 [ 0 208 219 285

Definitely Not 29 30 37 0 143 0 13 0 4 16 29

Not Stated 225 145 174 0 28 2500 73] 500 196  158] 194

Total 100 100 100 100 100 100 100 100 100 100 100

Table 487: Willingness to Recommend by Purpose of Visit (%) _Aprill7

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives| Travel|Study Tour Events| Climate| Tourism

Definitely 497 370 565 769 0 of 672 400 26 512[ 496

Probably 263 425 24 115 571 of 58] 400 55 393 200

Definitely Not 72 55 70 18 0 0 14 0 18 12 6.0

Not Stated 188] 150 140 77 129 0 4 200 201 83| 154

Total 100 100 100 100 100 100 100 100 100 100 100

Table 488: Willingness to Recommend by Purpose of Visit (%) _May17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total

Relatives|  Travel|Study Tour Events| Climate| Tourism

Definitely h24 530 463 1000 50.0 0 h6.9 0 31 483 A0.1

Probably 211 26.8 192 0 2500 1000 172 0 333 TR 228

Definitely Not 27 6.0 40 0 0 0 6.9 0 22 138 T

Not Stated 238 141 05 0 250 0 19.0 0 Rl 0 234

Total 100 100 100 100 100 100 100 100 100 100 100
Surveys Department Telephone Number 231 2649 & 231 2650
Bureau of Statistics Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Georgetown Page 217 of 246




Table 489: Willingness to Recommend by Purpose of Visit (%) _June 17

RECOMMEND GUYANA | Vacation| Business{Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel|Study Tour, Events| Climate| Tourism
Definitely 98] 320 117 0 #17] 667 672 0 48] 605 477
Probably 263 408 316 0 1A B3I 7 0 456 342] 306
Definitely Not 38 27 63 0 33 0 52 0 0 26 29
Not Stated 200[ 245 144 0 16.7 0 6.9 0 127 26 178
Total 100 100 100 100 100 100 100 100 100 100 100
Table 490: Willingness to Recommend by Purpose of Visit (%) _April to June 17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip| Personal | To Enjoy [Adventure |  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 507 409 506 80.0 04 500] 638 400 B0 B0 492
Probably 45 364 242 100 4] s 213] 400 06| 37 2774
Definitely Not 15 47 5.8 13 43 0 5.2 0 13 40 16
Not Stated 203 180 193 67 26.1 0 a8l 200 251 53] 188
Total 100 100 100 100 100 100 100 100 100 100 100
Table 491: Willingness to Recommend by Purpose of Visit (%) _Jan to June 17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely T EE 535 800 IEEEEEEEE 20 568 492
Probably 50| 422 236 145 07| 50 235 26 19l 08 280
Definitely Not 28 37 47 18 3.1 0 41 0 9 29 37
Not Stated 23] 159 183 16 70| 128 139] 26 220 100 191
Total 100 100 100 100 100 100 100 100 100 100 100
Table 492: Willingness to Recommend by Purpose of Visit (%) _Julyl17
RECOMMEND GUYANA | Vacation| Business{Visit Friends/| Mature |Scientific/| Day Trip| Personal | To Enjoy [Adventure| Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Definitely 514 473 183 33 w00 429 500 1000 257 510 488
Probably 266] 322 04 50 EEEEEE 0 186 388 304
Definitely Not 3T 29 T EE 0 0 56 0 0 0 54
Not Stated 183 116 120 6.3 of 288 56 0 257 102] 154
Total 100 100 100 100 100 100 100 100 100 100 100

Surveys Department
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Table 493: Willingness to Recommend by Purpose of Visit (%) _Aug 17

RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature |Scientific/| Day Trip| Personal | To Enjoy |Adventure |  Other|  Total
Relatives| ~ Travel|Study Tour Events| Climate| Tourism
Definitely 22 381 498 0 385 333 885 1000 53] 262 494
Probably 240 373 254 0 615 o 212 0 201 524] 266
Definitely Not 19 45 18 0 0 0 71 0 12 95 29
Not Stated 219 201 211 1000 o 67l 153 0 44 119 211
Total 100 100 100 100 100 100 100 100 100 100 100
Table 494: Willingness to Recommend by Purpose of Visit (%) _Sep 17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature |Scientific/ | Day Trip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel[Study Tour Events| Climate| Tourism
Definitely 56.4 152 425 91.7 50.0 100.0 412 333 621 BT 49.8
Probably 209 206 218 0 33 0 351 0 132 500 216
Definitely Not 15 13 26 0 0 0 1.0 0 30 1.1 4.1
Not Stated 192 278 328 83 167 0 167 66.7 167 71 225
Total 100 100 100 100 100 100 100 100 100 100 100
Table 495: Willingness to Recommend by Purpose of Visit (%) July to Sep 17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/ | Nature |Scientific/| DayTrip| Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism
Definitely 532 399 46.9 533 56.0 467 483 66.7 441 39.0 493
Probably 218 27 253 133 400 133 N7 0 320 457 26.8
Definitely Not 29 7.0 5.0 200 0 0 £.6 0 14 48 4.1
Not Stated 201 205 222 133 40 400 133 333 225 105 193
Total 100 100 100 100 100 100 100 100 100 100 100
Table 496: Willingness to Recommend by Purpose of Visit (%) Oct 17
RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/ DayTrip| Personal | ToEnjoy |Adventure|  Other|  Total
Relatives| ~ TravelStudy Tour Events| Climate| Tourism
Definitely 920 31 #3500 333 0 459) 667 79| 38 430
Probably %1 201 20| 500 0 [IEE 0 I
Definitely Not 18 18 24 0 0 0 0 0 0 79 20
Not Stated 28 450 13 0 667 [T EE 78] 134] 302
Total 100 100 100 100 100 100 100 100 100 100 100
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Bureau of Statistics
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Table 497: Willingness to Recommend by Purpose of Visit (%) _Nov 17

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature [Scientific/| Day Trip{ Personal | To Enjoy |Adventure|  Other|  Total
Relatives|  Travel|Study Tour, Events| Climate| Tourism

Definitely 477 439 56.8) 1000 0 500 i 0 485 159 472

Probably 215 24.3 20.1 D 571 D 189 0 36 250 223

Definitely Not 24 29 25 D 0 500 18 D 15 23 25

Mot Stated 283 289 206 D 429 D 106 D 164 56.8 74

Total 100 100 100 100 100 100 100 100 100 100 100

Table 498: Willingness to Recommend by Purpose of Visit (%) _Dec 17

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure |  Other|  Total
Relatives|  Travel|Study Tour Events| Climate| Tourism

Definitely 416 476 506 0 0 0 h6.8 J75 60.0 B0.6 46.0

Probably 304 254 236 0 0 0 210 N3 0 91 212

Definitely Not 6.0 23 17 0 0 0 93 188 D 0 52

Not Stated 215 247 242 100.0 0 0 130 125 400 303 216

Total 100 100 100 100 100 100 100 100 100 100 100

Table 499: Willingness to Recommend by Purpose of Visit (%) _Oct to Dec 17

RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| Day Trip| Personal | To Enjoy [Adventure|  Other|  Total
Relatives| ~ Travel|Study Tour Events| Climate| Tourism

Definitely 4556 425 50.7 813 10.0 50.0 51.2 421 470 37 459

Probably 260 236 221 125 40.0 0 206 263 27 243 249

Definitely Not 37 26 22 0 0 50.0 6.7 158 12 35 34

Not Stated 47 13 250 6.3 50.0 0 214 158 19.0 365 253

Total 100 100 100 100 100 100 100 100 100 100 100

Table 500: Willingness to Recommend by Purpose of Visit (%) July to Dec 17

Surveys Department
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Table 502: Daily Expenditure by Country of Residence (US$) Feb 17

Surveys Department

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy

Bureau of Statistics
34 Main and Hope Streets
Georgetown
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RECOMMEND GUYANA | Vacation| Business|Visit Friends/| Nature |Scientific/| DayTrip| Personal | To Enjoy [Adventure| Other|  Total
iz} Relatives|  Travel[Study Tour Events| Climate| Tourism
Definitely 206 414 86 630 £29) 4] 47] 480 T EE
Probably 249 274 42 0] 400 18] 264 200 23| M5 259
Definitely Not 33 44 a8 130 0 59 6.7 120 13 41 18
Not Stated 23 263 24 108 71 .3 72l 200 0] w1 27
Total 100 100 100 100 100 100 100 100 100 100 100
Table 501: Daily Expenditure by Country of Residence (US$) _Jan 17
Expenditure USA Canada UK Caribbean| South Other Total
America
Accommodation 338.94 272.26 104.67 122.76 116.57 604.19| 1523.16
Meals & Drinks 64.31 111.61 96.35 65.329 26.67 72.22 738.95
Ground Transportation 35.92 43.19 28.63 39.69 4.85 61.11 37.90
Car Rentals 10.26 4,84 0.00 6.62 0.00 22,22 6.31
Tours 23.51 30.00 10.00 3.24 0.00 55.56 17.51
Entertainment/Recreation 7.57 15.48 0.00 20.09 0.00 33.33 14.72
shopping/Souvenirs 38.83 54.19 63.25 19.21 1.62 0.00 29.29
Cash Gifts/Donations 0.92 41.81 0.00 a4.79 0.00 0.00 7.48
Property Purchase 0.00 8.06 10.41) 0.00 0.00 0.00 2.08
Property Repair 0.00 0.00 0.00 31.92 0.00 0.00 17.08
Other 45.54 34.06 3.23 8.11 6.65 27.41 16.68
Total 567.80 665.50 321.54 321.82 156.36 876.04| 2411.16
Mo of Visitors 21 19 12 a7 3 9 127




Expenditure UsA| Canada UK Caribbean South Other Total
America
Accommeodation 633.33 94.69 277.28 217.64 433.60 457.06 289.60
Meals 8 Drinks 128.40 126.06 87.53 47.73 90.20 89.94 80.45
Ground Transportation 82.40 38.65 41.38 36.95 36.20 26.29 43.09
Car Rentals 34.26 0.00 6.25 8.47 0.00 0.00 9.49
Tours 149.44 99.57 14.76 3.83 1.87 3.63 41.68
Entertainment/Recreation 14.59 71.58 15.24 14.44 4.00 71.07 12.31
Shopping/Souvenirs 25.78 24.74 7.12 34.05 24.53 11.14 27.26
Cash Gifts/Donations 16.65 46.29 2.69 7.65 0.00 10.75 15.25
Property Purchase 4.17 0.45 10.00 27.11 0.00 0.00 14.84
Property Repair 29.23 7.94 5.71 15.85 3.33 0.00 13.93
Other 33.76 14.50 11.43 16.12 76.27 3.05 19.34
Total 1152.01 450.50 479.39 429.84 670.00 638.9 567.24
Mo of Visitors 38 28 17 86 13 21 203
Table 503: Daily Expenditure by Country of Residence (US$) _March 17
Expenditure USA| Canada UK Caribbean South Other Total
America
Accommodation 257.41 91.92 179.86 149.97 127.70 479.00 533.40
Meals & Drinks 62.15] 1351.91 90.69 56.45 31.586] 85.32 471.36
Ground Transportation 601.43 464.26 33.81 33.70 31.71 35.77 235.32
Car Rentals 20.35 11.26 2.79 9.12 0.00 3.57 10.95
Tours 68.32 59.94 11.95 5.73 0.81 10.54 29.81
Entertainment/Recreation 13.80 13.18 6.80 17.65 16.10 10.70 14.55
Shopping/Souvenirs 19.34 271.73 37.07 33.16 8.50 11.66 28.36
Cash Gifts/Donations 12.72 41.87 1.20 10.05 2.93 10.60 15.64
Property Purchase 1.00 1.47 10.04 10.80 4.74 0.00 5.96
Property Repair 14.89 15.89 2.55 16.22 3.42 0.00 13.72
Other 21.64 24.15 9.93 13.24 27.00 17.68 17.85
Total 1093.11] 2103.59 386.69 356.09 254.77 665.24] 1376.95
Mo of Visitors 114 91 30 221 28 44 528

Table 504: Daily Expenditure by Country of Residence (US$) Jan to March 17

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Expenditure USA| Canada UK Caribbean South Other Total
America
Accommodation 117.26 169.26 101.24 206.27 213.74 357.74 151.34
Meals & Drinks 102.21 246.56 25.68 35.74 g87.71 72.14 56.78
Ground Transportation 34.25 342.59 12.44 25.24 34.29 218.63 42.25
Car Rentals 20.65 1.45 0.00 1.17 0.00 0.00 3.94
Tours 16.67 13.33 288.14 2.22 41.27 0.00 36.34
Entertainment/Recreation 11.79 14.81 2.65 4.91 4.23 0.00 6.13
Shopping/Souvenirs 268.22 40.52 6.26 16.97 33.99 37.50 19.06
Cash Gifts/Donations 11.31 56.85 0.11 14.67 5.56 0.00 14.27
Property Purchase 27.21 0.00 0.00 0.00 0.00 0.00 4.09
Property Repair 72.62 11.85 0.00 13.08 4444 0.00 21.50
Other 17.62 21.52 16.84 3.45 13.54 0.00 8.16]
Total 457.81 918.77 453.36 323.72 478.77 686.01 393.86
Mo of Visitors 36 15 13 69 12 4 153
Table 505: Daily Expenditure by Country of Residence(US$) _April 17
Expenditure USA| Canada UK] Caribbean South Other Total
America
Accommodation 150.90] 127.86 54.35 284,701 333.33 472,000 173.43
Meals & Drinks 181.62 202.87 48.85 84.79 74.17 128.29 149.94
Ground Transportation 39.21 52.20 122,10 35.64 41.67 34.00 51.00
Car Rentals 7.11 135.44 0.00/ 0.00 0.00 0.00/ 40.26
Tours 55.65 100.38 0.00 7.50 94.33 0.00 52.49
Entertainment/Recreation 1.27 9.12 0.00 30.06) 0.00 0.00 B8.87
Shopping/Souvenirs 11.04 32.17 27.36 35.50 1.67 10.00 23.14
Cash Gifts/Donations 16.29 13.25 36.36 34.11 0.00 0.00/ 20.20
Property Purchase 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Property Repair 27.94 8.42 170.29 52.15 0.00 0.00/ 41.02
Other 7.47 22.74 0.00 7.75 64.17 0.00 12.44
Total 498.60 704.45 459.61 572.20 609.34 644.29 572.79
No of Visitors 31 33 B 28 B 5 111

Telephone Number 231 2649 & 231 2650
Bureau of Statistics Website: www. statisticsguyana.gov.gy
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Table 506: Daily Expenditure by Country of Residence(US$) _May 17

Expenditure USA| Canada UK]| Caribbean South Other Total
America
Accommeodation 401.32 243.78 0.00/ 216.77] 1000.00 582.86 333.42
Meals & Drinks 79.57] 150,10 130.16 109.96 10.00 208.57] 109.07
Ground Transportation 35.26 150.43 75.49 67.72 200.00 59.29 64.158
Car Rentals 20.13 11.43 26.03 5.39 0.00 0.00 14.73
Tours 77.55 0.51) 0.00/ 7.61 0.00 0.00/ 44.98
Entertainment/Recreation 10.19 31.49 104.13 34.37 0.00 0.00 20,20
Shopping/Souvenirs 24.94 12.43 65.08 50.48 0.00 0.00 28.50
Cash Gifts/Donations 22.44 39.71 104.13 4,70 0.00 0.00 21.47
Property Purchase 1.26 9.80/ 0.00/ 44.78 0.00 0.00/ 12.87
Property Repair 18.87 3.92] 58B.32 14.16 0.00 0.00 20.65
Other 15.61 4.66 104.13 31.43 0.00 60.00/ 159.40
Total 707.14] 698.26| 1197.47 587.57] 1210.00 910.72] 689.47
No of Visitors 51 23 3 35 1 7 120
Table 507: Daily Expenditure by Country of Residence(US$) _June 17
Expenditure USA| Canada UK] Caribbean South Other Total
America
Accommodation 267.23 178.97 85.40 214,37 273.90 451.93 221.22
Meals & Drinks 109.62 207.03 35.45 50.37 81.35 149.38 89.21
Ground Transportation 35.95 147.34 43.41 32.12 42.69 91.22 49.93
Car Rentals 17.20 62.56 0.93 1.69 0.00 0.00/ 13.97
Tours 56.30 45,91 202.38 3.43 52.35 0.00 41.85
Entertainment/Recreation 8.51 18.52 5.58 11.20 3.05 0.00 10.50:
Shopping/Souvenirs 22.00 26.59 13.89 23.27 24.88 12.50 22.43
Cash Gifts/Donations 15.05 31.85 13.32 14.91 4.00 0.00/ 17.39
Property Purchase 7.82 3.61 0.00 6.33 0.00 0.00 5.68
Property Repair 35.21 7.46) 65.64 16.53 32.00 0.00/ 25.08
Other 14.22 15.83 15.55 7.76 25.15 26.25 12.06
Total 592,11 745.67 481.58 381.98 539.37 771.28 509.32
No of Visitors 118 75 24 132 19 16 384
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Table 508: Daily Expenditure by Country of Residence(US$) _April to June 17

Expenditure USA Canada UK Caribbean| South Other Total
America
Accommeodation 263.15 127.66 123.18 182.07] 6024.56 481.87 376.86
Meals & Drinks 89.91 881.95 57.56 53.42] 2937.78 99.56 279.74
Ground Transportation 270.87 334.17 39.57 32.91 34.47 48.09 142.36
Car Rentals 18.52 32,321 1.67 5.42 0.00 2.78 12.48
Tours 61.30 54.18 126.21 4.58 24.24 8.51) 35.85
Entertainment/Recreation 10.71 15.37 0.07 14.43 3.67 8.32 12.52
Shopping/Souvenirs 20.89 27.26 23.16 28.23 32.03 11.84 25.39
Cash Gifts/Donations 15.84 37.75 8.47 12.47 1.59 8.24 16.52
Property Purchase 4.98 2.35 4.02 8.57 0.00 0.00/ 5.82
Property Repair 26.76 12.43 40.40 16.37 13.49 0.00 19.42
Other 17.30 20.74 13.30 10.51 30.03 19.59 14.95
Total 800.23] 1546.17 443.61 368.98] 9101.86 688.80 941.91
Mo of Visitors 232 166 54 353 47 60/ 912
Table 509: Daily Expenditure by Country of Residence(US$) _Jan to June 17
Expenditure USA Canada UK Caribbean| South Other Total
America

Accommodation 263.15 127.66 123.15 182.07] 6024.56 4581.87 376.86
Meals & Drinks 89.91 881.95 57.56 53.42] 2937.78 99.56 279.74
Ground Transportation 270.87 334.17 39.57 32.91 34.47 45.09 142.36
Car Rentals 18.52 32.31 1.67 5.42 0.00 2.78 12.45
Tours 61.30 54.18 126.21 4.58 24.24 8.51] 35.85
Entertainment/Recreation 10.71 15.37 6.07 14.43 3.67 8.32 12.52
shopping/Souvenirs 20.89 27.26/ 23.16 28.23 32.03 11.84 25.39
Cash Gifts/Donations 15.84 37.75 8.47 12.47 1.59 8.24 16.52
Property Purchase 4.98 2.35 4.02 8.57 0.00 0.00 5.82
Property Repair 26.76 12.43 40.40 16.37 13.49 0.00/ 19.42
Other 17.30 20.74 13.30 10.51 30.03 19.59 14.95
Total 800.23] 1546.17 443.81 368.98] 9101.26 688.80 941.91
Mo of Visitors 232 166 54 353 47 60/ 912
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Table 510: Daily Expenditure by Country of Residence (US$) _July 17

Expenditure USsA Canada UK Caribbean| South Other Total
America
Accommodation 201.45 29.37 450.74 370.25 271.00 218.75 233.05
Meals & Drinks 73.56] 30.85 70.63 54.08 57.00 151.25 58.78
Ground Transportation 26.61 22.92 74.16 46.82 20.50 57.50 34.76
Car Rentals 2.11 1.91 0.00/ 8.68 0.00 0.00/ 3.85
Tours 8.99 7.00 37.50 159.69 10.00 0.00 13.11
Entertainment/Recreation 9.75 12.72 6.25 8.26 0.00 62.50 10.44
shopping/Souvenirs 11.76 20.79 24.79 33.30 8.30 0.00 20.64
Cash Gifts/Donations 7.03 24.89 12.09 8.83 5.00 0.00/ 11.46
Property Purchase 4.09 0.00 0.00 0.94 0.00 0.00 1.658
Property Repair 0.00/ 1.84 5.92 29.56) 0.00 0.00/ 9.95
Other 15.90 23.16 3.02 11.24 28.00 30.00 16.47
Total 361.28 175.25 685.10 591.65 400.00 520.00 414.19
No of Visitors 29 20 ] 40 8 4 107
Table 511: Daily Expenditure by Country of Residence (US$) _Aug 17
Expenditure uUsaA| Canada UK] Caribbean South Other Total
America
Accommeodation 105.91 31.52 0.00 81.39 183.28 288.33 91.69
Meals & Drinks 72.23 37.00 24.83 35.29 252.95 68.33 72.24
Ground Transportation 40.04 18.358 8.39 15.53 30.02 37.50 22.24
Car Rentals 14.56 8.28 0.00 4.76 0.00 0.00 6.23
Tours 11.27 39.96 9.67 5.24 17.42 4.17 11.68
Entertainment/Recreation 7.35 6.32 4,74 9.44 6.67 0.00 7.84
Shopping/Souvenirs 12.58 13.21 3.55 43.84 12.67 27.50 28.64
Cash Gifts/Donations 23.45 26.06 242 5.34 16.88 0.00 12.01
Property Purchase 0.00 13.95 0.00 0.00 25.28 0.00 3.78
Property Repair 0.00 158.89 0.00 0.00 0.00 58.17 4.18
Other 19.14 4.30 0.97 20.38 21.52 3.17 16.75
Total 306.53 217.87 54.57 241.41|  566.69 489.17| 277.28
Mo of Visitors 24 10 3 41 9 5 92
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Table 512: Daily Expenditure by Country of Residence (US$) _Sep 17

Expenditure USA Canada UK Caribbean South Other Total
America
Accommodation 175.01) 1222.48 292.18 90.39 43.96 237.04 190.19
Meals & Drinks 0.00 345.90 50.00 23.97 35.00 33.33 47.40
Ground Transportation 0.00 39.27 50.00 12.03 61.40 23.15 17.56
Car Rentals 0.00 0.00 0.00 9.38 0.00 0.00 6.84
Tours 47.50 0.00 0.00 9.77 25.00 0.00 9.58
Entertainment/Recreation 0.00 0.00 0.00 22.79 12.50 38.89 20.99
Shopping/Souvenirs 0.00 0.00 197.39 72.13